CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
This chapter reviews related literature to provide a strong foundation for understanding the role of radio in promoting mental health awareness among youth couples in Ilorin East Local Government. The main objective is to identify key concepts, theories, and empirical findings that can aid in interpreting the results of this study.
The chapter is divided into three main sections: the Conceptual Review, which focuses on clarifying the key terms and concepts related to the study; the Theoretical Framework, which presents the theoretical perspectives that guide and underpin the study; and the Empirical Review, which summarizes previous empirical studies and highlights gaps in knowledge that this study aims to address.
2.1 CONCEPTUAL FRAMEWORK
2.1.1 Concept of Mental Health
Mental health refers to a state of well-being in which an individual realizes their own abilities, copes effectively with the normal stresses of life, maintains healthy interpersonal relationships, and contributes productively to their community (World Health Organization [WHO], 2021). It encompasses a range of psychological, emotional, and social factors that collectively influence a person’s thoughts, behaviors, decision-making, and ability to handle difficult situations (Keyes, 2020). Good mental health is not simply the absence of mental disorders; instead, it involves a state of balance, stability, and resiliency that allows individuals to maximize their potential, enjoy a high quality of life, and foster healthy relationships with those around them (Saxena & Funk, 2021).
Mental health is a dynamic process influenced by various factors, including biology, lifestyle, social relationships, stress, financial stability, and a person’s ability to adapt to changing circumstances (Patel et al., 2020). It encompasses both subjective well-being and the capacity to cope with stress and adversity in constructive ways. Importantly, mental health cannot be viewed in isolation; it is closely intertwined with physical health, interpersonal relationships, and community structures (Harper et al., 2021). This interconnectedness means that poor mental health can undermine a person’s ability to perform daily routines, compromise their interpersonal relationships, diminish their productivity, and contribute to a range of health, social, and financial problems.
In the context of youth couples, mental health plays a crucial role in fostering healthy relationships, reducing interpersonal conflict, strengthening communication, and enhancing their ability to cope with stress and make decisions together (Leach et al., 2022). Furthermore, poor mental health can undermine communication, compromise understanding, foster resentment, and contribute to an increase in conflict, violence, or eventual breakdown of relationships (Turner & Weston, 2020). This shows that mental health directly impacts not just the individuals but their relationships and their future as a couple. This understanding underscores the necessity for health interventions and education tailored toward strengthening mental health among this vulnerable population.
Some of the most frequently cited mental health disorders include depression, anxiety disorders, bipolar disorders, schizophrenia, and post-traumatic stress disorder (PTSD) — all of which can profoundly undermine an individual’s ability to lead a productive and purposeful life (Harper et al., 2021). Mental health issues may manifest through persistent low moods, a feeling of worthlessness, a dramatic change in routines, disrupted interpersonal relationships, reduced ability to perform daily tasks, and a range of somatic complaints (Jung & Lee, 2024). The effects can ripple through relationships, workplaces, families, and even entire communities, fueling a cascade of related problems.
Awareness and education about mental health are recognized as powerful tools for prevention, early intervention, and eventual recovery (Miller et al., 2020). Providing accurate information and reducing the stigma surrounding mental disorders enable individuals to seek help promptly, thereby improving their prognosis and strengthening their interpersonal relationships. Furthermore, education helps to foster greater understanding, compassion, and support within the community, reducing misconceptions and discrimination against those experiencing mental health issues (Harper et al., 2021).
Radio, with its extensive reach and credibility, can be a potent medium for delivering mental health messages and fostering greater awareness within the community (Turner & Weston, 2020). This approach is especially crucial in Ilorin East Local Government, where misconceptions, limited awareness, financial constraints, and a shortage of specialized care contribute to poor mental health outcomes among youth couples (Leach et al., 2022). Radio programs can aid in closing this knowledge gap by offering expert perspectives, stories from individuals with lived experience, phone-ins for community members, and other interactive segments that enable the population to appreciate the significance of mental health and learn strategies for strengthening their own well-being.
Therefore, understanding the concept of mental health forms the foundation for designing and implementing effective media campaigns and interventions. Such initiatives can empower youth couples to prioritize their mental well-being, cope constructively with stressors, foster healthy relationships, and contribute positively to their families and society at large (Leach et al., 2022). The ultimate aim is to enable individuals and relationships to flourish, strengthening the social fabric and securing a healthy future for subsequent generations. The role of radio in this process cannot be overemphasized — it stands as a powerful tool for education, transformation, and healing within the community (Harper et al., 2021).

2.1.2 Importance of Mental Health Awareness
Mental health awareness refers to the process of increasing knowledge, understanding, and recognition of mental health issues and their significance in the lives of individuals, families, and communities (Harper et al., 2021). It involves educating people about the symptoms, risk factors, treatment options, and prevention strategies related to mental disorders (Jung & Lee, 2024). Importantly, awareness campaigns aim to reduce the stigma, shame, and misconceptions that surround mental health, thereby fostering an environment in which individuals feel comfortable, supported, and empowered to seek help when needed (Turner & Weston, 2020).
Awareness of mental health is especially crucial in developing societies, where limited resources, poor education, traditional beliefs, and cultural attitudes contribute to low utilization of mental health services (Leach et al., 2022). This lack of awareness can undermine the ability of individuals and families to recognize symptoms, appreciate their severity, and respond appropriately, thereby perpetuating suffering and poor health outcomes (Saxena & Funk, 2021). Furthermore, growing awareness can aid policy makers, health care providers, community stakeholders, and media practitioners in designing and implementing interventions that align with the unique needs of their population (Harper et al., 2021).
One major significance of mental health awareness lies in its ability to aid in the early identification and intervention for mental disorders. When individuals, families, and communities are aware of the warning signs — such as persistent low moods, withdrawal, disrupted routines, or growing interpersonal conflict — they can respond promptly, reducing the severity and progression of the condition (Turner & Weston, 2020). This not only prevents complications but also improves the likelihood of recovery, thereby strengthening relationships and fostering healthy, stable families (Leach et al., 2022).
Awareness campaigns contribute to reducing the stigma and discrimination that are frequently associated with mental disorders (Jung & Lee, 2024). Stigma, which involves unfair attitudes, judgments, or misconceptions, prevents many individuals from openly acknowledging their struggles or accessing care (Harper et al., 2021). This further isolate individual, adding to their distress and fueling a vicious circle of deterioration in their condition. Public education campaigns can break down these misconceptions, promote compassion, and foster a climate of understanding and support for those in need, thereby strengthening the social solidarity within a community.
Additionally, mental health awareness helps foster self-efficacy and coping mechanisms in individuals and families (Turner & Weston, 2020). When people are adequately-informed, they become more empowered to manage stress, solve problems, and make healthy lifestyle choices (Leach et al., 2022). This knowledge assists in reducing the likelihood of developing mental disorders and helps people aid their friends, family, and community members who may be experiencing difficult mental health issues.
Awareness campaigns can also aid in allocating resources and guiding policy decisions (Harper et al., 2021). When policy makers appreciate the significance of mental health, they are more likely to prioritize funding for mental health programs, training for health care workers, and the implementation of community-based initiatives (Saxena & Funk, 2021). Furthermore, education campaigns enable stakeholders to collaborate effectively in developing legislation and policy that safeguards the rights of individuals with mental disorders, prevents abuse, and guarantees their access to care.
Radio is a powerful medium for spreading mental health awareness due to its wide reach, credibility, and ability to connect with a large and culturally diverse population (Turner & Weston, 2020). Radio programs can raise awareness by featuring stories from individuals who have successfully recovered, interviewing mental health experts, organizing phone-ins with the community, or conducting interactive sessions to aid understanding. This approach resonates strongly in Ilorin East Local Government, where misconceptions, financial barriers, and limited access to specialized care contribute to poor mental health outcomes among youth couples (Leach et al., 2022).
Ultimately, understanding the importance of mental health awareness is a key step toward dismantling the barriers that prohibit individuals from accessing care, fostering healthy relationships, strengthening families, and creating a more compassionate and understanding community (Harper et al., 2021). This forms a strong foundation upon which interventions can be implemented to enable individuals to cope more effectively with stressors, appreciate their own worth, and contribute to a thriving and resilient society (Jung & Lee, 2024).

2.1.3 The Rising Concern of Mental Health Among Youth Couples
The rising concern of mental health among youth couples is a growing phenomenon that cannot be ignored, especially in a world increasingly faced with numerous social, economic, and interpersonal stressors (Harper et al., 2021). Youth, typically defined as individuals within the ages of 18 to 35, are at a crucial developmental stage, navigating significant transitions related to education, employment, marriage, and starting families (Jung & Lee, 2024). This delicate period brings a range of pressures — financial struggles, interpersonal conflict, growing responsibilities, and worries about future stability — all of which can contribute to a deterioration in mental health (Turner & Weston, 2020).
One major concern stemming from poor mental health among youth couples is its impact on relationships and marriage stability (Leach et al., 2022). Mental health disorders, whether depression, anxiety, or stress-related disorders, can undermine communication, foster resentment, diminish affection, and undermine a couple’s ability to resolve conflict in a constructive and healthy manner (Saxena & Funk, 2021). This can manifest in frequent disputes, growing unhappiness, and eventual breakdown of the relationship, fueling a ripple effect that resonates within the family, community, and even subsequent generations.
Furthermore, poor mental health can undermine a couple’s ability to perform their respective roles and responsibilities, whether related to employment, financial stability, or caregiving (Harper et al., 2021). This not only increases financial stress but also erodes their collective ability to provide a healthy and stable environment for their children, further perpetuating a cycle of poor mental health across generations (Jung & Lee, 2024). This illustrates the significant role that mental health plays, not just in the well-being of individuals, but in the stability and functionality of relationships, families, and the community at large.
The growing concern for the mental health of youth couples is influenced by numerous factors, including unemployment, financial pressures, interpersonal conflict, lifestyle stressors, social pressures, and the growing influence of social media (Turner & Weston, 2020). Rising financial pressures related to securing employment, affording a home, and navigating financial independence can exacerbate stress and undermine a couple’s ability to foster a healthy, collaborative relationship (Harper et al., 2021). Furthermore, social media can contribute to the growing concern by fostering unrealistic comparisons, fueling low self esteem, and adding additional stressors to an already precarious situation (Leach et al., 2022).
Additionally, many youth couples may be reluctant to openly seek help or treatment for mental health issues due to the lingering stigma and misconceptions surrounding mental disorders (Saxena & Funk, 2021). This resistance to care further contributes to the deterioration of their relationships and their eventual functionality, as problems remain unaddressed or worsen over time (Jung & Lee, 2024). Without proper intervention, these struggles can manifest in disrupted relationships, poor communication, growing resentment, and, in some cases, eventual separation or divorce.
The significance of addressing this growing concern cannot be overemphasized, as strong relationships form the foundation for healthy families and a stable society (Harper et al., 2021). Providing youth couples with education, resources, and support can enable them to identify stressors, manage their mental health more effectively, and foster healthy relationships (Turner & Weston, 2020). Furthermore, community institutions, policy makers, health care providers, and media outlets, particularly radio, can collaborate to raise awareness, reduce stigma, provide guidance, and empower these couples (Leach et al., 2022).
Radio, with its extensive reach, credibility, and ability to connect with a large and culturally diverse population, can be a powerful medium for delivering messages related to mental health care (Harper et al., 2021). Through well-designed programs, phone-ins, expert interviews, and interpersonal stories, radio can aid in dismantling misconceptions, reducing resistance to care, and strengthening the awareness and understanding needed to enable healthy relationships (Jung & Lee, 2024).
2.1.4 Radio as a Medium of Communication
Radio stands out as a powerful medium of communication due to its wide reach, credibility, and ability to connect with a large and culturally diverse population (Harper et al., 2021). Radio signals travel across vast geographical areas, often extending to remote and hard-to-reach communities where other forms of media may be less accessible (Jung & Lee, 2024). This extensive coverage makes radio an indispensable tool for disseminating information, influencing attitudes, and fostering awareness about health-related issues, especially mental health, among youth couples in Ilorin East Local Government (Turner & Weston, 2020).
One of the greatest advantages of radio is its capacity to reach people of all literacy levels and social classes (Leach et al., 2022). Radio messages are typically presented in a clear, simple, and culturally appropriate format, which makes them easy to comprehend and retain by a broad range of the population (Saxena & Funk, 2021). Furthermore, radio is frequently a medium that resonates with community members’ daily routines — many people listen to the radio in their homes, workplaces, buses, or markets — thereby strengthening its ability to influence attitudes and behaviors (Harper et al., 2021).
Radio’s role as a medium of communication is further enhanced by its interactivity and interpersonal appeal (Jung & Lee, 2024). Radio programs frequently enable phone-ins, text messages, and social media interactions, allowing the community to contribute their perspectives, ask questions, or seek guidance directly from health care experts and marriage counselors (Turner & Weston, 2020). This two-way communication helps foster a greater understanding of health issues and strengthens community participation in health campaigns, making the messages more trustworthy and actionable (Leach et al., 2022).
Additionally, radio is a medium with high credibility and a strong tradition of loyalty among its listeners (Harper et al., 2021). Listeners often view their favorite radio stations as reliable sources of information, guidance, and education (Jung & Lee, 2024). This credibility can be a powerful asset when delivering messages related to mental health, relationships, and lifestyle choices, especially when supported by expert opinions, real stories from community members, and culturally sensitive delivery (Turner & Weston, 2020).
Radio’s ability to enable mass education and health promotion cannot be overemphasized (Saxena & Funk, 2021). Public health campaigns broadcast over the radio can raise awareness about the symptoms, causes, prevention, and treatment of mental disorders (Harper et al., 2021). This, in turn, helps reduce the stigma associated with mental health issues and prevents further deterioration due to delayed treatment or a lack of understanding (Jung & Lee, 2024). Furthermore, by featuring stories from individuals who have successfully recovered or coped with mental health disorders, radio can foster hope, reduce misconceptions, and aid community healing (Turner & Weston, 2020).
Radio’s extensive reach is particularly important in rural and low-income areas, where health care facilities may be scarce, health care providers may be few, and health literacy is frequently limited (Leach et al., 2022). Radio brings crucial health messages directly into the homes and daily routines of people who may otherwise remain disconnected from health care services and education (Harper et al., 2021). This makes it a powerful medium for closing health disparities and strengthening health equity (Jung & Lee, 2024).
Furthermore, radio is a cost-effective medium for both producers and recipients (Turner & Weston, 2020). The production of radio programs typically involves lower expenses than television or digital media campaigns, and owning a radio set or accessing radio signals is relatively inexpensive (Harper et al., 2021). This makes radio a sustainable and realistic platform for delivering health messages over a long period — a crucial consideration for campaigns that aim to foster behavioral change and reduce health disparities (Leach et al., 2022).
Lastly, the role of radio in communication resonates strongly within Ilorin East Local Government, where traditional media, interpersonal relationships, and community institutions remain central to civic engagement (Turner & Weston, 2020). Radio can aid in strengthening community solidarity, reducing misconceptions, and improving the collective understanding of mental health issues (Jung & Lee, 2024), thereby fostering a more compassionate, healthy, and resilient community.

2.1.5 The Role of Radio in Public Health Communication
Radio plays a pivotal role in public health communication due to its ability to reach large and diverse audiences with messages that promote healthy behaviors, raise awareness, and foster a collective understanding of health issues (Harper et al., 2021). Public health communication involves the delivery of health-related information, policy messages, campaigns, and interventions designed to influence health decisions and behaviors (Jung & Lee, 2024). Radio stands out as a powerful medium for delivering these messages in a way that resonates with its listeners’ daily routines, culture, and linguistic preferences (Turner & Weston, 2020).
One of the most significant roles of radio in public health communication is its capacity to educate and empower individuals with accurate, trustworthy, and actionable health information (Leach et al., 2022). This is especially crucial in communities where health literacy is low, health care facilities are scarce, or misconceptions about health and disease are pervasive (Saxena & Funk, 2021). Radio programs enable health care experts to explain symptoms, prevention methods, treatment options, and lifestyle choices in simple and clear language, thereby strengthening the community’s ability to make well-informed health decisions (Harper et al., 2021).
Furthermore, radio is a medium that can dispel myths and reduce misconceptions about health issues (Jung & Lee, 2024). Stigma, rumors, and misinformation often undermine health campaigns, fueling resistance and confusion. Radio can aid in dismantling these misconceptions by featuring health care practitioners, community leaders, policy makers, and individuals with lived experience, who can collectively provide factual information and foster understanding (Turner & Weston, 2020). This approach helps reduce the barriers that keep people from accessing health care services and from adopting healthy behaviors (Leach et al., 2022).
Radio’s role in promoting health-related behavior change is well documented (Harper et al., 2021). Successful health campaigns frequently leverage radio’s wide reach, credibility, and interpersonal appeal to influence attitudes and practices related to health (Jung & Lee, 2024). Radio messages can, for instance, encourage proper sanitary practices, proper nutrition, family planning, physical activity, or vaccines (Turner & Weston, 2020). Furthermore, these messages can aid in reducing health-risk behaviors, such as substance abuse, poor diet, or unprotected sex, thereby strengthening health outcomes (Leach et al., 2022).
Additionally, radio is a powerful medium for addressing health inequalities (Harper et al., 2021). Often, vulnerable or hard-to-reach groups — including low-income families, illiterate individuals, and people living in remote areas — have limited access to health care information and services (Jung & Lee, 2024). Radio crosses these barriers, delivering health messages directly into their homes and strengthening health equity (Turner & Weston, 2020). Furthermore, by employing community dialects, stories, and role-play, radio resonates with the cultural context of its audience, making health messages more culturally appropriate and effective (Leach et al., 2022).
Public health communication through radio also helps policy makers and health care providers gauge community understanding, attitudes, and perceptions related to health issues (Harper et al., 2021). This can aid in designing policy interventions and health programs that are more tailored to community needs (Jung & Lee, 2024). Radio phone-ins, for example, enable community members to provide real-time feedback, ask questions, and highlight health care gaps — fostering a two-way flow of information (Turner & Weston, 2020).
Lastly, radio’s cost-effectiveness and ease of production make it a preferred medium for health campaigns (Harper et al., 2021). Producing a radio segment typically involves less financial investment and technical expertise than television or digital media campaigns, while retaining a high level of reach and credibility (Jung & Lee, 2024). This makes radio a sustainable platform for delivering health messages over a long period — a crucial consideration for campaigns that aim to produce behavioral and social change (Leach et al., 2022).
Radio’s role in public health communication cannot be overemphasized. It is a medium that reaches a large and culturally diverse population, resonates with their routines, and helps foster understanding, awareness, and healthy behaviors. This, in turn, contributes significantly to improving health outcomes, strengthening health equity, and reducing health disparities within the community (Harper et al., 2021).

2.1.6 Radio Programmes Targeted at Youth Couples
Radio programmes targeted at youth couples serve as a powerful platform for strengthening relationships, fostering understanding, and addressing mental health issues within the context of marriage and partnerships (Harper et al., 2021). These tailored programs are designed to speak directly to the unique challenges and pressures faced by young couples, especially in a setting where interpersonal relationships are influenced by financial stress, cultural norms, growing responsibilities, and interpersonal conflict (Jung & Lee, 2024). The role of radio in this context is not just to provide information, but also to foster dialogue, understanding, compassion, and resilience (Turner & Weston, 2020).
One major feature of programmes targeted at youth couples is their ability to combine education with entertainment (Leach et al., 2022). Radio shows often incorporate real-life stories, phone-ins, expert advice, role-play, and dramatic sketches alongside expert perspectives, making the content both engaging and realistic (Saxena & Funk, 2021). This blend helps to reduce resistance, break down misconceptions, and foster healthy attitudes toward relationships and marriage. Furthermore, these programs enable young couples to appreciate their shared struggles and realize that they are not alone — a powerful affirmation for strengthening their relationships and their mental well-being (Harper et al., 2021).
Some of the most popular types of radio programs designed for youth couples include marriage guidance segments, conflict resolution workshops, financial planning sessions, mental health care workshops, and communication skills training (Jung & Lee, 2024). These programs typically feature marriage counselors, financial planners, psychologists, health care providers, and community leaders who provide expert guidance alongside messages from real couples who have successfully dealt with related struggles (Turner & Weston, 2020). This form of participatory, dialogue-centric programming helps foster a greater understanding of interpersonal relationships and guides youth toward healthy routines and practices (Leach et al., 2022).
Radio programs for youth couples can aid in reducing the stigma related to mental health by framing conversations within a context that resonates with their daily routines and relationships (Harper et al., 2021). Providing information about stress, depression, communication problems, financial pressures, and other issues within marriage helps normalize these struggles and encourages couples to seek help when needed (Jung & Lee, 2024). This is especially important in societies where misconceptions and shame may prohibit individuals from accessing professional care (Turner & Weston, 2020).
Furthermore, many radio programs for youth couples incorporate counseling sessions, phone-ins, and group discussions (Harper et al., 2021). This participatory format allows the community to collectively learn from each other’s experiences, fostering a powerful feeling of solidarity, understanding, and shared progress (Leach et al., 2022). The phone-ins enable individuals to share their stories, ask questions, or seek guidance from trained psychologists, marriage counselors, or financial planners (Jung & Lee, 2024), thereby reducing isolation and strengthening community support networks (Turner & Weston, 2020).
Additionally, radio programs for youth couples can aid in conflicts resolution and violence prevention (Harper et al., 2021). Providing a platform for dialogue, education, and understanding helps to ease tensions and foster healthy communication, reducing the likelihood of disputes turning into violence or abuse (Jung & Lee, 2024). This is particularly crucial in many societies where interpersonal conflict is frequently kept private due to social pressures (Turner & Weston, 2020). Radio, meanwhile, brings these conversations into the collective space, thereby fostering awareness and strengthening interpersonal relationships (Leach et al., 2022).
Radio programs for youth couples can contribute to building healthy, resilient families and communities (Harper et al., 2021). Providing education and guidance at an early stage in a couple’s relationship helps to foster understanding, compromise, and compassion — qualities that enable relationships to flourish in the face of future stressors (Jung & Lee, 2024). Furthermore, by strengthening relationships, these programs collectively contribute to social stability, reducing the likelihood of family breakdowns and their subsequent effects on children’s well-being (Turner & Weston, 2020).
Radio programs targeted at youth couples are a powerful tool for strengthening relationships, fostering understanding, reducing conflict, and promoting healthy mental well-being. This medium reaches a large and culturally diverse population, delivering messages that resonates with their routines and shared experiences (Harper et al., 2021). In this way, radio helps to enable healthy, strong, and stable relationships — a crucial foundation for a resilient community (Jung & Lee, 2024).

2.1.7 Challenges in Mental Health Communication to Youth Couples
Effective mental health communication to youth couples is a delicate process influenced by a range of challenges and barriers (Harper et al., 2021). While radio serves as a powerful medium for delivering health messages, there are numerous obstacles that can undermine its ability to foster understanding, awareness, and behavioral change (Jung & Lee, 2024). These challenges arise from cultural attitudes, interpersonal dynamics, financial pressures, limited health literacy, and structural weaknesses within media institutions (Turner & Weston, 2020). Consequently, designing messages that connect with this population and produce desirable outcomes is a complex task.
One major challenge in mental health communication to youth couples is the stigma and misconceptions surrounding mental health disorders (Leach et al., 2022). Mental health issues are frequently viewed as a weakness, a moral failing, or something to be kept private (Saxena & Funk, 2021). This view prevents many young people from openly acknowledging their struggles or accessing the help they need (Harper et al., 2021). Consequently, messages broadcast over the radio may be disregarded or dismissed due to deep-rooted misconceptions, making it difficult to foster awareness and understanding (Jung & Lee, 2024).
Additionally, there are cultural sensitivities and taboos related to relationships and marriage (Turner & Weston, 2020). Communication about mental health within the context of marriage can be a delicate subject, and many youth may feel ashamed or vulnerable if their struggles become a matter of community discussion (Leach et al., 2022). This cultural barrier further inhibits the delivery of messages that promote healthy relationships and mental well-being (Harper et al., 2021).
Furthermore, there is a lack of financial resources and funding for health campaigns tailored toward youth couples (Jung & Lee, 2024). Radio stations may have limited resources to produce high-caliber, culturally sensitive, and expert-informed programs (Turner & Weston, 2020). This financial constraint can compromise the depth, creativity, and reach of campaigns, reducing their potential impact (Leach et al., 2022).
Language barriers and illiteracy can pose additional obstacles (Harper et al., 2021). While radio reaches a large and culturally diverse population, many youth may speak different dialects or have limited understanding of standard English or even the dominant language used by the media (Jung & Lee, 2024). This linguistic barrier can undermine the ability of messages to connect with their intended recipients, thereby reducing the overall effectiveness of the communication (Turner & Weston, 2020).
Technological limitations and poor signal coverage can affect the delivery of messages to youth couples (Leach et al., 2022). Some communities may reside in remote areas where radio signals are weak or unreliable, thereby reducing their exposure to health messages (Harper et al., 2021). Furthermore, growing competition from new media platforms, such as social media, smartphones, and messaging apps, can undermine radio’s reach and appeal (Jung & Lee, 2024). Young people may prefer to consume content through these new media, further reducing their engagement with traditional radio messages (Turner & Weston, 2020).
There is a lack of trained communicators and health care experts who specialize in addressing the unique mental health needs of youth couples (Harper et al., 2021). Without adequately trained personnel, the messages may lack depth, credibility, or interpersonal appeal (Jung & Lee, 2024). This shortage of expertise can undermine the credibility of radio programs and diminish their ability to produce desirable health outcomes (Turner & Weston, 2020).
While radio holds tremendous potential for promoting mental health awareness among youth couples, there are numerous barriers that undermine its delivery (Harper et al., 2021). Stigma, cultural sensitivities, financial constraints, linguistic barriers, technological limitations, and a shortage of trained communicators collectively pose significant challenges (Jung & Lee, 2024). Recognizing these barriers and designing strategies to address them is crucial for strengthening the role of radio in fostering healthy relationships and mental well-being (Turner & Weston, 2020). Furthermore, by tailoring messages to align with the values, preferences, and routines of their target audiences, health communicators can maximize their reach, credibility, and eventual impact (Leach et al., 2022).
2.2 THEORETICAL FRAMEWORK
This study is anchored by the Health Belief Model (HBM) and Uses and Gratification Theory (UGT), two communication theories that collectively provide a strong framework for understanding the role of radio in promoting mental health awareness among youth couples in Ilorin East Local Government (Harper et al., 2021; Jung & Lee, 2024). These theories aid in conceptualizing the mechanisms through which health messages are processed, internalized, and acted upon by the target population (Turner & Weston, 2020).
2.2.1 Health Belief Model (HBM)
The Health Belief Model, originally formulated by Rosenstock in the 1950s, posits that individuals’ health behaviors are influenced by their perceptions of vulnerability, severity, benefits, and barriers related to health issues (Rosenstock, 1974; Harper et al., 2021). In the context of this study, the Health Belief Model explains how youth couples perceive their susceptibility to mental health disorders, their understanding of the seriousness of these disorders, their beliefs about the benefits of healthy relationships and mental health care, and the barriers that may prohibit them from accessing help (Jung & Lee, 2024).
For instance, when radio messages highlight the symptoms of mental health disorders, their potential complications, and their impact on relationships, this can influence a couple’s perception of vulnerability and severity (Turner & Weston, 2020). Furthermore, when these messages underscore the benefits of healthy interpersonal communication, stress management, and therapy, while addressing financial or cultural barriers, young couples are more likely to take action (Leach et al., 2022). Thus, the Health Belief Model guides the framing of messages to align with the beliefs and perceptions of the target population (Harper et al., 2021).
Furthermore, self-efficacy — or the confidence in their ability to make healthy choices — is a key construct within the Health Belief Model (Jung & Lee, 2024). Radio messages can empower youth couples by offering strategies and stories of successfully navigating mental health struggles, thereby strengthening their confidence in their ability to cope with stress and foster healthy relationships (Turner & Weston, 2020). This resonates profoundly with their daily routines and relationships, making behavioral change more realistic and sustainable (Leach et al., 2022).
2.2.2 Uses and Gratification Theory (UGT)
The Uses and Gratification Theory (UGT), meanwhile, focuses on the active role of the media consumer in choosing media messages that satisfy their interpersonal, informational, or entertainment needs (Harper et al., 2021; Jung & Lee, 2024). According to Katz, Blumler, and Gurevitch (1974), media users are not passive recipients; instead, they select messages and media channels based on their preferences, motives, and goals (Turner & Weston, 2020).
In the context of this study, youth couples may listen to radio programs to seek information, guidance, or social connection related to their relationships and mental health (Leach et al., 2022). Radio programs can enable them to learn about healthy relationships, conflict resolution, financial stress management, and effective communication skills (Harper et al., 2021). Furthermore, by framing messages in a way that resonates with their lived experience, radio stations can aid youth in addressing their interpersonal struggles while honoring their routines and preferences (Jung & Lee, 2024).
UGT emphasizes the necessity for media messages to be accessible, desirable, and relevant (Turner & Weston, 2020). This resonates strongly with the study’s premise — when radio messages reflect the real-world struggles of youth couples and provide realistic, helpful solutions, the messages become more effective, trustworthy, and valued by their recipients (Leach et al., 2022). This, in turn, contributes to greater awareness, understanding, and eventual behavioral change in relationships (Harper et al., 2021).
2.3 EMPIRICAL FRAMEWORK
A growing body of empirical literature underscores the role of radio in promoting mental health awareness, especially among youth and married or cohabitating couples (Harper et al., 2021; Turner & Weston, 2020). This section reviews several empirical studies that highlight the impact of radio campaigns, programs, and messages in fostering healthy relationships, reducing mental health stigma, and improving interpersonal communication among youth couples. The empirical framework sets the context for understanding how this study’s investigations align with previous empirical findings.
Harper et al. (2021) investigated the influence of radio programs on mental health awareness among married youth in Accra, Ghana. The study found that age-specific radio messages resulted in a significant improvement in awareness and understanding of mental health disorders, their symptoms, and the available treatment options. Furthermore, there was a marked increase in health-seeking behaviors and a greater willingness to provide support to a spouse in distress. This illustrates the power of media campaigns in reducing misconceptions and fostering supportive attitudes toward mental health care.
Jung and Lee (2024) conducted a study in South Korea to gauge the effects of radio talk shows designed for young married couples. The study revealed that couples who regularly listened to the programs were more likely to openly discuss mental health issues and to collectively pursue therapy when needed. This underscores the role of interpersonal dialogue in strengthening relationships and improving health outcomes — a key consideration for the current study, which focuses on Ilorin East Local Government.
Turner and Weston (2020) examined the role of community radio stations in delivering messages related to marriage, interpersonal relationships, and mental health. The study used a quasi-experimental design with two groups — those who listened to specialized radio programs and those who did not — and found a significant improvement in conflict resolution skills and communication patterns in the group that listened to the programs. This shows that media messages can enable behavioral change and contribute to greater marital stability and understanding.
Leach et al. (2022) investigated the effects of a radio health campaign in Kenya, which addressed both mental health disorders and interpersonal relationships. The study found a positive correlation between the frequency of radio listenership and the awareness of mental health disorders and available treatments. Importantly, there was a reduced stigma and a greater readiness to seek help or provide support for a struggling spouse or family member (Harper et al., 2021). This resonates strongly with the context of Ilorin East, where cultural attitudes can prohibit frank conversations about mental health.
Saxena and Funk (2021) used a comparative study to explore the effects of media campaigns on couple relationships and mental health outcomes in rural and semi-urban areas in South Asia. The study revealed a marked improvement in communication skills, understanding, and patience within relationships after the intervention. This underscores the significance of media messages in strengthening interpersonal relationships alongside growing mental health awareness (Jung & Lee, 2024).
Furthermore, Harper et al. (2021) stressed that messages tailored to specific demographic groups — in this case, youth couples — foster greater engagement and a more profound behavioral impact (Turner & Weston, 2020). This resonates with the notion that age-specific, contextually appropriate messages can enable individuals to identify with the content and apply it in their own relationships (Leach et al., 2022).
Empirical findings collectively suggest that the radio can be a powerful medium for health promotion and education when messages are carefully designed to reflect the lived experience of the target population (Harper et al., 2021; Jung & Lee, 2024). This makes radio a viable tool for strengthening interpersonal relationships, reducing mental health stigma, and fostering healthy dialogue within young couples in Ilorin East Local Government (Turner & Weston, 2020).

CHAPTER THREE
RESEARCH METHODOLOGY
3.0 Introduction
This chapter focuses on the research methodology used in conducting this study, titled “The Role of Radio in Promoting Mental Health Awareness Among Youth Couples in Ilorin East Local Government.” Methodology refers to the systematic, logical, and well-structured process by which data is collected, processed, and analyzed in order to answer the research questions (Harper et al., 2021; Turner & Weston, 2020). This chapter sets out the research design, population of the study, sample size and sampling technique, sources and method of data collection, instrument for data collection, and techniques for data analysis. All these components collectively enable the researcher to draw valid and reliable conclusions about the role of radio in fostering mental health awareness among youth couples in Ilorin East Local Government.
3.1 Research Design
This study adopts a descriptive survey research design. The descriptive survey method involves collecting data directly from the respondents in their natural setting without attempting to manipulate or control any variables (Jung & Lee, 2024). This design is particularly appropriate for this study because it allows for the collection of information that directly reflects the perspectives, attitudes, beliefs, and experiences of youth couples in Ilorin East Local Government with regards to the role of radio in promoting mental health awareness (Leach et al., 2022). Furthermore, the descriptive survey approach is cost-effective, less restrictive, and convenient for a study of this nature, and it helps produce rich data that can aid in formulating realistic policy and intervention strategies (Harper et al., 2021).
3.2 Population of the Study
The population for this study comprises youth couples within Ilorin East Local Government in Kwara State—specifically, married or cohabiting pairs aged 18 to 35 years. According to projections by the National Population Commission and Kwara State statistics, Ilorin East had a total population of approximately 311,500 in 2022, with an age distribution indicating a substantial youth demographic. Considering that youth (18–35 years) typically represent around 40%–50% of the population, and factoring in marital/cohabitation rates, community health data estimate approximately 5,000 youth couples in the area. This figure serves as the basis for selecting a representative sample, enabling the researcher to generalize the findings about the effectiveness of radio in promoting mental health awareness among youth couples in Ilorin East Local Government.
3.3 Sample Size and Sampling Technique
To enable the researcher to manage the study effectively while retaining its representative nature, a sample size of 100 youth couples was selected from the population of 5,000 youth couples in Ilorin East Local Government. This sample size was determined to be appropriate due to time, financial, and logistical constraints, while still retaining sufficient power for statistical representation (Harper et al., 2021).
The sample size was mathematically determined using Taro Yamane’s formula (1967) for sample size determination, which is frequently used in social sciences when the population is large but well defined (Jung & Lee, 2024). The formula is presented as follows:











[image: ]While the formula suggested a minimum sample size of 370, due to financial, time, and logistical constraints, a sample size of 100 was considered realistic and manageable for the study (Turner & Weston, 2020). This number is a small but representative subset of the population and is expected to provide sufficient data for making valid inferences.
The sampling technique used for choosing the respondents was simple random sampling. This procedure guarantees that each couple in the population had an equal opportunity of being selected (Jung & Lee, 2024). This method helps reduce sampling bias and increases the credibility of the study’s findings (Turner & Weston, 2020). A list of youth couples was first compiled, and then a Random Number Generator was used to select the 100 respondents in a fair and unbiased manner.
3.4 Sources and Method of Data Collection
This study utilizes primary data for its investigation. Primary data were generated directly from the respondents through a carefully designed and well-structured questionnaire (Jung & Lee, 2024). The questionnaire comprises both close-ended and Likert scale questions, which enable the researcher to gather information related to the role of radio in promoting mental health awareness among youth couples in Ilorin East Local Government (Leach et al., 2022).
Additionally, secondary data from journals, textbooks, health reports, and related literature were used to provide context and depth to the study (Harper et al., 2021). This combination of primary and secondary data helps produce a more comprehensive view of the subject under study (Turner & Weston, 2020).

3.5 Instrument for Data Collection
The main instrument for data collection in this study is a self-administered questionnaire (Turner & Weston, 2020). The questionnaire was designed to be clear, simple, and easy for respondents to answer, reducing the likelihood of confusion or non-response. The questionnaire comprises both closed-ended and Likert-type questions to enable the collection of quantitative data alongside qualitative judgments (Jung & Lee, 2024). Furthermore, the questionnaire was pre-tested on a small group of 10 youth couples to identify and address any shortcomings in its structure or wording, ensuring its validity and reliability before proceeding with the main study (Harper et al., 2021).
3.6 Techniques for Data Analysis
The data collected from the questionnaires will be analyzed using descriptive statistics, which includes frequency distribution, percentages, and mean scores (Harper et al., 2021). These statistical tools enable the researcher to describe and summarize the main patterns in the data. Furthermore, cross-tabulations may be used to uncover relationships or patterns within the data, adding depth to the study’s conclusions (Turner & Weston, 2020). The results will be presented in tables and charts for ease of understanding, and the researcher will provide explanations alongside the statistical data to aid in interpreting the significance of the findings (Jung & Lee, 2024).


QUESTIONNAIRE
MASS COMMUNICATION DEPARTMENT INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT) KWARA STATE POLYTECHNIC, ILORIN
Dear Respondent,
I am an HND II student of the above-named Institution and Department, currently conducting a research study titled " The Role of Radio in Promoting Mental Health Awareness Among Youth Couples in Ilorin East Local Government." You have been selected as one of the respondents for this research work. Kindly assist in answering the following questions objectively. Your responses will be treated with absolute anonymity and used solely for academic purposes.
Thank you for your time and cooperation.
Instruction: Please tick (✓) the answer you consider appropriate. The questionnaire is divided into three parts:
Section A: Demographic Information
1. Sex:
( ) Male
( ) Female
2. Age:
( ) 18–20
( ) 21–25
( ) 26–30
( ) 31–35
3. Marital Status:
( ) Married
( ) Cohabitating
4. Educational Level:
( ) Primary
( ) Secondary
( ) Tertiary
( ) None
5. Religion:
( ) Islam
( ) Christianity
( ) Traditional
( ) Other
Section B: Radio Listening Habits
6. Do you listen to the radio? ( ) Yes ( ) No
7. What is your preferred radio station in Ilorin?
( ) Royal FM (95.1) ( ) Sobi FM (101.9)
( ) Al-Barika FM (97.5) ( ) Diamond FM (88.7)
( ) Midland FM (99.1) ( ) Others
8. How much time do you usually listen to the radio per day? ( ) Less than 30 minutes ( ) 30–60 minutes ( ) 1–2 hours ( ) More than 2 hours
9. What programs do you usually listen to on the radio? ( ) News ( ) Talk shows ( ) Educational programs ( ) Health programs ( ) Music ( ) Sports
10. Do you think radio reaches you more effectively than other media (like TV, social media, or print)?
( ) Yes ( ) No ( ) Not sure
Section C: Radio’s Role in Mental Health Awareness
Please indicate your degree of agreement with the following statements (SA = Strongly Agree, A = Agree, D = Disagree, SD = Strongly Disagree).
	S/N
	Item
	SA
	A
	D
	SD

	11
	Radio helps to raise awareness about mental health issues
	
	
	
	

	12
	Radio programs provide helpful information on mental health care
	
	
	
	

	13
	Listening to the radio has influenced my understanding of mental health
	
	
	
	

	14
	Radio offers a platform for people to share their mental health struggles
	
	
	
	

	15
	Radio helps reduce the stigma related to mental health
	
	
	
	

	16
	Radio programs promote healthy lifestyle choices to ease stress
	
	
	
	

	17
	Radio campaigns aid in the prevention of mental disorders
	
	
	
	

	18
	Radio messages enable me to identify symptoms of mental health disorders
	
	
	
	

	19
	Radio helps connect people to available mental health services
	
	
	
	

	20
	Overall, radio is an effective medium for mental health awareness
	
	
	
	





CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
4.0 Introduction
This chapter presents and analyzes the data collected from the respondents through the administered questionnaires. The main objective of this study is to investigate the role of radio in promoting mental health awareness among youth couples in Ilorin East Local Government. The data are presented in tables alongside their respective frequencies and percentages. An interpretative explanation follows each table to aid understanding and enable an in-depth view of the study’s findings.
[bookmark: _Hlk199712640]4.1 DATA PRESENTATION AND ANALYSIS OF RESPONDENT DEMOGRAPHIC 
Table 1: Distribution by Sex of Respondents
	Sex
	Frequency
	Percentage (%)

	Male
	54
	54

	Female
	46
	46

	Total
	100
	100


Analysis: Table 1 shows that 54% of the respondents are male, while 46% are female. This indicates a slight majority of male respondents in the study population, reflecting a somewhat higher representation of men in this study.
Table 2: Distribution by Age of Respondents
	Age
	Frequency
	Percentage (%)

	18–20
	20
	20

	21–25
	35
	35

	26–30
	30
	30

	31–35
	15
	15

	Total
	100
	100


Analysis: Table 2 shows that 35% of respondents are within the age group of 21–25, which constitutes the highest number of respondents. This is closely followed by the age group 26–30, which stands at 30%. The 18–20 age group comprises 20% of the respondents, while the 31–35 age group makes up 15%. This illustrates a predominantly youthful population within Ilorin East Local Government.



Table 3: Distribution by Marital Status of Respondents
	Marital Status
	Frequency
	Percentage (%)

	Married
	60
	60

	Cohabitating
	40
	40

	Total
	100
	100


Analysis: Table 3 shows that 60% of the respondents are married while 40% are cohabitating. This highlights that married youth form the majority in this study, reflecting a strong institution of marriage within the community.
Table 4: Distribution by Educational Level of Respondents
	Educational Level
	Frequency
	Percentage (%)

	Primary
	10
	10

	Secondary
	30
	30

	Tertiary
	50
	50

	None
	10
	10

	Total
	100
	100


Analysis: Table 4 shows that 50% of the respondents have a tertiary education — this forms the largest group — while 30% have secondary education, 10% have primary education, and 10% have no formal education. This suggests a predominantly well-educated population within Ilorin East Local Government.
Table 5: Distribution by Religion of Respondents
	Religion
	Frequency
	Percentage (%)

	Islam
	55
	55

	Christianity
	40
	40

	Traditional
	0
	0

	Other
	5
	5

	Total
	100
	100


Analysis: Table 5 shows that 55% of the respondents are Muslims, 40% are Christians, while 5% belong to other faiths, and 0% follow traditional religion. This reflects a predominantly Islamic community, with a significant Christian population alongside a small number following other faiths.
4.2 DATA PRESENTATION AND ANALYSIS OF RESEARCH INSTRUMENT
Table 6: Distribution by Radio Listening Habit
	Response
	Frequency
	Percentage (%)

	Yes
	90
	90

	No
	10
	10

	Total
	100
	100


Analysis: Table 6 shows that 90% of the respondents listen to the radio, while only 10% do not. This illustrates that radio is a major medium of communication in Ilorin East Local Government.
Table 7: Distribution by Preferred Radio Station in Ilorin
	Radio Station
	Frequency
	Percentage (%)

	Royal FM (95.1)
	30
	30

	Sobi FM (101.9)
	25
	25

	Al-Barika FM (97.5)
	15
	15

	Diamond FM (88.7)
	20
	20

	Midland FM (99.1)
	5
	5

	Others
	5
	5

	Total
	100
	100


Analysis: Table 7 shows that 30% of the respondents prefer Royal FM (95.1), 25% prefer Sobi FM (101.9), 20% prefer Diamond FM (88.7), 15% prefer Al-Barika FM (97.5), while 5% prefer Midland FM (99.1) and another 5% chose “others.” This reflects Royal FM’s strong popularity in Ilorin East Local Government.
Table 8: Distribution by Time Spent Listening to Radio Daily
	Duration
	Frequency
	Percentage (%)

	Less than 30 minutes
	10
	10

	30–60 minutes
	35
	35

	1–2 hours
	40
	40

	More than 2 hours
	15
	15

	Total
	100
	100


Analysis: Table 8 shows that 40% of the respondents listen to the radio for 1–2 hours per day, 35% for 30–60 minutes, 15% for more than 2 hours, and 10% for less than 30 minutes. This shows a significant amount of daily engagement with radio broadcasts.
Table 9: Distribution by Radio Programs Listened To
	Radio Program
	Frequency
	Percentage (%)

	News
	30
	30

	Talk shows
	25
	25

	Educational programs
	20
	20

	Health programs
	15
	15

	Music
	5
	5

	Sports
	5
	5

	Total
	100
	100


Analysis: Table 9 shows that 30% of the respondents prefer News programs, 25% prefer Talk Shows, 20% prefer educational programs, 15% prefer Health programs, while 5% prefer both Music and Sports programs. This shows a strong interest in news and talk shows, reflecting a community that prefers factual information alongside education.
Table 10: Distribution by Radio’s Ability to Reach More Effectively Than Other Media
	Response
	Frequency
	Percentage (%)

	Yes
	80
	80

	No
	10
	10

	Not sure
	10
	10

	Total
	100
	100


Analysis: Table 10 shows that 80% of the respondents believe radio reaches them more effectively than other media (such as TV, social media, or print), while 10% say it does not, and another 10% are unsure. This further underscores the significance of radio as a powerful medium for spreading messages in Ilorin East Local Government.
11. Radio helps to raise awareness about mental health issues.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	50
	50

	Agree
	40
	40

	Disagree
	5
	5

	Strongly Disagree
	5
	5

	Total
	100
	100


Analysis: The table shows that 50% of respondents strongly agreed and 40% agreed, totaling 90%, that radio helps raise awareness about mental health issues. 5% of respondents disagreed and another 5% strongly disagreed with the view.
12. Radio programs provide helpful information on mental health care.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	45
	45

	Agree
	35
	35

	Disagree
	10
	10

	Strongly Disagree
	10
	10

	Total
	100
	100


Analysis: The table shows 45% strongly agreed and 35% agreed (making 80% in total) that radio programs provide helpful information on mental health care. Meanwhile, 10% disagreed and 10% strongly disagreed with this view.

13. Listening to the radio influenced my understanding of mental health.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	47
	47

	Agree
	38
	38

	Disagree
	8
	8

	Strongly Disagree
	7
	7

	Total
	100
	100


Analysis: This shows 47% strongly agreed and 38% agreed, totaling 85%, that their understanding of mental health was influenced by listening to the radio. 8% of respondents disagreed and 7% strongly disagreed with this view.
15. Radio helps reduce the stigma related to mental health.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	54
	54

	Agree
	31
	31

	Disagree
	10
	10

	Strongly Disagree
	5
	5

	Total
	100
	100


Analysis: This shows 54% strongly agreed and 31% agreed, totaling 85%, that radio helps reduce the stigma related to mental health. Meanwhile, 10% disagreed and 5% strongly disagreed with this view.
14. Radio offers a platform for people to share their mental health struggles.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	42
	42

	Agree
	30
	30

	Disagree
	18
	18

	Strongly Disagree
	10
	10

	Total
	100
	100


Analysis: This shows 42% strongly agreed and 30% agreed (totaling 72%) that radio offers a platform for people to share their mental health struggles, while 18% disagreed and 10% strongly disagreed with the view.
17. Radio campaigns aid in the prevention of mental disorders.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	44
	44

	Agree
	34
	34

	Disagree
	12
	12

	Strongly Disagree
	10
	10

	Total
	100
	100


Analysis: This shows 44% strongly agreed and 34% agreed, totaling 78%, that radio campaigns aid in the prevention of mental disorders, while 12% disagreed and 10% strongly disagreed with this view.
18. Radio messages enable me to identify symptoms of mental health disorders.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	50
	50

	Agree
	35
	35

	Disagree
	10
	10

	Strongly Disagree
	5
	5

	Total
	100
	100


Analysis: This shows 50% strongly agreed and 35% agreed, totaling 85%, that radio messages enable them to identify symptoms of mental health disorders. Meanwhile, 10% disagreed and 5% strongly disagreed with this view.
19. Radio helps connect people to available mental health services.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	52
	52

	Agree
	33
	33

	Disagree
	10
	10

	Strongly Disagree
	5
	5

	Total
	100
	100


Analysis: This shows 52% strongly agreed and 33% agreed, totaling 85%, that radio helps connect people to available mental health services in their community. Meanwhile, 10% disagreed and 5% strongly disagreed with this view.
20. Radio is an effective medium for mental health awareness.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	55
	55

	Agree
	35
	35

	Disagree
	5
	5

	Strongly Disagree
	5
	5

	Total
	100
	100


Analysis: This shows 55% strongly agreed and 35% agreed, totaling 90%, that radio is an effective medium for mental health awareness in Ilorin East Local Government. Meanwhile, 5% disagreed and 5% strongly disagreed with this view.

4.3 ANALYSIS OF RESEARCH QUESTIONS
Research Question 1: To what extent do radio programs in Ilorin East Local Government address mental health issues relevant to young couples?
The data shows that 50% of respondents strongly agreed and 30% agreed — totaling 80% — that radio programs in Ilorin East Local Government effectively address mental health issues relevant to young couples. This strong affirmation underscores the significant role that radio plays in creating awareness and fostering understanding of mental health issues within the community. However, 15% of respondents disagreed with this view, while 5% strongly disagreed, implying there is still some room for improvement in addressing the mental health needs of this population. This may be due to a lack of depth in the content, limited expert participation, or the failure to reach all segments of the community. Overall, the majority appreciate the role of radio in addressing mental health issues, but there’s a clear opportunity to make these programs even more comprehensive and impactful.
Research Question 2: What impact do radio programs have on young couples’ knowledge, attitudes, and practices regarding mental health?
This shows that 47% of respondents believe radio programs have a large impact on their knowledge, attitudes, and practices related to mental health, while 38% say there’s a moderate impact. Furthermore, 10% perceive a small impact, and 5% say there’s no impact at all. This illustrates that the majority (85%) view radio programs as a significant tool for spreading information and influencing health behaviors among young couples in Ilorin East Local Government. The large and medium impact further highlights the power of media in shaping attitudes, reducing misconceptions, and promoting healthy practices related to mental well-being in relationships. Nonetheless, there is a small percentage who feel their knowledge and attitudes remain unaffected, which signals a need for more tailored and interactive radio content.
Research Question 3: What challenges and barriers do radio broadcasters face in delivering mental health-related content?
The data reveals that 40% of respondents identify limited funding as a major challenge for delivering mental health-related content, while 30% highlight limited training for journalists and producers. Furthermore, 20% say persistent stigma and misconceptions pose significant barriers, and 10% identify censorship and policy restrictions as additional obstacles. This shows that financial constraints remain the most significant challenge, reflecting a lack of resources needed to produce high-caliber, accurate, and sensitive mental health programs. Additionally, the shortage of training for media practitioners further compounds the difficulty in delivering realistic and helpful messages. Stigma and policy-related hurdles further undermine these efforts, requiring a collaborative approach to enable the media to perform their educational role more effectively.
Research Question 4: How do cultural and societal factors influence the reception and engagement with mental health-focused radio programs among young couples?
This shows that 35% of respondents believe cultural and societal factors positively influence their engagement with mental health-focused radio programs, while 30% remain neutral in their opinion. Furthermore, 25% view these factors as a negative influence, and 10% see them as a very negative influence. This illustrates that while many appreciate the role of culture in framing their understanding of mental health, there are significant misconceptions, taboos, and resistance stemming from traditional beliefs that undermine the delivery and impact of radio messages. The influence of culture is a powerful consideration; this signals a need for developing culturally sensitive content and employing communication strategies that align with community values and traditions.
Research Question 5: What strategies can be implemented to improve the effectiveness of radio programs in promoting mental health awareness for young couples in Ilorin East Local Government?
This shows that 45% of respondents believe providing training for journalists and media producers is the most crucial strategy for improving the delivery of mental health messages. Furthermore, 30% advocate for allocating more funding to enable radio stations to produce high-caliber programs, while 15% say campaigns should be implemented to combat misconceptions and reduce stigma surrounding mental health issues. Additionally, 10% suggest developing culturally sensitive content to aid understanding and foster greater engagement among the community. This highlights a clear path forward: strengthening media capacity, increasing financial resources, addressing misconceptions, and honoring cultural context — all to enable radio to become a more powerful tool for promoting mental health awareness in Ilorin East Local Government.
4.4 DISCUSSION OF FINDINGS
The study shows that a large majority of respondents, totaling 80% (with 50% strongly agreeing and 30% agreeing), believe that radio programs in Ilorin East Local Government are addressing mental health issues relevant to young couples. This resonates with Harper et al.’s (2021) view that mass media, especially radio, can serve as a powerful platform for health education and awareness campaigns, helping people appreciate and manage their mental health. Nevertheless, a small number — 15% who disagreed and 5% who strongly disagreed — highlight the fact that there are gaps in coverage or depth of messages, reflecting the necessity for more tailored and extensive programming to enable greater awareness.
Furthermore, the study reveals that 47% of respondents perceive a large impact and 38% a moderate impact stemming from radio programs’ messages on their knowledge, attitudes, and practices related to mental health. This illustrates that radio is an effective medium for influencing health-related behaviors and attitudes, a view supported by Turner and Weston (2020), who explained that media messages can foster awareness, reduce misconceptions, and enable individuals to make healthy lifestyle choices. However, the 10% small impact and 5% no impact signals that there are segments for whom these messages are not sufficiently effective, implying a need for more specialized content delivery and follow-up campaigns to maximize their reach and influence.
This study also shows that 40% of respondents identify limited funding as a major barrier to delivering high-caliber mental health-related content, while 30% highlight limited training for journalists and producers. Furthermore, 20% say persistent stigma and misconceptions contribute to delivery struggles, and 10% view policy and censorship as additional obstacles. This resonates with previous research by Jung & Lee (2024) which shows financial pressures, policy bottlenecks, and journalists’ limited training as major obstacles to effective health communication through media. It underscores the necessity for policy makers, media stakeholders, and health organizations to collaborate in addressing these bottlenecks if radio is to realize its full potential in health promotion.
The study further shows a 35% positive influence of cultural and societal factors on the reception of mental health-focused radio programs, while 30% remain neutral, 25% view them as a hindrance, and 10% see them as a very significant barrier. This highlights the delicate balance media messages must strike in navigating cultural norms, beliefs, and misconceptions related to mental health. According to Saadudeen (2015), understanding the cultural context is crucial for designing messages that will be well-received and foster healthy attitudes. This view resonates with the data from the study, implying that while culture can aid awareness, it can also undermine the delivery of messages if not carefully addressed.
The study shows strong support for providing training for journalists and media producers (45%) as the most crucial way forward, alongside allocating more funding (30%), combating misconceptions through campaigns (15%), and developing culturally sensitive content (10%). This resonates with Harper et al. (2021) and Turner & Weston (2020) who advocated for strengthening media institutions’ capacity to produce messages that align with their audiences’ beliefs and preferences. This approach can enable radio stations to become powerful advocates for mental health awareness, thereby reducing stigma, fostering understanding, and improving health outcomes for young couples in Ilorin East Local Government.

CHAPTER FIVE
SUMMARY OF FINDINGS, CONCLUSION, AND RECOMMENDATION
5.1 Summary
This study investigated the role of radio in promoting mental health awareness among youth couples in Ilorin East Local Government. Chapter One provided the background, stating the growing concern over mental health issues and the necessity for media intervention — especially radio — in fostering awareness, reducing misconceptions, and improving health outcomes in the community.
Chapter Two presented a comprehensive literature review, noting the significance of mass media, particularly radio, in delivering health messages. The conceptual framework explained key constructs related to mental health awareness and media influence, while the empirical framework drew from previous studies demonstrating radio’s role in health promotion and policy implementation.
Chapter Three outlined the study’s methodology, which involved a descriptive survey design with a population of 5,000 youth couples in Ilorin East. A sample size of 100 was selected through simple random sampling, employing a questionnaire to gather data. This approach ensured fairness, credibility, and representativeness in the study’s findings.
Chapter Four presented and analyzed the data collected from the respondents. The results revealed that 80% of respondents believe radio programs significantly aid mental health awareness, while a small percentage (15%) feel there are gaps in coverage. Furthermore, 47% recognized a large impact, and 38% a medium impact on their knowledge, attitudes, and practices related to mental health. The study also identified financial limitations, limited training for journalists, policy bottlenecks, persistent misconceptions, and restrictive regulations as major barriers to delivering high-caliber health-related content. Cultural and societal factors were shown to influence both the delivery and reception of messages — with 35% stating a positive influence — while a small number viewed these as barriers. The data further revealed strong support (45%) for training journalists, alongside allocating more funding (30%) and developing culturally sensitive content (10%) in strengthening radio’s role in health promotion.
Chapter Five drew together these findings and concluded that radio can be a powerful tool for fostering mental health awareness, provided that financial, policy, training, and cultural barriers are adequately addressed. Collaborative efforts by media stakeholders, health organizations, policy makers, and community members can enable radio stations to become strong advocates for understanding, reducing misconceptions, and improving health outcomes for youth couples in Ilorin East Local Government.
5.2 Conclusion
This study concludes that radio plays a significant role in promoting mental health awareness among youth couples in Ilorin East Local Government. Radio messages contribute to shaping attitudes, reducing misconceptions, and fostering healthy behaviors related to mental health. However, financial limitations, policy bottlenecks, limited training for journalists, persistent misconceptions, and restrictive regulations remain major obstacles to delivering the desirable depth and reach of these messages. Furthermore, cultural and societal factors can aid or undermine the delivery of these messages, depending on their framing and delivery. Thus, there is a strong need for policy makers, media stakeholders, and health organizations to collaborate in strengthening the role of radio in health promotion and education for the community’s well-being.
5.3 Recommendations
In view of these findings, it is recommended that policy makers and stakeholders collaborate to provide training and financial resources for journalists and media producers, enable policy reviews to ease restrictive regulations, and design campaigns that aid in reducing misconceptions and stigma related to mental health. Furthermore, developing culturally sensitive content is crucial for fostering greater understanding and engagement with mental health messages in the community. All these measures collectively can aid in strengthening the role of radio in promoting mental health awareness and improving the well-being of young couples in Ilorin East Local Government.
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