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ABSTRACT
The study is focused on the problem facing the impact of internet communication to tourism promotion in ufiftly travel agency in Ilorin Kwara State. A self deployed validated questionnaire was used as research instrument and data was analysed using statistical information. The result of the study show the problem facing the impact of internet communication to tourism promotion is ufiftly travel agency in ilorin Kwara State which include popularly of sharing economies and peer social media reputation management increasing price transparency decreasing customer loyalty the result also review the remedies in solving the problem facing such as new approaches of the market formal training programs related product and services. 
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CHAPTER ONE 
INTRODUCTION
1. 1	BACKGROUND OF THE STUDY
Interest in communication has been stimulated by advances on service and technology which by their nature have called attention to man as a communicating creature. Among the first and most dramatic example of the invention resulting from technological in generally were telegraphic and telephone followed by other like wordless radio and telephone development of popular newspaper and periodical broadcasting motion picture led to institution and control innovation that permitted efficient and rapid communication between a few individual and large population those media have been responsible for the rise and social power for the new phenomena of mass communication there are five revelatory mass communication mediums that were characterized by ALREL in his most recent book the first mass communication vehicle was the book which made it easier for past generation to gather collect information to be distributed in a wide scale that was not possible without the of the book form Bantesby.com.
	The second medium of mass communication was of introduction of the newspaper which was an easy and affordable way to share life information and made news available to people on a daily base. The advent of interest was opened the world to a number of positive things the place of technology provide business opportunity to keep in touch through concert instant messaging email live discussion and more this has made feasible for companies to do some of the jobs remotely larges entities that used to reply on expensive phone call and mail deliveries can now communicate easily for a fraction of the piece which make it hard to imagine our plant without the interest from way back machine on 2024.
	Interest communication so referred to as the sharing of information aids as or simply word over the world wide web or the interest the literal consist of a worldwide string of conceded national that exchanges data through pack switching using the standardized internet protocol suite(TCPVIP) using interest based communication system have attracted special attention become of growth potential ad impact on business structure throughout the world ever before the interest become available for common business manages were thrilled by the prospect of its effectiveness and innovation which they believed would ever come barriers in the time and geography and improve inner organization relationship form (way back Machine, 2011).
	The immediate connection between a buyer and a supplier increase cooperation and efficiency between firm and the success of worldwide letal chai wal main frequently has been attributed the electronic data interchange(EDI) systems intonation allows more companies to operate in a common platform without heary investment on closed information network form way back machine 2010 .
	The internet has revolution all forms of communication since the being of it existence the world has now become smaller or more like global villages the internet form the communication was bough on new developed analyze techniques to keep on touch not only for individual but for business.
	The impact of internet communication the internet has revolutionized all forms of communication source of beginning the interest was first used by the military for communication purpose the interest from the communication has brought on new development and techniques to keep on touch not only included but in business purposes, an example of how the internet has impacted communication would be an example of travel agency through booking outline or live feed via the interest with client through booking outline or live feed via the internet with the client through complicated procures business can communicate with each other and set up voice conference which can range across many country.
	Impact of internet tourism promotion, the internet has had a major impact on tourism both for providers and customers some tourists are more concerned with provision of information and liability of services and are concerned about services quality and safety keep changing under the influence of this system{wear liner 2014} {1 anus scostaa 2015}
	Ufitfly is a duly-established travel management company in Nigeria certified by IATA with licensed number 59276512 issued by the cooperate affairs commission.  
	Ilorin was found by the Yoruba, one of the three largest ethnics groups in Nigeria on 1950 it became a provincial military headquarters of the ancient Oyo empire and late become a northern Nigeria protectorate then scheduled alimi an antennary Islamic preacher and teacher took control of the city through the spread of Islam the capital was occupied by the royal Nigeria company in 1897 davit sand were incorporated into the brinish along of northern Nigeria in 1900 although the emirate continued to perform ceremonial functions although the city retains a strong Islamic influences and strictly is now widely practiced in the come optician part of the city due to the significant immigration of people from other part of Kwara state.
	Kwara state was created on 27th of May 1967 when the federal military government of general yakubu Gowon broke the four regions the constitution the federation of Nigeria into 12 states federal (IPDF2016).
1. 2	STATEMENT OF RESHARCH PROBLEMS
Security is one of the greatest threat to the cones form the straight pout on the global system cable problem that wire conductors Gomes on contact with another conductive surface challenge the part of the signal connectively problem with one or more device in network can changes is made on configuration or by a malfunction of a connectivity such as hub a routes or a switch excessive network collision. Slow connectivity can occur as a result of bad network set up a user transferring a lot of function. The main problem of internet:
· Interruption
· Slow intent speed
· Live consuming
· No internet access
· No privacy
Duplicap IP address: a common problem in many network environments occurs when two machines try to use the some address that can result in permitted communication.
1. 3	AIMS AND OBJECTIVES 
· To access the impact of internet communication in tourist promotion in Ufitfly Ilorin, Kwara state.
· To known the level of internet communication impact to tourist promotion.
· To document the problem facing Ufitfly travel agency
· To proffer possible solution in solving the problem facing Ufitfly travel agency.

1. 4	RESEARCH QUESTION
· What are the problem facing Ufitfly travel agency
· What are the impacts of internet communication on tourism promotion in Ufitfly travel agency Ilorin Kwara state.
· What are the levels of internet communication to impact tourism in Ufitfly travel agency.
· Are there any proffer possible solution in solving the problem facing Ufitfly travel agency

1. 5	SIGNIFICANCE OF THE STUDY
Internet is a totally new world emerging at the 20th century, the internet certain new way for citizen to communication work and share information. It is obvious that the internet has and will continue to charge the ways people live also, it will continue to charge the way people live also it will make greater influences on almost all aspect on society is now making economics, social and political charge around the globe.
1. 6 SCOPE OF THE STUDY
The study was based on the accessing the impact of internet communication to tourist promotion on taking travel agency and to known the benefit and significance of Ufitfly view on the history of tourism development in Ilorin Kwara state.
1. 7 OPERATIONAL DEFINITION OF TERMS
· IMPACT: the striking of the one body agent another and a significant or strong influences.
1.  Medical operation: a surgical procedure to diagnose or treat a medical condition.
1. Military operation: a coordination military action to achieve a specific objective.
2. Business operation: the day to day activities and procedures, such as addition or multiplication.
3. Impact: the striking of the one body agent another and a significant or strong influences.
4. Internet: is a computer network consistence a world use wide network of computer network that use the ICP/IP network protocol to facilitate data transmission and exchange.
5. Communication: is a connection allowing access between persons on places or communicating with one another or between people or groups.
6.  Promotion: refers to the act of advancing or elevating someone or something to a higher position, level, or status. It can also refer to the act of actively supporting or advertising a product, service, or idea to increase its visibility, populating, or sales.
7. Tourism agency: is a company that provides travel-related service, including
1. Planning and booking 
2. Arranging flights, accommodation and activities
3. Providing travel advice and recommendation
4. Offering packages tours and customized travel plans 
8. Internet communication: refers to the exchange of information or message through online platform, technologies, and networks.  
 










CHAPTER TWO
2.0	INTRODUCTION
This chapter focuses on the review of some related literature stated below
2.1	IMPACT OF INTERNET COMMUNICATION
2.2	INTERNET COMMUNICATION IN TOURISM PROMOTION
2.3	IMPACT OF INTERNET COMMUNICATION TO TOURISM PROMOTION 
2.4	INTERNET IN TRAVEL COMMUNICATION TO TOURISM PROMOTION 
2.5	UFTIFLY TRAVEL AGENCY
2.6	ILORIN
2.7	KWARA STATE
2.1	IMPACT OF INTERNET COMMUNICATION
	According to (bartbely Com2014) the internal has revolutionized all forms of communication since the beginning of its existence the world has now become smaller or more lace a global village. The internet from the communication has become an increasely communication mode of socialization many people have voiced the concern that the move away from physical communication might have negative repercussion for socially however socialization on the internet have a number of advantages over traditional socialization the internet provide large pool of potential social contract compare seeking people creates means of people internet communication is referred to as the sharing of information, ideas or simply word over the world wide made strong of pack switching using the standardized internet protocol suite (TCP/ IP) using base communication system have attraction special base culture because of market growth potential and impactation business structure throughout the world even before the internet become available for commerce business manager were thrilled by the prospect of it’s effectiveness efficiency and innovation which they beloved would overcome barriers on them and geographical and improve inter organization between a buyer and a suppliers increase cooperation and efficiency between firms the success of worldwide retail Chan walnut frequently has been attributed to the electronic data interchange system installed among it spool of suppliers also the internet allow many companies to operate an a common platform without heavy investment in closed information network by (Bubals and gun Zoil)
2.2	INTERNET COMMUNICATION ON TOURISM PROMOTION
	One of the largest of the travel and tourism industry in the world the impact communication has on the industry. As well as how it helps develop responsible and sustainable and tourism. This unlimited access to information has led to tenth thousands of people traveling to a destination every day and this increase in tourism earn have economics social cultural and environmental impact on both local communities and entire nation by (Ofon 2013)
	Tourism creates join on various industry such as retail restaurant transportation as well as the tourism industry. Small business benefit greatly form a strong tourism economy and even schools it estimated that each year the tourism industry contribute to the global economy and support about 10% of will jobs worldwide.
	Site allow users to share their travel experience through picture, video and post television travel programs
	Highlight various location and give view trip and tricks on how to have the best travel experience.
	Via brochures on the mail to ads and website pop up ads continue the remind us of the benefit of travelling such as tip adoosini allow users to review hotels, restaurants and attractions on every country in the world.
	Social culture impacts of tourism often include the preservation of customs festivals travelers are exposed to the heritage and history of a religion as well as the national pride of its people value system changed of better communication and understanding of the cultures in areas. Internet can be exploited in the tourism and industry for different types of promotional activities internet helps tourism industry to expand and transfer its data which helps the industry to increase the turnover ratio and intern is the most suitable way to make direct relationship with customers.
	Communication ads on making customers increase accessible from the promotion of destination to attracting travelers attend in to enabling reservation and payment collection by (Malecyk, 20011)

2.3	IMPACT OF INTERNET COMMUNICATION TO TOURISM PROMOTION
	In tourism industry it has been one of the earliest industries sing internet communication to promote the production and service internet play a big role in the strategy since it has been covered to every coiner of the world the internet has become a good way to deliver their message on touch with customers and provide their branding.
	Since internet connection it’s a wide communication networks tourism agencies can make a direct relation with the public or product distribution and service of agencies cannot depend on the quality of private papers anyone information about the can reach molson of the internet users.
	Internet as a profit medium of tourism promotion and sales good quality of visualization tourism services and product through internet can create a better impression in the people than brochures and catalogues the internet represent an efficient useful distribution channel for collecting clients and its helps to identify their desire internet allows the improvement of efficient of travel agency by speeding up communication and providing all the necessary information contemporary business in tourism by the implementation of various booking system into business system of travel agencies and hotels.
	The internet allows high quality and effective research and industries by the entry of internet tourism industry promotional tools such as radio, newspaper. posters and improved by (Wikipedia, 2013)
2.4	INTERNET ON TRAVEL AGENCY INDUSTRY
	According to (Perce and Tan 2011) tourism industry has began to develop internet application more extensively many travels service suppliers such as direct channel to customer reservation travel and tourism related product and services are highly compatible with internet that travel and tourism is one of the highest generating sections of the internet the rapid growth of internet hiding on impact on the distribution of travel services and has enlightened speculation about the potential for destination of the travel agent and the extent to which it has influence agencies by focusing on the internet travel most agencies have adopted the internet in the daily operation and some have provided a commerce service travel agencies agreed that commission cutting by suppliers was a threat but disagreed that disintermediation would  occur although booking officers were seen at rest. Although the internet provide new distribution channel for hotel room reservation a pleasant purchase experience for many hotel customers usually requires the profession although travel agencies regard the internet as an information distribution channel rather than one E commerce channel E tourism is maturing fast as a mainstreams distribution mechanism booking are made directly to service provider through groups user interferes of computerized booking system posted on the provides website by avoiding the intermediate the direct provider experience the elimination of cost control and video posted by clients as emerge to direct providers experience. Elimination of cost control and custom loyalty distribution strainly through omega and video posted by clients as more people began to buy holiday packages from the internet some travel agencies here turned strategic alliance to their competitive on the area of internet.   


2.5 UFITFLY TRAVEL AGENCY
	According to the Ufitfly limited, a child company of absolute success Travels and Tours Limited, is a duly-established travel management company fully certified by IATA with license number 59276512 and equipped with modern facilities to meet the needs of the travelling public.
	The company’s vision since inception is to be a leading travel agency and consultancy service provider in Nigeria. This drive has positioned us as a provider of quality and dynamic travel and tourism service offering the best value for time and money with indisputable reliability and professionalism.
	Our operations are largely automated to guarantee fast, well-coordinated and efficient services to our esteemed customers. We also provide excellent, comprehensive and cost-effective our travel management services.


2.6	ILORIN
	According to (Gazetteer 2013) Ilorin was founded by the Yoruba one of the three largest ethnics groups in Nigeria in 1450 it become a provider military inadequate of the ancients Oyo empire and late became a northern Nigeria protectorate when Shehu Alimi an itinerary Islamic preacher and teach took control of the city through spread of Islamic the capital was and its land were incorporated into the British colony of northern Nigeria in 1900 although the emirate communed to perform ceremonial function although the city retains a strong Islamic influencer Christianity is now widely practiced or he cosmopolitan point of the city due to the sign state the rest Nigeria.
2.7	KWARA STATE
	According to the (National Human Development 2018) Kwara state is a northern Nigeria and it is located within the North Central geography zone, commonly referred to as middle their primary ethnics group is Yoruba with significance Nupe, Baruba and Fulani. Kwara state was created on 27th May 1967 when the federal military the region that the constitute the federal of Nigeria into 12 states at form Ilorin and Kabba provinces of the Northern region and was initially named the west central state and later change to Kwara name for the River Niger.
	Kwara state was since 1976 reduced cost on size as a result of further state creation exercise in Nigeria.       
            









CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
	This chapter is divided into two first part comprise the study area while the second part focuses on research design population of the study sample size and sampling procedure data collection instrument method of data collection and data analysis techniques.
3.1 STUDY AREA
	Kwara state has numerous mineral resources such as tourmaline tantalite and many mineral deposits in the northern part cocoa and kola nut on the south part Oko-Ero- Isin LGA.
	The 2006 census according to the national population the total population has 2791555.
	Ilorin was founded by the Yoruba one of the three largest ethnic groups in Nigeria in 1450. it become a provincial military headquarter if the ancient Oyo empire and later because a northern Nigeria protectorate when Shehu Alimi an itinerary ethnic preacher and teacher took control of the city through the spread of Islam the capital was occupied by the royal Niger company 1897 and it’s land were in cooperated on 1900 although the emirate continued to perform ceremonial functions.
Although the city retain a strong Islamic influence Christianity is now widely practiced in the conmopatciasm part of the city due ti the significant immigration of people from other part of Kwara State and the rest of Nigeria.
Ilorin is the capital of Kwara state on western Nigeria as the 2006 census it had a city of 777667 Mateling is the 6th largest city by population ni Nigeria throughout the 19th century Ilorin served as a major trade centre between the Hausa of the north and the Yoruba of the south is strongly resisted British rule and not until 1897 when one among the royal Niger company arrived after conquering Bida 106 miles east north east.
Ufitfly travel and tour limited is an indigenous private limited liability company duly on matter act 1990 the company was incorporated and June 13,2016 with the no 1341669 issued by the corporate affairs commission it is also approved and recognition to as international aims transport association (IATA) agent on march 15,2017 with IATA numerous code 59-200433. They promit support encourage conduct arrangement professional and educational local or foreign tour activities as well as religion tourism.
3.2 RESEARCH DESIGN	
	The research design used in this study was survey research. The aim of the study was access the impact of internet communication in tourism promotion in Ufitfly travel agency in Ilorin Kwara State. The research used purposive design as suggested by Ake-uquail and Agu 2003 that purposive can be used to represent the entire population.
3.3 POPULATION OF THE STUDY
	The population of the research comprises of 25 respondents 5 staffers of Ufitfly travel agency and other 20 for the tourist visiting the film (Ufitfly travel agency).

3.4 SAMPLE SIZE AND SAMPLING PROCEDURE
The researcher purposely selected 5 staffers of the Ufitfly travel agency and other 20 for the tourists visiting the Ufitfly travel agency of 25 respondents.
3.5 DATA COLLECTION INSTRUMENT
	Interview scheduled and question nacre to access the impact of internet communication in tourism promotion in Ufitfly travel agency Ilorin Kwara State was designed by the researcher and used for collection of data for the study.
3.6 VALIDATION OF INSTRUMENT 
· Content validity: Ensure survey question and interview protocols cover relevant aspects of internet communication and tourism promotion.
· Construct validity: verify the instrument measures intended construct such as awareness, engagement, and booking intentions.
· Reliability test the instrument for consistency and repeatability.
· Face validity: pilot test the instrument with a small group of respondents to ensure clarity and effectiveness.
3.7 RELIABILITY OF THE INSTRUMENT 
	The researcher administered “10” interviewed and questionnaires scheduled to people at different location that were not part of the research their result was correlated and the correlation Go-efficient was 0.05 then the instrument was consider reliable enough percentage for the study
3.8 METHOD OF DATA COLLECTION
	The researchers interviewed the staffers that have minimums of 3 years worked experienced as to get the necessary information needed for the study some of the respondents were reluctant to respond study some of the respondent with persuasion of the researcher was able to collect.   



3.9 DATA ANALYSIS TECHNIQUES 
	The researcher will employ the descriptive analysis involving single percentage to analyze the data as this is one of the best methods in line with the objective of the study
The method to use is 

Where R represents the response to a given question and Q represent total number of respondent. The data will be analyzed through verbation quotation and SPSS to support the issues being expressed.







CHAPTER FOUR
This chapter focuses on the finding of the study the accessing the impact of internet on communication in tourism promotion in fitly travel agency Ilorin Kwara state. This chapter is divided into three (3) section contain characteristics of respondent like age, sex professional education background religion and marital status.
	The second part involves issues pertaining to national impact of internet communication on tourism promotion in u fitly travel agency Ilorin Kwara State whole the last focuses on the discussion of major finding of the study.
TABLE 4.1 DEMOGRAPHIC DATA OF RESPONDENT
	AGE
	FREQUENCY
	PERCENTAGE
	RANK

	Below 20 years 
	3
	
	

	21-30 years
	10
	
	

	31-40 years
	6
	
	

	41 and above
	6
	
	

	Total
	25
	
	

	SEX

	MALE
	13
	52
	

	FEMALE
	12
	48
	

	Total 
	25
	100
	

	
PROFESSIONAL BACKGROUND

	Student
	9
	36
	

	Civil servant
	14
	56
	

	Entrepreneur
	2
	8
	

	Other
	_
	_
	

	Total
	25
	100
	

	RELIGION

	Christian
	10
	40
	

	Muslim
	15
	60
	

	Traditional
	-
	-
	

	TOTAL
	25
	100
	

	EDUCATIONAL BACKGROUND

	SSCE
	3
	12
	

	HND/ B.SC
	15
	60
	

	ND / NCE
	7
	28
	

	Other specify
	-
	-
	

	Total
	25
	100
	

	MARITAL STATUS

	Single
	9
	36
	

	Married
	13
	52
	

	Divorced
	3
	12
	

	Total
	25
	100
	


	Source – Survey, field 2025
    	The above table (4.1) revealed that (12%) of the respondent fall within less than 20 years (40%) fall with 21-30 year while (24%) of the 31-40 year while (24%) of the respondent fall within 41 years and above.
	(52%) of the total respondent are male while (48%) are female the distributed show that there are more male respondent.
	(36%) show the total respondent are student (56%) are civil servant (8%) of the respondent with entrepreneur
	Above result shows that Christianity are (40%) while Muslim are 60% respondent, 60% are HND/B.SC holder while (28%) are ND/NCE holders (36%) of the respondent are single, (52%) are married while (12%) are divorced.
TABLE 4.2 IMPACTS OF INTERNET COMMUNICATION IN TOURISM PROMOTION IN UFITFLY TRAVEL AGENCY ILORIN KWARA STATE

	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANG

	Bad
	2
	8
	

	Fair
	8
	32
	

	Good
	9
	36
	

	Impressive
	6
	24
	

	Total
	25
	100
	


Source – field survey 2025
	The above table shows that (8%) of respondent says level of internet communication in tourism growth on fitly travel agency Ilorin Kwara state is bad, (32%) of the respondent says fair (36%) of the respondent say good and (24%) says impressive.
TABLE 4.3 	PROBLEM FACING INTERNET COMMUNICATIONS TOURIST PROMOTION IMN UFITFLY TRAVEL AGENCY IN ILORIN KWARA STATE
	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANK

	Importance of voice search 
	4
	16
	

	No privacy
	3
	12
	

	Bad Network
	5
	20
	

	Social media reputation
	4
	16
	

	Increase in price transparency
	5
	20
	

	Sharing economic and peer to peer travel
	4
	16
	

	Total
	25
	100
	


Sources- field Survey 2025
	The above shows that (16%) of the respondent agreed important of voice search a problem facing internet communication to tourism promotion to Ufilfly Travel Agency (12%) of the respondent agree no agency 20% of the respondent. Bad network (16%) of the respondent agreed to social media reputation (20%) of the respondent agreed increase price transparency while (16%) of the respondent agreed sharing economic and peer to peer travel.
TABLE 4.4    REMEDIES IN SOLVING THE PROBLEM FACING IMPACT OF INTERNET COMMUNICATION TO TOURISM PROMOTION TO UFITFLY TRAVEL AGENCY IN ILORIN KWARA STATE
	RESPONSES
	FREQUENCY
	PERCENTAGE
	RANK

	Formal training progress
	4
	16
	

	New approaches to the market
	4
	12
	

	Specialization
	4
	20
	

	Related product and services
	5
	16
	

	Good network
	5
	20
	

	Provision of privacy 
	3
	16
	

	Total
	25
	100
	


Sources – field Survey 2025
	The above table shows that (16%) of the respondent say formal training program Is the remedies in solving the problem facing internet communication to tourism promotion to Ufitfly travel agency in Ilorin Kwara state (12%) of the respondent agreed new approaches to the market (20%) of the respondent agreed specialization (16%) provision of privacy Is the remedies in solving the problem facing the internet communication to tourism promotion in Ufitfly travel agency Ilorin Kwara state.									
DISCUSSION OF MAJOR FINDING
	 The research work revealed that majority of the respondent in the study of these between the proportion age arranges 31-40 years the result equally shows that the educational qualification of majority of the respondent Is HND/B.SC the result also revealed the problem facing impact of internet communication to tourism promotion in Ufitfly travel agency Ilorin Kwara state like importance of voice search, no privacy, bad network, social medication reputation, increase price transparency and sharing economic and peer to peer to travel also there are remedies in solving the problem facing impact of internet communication to tourism promotion on Ufitfly travel agency Ilorin Kwara state like formal training program new approaches to the market specialization related product and service, good network  	

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.0.  INTRODUCTION
This chapter involves the summary conclusion of the research recommendation were based on the problem, facing impact of internet communication to tourism promotion in Ilorin Kwara state.
5.1 	SUMMARY
	The research work was carried out to investigate the problem facing the impact of internet communication  to tourism promotion, from this research work majority of the respondent agreed that the challenges some of the respondent are facing are voice search increase in price transparency, the funding on the study are confirmed possible solution remedies to solve the problem which include provision of good network, there should be privacy specialization formal training new approaches to the market related product and service.


5.2	CONCLUSION
The study clearly revealed that the impact of the internet communication to tourism promotion in Ilorin Kwara state has problem facing the staff of the travel agent and the client and also problems facing the travel agency like bad network, increase price transparency.
5.3	RECOMMENDATIONS
Based on the finding of the study the following recommendations are hereby
 Proffered:
· Travel agency should be creature
· The government should join hand with the private organization industry
· There should be privacy in travel agency 
· In travel agency there should be more awareness to the public about organization


QUESTIONNAIRE
Dear Respondent,
This is National Diploma project on assess the impacts of the internet communication in Tourism in Ufitly Agency Ilorin Kwara state
	The Questionnaire is to solicit your assistance regarding information on the above topic. “ALL INFORMATION GIVEN WILL BE USED FOR RESEARCH PURPOSE AND WILL BE TREATED WITH ABSOLUTE CONFIDENCE”. Thanks in anticipation.
Section A  (Bio Data Of The Respondents) 
Instruction
Tick √ appropriately in the space presenting the option that is applicable to your specify to your answer where necessary.
1. AGE  
a. Less than 20 years 
b. 21-30 years
c. 31-40 years
d. 41 and above
2. SEX
a. Female
b. Male
3. PROFESSION
a. Student
b. Civil servant
c. Entrepreneur
d. Others
Specify………………….
4. EDUCATIONAL BACKGROUND
a. SSCE
b. HND/B.S.C
c. ND/NCE
d. Others

Specify……………
5. RELIGION
a. Christianity
b. Muslim
c. Traditional
6. MARITAL STATUS
a. Single
b. Married
c. Divorced
7. POSITION (Specify)………………
SECTION B
ISSUES NO: ASSESS THE IMPACTS OF INTERNET COMMUNICATION IN TOURISM PROMOTION IN UFTILY TRAVEL AGENCY ILORIN KWARA STATE.
8. Are there many impacts of internet communication in promoting Tourism in UFITLY Travel Agency? 
a. Yes
b. No
9. If yes, Mention the impacts
a. ….................
b. ………………….
c. ………………….
d. ………………….
10. What are the levels of impact of internet communication in tourism promotion in Ufitly Travel Agency Ilorin Kwara State.
a. Bad
b. Fair
c. Good
d. Impressive
11. Are there any problem facing internet communication in tourism promotion in zain travel agency in Ilorin Kwara state.
a. Yes 
b. No
12.  If yes, what are the problems
a. ………………..
b. …………………
c. …………………
d. …………………
13.  What are remedies in solving the problem
a. ………………..
b. ………………..
c. …………………
d. ………………....
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