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ABSTRACT
The National Broadcasting Commission (NBC) plays a significant role in regulating the electronic media industry in Nigeria. This study investigates the impact of the NBC on electronic media, focusing on its regulatory functions, effectiveness, and challenges. The study adopted a survey research design and gathered data using structured questionnaires, focus group discussions, and key informant interviews. A total of 120 respondents were selected through a multi-stage sampling technique within Ilorin metropolis. Findings revealed that while the NBC has made commendable efforts in maintaining ethical standards, promoting local content, and ensuring compliance, there are still concerns about censorship, responsiveness to public complaints, and the need for greater transparency. The results also indicate that the NBC's regulations positively influence content quality and professionalism but may sometimes constrain media freedom. The study concludes that balancing regulation with freedom of expression remains a critical challenge. It recommends increased stakeholder engagement, periodic review of regulatory frameworks, and the adoption of modern technologies to enhance the NBC’s effectiveness in a rapidly evolving media landscape.
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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND OF THE STUDY
The electronic media sector in Nigeria has undergone significant transformations in recent years, with the emergence of digital technologies and changing consumer preferences. The National Broadcasting Commission (NBC) plays a pivotal role in regulating electronic media content, ensuring compliance with ethical standards and legal frameworks. Understanding the historical development and the current state of the NBC's regulatory influence is essential for comprehending the broader context of electronic media in Nigeria (Ogunleye, A. 2018).
The electronic media sector in Nigeria encompasses a diverse array of platforms, including television and radio broadcasting, as well as online streaming services. The NBC, mandated to regulate and control the broadcast industry, wields substantial influence over content, licensing, and compliance. Understanding the historical context of the NBC's establishment and its subsequent adaptations to the changing media landscape is essential for comprehending its impact on electronic media in Nigeria.
Nigeria, as a country with a rich cultural and linguistic diversity, faces unique challenges in balancing the need for freedom of expression with cultural sensitivities and national unity. The NBC's interventions in the electronic media sector are often shaped by these complexities, aiming to foster a media environment that reflects the nation's pluralistic identity. Scholars and policymakers have engaged in ongoing discourse regarding the effectiveness of the NBC's regulatory measures and their impact on the electronic media landscape, making it a subject of academic inquiry and public interest.
This study seeks to contribute to the existing body of knowledge by conducting a comprehensive analysis of the impact of the National Broadcasting Commission on electronic media in Nigeria. By examining historical developments, regulatory frameworks, and case studies, this research aims to provide insights into the dynamics between regulatory practices and the evolution of electronic media, shedding light on the challenges and opportunities that characterize this relationship.
1.2	STATEMENT OF THE PROBLEM
Despite the NBC's regulatory efforts, challenges persist in the electronic media landscape in Nigeria. Issues such as censorship controversies, technological disruptions, and the balance between freedom of expression and regulatory control pose ongoing dilemmas. This study seeks to identify and analyze these challenges to offer recommendations for enhancing the effectiveness of the NBC in fostering a thriving and responsible electronic media environment.
1.3	OBJECTIVES OF THE STUDY
1. Assess the regulatory framework of the National Broadcasting Commission (NBC) and its influence on electronic media in Nigeria.
2. Investigate the socio-economic implications of NBC's policies on electronic media operations and development in Nigeria.
3. Analyze the effectiveness of NBC's interventions in promoting professionalism and ethical standards within the electronic media industry.
1.4	RESEARCH QUESTION
1. How does the NBC's regulatory framework impact the content broadcasted on electronic media in Nigeria?
2. What economic challenges do electronic media entities face due to compliance with NBC's regulations?
3. How does the NBC monitor and enforce ethical standards among electronic media practitioners in Nigeria?

1.5	SCOPE OF THE STUDY
This research focuses specifically on the impact of the National Broadcasting Commission (NBC) on electronic media in Nigeria. The study encompasses the regulatory mechanisms, historical context, challenges faced by media practitioners, and the broader implications of NBC's influence. However, it does not delve into the detailed economic aspects of the electronic media industry or the international dimensions of media regulation.
1.6	SIGNIFICANCE OF THE STUDY
This study is significant as it contributes to the existing body of knowledge on media regulation in Nigeria. Findings from this research will be valuable for policymakers, media professionals, scholars, and the general public in understanding the evolving dynamics of the electronic media landscape and the role of the National Broadcasting Commission in shaping it.
1.7	DEFINITION OF THE KEY TERMS
NBC: Definition: The National Broadcasting Commission is a regulatory body in Nigeria responsible for overseeing and regulating the country's broadcasting industry
Electronic Media: Electronic media refers to the distribution of audio, video, and other multimedia content through electronic means such as television, radio, and the internet.
Regulation: Regulation involves the imposition of rules and guidelines by an authoritative body to ensure compliance and maintain order within a specific industry or sector.
Broadcasting Standards: Broadcasting standards are guidelines and criteria set by regulatory bodies to ensure that content broadcasted meets certain quality, ethical, and legal standards.
Media Impact: Media impact refers to the influence and effects that media content, regulations, or policies have on individuals, society, and the media industry.
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CHAPTER TWO
LITERATURE REVIEW
2.0	INTRODUCTION
This Chapter focuses on over-view of “Impact of the National Broadcasting Commission on Electronic Media in Nigeria” .as it Introduction, the conceptual framework, Theoretical Framework, and Empirical review
2.1	CONCEPTUAL FRAMEWORK
2.1.1	CONCEPT OF NBC
In Nigeria, NBC stands for the National Broadcasting Commission. It is a governmental body established by the National Broadcasting Commission Act, Cap N11, Laws of the Federation of Nigeria 2004. The NBC serves as the regulatory authority responsible for overseeing the broadcasting industry in Nigeria.
The National Broadcasting Commission (NBC) in Nigeria plays a significant role in regulating the electronic media landscape within the country. Established by the National Broadcasting Commission Act of 1992, the NBC serves as the regulatory body responsible for overseeing the activities of broadcasting organizations, ensuring compliance with set standards, and promoting professionalism, objectivity, and ethical conduct in the industry.
The commission's primary objectives include regulating and controlling the broadcasting industry to ensure the growth and development of broadcasting in Nigeria. NBC sets standards, codes, and regulations for broadcasting content, ensures compliance with these standards, issues licenses to broadcasting stations, and monitors their operations to maintain professionalism, fairness, and ethical conduct.
NBC also handles issues related to broadcasting infractions, sanctions, and penalties for breaches of its regulations. The commission is tasked with promoting the broadcasting industry's growth while safeguarding national interests, cultural values, and social objectives.
2.1.2	FUNCTIONS OF THE NBC
1. Licensing and Regulation: The NBC grants licenses to broadcast stations and regulates their operations to ensure adherence to stipulated guidelines. This involves monitoring content to ensure it aligns with national laws and regulations.
2. Content Control: The commission sets standards for content dissemination to maintain decency, accuracy, and impartiality across broadcasting platforms. It ensures that content is not offensive or detrimental to societal values.
3. Promotion of Local Content: The NBC encourages the production and airing of indigenous content to promote Nigeria's cultural heritage and diversity.
4. Consumer Protection: It safeguards the interests of viewers and listeners by addressing complaints and concerns about broadcasting content or practices.
2.1.3	IMPACT OF THE NBC ON ELECTRONIC MEDIA IN NIGERIA
1. Content Regulation: The NBC's strict guidelines influence the type of content broadcasted, ensuring that programs align with cultural norms and values. This impacts the creativity and programming choices of media organizations.
2. Quality and Professionalism: Through its regulatory role, the NBC emphasizes professionalism and ethical conduct, which elevates the quality of programming within the electronic media landscape. This creates a more credible and responsible media environment.
3. Balanced Reporting: The commission's oversight helps maintain balanced and unbiased reporting by media outlets, preventing the spread of misinformation or biased narratives that could incite social unrest or disharmony.
4. Local Content Development: NBC's encouragement of local content creation promotes the growth of Nigeria's media industry, fostering employment opportunities and nurturing talent within the country.
5. Legal Compliance: The NBC ensures that electronic media entities operate within the ambit of Nigerian laws and regulations, promoting accountability and adherence to broadcasting standards.
6. Consumer Protection: By providing a platform for complaints and addressing them accordingly, the NBC safeguards the interests and rights of consumers of electronic media content.
2.1.4	ELECTRONIC MEDIA IN NIGERIA
Electronic media refers to the distribution of information or entertainment content through electronic means, such as radio, television, the internet, and other digital platforms. In Nigeria, like in many other countries, electronic media plays a crucial role in shaping public opinion, disseminating information, and entertaining the masses
Electronic media in Nigeria has undergone significant transformations and developments over the years, playing a crucial role in shaping the country's communication landscape. The term "electronic media" encompasses various forms of media that use electronic devices to transmit information. In Nigeria, electronic media primarily includes television, radio, and the internet.
Television in Nigeria:
· Growth and Evolution: Television broadcasting in Nigeria has a rich history, with the Nigerian Television Authority (NTA) being the first television network established in 1959. Since then, numerous private television stations have emerged, contributing to the growth of the industry.
· Content Diversity: Nigerian television is known for its diverse content, including news, dramas, soap operas, reality shows, and documentaries. Nollywood, the Nigerian film industry, has also gained international recognition, and television plays a crucial role in showcasing Nollywood productions.
· Challenges: Despite the growth, the industry faces challenges such as funding constraints, regulatory issues, and the need for improved infrastructure to enhance broadcast quality.
Radio in Nigeria:
· Ubiquity and Local Relevance: Radio remains a prevalent medium of communication in Nigeria, especially in rural areas where it serves as a primary source of information. Numerous radio stations operate across the country, broadcasting in various languages to cater to the diverse population.
· Community Radio: The concept of community radio has gained traction, providing a platform for local voices and addressing specific community needs. These stations often focus on topics such as agriculture, health, and education, contributing to community development.
· Digital Transition: With the global shift towards digital broadcasting, Nigerian radio stations are gradually adopting digital technologies to enhance sound quality and expand their reach.
Internet and Online Media:
· Rapid Growth: The internet has played a transformative role in Nigeria's media landscape. The country has witnessed a surge in online media platforms, news websites, and social media usage. This has empowered citizens to access information in real-time and engage in online discussions.
· Social Media Impact: Platforms like Facebook, Twitter, and Instagram have become vital tools for information dissemination, political discourse, and social activism. However, the spread of misinformation and fake news on these platforms is a growing concern.
· Blogging and Digital Journalism: The rise of blogging and digital journalism has provided alternative channels for news dissemination. Independent bloggers and online news outlets contribute to the diversity of perspectives available to the public.
Regulatory Framework:
· National Broadcasting Commission (NBC): The NBC is the regulatory body overseeing electronic media in Nigeria. It is responsible for issuing licenses, regulating content, and ensuring adherence to broadcasting standards. The regulatory environment has evolved to address the challenges posed by the dynamic nature of electronic media.
Challenges and Opportunities:
· Funding: Adequate funding remains a challenge for many electronic media outlets, affecting the quality of programming and infrastructure.
· Regulatory Issues: Striking a balance between freedom of expression and regulatory control is an ongoing challenge, with occasional clashes between media organizations and regulatory bodies.
· Technological Advances: Embracing technological advancements, such as high-definition broadcasting, streaming services, and virtual reality, presents opportunities for the Nigerian electronic media to stay relevant and competitive on the global stage.
Electronic media in Nigeria has experienced remarkable growth and diversification, contributing significantly to the country's cultural, social, and political landscape. While facing challenges, the industry continues to evolve, adapt to new technologies, and play a crucial role in shaping public opinion and discourse.
2.2	THEORETICAL FRAMEWORK
The impact of the National Broadcasting Commission (NBC) on electronic media in Nigeria can be analyzed through various theoretical frameworks that shed light on its regulatory role, media policies, and effects on the broadcasting landscape.
2.2.1	REGULATORY FRAMEWORK PERSPECTIVE
The regulatory framework theory examines the role of regulatory bodies, such as the NBC, in shaping the electronic media landscape. The NBC was established by the Nigerian government to regulate and control broadcasting in the country. It sets standards, monitors content, and issues licenses to broadcasters. According to this perspective, the NBC's regulations impact the electronic media by ensuring adherence to ethical and professional standards. For instance, the NBC's broadcasting code outlines guidelines on content, programming, advertising, and license requirements. The regulatory oversight influences media content, ensuring that it aligns with cultural, societal, and governmental objectives (Akpan, 2019). However, criticisms suggest that stringent regulations might stifle free speech and limit media freedom, potentially constraining the diversity of voices and viewpoints in Nigerian electronic media (Idowu, 2017).
2.2.2	MEDIA POLICY AND DEVELOPMENT PERSPECTIVE
This theoretical framework focuses on how government policies, including those formulated by the NBC, shape the development and evolution of the electronic media in Nigeria. The NBC plays a pivotal role in formulating and implementing policies that impact media ownership, access, and content distribution. Its policies often aim to foster media pluralism, local content development, and technological advancements. For instance, the NBC's initiatives promoting local content through quotas and incentives aim to boost Nigerian cultural representation and create opportunities for local producers and artists (Olorunnisola, 2020). However, challenges persist in effectively implementing these policies, including issues related to funding, infrastructure, and the balance between commercial viability and cultural enrichment (Olorunnisola, 2020).
2.2.3	CULTURAL AND SOCIETAL IMPACT PERSPECTIVE
This theoretical framework examines how the NBC's regulations and policies influence cultural representation, societal values, and public discourse through electronic media. The NBC's guidelines on content reflect cultural sensitivities and societal norms, aiming to maintain social harmony and uphold moral standards. However, this approach may lead to debates regarding censorship and the representation of diverse viewpoints. For instance, the NBC's censorship of certain content considered offensive or contrary to public morality may limit artistic expression and hinder the portrayal of critical societal issues (Akpan, 2019). This framework highlights the NBC's role in shaping cultural narratives and influencing public perceptions through the electronic media.
These theoretical frameworks provide insight into the multifaceted impact of the NBC on electronic media in Nigeria, considering regulatory, policy-making, and socio-cultural dimensions. While the NBC plays a crucial role in overseeing the electronic media landscape, balancing regulatory control with fostering media diversity and freedom remains an ongoing challenge.
2.2.4	GATE KEEPING THEORY 
Gate keeping in the field of communication implies the process through which information is filtered for dissemination, either for publication in the print, broadcast media, the internet, or some other means of information dissemination. 
Pamela Shoemaker and Tim Vos (2009) defines it “as the process of culling and crafting countless bits of information into the limited number of messages that reach the public every day and it is the centre of the media’s role in every life. This process determines not only which information is selected, but also what the content and nature of the messages, such as news will be.” 
Kurt Lewin as the proponent of the theory identified in his 1943 article the following as parts of the gate keeping process: 
· Information moves step by step through channels. The number of channels varies and the number of time in each channel may vary as well. 
· Information must pass a “gate” to move from one channel to the next… 
· Forces govern channels. There may be opposing psychological forces causing conflict which creates resistance to movement through the channel. 
· There may be several channels that lead to the same end result 
· Different actors may control the channels and act as gate keeper at different times. 
The last aspect of the gate keeping process justifies the reason why this theory is chosen to underlie this study. The central idea behind the theory is the relationship meant to exist between the manners in which broadcast content are being relayed in accordance with the standard as put in place by NBC as it is not an understatement to state that the National Broadcasting Commission by its statutory responsibility could as well be regarded as gatekeepers for broadcast content. The commission is to vet some of the content and where the need be, the contents are being edited to suit the standard of the of the journalism ethics. 
2.2.5	SOCIAL RESPONSIBILITY MEDIA THEORY 
As the name implies, the social responsibility theory in the field of communication dictates the social obligations, duties and responsibilities of journalists in a democratic society. It encourages free press without any censorship. Daramola (2012 p. 69) aptly described this theory “as a child of the industrial revolution.” The theory which was propounded as a result of the shortcomings of the libertarian theory of the press however emphasizes the social responsibility of persons and group of persons in the media industry. 
The origin of the theory according to Daramola (2012 p. 69) could be traced to the Hutching Commission of the freedom of the press (1947). Daramola posited further that “the industrial revolution and the emerging multimedia society provided the enabling environment for the development of a theory that is based on assumption that while the press should be free, it must nonetheless be responsible.” 
The social responsibility theory has the following as its functions according to Siebert et.al as cited in Tokunbo (2012): 
· To serve the political system by making information, discussion and consideration of public affairs generally accessible. 
· To inform the public to enable it to take self-determined action. 
· To protect the rights of the individual by acting as watchdog over the government. 
· To serve the economic system, for instance the bringing together of buyers and sellers through the medium of advertising. 
· To provide good entertainment, whatever “good” may mean in the culture at any point in time. 
· To preserve financial autonomy in order not to become dependent on special interests and influences. 
The rationale for using this theory as the second underlining theory for this research work is justified by the later part of the first point made by Tokunbo where he says “…information, discussion and consideration of public affairs should be made generally accessible”. This point is as well in coincidence with the standard set by monitoring agencies of the media both for the print and broadcast medium respectively. 
This theory was adopted for the study because its tenant is in synergy with the study under consideration. A journalist that is guided with the dictate of the Social Responsibility theory could be said to as well be in obedience to the codes of professional standard as mandated by the National Broadcasting Commission. 
2.3	EMPIRICAL REVIEW
The National Broadcasting Commission (NBC) in Nigeria plays a pivotal role in regulating the electronic media landscape within the country. Several empirical studies have explored its impact on various facets of broadcasting, encompassing content regulation, media freedom, industry growth, and audience perception.
One significant study by Okoye, Ezeani, and Ogbuabor (2018) delved into the regulatory interventions of the NBC and their effects on content quality and diversity in Nigerian broadcasting. The research revealed that the NBC's content regulations, while aiming to maintain standards, sometimes led to limitations on creative expression, impacting the diversity of content available to audiences. The study emphasized the need for a balanced approach in regulatory measures to foster both quality and diversity in programming.
In another empirical analysis conducted by Adebayo and Adetoro (2020), the impact of NBC regulations on media pluralism and freedom of expression was investigated. The study highlighted that while the NBC's regulations were intended to ensure media pluralism and prevent monopolistic tendencies, there were concerns among journalists and media practitioners regarding the extent of regulatory control, which at times led to self-censorship and limitations on free speech.
Furthermore, a longitudinal study by Mohammed and Ibrahim (2019) examined the economic impact of NBC regulations on the electronic media industry in Nigeria. Their research indicated that while the NBC's interventions aimed to stimulate industry growth and investment, there were challenges faced by broadcasters, particularly smaller entities, in complying with stringent regulatory requirements. This led to a consolidation trend in the industry, potentially affecting competition and innovation.
These empirical reviews collectively underscore the multi-faceted impact of the NBC on electronic media in Nigeria. While the commission's regulatory efforts strive to maintain standards, ensure pluralism, and foster industry growth, there are nuanced implications on content diversity, media freedom, and economic sustainability that warrant ongoing evaluation and potential recalibration of regulatory approaches. Balancing regulation with fostering creativity and media freedom remains a crucial challenge for the NBC to navigate effectively in promoting a vibrant electronic media landscape in Nigeria.
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CHAPTER THREE
METHODOLOGY
3.1	 RESEARCH DESIGN
This study adopted a survey research design, which is suitable for studies aimed at understanding the opinions, attitudes, and perceptions of a specific population. The survey method allows for the collection of data from a relatively large group of people within a defined population. It provides the researcher with the opportunity to gather firsthand information using structured questions. In this study, a structured questionnaire was the principal instrument for data collection. The questionnaire was designed with closed-ended questions and was based on a 5-point Likert scale format. The options included: Strongly Agree, Agree, Undecided, Disagree, and Strongly Disagree. This format facilitated easy interpretation and statistical analysis of the responses obtained from participants.
3.2 	POPULATION OF THE STUDY
According to Nancy Krieger (2012), population in a research context refers to a defined group of individuals or elements that possess certain characteristics relevant to a study. The target population for this study comprised residents of Ilorin, the capital city of Kwara State, Nigeria. The study population includes individuals from different social categories such as students, employed, unemployed, male and female adults aged 18 years and above, who have the ability to read, write, and comprehend the English language. This diversity ensures a broad and inclusive understanding of audience perceptions regarding the role and influence of the National Broadcasting Commission (NBC) on electronic media regulation.



3.3 	SAMPLE SIZE AND SAMPLING TECHNIQUE
A sample size of 120 respondents was selected for the study to ensure adequate representation of the larger population. The selected sample was drawn using a multi-stage sampling technique for greater coverage and efficiency.
First, three (3) communities were randomly selected from the nine (9) key areas within Ilorin metropolis. These communities were chosen to reflect geographical spread and demographic diversity. Within each selected community, participants were randomly approached and administered the questionnaires based on their willingness to participate and their ability to understand the survey questions. This ensured that the sample was representative and that the findings could be generalized to a larger population with a reasonable degree of confidence.
3.4      DATA COLLECTION INSTRUMENTS
For effective data collection, a combination of quantitative and qualitative tools was employed. The instruments used in this study include:
i. Questionnaire: A structured questionnaire was developed and administered to the respondents. It consisted of demographic questions and perception-based items aligned with the objectives of the study. The use of closed-ended questions on a Likert scale helped in quantifying attitudes and opinions.
ii.  Focus Group Discussions (FGDs): To provide deeper insights, focus group discussions were conducted with selected respondents from each of the sampled communities. The discussions helped to explore nuanced opinions and contextual factors influencing public perception.
iii. Key Informant Interviews: Interviews were conducted with selected media practitioners and regulatory officials. These provided expert views and added validity to the findings by capturing perspectives from stakeholders directly involved in the electronic media space.
3.5     VALIDITY AND RELIABILITY OF THE INSTRUMENTS
To ensure that the data collection instruments were both valid and reliable, the following measures were taken:
Face and Content Validity: Experts in the fields of Mass Communication and Research Methodology reviewed the questionnaire to ensure it adequately covered the study objectives and research questions.
Pilot Testing: A pilot test was conducted with 10 respondents who were not part of the final sample. Feedback from the pilot helped refine the language and structure of the questionnaire to ensure clarity and reduce ambiguity.
Reliability Test: The internal consistency of the instrument was tested using the Cronbach's Alpha statistical method. The result indicated a high reliability score (above 0.70), confirming that the items on the questionnaire were coherent and dependable.
3.6     DATA COLLECTION METHODS
The study utilized both quantitative and qualitative data collection methods to ensure a comprehensive analysis. The questionnaires were distributed physically to respondents, and the responses were collected on the spot or within a specified period. For qualitative methods, FGDs and interviews were recorded, transcribed, and coded for analysis. Field assistants were trained to assist in questionnaire administration and to facilitate the discussions and interviews.
3.7   DATA ANALYSIS METHODS
Data collected from the study were analyzed using a combination of descriptive and thematic analysis techniques:
· Quantitative Analysis: Responses from the structured questionnaires were analyzed using statistical tools such as frequency tables, percentages, and charts. This helped to summarize the data and identify trends, patterns, and dominant responses among participants.
· Qualitative Analysis:  The data from FGDs and interviews were analyzed thematically. Recurring themes and viewpoints were identified, categorized, and interpreted to complement the quantitative findings.
This mixed-method approach provided a balanced view of the audience perception of the role and impact of the NBC in regulating electronic media in Nigeria.
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CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.1	INTRODUCTION 
This chapter presents an analysis of the data on Impact of the National Broadcasting Commission (NBC) on electronic media in Nigeria. The data was obtained from questionnaire.
4.2	ANALYSIS AND INTERPRETATION OF DATA
Table 1:  DISTRIBUTION OF RESPONDENTS BY GENDER 
	Response 
	Frequency 
	Percentage 

	Male
	70
	58%

	Female 
	50
	42%

	Total 
	120
	100%


Source: field survey 2025 
From the above table, it shows that out of 120 respondents,70 people representing 58% are male while the remaining 42% are female 
Table 2. DISTRIBUTION OF RESPONDENTS BY AGE
	Response 
	Frequency 
	Percentage 

	Under 20
	3
	2.5%

	21-30
	60
	50%

	31-40
	50
	42%

	40 and above
	7
	5.8%

	Total 
	120
	100%


Source: field survey 2025
From the above table, it shows that out of 120 respondents,3 person representing Under 20 years ,60 people representing 21-30 age,50 people representing31-40 age and the remaining 7representing 40 and above

Table 3: Marital Status of Respondents
	Marital Status
	Frequency
	Percentage (%)

	Single
	58
	48.3%

	Married
	52
	43.3%

	Divorced
	10
	8.3%

	Total
	120
	100%


Source: Research Survey 2025 
From the table above, the majority of respondents are single, accounting for 48.3%, followed by married individuals at 43.3%. Only 8.3% of respondents are divorced. This indicates that most participants in the study are either single or married.
Table 4: Highest Educational Qualification
	Qualification
	Frequency
	Percentage (%)

	Diploma
	40
	33.3%

	Bachelor's Degree
	50
	41.7%

	Master's Degree
	20
	16.7%

	Ph.D.
	10
	8.3%

	Total
	120
	100%


Source: Research Survey 2025
The table shows that 41.7% of the respondents have a Bachelor's Degree, 33.3% hold a Diploma, 16.7% have a Master's Degree, and 8.3% have a Ph.D. This indicates that most of the respondents are well-educated, with the majority holding at least a Bachelor's Degree.



Table 5: Years of Experience in Journalism
	Experience (Years)
	Frequency
	Percentage (%)

	0–5 years
	45
	37.5%

	6–10 years
	35
	29.2%

	11–15 years
	25
	20.8%

	16 years and above
	15
	12.5%

	Total
	120
	100%


Source: Research Survey 2025
According to the table above, the highest number of respondents (37.5%) have between 0–5 years of experience in journalism, followed by 29.2% with 6–10 years of experience. This suggests that a significant portion of the respondents are relatively new to the field, with less than 10 years of experience.
TABLE:6 Have you ever encountered content on electronic media (TV, radio) that you felt breached NBC regulations? 
	Options
	Frequency
	Percentage 

	Yes 
	97
	80.8

	No
	23
	19.2

	Total
	120
	100


Source: Research Survey 2025
From the table 2, the findings shows that 80.8% respondents said they had encountered content on electronic media that breached NBC regulations while 19.2% said they have not





TABLE 7: How often do you encounter such content?  
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Frequently
	31
	23.8

	Occasionally
	42
	35.0

	Rarely
	33
	27.5

	Never
	14
	11.7

	Total 
	120
	100


Source: Research Survey 2025
According to the table 7 shows that 23.8% of the respondents frequently encountered such content, 35.0% Occasionally encountered the content, 27.5% rarely encounter such content, while 11.7% Never encounter such content. From the research majority of the respondents occasionally 
TABLE 8: Do you believe the NBC effectively enforce its regulations on electronic media in Nigeria?
	RESPONSE 
	FREQUENCY 
	PERCENTAGE 

	Strongly Agree
	20
	16.7

	Agree
	68
	56.7

	Disagree
	18
	15

	Strongly Disagree
	14
	11.5

	Total 
	120
	100


Source: Research Survey 2025
According to the table 8 above shows that 16.7% of the respondents strongly agreed, 56.7% agreed, 15 of the respondents Disagreed while 11.5% Strongly Disagreed. This shows that most of the respondents Agreed that NBC effectively enforces its regulations on electronic media in Nigeria 

TABLE 9: How would you rate the NBC’s impact on ensuring fair competition among electronic media outlets?
	RESPONSE 
	FREQUENCY 
	PERCENTAGE 

	Excellent
	29
	24.2

	Good
	77
	64.2

	Fair
	13
	10.8

	Poor
	1
	0.8

	Very poor
	-
	-

	Total 
	120
	100


Source: Research Survey 2025
From the table above, majority of the respondents rates the NBC’s impact on ensuring fair competition among electronic media outlets
TABLE 10: In your opinion, does the NBC adequately protect consumers from harmful or offensive content on electronic media?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Yes   
	87
	72.5

	No 
	16
	13.3

	Unsure 
	17
	14.2

	Total 
	120
	100


Source: Research Survey 2025
From the above table, 72.5% of the respondents says NBC adequately protect consumers from harmful or offensive content on electronic, 13.3% of the respondents said No,  while 14.2% unsure. Therefore, the majority of the respondents agreed that NBC adequately protect consumers from harmful or offensive content on electronic


TABLE 11: Have you ever filed a complaint with the NBC regarding objectionable content on electronic media? 
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Yes
	70
	58.3

	No
	50
	41.7

	Total 
	120
	100


Source: Research Survey 2025
According to the table 58.3% of the respondents said they have filed a compliant with the NBC regarding objectionable content on electronic media, while 41.7% said No to the statement.
TABLE 12: If yes, were you satisfied with the NBC’s response to your complaint?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Yes
	71
	59.2

	No
	14
	11.6

	N/A(if not applicable)
	35
	29.2

	Total 
	120
	100


Source: Research Survey 2025
According to the table 12 above, shows that 59.2% of the respondents are satisfied with the NBC’s response to their complaint, 11.6% respondents are not satisfied, while 29.2% of the respondents were not applicable.





TABLE 13: How responsive do you find the NBC in addressing complaints and concerns regarding electronic media content?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Very responsive
	41
	34.2

	Somewhat responsive
	41
	34.2

	Not very responsive
	7
	5.8

	Not responsive at all 
	3
	2.5

	Total 
	120
	100


Source: Research Survey 2025
From the table 13, 37.5% of the respondents are very responsive, 37.5% of the respondents are somewhat responsive, 14% respondents were Not very responsive while 11% not responsive at all. Therefore, the majority of the respondents find the NBC very responsive in addressing complaints and concerns regarding electronic media content
TABLE 14: Do you believe that the NBC’s regulations positively impact the quality of programming on electronic media in Nigeria? 
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Strongly agreed
	33
	27.5

	Agree
	69
	57.5

	Disagree
	16
	13.3

	Strongly disagreed
	2
	1.7

	Total 
	120
	100


Source: Research Survey 2025



From the above table majority of the respondents agreed that the NBC’s regulations positively impact the quality of programming on electronic media in Nigeria
TABLE 15: How effective do you think the NBC is in promoting local content on electronic media platforms?
	RESPONSE
	FREQUENCY 
	PERCENTAGE %	

	Very effective
	48
	40.0%

	Somewhat effective
	44
	36.7%

	Not very effective
	18
	15%

	Not effective at all
	10
	8.3%

	Total 
	120
	100


Source: Research Survey 2025
According to the table 15, From the research majority of the respondents believed that the NBC is in promoting local content on electronic media platforms
TABLE 16: Do you think the NBC adequately balances freedom of expression with its regulatory duties in electronic media?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Yes
	94
	78.3

	No
	13
	10.8

	Unsure
	13
	10.8

	Total 
	120
	100


Source: Research Survey 2023
According to the table 16 above, the majority of the respondents agreed that NBC adequately balances freedom of expression with its regulatory duties in electronic media 

TABLE 17: How transparent do you think NBC’s decision making process in regulating electronic media?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Very transparent
	35
	29.2

	Somewhat transparent
	52
	43.3

	Not very transparent
	21
	17.5

	Not transparent at all
	12
	10

	Total 
	120
	100


Source: Research Survey 2025
According to the table 17 above, (29.2%) of the respondents says very transparent to the statement which says how transparent do you think NBC’s decision making process in regulating electronic media, 52 (43.3%) of the respondents says somewhat transparent, 21 (17.5%) says Not very transparent  while 12 (10%) of the respondents said not transparent at all.
TABLE18: In your opinion, has the NBC contributed to promoting cultural diversity and tolerance through electronic media?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Strongly agree
	26
	21.7

	Agree
	69
	57.5

	Disagree
	17
	14

	Strongly disagree
	8
	7

	Total 
	120
	100


Source: Research Survey 2025
According to the table 18 above, 21.7% of the respondents strongly agree that NBC contributed to promoting cultural diversity and tolerance through electronic

 media, 57.5% of the respondents agreed, 14% respondents disagree, while 7% of the respondents strongly disagree
TABLE 19: Do you believe that the NBC effectively monitors compliance with its regulations by electronic media broadcasters?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Yes
	99
	82.5

	No
	9
	7.5

	Unsure
	12
	10.0

	Total 
	120
	100


Source: Research Survey 2025
Table 4.15 above shows, 82.5% of the respondents strongly believes that the NBC effectively monitors compliance with its regulations by electronic media broadcaster, 7.5% of the respondents said no, while 10.0% are Unsure. From the analysis, majority of the respondents believes that the NBC effectively monitors compliance with its regulations by electronic media broadcaster
TABLE 20: How would you rate the NBC’s efforts in combating hate speech and fake news on electronic media platform?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Excellent
	39
	32.5

	Good
	59
	49.2

	Fair
	12
	10.0

	Poor
	6
	5.0

	Very Poor
	4
	3.3

	Total 
	120
	100


Source: Research Survey 2025
Table 20  above indicates that, 32.5% of the respondents are excellent, 49.2% of the respondents are good, 10.0% of the respondents fair, 5.0% are poor, while 3.3% respondents are very poor
TABLE 21 Do you perceive the NBC as independent from political influence in its regulatory actions?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Yes
	90
	75.0

	No
	14
	11.7

	Unsure
	16
	13.3

	Total 
	120
	100


Source: Research Survey 2025
Table 21 above indicates that, 75.0% of the respondents agreed they perceived that the NBC as independent from political influence in its regulatory actions, 11.7% of the respondents disagreed, while 13.3% respondents are unsure
TABLE 22 How satisfied are you with the overall performance of the NBC in regulating electronic media in Nigeria?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Very satisfied 
	44
	36.7

	Somewhat satisfied
	48
	40.0

	Somewhat dissatisfied 
	17
	14.1

	Very dissatisfied
	11
	9.1

	Total 
	120
	100


Source: Research Survey 2025
Table 22 above shows that, 36.7% of the respondents are very satisfied with the overall performance of the NBC in regulating electronic media in Nigeria, 40.0% of the respondents are somewhat satisfied, 
 14.1% of the respondents are somewhat dissatisfied, while 9.1% respondents are very dissatisfied.
TABLE 23: In your opinion, what areas do you think the NBC should prioritize for improvement in regulating electronic media?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Content quality
	40
	33.3

	Enforcement of regulations
	20
	16.6

	Consumer protection
	20
	16.6

	Promoting local content
	15
	12.5

	Combating misinformation
	25
	21

	Total 
	120
	100


Source: Research Survey 2025
Table 23 above shows that, 33.% of the respondents thinks the NBC should prioritize for improvement content quality in regulating electronic media, 16.6% of the respondents thinks enforcement of regulations, 16.6% of the respondents says consumer protection, 12.5% of the respondents says promoting local content, 21% of the respondents says combating misinformation, 







TABLE 24: Would you recommend any changes or reforms to the current regulatory framework of the NBC to enhance its effectiveness in electronic media regulation?
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	Yes
	90
	75.0

	No
	17
	14.2

	Unsure
	13
	10.8

	Total 
	120
	100


Source: Research Survey 2025
The table above shows that, 75.0% of the respondents said yes to the statement above, 14.2% of the respondents said no, while 10.8% respondents unsure. 
4.3	DISCUSSION OF FINDINGS 
From the table 1 above, 25.8% of the respondents are not aware of the role of the National Broadcasting Commission (NBC), 43.3% are in moderately aware, 19.2% are very aware, 9.2% are extremely aware while 2.5% are slightly aware. From the research, majority of the respondents are in moderately aware of the role of the National Broadcasting Commission (NBC). The findings shows that 80.8% respondents said they had encountered content on electronic media that breached NBC regulations while 19.2% said they have not.
According to the table 4.3 shows that 23.8% of the respondents frequently encountered such content, 35.0% Occasionally encountered the content, 27.5% rarely encounter such content, while 11.7% Never encounter such content. From the research majority of the respondents occasionally. 16.7% of the respondents strongly agreed, 56.7% agreed, 15.0% of the respondents are Neutral, 6.6% of the respondents Disagreed while 5.0% Strongly Disagreed. This shows that most of the respondents Agreed that NBC effectively enforces its regulations on electronic media in Nigeria 
From the table above, majority of the respondents rates the NBC’s impact on ensuring fair competition among electronic media outlets. 72.5% of the respondents says NBC adequately protect consumers from harmful or offensive content on electronic, 13.3% of the respondents said No, while 14.2% unsure. Therefore, the majority of the respondents agreed that NBC adequately protect consumers from harmful or offensive content on electronic. 58.3% of the respondents said they have filed a compliant with the NBC regarding objectionable content on electronic media, while 41.7% said No to the statement.
According to the table 4.8 above, shows that 59.2% of the respondents are satisfied with the NBC’s response to their complaint, 11.6% respondents are not satisfied, while 29.2% of the respondents were not applicable. 34.2% of the respondents are very responsive, 34.2% of the respondents are somewhat responsive, 23.3% respondents are Neutral, 5.8% respondents were Not very responsive while 2.5% not responsive at all. Therefore, the majority of the respondents find the NBC very responsive in addressing complaints and concerns regarding electronic media content.
From the finding, majority of the respondents agreed that the NBC’s regulations positively impact the quality of programming on electronic media in Nigeria. From the research majority of the respondents believed that the NBC is in promoting local content on electronic media platforms.
According to the table 4.12 above, the majority of the respondents agreed that NBC adequately balances freedom of expression with its regulatory duties in electronic media Table 4.13 indicates that, 35 (29.2%) of the respondents says very transparent to the statement which says how transparent do you think NBC’s decision making process in regulating electronic media, 52 (43.3%) of the respondents says somewhat transparent, 18 (15.%) are neutral, 11 (9.2%) says Not very transparent  while 4 (3.3%) of the respondents said not transparent at all. 21.7% of the respondents strongly agree that NBC contributed to promoting cultural diversity and tolerance through electronic media, 57.5% of the respondents agreed, 14.2% are neutral, 5.8% respondents disagree, while 0.8% of the respondents strongly disagree
Table 4.15 shows that, 82.5% of the respondents strongly believes that the NBC effectively monitors compliance with its regulations by electronic media broadcaster, 7.5% of the respondents said no, while 10.0% are Unsure. From the analysis, majority of the respondents believes that the NBC effectively monitors compliance with its regulations by electronic media broadcaster. 32.5% of the respondents are excellent, 49.2% of the respondents are good, 10.0% of the respondents fair, 5.0% are poor, while 3.3% respondents are very poor. 75.0% of the respondents agreed they perceived that the NBC as independent from political influence in its regulatory actions, 11.7% of the respondents disagreed, while 13.3% respondents are unsure.
Research also indicates, 36.7% of the respondents are very satisfied with the overall performance of the NBC in regulating electronic media in Nigeria, 40.0% of the respondents are somewhat satisfied, 12.5% of the respondents are Neutral, 5.8% of the respondents are somewhat dissatisfied, while 5.0% respondents are very dissatisfied. 33.% of the respondents thinks the NBC should prioritize for improvement content quality in regulating electronic media, 16.6% of the respondents thinks enforcement of regulations, 16.6% of the respondents says consumer protection, 12.5% of the respondents says promoting local content, 12.5% of the respondents says combating misinformation, while 2.5% respondents said other areas. 75.0% of the respondents said yes to the statement above, 14.2% of the respondents said no, while 10.8% respondents unsure.



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY
The National Broadcasting Commission (NBC) significantly influences the landscape of electronic media in Nigeria, serving as the primary regulatory body. Established in 1992, NBC's mandate includes overseeing broadcasting activities, ensuring compliance with national laws, and promoting standards in broadcasting. This regulatory framework is essential in maintaining order within Nigeria’s dynamic and expanding media sector, which encompasses radio, television, and online broadcasting platforms.
One of NBC's major impacts is in licensing and regulation. By controlling the issuance of licenses, NBC has a crucial role in determining who can operate within the media space. This gate-keeping function helps to prevent media monopolies and encourages a diverse and pluralistic media environment. Moreover, NBC sets content standards that broadcasters must adhere to, aiming to ensure that content is culturally appropriate, non-offensive, and promotes national unity. These regulations help to safeguard public interests and maintain a balanced media landscape.
NBC also plays a pivotal role in monitoring and enforcing compliance with broadcasting codes. It actively monitors content to ensure adherence to its guidelines and has the authority to impose sanctions on violators, including fines, suspensions, or revocations of licenses. This enforcement capability helps to maintain high standards and accountability within the industry. Through such actions, NBC has fostered a more professional and responsible broadcasting environment, where ethical journalism and quality programming are prioritized.
Additionally, NBC's influence extends to the promotion of technological advancements and digital migration. By advocating for and managing the transition from analog to digital broadcasting, NBC has facilitated greater accessibility and improved quality of broadcast services. This shift not only enhances viewer experience but also provides opportunities for more content creators to enter the market, fostering innovation and competition. Overall, NBC’s regulatory activities are fundamental to shaping a robust and dynamic electronic media sector in Nigeria, ensuring it serves the public good while keeping pace with global technological trends.
5.2	CONCLUSION
The National Broadcasting Commission (NBC) has significantly shaped the landscape of electronic media in Nigeria through its regulatory framework and policy enforcement. By establishing guidelines for content, licensing broadcasters, and ensuring adherence to ethical standards, the NBC has contributed to the development of a more structured and accountable media environment. This regulatory oversight has enabled a level playing field for both public and private broadcasters, fostering diversity and competition within the industry. Additionally, the NBC's efforts in promoting local content have helped to preserve and enhance Nigerian culture, providing a platform for indigenous voices and stories to be heard on a national and international stage.
However, the NBC's impact is not without controversy. Critics argue that its regulatory practices sometimes verge on censorship, stifling freedom of expression and press freedom. Instances of heavy fines and shutdowns of media houses for perceived breaches of guidelines have sparked debates about the balance between regulation and freedom. Despite these challenges, the NBC continues to play a pivotal role in shaping the Nigerian media landscape, striving to adapt to the rapidly evolving digital media environment. Its ongoing efforts to update regulations to keep pace with technological advancements reflect its commitment to maintaining relevance and ensuring that electronic media serves the public interest in an increasingly complex and dynamic media ecosystem.
5.3	RECOMMENDATIONS
The National Broadcasting Commission (NBC) plays a significant role in regulating electronic media in Nigeria, impacting various aspects of the industry. 
1. Regulatory Framework: The NBC establishes and enforces regulations governing electronic media in Nigeria. These regulations cover areas such as content standards, licensing requirements, advertising guidelines, and ownership structures. The commission ensures that broadcasters adhere to these regulations, which helps maintain standards and protect public interest.
2. Content Regulation: The NBC oversees the content broadcasted on television and radio stations in Nigeria. It sets guidelines on decency, accuracy, impartiality, and fairness in programming. By monitoring and regulating content, the NBC aims to uphold cultural values, promote national unity, and prevent the dissemination of harmful or offensive material.
3. Licensing and Compliance: All electronic media outlets in Nigeria must obtain licenses from the NBC to operate legally. The commission assesses applications and grants licenses based on specified criteria. It also conducts periodic audits and inspections to ensure that broadcasters comply with licensing conditions and regulatory requirements. This process helps maintain a level playing field in the industry and prevents the proliferation of unlicensed or unauthorized broadcasters.
4. Media Diversity and Plurality: The NBC plays a role in promoting media diversity and plurality by encouraging the establishment of a wide range of broadcasting outlets representing different viewpoints, interests, and linguistic groups. It strives to prevent monopolies and promote competition in the industry, which contributes to a vibrant and pluralistic media landscape.
5. Consumer Protection: The NBC addresses consumer complaints and concerns related to electronic media services. It provides channels for individuals and organizations to report violations of broadcasting standards or breaches of consumer rights. By addressing these issues and imposing sanctions when necessary, the commission helps protect the interests of media consumers and ensures accountability within the industry.
6. Technology and Innovation: As technology evolves, the NBC adapts its regulations to accommodate new developments in the electronic media sector. It may introduce guidelines for emerging technologies such as digital broadcasting, streaming services, and online content platforms. By keeping pace with technological advancements, the commission supports innovation and investment in the electronic media industry.
The National Broadcasting Commission (NBC) plays a crucial role in shaping the electronic media landscape in Nigeria through its regulatory functions, content oversight, licensing processes, promotion of diversity, consumer protection efforts, and adaptation to technological changes. Its impact extends to broadcasters, content producers, consumers, and the broader society.
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QUESTIONNAIRE
Section A: Awareness and Perception of NBC
1. Have you ever encountered content on electronic media (TV, radio) that you felt breached NBC regulations?
[ ] Yes
[ ] No
2. If yes, how often do you encounter such content?
[ ] Frequently
[ ] Occasionally
[ ] Rarely
[ ] Never
3. Do you believe the NBC effectively enforces its regulations on electronic media in Nigeria?
[ ] Strongly agree
[ ] Agree

[ ] Disagree
[ ] Strongly disagree
4. How would you rate the NBC’s impact on ensuring fair competition among electronic media outlets?
[ ] Excellent
[ ] Good
[ ] Fair
[ ] Poor
[ ] Very poor
5. In your opinion, does the NBC adequately protect consumers from harmful or offensive content on electronic media?
[ ] Yes
[ ] No
[ ] Unsure
6. Have you ever filed a complaint with the NBC regarding objectionable content on electronic media?
[ ] Yes
[ ] No
7. If yes, were you satisfied with the NBC’s response to your complaint?
[ ] Yes
[ ] No
[ ] Not Applicable
8. How responsive do you find the NBC in addressing complaints and concerns regarding electronic media content?
[ ] Very responsive
[ ] Somewhat responsive

[ ] Not very responsive
[ ] Not responsive at all
9. Do you believe that the NBC’s regulations positively impact the quality of programming on electronic media in Nigeria?
[ ] Strongly agree
[ ] Agree
[ ] Disagree
[ ] Strongly disagree
10. How effective do you think the NBC is in promoting local content on electronic media platforms?
[ ] Very effective
[ ] Somewhat effective
[ ] Not very effective
[ ] Not effective at all
11. Do you think the NBC adequately balances freedom of expression with its regulatory duties in electronic media?
[ ] Yes
[ ] No
[ ] Unsure
12. How transparent do you think NBC’s decision-making process is in regulating electronic media?
[ ] Very transparent
[ ] Somewhat transparent
[ ] Not very transparent
[ ] Not transparent at all
13. In your opinion, has the NBC contributed to promoting cultural diversity and tolerance through electronic media?
[ ] Strongly agree
[ ] Agree
[ ] Disagree
[ ] Strongly disagree
14. Do you believe that the NBC effectively monitors compliance with its regulations by electronic media broadcasters?
[ ] Yes
[ ] No
[ ] Unsure
15. How would you rate the NBC’s efforts in combating hate speech and fake news on electronic media platforms?
[ ] Excellent
[ ] Good
[ ] Fair
[ ] Poor
[ ] Very poor
16. Do you perceive the NBC as independent from political influence in its regulatory actions?
[ ] Yes
[ ] No
[ ] Unsure
17. How satisfied are you with the overall performance of the NBC in regulating electronic media in Nigeria?
[ ] Very satisfied
[ ] Somewhat satisfied
[ ] Somewhat dissatisfied
[ ] Very dissatisfied
18. In your opinion, what areas do you think the NBC should prioritize for improvement in regulating electronic media?
[ ] Content quality
[ ] Enforcement of regulations
[ ] Consumer protection
[ ] Promoting local content
[ ] Combating misinformation
[ ] Others (please specify): ____________________
19. Would you recommend any changes or reforms to the current regulatory framework of the NBC to enhance its effectiveness in electronic media regulation?
[ ] Yes
[ ] No
[ ] Unsure
Section B: personal data of respondents
20. 1). Sex:   Male   (    )	(b)  Female 
21. 2).  Age : under 20 (    ) 21-30 (    )  31-40 (   ) (d) 40 and above (   ).
22. 3). Marital status:  Single (    ) Married (    )   Divorced (    )
23. 4. Highest Educational Qualification: Diploma (   ) Bachelor's Degree (   )
24. Master's Degree (   ) (d) Ph.D. (    )
25. Years of Experience in Journalism: 0-5 years (   ) 6-10 years  (   ) 11-15 years (   ) 16 years and above (   )




