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ABSTRACT
This study examines the effectiveness of government-owned media, specifically Kwara Television Authority (KWTV), in promoting the policies of President Bola Ahmed Tinubu. The objective was to assess audience exposure, perception, and the extent of influence KWTV exerts on the public regarding federal government initiatives. The study employed a quantitative research design using a structured questionnaire administered to 100 randomly selected residents of Kwara State. Findings revealed that the majority of respondents were aware of KWTV as a state-owned broadcaster and regularly received information about Tinubu's policies through it. Most participants perceived the station’s content as informative, accessible, and relevant, although some expressed concerns regarding balance and inclusivity. The study concludes that while KWTV plays a significant role in policy dissemination, there is room for improvement in audience engagement and diversity of viewpoints. Recommendations include expanding rural outreach, incorporating interactive segments, and enhancing editorial objectivity. The findings contribute to understanding how state-owned media shape public discourse in democratic governance.
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CHAPTER TWO: 
LITERATURE REVIEW
2.1.  Conceptual Framework
2.1.1. Government-Owned Media  
Government-owned media refer to broadcasting and publishing outlets, such as television stations, radio channels, newspapers, and digital platforms funded, owned, and operated by the government at the federal, state, or local levels. These media organizations are established primarily to serve the public interest by providing accurate, timely, and relevant information about governmental activities, national events, and developmental programs. Their core responsibilities often include disseminating public information, promoting national policies, and contributing to national development goals. In Nigeria, stations like the Nigerian Television Authority (NTA) and state-level broadcasters such as Kwara Television Authority serve as strategic platforms for government communication.
Their operations are typically aligned with national communication objectives, and they are expected to act as official conduits for state information dissemination.
The core responsibilities of government-owned media include:
· Dissemination of Public Information: They provide official announcements, policy briefs, legal notices, and general updates to ensure citizens are informed and aware of their rights and responsibilities.
· Promotion of National Policies and Developmental Programs: These platforms are instrumental in creating awareness and mobilizing public support for government reforms in areas such as education, health, agriculture, infrastructure, and the economy.
· Contribution to National Development Goals: Through educational programming, cultural preservation, civic education, and public enlightenment, government media play a vital role in fostering national unity, promoting democratic values, and advancing social progress.
In Nigeria, government-owned media occupy a central position in public communication. At the federal level, the Nigerian Television Authority (NTA) serves as the flagship broadcaster, delivering nationwide content that reflects government policies and perspectives. At the state level, institutions like the Kwara State Television Authority (KWTV) focus on regional governance, community development, and localized implementation of national policies. These state broadcasters are strategically positioned to bridge the communication gap between government authorities and grassroots communities.
Despite their importance, government-owned media in Nigeria face several operational challenges. These include:
· Inadequate Funding and Infrastructure: Many state-owned outlets operate with outdated equipment and insufficient resources, limiting the quality and reach of their broadcasts.
· Perceived Political Bias: Due to their direct control by government officials, these media are often viewed by the public as tools of propaganda, which can diminish their credibility and influence.
· Limited Editorial Independence: Journalists working in government-owned media may face restrictions on the kind of content they can produce, especially when it involves criticism of the government or alternative political perspectives.
Nevertheless, government-owned media remain a strategic platform for the promotion and explanation of government policies, especially in areas with limited private media penetration. Their role becomes even more critical during policy transitions or political shifts, such as the current administration under President Bola Ahmed Tinubu. Evaluating the effectiveness of these media, particularly the Kwara Television Authority, in communicating and promoting Tinubu’s policies is essential for understanding how state media shape public perception and policy reception at the grassroots level.
2.1.2. Media and Government PolicyPromotion
Media serve as a critical tool for disseminating government initiatives. Effective policy promotion through media requires clarity, frequency, and engagement. Government-owned media are expected to support these efforts by providing coverage that educates the public, encourages citizen participation, and fosters understanding of governmental reforms and programs.
2.1.3 The Concept of Effectiveness in Communication
Effectiveness in communication is measured by the extent to which the intended message is accurately received, understood, and acted upon by the audience. In the context of media, effectiveness can be evaluated based on audience reach, content clarity, credibility, and influence on public opinion and behavior.
Effectiveness in communication also refers to the degree to which a message is successfully delivered, received, understood, and acted upon by its intended audience. In the context of mass communication, especially through government-owned media, effectiveness is not merely about message transmission but about achieving desired outcomes, such as awareness, attitude change, or behavioral compliance, among the public.
Communication is considered effective when it satisfies the following criteria:
· Accuracy of Message Delivery: The information conveyed should be clear, concise, and unambiguous, ensuring that the audience receives the same message that was intended by the sender.
· Audience Understanding: The message must be framed in a language and context that the target audience can comprehend, taking into account cultural, educational, and linguistic differences.
· Emotional and Intellectual Impact: Effective communication should resonate with the audience emotionally or intellectually, compelling them to reflect, respond, or take action.
· Feedback and Interaction: True communication is a two-way process. The ability of the audience to respond—through calls, messages, comments, or community engagement—enhances the communication’s relevance and impact.
In the sphere of public policy and governance, communication effectiveness is especially critical. When governments attempt to implement new reforms, increase citizen compliance, or generate support for national initiatives, they rely heavily on mass media to transmit these messages. 
The effectiveness of such communication can be measured through several key indicators:
1. Audience Reach: The extent to which the message is able to reach the intended demographic, including both urban and rural populations.
2. Message Clarity and Appeal: The simplicity, emotional resonance, and cultural alignment of the message with the audience’s values and worldview.
3. Perceived Credibility of the Source: If the medium delivering the message is seen as trustworthy and unbiased, audiences are more likely to believe and act on the information.
4. Behavioral Response: Perhaps the most definitive measure, this includes whether the audience takes the desired action—such as adopting a government program, supporting a policy, or changing behavior.
In relation to Kwara Television Authority, communication effectiveness can be analyzed by evaluating how well the station informs the public about President Tinubu’s policies, whether the audience finds the content clear and believable, and if there is observable evidence of behavioral or attitudinal change among viewers in response to those broadcasts.
For instance, if the government launches a housing initiative or economic palliative through Kwara TV, an effective communication process would ensure that:
· The public is aware of the initiative,
· They understand how it benefits them,
· They know how to access it,
· And they feel compelled to participate based on trust in the message and messenger.
Without effective communication, even the most beneficial government policies may fail due to ignorance, misunderstanding, or mistrust among citizens. Therefore, assessing the communication effectiveness of government-owned media is vital in determining their role and influence in policy implementation.

2.2 Theoretical Framework
2.2.1 Agenda-Setting Theory
The agenda-Setting Theory was developed by Maxwell McCombs and Donald Shaw in 1972. It posits that while the media may not be able to control what people think, they are very effective in determining what people think about. Government-owned media can shape public discourse by prioritizing the coverage of certain policies, thus influencing public perception and the national agenda. In essence, the media shape public priorities by choosing which issues, events, or topics to highlight, and by doing so, they influence the public’s perception of what is important.
According to this theory, media coverage plays a powerful role in setting the public and political agenda. Issues that receive significant media attention are perceived by the public as more important than those that are underreported or ignored. The theory identifies two levels of agenda-setting:
First-Level Agenda-Setting: This involves the salience of issues—how prominently and frequently certain topics are covered in the media.
Second-Level Agenda-Setting (Attribute Agenda-Setting): This goes further by influencing how people think about a topic, based on the specific attributes or frames used in media coverage.
In the context of government-owned media, agenda-setting becomes a strategic tool for influencing public discourse and policy reception. These media platforms are often used to foreground government priorities, celebrate developmental achievements, and minimize or downplay dissenting views. By controlling what appears in news bulletins, special reports, or editorials, government media can create a national or local focus on specific issues that align with the administration’s goals.
Application to the Study:
In this research, the Agenda-Setting Theory provides a relevant lens through which to examine the role of Kwara Television Authority in promoting President Tinubu’s policies. The theory suggests that if Kwara TV consistently features news, interviews, and discussions about Tinubu’s economic, infrastructural, and social reforms, it can influence the public in Kwara State to view these policies as urgent, necessary, or beneficial.
For example:
If Kwara TV regularly highlights Tinubu’s poverty alleviation programs or infrastructure development projects, the public is more likely to see these areas as central to national development.
Conversely, issues that receive little or no airtime may be perceived as less important, regardless of their actual relevance.Thus, by setting the agenda, government-owned media can shape the perceptions, attitudes, and even political orientations of the audience. However, the success of this process depends on audience trust in the media and their willingness to accept the agenda being set.
2.2.2 Uses and Gratifications Theory
The Uses and Gratifications Theory, developed by Blumler and Katz in the 1970s, presents a shift from traditional media theories by focusing on the audience rather than the message or media institution.This theory posits that audiences actively seek media that fulfill their informational, entertainment, and educational needs. When evaluating a government-owned medium like Kwara Television, it's vital to examine whether viewers deliberately engage with it for updates on policies and national development. This theory also suggests that media consumers are active participants who make deliberate choices about the media they consume, based on their individual needs, desires, and social contexts.
Unlike passive audience models, the Uses and Gratifications approach assumes that people use media to fulfill specific purposes, such as:
· Information and Education: Seeking news, knowledge, or explanations about the world.
· Personal Identity: Reinforcing personal values, beliefs, and sense of self.
· Entertainment: Escaping from reality, relaxing, or enjoying media content.
· Integration and Social Interaction: Gaining a sense of connection with others, or having something to talk about with peers.
· Surveillance: Staying aware of threats, opportunities, or developments in society.
This theory is highly relevant in modern media studies, especially in the era of multiple platforms and audience fragmentation. It acknowledges that media are in competition not just with each other, but with other forms of activity, meaning that audience attention is earned, not assumed.
Application to the Study:
In the context of government-owned media, particularly Kwara Television Authority, the Uses and Gratifications Theory invites researchers to consider the audience’s motivations for watching or ignoring such media. It raises key questions such as:
· Are viewers tuning into Kwara TV to get informed about government policies?
· Do they find the station’s programming entertaining, educational, or socially relevant?
· Are audiences using the station to confirm their political beliefs or understand public affairs?
If audiences in Kwara State engage with Kwara TV primarily to satisfy their informational needs regarding President Tinubu’s policies, then the media outlet can be seen as effective in policy communication. However, if they perceive the content as untrustworthy, irrelevant, or boring, they may turn to alternative media sources (e.g., private TV stations, radio, or social media), limiting the station’s influence.
Furthermore, this theory helps to explain why some government media campaigns succeed while others fail, because the success often depends on how well the message aligns with what the audience actually wants or needs from their media consumption experience.
In evaluating Kwara Television Authority, the Uses and Gratifications Theory offers a framework for analyzing viewer habits, preferences, and satisfaction, which are essential for understanding the overall effectiveness of the station in promoting Tinubu’s administration policies.
2.3 Empirical Review
2.3.1 Studies on Media and Policy Promotion
Several studies have shown that the media significantly influence the success of policy implementation. The role of the media in promoting government policies has attracted significant scholarly attention over the years. Research consistently supports the notion that effective media engagement can enhance public awareness, promote understanding, and improve compliance with government programs. Several empirical studies conducted in Nigeria and other developing countries illustrate how both state-owned and private media influence the success of public policy initiatives.
For instance, Eze (2019) conducted a study on the impact of state media campaigns during a health and sanitation initiative in Lagos State. The study revealed that consistent and targeted messaging via radio and television increased public knowledge about hygiene practices and contributed to behavioral changes, such as handwashing and environmental sanitation. Eze concluded that when government media are utilized strategically and consistently, they can be powerful tools in driving public health outcomes.
Similarly, Yusuf (2021) examined the effectiveness of rural radio broadcasts in disseminating agricultural policy reforms in Northern Nigeria. The findings showed that regular radio programs featuring local dialects and expert interviews significantly improved farmers’ understanding of fertilizer subsidies and mechanization schemes. As a result, there was increased participation in government-supported agricultural programs, indicating that localized and accessible media messages can bridge the gap between policymakers and rural communities.
In a broader African context, Mensah and Owusu (2020) explored media coverage of free education policies in Ghana. Their study found that the frequency and tone of media reporting played a key role in shaping public support for the initiative. Positive framing of the policy led to increased political approval and parent enrollment of their children, while negative framing or lack of coverage in some areas contributed to skepticism and low uptake.
These studies collectively point to several critical factors that enhance media effectiveness in policy promotion:
· Consistency of Messaging: Repeated exposure strengthens awareness and memory.
· Audience-Centered Communication: Using language, tone, and platforms that resonate with the target audience improves reception.
· Credibility of the Medium: Messages delivered through trusted and familiar channels tend to have greater impact.
· Interactive Formats: Including live call-ins, interviews, and question-and-answer sessions increases engagement and feedback.
However, scholars also note certain challenges. For instance, Olatunji (2020) highlighted how government media often lack editorial independence, which may lead to biased or one-sided reporting. This can reduce public trust and hinder the effectiveness of policy communication. Moreover, poor funding, limited technical capacity, and political interference often undermine the operational effectiveness of state-owned outlets.
Relevance to the Study:
These empirical findings provide a solid foundation for assessing the performance of Kwara Television Authority in promoting President Tinubu’s policies. By reviewing how other state-owned media have influenced public understanding and support for policies, this study can identify best practices and evaluate whether Kwara TV is adopting similar or divergent strategies. Furthermore, these studies offer useful benchmarks for evaluating media content quality, audience engagement, and communication outcomes.
2.3.2 Role of State Media in Nigeria
State media in Nigeria play a central role in the dissemination of information, promotion of government policies, and facilitation of public communication between the government and its citizens. These media institutions are typically owned, financed, and regulated by either the federal or state governments and include agencies such as the Nigerian Television Authority (NTA), Federal Radio Corporation of Nigeria (FRCN), and various state-level television and radio stations like Kwara Television Authority (KWTV).
The primary responsibility of state-owned media is to act as public service broadcasters, offering information that supports national development, unity, and education. However, in practice, these media outlets often function as extensions of government public relations machinery, delivering carefully curated narratives that portray the government in a positive light while downplaying or ignoring dissenting voices.
Several studies have evaluated this dual role of state media—both as development agents and as political tools. For example, Akinyemi (2022) analyzed how the Nigerian Television Authority promoted former President Buhari’s economic reform programs. The study found that while NTA gave extensive coverage to programs like the Social Investment Program (SIP) and Anchor Borrowers Scheme, there was limited space for critical evaluation or alternative perspectives, which raised questions about the objectivity and credibility of the coverage.
Another study by Adebanjo (2021) focused on Lagos State Television (LTV) and concluded that state media often lack editorial independence due to direct political control by state governors or ruling parties. This lack of independence can lead to audience skepticism, particularly when programming is perceived as propaganda rather than authentic news or public service content.
Furthermore, Okonkwo (2018) highlighted the operational challenges faced by state media in Nigeria, including inadequate funding, outdated equipment, poor training of personnel, and low production quality. These factors hinder the effectiveness of state broadcasters in competing with private and digital media outlets that offer more appealing and interactive content.
Despite these challenges, state media remain an important communication channel in many Nigerian communities, particularly in rural or underserved areas where access to satellite TV or high-speed internet is limited. In such areas, state-owned television and radio are often the primary sources of government-related information.
Relevance to the Study:
In the context of this research, understanding the general role of state media in Nigeria provides critical insights into the operational framework and limitations of Kwara Television Authority. As a state-owned media outlet, KWTV is expected to play a vital role in promoting Tinubu’s policies to the people of Kwara State. However, its ability to do so effectively may be influenced by the same challenges affecting other Nigerian state broadcasters, including political influence, limited resources, and public trust issues.
This section underscores the importance of evaluating not only the quantity of policy-related content being aired by KWTV, but also the quality, credibility, and reception of such content by its intended audience.
2.3.3 Kwara Television Authority’s Media Reach and Influence
Studies specific to Kwara Television are limited, but local surveys have indicated mixed perceptions. Some residents commend the station’s local content and accessibility, while others criticize it for low production quality and perceived political bias. Evaluating its effectiveness in promoting Tinubu's policies requires examining both content dissemination and audience feedback.
Kwara Television Authority (KWTV) plays a crucial role in the media landscape of Kwara State, as it serves as the primary state-owned broadcasting platform for the region. The station is expected to serve a variety of functions, including the dissemination of government policies, entertainment, and educational content. However, its reach and influence are influenced by various factors such as technological infrastructure, programming content, and public perception.
Reach of Kwara Television Authority:
KWTV’s reach primarily encompasses Kwara State, but its influence can extend to neighboring states, depending on the transmission signals and media infrastructure. The station broadcasts a mix of programs, including news, entertainment, education, and government announcements. Despite being a state-run entity, it faces competition from other local and national private media outlets, as well as from global satellite networks and digital media platforms.
The station’s audience reach is crucial for understanding its effectiveness in promoting state policies. For example, if KWTV has a strong presence in both urban and rural areas of Kwara State, its ability to disseminate policy-related content to a large and diverse audience increases. However, audience segmentation, based on factors such as age, educational background, and urban versus rural settings, may affect the level of engagement with KWTV’s broadcasts.
Moreover, technology adoption plays a significant role in KWTV’s reach. The rise of digital platforms and social media has transformed how the public consumes media, meaning that traditional television broadcasts might no longer be the primary source of information for younger audiences or urban residents. As a result, KWTV must adapt to changing media consumption trends, integrating online platforms and social media to reach broader audiences.
Influence of Kwara Television Authority:
The influence of KWTV in shaping public opinion and fostering awareness of government policies depends on several factors, including programming quality, frequency of policy coverage, and credibility of content. In theory, government-run stations like KWTV have a significant opportunity to influence the public’s perception of government programs and national policies through sustained and consistent messaging.
However, the influence of KWTV can be compromised by concerns over editorial independence. Because it is owned and operated by the state, there may be an inherent bias in how policies and government actions are presented. Perceptions of bias can undermine the station’s credibility, leading to a situation where viewers question the authenticity of the content. Research by Akinyemi (2022) on NTA’s coverage of the Buhari administration’s policies found that the lack of critical perspectives led some audiences to dismiss the coverage as propaganda. A similar issue may arise in the context of KWTV’s promotion of Tinubu’s policies.
The station’s content framing also affects its influence. If KWTV presents government policies in a highly positive light without addressing potential challenges or controversies, it may fail to engage a more critical audience. Conversely, when the station offers balanced reporting that includes different viewpoints, it can build trust and encourage greater public participation in government initiatives.
Another dimension of KWTV’s influence is its role in local development. Many viewers in Kwara State may see the station as a platform for community engagement, offering content that directly addresses local issues, such as health programs, education reforms, or infrastructural projects. KWTV’s ability to showcase local success stories or highlight how national policies are benefiting the state is an important way to strengthen the connection between government actions and their impact on the community.
Relevance to the Study:
This section is particularly relevant to the study as it helps to assess the effectiveness of Kwara Television Authority in promoting President Tinubu’s policies. By examining the station’s reach and influence, the study can determine whether KWTV is effectively engaging its audience and fostering understanding and support for the administration's initiatives. Furthermore, it provides context for understanding how local media dynamics—such as regional differences, technological adoption, and audience trust—affect the effectiveness of state-owned media in shaping public perceptions.
In conclusion, the ability of KWTV to promote Tinubu’s policies will depend not only on the quantity of coverage but also on its ability to engage and influence the audience in a meaningful way, balancing trustworthy reporting with consistent policy messaging.

2.4 Gaps in Literature
While previous research has broadly addressed the role of government media in policy promotion, there is limited empirical data on how state-owned broadcasters like Kwara Television Authority are specifically promoting Tinubu’s policies and how audiences in Kwara perceive such efforts. This study seeks to fill that gap.
A review of existing literature on media and policy promotion reveals substantial work on the general role of the media, particularly state-owned broadcasters, in advancing government agendas in Nigeria and beyond. Scholars have explored how media influence public understanding of government initiatives, the effects of media framing on public perception, and the operational limitations that hinder effective communication. However, despite the growing body of knowledge, several critical gaps remain, particularly concerning regional and institutional specificity, media credibility, and audience reception.
Firstly, most existing studies focus predominantly on federal media outlets, such as the Nigerian Television Authority (NTA), Voice of Nigeria (VON), and Radio Nigeria. These studies typically examine media engagement with nationwide programs or presidential policies, often neglecting how state-level media organizations, such as Kwara Television Authority, contribute to or interpret these same policies within localized contexts. This leaves a void in understanding the unique role and challenges faced by state-owned broadcasters in promoting national policies.
Secondly, while some research highlights the potential of media to influence policy awareness and public behavior, few studies examine audience reception and perception in detail. That is, even when policies are heavily promoted, there is often little empirical insight into how citizens perceive, understand, or trust the information delivered by state-owned media. This is especially important in an era where the public has increasing access to multiple sources of information, ranging from social media to international news outlets, which may contradict or challenge official narratives.
Thirdly, technological advancements and changing media consumption habits are rarely accounted for in older studies. Many analyses do not consider how the digital shift, including the rise of mobile phones, streaming services, and social media platforms, has reshaped how audiences access, process, and respond to media content. For a station like Kwara Television Authority, which traditionally relies on terrestrial broadcasting, adapting to new media realities may be essential to remaining effective.
Fourth, there is insufficient research on the perceived credibility and neutrality of state-owned media among Nigerian audiences. As earlier sections noted, government ownership often raises concerns about propaganda and bias, yet few studies explore how these perceptions directly affect policy communication outcomes. Do viewers in Kwara see KWTV as a reliable source of information, or do they seek alternatives? Does the perception of political bias reduce trust in the station’s message, even if the information is accurate?
Lastly, there is a noticeable gap in policy-specific evaluations of state media effectiveness. For instance, while Tinubu’s administration has launched several policies across key sectors, such as economic reform, fuel subsidy removal, infrastructure development, and youth empowerment, there is a lack of targeted analysis on how these policies are being communicated to the public by state broadcasters at the sub-national level.
Relevance to the Study:
This study aims to address these gaps by focusing specifically on Kwara Television Authority and its role in promoting President Tinubu’s policies. It will examine not only the station’s content strategies and programming, but also the public’s perception of its effectiveness, credibility, and engagement level. By doing so, the research provides a nuanced understanding of how regional government media operate in the complex ecosystem of modern political communication and contributes to the broader literature on media and governance in Nigeria.
2.5 Summary of Review
This chapter has provided a comprehensive review of relevant literature, covering conceptual, theoretical, and empirical dimensions that underpin the study on the effectiveness of government-owned media in promoting President Tinubu’s policies, with specific reference to Kwara Television Authority.
The conceptual framework discussed key terms such as government-owned media, media and policy promotion, and communication effectiveness. These concepts laid the foundation for understanding how state media are structured, what roles they are expected to play, and how their performance can be evaluated, particularly in the context of policy dissemination. Government-owned media were highlighted as strategic tools for public information and national development, while effective communication was framed in terms of reach, clarity, credibility, and behavioral impact.
The theoretical framework introduced three prominent communication theories: the Agenda-Setting Theory, Uses and Gratifications Theory, and the Propaganda Model. These theories provided lenses through which to interpret the role and behavior of media institutions. Agenda-setting explains how media shape what people think about by prioritizing certain topics; uses and gratifications emphasize audience agency in selecting media for specific needs; and the propaganda model raises critical concerns about media bias and elite influence, especially in state-run institutions.
The empirical review examined studies that explored the link between media and policy promotion in Nigeria and beyond. Evidence from Eze (2019), Yusuf (2021), and others demonstrated that media could significantly influence public understanding and compliance with government initiatives. However, challenges such as editorial bias, limited technological capacity, and audience skepticism persist—particularly for state-owned outlets like KWTV. The section also examined the specific role, reach, and influence of Kwara Television Authority, noting mixed public perceptions and the need for adaptive strategies to meet changing audience expectations.
In the gaps in literature section, the review identified areas lacking sufficient research—such as limited studies on state-level media institutions, inadequate focus on audience perception and engagement, the effect of digital transformation, and the need for policy-specific analysis. These gaps reinforce the significance of this study, which aims to fill a critical void by evaluating KWTV's role in communicating Tinubu’s administration's policies to residents of Kwara State.
In conclusion, the reviewed literature supports the rationale for investigating how effectively a state-owned broadcaster like Kwara Television Authority performs its mandate in the modern media environment. With this background, the next chapter will detail the methodology used to conduct the study, including the research design, data collection instruments, sampling techniques, and methods of data analysis.



















CHAPTER THREE
3.0. RESEARCH METHODOLOGY
This chapter outlines the procedures and techniques adopted for carrying out the study. It describes the research design, population of the study, sampling technique and sample size, research instrument, validity and reliability of the instrument, method of data collection, and method of data analysis.
3.1 Research Design
The study adopted a descriptive survey research design. This design is appropriate because it allows for the collection of data from a large population using structured instruments such as questionnaires and interviews. The descriptive nature of the study enables the researcher to examine and describe the current practices and effectiveness of government-owned media, specifically Kwara Television Authority, in promoting President Tinubu’s policies. It also facilitates the analysis of audience perception, media content, and communication strategies.
3.2 Population of the Study
The population of this study comprises residents of Kwara State, particularly regular viewers of Kwara Television Authority (KWTV). The population also includes selected staff members of KWTV, including content producers, news editors, and communication officers. This dual-population approach ensures the study captures both the audience perspective and the institutional approach to policy promotion.
3.3 Sample Size and Sampling Technique
The study employed a multistage sampling technique combining purposive and stratified random sampling methods:
· Purposive sampling was used to select staff of KWTV who are directly involved in programming and content creation related to government policy.
· Stratified random sampling was used to select viewers from urban and rural parts of Kwara State to ensure broad demographic representation.
The sample size consisted of:
· 30 staff members from relevant departments within KWTV
· 120 residents from the three senatorial zones of Kwara State: Kwara Central, Kwara South, and Kwara North (40 from each zone)
This results in a total sample size of 150 respondents, ensuring a balanced approach to gathering both institutional and audience-based data.
3.4 . Research Instruments
The primary instrument for data collection was a structured questionnaire developed by the researcher. The questionnaire consisted of both closed-ended and open-ended questions, divided into sections A&B
3.5 Validity and Reliability of the Instruments
To ensure validity, the research instruments were reviewed by experts in mass communication and public policy for content and face validity. Their feedback was incorporated into the final draft to ensure the questionnaire captured the intended constructs.
Reliability was tested through a pilot study conducted among 20 respondents (not part of the main sample) to assess the consistency of the instrument. The pilot results yielded a Cronbach’s Alpha coefficient of 0.82, indicating a high level of internal consistency and reliability.
3.6 Method of Data Collection
Data were collected over four weeks through physical distribution of questionnaires and scheduled interviews. Field assistants were trained to administer the instruments in local languages when necessary to ensure inclusion of non-English-speaking respondents, especially in rural areas.
Interviews with KWTV staff were recorded (with consent) and transcribed for analysis. Ethical considerations such as informed consent, confidentiality, and voluntary participation were strictly observed throughout the data collection process.
3.7 Method of Data Analysis
Quantitative data collected through questionnaires were analyzed using descriptive statistics such as frequencies, percentages, means, and charts. These helped to illustrate the patterns in audience responses regarding their exposure to and perception of KWTV.






























CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0. INTRODUCTION
The study sets out to analyze the Evaluating the effectiveness of Government-Owned Media In Promoting Tinubu’s Policies (A Case Study Of Kwara Television Authority)’’
To carry out the study, 100 people living in Kwarra state were sampled randomly and a questionnaire containing relevant questions were administered by the researchers to acquire usable data. 
This chapter deals with the analysis of data obtained from the field work through the questionnaire.
Each question on the questionnaire would be presented in separate tables and analyzed for easy comprehension.
4.1.  DATA PRESENTATION
DEMOGRAPHIC DISTRIBUTION
Table 1: Distribution of respondents by Gender.
	Gender
	No of respondents
	Percentage (%)

	Male
	65
	65%

	Female
	35
	35%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 65 respondents representing (65%) are males while 35 of them representing (35%) are females.
Table 2: Age range of respondents
	Age
	No of respondents
	Percentage (%)

	16-20years
	43
	43%

	21-25years
	44
	44%

	26-30years
	9
	9%

	31 and above
	4
	4%

	Total 
	100
	100%


Source: Field work (2025)
The above table show the distribution of the respondents by age. It states that 43 respondents representing (43%) are within the age range of 16-20, 44 respondents representing (44%) are within the age range of 21-25, 9 respondents representing (9%) are within the age range of 26-30years while 4 respondents representing (4%) are within age range of 31 and above.
Table 3: Distribution of respondents by marital status
	Marital Status
	No of respondents
	Percentage (%)

	Single
	85
	85%

	Married
	15
	15%

	Total
	100
	100%


Source: Field work (2025)
The above table show the distribution of respondents by marital status. It states that 85 (85%) are single and 15 respondents (15%) are married.
Table 4: Distribution of respondents by Educational Qualification.
	Educational Qualification
	No of respondents
	Percentage (%)

	O’ Level
	5
	5%

	NCE/ND
	19
	19%

	HND/BSc
	67
	67%

	Post Degree
	9
	9%

	Total
	100
	100%


Source: Field work (2025)
The above table show the distribution of respondents by educational qualification.  5 respondents representing (5%) are O’ level holders, 19 respondents representing (19%) are ND/NCE holders, 67 respondents (67%) are HND/BSc holders while 9 respondents representing (9%) are post degree holders.
Table 5: Distribution of respondents by Occupation
	Occupation
	No of respondents
	Percentage (%)

	Student
	78
	78%

	Business
	8
	8%

	Civil Servant
	14
	14%

	Other
	0
	0

	Total
	100
	100%


Source: Field work (2025)
The above table show the distribution of respondents by occupation. 78 respondents representing 78% are students, 8 respondents representing 8% are business persons and 14 respondents representing 14% are civil servants.
Table 6: Distribution of respondents by Religion.
	Occupation
	No of respondents
	Percentage (%)

	Islam
	69
	69%

	Christianity
	25
	25%

	Traditional 
	6
	6%

	Total
	100
	100%


Source: Field work (2025)
The above table show the distribution of respondents by Religion. 69 respondents representing 69% are Islam, 25 respondents representing 25% are Christianity and 6respondents representing 6% are traditional.
 PRESENTATION OF RESULT
The results discussed below are based on the analysis of the One hundred copies of questionnaire completed and returned by the respondents. The number of the questionnaire also helped in the quick analysis of the data collected. 
The analysis was done by treating each question based on the research questions. The table-by-table responses were coded as for the responses, and based on that, the rate of return was calculated for easy understanding.
Table 7: I am aware that Kwara Television Authority is a state-owned media outlet.	
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	22
	22%

	Agree
	63
	63%

	Neutral
	3
	3%

	Disagree
	7
	7%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 22 respondents representing 22% strongly agree that aware that Kwara Television Authority is a state-owned media outlet.
63 respondents representing 63% agree, 7 respondents representing 7% disagree and  5 respondents representing 5% strongly disagree while 3 respondents representing 3% are Neutral.
Table 8: I often receive information about Tinubu’s policies through Kwara Television.	
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	52
	52%

	Agree
	28
	28%

	Neutral
	2
	2%

	Disagree
	10
	10%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 52 respondents representing 52% strongly agree that often receive information about Tinubu’s policies through Kwara Television.. 28 respondents representing 28% agree, 10 respondents representing 10% disagree and 8 respondents representing 8% strongly disagree while 2 respondents representing 2% are Neutral.
Table 9: KWTV provides adequate coverage of federal government policies.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	39
	39%

	Agree
	42
	42%

	Neutral
	5
	5%

	Disagree
	6
	6%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field hwork (2025)
The table above shows that 39 respondents, representing 39%, strongly agree that KWTV provides adequate coverage of federal government policies. 42 respondents representing 42% agree, 6 respondents representing 6% disagree, and 8 respondents representing 8% strongly disagree, while 5 respondents representing 5% are Neutral.
Table 10: The content on KWTV is easy to understand.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	31
	31%

	Agree
	49
	49%

	Neutral
	7
	7%

	Disagree
	6
	6%

	Strongly Disagree
	7
	7%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 31 respondents representing 31%, strongly agree that the content on KWTV is easy to understand.,49 respondents, representing 49% agree, 6 respondents, representing 6% disagree, and 7 respondents representing 7% strongly disagree, while 7 respondents representing 7% are Neutral.
Table 11: KWTV programs help me understand Tinubu’s reform policies.			
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	36
	36%

	Agree
	42
	42%

	Neutral
	6
	6%

	Disagree
	9
	9%

	Strongly Disagree
	7
	7%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 36 respondents, representing 36%, strongly agree that KWTV programs help me understand Tinubu’s reform policies. 42 respondents representing 42% agree, 9 respondents representing 9% disagree, and 7  respondents representing 7% strongly disagree, while 6 respondents representing 6% are Neutral.
Table 12: I find the programs on KWTV to be relevant to my everyday life.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	26
	26%

	Agree
	46
	46%

	Neutral
	13
	13%

	Disagree
	8
	8%

	Strongly Disagree
	7
	7%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 26 respondents, representing 26%, strongly agree that find the programs on KWTV to be relevant to my everyday life. 46 respondents representing 46% agree, 8 respondents representing 8% disagree, and 7  respondents representing 7% strongly disagree while 13 respondents representing 13% are Neutral.
Table 13:  I trust the information broadcast by Kwara Television.		
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	48
	48%

	Neutral
	6
	6%

	Disagree
	8
	8%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 30 respondents, representing 30%, strongly agree that trust the information broadcast by Kwara Television.	 48 respondents representing 48% agree, 8 respondents representing 8% disagree and 8 respondents representing 8% strongly disagree while 6 respondents representing 6% are Neutral.
Table 14: KWTV presents government policies in a balanced and objective way.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	27
	27%

	Agree
	48
	48%

	Neutral
	5
	5%

	Disagree
	9
	9%

	Strongly Disagree
	11
	11%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 27 respondents, representing 27%, strongly agree that KWTV presents government policies in a balanced and objective way. 48 respondents representing 48% agree, 9 respondents representing 9% disagree, and 11 respondents representing 11% strongly disagree, while 5 respondents representing 5% are Neutral.
Table 15: Watching KWTV has influenced my opinion about Tinubu’s policies.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	41
	41%

	Neutral
	7
	7%

	Disagree
	12 
	12%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 30 respondents representing 30% strongly agree that Watching KWTV has influenced my opinion about Tinubu’s policies, 41 respondents representing 41% agree, 12 respondents representing 12% disagree and 10 respondents representing 10% strongly disagree while 7 respondents representing 7% are Neutral.
Table 16: KWTV gives equal airtime to different viewpoints and public feedback.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	32
	80%

	Agree
	50
	15%

	Neutral
	5
	5%

	Disagree
	8
	8%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 32 respondents representing 32% strongly agree that KWTV gives equal airtime to different viewpoints and public feedback, 50 respondents representing 50% agree, 8 respondents representing 8% disagree and 5 respondents representing 5% strongly disagree while 5 respondents representing 5% are Neutral.
Table 17: The station makes efforts to engage rural audiences effectively.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	46
	46%

	Agree
	23
	23%

	Neutral
	7
	7%

	Disagree
	15
	15%

	Strongly Disagree
	9
	9%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 46 respondents representing 46% strongly agree that the station makes efforts to engage rural audiences effectively., 23 respondents representing 23% agree, 15 respondents representing 15% disagree, and 9 respondents representing 9% strongly disagree while 7 respondents representing 7% are Neutral.
Table 18: I believe KWTV has improved over the last year in terms of quality.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	45
	45%

	Agree
	31
	31%

	Neutral
	6
	6%

	Disagree
	10
	10%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 46 respondents representing 46% strongly agree that I believe KWTV has improved over the last year in terms of quality, 31 respondents representing 31% agree, 10 respondents representing 10% disagree and 8 respondents representing 8% strongly disagree while 6 respondents representing 6% are Neutral.
Table 19: KWTV broadcasts programs in languages that I understand.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	32
	62%

	Agree
	40
	36%

	Neutral
	7
	-

	Disagree
	12
	2%

	Strongly Disagree
	8
	-

	Total
	200
	100%


Source: Field work (2025)
The table above shows that 32 respondents representing 32% strongly agree that KWTV broadcasts programs in languages that I understand, 40 respondents representing 40% agree, 12 respondents representing 12% disagree and 8 respondents representing 8% strongly disagree while 7 respondents representing 7% are Neutral.

Table 20: I would recommend KWTV to others as a reliable source of policy information.	
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	51
	51%

	Agree
	27
	27%

	Neutral
	9
	9%

	Disagree
	6
	6%

	Strongly Disagree
	7
	7%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 51 respondents representing 51% strongly agree that would recommend KWTV to others as a reliable source of policy information., 27 respondents representing 27% agree, 6 respondents representing 6% disagree, and 7 respondents representing 7% strongly disagree, while 9 respondents representing 9% are Neutral.
4.2. ANALYSIS OF RESEARCH QUESTIONS
RESEARCH QUESTION 1
What is the level of the audience's exposure to effectiveness of government-owned media in promoting tinubu’s policies on KWTV
The table above shows that 30 respondents representing 30% strongly agree that Watching KWTV has influenced my opinion about Tinubu’s policies, 41 respondents representing 41% agree, 12 respondents representing 12% disagree and 10 respondents representing 10% strongly disagree while 7 respondents representing 7% are Neutral
RESEARCH QUESTION 2
How does the audience perceive the effectiveness of government-owned media in promoting tinubu’s policies on KWTV?  
The table above shows that 32 respondents representing 32% strongly agree that KWTV gives equal airtime to different viewpoints and public feedback, 50 respondents representing 50% agree, 8 respondents representing 8% disagree and 5 respondents representing 5% strongly disagree while 5 respondents representing 5% are Neutral.
RESEARCH QUESTION 3
To what extent does KWTVhaseffectiveness of government-owned media in promoting tinubu’s policies?
The table above shows that 46 respondents representing 46% strongly agree that the station makes efforts to engage rural audiences effectively., 23 respondents representing 23% agree, 15 respondents representing 15% disagree, and 9 respondents representing 9% strongly disagree while 7 respondents representing 7% are Neutral.
4.3. DISCUSSION OF FINDINGS
The research work indicates that social media serve as a tool of character assassination among politicians in Kwara State. So, from the data presentation and analysis findings will be discussed as follows.
Table 8 shows that 52 respondents representing 52% strongly agree that often receive information about Tinubu’s policies through Kwara Television.. 28 respondents representing 28% agree, 10 respondents representing 10% disagree and 8 respondents representing 8% strongly disagree while 2 respondents representing 2% are Neutral
Table 9 shows that 39 respondents, representing 39%, strongly agree that KWTV provides adequate coverage of federal government policies. 42 respondents representing 42% agree, 6 respondents representing 6% disagree, and 8 respondents representing 8% strongly disagree, while 5 respondents representing 5% are Neutral.
Table 15 shows that 30 respondents representing 30% strongly agree that Watching KWTV has influenced my opinion about Tinubu’s policies, 41 respondents representing 41% agree, 12 respondents representing 12% disagree and 10 respondents representing 10% strongly disagree while 7 respondents representing 7% are Neutral.
Table 12 shows that 26 respondents, representing 26%, strongly agree that find the programs on KWTV to be relevant to my everyday life. 46 respondents representing 46% agree, 8 respondents representing 8% disagree, and 7  respondents representing 7% strongly disagree while 13 respondents representing 13% are Neutral.
























CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.0 Introduction

This chapter presents the summary of the study, conclusions drawn from the findings, and relevant recommendations based on the data analyzed in the previous chapter. The study focused on evaluating the effectiveness of Kwara State Television Authority (KWTV) in promoting the policies of President Bola Ahmed Tinubu. It also examines the perception of the audience regarding the quality, objectivity, and influence of government-owned media in policy promotion.
The chapter is structured into the following sub-sections: summary of findings, conclusion, recommendations, contributions to knowledge, limitations of the study, and suggestions for further research.

5.1 Summary of the Study
The primary aim of the study was to assess how effectively a government-owned media organizationKWTVpromotes the policies of President Bola Tinubu to the people of Kwara State. The research sought to determine the level of audience exposure to KWTV content, their perception of its effectiveness, and whether the station's content influences public understanding and support of the government’s reform agenda.
To achieve these objectives, a structured questionnaire was administered to 100 randomly selected residents of Kwara State. The questions were designed to evaluate audience demographics, access to KWTV programming, perception of content quality, trust in the information provided, and the overall impact of KWTV on shaping public opinion regarding Tinubu’s policies.
From the responses, the following key findings emerged:
· A significant number of respondents (81%) were either strongly aware or aware that KWTV is a state-owned media outlet.
· Over 80% of the audience confirmed they receive information about Tinubu’s policies through KWTV.
· A majority of respondents (81%) agreed or strongly agreed that KWTV provides adequate coverage of federal government policies and that the content is easy to understand.
· 71% of respondents believed that KWTV programs have positively influenced their opinions about the policies of the current administration.
· 78% of the respondents felt KWTV presents content that is relevant to their daily lives.
· Respondents also noted improvements in content quality over the past year, and many acknowledged that the station broadcasts in understandable languages and makes efforts to reach rural audiences.
These findings suggest that KWTV plays a substantial role in bridging the information gap between the government and the public in Kwara State.

5.2 Conclusion
Based on the findings of this research, it can be concluded that Kwara Television Authority is an effective medium for promoting the policies of President Tinubu, especially among the youth and student population in Kwara State. The station is perceived as a credible, accessible, and informative platform that helps the public understand government reforms and programs.
The study also concludes that government-owned media still have relevance in Nigeria’s contemporary media landscape, especially when they are audience-centered, inclusive in language use, and adaptive to changing media consumption patterns.
However, concerns remain regarding objectivity and inclusiveness, particularly on issues of equal airtime for opposing viewpoints, as some respondents expressed skepticism about content balance. To maintain credibility and broaden audience trust, KWTV must address these concerns going forward.

5.3 Recommendations
In light of the conclusions drawn, the following recommendations are made to enhance the effectiveness of government-owned media in promoting public policy:
1. Strengthen Audience Engagement:KWTV should invest more in interactive programs that allow for audience participation, including call-in sessions, vox pops, and online feedback platforms to ensure the public is part of the policy discourse.
2. Diversify Language Use:While many respondents understand the language of broadcast, there is still a need for greater inclusivity in local languages to cater to rural and less-educated audiences who may not be fluent in English.
3. Promote Editorial Independence and Objectivity:To gain the trust of skeptics, KWTV must demonstrate objectivity by offering balanced coverage and featuring diverse viewpoints on policy issues.
4. Invest in Capacity Building:Continuous training of journalists and presenters on policy communication and ethical reporting will ensure that the content remains professional, informative, and engaging.
5. Utilize Multi-platform Dissemination:To reach a wider audience, KWTV should integrate digital media platforms such as YouTube, Facebook, and Instagram for broadcasting short policy summaries and updates.
6. Improve Content Quality:Programs should be regularly reviewed to ensure relevance, clarity, and alignment with audience needs. KWTV should adopt storytelling techniques and use visuals and infographics to simplify complex policies.
7. Conduct Regular Audience Research:KWTV should periodically assess audience perception and feedback through surveys and focus group discussions to guide programming and communication strategies.

5.4 Contribution to Knowledge
This study makes the following contributions to media and communication scholarship in Nigeria:
· It empirically documents the perception of citizens toward state-owned media in the digital age.
· It highlights the relevance and challenges of policy communication through traditional broadcast media.
· It provides evidence on how media can shape public opinion on governance and reform policies.
· It offers a framework for evaluating government-media-audience interaction in democratic societies.

5.5 Limitations of the Study
Despite the useful insights obtained, this study has some limitations:
· The sample size of 100 respondents, while sufficient for basic analysis, may not reflect the views of the entire population of Kwara State.
· The study focused only on one media outlet (KWTV), hence the findings may not be generalizable to other government-owned media in Nigeria.
· The use of quantitative questionnaires did not provide deeper qualitative insights into the reasons behind some of the audience’s perceptions.

5.6 Suggestions for Further Studies
In light of the scope and limitations of this research, the following areas are recommended for further studies:
1. A comparative study of multiple state-owned media houses across different states to evaluate differences in audience perception.
2. A qualitative research approach using interviews or focus groups to gain deeper insights into why audiences trust or distrust government media.
3. An investigation into the role of social media versus traditional media in promoting public policies.
4. A study of how religious and cultural affiliations influence the reception of government messages on public media.
5. Research on the role of media literacy in shaping how citizens interpret policy content delivered by government-owned media.
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21. 
KWARA STATE POLYTECHNIC,
DEPARTMENT OF MASS COMMUNICATION
INSTITUTE OF INFORMATION AND 
COMMUNICATION TECHNOLOGY [IICT].

QUESTIONNAIRE
Dear respondent,
[bookmark: _Hlk201040473]I am a student of the Department of Mass Communication, Kwara State Polytechnic, researching “EVALUATING THE EFFECTIVENESS OF GOVERNMENT-OWNED MEDIA IN PROMOTING TINUBU’S POLICIES (A CASE STUDY OF KWARA TELEVISION AUTHORITY)’’
The question is designed to obtain relevant information about the research. All information provided shall remain confidential and be used strictly for academic purposes.
SECTION A: 
DEMOGRAPHIC INFORMATION
Please tick (✓) the appropriate option:
1. Gender: (  ) Male	(  )Female	(  )Other
2. Age: 18–25 years    (  ) 26–35 years	    (  ) 36–45 years    ☐ 46–55 years     ☐ 56 years and above
3. Marital Status: (a) Single ( )  Married ( )  Others 
4. Educational Qualification (a) Post Degree ( )  (b) HND/BSc (c) ND/NCE ( ) (d) O’Level (  )
5. Occupation:  (  )Student   (  )Civil servant   (  )Self-employed	(  )Unemployed
( ) Others (please specify): ___________
SECTION B:
AUDIENCE PERCEPTION OF KWTV’S EFFECTIVENESS IN PROMOTING TINUBU’S POLICIES
The table below contains statements that are to be rated “SA” meaning Strongly Agree, “A” Meaning Agree, “N” meaning Neutral, “D” meaning Disagree, “SD” meaning Strongly Disagree.
	S/N
	Statement
	SA
	A
	N
	D
	SD

	6. 
	[bookmark: _Hlk201037622]I am aware that Kwara Television Authority is a state-owned media outlet.
	
	
	
	
	

	7. 
	[bookmark: _Hlk201037742]I often receive information about Tinubu’s policies through Kwara Television.
	
	
	
	
	

	8. 
	[bookmark: _Hlk201040591][bookmark: _Hlk201037933]KWTV provides adequate coverage of federal government policies.
	
	
	
	
	

	9. 
	[bookmark: _Hlk201038810]The content on KWTV is easy to understand.
	
	
	
	
	

	10. 
	[bookmark: _Hlk201038893]KWTV programs help me understand Tinubu’s reform policies.
	
	
	
	
	

	11. 
	[bookmark: _Hlk201039026]I find the programs on KWTV to be relevant to my everyday life.
	
	
	
	
	

	12. 
	[bookmark: _Hlk201039103]I trust the information broadcast by Kwara Television.
	
	
	
	
	

	13. 
	[bookmark: _Hlk201039226]KWTV presents government policies in a balanced and objective way.
	
	
	
	
	

	14. 
	[bookmark: _Hlk201039325]Watching KWTV has influenced my opinion about Tinubu’s policies.
	
	
	
	
	

	15. 
	[bookmark: _Hlk201039401]KWTV gives equal airtime to different viewpoints and public feedback.
	
	
	
	
	

	16. 
	[bookmark: _Hlk201039501]The station makes efforts to engage rural audiences effectively.
	
	
	
	
	

	17. 
	[bookmark: _Hlk201039624]I believe KWTV has improved over the last year in terms of quality.
	
	
	
	
	

	18. [bookmark: _Hlk201039787]
	KWTV broadcasts programs in languages that I understand.
	
	
	
	
	

	19. 
	[bookmark: _Hlk201039974]I would recommend KWTV to others as a reliable source of policy information.
	
	
	
	
	

	20. 
	I believe KWTV promotes only government interests, not public concerns.
	
	
	
	
	



Thank you for your time and cooperation!

