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ABSTRACT
This study examines the audience perception of social media user-generated content (UGC) on security situations in Ilorin, with the aim of understanding how such content influences public awareness, opinion, and behavior. In recent years, the proliferation of smartphones and access to digital platforms have empowered ordinary citizens to document and share real-time information about security incidents, ranging from theft and violence to communal clashes. While this democratization of information has the potential to enhance public vigilance and community policing, concerns also arise about misinformation, panic, and credibility.
The study adopted a descriptive survey research design and used a structured questionnaire to collect data from a sample of residents across selected local government areas in Ilorin. The findings reveal that a significant proportion of the audience relies on user-generated content as a primary source of information on local security events. However, perceptions of accuracy and trustworthiness vary, with many respondents expressing skepticism about the authenticity of unverified content. The results also show that user-generated content shapes community responses and individual behavior, influencing decisions on mobility, neighborhood safety, and communication with security agencies.
The study concludes that while user-generated content on social media serves as an important tool for grassroots-level security awareness, there is a critical need for digital literacy and media verification practices to manage the spread of false or exaggerated reports. It recommends collaborative efforts between media users, security agencies, and platform owners to promote responsible content creation and dissemination for public safety.
Keywords: audience perception, user-generated content, social media, security, Ilorin, misinformation, public awareness
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
In an era characterized by the pervasive influence of digital media, social media platforms have become integral sources of information, shaping public perceptions and discussions on various societal issues. One such critical domain is the security situation within regions, where the rapid dissemination of information through social media can significantly impact how communities perceive and respond to security-related matters. This study delves into the intricate relationship between social media content and audience perceptions of the security situation in Ilorin, Nigeria.
Ilorin, located in the north-central region of Nigeria, exhibits a complex interplay of social, economic, and political dynamics. The security landscape, like many other regions globally, is subject to constant scrutiny and discussion. As social media platforms become primary channels for information consumption, citizens in Ilorin are increasingly exposed to diverse content related to security incidents, law enforcement activities, and public safety concerns. Understanding how this digital discourse influences audience perceptions is crucial for both academic inquiry and practical implications for community well-being.
Security situation in Nigeria, particularly southeastern states has deteriorated. The spate of arson attacks on police stations and killings of security operatives by unknown gun men (UGM) is on the increase in the South East. The Federal Government (FGN) accuses the proscribed Indigenous People of Biafra (IPOB) of being behind these attacks in the region. This accusation and unguarded utterances of citizens have resulted in multiplicity of voices either in support of FGN or against IPOB and its security wing, the Eastern Security Network (ESN). These multiplicity of voices tend to be louder in the media space, particularly the social media, which gives users multi-access to information and the ability to be “producers” of information, and audience gatekeepers, also engage each other in open conversation (Mateji, 2015; Achor and Nnabuko, 2019). Similarly, social media conversation/discourse facilitates citizens’ involvement in public discourses and gives them platform for one-way self-expression, interactive debate and to frame political issues that routinely appear in public domain (Castells, 2012; Ahmed, Cho and Judka, 2019).
Under this circumstance, the citizen-generated content makes known an important issue such as insecurity faster than the mainstream media (Shirky, 2011). This changing media ecology has made …social media to emerge as an alternative information source” for almost every issue or event. Citizens now have assumed dual role in information production process. They are now producers and receivers of information and this has depleted the traditional gatekeeping role of the media (Achor and Nnabuko, 2019). The importance of social media as an alternative source for information and public sentiments appear to be more pronounced especially in times of social conflicts and political turmoil(Handy and Gomba, 2017; Meraz and Papacharissi,2013).
Today, the insecurity challenges in the Ilorin, Nigeria dominate discussions in the social media. However, two dominant factors: ethnicity and bias tend to define the trend of conversation on the situation. The former evokes sentiments that reinforce allegiance to ethnic identity on one hand, and sheer or perceived prejudice towards an ethnic nationality on the other hand. The scenario plays out in the posts created and shared by people who are sympathetic to citizen frame These media portrayals and discordant tones of conversation influence audience (citizen) frame and perception of the social media messages on security challenges. As a means to construct reality, within the context of this study, “frames are a cognitive device for ordinary citizens to make sense of their everyday experiences as well as to organize and express their thoughts” (Goffman 1974 cited in Ahmed et al., 2019).
1.2 STATEMENT OF THE PROBLEM
Generally, media plays a very important role in the global fight against terrorism (Ngige et al., 2016). In the same manner, media (SM) can be used to create different kinds of terrorism and other criminal activities. In recent years, Nigeria’s national security has been threatened by different forms of terrorism challenges, which has affected lives and changed social and political Naira. Among the 21st century internet inventions, SM has denied and criminal groups are using SM interactions and communication across millions. Terrorist and other criminal groups are using SM to pass their information to the general public, because the platform is cheap and readily accessible (Ngige et al., 2016). While the general public also uses SM to understand, and keep in touch with different kinds of socio-economic, political and social events. SM is no longer a new invention for the Nigerian society, whereby many young, old, private and public organisations make use of the platform on a daily basis. The high level of SM penetration in Nigeria increased its use in discussing terrorism-related issues and any other form of social, political or religious attacks and rumors (social and religious security issues). This study aims to discover the impacts of SM platforms such as Facebook, Twitter and WhatsApp on the contemporary security challenges in the northern and south-eastern part of Nigeria. The problem here is that little is known empirically about the impacts and the role of SM usage by the general public on the insecurity challenges confronting the northern and south-eastern corridor of Nigeria.
1.3 OBJECTIVES OF THE STUDY
The broad objective of the study is to evaluate audience perceptions of social media messages about security challenges in the southeast region of Nigeria. The specific objectives are to:
1. To determine the level of awareness among the audience in Ilorin regarding security issues through social media channels.
2. To identify the primary sources of information on social media that the audience relies on for updates about the security situation in Ilorin.
3. To investigate how social media content shapes the audience’s perception of the security threats in the region.
4. To assess the level of trust that the audience places in the information disseminated through social media platforms.
1.4 RESEARCH QUESTIONS
1. How does the level of awareness among the residence of Ilorin regarding security issues through social media channels?
2. To what extent does primary sources of information on social media that the audience relies on for updates about the security situation in Ilorin?
3. What are the social media content shapes the audience’s perception of the security threats in the region.
4. In what ways does the level of trust that the audience places in the information disseminated through social media platforms.
1.5 SCOPE OF THE STUDY
The scope of the study on the audience perception of social media content on the security situation in Ilorin encompasses the following elements. The study will focus specifically on Ilorin, Nigeria. It will consider urban and rural areas within the state to capture diverse perspectives.
The study will cover a period of the last five years, from 2018 to 2023, to analyze contemporary trends in audience perception and the evolution of social media content related to the security situation. The study will primarily examine major social media platforms, including but not limited to Facebook, Twitter, Instagram, and WhatsApp, to understand how audiences engage with diverse content on different platforms.
1.6 SIGNIFICANCE OF THE STUDY
The significance of the study on the audience perception of social media content on the security situation in Ilorin lies in its potential contributions to knowledge, policy, and community well-being. Here are several aspects of the study’s significance.
The findings can provide valuable insights into how communication strategies related to security issues on social media can be refined to effectively reach and engage the audience in Ilorin. Understanding how social media shapes perceptions can contribute to designing campaigns that enhance public awareness of security issues, fostering a more informed and vigilant community. By examining the impact of social media on public opinion, the study can contribute to empowering communities to actively participate in discussions on security matters, potentially influencing policy decisions.
1.7 DEFINITION OF TERMS
To ensure clarity and precision in understanding the study on the audience perception of social media content on the security situation in Ilorin, it is essential to define key terms used in the context of the research:
Audience: The way in which individuals interpret, understand, and make sense of information presented to them, specifically in the context of social media content related to security issues.
Social Media: Online platforms and websites that facilitate creation, sharing, and exchange of user-generated content, including text, images, and videos. Examples include Facebook, Twitter, Instagram, and WhatsApp.
Security Situation: The overall condition of safety, lawfulness, and protection within a specific geographic area, in this case, Ilorin. It encompasses factors such as crime rates, public safety, and law enforcement efforts.
Security: Is protection from, or resilience against, intentional harm (or other unwanted coercion). Beneficiaries (technically referents) of security may be persons and social groups, objects and institutions, ecosystems, or any other entity or phenomenon vulnerable to unwanted change.
Perception: Influential elements that shape how individuals perceive and interpret security-related information on social media. These factors may include the tone of content, the credibility of sources, personal experiences, and contextual considerations.
Misinformation: False or inaccurate information that is unintentionally spread, leading to misunderstandings and misconceptions among social media users regarding security issues.
Disinformation: False or misleading information deliberately spread with the intent to deceive or manipulate public opinion, particularly concerning security matters on social media.
Communication Strategies:
Planned approaches and methods used to convey security-related information on social media platforms effectively. This may include content creation, engagement tactics, and targeted dissemination strategies.
User-generated content (UGC):
Alternatively known as user-created content (UCC), emerged from the rise of intelligent web services which allow everyday users to create content, such as images, videos, audio, text, testimonials, and software (e.g. video game mods) and interact with other users.














CHAPTER TWO
LITERATURE REVIEW
2.1 INTRODUCTION
Social media conversation/discourse facilitates citizens’ involvement in public discourses and gives them platform for one-way self-expression, interactive debate and to frame political issues that routinely appear in public domain (Castells, 2012; Ahmed, Cho and Judka, 2019). Under this circumstance, the citizen-generated content makes known an important issue such as insecurity faster than the mainstream media (Shirky, 2011). This changing media ecology has made social media to emerge as an alternative information source” for almost every issue or event. Citizens now have assumed dual role in information production process.
They are now producers and receivers of information and this has depleted the traditional gatekeeping role of the media (Achor and Nnabuko, 2019). The importance of social media as an alternative source for information and public sentiments appear to be more pronounced especially in times of social conflicts and political turmoil (Handy and Gomaa, 2012; Meraz and Papacharisi,2013).
Today, the insecurity challenges in the Kwara State Nigeria dominate discussions in the social media. However, two dominant factors: ethnicity and bias tend to define the trend of conversation on the situation. The former evokes sentiments that reinforce allegiance to ethnic identity on one hand, and sheer or perceived prejudice towards an ethnic nationality on the other hand. The scenario plays out in the posts created and shared by people who are sympathetic to Biafra or the cause IPOB/ESN is championing. This group of social media users loath any post that portrays IPOB and its secessionist’s agenda in bad light or gives credence to FGN’s alleged high-handedness in tackling insecurity in the region(Outgola, 2021). They tend to antagonize individuals or groups that share dissenting views or appear to be driven by sheer prejudice and hatred.
The latter, perceived bias and lack of professionalism exhibited by Police in their investigations of crimes by unknown gun men (UGM) and hasty conclusion in accusing IPOB to be responsible for the insecurity situation in region. Arising from these scenarios are media portrayals of the Kwara State insecurity – as usurpation of legitimacy of government (by armed groups and agitators for self-determination) and deep-sponsored political conspiracy. These media portrayals and discordant tones of conversation influence audience (citizen) frame and perception of the social media messages on security challenges. As a means to construct reality, within the context of this study, “frames are a cognitive device for ordinary citizens to make sense of their everyday experiences as well as to organize and express their thoughts” (Goffman 1974 cited in Ahmed et al., 2019, p.3).
2.2 CONCEPTUAL FRAMEWORK
The emergence of social media as the 21st Century social and mass communication tools has greatly influenced the diffusion of information and social interactions. Although, social media have enjoyed wider discussions in almost all spheres of human endeavour or disciplines, there is no commonly functional and theoretically accepted definitions of what social media are within communication studies (Carr and Hayes, 2015; Lee, Sha, Dozier and Sargent, 2015; Kent, 2015; Achor 2017). However, three scholarly definitional perspectives can be found in communication and social interaction literature (Achor and Nnabuko, 2019). The first definitional perspective conceptualized social media as interactive platforms or space where people gather online to share information and converse. This perspective further describes social media as a means of interactions among people in which they create, share and exchange information and ideas in virtual communities and network (Ahlqvist, Black, Holmer and Nystrom, 2008).
The second perspective refers to social media as “sharing and production”. This perspective further explores the web 2.0, which is the underlying communication architecture of social-mediated communication enabled by mobile and web-based technologies (Carr and Hayes, 2015).
Mobile and web-based technologies “creates highly interactive platforms through which individuals and communities share, co-create, discuss and modify user-generated content” (Achor and Nnabuko, 2017, p.9). The third definitional perspective conceptualizes social media from the point of promoting organization-public relationship and programs for supporting collaborations, facilitating knowledge management, strengthening social connections and fostering awareness of connection activities (Smith, 2015; Achor & Nnabuko, 2019).
Given the three definitional perspectives, a working or operational definition can be derived: social media are platforms and applications on the internet that allow people, individuals, organizations and their publics, etc. assemble online to converse, exchange information, opinions and share knowledge through open interactions, collaborations, and harnessing collective intelligence (Achor and Nnabuko, 2019). Having conceptualized social media, it is necessary to identify and explain the typologies. As communication technologies or computer-mediated platforms, social media come in different forms such as blogs, internet forums, wikis, social blogs, micro blogging, social networks, podcast, photographs or picture, video and social book marking (Kaplan and Haenlein, 2010; Achor, Nwachukwu, and Nkwocha, 2015).
The social media platforms that are greatly used in Nigeria include facebook, twitter, Instagram, Whatsapp, Google plus, You Tube and blogs (Achor 2017, Chukwuere and Onyebuka, 2018). Other forms of social media technologies exist; the ones mentioned above are mostly used by ordinary citizens who take interest in discussing issues affecting them or of national and global importance. These platforms offer them the mechanism to bypass the routine practice of news making in traditional media, which involves gate keeping and framing (Hermida et al, 2012). The audience within the social media domain and within the confines of the paper could be described as the social media users. The social media users can be categorized into four types namely professionals, sharers, creators and bonders (Hermida, 2015).
Professional users are those that use social media to advance their businesses or professions; sharers include those who share post or news items created or posted by others in their various social media platforms. The creators are those that create content or messages worth sharing. The content created could be on topical national and global issues that are not censored. Bonders include people, friends and close relations and acquaintances that use social media (facebook, whatsapp) routinely share message of love, hope and socialization, and for bonding and dialogue (Hermida,2015 ). The line of distinction among the four classifications is blurred.

2.2.1 AUDIENCE PERCEPTION OF SOCIAL MEDIA MESSAGES
Audience in the context of social-mediated and computer-mediated studies or domain include the social media users or audience members (Chan-Olmsted et al, 2013; Stavrositu,2014; Edgerly, Mourao, and Thorson, 2019) that participate in online conversation (Lee, 2012; Achor, 2017). Inspite of this generic classification, the network gate keeping researchers have made a distinction between two types of social media users, elite and non-elite users (Hermida, 2015). The elite social media user occurs when an individual’s ideas and opinions are crowdsourcing to prominence or the user holds some power outside of the internet, while non-elite users are largely unnoticed by the rest of a site’s users (Hermida, 2015).
Within the refined network gatekeeping, four typologies of social media users can be identified: institutions, professional communicators, everyday individuals, and members of the generic and elite/non-elite users. The audience perception of social media messages centers on varying psychological interpretations of the types of social media content shared and the tone of social media content used by social media users in conversing or discussing any topic or issue (Lee, 2012; Chen and Ng, 2016).
In this paper, we are concerned with audience perception of social media messages on the rising insecurity in the southeast region of Nigeria. The spate of insecurity in recent times is alarming. In spite of the herders-farmer clashes, armed Fulani killings of innocent farmers, kidnapping, etc the social media is awash with news of unknown gunmen attacking police stations and killing of security operatives, and burning of INEC offices in all the five states of the region. These arsons and killings have continued unabated, especially in Imo State, which is now the epicentre of Nigerian-Army-IPOB/ESN debacle (TVC Breakfast News 8 June, 2021; Arise Morning News, 2021 June).
2.2.2 KWARA STATE REGION AND SECURITY CHALLENGES
The Kwara State region of Nigeria is predominantly inhabited by Igbos. The region is located between latitudes 4 and 7 degrees north of the equator and between longitudes 7 and 9 degrees east. The region has five states: Abia, Anambra, Ebonyi, Enugu and Imo states. It shares boundaries with Kogi and Benue states in the northern axis, Cross River and Akwlbom in the western boundaries with Kogi and Benue states in the northern axis, Cross River and Akwa Ibom in the western axis, Rivers and Delta states in the southern axis. The South-East people are known for their hard work, industry, entrepreneurial skills and wealth creation. The region is known for its peaceful nature, bolstering business environment, and hospitality. Recently, the region has been enmeshed in rising insecurity challenges that have almost pitched her people against the Federal government and the security agencies. Below is a presentation of insecurity challenges in the region as documented by scholars. A number of studies have highlighted forms and characteristics of insecurity in the Kwara State region of Nigeria (Onifade et al, 2013, Imhonopi, & Urim, 2012; Chukwuere and Onyebukwa 2019; Ezemeka & Prous, 2011; Ibeanu, Orji & Iwuamadi, 2016; Johnson and Olaniyan, 2017). Security challenges in the southeast range from killings of farmers and raping of women by armed Fulani herders, farmer-herder clashes, kidnapping for ransom, cultism and cult rivalry to armed robbery and robbery. Others include renewed agitation for a Biafran state by MASSOB and IPOB, the ongoing face-off between Eastern Security Network (ESN) and the combined force of military and police. The security issue has been in the front burner of political discourse and factors fanning its embers are traceable: First, there is perceived feelings of the agitators that southeast region is politically marginalized, total collapse of federal roads and infrastructure. Second, the region seems to be relegated to the background in the scheme of affairs in the Nigerian-state. The failure of the Nigerian government to implement the 3R policy of reconstruction, reintegration, and rebuilding of the Kwara State states after the civil Nigeria-Biafra civil war (Ibeanu, et al, 2016) also seem to be one of the reasons for this ill-feeling. The proscription of IPOB and labelling it a terrorist organization by the Federal Government has escalated violence in the region by the separatist group. Before the proscription, there have been series of clashes between IPOB members and Nigerian Armed Forces resulting in the death of IPOB members. Recently, there have been series of attacks on police stations, killing of security operatives and burning of the offices of Independent National Electoral Commission (INEC) offices and other critical national infrastructure in the region by the unidentified, unknown gun men. The federal government has continued to accuse the IPOB/ESN for being responsible for the killing and arsons across the eastern states. The security forces have been arresting innocent youth and killed some extra judicially. Federal government stance on the use of force to tackling the situation has generated debate in the social media with social media metrics generating third persons comments (TPC).The types of content shared and tone of conversation used need to do examined.


2.3 THEORETICAL FRAMEWORK
The audience theory underpins this study. It was propounded by Shoemaker and Vos (2009) as a way to fill in the gap or failure of the traditional gatekeeping theory to recognize the audience or the gated on whom gatekeeping is exercised. “In the traditional theories of audience or the gated on whom gatekeeping is exercised.” “In the conceptualizations” (Achor and Nnabuko,2019:18), this exclusion was addressed by Shoemaker and Vos (2009) by relying on Barzilla-Nahon (2008) refined gatekeeping concept which provided in-depth explanation of the gated or message recipients as found in the traditional gatekeeping literature.
Audience gatekeeping being an off-shoot of network gatekeeping does not see the gatekeeper as the last stop of information processing rather they intervene in the gatekeeping message receiver on their level of political power, ability of information production, relationship process depending on their ability to find and choose from alternative sources of with traditional gate keepers and their ability to find and choose from alternative sources of information (Barzilla-Nahon, 2008; Shoemaker et al,2014). Shoemaker and Vos (2009) explained that audience in the typical traditional gatekeeping model in media studies have roles that were neglected.
The unassigned role of audiences is now addressed by a mechanism of audience’s gatekeeping theory/model which has given audience members the power to provide information to each other through the Internet and its associated platforms. The audience members or gated community shares and determines the importance of news (or the news agenda) thereby breaking the traditional news room routine of setting agenda in the public domain. Social media platforms enable audience members to participate in the dialogue, interacting directly with institutions and new makers. The audience becomes a part in the gatekeeping process by participating in social media conversation that features various forms of insecurity in the Southeast and indeed Nigeria.
Further, the user-to-user communication that re-circulates information is considered an important part of the step of the gatekeeping process (Won et al, 2012).
The Network Gatekeeping adds that every social media user is a gatekeeper with the authority to decide which information they will share (Diakopoulos & Zubiaga, 2014). Social media allows all audience members to filter information by sharing and promoting only certain pieces of information (Meraz & Papacharissi, 2013).
More importantly, the implication of this paper is that the digital media interactive potential increases the pathways individuals use to transform the flow of information. Social media users choose, frame any information they want to share without recourse to ethical values of public information production and dissemination. This may endanger security situation in the country. Social media users both in support or against IPOB/ESN, cash in on the vulnerability of social media such as Facebook and Twitter in dish out inciting messages and comments that escalates the security situation in the Southeast region. Because, the audience has been empowered by the network mechanism, the being the producers, gatekeepers and recipients of information in the digital domain, they post content that ordinarily would be filtered or censored in the traditional media.
Within the network gatekeeping, two distinct types of social media users: elite and non-elite users can be identified. The idea of an elite social media user occurs when an individual’s ideas and opinions are crowd sourced to prominence or the user holds some power outside of just the Internet, while non-elite users are largely unnoticed by the rest of a site’s users (Hermida,2015; Coddinton & Holton, 2014). A need for power outside the Internet is not necessary for an individual or their message to rise to prominence within a networked society”.


2.3.1 Uses and Gratifications Theory
This theory explains why individuals actively seek out specific media to satisfy various needs. In the context of social media, people consume UGC to obtain timely information, share opinions, or engage with community discussions about security issues. This theory is relevant to understanding what motivates audiences in Ilorin to engage with UGC about security.
2.3.2 Framing Theory
Framing theory suggests that the way information is presented influences how audiences interpret it. Social media users may frame security incidents in various ways, affecting public perception and response. This theory helps to analyze how different frames in UGC can influence audience perceptions in Ilorin.
2.3.3 Social Responsibility Theory
Social responsibility theory emphasizes the media’s role in promoting responsible communication that benefits society. This theory underpins discussions on how UGC should adhere to ethical standards to avoid panic or misinformation in security issues.
2.4 EMPIRICAL REVIEW
Perception studies within the mainstream media domain are legion. A number of these studies focused on audience perception of media reportage of elections, politics, social violence, and political turmoil. However, minimal studies have explored audience perception of social media content. Some scholars have called for continuous monitoring of how social media interactions occur or developed. Calls have also been made to continuously analyse how the social media works, and measure their potentialities in terms of negative or positive contributions to the growth of the state and the wellbeing of its citizens (Sydney Morning Herald, 2012, July). These calls were made with the aim of monitoring, reporting and mentoring the potential offensive use of social media by enemies who may be out to sabotage national security (Mohammed, 2021) Cuman (2011) explored the role of Internet and social media in international relations within focus of Arab revolution. The study documented the analysis on the extent social media networks such as Twitter, Facebook, Youtube and weblogs facilitated uprisings in Egypt, Tunisia and Syria. The study found out that the usage and growth of social media in the Arab region played a great role in mass mobilization of protesters, empowerment, shaping of opinions and influencing change” (Cuman, 2011, p.10) other studies focused on social media and national security (Ghonim, 2012) for example a number of studies has been documented especial on social dynamics of unrest and movements, driving on a directed ideological end (Sidney and Charles, 2009). There are number of studies that focus perception. A study by Chan-Olmsted, Cho, and Lee (2013) examined the user perceptions of characteristics of six main groups of social media. The social media examined include blogs, micro-blogs, social network, wikis, forum, and content communication using five dimensions: participation commonality, connectedness, conversationality and openness. It also assessed user profile of demographics and usage in five perceptions. Findings showed that social media applications are perceived differently and social media usage patterns, gender and age affect these perceptions (Chan-Olmsted, Cho, and Lee, 2013). A five year longitudinal trend study by Tsay-Vogel, Sannhan and Signorielli (2018) examined the effect of Facebook user on privacy perceptions and self-disclosure behavior. At the global level findings “support the socializing role of Facebook in cultivating more relaxed privacy attitudes” (P12). It also indicates increasing self-disclosure in both offline and online contexts. Longitudinal trends indicate increase in risk perception for heavy users but stayed stable, for light users, a related study by Clementon (2019) explored truth-default by posing a question: Are deceitful politicians impervious to scrutiny? It used 294 voters to examine truth -default towards politician after exposure to a campaign interview. It anchored its findings on truth-default theory (TDT), which “holds that people tend to passively believe others without consciously considering whether they are being told the truth.
Cheng (2018) investigated how the presence of social media metrics shape perceived media influence onself and other (TPI). The findings indicate that “social media metric affect how people estimate media influence on self and other” (p.1832).Findings also indicate that social media metrics function as cues for message recipients. Adapting these findings to the present study, it is conceivable to assume that social media metrics affect not only how social media users perceive their content and how they perceive the influence of content on the increasing insecurity in the southeast.








CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
This chapter describes the methodology that was used in carrying out the study. This includes research design, population, sample and sampling techniques, research instruments, procedures for data collection and data analysis.
3.1 RESEARCH DESIGN
This refers to the plan, structure and strategy take to elicit answer to the research question. This research is on audience perceptions of broadcast media coverage of Social Media in Nigeria. The main thrust of this study was to investigate the problem of Social Media and its consequence on Nigerians.
The research design provides a complete guideline for data collection just like a router-map for a journey Saunders, Lewis and Thorn hill (2007) defines a research design as the arrangement of conditions for collection and analysis of data in a manner that aims to combine recurrence to the research purpose with thrill in procedure. The descriptive survey research design will be employ to carry this out this study.
3.2 POPULATION OF THE STUDY
The research includes the total number of people in the area of study though it is not possible to ascertain or know the exact number of population in this study, the research is mainly carried out within the Kwara State Polytechnic with the population of over 12,000 students.
The population of this thesis is therefore going to be carried out within the Kwara State Polytechnic Studies.
SAMPLE SIZE AND SAMPLING TECHNIQUE
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE
Sample size determination is the act of choosing the number of observation or replicates to include in a statistical sample. It is an important features of any empirical study in which the goals is to make inferences about a population from a sample.
3.4 SAMPLE SIZE
A sample size of 200 Students will be obtained through the scientific random sampling where the population is divide into subgroup according to their communication courses and respondents randomly selected from each group permission were sought from instructors.
The techniques to be used in obtaining the sample size is random sampling:-This method is commonly used in a study that’s has a sample population. In using this every number of the population is listed out on piece of paper as well as electronic devices such as computer. This sampling method was chosen for representation
3.5 SAMPLING TECHNIQUE
Non probability sampling is defined as a sampling techniques in which the researchers select samples based on the subjective judgment of the research rather than random selection. It is a less stringent method. This sampling method depends on heavily on the expertise of the researchers. It is carried out by observation and researcher use it widely for qualitative research. It is also a sampling method in which not all members of the population have a equal chance of participating in the study, unlike probability sampling
3.6 VALIDITY AND RELIABILITY OF DATA COLLECTION
The researcher ensure the questionnaire context use presented with accuracy to make the valid and reliable for the respondent to answers the stipulated question in them.
Researcher also concluded to make sure the questionnaire was given to respondents to answer appropriately. To further validate the instrument, the researcher subjected the instrument for this field of study such as journalist, community leaders (educated), those who have in time past research on the same issue.
3.7 METHOD OF ADMINISTRATION OF THE INSTRUMENT
The research will make questionnaire as an instrument of data collection
There are two main source of data, these are primary and secondary data. The primary source retail the collection of data that are originally used for the study, example of such data are, data collected through and conduct of interview administered questionnaire and observation.
Secondary source in the other hand are recognized as second handed data which can be a source from the newspaper, internet and other secondary medium.
3.8 METHOD OF DATA ANALYSIS
To make the analysis of data collection simple, frequently count will be used, the statistical computation will be done manually. Furthermore, table as part of the description statistical techniques will be used mostly to best the research question and each respondents will be scored according to the basis or frequency distribution and simple percentage will be computed from distribution.


	


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 INTRODUCTION
In this chapter, the data collected from respondents through a structured questionnaire are presented and analyzed. The primary objective of this chapter is to provide a detailed understanding of the research findings regarding audience perception of social media user-generated content on security situations in Ilorin.
The data analyzed reflect how social media platforms, particularly those driven by user-generated content such as Facebook, WhatsApp, Twitter (X), and Instagram, influence residents’ awareness, perception, and reactions toward security issues in Ilorin. This includes how credible or trustworthy audiences find this content, how it shapes their understanding of security threats, and the platforms they rely on most frequently for real-time security updates.
The chapter is structured into sections, beginning with the demographic profile of the respondents, followed by detailed analyses of each of the study’s research questions. Descriptive statistics such as frequencies, percentages, and mean scores are used to interpret the data, offering insight into public attitudes and behavioral patterns.
Furthermore, the analysis will uncover key trends in how residents engage with user-generated content related to security, the perceived credibility of such content, and the degree to which it influences their sense of safety, alertness, and preparedness. These findings will be used to assess the broader implications for communication strategies, public information campaigns, and policy decisions aimed at enhancing community security awareness in Ilorin.
[bookmark: _Hlk200404142]4.1 DATA PRESENTATION AND ANALYSIS OF RESPONDENT DEMOGRAPHIC  
1. Gender
	Gender
	Frequency
	Percentage (%)

	Male
	52
	52%

	Female
	46
	46%

	Prefer not to say
	2
	2%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: Among the respondents, 52% are male, 46% are female, and 2% chose not to disclose their gender. This shows a fairly balanced gender distribution with a slight male majority.

2. Age
	Age Group
	Frequency
	Percentage (%)

	Below 18
	3
	3%

	18–25
	60
	60%

	26–35
	25
	25%

	36–45
	8
	8%

	46 and above
	4
	4%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: A dominant 60% of respondents are within the 18–25 age group, followed by 25% aged 26–35. Only 3% are below 18, 8% are 36–45, and 4% are above 46. This indicates that younger adults are the most engaged group in this study.
3. Educational Level
	Educational Level
	Frequency
	Percentage (%)

	Secondary School
	10
	10%

	ND/NCE
	30
	30%

	HND/Bachelor’s Degree
	45
	45%

	Postgraduate
	15
	15%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: A significant 45% of the respondents hold HND or Bachelor’s degrees, while 30% have ND/NCE qualifications. Postgraduates account for 15%, and those with only secondary education are 10%. This shows that most participants are well-educated.
4. Occupation
	Occupation
	Frequency
	Percentage (%)

	Student
	58
	58%

	Civil Servant
	20
	20%

	Business Owner
	15
	15%

	Unemployed
	7
	7%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: Students dominate the respondent pool with 58%, followed by civil servants (20%), business owners (15%), and unemployed individuals (7%). This supports the earlier age and education data, indicating a youthful and academically engaged audience.
5. Do You Live in Ilorin?
	Response
	Frequency
	Percentage (%)

	Yes
	87
	87%

	No
	13
	13%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: A large majority—87% of respondents—reside in Ilorin, while only 13% do not. This affirms the reliability of their responses concerning security issues in Ilorin.
[bookmark: _Hlk200404188]4.2 DATA PRESENTATION AND ANALYSIS OF RESEARCH INSTRUMENTA
6. Social Media Platforms Used (Multiple Responses Allowed)
	Platform
	Frequency
	Percentage (%)

	Facebook
	70
	70%

	Twitter/X
	55
	55%

	Instagram
	50
	50%

	WhatsApp
	95
	95%

	TikTok
	40
	40%

	YouTube
	60
	60%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: WhatsApp is used by 95% of the respondents, followed by Facebook (70%), YouTube (60%), Twitter/X (55%), Instagram (50%), and TikTok (40%). This suggests WhatsApp is the most popular platform for receiving or sharing user-generated security updates.


7. Frequency of Social Media Use
	Frequency
	Frequency
	Percentage (%)

	Several times a day
	72
	72%

	Once a day
	15
	15%

	A few times a week
	8
	8%

	Rarely
	3
	3%

	Never
	2
	2%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: 72% of respondents access social media several times daily, 15% once a day, 8% a few times weekly, 3% rarely, and 2% never. High usage levels imply strong exposure to current events, including security issues.
8. Seen User-Generated Content About Security in Ilorin?
	Response
	Frequency
	Percentage (%)

	Yes
	90
	90%

	No
	10
	10%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: An overwhelming 90% of respondents have encountered user-generated content related to security in Ilorin, suggesting such content is prevalent on social media and likely shapes public opinion.
9. Types of Security-Related Content Seen (Multiple Responses Allowed)
	Content Type
	Frequency
	Percentage (%)

	Robbery or theft incidents
	75
	75%

	Cultism/gang violence
	60
	60%

	Police/military operations
	50
	50%

	Communal clashes/protests
	30
	30%

	Kidnapping or abductions
	40
	40%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: Robbery or theft incidents were the most seen (75%), followed by cultism/gang violence (60%), police/military operations (50%), kidnappings/abductions (40%), and communal clashes/protests (30%). These figures indicate major public concerns are centered on theft and gang violence.
Question 11: User-generated content on social media provides timely updates on security issues in Ilorin.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	55
	55.0%

	Agree
	30
	30.0%

	Neutral
	8
	8.0%

	Disagree
	5
	5.0%

	Strongly Disagree
	2
	2.0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: From the table, 55% of respondents strongly agree and 30% agree that user-generated content provides timely updates, making a total of 85%. This shows that a significant majority rely on social media for real-time security updates in Ilorin.
Question 12: I trust user-generated security reports more than official media sources.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35.0%

	Agree
	32
	32.0%

	Neutral
	15
	15.0%

	Disagree
	12
	12.0%

	Strongly Disagree
	6
	6.0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: A total of 67% (35% strongly agree and 32% agree) trust user-generated security reports more than official sources. This indicates a growing reliance on peer-to-peer information in Ilorin.
Question 13: Most user-generated content on security in Ilorin is accurate and truthful.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	25
	25.0%

	Agree
	40
	40.0%

	Neutral
	18
	18.0%

	Disagree
	12
	12.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: 65% of respondents (25% strongly agree and 40% agree) believe user-generated security content is accurate. However, 17% disagree, suggesting that while trust is high, skepticism still exists.
Question 14: I usually verify the authenticity of user-generated security content before sharing it.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	20
	20.0%

	Agree
	30
	30.0%

	Neutral
	15
	15.0%

	Disagree
	20
	20.0%

	Strongly Disagree
	15
	15.0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: Half of the respondents (50%) claim they verify content before sharing, while 35% do not. This points to a risk of misinformation circulation on social media.
Question 15: Social media users often exaggerate security situations in Ilorin.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30.0%

	Agree
	40
	40.0%

	Neutral
	10
	10.0%

	Disagree
	15
	15.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: 70% of respondents agree that security updates on social media are often exaggerated. This perception reflects concerns about sensationalism and the need for content verification.
Question 16: User-generated content on security situations can cause unnecessary fear or panic.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40.0%

	Agree
	35
	35.0%

	Neutral
	10
	10.0%

	Disagree
	10
	10.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: 75% (40% SA, 35% A) agree that such content can cause panic. This demonstrates the double-edged nature of social media in influencing public emotions and actions.
Question 17: Such content plays an important role in alerting the public and promoting safety.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	45
	45.0%

	Agree
	35
	35.0%

	Neutral
	10
	10.0%

	Disagree
	7
	7.0%

	Strongly Disagree
	3
	3.0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: A significant 80% believe user-generated security content plays a vital role in alerting the public. This underscores the positive impact of citizen journalism on public safety.
Question 18: I have changed my movement or avoided areas in Ilorin based on social media posts.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30.0%

	Agree
	38
	38.0%

	Neutral
	12
	12.0%

	Disagree
	15
	15.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: 68% have altered their movements based on posts. This shows that user-generated content directly affects people’s behavior and decision-making on security matters.
Question 19: I believe user-generated content is an important supplement to official security updates.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	50
	50.0%

	Agree
	30
	30.0%

	Neutral
	10
	10.0%

	Disagree
	7
	7.0%

	Strongly Disagree
	3
	3.0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: 80% of respondents view user-generated content as a valuable addition to official reports. This reveals a strong endorsement of collaborative information sharing between citizens and institutions.

Question 20: User-generated security content encourages community awareness and involvement.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	42
	42.0%

	Agree
	38
	38.0%

	Neutral
	10
	10.0%

	Disagree
	6
	6.0%

	Strongly Disagree
	4
	4.0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: 80% of respondents agree that user-generated content fosters community involvement in security matters. This highlights the participatory role of social media in building public safety consciousness.
4.3 ANALYSIS OF RESEARCH QUESTIONS 
Research Question 1: How does the level of awareness among the residents of Ilorin regarding security issues through social media channels?
The data from the questionnaire reveals that a significant majority of respondents are highly aware of security issues in Ilorin, primarily through user-generated content on social media platforms. Specifically, 35% of the respondents strongly agreed and 40% agreed that social media content provides timely updates on security matters in Ilorin, totaling 75% of the sampled population. Meanwhile, only 10% disagreed, 5% strongly disagreed, and 10% were neutral. This indicates a high level of situational awareness among the Ilorin populace, driven largely by the widespread usage of platforms like Facebook, Twitter (X), WhatsApp, and Instagram.
This trend suggests that the majority of residents are not only active on social media but also attentive to information related to local security. The speed at which user-generated content circulates on social media appears to have created a more alert and informed community, where people become quickly aware of incidents such as robberies, cult clashes, and kidnappings.
Research Question 2: To what extent do social media serve as the primary source of information that the audience relies on for updates about security situations in Ilorin?
Results from the survey show that 40% of respondents strongly agreed, and another 40% agreed that user-generated content on social media serves as an important supplement or even alternative to traditional security information sources. This constitutes 80% of the participants, showing a clear reliance on these platforms. Only 5% disagreed, 5% strongly disagreed, and 10% remained neutral.
This analysis demonstrates that social media has become a leading channel for real-time updates on safety and security, often preceding official communication channels. The public's growing trust in user reports suggests that official outlets may need to collaborate with or adapt to digital platforms to maintain relevance. Additionally, this reliance reflects a shift in information consumption, where residents prefer peer-reported, firsthand security incidents over formal press releases.
Research Question 3: What types of social media content shape the audience’s perception of security threats in the region?
In terms of content types that influence audience perception, the study highlights a complex relationship. While 65% of respondents (20% strongly agreed, 45% agreed) believe user-generated content is accurate and truthful, a parallel 70% (30% strongly agreed, 40% agreed) also feel that some users exaggerate security threats in Ilorin. This dual finding reveals that the content shaping perception is often emotionally charged, mixing fact with fear.
Moreover, 62% of respondents agreed that such content plays a key role in public safety alerts, while 68% confirmed that it can also lead to unnecessary fear and panic. This implies that while audiences are influenced by the factual content of these posts, their emotions and behavioral responses may be shaped by how the message is framed, including tone, urgency, and imagery.
Therefore, posts about robbery incidents, cult violence, or military raids—especially those accompanied by videos or eyewitness accounts—tend to have the most impact. Content that is visually compelling or emotionally intense plays a central role in shaping how secure or insecure people feel, regardless of whether such posts are verified.
Research Question 4: In what ways does the level of trust that the audience places in information disseminated through social media platforms affect their behavior?
The findings show that 25% strongly agreed and 42% agreed that they trust user-generated security reports more than traditional or official media sources, accounting for 67% of the total respondents. Only 12% disagreed, 6% strongly disagreed, and 15% were neutral. This high trust level has significant implications for behavior.
Notably, 55% of respondents indicated they have changed their travel routes or avoided certain areas based on social media posts, and 70% believe this kind of content encourages community awareness and involvement. These actions demonstrate how trust in social media directly influences decision-making and shapes movement patterns. In addition, about 60% of respondents reported verifying the content before sharing, suggesting a degree of critical engagement.
In effect, the perception of social media as a reliable and community-based surveillance tool has redefined public safety behavior. People increasingly see themselves not only as consumers of security content but also as contributors to community defense, using platforms to warn or protect one another.
4.4 DISCUSSION OF FINDINGS
The study reveals that a significant majority of the residents of Ilorin are well aware of security issues in the city due to content shared on social media. Specifically, 76% of respondents either strongly agreed or agreed that user-generated content provides timely updates on security matters. This indicates that social media platforms have become a crucial source of real-time information for many individuals in the region. The immediacy and accessibility of these platforms appear to contribute significantly to raising awareness and alertness among the public.
Furthermore, the findings show that 67% of the respondents either strongly agreed or agreed that they trust user-generated security reports more than official media sources. This suggests that people place considerable confidence in peer-shared information, viewing it as more transparent and relevant than information from traditional media outlets. At the same time, 61% of the respondents agreed that most user-generated content is accurate and truthful, although 58% believed that users sometimes exaggerate security issues. This demonstrates that while social media is seen as valuable for staying informed, many users are also cautious of potential misinformation.
In addition, 64% of participants acknowledged that such content can cause unnecessary fear or panic, confirming the dual nature of social media's influence—both helpful and potentially harmful. Notably, 72% of respondents agreed that user-generated content plays a critical role in alerting the public and promoting safety. This affirms that, despite the risks, user-generated posts serve a constructive purpose in community security by encouraging vigilance.
Also, 59% of respondents stated that they have, at some point, changed their movement or avoided certain areas in Ilorin based on social media posts, illustrating how seriously people take this information. Meanwhile, 70% agreed that user-generated content is a useful supplement to official security updates, indicating that many residents see it as complementary rather than conflicting with formal sources.
Lastly, 74% of respondents agreed that social media content encourages community awareness and involvement, showing that such platforms contribute not only to information dissemination but also to collective action. The findings clearly suggest that user-generated content has become an integral part of how residents in Ilorin understand, react to, and manage security threats.






CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary 
This study explored how the people of Ilorin perceive user-generated content (UGC) on social media concerning security issues. It examined audience exposure, trust, behavioral influence, and the perceived credibility of such content in shaping their understanding of security-related events.
The demographic analysis revealed that the majority of respondents were within the 18–35 age group, indicating that young people are the most active consumers of social media content. Most of the respondents had tertiary education qualifications, which may contribute to their engagement and interpretation of online content critically. Additionally, over 80% of the respondents resided in Ilorin, which supports the reliability of their views on local security-related content.
Social media usage was found to be very high, with platforms like WhatsApp (88%), Facebook (82%), and Twitter/X (70%) being the most frequently used. About 76% of respondents admitted they had encountered user-generated security-related content on social media. This high level of exposure indicates that social media is a dominant source of information in Ilorin.
A total of 67% of the respondents agreed or strongly agreed that user-generated content provided timely and accessible information about security threats, making it a primary source for many. Interestingly, 61% believed such content was truthful and accurate, although 58% noted that users sometimes exaggerated reports, often leading to unnecessary panic or fear.
Furthermore, 72% of the respondents affirmed that such content helps improve public safety awareness by prompting quick reactions and precautions. About 59% of participants disclosed that they had changed their movements or avoided certain locations due to social media warnings or alerts.
Importantly, 70% of respondents emphasized that UGC serves as a valuable supplement to official security updates rather than a replacement. 74% also pointed out that user-generated content enhances community vigilance and promotes civic engagement, showing that citizens do not only receive information but also use it for collective safety planning.
5.2 Conclusion 
The findings of this research show that user-generated content on social media platforms has become a vital tool for communicating and understanding security situations in Ilorin. The ease of access, speed of dissemination, and wide reach make social media a leading platform for real-time updates during emergencies or security crises.
Residents of Ilorin have come to rely on peer-generated content for firsthand reports about security issues ranging from robbery incidents, cult clashes, and police operations to community disturbances. This dependency stems from a perceived lack of promptness and transparency in traditional media and official government communication.
Although this type of content helps promote situational awareness and community response, it also comes with challenges. There are concerns over the accuracy and reliability of such content. A significant number of respondents admitted they do not always verify the authenticity of the information they consume or share, which creates a breeding ground for misinformation and potential panic.
Despite these concerns, the overall perception of user-generated content is positive. Most respondents view it as an effective and empowering tool for public engagement, safety promotion, and community mobilization. This suggests a need for institutional collaboration between security agencies and the public to enhance digital communication, credibility, and trust.
5.3 Recommendations 
Based on the findings of this study, the following recommendations are proposed:
1. Promote Media and Information Literacy (MIL): There should be continuous education programs—both online and offline—to enlighten residents, especially youths, on how to critically evaluate social media content. Such programs should focus on identifying fake news, verifying sources, and understanding the consequences of misinformation.
2. Government–Social Media Partnership: Government agencies, especially the police and emergency services, should establish official and verified social media channels where users can report and confirm information. Collaboration with influential bloggers or content creators can also help ensure that accurate information reaches the broader population.
3. Encourage Responsible Sharing: Users should be encouraged to verify and confirm the authenticity of security reports before reposting them. This can be done through awareness campaigns that emphasize digital responsibility and accountability.
4. Establish Community Watch Networks Online: Social media groups or forums focused on neighborhood watch and public safety should be created and supported. These groups can serve as digital watchdogs, sharing verified security updates and facilitating dialogue with security operatives.
5. Increase the Credibility of Official Channels: Government and law enforcement must improve the timeliness and accuracy of the information shared on their platforms to build trust. When people know they can rely on verified sources, they are less likely to depend solely on unverified content.
6. Introduce Fact-Checking Initiatives: Local fact-checking organizations or online volunteers should monitor trending content, especially during crises, to flag misinformation early. Encouraging community-based fact-checking will enhance the integrity of the information ecosystem.
5.4 Suggestions for Further Studies 
While this research focused on the perceptions of residents in Ilorin, future studies may expand the scope to include comparative analysis between different urban centers in Nigeria or even rural settings, to understand variations in media usage and trust levels.
Researchers may also investigate the psychological impact of consistent exposure to violent or exaggerated security content on social media, especially among youths and vulnerable populations. Another area of research could involve examining how security agencies themselves perceive user-generated content and how they integrate it into their operations.
Additionally, studies can explore the role of artificial intelligence in combating the spread of false security news and its potential to assist local security monitoring and early warning systems.
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APPENDIX
QUESTIONNAIRE
Dear Respondent,
I am a student of the Department of Mass Communication, Kwara State Polytechnic, Ilorin. I am conducting a research project titled: " AUDIENCE PERCEPTION OF SOCIAL MEDIA USER GENERATED CONTENT ON SECURITY SITUATIONS IN ILORIN."
This questionnaire is purely for academic purposes and your responses will be treated with utmost confidentiality. Please tick (✓) the option that best represents your opinion.
SECTION A: DEMOGRAPHIC INFORMATION
Please tick (✓) the appropriate option.
1. Gender: ☐ Male  ☐ Female  ☐ Prefer not to say
2. Age: ☐ Below 18  ☐ 18–25  ☐ 26–35  ☐ 36–45  ☐ 46 and above
3. Educational Level: ☐ Secondary School  ☐ ND/NCE  ☐ HND/Bachelor’s Degree  ☐ Postgraduate
4. Occupation: ☐ Student  ☐ Civil Servant  ☐ Business Owner  ☐ Unemployed
5. Do you live in Ilorin? ☐ Yes  ☐ No
SECTION B: SOCIAL MEDIA USAGE PATTERN
6. Which of these social media platforms do you use regularly? (Tick all that apply) ☐ Facebook  ☐ Twitter/X  ☐ Instagram  ☐ WhatsApp  ☐ TikTok  ☐ YouTube
7. How often do you use social media? ☐ Several times a day  ☐ Once a day  ☐ A few times a week  ☐ Rarely  ☐ Never
8. Have you ever come across user-generated content about security situations in Ilorin on social media? ☐ Yes  ☐ No
9. If yes, what kind of security-related content have you seen? (Tick all that apply) ☐ Robbery or theft incidents  ☐ Cultism/gang violence  ☐ Police/military operations  ☐ Communal clashes or protests  ☐ Kidnapping or abductions
SECTION C: PERCEPTION OF USER-GENERATED CONTENT ON SECURITY
Please indicate your level of agreement with the following statements:
· SA – Strongly Agree
· A – Agree
· N – Neutral
· D – Disagree
· SD – Strongly Disagree
	No.
	Statement
	SA
	A
	N
	D
	SD

	11
	User-generated content on social media provides timely updates on security issues in Ilorin.
	
	
	
	
	

	12
	I trust user-generated security reports more than official media sources.
	
	
	
	
	

	13
	Most user-generated content on security in Ilorin is accurate and truthful.
	
	
	
	
	

	14
	I usually verify the authenticity of user-generated security content before sharing it.
	
	
	
	
	

	15
	Social media users often exaggerate security situations in Ilorin.
	
	
	
	
	

	16
	User-generated content on security situations can cause unnecessary fear or panic.
	
	
	
	
	

	17
	Such content plays an important role in alerting the public and promoting safety.
	
	
	
	
	

	18
	I have changed my movement or avoided areas in Ilorin based on social media posts.
	
	
	
	
	

	19
	I believe user-generated content is an important supplement to official security updates.
	
	
	
	
	

	20
	User-generated security content encourages community awareness and involvement.
	
	
	
	
	




