
[bookmark: _Hlk199896260]FAKE NEWS AND ITS IMPLICATION ON STUDENTS’ BEHAVIOR TOWARDS JOURNALISM IN KWARA STATE WITH A FOCUS ON MASS COMMUNICATION STUDENTS OF FEDERAL POLYTECHNIC OFFA.



BY
ABUBAKAR SHUKROH AJIBOLA
HND/22/MAC/FT/1030




BEING A RESEARCH PROJECT SUBMITTED TO
THE DEPARTMENT OF MASS COMMUNICATION
INSTITUTION OF INFORMATION AND COMMUNICATION TECHNOLOGY
KWARA STATE POLYTECHNIC, ILORIN

IN PARTIAL FULFILMENT OF REQUIREMENTS FOR THE AWARD OF
HIGHER NATIONAL DIPLOMA (HND) IN MASS COMMUNICATION

		





									JULY, 2025





CERTIFICATION
This is to certify that the project was read and approved as meet the requirements of the Department of Mass Communication, Institute of Information and Communication Technology. Kwara State Polytechnic, Ilorin for the award of Higher National Diploma (HND), in Mass Communication. 


___________________						________________
MR. OLUFADI B.A		                                 				Date
(Project Supervisor)





____________________						________________
MR. OLUFADI B.A		            			      	  	Date
(Project Coordinator)





____________________						________________	
MR. OLOHUNGBEBE F.T			   	                    		Date
(Head of Department)







DEDICATION
This project work is dedicated to God Almighty and to my beloved parents, Late Alhaji Mohammed Abubakar & Mrs Jumai Abubakar.











































ACKNOWLEDGMENT
First and foremost, I give all praise and adoration to Almighty Allah the Supreme Being, who has spared my life through all my endeavor and for giving me strength, wisdom, knowledge and understanding above all for sailing through the turbulent naves of challenges and difficulties that may be involved for the completion of this project, the one and only opportunity and privilege, I therefore give gratitude to him the most gracious the most marvelous.
My unquantifiable thanks this time goes to my parent, for their contributions to my education and wellbeing physically, spiritually and financially: Late Alhaji Mohammed Abubakar and Mrs. Jumai Abubakar (My parents), my brother Mr. Ibrahim Abubakar and my dear sister Rukayah Abubakar for supporting me from the beginning of this project till the end You all shall never lack good things in life.
My acknowledgement will not be complete without the recognition of my humble HOD of the department in the person of MR. Olohungbebe F.T	 for his encouragement and commitment to the service of humanity.
I appreciate and show my heartfelt gratitude to my able and amiable supervisor Mr. Olufadi B.A, for his directions and guidance of the project, thank you very much sir may God rewards you abundantly and blesses your way. This dynamism, vision, sincerity and motivation have deeply inspired me.
Lastly, I wish Kwara state polytechnic forward ever and backward never.















TABLE OF CONTENTS

TITLE PAGE	
CERTIFICATION	
DEDICATION	
ACKNOWLEDGEMENT	
TABLE OF CONTENTS	
ABSTRACT	
CHAPTER ONE	
INTRODUCTION	
1.1	Background to the Study	
1.2	Statement of the Problem	
1.3	Aims and Objectives of the Study	
1.4	Research Questions	
1.5	Significance of the Study	
1.6	Scope of the Study	
1.7	Operational Definition of Terms	
CHAPTER TWO	
LITERATURE REVIEW	
2.0	INTRODUCTION	
2.1 CONCEPTUAL FRAMEWORK	
2.1.1 Concept of Fake News	
2.1.2	Overview of Journalism	
2.1.3	New Era of Journalism	
2.1.4	Students Exposure to Fake News	
2.1.5	Effects of Fake News in Nigeria	
2.1.6	Management of Fake News	
2.1.7	Concept of Media Literacy	
2.1.8	Impact of Media Literacy on Fake News among Students	
2.1.9	Fake News, Future Journalists and Media Literacy	
2.2 THEORETICAL FRAMEWORK	
2.2.1 Uses and Gratification Theory	
2.3	EMPIRICAL REVIEW
CHAPTER THREE	
RESEARCH METHODOLOGY	
3.0	Introduction	
3.1	Research Design	
3.2	Population of the Study
3.3	 Sample size and Sampling Technique	
3.4 	 Research Instrument	
3.5 	 Validity and Reliability of the Instrument	
3.6 	 Method of Data Collection	
3.7 	 Method of Analysis	
CHAPTER FOUR	
DATA PRESENTATION, ANALYSIS AND DISCUSSION	
4.0	INTRODUCTION	
4.1	ANALYSIS OF FIELD PERFORMANCE OF THE INSTRUMENT	
4.1.1	Analysis of Respondents’ Demographic	
4.1.2	Analysis of Likert Scale Statements	
4.2	ANALYSIS OF RESEARCH QUESTIONS	
4.3	DISCUSSION OF FINDINGS	
CHAPTER FIVE	
SUMMARY, CONCLUSION AND RECOMMENDATIOS	
5.1	SUMMARY	
5.2	CONCLUSION	
5.3	RECOMMENDATIONS	
REFERENCES	
APPENDIX	





















ABSTRACT
[bookmark: _Hlk199896343]This study explores the impact of fake news on students' attitudes towards journalism, focusing on Mass Communication students at federal polytechnic offa in Kwara State. Fake news, a pervasive issue in the digital age, poses significant challenges to the credibility of journalism and affects the perception and behavior of future journalists. The research employs a survey method, targeting 100 respondents from the federal polytechnic offa Mass Communication department to gather insights into their encounters with fake news and its influence on their views about journalism. The findings reveal a widespread awareness of fake news among the students, with a majority having encountered misleading or false information online. This exposure has led to varying degrees of skepticism towards traditional news sources and a heightened sense of responsibility regarding the dissemination of accurate information. Notably, many students express concern about the ethical implications of fake news and its potential to undermine public trust in the media. The study indicates that fake news has a dual impact: it both discourages and motivates students. On one hand, the prevalence of fake news fosters distrust and disillusionment, potentially deterring some students from pursuing careers in journalism. On the other hand, it also inspires a sense of duty among others to uphold journalistic integrity and combat misinformation. In conclusion, the study underscores the need for robust media literacy education to equip students with the skills to critically evaluate information and resist the lure of fake news. It also highlights the importance of fostering a culture of ethical journalism within academic institutions to prepare students for the challenges they will face in the professional world. The implications of these findings suggest that addressing fake news is crucial for sustaining the credibility and future of journalism, particularly among aspiring journalists in Kwara State.






















CHAPTER ONE
INTRODUCTION
1.1-Background to the Study
fake news and misinformation have become a recurrent object of study both because of their rapid growth and because of the problems and threats, they generate. (Love, Tally, 2017). The phenomenon “Fake News” has been a long-time social issue that existed with the exchange of words of mouth between people. It was regarded as “gossip”. Unfortunately, this gossip crept into the mass media landscape and it has now become a bigger issue. The worst that has devalued news, is the advert of social media. Information become porous and decline in public trust of the media. Moor (2017), since the Trump presidential campaign in the US and the Brexit campaign in the UK, there has been concern regarding the rapid proliferation of fake news and misinformation particularly through social media.
[bookmark: _GoBack]The popularization of fake news has taken place in a very particular informative and communicative situation, characterized by digital noise, ‘infoxication’ and information disorder (Wardle &Derakhshan, 2017). Infoxication is a term popularized by Alvin Toffler (1970) that describes nowadays information overload derived from our constant connection to Internet.  Silverman (2016), noted that fake news emerged as an issue after the 2016 US election in which the most widely circulated stories in the last three months of the campaign came from false websites and hyper partisan blogs. These stories were shared with much greater frequency than any of the top new articles from major news media, generating over 87 million shares, comments and like. Fake news according to Courtney (2018), takes the form of intention fabricated information which have deceptive contents or grossly distort actual news report. Pangrazio (2018) avers that fake news is not only misleading but also generalizes the different ways in which news can be manipulated. In a better way to have full knowledge of fake news,
The studies by Fletcher, Cornia, Graves, and Rasmus (2018) and Musgrove, Powers, Rebar, and Musgrove (2018) emphasize the capacity and easiness by online platforms to spread fake news in comparison with conventional media. Thus, the so-called information society has given way to a society of infoxication or digital noise where fake news are disseminated 10% more than real news (Vosoughi, Roy, & Aral, 2018).Wandle (2017) noted that different types of problematic content that existed within the current news media ecosystem about fake news are false connection, false context, manipulated content, satire or parody, misleading content, imposter content and fabricated content. These line of types of problematic contents are differently used by creators for different objectives. Mathew, Sadiku, Tochukwu and Sarhan (2018) established that fake news spurge as a result of click bait which exaggerate content or fake stories. Created with the intent of generating clicks to increase ad revenue, Novotny (2017) added that click bait is a strategic that place hyperlink design to drive traffic to source that provide generally credible content, but use exaggerated, misleading or questionable headlines, social media descriptions, and/or images.
Social media has become venerable to the creation and dissemination of fake news. Fake news trend on social media platform than the main stream media, the reason is that the mainstream media are highly professional than the social media that give open right to users to generate and disseminate contents without gate keepers. Jenkins (2016) emphasize that with the emergence of the participating web and social media, user generated content has become an increasingly important part of digital culture. Rangrazio (2018) stated that it is the monetization and rapid circulation of ‘news’ through digital platform that has led to such wide spread of media content manipulation. Digital platforms might democratize the creation and circulation of news, however, in doing so question around what news is now it gets made, share and read online context are also raised. Among today’s Generation, we find the journalists of tomorrow. Journalism and communication students represent a category of special interest, since besides belonging to the broader category of Generation, soon will be in charge of taking up the responsibilities involved in the task of being a professional journalist and/or communicator.
Despite the interest that this subgroup of young people should arise, very few studies (Bhaskaran, Mishra, & Nair, 2019) have focused on journalism students’ understanding and perception of ‘fake news.’Herrero-Diz, Conde-Jiménez, Tapia-Frade, and Varona-Aramburu (2019), analyzing students of Communication from the Spanish region of Andalusia, conclude that university students have difficulty differentiating the veracity of the sources. Another study based in the Basque country (Mendiguren, Pérez Dasilva, &MesoAyerdi, 2020) observe that students are mainly informed in the online environment and a high percentage confesses to having fallen into the trap of fake news at some point. Besides the mentioned studies, fake news and the way journalism students react to them are still an understudied topic. Based on this, the present study presents a diagnostic analysis of fake news and its implication on students’ behavior towards journalism in Kwara State with a focus on Mass Communication students of University of Ilorin.
Social media has become venerable to the creation and dissemination of fake news. Fake news trend on social media platform than the main stream media, the reason is that the mainstream media are highly professional than the social media that give open right to users to generate and disseminate contents without gate keepers. Jenkins (2016) emphasize that with the emergence of the participating web and social media, user generated content has become an increasingly important part of digital culture.Rangrazio (2018) stated that it is the monetization and rapid circulation of ‘news’ through digital platform that has led to such wide spread of media content manipulation. 
1.2 - Statement of the Problem
‘Fake news’ in the media is not a new popularization. On the one hand, there is no consensus on the origin of it. However, the way students of journalism react to fake news and share unverified information on social media and traditional communication means (face-to face- communication) prognosticate a precarious threat to journalism in years ahead. Herrero-Diz et al. (2019) and Mendiguren et al. (2020) point out that journalism do not feel protected against ‘fake news.’ Accordingly, the works of Romero-Rodríguez and Aguaded (2016), the media literacy and information filtering capacities of journalism students denote a lack of critical and reflective analysis in relation to their deontological role in the processes of production of contents of a journalistic nature. Many studies stress out the benefit of media literacy (Spratt & Agosto, 2017) and news literacy in providing people the competences to protect themselves against fake news (Vraga & Tully, 2015; Vraga, Tully, Kotcher, Smithson, &Broeckelman-Post, 2015). Lotero-Echeverri, Romero-Rodríguez, and Pérez-Rodríguez (2018), within the framework of a study that analyses the relationship between media competition and fake news, stress the importance of this set of skills in tackling the problem of disinformation in its different variants and contexts. However, it is quite unfortunate that many students of Mass Communication lack the knowledge of media literacy to override the pull of prior beliefs, reflect and take action, using the skill and power of information and communication to make a difference in the world. According to Philip Seargeant (2014) he averred that education is the major panacea to the trend of fake news in the society. He stated that students should not only understand how technology works, but how it works socially. This is something that higher education institutions are ideally positioned to teach. Education around how communications media operate, and the implications for how people share, process and consume information, can prepare students and others to become critically engaged citizens. On this note, this study is designed to explore the exposure of Kwara State Polytechnic students to fake news; giving implications and solutions to the problem.
1.3	Aims and Objectives of the Study
[bookmark: _Hlk199851323]This study is aimed to appraise fake news and its implication on students’ behavior towards journalism in Kwara State with a focus on Mass Communication students of Federal polytechnic offa.
Thus, the specific objectives of the study are:
. To assess the influence of fake news among Mass Communication students in federal polytechnic offa
i. To determine the impact of fake news on students' perception of journalism
ii. To identify the types of fake news that are most prevalent among Mass Communication students          	in   federal polytechnic offa
iii. 
1.4- Research Questions
iv. What is the influence of fake news among Mass Communication students infederal polytechnic 	offa
.  ?
i. What are the impacts of fake news on students’ perception of journalism?
v. What are type of fake news most prevalent among Mass Communication students in federal 	polytechnic offa ?
1.5- Significance of the Study
The study is multi-faceted and extends to various stakeholders. The study shall contributes to academic knowledge by providing insights into the specific challenges faced by Mass Communication students in Kwara State regarding fake news and also add to the existing literature on media studies, journalism, and communication. Findings from the study will inform the development and improvement of media literacy programs within academic institutions in Kwara State. Educational institutions can use the results to enhance curricula, ensuring that students are equipped with the necessary skills to critically evaluate and navigate media content. More so, the study will shed light on how exposure to fake news influences students' perceptions of journalism. This information is valuable for journalism educators and practitioners to understand the evolving dynamics of audience trust and expectations. Journalists can benefit from insights into the specific concerns and expectations of the upcoming generation of media consumers, helping them adapt their practices to meet changing needs. The study shall also benefit undergraduate students and content creators on social media. It is expected that students will learn and understand the concept of fake news, how fake news is generated and how media literacy can help to fight against fake news within the social media context. Again, the study shall serve as building block and reference purposes for further academic research.
1.6- Scope of the Study
vi. This study will cover fake news and its implication on students’ behavior towards journalism in Kwara state. The study location shall be limited to federal polytechnic offa  and attention shall be on Mass Communication students in the institution. Respondents shall be taken among students who have massive appetite for news consumption and also; active social media users. The demographic of the respondents shall be opened to both male and female gender.
1.7	Operational Definition of Terms
Creating clear operational definitions for key terms in research is crucial for ensuring consistency and precision. The key terms used in this study were however, defined in general terms and in line with the context of the study.
Fake News: Intentionally misleading and false information presented as genuine news. For the purpose of this study, fake news includes fabricated stories, misinformation, and disinformation disseminated through various media channels, such as social media platforms, websites, or other digital means.
Implication: The observed effects, consequences, or influence of exposure to fake news on students' attitudes, perceptions, and behaviors towards journalism. This include changes in trust, skepticism, or engagement with journalistic practices.
Students' Behavior: Observable actions, attitudes, and responses of students, particularly those enrolled in the Mass Communication program at the federal polytechnic offa kwara state, in relation to journalistic practices. This encompasses aspects such as trust in news sources, interest in pursuing journalism as a career, and critical evaluation of news content.
Kwara State: The geographical region comprising Kwara State, Nigeria. This study focuses on the specific context of Kwara State, taking into account the local socio-cultural factors that may influence students' responses to fake news and journalism.
Case Study (federal polytechnic offa): A detailed and in-depth examination of a specific group, in this case, students enrolled in the Mass Communication program at the federal polytechnic offa. The study will involve collecting data from this particular group to gain insights into their experiences and perceptions related to fake news and journalism.
Journalism: The practice of collecting, verifying, and disseminating information to the public through various media channels. For the purpose of this study, journalism includes traditional media (newspapers, television, and radio) as well as digital and online platforms.
Behavioral Changes: Observable alterations in the way students enrolled in the Mass Communication program at UNILORIN respond to, engage with, or perceive journalism as a result of exposure to fake news. This can include shifts in trust, skepticism, or interest in pursuing journalism as a career.













CHAPTER TWO
LITERATURE REVIEW
2.0	INTRODUCTION
According to Creswell (2005), a review of the literature “is a written summary such as journal articles, books and other documents that describes the past and current state of information, organizes the literature into topics and documents a need for a proposed study.”  The review can either be aimed to criticize or validate previous tenets about a particular social phenomenon.
Arshed & Dansen (2015) stated that the purpose of a literature review relies on educating the researchers in the topic area and understanding previous formulated research before having the chance to introduce a new argument or justification in a field of study of interest. This chapter contains: conceptual framework, theoretical approach and empirical review.
2.1 CONCEPTUAL FRAMEWORK 
2.1.1 Concept of Fake News and its application in journalism
Fake news is not a new concept. However, the presence of social media increase fake news. Fake news is the art or act of giving information that is not true, verified and accredited to an authority. According to Balmas (2014), fake news is a global concept that has been weakening trust people place on the media. The attention focused on fake new is as a result of risk of consumption of wrong information which can devastate the world.  So many individual have blamed technology and the bottom-line priorities of internet and social media. Fake news (junk news, pseudo-news, or hoax news) is a form of news consisting of deliberate disinformation or hoaxes spread via traditional news media (print and broadcast) or online social media. 
According to report by British Broadcasting Corporation, (BBC) (2017), the concept of fake news means fake information which is deliberately circulated by people who have no regards to facts and truth but with the intent to advance their political ambition for money making online traffic. It could be a false representation of facts by journalists.
According to Hunt (2017), the intent of fake news publisher is usually to mislead the public in such a way to damage any reputation of agency, entity, or person, and/or gain financially or politically. They often adopt the use of sensationalist and untrue headlines to increase readership. According to Borden and Tew (2017) fake news can been seen as a manipulative tool and used by some person to gain popularity at the expense of truth. The British Parliamentary of inquiry recently submitted some number of aspects associated with the fake news trends. They identified that the two common sources of fake news include press releases used as marketing campaigns and reporting on developments in science without a full critique of the scientific research conducted. For Chen, Conroy and Rubin (2015), press release is the function of ex PR and this is lobbying of firms inside the news systems of the world, which has resulted in a deliberate form of news management.
Borden and Tew (2017), insisted that fake news has had a long olden times of use, but in recent times, the pattern of definition has change. It has moved from yellow journalism to mis-presentation of truth and social media cause fake new to go viral than expected. This is because of the connectivity in social media. They added that some years ago some media academics attempted to characterize such media and communication formats and content as satire and talk shows as being fake news owing to the aspect of their dependence on the mimicry of journalists and journalism. 
According to Muigai (2019), to understand the concept of fake news on must know that it is in form of false presentation of information for public information consumption that is deliberately meant mislead the public in believing in what is not true. Sometimes, fake news finds its way in the media environment and this is against the media ethics. There are three aspects of fake news. These are misinformation, disinformation and mal-information. 
According to lazer, Baum and Benkles (2018), misinformation is false or inaccurate information. Misinformation appears in form of false rumors, insults and pranks, while examples of more deliberate disinformation include malicious content such as hoaxes and computational propaganda.
News parody or satire may also become misinformation if it is taken as serious by the unwary and spread as if it were true. The terms "misinformation" and "disinformation" have been associated with the neologism. More recently, the definition of ‘fake news’ has moved to one that includes the elements of deception and misinformation. 
Albright (2017) stresses the need for journalists to seek facts and to engage audiences with accurate information. However, it is contradicted by an information environment where fact-based evidence is less relevant for a growing segment of the populace. This is evident where news organizations follow news ‘trends’ and shape the narrative with deceptive statements. The observation by Albright concerning audiences increasingly seeking opinionated news rather than objective news was in part substantiated in a study on youth news behaviours and attitudes by Marchi (2012). 
According to Chen, Conroy and Rubin (2013), given the current level of debate and use of the term ‘fake news’ a new turn in the definition and understanding of the practice seems to have evolved, which is fake news is a label to attach to news and information that contradicts one’s world view and beliefs, and within the context of politicized debates where disputed facts 6 surround complex controversies. 
Claire (2017), noted that the nature of fake news appear as misinformation and disinformation in an attempt to distinguish the different types of problematic content. Fake News is defined by some scholars as fabricated information that mimics news media content in form but not in organizational process or intent. Mal-information is the sharing of "genuine" information with the intent to cause harm. Fake news became popular and spread quickly in the 1900s. Media like newspapers, articles, and magazines were in high demand because of technology. According to Allcott and Gentzkow (2017), article that are intentionally and verifiably false and could mislead readers are defined as fake news. 
Albright (2016) points out that fake news has become a slogan used in US political environment especially, a democratic exercise marked by loads of misinformation and false news. A simple but well-accurate definition about the term of fake news has been provided by Leonhard and Thompson (2017), fake news as a type of propaganda or yellow and misleading journalism that consists of deliberate misinformation, spread via traditional media outlets (their print or online editions) or online social media. 
According Muigai (2019), fake new is circulated from the social and it focus on presenting falsehood information as if the information is true. Looking at a broader definition of fake news publishers has bias mind and intent and interest. Most of the stories on fake news are seen in political environment. However, some of the stories are not only found in politics, but other sectors and industry. According to the position of Jenkins (2006), the term fake new has increased in recent times due to social media usage by many people, as such the decline in professional news necessitated by the emergence of the participatory internet.
2.1.2	Overview of Journalism
According to (Sajithra & Patil, 2013), journalism is the production and distribution of reports on current events based on facts and supported with proof or evidence. The word journalism applies to the occupation, as well as collaborative media who gather and publish information based on facts and supported with proof or evidence.
The activity of journalism as we know it today, came to existence only after the emergence of societies where printed word was used for mass communication. (Gwajinka, C. O. 2003)
The press or journalism has been seen as an important institution of society as the larger societies need to disseminate news and information for maintaining the status quo or changing the social order if the need be. The transition from feudal society to bourgeois democratic society could not have been possible without the printing press, which initially allowed the publication of books that became the instruments of advocacy. Printing press was used for practicing journalism and was given the status of the fourth estate of democracy as it had to strengthen the gains of democracy and to prevent the return of dictatorship system.  (Lievrouw, L. A and Livingstone, S. 2006)
The proliferation of the Internet and smartphones has brought significant changes to the media landscape since the turn of the 21st century. This has created a shift in the consumption of print media channels, as people increasingly consume news through e-readers, smartphones, and other personal electronic devices, as opposed to the more traditional formats of newspapers, magazines, or television news channels. News organizations are challenged to fully monetize their digital wing, as well as improvise on the context in which they publish in print. Newspapers have seen print revenues sink at a faster pace than the rate of growth for digital revenues.
When crafting news stories, regardless of the medium, fairness and bias are issues of concern to journalists. Some stories are intended to represent the author's own opinion; others are more neutral or feature balanced points-of-view. In a traditional print newspaper and its online iteration, information is organized into sections. This makes clear the distinction between content based on fact and on opinion. In other media, many of these distinctions break down. Readers should pay careful attention to headings and other design elements to ensure that they understand the journalist's intent. Opinion pieces are generally written by regular columnists or appear in a section titled "Op-ed", while feature stories, breaking news, and hard news stories typically make efforts to remove opinion from the copy.
According to Robert McChesney (2003), healthy journalism in a democratic country must provide an opinion of people in power and who wish to be in power, must include a range of opinions and must regard the informational needs of all people. Many debates centre on whether journalists are "supposed" to be "objective" and "neutral"; arguments include the fact that journalists produce news out of and as part of a particular social context, and that they are guided by professional codes of ethics and do their best to represent all legitimate points of view. Additionally, the ability to render a subject's complex and fluid narrative with sufficient accuracy is sometimes challenged by the time available to spend with subjects, the affordances or constraints of the medium used to tell the story, and the evolving nature of people's identities.
2.1.3 Forms of Journalism
According to Robin Kwong (2010:19), journalism can be categorized in to the following:
1. Investigative journalism
Investigative journalism involves thoroughly researching a topic to expose evidence and deliver findings of figures or organizations to a wider audience. Investigative journalists conduct in-depth research and use various tactics to collect information. After collecting and evaluating evidence, investigative journalists write comprehensive reports to expose the subject and provide evidence to support their conclusions. 
This type of journalism often requires more time to plan, prepare and research, and is typically a longer form to fully report details of research, findings and conclusions. Investigative journalism can be both print and broadcast media. An example of investigative journalism includes researching businesses to determine whether they promote fair practices. 
2. Watchdog journalism
Watchdog journalism is a genre intended to guard society against illegal activity or inefficiency from societal powers, such as corporations and politicians. It is similar to investigative journalism in that the intent is to uncover and expose wrongdoing. Watchdog journalists monitor the activities of large companies and influential figures and report activities that may have negative impacts on society. This type of journalism helps ensure societal powers remain accountable for their actions. 
Watchdog journalism can be both print and broadcast media. An example of watchdog journalism includes investigations into political campaign finances to ensure that candidates adhere to campaign finance law.
3. Online journalism
Online journalism reports facts through internet media, such as digital newspapers, blogs or social media. All kinds of information is freely available on the internet, but sources are not always credible. Online journalists create and deliver content that aligns with the traditional journalism practices of objectively reporting the facts of a situation or event. Online journalism allows reporters to quickly deliver information to audiences through online media without delays for print layout, processing and delivery or broadcast time slots.
4. Broadcast journalism
Broadcast journalism reports information to the public through media such as radio and television. Branches of broadcast journalism include sports, weather, traffic, news and entertainment. Broadcast journalism can also take the form of investigative, watchdog and opinion types. Broadcast journalism can include reading the report without corresponding video, narrating a report with a related video playing in the background or conducting a report in the field while capturing live video.
5. Opinion journalism
Opinion journalism reports on a topic using subjective ideas rather than objective facts. Opinion journalists report stories from their own perspective, including their own thoughts and biases. Opinion journalism is unique from other types because the writer can include their viewpoint. It can be important to recognize the difference between opinions and facts. Opinion journalism is useful in helping people understand their own opinions and values as well as to develop a fuller picture of reality when consuming reports from multiple perspectives. 
While some opinion journalists may align with personal viewpoints, balancing those opinions with opposing perspectives is necessary to gain a deeper understanding and develop empathy and respect for diversity. An example of opinion journalism includes political journalists who report on political activity from their own perspective.
6. Sports journalism
Sports journalism focuses on the subject of athletic news. Sports journalists report scores, standings and rankings for different teams or athletes in different sporting events. Sports journalism can take the form of a specific genre such as investigative or opinion styles. It can be both print and broadcast media. Sport commentating is a form of sports journalism in broadcast and online journalism.
7. Trade journalism
Trade journalism reports on a particular industry or field. Trade journalists detail movements and developments in business that impact people involved in that field. It includes industry-specific news for products such as oil, metals and agriculture as well as business sectors, such as travel, finance and healthcare. Trade journalists process and report on substantial amounts of information regarding market conditions of the trades they cover.
8. Entertainment journalism
Entertainment journalism relates to the current events of popular figures and trends. Entertainment journalists report on the entertainment business, including celebrities, movies, television, books and events. Entertainment journalists may cover movie premiers and awards ceremonies as well as news about the entertainment industry. This type of journalism can take the form of different genres and is common in print, digital and broadcast media.
9. Political journalism
Political journalism focuses on government, politics and political candidates. It covers different segments of political activity, such as local, national or international news. Political journalists often report on the activities of elected officials, political processes and the results of political work. It includes reporting political news and conducting investigative and watchdog reporting to ensure that the public has access to information about political activity. Political journalists may also report news in the form of the opinion journalism genre. Political journalism applies to print, digital and broadcast media.
2.1.4	New Era of Journalism
The internet is the fastest growing medium in history. The digitalization, convergence of computer and telephony technologies - which are the linchpin of the internet, have greatly influenced the way news and information are produced and disseminated. Times and things have indeed changed, globalization has since become a buzz word, and has brought with it change and competition. People’s lives have been variously affected either for the better or for worse, depending on the side of the divide one finds himself.
The rapid adoption of internet by journalist is a nationwide phenomenon. The process by which computerization or digitalization impacted upon the media of the 21th Century has moved on many fronts and at different speeds. Agba (2007, p.83) notes that “ with desktop publishing and word processing packages, particularly the page maker, the production of newspapers, magazines, journals etc has become on interesting business more so with the use of video display terminals (VDTS)” Desktop publish which is the use of a computer and specialized software to combine text and graphics to create a document that can be printed on either a laser printer or a typesetting machine has lessen the burden of typesetting on the old manual typewriter. The use of computer in lay out and printing enhances accuracy, helping to control newspaper and magazine costs. Electronic editing; proofreading, formatting, spellchecking tools, calculator and other software tools now facilitate the speed and ease news gathering and dissemination. 
Also, the use of electronic publishing which involves the process through which print media disseminate printed messages using electronic media has closed the wide gap between print and electronic media as a result of convergence in technology. Bittner, (2009,p.277) merely mentions the power of tele-tex but today, tele-text transmits text between tele-printers and teleprompter via computer with a television transmission system sending data to various media houses as well as home receivers equipped with compatible decoder. A good example of this is being demonstrated the way The Nation Newspaper in Nigeria typesets in Lagos but prints its hardcopy simultaneously in Lagos, Port Harcourt and Abuja; no doubt a new era in the history of media technology is here with us. Electronic editions of newspapers have also been delivered to various homes through this system.
Gasher, M. (2002) gave another landmark in the era of internet journalism has been the ability of the media to harness the potentials of World Wide Web (www) among other services provided by the net. The www which is a system for accessing, manipulating, and downloading a very large set of hypertext- linked documents and other files located on computers connected through the internet has afforded both the source and receiver to send and receive message as well as advertise good and service.
2.1.5	Students Exposure to Fake News 
Students’ exposure to fake news in recent times is as a result of the social media proliferation. According to Allcott and Gentzkow (2017),news, articles and posts find their way on social media for the sake of social media traffic which leads to conversion rate for returns on bloggers. Based on this conclusion, it comes as no surprise that pecuniary appears to have been the main motivation for most of the producers whose identities have revealed (Subramanian, 2017). For example, the students in Vales produced stories favouring both Trump and Clinton that earned them tens of thousands of dollars, while Paul Horner produced  pro-Trump stories for profit, despite claiming to be personally opposed to Trump (Dewey, 2016). 
These examples reveal the fact that making a profit is a strong motivation among the producers of fake news circulated online, who prefer to generate and share misleading articles in order to collect more clicks by potential users and earn money through the advertising. The influence is ideological. In fact, some fake news providers seek to advance specific political points of views and distribute their propaganda by using misleading facts and data within their articles. Citizen journalism is defined as the media role for which people play actively participate in the generation of news content, processing and disseminating same through the social media platforms. 
According to Bowman and Willis (2003) citizen journalism is the act of a citizen or a group of citizens playing an active role in the process of collecting, reporting, analyzing and disseminating news and information using the social media. Base on their low journalistic experience, they post contents without verification. Banda (2011) pointed that this brand of journalism has been variously called “public journalism”, “participatory journalism”, “democratic journalism”, “guerrilla journalism” and “street journalism.” 
In all, it is a rapidly evolving form of journalism where common citizens take the initiative to report news or express views about happenings within their community. It is news of the people by the people and for the people. Citizen journalism came as a result of new development in communication technologies especially in telecommunications. This situation gave people almost equal opportunities to report events. 
According to Ekwueme, Obayi and Nwachukwu (2013) the explosion in digital communication technologies has had far-reaching implications for the journalism profession. This deregulation of gathering, writing and distribution of news has in reality put journalism practice into the hands of any illiterate in possession of a tool as small as a cell-phone and as big as a desktop computer and thus tremendously expanded the scope of the public sphere. With the preponderance of social media, anyone with an opinion, a smart phone and a Facebook account can present their views to an audience potentially as large as any major political campaign can attract. This has raised citizen journalism to a level of influence unknown previously (BBC, Focus on Africa, Oct-Dec, 2011).
Chaker (2016) stated that in today’s globalized world of the information revolution, the rapid pace of newmedia technology an increasing number of internet users, and the context of news creation, means media dissemination and consumption has radically changed. Today, anyone can connect to the internet and access a global platform where news is freely available and easily-accessed. Not only has access to news become quicker and easier, but the interactive nature of media and, specifically social media, means that news creation is also possible. An individual with a smart communication device, a camera, or a mobile phone can easily produce instant news and share it with local and global audience. Social media and fake news is been researched by many researchers. 
According to Balmas (2014) the trend in the social media environment is linked to fake news. People did not know much about fake news until social media were introduced. Therefore, social media have expose to people to high levels of fake news with low regards to hard copy news. It has been perceived that fake news in social media has a greater level of realism and authenticity in the fake news content. 
Conroy et al (2015), explained that the frequency of fake news on social media called for global information examination and this calls has resulted for the creating of automated methods for detecting deception and fake news in informational and news content/ Icks and Shirae (2014), it has been in public understanding that social media have taken a lot of attention and blame for spreading ‘for the spreading of fake news in recent times. This has been blamed on lack of media professionalism by journalists and other freelancers within the media environment. Even though social media is a significant source of news headlines for mainstream media, and in some cases at least a third of that information is proven to be false, there are still few editorial guidelines issued on how to verify information from social media sources. 
According to Simon (2016), some observers why fake news trend is because many users who are in politics or in any competitive platforms use it to discredit their opponents. This is what is seen in Nigeria and other countries. Reports have it that during the 2016 US Presidential Elections fake news on social media was used to disadvantage opponent at a disadvantage and in this situation, the mainstream media were not a neutral party, but took partisan way in politics. This is worrisome because people cannot trust contents of social media because the many 9 individual manipulate social media for the sake of fake news. 
Duru (2018), noted that social media use for fake news is directly linked to the intent of users and not the technology per se. it is now obvious that fake news dominate among people but escalated with social media. Therefore, it can be said from the discussion that fake news has gain popularity with social media and since the conventional media is using social media, the need to find solution for the frequency of fake news on social media is important and urgent.
2.1.6	Effects of Fake News in Nigeria
Fake news aggravates herders/farmers crises in Nigeria: The British Broadcasting Corporation (BBC) has reported that fake news circulating in the social media is fueling the farmers/ herdsmen crises in Nigeria. In the report by the media organization, it stated that “fake pictures circulating on social media which users are falsely claiming depict inter-communal violence are inflaming already high tensions in Nigeria” (Adekunle, 2018). 
The international media outfit, specifically made reference to repellent images circulating in the social media which the originators purportedly claimed was from recent violence in Jos, Plateau State. A gruesome image of a woman faces down in a pool of blood with a gaping shoulder wound is purported to be from the recent attacks. It has hundreds of retweets on Twitter, but it first appeared on the internet in 2011 in a story about domestic violence in Nigeria. Another image appears to show half a dozen people that were killed in the attacks. 
On closer inspection it becomes clear that the picture was not taken in Nigeria, and is actually the scene of a 2015 traffic accident in the Dominican Republic (Adekunle, 2018). Also, major Nigerian news outlets ran a story claiming that Danladi Ciroma, a leader of the Miyetti Allah Cattle Breeders Association, said the attacks in Plateau were revenge for the loss of 300 cows. “Since, these cows were not found, no-one should expect peace in the areas”, Mr. Ciroma was reported to have said. 
Ciroma had refuted the report and the media organization had reportedly tendered apology (Adekunle, 2018). Fake news most times instigates confusion, tension, suicide depending on the person or institution on the other end and it undermines serious media coverage and makes it more difficult for journalists to cover significant news stories (Wikipedia, n.d).
2.1.7	Management of Fake News
Brian Hughes, a professor of media studies at Queens College, City University of New York, writes that “it would be a mistake to pressure Facebook and Google into acting as censors” for news because, “we have already seen how much such an approach can backfire’’. He cites the example of Facebook’s manipulation of its trending newsfeed to suppress conservative news. This, he says, only increases public distrust for the media, turning them to less credible news sources instead. Professor Hughes says we should consider the possibility of adopting the Fairness Doctrine for digital media. He says it should be possible for companies like Facebook to ‘’individually program our news feeds for balance and accuracy’ ’since they are already able to identify consumer niches (Adeleke, 2016).
Nicholas Lemann of the New Yorker argues for more government involvement as a way of solving this problem. He says that ‘’it’s facile and unhelpful to assume that government’s role in journalism can be either nothing or absolute control for propaganda purposes’’. He proposes that the government invest more in the pubic media to give more room for press freedom and journalistic integrity. But i wonder how effective this will be if we try to adopt it to Nigeria, considering the country’s political climate, one where the government is viewed as corrupt and untrustworthy.
We cannot eliminate fake news. As long as there are people willing to buy tabloids and read blogs that they already know contain lies and half-truths, and as long as we have uneducated people who are unable to differentiate between real and fake news, fake news will continue to sell. The solution to the fake news problem lies in the online media revenue model. Articles online are optimized for clicks. That means that the best performing content-headline, article body, the images etc- are designed, wittingly or unwittingly, to get people to click on them. The more clicks and the more time spent on an article, the better the analytics figure, the more likely the media house is to attract premium advertising revenue. So, to get from the point of content to more revenue, many times media platforms water down journalistic standards and integrity. Online media is a zerosum game: the more time someone spends on your platform, the more time they spend way from other platforms (Adeleke, 2016). 
The Minister stated that big technology companies like Google, Facebook and Twitter have started to address the problem. Google is reported to have dedicated 300 million US dollars over the next three years towards efforts to fight the spread of false information. Facebook, according to Bloomberg, took down 583 million fake accounts in the first three months of 2018. According to Reuters, Twitter suspended over 70 million accounts in May and June this year alone, and the pace of suspension has continued. Apart from the big technological organizations, the European Commission, in January 2018, set up a high-level group of experts to advice on policy initiatives to counter fake news and disinformation spread online (Elebeke, 2018).
According to Jamie Angus, the Director of BBC World Service Group encouraged people to fall back on the most trusted news brands they could rely on for their news sources. He also advocated increased standard of education and media literacy. He went further to say that there is need to educate the young people in particular on what is trustworthy and what is fake. Media literacy is key in this regard. It is also important for people to invest more in making journalists to partner with reputable and credible international media organizations. Again, government must find ways to support its core traditional media for acceptability over the social media. Finally, Nigeria must find a way to ensure that its national newspapers and TV stations are sustainable to practice quality journalism that will be acceptable to people. When you do that successfully, you will consider good independent regulation of the media; with this will reduce the attention that the fake media get and penalty should be given for maliciously published items (Okogba, 2018).
2.1.8	Concept of Media Literacy 
Many scholars have discussed this concept. According to Brown, (1991) as cited in Yate (2004), the concept of media literacy dates back to the 1970s amid concerns about the effects of violent television programmes on children. Upon this trace, media literacy is established to be a model in media environment that give both the content generator and content consumer the opportunity to understand how accurate media content are produced. 
Linde (2010) stated that media literacy is the ability to read , understand and write media content. Schwarz (2011), avers that media literacy is incorporated in news media and media literacy education to mean the ability to critically evaluate, interpret and process as well as participate in news media journalistic content in order to participate as active citizens in democratic society. 
Aufderheide (1993) cited in Jone-jang, mortensen and Liu (2019), stated that media literacy is the ability of a citizen to access, analyze, and produce information for specific outcome with basic assumptions of the media are constricted and constructed reality, that media have commercial, ideological and political motivations and implications, that form and content related, that each medium has unique aesthetics and conventions and finally that receiver negotiate the meaning of message. Bulger and Davison 2018 explained that media literacy in most community described as a skill sets that promotes critical engagement with messages produced by the media.
Schwarz (2011) gave in depth scope of media literacy to mean a number of skills such as linguistic skills, recognition of genres and evaluating the identity of an author or a medium. Hobbs and Jensen (2009) added that media literacy is the active inquiry and critical thinking about the messages people receive and create and most proponents emphasize this connection to critical thinking. There are various element in a credible news that the audience need to know. These elements help to understand the bases of media literacy. 
According to Schwarz (2011), these media literacy skills are more useful when applied to a wide variety of sources, that is able to read the media, to compare media content and media messages, is a prerequisite for the determine the reliability and credibility of the information at hand. The US National Association for Media literacy Education (NAMLE) defines media literacy as the ability to access, analyze evaluate, create and act using all form of communication. The scope of media literacy is encompassing and interesting. It looks critically to all media environment, it covers information literacy, audience literacy, news literacy, and digital literacy.
2.1.9	Impact of Media Literacy on Fake News among Students in tertiary institution 
Due to the importance of health delivery to the people, the place of media literacy cannot be over emphasized in human communication. The increase in fake news within the human social activities brings the urgent call for audience to be literate to media content so they can spot out health communication with fake news label. It is important to understand media literacy. Undergraduate students in Nigeria occupy a prominent section in the society. Students are seen as people educated and knowledgeable in field of study. However, in recent times, this demography has been as the carrier of fake news due to the frequency of social media users. One aspect of these students that many scholar try to examine is the level academic exposure and information management. According to Courtney (2018), today’s student interact and use information in radically different ways from the free internet generation. They are heavily engaged with pictorial social network tools like Facebook, Instagram, Blogs, Twitter etc. These students often display a high level of competence with information technology. They are becoming increasingly familiar with generating their own contents and report content through the use of blogs, links, youtube and so on. 
Hannah (2019), noted that younger demography need media literacy now because the millennial generation has tools at its disposal that empowers its 11 members to become citizen journalist and create and experience media in ways previous generation couldn’t imagine let alone develop curricula. Media literacy empower people to develop their knowledge base and form opinions and perception and virtually any issue, based on what is reported by the media having objectivity in mind, (Potter, 2018). 
Mitiaildis (2019) stated that media literacy create a better understanding of the dynamics between information, commonly and democracy. Beekett (2018), emphasizes that media literacy is very important because it helps people to develop knowledge about aspect such as media effects, media content and media industry. So that people are able to derive meaning from media messages and use it to promote their own goals, instead of been simply conditioned by the media in habitual exposure.
Linde (2010), stated that to increase media literacy means doing particular things by paying attention to message in order to control the coding of the mental processes, so that those mental processes automatically. Media literacy is seen as the major method to fight against fake news prevalence on social media. Mathew et al (2015) established the fact that good citizen is bound to be eternally diligent and to correct questionable news when they encounter it. They further suggested that evaluating source of the news and consulting expert are two steps to identify fake news. Evaluate the source of the news and other stories coming from the same source is to establish if the source is not creditable, the message may be fake news. In doing this, the consumer of news most check the author, supporting source, the date, and the biases behind the story. Consult experts must be followed this is when the consumer of news ask the expert such as a media expert.
Sulliavan (2018), stated that same fake news problem require action on the part of individual, policy maker and the media. This is under the media literacy strategy. This is the ability to think critically about the information that people consume. It is pay of being informed and critical thinker. It include the ability to distinguish between facts and opinion. While facts are accurate report of exist, opinions are an interpretation of the event or fact from an individual’s point of view (Gallagher and Magzal, 2017). 
Flynn, Nyhan and Reifler (2017) stated that media literacy approached focus on the audience’s critical ability to process fake news. This 12 approach posit that literacy intervention should be practiced to better equip citizen with the cognitive ability to discern facts from fake stories.
2.1.10	Fake News, Future Journalists and Media Literacy 
Many works focusing on the susceptibility of users and the reason why people might fall for false news, make efforts to propose concrete initiatives able to provide citizens with the necessary tools and skills to protect themselves from this vulnerability. All these studies agree that media literacy is the key for providing Internet users with a set of skills and abilities that will enable them to navigate with confidence, criteria and ethical parameters in cyberspace.
From an institutional perspective, the European Union defines ‘media literacy’ as the “capacity to access, have a critical understanding of, and interact with the media” (European Political Strategy Centre, 2017) and defends that media literacy is more important than ever, mainly in relation to young people’s poor ability to distinguish fake news from true news, to perceive the influence of algorithms on social networks or to recognize bots. Until now, the European Commission’s efforts have focused on promoting and measuring those more technical skills (Durán-Becerra, 2016; Guess et al., 2019). UNESCO, on its side gives a special importance to the information within its proposed definition of ‘media and information literacy’ (UNESCO, 2013, 2018).
Media and information literacy share conceptual terrain and often overlap. Livingstone, Van Couvering, and Thumim (2008, p. 107) propose the following differentiation: “Media literacy sees media as a lens or window through which to view the world and express oneself, while information literacy sees information as a tool with which to act upon the world.” We align with Pérez-Tornero and Varis’ (2010) holistic approach, understanding media literacy as a concept embracing all the fields and all the competences related to media that include news literacy.
Thus, news literacy can be defined a series of competences related to news, within the broader concept of media literacy. Malik, Cortesi, and Gasser (2013, pp. 8–9) propose a definition based on what it is meant to achieve: “An understanding of the role news plays in society; motivation to seek out news; the ability to find/identify/recognize news; the ability to critically evaluate news; the ability to create news.”
Many studies stress out the benefit of media litera cy (Spratt & Agosto, 2017) and news literacy in providing people the competences to protect themselves against fake news (Vraga & Tully, 2015; Vraga, Tully, Kotcher, Smithson, & Broeckelman-Post, 2015). 
Lotero-Echeverri, Romero-Rodríguez, and Pérez-Rodríguez (2018), within the framework of a study that analyses the relationship between media competition and fake news, stress the importance of this set of skills in tackling the problem of disinformation in its different variants and contexts. 
Kahne and Bowyer (2016) demonstrate that young peo ple who had exposure to media literacy education were significantly more likely than young people without such exposure to be guided by accuracy motivation when making judgments about controversial political claims; media literacy essentially helped young people to override the pull of prior beliefs, or directional motivation, in making such judgments. Media literacy training is also linked with increased perceptions of credibility and trust in news media and was found to help reduce perceptions of media bias (Vraga, Tully, Akin, & Rojas, 2012). 
Recent studies (Middaugh, 2019) focus specifical ly on critical skills as the most valuable resources to equip media users with. In an experiment related to coverage of biofuels, specific news media literacy training was found to reduce hostile interpretations of media, increase perceptions of news story credibility, and increase trust in the media generally and the news specifically (Vraga & Tully, 2015, 2016). As previously mentioned, Herrero-Diz et al. (2019) and Mendiguren et al. (2020) point out how journalism do not feel protected against ‘fake news.’ Accordingly, the works of Romero-Rodríguez and Aguaded (2016) have warned that the media literacy and information filtering capacities of journalism students in Latin American countries denote a lack of critical and reflective analysis in relation to their deontological role in the processes of production of contents of a journalistic nature.

2.2 THEORETICAL FRAMEWORK 
2.2.1 Uses and Gratification Theory 
In line with what has been set out to investigate, the Uses and gratifications theory seems quite appropriate in addressing this topic. According to Okunna (1999) that “the decision to practice selective exposure depends primarily on the uses which members of the mass media audience want to make of media messages and the benefits which they hope to derive from using the media”. The Uses and Gratification theory is about that social and psychological origin of needs, which generate expectations of the mass media or other source, which leads to differential patterns of media exposure (or engagement in other activities), resulting in need gratification and other consequences, mostly unintended ones, Katz(1 974) in Ojobor (2002).
Quoting Kunczik (1988, 1976), he stated that the theory believes that: an individual has some needs related to communication; he or she selects the media that appear to satisfy those needs; he or she selectively consumes the content; an effect may or may not occur. Granted that this theory recognizes that there are various media for the audience to choose from, it is then very likely that the public would opt for those mediums which are less likely to present fake news as one of their gratifications to the users. 
On this basis, social media as purveyors of false information would lose the confidence and readership of enlightened users who expose themselves to the media not to be fed with fake news. This simply means that if the public have the perception that social media carry fake news, they would rather use the broadcast media or hardcopy newspapers as their exposure to the media is not to be gratified with fake news. 
In that circumstance, social media lose the influence of the press. The theory adopted in the study is relevant in the sense that fake news attracts attention and large coverage. The coverage is large because the people make use of them on social media and instantly share same to other social media users without verifying the credibility is an approach to understanding why and how people actively seek out specific media to satisfy specific needs. Sourcing of information is an audience-centered approach to understanding. This theory help to understand why do people use the contents of social media and why do people consume the contents of social media.
2.3	EMPIRICAL REVIEW
New media, new audience and the proliferation of fake news New media does a lot to the practice of journalism the world over. It has changed the face of the profession. The new media has the potential of reaching larger audiences in a shorter period of time and often leads to a greater interaction between journalists and the readers or viewers. Journalists now make use of new media technologies to post news content while the readers equally make use of the same to access news. The fact that new media are highly interactive platforms with their emergence, the former recipient of news who used to be receivers are now active creators of content.
Again, it is important to state that the emergence of new media technologies equally redefines the concept of media audience today. Today’s digital audience considerably removed barriers to news production and signaled “the shift of the tools of production to the people formerly known as the audience,” who became coproducers, of content, including news - a function and practice described as ‘prod usage’. They initially built audiences via email and chat-rooms before social media platforms dramatically amplified their reach, (See Gilmore, 2004; Bruns, 2008; Posetti, 2018).
The arrival of social media has also been a big issue to authentic news dissemination. In many countries, by the late-2000s, Twitter and Facebook had joined YouTube as major social media platforms, wielding considerable influence on the practices and professional identities of journalists (especially regarding verification, audience engagement, and the clash of the personal and public spheres that occur on social platforms), and the distribution of content. Beginning from individuals building networks around trust, and then peer-to-peer distribution of content (particularly on social media platform - Facebook) thus traditional methods of content dissemination was challenged, (See Posetti, 2009; Posetti, 2013; Posetti, 2018).
Social media users became active creators of media content as well as streaming that of news services and journalists without any form of mediation. Since media contents are distributed though seemingly reliable platforms or network, it saw an increase in the spread of inaccurate, false, malicious and propagandistic content masquerading as news, (Posetti, 2018). Researchers such as Bakir & McStay (2017) have discovered that media contents considered as emotive, and others shared by a friend, or close family member is more likely to be redistributed by users on social media platforms. It is equally on record that traditional media organizations and journalists make use of social media platforms to generate and distribute news and also engage their audience because of the need to be present in virtual environments with massive audience presence.Posetti (2018) avers that even with such presence, news organisation create filter bubbles or echo chambers which has reduced many individual users’ exposure to alternative views and verified information. New media has liberalised everything news. This is not without some of the downsides. Possetti (2018, p.60) captured some of these pitfalls as follows:
Increased likelihood of disinformation and misinformation going viral with distribution amplified by ‘trust networks’ and emotional reactions (e.g. triggered by confirmation bias). The ability of governments and other agencies to side-step news media interrogation and verification by ‘going direct to audiences’ to avoid scrutiny. There is evidence of increased manipulation of the power of social media by those seeking to influence election outcomes and public policy. Sensational information is more likely to be shared. 
The inability to easily pull back or correct disinformation and misinformation. Whereas the issue of fake news has always been with us, the new media and ICTS constitute the media that changed everything. The truth is the scale with which “alternative facts”, untruths and blatant lies can be spread by people and algorithms, records shows can for the first time threaten democracy and social cohesion at a global scale. “Fake news is now viewed as one of the greatest threats to democracy, journalism and freedom of expression,” (Zhou & Zarafani, 2019, para. 1).


CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction
This section covers the methods used to address the objectives of the study. The section discusses the research design, research population and sampling technique, the instrument for data collection, the method of data analysis and the analytical software used for the study.
3.1	Research Design	
This study adopted a survey research design, this was chosen based on the objectives of the study. Survey method is one of the oldest research methods as averred by Kerlinger & Lee [2000]. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
3.2	Population of the Study
vii. Wimmer & Dominick [2016] posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study. However, the population of this study covered Mass Communication students in federal polytechnic offa. According to the statistic in(retrieved: 5/12/24), the federal polytechnic offa possess a staff strength of about 2,682, over 8,000 Students of National diploma and over 4,000 Higher National Diploma students in all academic programmes across. Hence, the target population of this study is restricted to 50 HND and 50 ND students of the department of Mass Communication students in the school of Communication and media studies.
3.3	 Sample size and Sampling Technique 
viii. The  respondents  needed  for  this  study  have  made  the  researcher  to focus  on students in ND1 to HND 2 in Mass communication department, federal polytechnic offa. However, the selection of respondents in the sample frame are shown below:
	Level
	 Population 
	Percentage (%)

	ND 1
	 25
	25%

	ND 2
	 25
	25%

	HND 1
	 25
	25%

	HND 2
	 25
	25%

	 Total 
	 100 
	100%


Hence, the sample size of this study is 100. 
Convenient sampling technique was adopted to select the sample size from the overall population of the study. According to Farrokhi, F. (2012), Convenience sampling is a non-probability sampling method where units are selected for inclusion in the sample because they are the easiest for the researcher to access. This can be due to geographical proximity, availability at a given time, or willingness to participate in the research. Hence, all the respondents that participated in this research survey are those in easy access to the researcher.
3.4  Research Instrument 
The  instrument  used  to  elicit  response  for  this  study  was  a  structured  questionnaire  designed  to elicit  nominal  response.  To  generate  nominal  data,  a  frequency  count  was  made  for  each  question in  the  measurement scale. The frequencies were presented separately for group of responses. 



The  questionnaire  was  divided  into  two  part,  in  which  the  first  part  caption  the  personal  data  of respondents  while  the  part  B  caption  the  relevant  questions  that  this  research  tries  to  proffers  answer  to,  with various forms of responses option such as itemized below: 


	 Strongly Agree (SA) 
	 = 
	 5 

	 Agree (A) 
	 = 
	 4 

	 Undecided (U) 
	 = 
	 3 

	 Disagree (D) 
	 = 
	 2 

	 Strongly Disagree (SD) 
	 = 
	 1 



3.5  Validity and Reliability of the Instrument 
Since  the  data  collection  instrument  (questionnaire)  is  a  standard  instrument  of  gathering  data,  it will  give  accurate  and  unbiased  data  for  effect  and  efficient  analysis.  Anything  that  can                 render the tool invalid was pre-adjusted  and  corrected  by  the  supervisor  therefore,  any  generalization  that  may  be  arrived at should be regarded as accurate and genuine. 10% of the total administered question was used to pilot-test the validity of the instrument among students in Kwara State Polytechnic.
3.6  Method of Data Collection 
The measuring instrument   used in collecting data  was  close-ended questionnaire.  The questionnaire  covered the postulation research questions.  The  data  in  this  study  was  collected  by  the  researcher  himself  using  questionnaire.  The questionnaire was prepared using google form technique and was administered to the respondents online.
3.7  Method of Analysis 
The data obtained from the distributed questionnaires were retrieved and analyzed using an analytical software [IBM-SPSS21] and were shown by using simple percentage and cross tabulation table method of data presentation [chi-square -χ2]. 



















CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND DISCUSSION
4.0	INTRODUCTION
This chapter is based on the presentation of data and analysis of the result obtained from respondents during field survey. A total of one hundred (100) questionnaires were administered to respondents online through the instrumentation of google form (e-questionnaire). All the questionnaire copies were also completed and submitted online. The data obtained in the field survey were thus presented and analyzed below using chi-square (x2) method.
Summary of Data Analysis
	Total Number of Respondents
	Total Number of Administered Questionnaire
	Total Number of Returned Questionnaire
	Missing Questionnaire
	Total Number of Analyzed Questionnaire

	100
	100
	100
	0
	100


4.1	ANALYSIS OF FIELD PERFORMANCE OF THE INSTRUMENT
4.1.1	Analysis of Respondents’ Demographic
Table 1: Gender of Respondents
	Options
	Frequency
	Percentage (%)

	Male
	48
	48%

	Female
	52
	52%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 48 from 100 respondents representing 48% of the overall sampled respondents are male while 52 (52%) other respondents are female. This shows that there are more females that participated in the field survey.
Table 2: Marital Status
	Options
	Frequency
	Percentage (%)

	Married
	30
	30%

	Single
	70
	70%

	Others
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 30 from 100 respondents representing 30% of total sampled respondents are married. 70 (70%) respondents are single while no respondent has other marital status which could be divorced or complicated. This shows that there are more single respondents that participated in the research field survey.

Table 3: Age
	Options
	Frequency
	Percentage (%)

	20-29
	52
	52%

	30-39
	45
	45%

	40-49
	3
	3%

	50 and above
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 52 from 100 respondents representing 52% of the overall sampled respondents are between the ages of 20-29. 45 (45%) of the respondents are between the ages of 30-39 years. 3 (3%) respondents are between the ages of 40-49 years while no respondent was 50 years or more. This shows that the highest population of respondents that participated in the research field survey are those whose ages fall between 20-29 years.
Table 4: Academic Level
	Options
	Frequency
	Percentage (%)

	ND 1
	40
	40%

	ND 2
	30
	30%

	HND 1
	20
	20%

	HND 2
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
ix. Analysis: From the table presented above, 40 from 100 respondents representing 40% of the overall sampled respondents are in ND 1 in federal polytechnic offa. 30 (30%) respondents were in ND 2 in same institution. 20 (20%) respondents were in HND 1 while 10 (10%) respondents are in HND 2. This shows that there are more respondents in ND 1 that participated in this research field survey.
Table 5: Religion
	Options
	Frequency
	Percentage (%)

	Christian
	45
	45%

	Muslim
	55
	55%

	Others
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 45 from 100 respondents representing 45% of the overall sampled respondents are Christian, 55 (55%) of the respondents are Muslim while no respondents was recorded from other types of religion. This analysis shows that there are more Muslim respondents that participated in this research field survey.
4.1.2	Analysis of Likert Scale Statements 
Table 6: Fake news is a prevalent issue in today's media landscape
	Options
	Frequency
	Percentage (%)

	Strongly agree
	50
	50%

	Agree
	20
	20%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, the prevalent of fake news issues in media landscape was sought. 50 from 100 respondents representing 50% of the overall sampled respondents strongly agreed that fake news is a prevalent issues in today’s media landscape. 20 (20%) respondents agreed with the statement. 10 (10%) respondents were neutral, another 10 (10%) respondents disagreed while 10 (10%) respondents also strongly disagreed with the statement. Highest population of respondents strongly agreed and agreed with the statement respectively.
Table 7: People are confident to identify fake news when they come across it
	Options
	Frequency
	Percentage (%)

	Strongly agree
	40
	40%

	Agree
	50
	50%

	Neutral
	0
	0%

	Disagree
	10
	10%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above sought the confidence of people in identifying fake news when they come across one. 40 from 100 respondents representing 40% of the overall sampled respondents strongly agreed that people are confident to identify fake news when they come across it. 50 (50%) respondents agreed with the statement. 10 (10%) respondents disagreed while no respondent was neutral or strongly disagreed with the statement. This shows that there are more population of respondents that strongly agreed and also agreed with the statement.
Table 8: The prevalence of fake news poses a significant threat to the credibility of journalism
	Options
	Frequency
	Percentage (%)

	Strongly agree
	40
	40%

	Agree
	40
	40%

	Neutral
	5
	5%

	Disagree
	5
	5%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 40 from 100 respondents representing 40% of the overall respondents strongly agreed that the prevalence of fake news poses a significant threat to the credibility of journalism. 40 (40%) respondents agreed with the statement. 5 (5%) respondents were neutral, another 5(5%) disagreed with the statement while 10 (10%) respondents strongly disagreed with the statement. This shows that there are more respondents (80%) who agreed and strongly agreed with the statement.
Table 9: People’s trust in journalism has been affected by the prevalence of fake news
	Options
	Frequency
	Percentage (%)

	Strongly agree
	40
	40%

	Agree
	40
	40%

	Neutral
	0
	0%

	Disagree
	10
	10%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 40 from 100 respondents representing 40% of the overall sampled respondents strongly agreed that people’s trust in journalism has been affected by the prevalence of fake news. 40 (40%) respondents agreed with the statement. 10 (10%) respondents disagreed, another 10 (10%) respondent strongly disagreed while no respondent was neutral. This analysis shows that there are more respondents (80%) that agreed and strongly agreed respectively with the statement that says people’s trust in journalism has been affected by the prevalence of fake news.
Table 10: People always question the reliability of news sources due to existence of fake news 
	Options
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	50
	50%

	Neutral
	5
	5%

	Disagree
	10
	10%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 30 from 100 respondents representing 30% of the overall sampled respondents strongly agreed that people always question the reliability of news sources due to existence of fake news. 50 (50%) of the respondents agreed with the statement, 5(5%) respondents were neutral, 10 (10%) respondents disagreed while 5 (5%) other respondents strongly disagreed with the statement. This analysis shows that there are more respondents (80%) that agreed and strongly agreed respectively that people always question the reliability of news sources due to existence of fake news.
Table 11: Many people still believe in the importance of ethical journalism despite their incessant of fake news. 
	Options
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	30
	30%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly disagree
	20
	20%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 20 from 100 respondents representing 20% of the overall sampled respondents strongly agreed that many people still believe in the importance of ethical journalism despite their incessant of fake news. 30 (30%) of the respondents agreed with the statement. 20 (20%) respondents were neutral, 10 (10%) respondents disagreed while 20 (20%) respondents strongly disagreed with the statement. However, the total percentage of respondents that admitted and disclaimed this statement is at equilibrium point of 50% each.

Table 12: The presence of fake news has influenced my willingness to share news on social media 
	Options
	Frequency
	Percentage (%)

	Strongly agree
	40
	40%

	Agree
	40
	40%

	Neutral
	0
	0%

	Disagree
	10
	10%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 40 from 100 respondents representing 40% of the overall respondents strongly agreed that the presence of fake news has influenced my willingness to share news on social media. 40 (40%) respondents agreed with this statement. 10 (10%) respondents disagreed, another 10 (10%) respondents strongly disagreed while no respondent was neutral. This analysis shows that there are more respondents (80%) who believed that the presence of fake news has influenced my willingness to share news on social media.

Table 13: People are now more cautious of the way they discuss current events with their peers as a result of the speeding flow of fake news on social media 
	Options
	Frequency
	Percentage (%)

	Strongly agree
	50
	50%

	Agree
	40
	40%

	Neutral
	0
	0%

	Disagree
	10
	10%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 50 from 100 respondents representing 50% of the overall sampled respondents strongly agreed that people are now more cautious of the way they discuss current events with their peers as a result of the speeding flow of fake news on social media. 40 (40%) respondents agreed with the statement, 10 (10%) respondents disagreed with the statement while no respondent was neutral or strongly disagreed with the statement. This shows that there are more population of respondents (90%) who believe that people are now more cautious of the way they discuss current events with their peers as a result of the speeding flow of fake news on social media.
Table 14: I actively fact-check news before sharing it on social media platforms. 
	Options
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	40
	40%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 30 from 100 respondents representing 30% of the overall sampled respondents strongly agreed that they actively fact-check news before sharing it on social media platforms. 40 (40%) of the respondents agreed with the statement. 10 (10%) respondents were neutral, another 10 (10%) respondents disagreed while the other 10 (10%) respondents strongly disagreed with the statement. This analysis shows that there are more respondents (70%) who actively fact-check news before sharing it on social media platforms.
Table 15: Mass Communication Programme in federal polytechnic offa
 adequately addresses the issue of fake news with up and coming journalists in the institution
	Options
	Frequency
	Percentage (%)

	Strongly agree
	39
	39%

	Agree
	41
	41%

	Neutral
	0
	0%

	Disagree
	20
	20%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 39 from 100 respondents representing 39% of the overall sampled respondents strongly agreed that Mass Communication Programme in federal polytechnic offa  adequately addresses the issue of fake news with up and coming journalists in the institution. 41 (41%) respondents agreed with the statement. 20 (20%) respondents disagreed with the statement while no respondents was neutral or strongly disagreed with the statement. This analysis shows that there are more respondents (80%) who believe that Mass Communication Programme infederal polytechnic offa  adequately addresses the issue of fake news with up and coming journalists in the institution

Table 16: Mass Communication students in federal polytechnic offa  are fully equipped to critically analyze news for credibility 
	Options
	Frequency
	Percentage (%)

	Strongly agree
	10
	10%

	Agree
	20
	20%

	Neutral
	10
	10%

	Disagree
	40
	40%

	Strongly disagree
	20
	20%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 10 from 100 respondents representing 10% of the overall sampled respondents strongly agreed that Mass Communication students in federal polytechnic offa  are fully equipped to critically analyze news for credibility. 20 (20%) respondents agreed with the statement. 10 (10%) respondents were neutral, 40 (40%) respondents disagreed with the statement while 20 (20%) other respondents strongly disagreed with the statement. This analysis shows that there are more respondents who are neutral or basically opposed (70%) the statement that says Mass Communication students in federal polytechnic offa are fully equipped to critically analyze news for credibility.

Table 17: There should be more emphasis on teaching media literacy among journalism students in federal polytechnic offa to combat the tentacle fake news 
	Options
	Frequency
	Percentage (%)

	Strongly agree
	40
	40%

	Agree
	50
	50%

	Neutral
	0
	0%

	Disagree
	10
	10%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 40 from 100 respondents representing 40% of the total sampled respondents strongly agreed that there should be more emphasis on teaching media literacy among journalism students in federal polytechnic offa to combat the tentacle fake news. 50 (50%) respondents agreed with the statement, 10 (10%) respondents disagreed with the statement while no respondents was neutral or strongly disagreed with the statement. This analysis shows that 90% of the total respondents believe that there should be more emphasis on teaching media literacy among journalism students infederal polytechnic offa  to combat the tentacle fake news. 


\Table 18: I have been more skeptical about news stories because due to the alarming rate of fake news on social media
	Options
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	40
	40%

	Neutral
	10
	10%

	Disagree
	20
	20%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 30 from 100 respondents representing 30% of the overall sampled respondents strongly agreed that they have been more skeptical about news stories because due to the alarming rate of fake news on social media. 40 (40%) of the respondents agreed with the statement. 10 (10%) respondents were neutral, 20 920%) respondents disagreed while no respondents strongly disagreed with the statement. This analysis shows that there are more respondents (70%) who have been more skeptical about news stories because due to the alarming rate of fake news on social media.
Table 19: I often seek out diverse sources of news to verify the credibility of information
	Options
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	30
	30%

	Neutral
	5
	5%

	Disagree
	40
	40%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 20 from 100 respondents representing 20% of the total respondents strongly agreed that they often seek out diverse sources of news to verify the credibility of information. 30 (30%) respondents agreed with the statement. 5 (5%) respondents were neutral, 40 (40%) respondents disagreed while 5 (5%) other respondents strongly disagreed with the statement. The analysis therefore shows that the population of respondents that believed and same time invalidated the statement is at equilibrium point of 50%.
Table 20: The prevalence of fake news has affected my interest in pursuing a career in journalism
	Options
	Frequency
	Percentage (%)

	Strongly agree
	40
	40%

	Agree
	50
	50%

	Neutral
	0
	0%

	Disagree
	10
	10%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 40 from 100 respondents representing 40% of the overall sampled respondents strongly agreed that the prevalence of fake news has affected my interest in pursuing a career in journalism. 50 (50%) respondents agreed with the statement. 10 (10%) respondents disagreed, while no respondents was neutral or strongly disagreed with the statement. The analysis therefore, indicated that there are more respondents 90% who believe that the prevalence of fake news has affected my interest in pursuing a career in journalism.
4.2	ANALYSIS OF RESEARCH QUESTIONS
Research question one: What is the level of awareness to fake news among Mass Communication students in federal polytechnic offa?
Research question one sought to know the level at which Mass Communication students in federal polytechnic offa are aware of fakes news. The above-analyzed items in table 6-11 answered the research question.
	Table
	Statements
	Strongly agree (%)
	Agree (%)
	Neutral (%)
	Disagree (%)
	Strongly disagree (%)
	Remark

	6.
	Fake news is a prevalent issue in today's media landscape
	50%
	20%
	10%
	10%
	10%
	70% positive

	7.
	People are confident to identify fake news when they come across it
	40%
	50%
	0%
	10%
	0%
	90% positive

	8.
	The prevalence of fake news poses a significant threat to the credibility of journalism
	40%
	40%
	5%
	5%
	10%
	80% positive


Exploring the prevalence of fake news issues in media landscape in table siz, 50 from 100 respondents representing 50% of the overall sampled respondents strongly agreed that fake news is a prevalent issues in today’s media landscape. 20 (20%) respondents agreed with the statement. 10 (10%) respondents were neutral, another 10 (10%) respondents disagreed while 10 (10%) respondents also strongly disagreed with the statement. Highest population of respondents strongly agreed and agreed with the statement respectively.
In table seven, investigating the confidence of people in identifying fake news when they come across one. 40 from 100 respondents representing 40% of the overall sampled respondents strongly agreed that people are confident to identify fake news when they come across it. 50 (50%) respondents agreed with the statement. 10 (10%) respondents disagreed while no respondent was neutral or strongly disagreed with the statement. This shows that there are more population of respondents that strongly agreed and also agreed with the statement.
Lastly in table eight, 40 from 100 respondents representing 40% of the overall respondents strongly agreed that the prevalence of fake news poses a significant threat to the credibility of journalism. 40 (40%) respondents agreed with the statement. 5 (5%) respondents were neutral, another 5(5%) disagreed with the statement while 10 (10%) respondents strongly disagreed with the statement. This shows that there are more respondents (80%) who agreed and strongly agreed with the statement.
Research question two: What are the impacts of fake news on students’ perception of journalism?
Items in table 9-14 answered research question two. 
	Table
	Statements
	Strongly agree (%)
	Agree (%)
	Neutral (%)
	Disagree (%)
	Strongly disagree (%)
	Remark

	9.
	People’s trust in journalism has been affected by the prevalence of fake news
	40%
	40%
	0%
	10%
	10%
	80% positive

	10.
	People always question the reliability of news sources due to existence of fake news
	30%
	50%
	5%
	10%
	5%
	80%
Positive

	11.
	Many people still believe in the importance of ethical journalism despite their incessant of fake news.
	20%
	30%
	20%
	10%
	20%
	(-50%+50%)
Uncertain

	12.
	The presence of fake news has influenced my willingness to share news on social media
	40%
	40%
	0%
	10%
	10%
	80%
positive

	13.
	People are now more cautious of the way they discuss current events with their peers as a result of the speeding flow of fake news on social media
	50%
	40%
	0%
	10%
	0%
	90%
positive

	14.
	I actively fact-check news before sharing it on social media platforms.
	30%
	40%
	10%
	10%
	10%
	70%
positive


In table nine, 40 from 100 respondents representing 40% of the overall sampled respondents strongly agreed that people’s trust in journalism has been affected by the prevalence of fake news. 40 (40%) respondents agreed with the statement. 10 (10%) respondents disagreed, another 10 (10%) respondent strongly disagreed while no respondent was neutral. This analysis shows that there are more respondents (80%) that agreed and strongly agreed respectively with the statement that says people’s trust in journalism has been affected by the prevalence of fake news. 
In table ten, 30 from 100 respondents representing 30% of the overall sampled respondents strongly agreed that people always question the reliability of news sources due to existence of fake news. 50 (50%) of the respondents agreed with the statement, 5(5%) respondents were neutral, 10 (10%) respondents disagreed while 5 (5%) other respondents strongly disagreed with the statement. This analysis shows that there are more respondents (80%) that agreed and strongly agreed respectively that people always question the reliability of news sources due to existence of fake news.
In table eleven, 20 from 100 respondents representing 20% of the overall sampled respondents strongly agreed that many people still believe in the importance of ethical journalism despite their incessant of fake news. 30 (30%) of the respondents agreed with the statement. 20 (20%) respondents were neutral, 10 (10%) respondents disagreed while 20 (20%) respondents strongly disagreed with the statement. However, the total percentage of respondents that admitted and disclaimed this statement is at equilibrium point of 50% each.
In table twelve, 40 from 100 respondents representing 40% of the overall respondents strongly agreed that the presence of fake news has influenced my willingness to share news on social media. 40 (40%) respondents agreed with this statement. 10 (10%) respondents disagreed, another 10 (10%) respondents strongly disagreed while no respondent was neutral. This analysis shows that there are more respondents (80%) who believed that the presence of fake news has influenced my willingness to share news on social media. 
In table thirteen, 50 from 100 respondents representing 50% of the overall sampled respondents strongly agreed that people are now more cautious of the way they discuss current events with their peers as a result of the speeding flow of fake news on social media. 40 (40%) respondents agreed with the statement, 10 (10%) respondents disagreed with the statement while no respondent was neutral or strongly disagreed with the statement. This shows that there are more population of respondents (90%) who believe that people are now more cautious of the way they discuss current events with their peers as a result of the speeding flow of fake news on social media.
In table fourteen, 30 from 100 respondents representing 30% of the overall sampled respondents strongly agreed that they actively fact-check news before sharing it on social media platforms. 40 (40%) of the respondents agreed with the statement. 10 (10%) respondents were neutral, another 10 (10%) respondents disagreed while the other 10 (10%) respondents strongly disagreed with the statement. This analysis shows that there are more respondents (70%) who actively fact-check news before sharing it on social media platforms
Research question three: What are type of fake news most prevalent among Mass Communication students in federal polytechnic offa ?
Items in table 15-20 answered research question three. 
	Table
	Statements
	Strongly agree (%)
	Agree (%)
	Neutral (%)
	Disagree (%)
	Strongly disagree (%)
	Remark
%

	15.
	Mass Communication Programme in federal polytechnic offa adequately addresses the issue of fake news with up and coming  journalists in the institution 
	39%
	41%
	0%
	20%
	0%
	80% 
positive

	16.
	Mass Communication students in federal polytechnic offa are fully equipped to critically analyze news for credibility
	10%
	20%
	10%
	40%
	20%
	70% 
negative

	17.
	There should be more emphasis on teaching media literacy among journalism students in federal polytechnic offa to combat the tentacle fake news 
	40%
	50%
	0%
	10%
	0%
	90% 
positive

	18.
	I have been more skeptical about news stories because due to the alarming rate of fake news on social media
	30%
	40%
	10%
	20%
	0%
	70% 
positive

	19.
	I often seek out diverse sources of news to verify the credibility of information
	20%
	30%
	5%
	40%
	5%
	(-50% +50%)
Uncertain

	20.
	The prevalence of fake news has affected my interest in pursuing a career in journalism
	40%
	50%
	0%
	10%
	0%
	90% 
positive



x. In table fifteen, 39 from 100 respondents representing 39% of the overall sampled respondents strongly agreed that Mass Communication Programme in federal polytechnic offa adequately addresses the issue of fake news with up and coming journalists in the institution. 41 (41%) respondents agreed with the statement. 20 (20%) respondents disagreed with the statement while no respondents was neutral or strongly disagreed with the statement. This analysis shows that there are more respondents (80%) who believe that Mass Communication Programme in federal polytechnic offa adequately addresses the issue of fake news with up and coming journalists in the institution.

xi. In table sixteen, 10 from 100 respondents representing 10% of the overall sampled respondents strongly agreed that Mass Communication students in federal polytechnic offa  are fully equipped to critically analyze news for credibility. 20 (20%) respondents agreed with the statement. 10 (10%) respondents were neutral, 40 (40%) respondents disagreed with the statement while 20 (20%) other respondents strongly disagreed with the statement. This analysis shows that there are more respondents who are neutral or basically opposed (70%) the statement that says Mass Communication students in federal polytechnic offa are fully equipped to critically analyze news for credibility.
xii. In table seventeen, 40 from 100 respondents representing 40% of the total sampled respondents strongly agreed that there should be more emphasis on teaching media literacy among journalism students in Unilorin to combat the tentacle fake news. 50 (50%) respondents agreed with the statement, 10 (10%) respondents disagreed with the statement while no respondents was neutral or strongly disagreed with the statement. This analysis shows that 90% of the total respondents believe that there should be more emphasis on teaching media literacy among journalism students infederal polytechnic offa to combat the tentacle fake news. 
In table eighteen, 30 from 100 respondents representing 30% of the overall sampled respondents strongly agreed that they have been more skeptical about news stories because due to the alarming rate of fake news on social media. 40 (40%) of the respondents agreed with the statement. 10 (10%) respondents were neutral, 20 920%) respondents disagreed while no respondents strongly disagreed with the statement. This analysis shows that there are more respondents (70%) who have been more skeptical about news stories because due to the alarming rate of fake news on social media.
In table nineteen, 20 from 100 respondents representing 20% of the total respondents strongly agreed that they often seek out diverse sources of news to verify the credibility of information. 30 (30%) respondents agreed with the statement. 5 (5%) respondents were neutral, 40 (40%) respondents disagreed while 5 (5%) other respondents strongly disagreed with the statement. The analysis therefore shows that the population of respondents that believed and same time invalidated the statement is at equilibrium point of 50%.
Lastly in table twenty, 40 from 100 respondents representing 40% of the overall sampled respondents strongly agreed that the prevalence of fake news has affected my interest in pursuing a career in journalism. 50 (50%) respondents agreed with the statement. 10 (10%) respondents disagreed, while no respondents was neutral or strongly disagreed with the statement. The analysis therefore, indicated that there are more respondents 90% who believe that the prevalence of fake news has affected my interest in pursuing a career in journalism.
4.3	DISCUSSION OF FINDINGS
xiii. Fake news has become a pervasive issue globally, affecting various facets of society, including the perception and behavior of students towards journalism. A study conducted among Mass Communication students at the federal polytechnic offa in Kwara State reveals significant insights into this phenomenon.
The study found that a substantial proportion of students are highly aware of the prevalence of fake news. This awareness stems from their exposure to various media platforms where misinformation is rampant. Students demonstrated a keen ability to identify fake news, attributing their skills to both academic training and personal experiences. They noted that social media is a primary conduit for the spread of false information, which complicates their ability to discern credible news sources.
xiv. More so, students offederal polytechnic offa  demonstrate a high level of awareness regarding fake news. This awareness is largely attributed to their academic training and extensive exposure to digital media. The students are adept at identifying fake news, often attributing their skills to both coursework and personal vigilance. Social media is identified as a primary source of misinformation, which poses a challenge in distinguishing credible news sources from false ones. The study found that a substantial proportion of students are highly aware of the prevalence of fake news. This awareness stems from their exposure to various media platforms where misinformation is rampant. Students demonstrated a keen ability to identify fake news, attributing their skills to both academic training and personal experiences. They noted that social media is a primary conduit for the spread of false information, which complicates their ability to discern credible news sources.
One of the critical findings is the erosion of trust in traditional journalism among students. The constant exposure to fake news has led to skepticism towards media outlets, even those with historically strong reputations. Students expressed concerns that the inability of some journalists to fact-check and verify information before publication diminishes the credibility of the profession. This skepticism is not just directed at media institutions but extends to individual journalists as well. The study indicates that the exposure to fake news has a dual effect on students' behavior. On one hand, it motivates some to pursue journalism with a passion for restoring integrity and trust in the media. They see themselves as future watchdogs who will uphold the tenets of ethical journalism. On the other hand, there is a demotivating effect where some students feel disillusioned with the profession, perceiving it as a field fraught with challenges that compromise journalistic integrity.
The findings suggest a pressing need for enhanced educational interventions. The curriculum for Mass Communication students atfederal polytechnic offa  is being adapted to include more comprehensive modules on media literacy, critical thinking, and fact-checking. This approach aims to equip students with the necessary skills to navigate and counteract the effects of fake news.














































CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIOS
5.1	SUMMARY
xv. This research study investigated “fake news and its implication on students’ behavior towards journalism in Kwara State”. To achieve the research objectives, the researcher employed the quantitative research method by conducting a survey, thereby adopting the use of a questionnaire to access the opinions of federal polytechnic offa Mass Communication Students.
The chapter one gives a clear introduction into the background of fake news and journalism. The researcher main focus of the study was to ascertain the effect of fake news on the students’ perception of journalism as a profession or course of study.  The objectives of the research study and research questions were clearly established to justify the study.
Chapter two break down the various concepts that are associated with the study such as: concept of journalism, fake news, media literacy etc. Uses and Gratification Theory (UGT) of Eliu Khatz was reviewed. The theory is about social and psychological origin of needs, which generate expectations of the mass media or other source, which leads to differential patterns of media exposure (or engagement in other activities), resulting in need gratification and other consequences, mostly unintended ones, Katz(1 974) in Ojobor (2002). The above-stated theory is in relevance to the phenomenon understudy and build a theoretical framework for arguments and conclusion.
In chapter three, the design and the method utilized in this study were discussed. The adopted research design was quantitative method (survey). The sample size was limited to 100 respondents in the study area and questionnaire instrument was used to gather primary data from the respondents during the field survey.
Chapter four focused on interpretation, analysis, and discussion of data gathered in the course of this study. These responses were collected and presented in tables. Each research question was answered using the analyzed data. This chapter analyzed, interpreted, and discussed the findings of the research.
Chapter five discussed the summary of the whole project; the conclusion and the researcher’s recommendations to different stakeholders concerning the problem understudy.
Summary of Findings:
i. federal polytechnic offa students possess a high level of awareness regarding fake news. Their ability to identify fake news is enhanced by their academic training and exposure to digital media. Social media is commonly identified as a major source of misinformation.
ii. Exposure to fake news has led to significant skepticism towards journalism. Students are wary of both traditional and new media outlets, expressing concerns about the credibility and reliability of information.
iii. Some students are motivated to pursue journalism with a commitment to ethical standards. They are driven by a desire to restore trust and integrity in the media.
iv. Conversely, some students feel disillusioned by the prevalence of fake news, perceiving the journalism field as fraught with ethical challenges and compromises.
. The findings underscore the need for robust educational reforms.
5.2	CONCLUSION
The phenomenon of fake news has substantial implications for students' behavior towards journalism, particularly among Mass Communication students at thefederal polytechnic offa  in Kwara State. This study sheds light on the multifaceted impact of misinformation on these future media professionals.
The exposure to fake news has significantly altered students' trust in mainstream media. A pervasive sense of skepticism has emerged, with students increasingly questioning the authenticity of news sources. While this critical approach to media consumption fosters analytical skills and vigilance against misinformation, it simultaneously cultivates a deep-seated distrust in legitimate journalism. This erosion of trust poses a threat to the foundational role of the press in maintaining an informed society (Wardle & Derakhshan, 2017).
Additionally, the spread of fake news has negatively influenced students' perceptions of journalism as a career. Many students express concerns over the ethical challenges and the perceived decline in journalistic integrity. The ease with which false information proliferates has led to disillusionment, potentially discouraging talented individuals from pursuing careers in journalism. This trend could have long-term repercussions, undermining the quality and reliability of future media practitioners (Tandoc, Lim, & Ling, 2018).
The educational environment at institutions likefederal polytechnic offa  plays a critical role in shaping students' responses to fake news. Enhancing the curriculum to address the challenges of misinformation is imperative. By integrating courses on digital literacy, fact-checking, and ethical journalism, educators can equip students with essential skills to counteract the effects of fake news. This proactive approach can restore faith in journalism and prepare students to uphold the standards of truth and accuracy in their professional endeavors (Bulger & Davison, 2018).
Furthermore, the study suggests that students who are well-versed in identifying and debunking fake news are more likely to advocate for ethical journalism practices. This advocacy is crucial for the future of journalism, as it promotes a culture of accountability and transparency within the media industry. Institutions must foster this advocacy by providing platforms for students to engage in discussions and practical exercises related to media ethics and fact-checking.
In conclusion, the impact of fake news on Mass Communication students at federal polytechnic offa  is profound, influencing their trust in media, their career perceptions, and their educational experiences. Addressing these challenges requires a collective effort from educational institutions, media organizations, and policymakers to create an environment that values truth and integrity in journalism. By doing so, we can mitigate the adverse effects of fake news and ensure that future journalists are well-equipped to maintain the principles of their profession. This concerted effort is essential for preserving the credibility and reliability of journalism in an era increasingly dominated by misinformation.

5.3	RECOMMENDATIONS
Based on the study of fake news and its implications on students' behavior towards journalism at the federal polytechnic offa  in Kwara State, recommendations can be are made for the government, tertiary institutions, students, and future researchers.
Recommendations for Government:
. Government should develop and enforce legislation that addresses the dissemination of fake news       	while balancing the need for freedom of speech. 
i. Penalties should be clearly defined for those found guilty of spreading false information.
ii. Government should collaborate with reputable media organizations to promote accurate reporting 	and discourage the spread of misinformation.
Recommendations for Tertiary Institution:
i. Tertiary institutions like federal polytechnic offa should integrate mandatory media literacy courses into the curriculum, focusing on critical thinking, source verification, and ethical journalism.
ii. School management should offer practical training modules where students can engage in fact-checking and investigative journalism projects.
iii. Tertiary institution should provide ongoing training for faculty members on the latest trends and tools in combating fake news, ensuring they can effectively teach these skills to students.
Recommendations for Students:
i. Students especially those studying Mass Communication should encourage active participation in workshops, seminars, and training sessions on media literacy and ethical journalism.
ii. Keep abreast of the latest developments in media technology and fact-checking methods. Utilize online courses and resources to supplement classroom learning.
iii. Develop a habit of critically analyzing news and media content, questioning sources, and cross-referencing information.
Recommendations for Future Researchers:
i. Conduct longitudinal studies to assess the long-term impact of fake news on students’ perceptions and behaviors towards journalism.
ii. Explore how exposure to media literacy education influences changes in student behavior and attitudes to fake news dissemination.
iii. Future researcher should study students in other tertiary institution using other research method such as qualitative method and conduct interview or hold a focus group discussion with informant.
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APPENDIX
QUESTIONNAIRE
SECTION A
Demographic Profile of Respondents


1. Gender:  (a) Male [  ] (b) Female [  ] 
2. Age: (a) 20-29 [  ] (b) 30-39 [  ] (c) 40-49 [  ] (d) 50 and above [  ] 
3. Level: (a) ND 1 [  ]    (b) ND 2 [  ]    (c) HND 1 [  ]   (d) HND 2 [  ]
4. Marital status: (a) Single [  ] (b) Married [   ] (c) Others [  ]
5. Religion: (a) Christian [  ]  (b) Islam [  ]  (c) Others [  ] 
SECTION B
Questions on the Research Study
Keywords: Strongly agree [SA] - Agree [A] – Neutral [N] - Disagree	[D] -Strongly disagree [SD] 
Perception of Fake News:
	S/N
	STATEMENTS
	OPTIONS

	
	
	SA
	A
	N
	D
	SD

	6.
	Fake news is a prevalent issue in today's media landscape
	
	
	
	
	

	7.
	People are confident to identify fake news when they come across it
	
	
	
	
	

	8.
	The prevalence of fake news poses a significant threat to the credibility of journalism
	
	
	
	
	



Trust in Journalism:
	S/N
	STATEMENTS
	OPTIONS

	
	
	SA
	A
	N
	D
	SD

	9.
	People’s trust in journalism has been affected by the prevalence of fake news
	
	
	
	
	

	10.
	People always question the reliability of news sources due to existence of fake news
	
	
	
	
	

	11.
	Many people still believe in the importance of ethical journalism despite their incessant of fake news.
	
	
	
	
	



Impact on Information Sharing:
	S/N
	STATEMENTS
	OPTIONS

	
	
	SA
	A
	N
	D
	SD

	12.
	The presence of fake news has influenced my willingness to share news on social media
	
	
	
	
	

	13.
	People are now more cautious of the way they discuss current events with their peers as a result of the speeding flow of fake news on social media
	
	
	
	
	

	14.
	I actively fact-check news before sharing it on social media platforms.
	
	
	
	
	



Educational Response:
	S/N
	STATEMENTS
	OPTIONS

	
	
	SA
	A
	N
	D
	SD

	15.
	Mass Communication Programme in federal polytechnic offa  adequately addresses the issue of fake news with up and coming  journalists in the institution 
	
	
	
	
	

	16.
	Mass Communication students in   federal polytechnic offa are fully equipped to critically analyze news for credibility
	
	
	
	
	

	17.
	There should be more emphasis on teaching media literacy among journalism students infederal polytechnic offa
  to combat the tentacle fake news 
	
	
	
	
	



Behavioral Changes:
	S/N
	STATEMENTS
	OPTIONS

	
	
	SA
	A
	N
	D
	SD

	18.
	I have been more skeptical about news stories because due to the alarming rate of fake news on social media
	
	
	
	
	

	19.
	I often seek out diverse sources of news to verify the credibility of information
	
	
	
	
	

	20.
	The prevalence of fake news has affected my interest in pursuing a career in journalism?
	
	
	
	
	




