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ABSTRACT
The term dressing has been defined differently by different scholars. The different definitions given to dressing are based on the orientation of the people. The Nigeria traditional dressing habit is observed to be fading out as a result of the acceptance and adaption of modernist’s solution to under development according to Learner (1956), the aims of the study include, to find out if students do expose themselves more to radio or television, to find out if students prefer television programming to radio programmes, to find out if the improvement of T.V movies industries will improve teenagers dressing habit in Nigeria. It is an acceptance fact that research design is the basis plan that guide data collection and the analysis phase of any research work. The design of a research can be regarded as the frame work which specific the types of information to be gathered including the sources of data and the procedure used in collecting them, research can be defined as an attempt to discover something. Design however, refers to the whole method or technique used in gathering data. Research design therefore entails the fame work or general arrangement that is used in collecting and analysis a set of data, in this research study, the population used compress of students and others that were selected randomly from five different departments of Kwara state polytechnic, Ilorin. But the randomly number of students and others of the institution is two hundred (200). This ability of television is a function of its qualities rhetoric, imagery, style and language pervasiveness, dressing, consistence, receptiveness etc which collectively make it highly successful medium that it has become, the media managers and practitioners as gate keepers must develop a Students dressing inclination and consciousness that will allow for the production of programmess reflecting the Nigeria dressing habit, develop its own television rhetoric and creative ability, the Students journalist should be aware of his responsibilities towards the community which is the principles way of helping development. As long as he realizes that the conduct of his duty has bearing on mind what is good for the society, then he will always guard against feeding his audience/viewers with imperialistic message. 
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CHAPTER ONE
1.0	INTRODUCTION
1.1 	BACKGROUND TO THE STUDY         
The term dressing has been defined differently by different scholars. The different definitions given to dressing are based on the orientation of the people. The Nigeria traditional dressing habit is observed to be fading out as a result of the acceptance and adaption of modernist’s solution to under development according to Learner (1956).
        In his concept of “empathy” Learner states that the inhabitants of third world nation must learn to empathize with the west for modern transformation of their societies to be possible. Dressing can be therefore said to be an item of clothing usually worn by people which covers the upper part of the body as well as the whole body. Schramm (1964) said Nigeria and other third world countries have reacted to their finding by investing a substantial amount of their foreign vision transmitters and sets. The television programming provides many powerful models for observation learning. 
    These behaviours that most parents do not want their children to imitate, studies have shown that average Nigeria children have watched thousands of dramatized murders and countless other act of violence on television for many years. Psychologies have debuted the questions of weather watching violence on T.V have detrimental effects on children. A number of experiments both inside and outside the laboratory have found evidence that viewing T.V violence is related to have angering in children and youth
         Nigerian are exemplified by friends in Ilorin metro polo where western exports of television entertainment information are shown on N.T.A Ilorin, Kwara television, cartoon network, Expanded Sport Programming Network. (E.S.P.N) Channels provided by various satellites transmission operator as DST.V, multi choice, music television, euro sport etc. Having raised eye brown to such western television programming, thereby making them to copy. They watch and try to associate with their dressing like their car even speaks like them. Even our generation that is show on N.T.A Ilorin and the youth perspective on Kwara television are presented by the youth and related with music video of foreign origin dominated by rap stars as (late) Tupac, Beyoncé, Ashanti, 50cents, Sean Paul, Kelly, Rowland, and Celine Dion etc. It’s the researcher belief that foreign television especially American television experts have a strategy “weapon” arrived at over powering the dressing habits of Nigeria youth.
1.2     STATEMENT OF THE PROBLEM 
The role of television in shaping teenager’s dressings habit have been said to be a serious problem facing Nigeria youth. Some of these problems are       inadequate policy to guide the teenagers towards television programming, television is seen as some of entertainment and educated as well as conduct for promoting cultures. There is an erosion of dressing habit in the face of medium imperialism by foreign medium and the over shadowing of teenagers values and manifests to influence the dressing pattern. 
The student teenagers are faced with brain washing presently, the youth much reliance and devoid of the social medium is not hidden at all invariably. Therefore, if the above problem is not being taking care of, it will lead to a total destruction to Nigeria youth dressing habit.
1.3   OBJECTIVES OF THE STUDY 
The board aims of the study include the following;
1. To find out if students do expose themselves more to radio or television 
2. To find out if students prefer television programming to radio programmes
3. To investigate if the improvement of T.V movies industries will improve teenagers dressing habit in Nigeria 
4. To find out if the influence is positive or negative 
1.4   RESEARCH QUESTIONS 
· Do students expose themselves more to television than other media?
· Does foreign television programmes positively affects Nigeria youths as regards their dressing?
· Do students prefer television programming?
· Will improvement of local television/movies industries improve students’ teenager’s preferences for local television product?
1.5    SIGNIFICANCE OF THE STUDY 
This research is to help in possible dilution domination are finally  absorption of the Nigeria/African dressing which until the present has been characterized with good neighboring respect for elders, virtuousness community orientation and collectivism.
The work will enable the government and policy makers to put adequate measure in place of check the movement of the television programmesrs on Nigeria teenagers.
It will also help the remove the idea of dressing habit or ways of life from the institution. The conduct of the research will enable the government to know what role the media can play in the development of a country, and therefore harness the mass media especially television in the democratic process and development process in general. 
1.6     SCOPE OF STUDY   
The scope of the study is to find out how role of television affects the dressing habits of teenagers using Kwara State Polytechnic as a case study.     
The department of mass communication as been noted for a constant role of television programmes on their dressing habits, hence, the need for choosing this department as a case study commenced. 
The research is going to use a survey method. The researcher is also going to consult some text books, newspaper, which provide on aid in acquiring information pertaining the study. The duration of this study will be lasting for a month doing the case of this programming, whereby 200 students are respondents for this study.
1.7    DEFINITION OF TERMS 
Role:   Role means a function or part performed especially in a particular operation or process.
Television:  a system of broadcasting images and sounds using electrical signals, and the programmes that are shown 
Shaping:   to decided or influence the form of something, especially a belief or idea or someone’s character
Teenager:   a teenager is a person who falls within the age of thirteen and nineteen years old. The word “teenager” is another word for an adolescent.
Dressing:  this is a one-piece shirt and skin combo that can be fancy or plan.
Habit:       a settled or regular tendency or practice especially one that is hard to give up on something that you do often or regularly.
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CHAPTER TWO
LITERATURE REVIEW 
2.1 	CONCEPTUAL FRAMEWORK 
Concern on the part of the public and the congress about the effect of T.V on viewer’s dates back to the 1930s and 1960s remains strong today.
The legitimacy of the concern is corroborated by extensive scientific research that has an accumulated over the past 40 years. Indeed, in reviewing the totality of empirical evidence regarding the effect of T.V on viewers, the conduction that expose to violent portrayed poses a of harmful effect on viewers that has been reached by the us surgeon general, the national institution of mental health and public health agencies and organization.
FACTOR INFLUENCING CHOICE OF TELEVISION AMONG NIGERIA YOUTH
The powerful factors that influenced the choice of television is the effectiveness of media. Media enjoyed acceptance among the generality of Nigeria youths. Schwartz (1998) literary portray the power of T.V when he write “good like the media can change then cause of war” the following are the factors listed that influenced the choice of television among Nigeria youth.
1.	A step by step analysis for foreign programmes
2.	Desperation for quality entertainment 
3.	Imagination in foreign programmes 
4.	Creativity in foreign programmes
5.	 Quality of programmes 
6.	Timing in programmes 
7.	Sponsorship of programmes or show
8.	Predication in movies
9.	Technologies use in programmes 

2.1.1   THE EFFECT OF T.V ON VIEWERS 
These effects are grouped into three primary categories.
1.	Viewers learning of aggressive attitude behaviour.
2.	 Desensitization or an increased callousness towards victims or violence.
3.	Increased or exaggerated fear of being victimized by violence.
While all of these effect reflect adverse outcomes, it is the first an increased propensity for violent behaviour that is at the core of the public health concern about the effect of television on viewers.
2.1.2	POSITIVE AND NEGATIVE USAGE OF TELEVISION
THE POSITIVE USAGE OF TELEVISION
While many people would believe that watching T.V is a mindless pointless waste of time, there are actually many benefits to watching T.V. The key to it having a positive effect is that it’s watched in moderation, as well as enjoying other thing, such as outdoor activities. Television can be used for this following. 
1.	Relaxation: after a hard day at work, it can be good distraction from the class events to watch a T.V program. A calming nature program can be nice or if soaps are more your things, then a half an hour spent watching easterners or coronation structure can help unwind.
2.	Brains Power: watching quiz shows, especially more intellectual ones such as countdown, can help with keeping mind and brain active obviously, watching episode after episode of family fortune or red and black is not going to have the same effect, but watching a quiz show where questions can be answered or puzzle can have a positive effect.
3.	Source of Information: television can be source of useful information just like the internet. Consumers programmes or documentaries can open mind to issues that may be affecting the solution to those issues. Watching the news can be a vital way of keeping up to date with the world issues, and it can be easier after a long day at work to switch on the T.V and watch the news rather than sit and digest a newspaper.
4.	Inspiration: there are often programmes on T.V that can inspire the people watching them to take action, or get involved in something they have seen. This can range from watching a documentary on fasting and adoption for example, which may inspire people to look into doing these themselves, to the huge inspiration that took place across the nation when the London Olympics was staged in 2012. After watching the Olympics, people were inspired to take part in sports they had never tried before and to see the benefits of keeping fit and healthy. 
THE NEGATIVE USAGE OF TELEVISION
There are many negative effects/usage of television, especially in regards to viewers. Bejure 1977 television get less exercise. Obesity is a problem in the united states as it is reaching anall-time high. Moreover, viewers receive less socialization and this can be very divesting to viewers because good socialization skills are crucial in the development of becoming a productive adult.
i. Time: Television also takes away from family time, this is also true for families who eat in front the television, instead of sitting at the table engaged in conversation, and they are focused on what is on television instead.
ii. Violence: people argue that T.V causes viewers most especially children to become too used by violence. The kids see so many violent acts on T.V that they think violence is normal and acceptable.
iii. Sex: sex is everywhere on T.V maybe not actually sex, but people acting and dressing in a much sexualized way. This has made viewers especially the kids wanting to be like what they have seen on T.V.
iv. Materialistic: T.V makes viewers materialistic, it make them want everything that they have seen in commercials.
According to brett, a high school teacher said it is very easy to overuse television as a baby sitter, and then it becomes part of the child socialization. Even with older kids and adults, it is a great ‘demotion’ leading to long days sitting on a couch often eating while doing nothing to move around. 
Kind of like sitting in front of a computer typing on message boards but that beside the point. It often makes light of violence and sexual themes.              
2.1.3	LOCAL TELEVISION VS FOREIGN TELEVISION IN NIGERIA 
Television is central in provision of idea and image which the people use in interpreting understanding great deal of there every day experience. It had been a long time argument between different people about local television and foreign television. According to schwartz’s view point “people differs so their desire” 
2.1.4    ADVANTAGES AND DISADVANTAGES OF LOCAL TELEVISION
ADVANTAGES OF LOCAL TELEVISION
1. Time:  time is a factor in which everybody works towards to in local television such as NTA. Time is a factor; it works with highest/longest time for news casting is one as well as the local film/movies.
2. Lesson: there are lesson learnt in most programmes been displayed that will are mostly understood by the local people.
3. Indigenous language: the language use in disseminating information in some local station is the indigenous language. Station like radio Kwara, Kw T.V, NTA and so on have specific time allocated to the reading disseminating of information 
DISADVANTAGE OF LOCAL TELEVISION
1. Sex: sex is everywhere on T.V maybe not actual sex, but people acting and dressing in sexualized way mostly especially in Nollywood movies which is the local movies
2. Prediction: in most local programmes prediction at the beginning of the programmes is common, that is, it is always easy to determine what the outcome of the program or movie will be.
3. Quality of program: most local T.V lack quality which gives room for pirate, there are some programmes in local T.V that lack good quality.
2.1.5 	ADVANTAGE OF FOREIGN TELEVISION
1. Analysis: foreign television programmes are known for its step analysis of programmes. Programmes are movies are always being analyzed to the simplest way method that always give better understanding.
2. Creative: foreign television has high uniqueness of creativity, taking USA as an example, their programmes is always presented in a creative way.
3. Technologies: part of the factor that makes foreign T.V supersede is, it’s use for high technology, foreign countries like America and others have high techniques in which they use in operating and presenting their programmes in an effective way.
2.1.6	DISADVANTAGES OF FOREIGN TELEVISION
i. It causes a gap of acceptance of traditional among generation of people
ii. It is important to know about traditional and culture of different countries of the world
iii. Television channel owners often argue that foreign programmes cost less 
iv. Defenders of foreign television programmes often point out that they provide us with much better T.V series, documentaries and sets studio and lots of others staff they just give in.
2.1.7	EFFECT OF EXPOSURE TO TELEVISION ON DRESSING HABIT OF 
NIGERIA YOUTH. 
         “It is my view that most foreign American T.V programmes in Nigeria have violent contents and thus, contribute to the rise in violence on the Nigeria youths”  Vincent (1984) agreed that Nigeria dressing habits are begin eroded by foreign ones. He regrets the fact there seem not to be any sign of resistance by Nigeria against these foreign involves that makes matter worse. He further points out that Nigerians especially youths, adopt foreign value in their ways of dressing, eating, speaking and even counting and sex life.
There could be no better way to foreign to analyze the effect of exposure to foreign television on dressing habit of Nigeria youths than the one given by Maduka (1984)
Nigerian youth have become so materialistic and pleasure lovely that they would by jeans, skirt, belt, booties, ankle boots, pump, and hamburger etc rather than buying books and going to libraries to read.  They would go to night parties with short gown and armless dress, sagged trouser and picnics instead of attending lecture and classes. The list is endless but more disturbing is the fact that the students often go to the extent of using their school fees to satisfy these desires of cloth buying.
Nigerian are so carried away with the T.V projection of reality that they adopt, hair and dressing styles that are nothing but outrageous while most female’s Nigerian youth almost dress naked to school, male youth increasingly wore spot ear rings. They also learn how to speak American slangs more than English language. These foreign dresses are deemed to be violent and competitive. Harvard law professor (Duncan Kennedy 2013), says the dress of the “wind west” is individuals materialistic and philistine limitation of T.V realities of foreign nation by people of the third world nations as Nigeria was acknowledged and attributed to some major reasons by  mc bride et al (1980). Some of the Reasons include:
1.	The continuing and increasingly dependency of developing countries on rich industrialized nations for nearly all their communication equipment technology skills and software.
2.	 The over whelming in flow of news, T.V programmes, films, books and other culture materials between developed and undeveloped ones with alien’s models and values.
      the consequences this trend has for Nigeria and other third world countries over which the T.V hegemony of the west angles can be measuring in terms of the number of people from Nigeria and other third world countries who perpetually seeks to emigrates every to the united countries (America) (western Europe) in order to experience and realized their impression of foreign dresses formulated through the T.V and construct perception of social reality. This is to give meaning to their projected self image this stunt real development.
2.2	THEORETICAL FAMEWORK 
A number of theories come into play in explaining the communication situation, begin questioned by this study. However, the theory of social learning in association with the cultivation hypothesis gives the study the bases for its existence with T.V social effects.
2.2.1 	SOCIAL LEARNING THEORY
This is proposed by Bandura, its agaves that observer can acquire symbolic representation of behaviours and that picture provide information on which to base subsequent behaviours. Social learning theory involved both limitation and identification to explain, how people learn through observation limitation is the reproduction of observed behaviour identification on the other hand is a form of limitation that springs from waiting to be characteristics or qualities (Bandura, 1997). 
This theory is generally applicable to socializing effort of media and adoption of various models of action. Therefore, it applies to many everyday matters such as clothing, appearances, style, eating and drinking and mode of interaction. mc quill (2005)
Harrison and cantor (1997) cited in Arturo, Onabajo and Osifeso  (2008) however, applied the society learning theory of examine the role of television in shaping teenagers dressing habit influencing audience members’ ideas about thickness and idle body shape. The researchers noted that media of thickness and dieting are very common in the mass media and often provide instance of thin actors being rewarded. They found out that viewers with large exposure to message about thinness had a tendency to have a high drive or desire to become thin and dissatisfied with the bodies.
In relation to this study, this theory seems to explain the dressing habits about the Nigeria teenagers as it relates with the value depicts in foreign Programmes what is largely portrayed in television in that thinness is part of to American T.V to be related to move favorable attitudes   our dressing habit 
2.2.2	CULTIVATION THEORY 
Gerbner (1997) hypothesis that T.V cultivation perception of reality on the basis of which people interpret and understand, society people are therefore influenced into corresponding or acceptable behaviours towards the rest of the society Garbner et al (1980); Bryant et al (1981). T.V cultivates and mainstream viewers, where mainstream is the process by which T.V brings various groups into the mainstream of value of a dominate dress. 
Gerbner (1980) also argues that heavy T.V viewing within various sub groups develop common outlook which are different from of lighter viewing. The continuous force on viewers mind influencing the way they see the world.
The dressing harmony perspective is also useful; Antonia Gramsa (1871) explain that two conditions are necessary for the ideological process of dressing hegemony to take place in content and in coercion. The dominates of political, social and economic interest utilize T.V as their instrument of domination and seek to secure the content of the audience through the legitimate means of T.V programmes.
Hali (1977) and Gittin (1980), emphasized the dialectical nature of hegemony showing hoe T.V programmes present a method adopted by the dominate classes in society and of which method mc quail (1981) call it T.V reality. 
Foreign countries T.V news and programming provide the social text and context for images of cultures, political and economic hegemony. Those T.V programmes have been internalized for dressing and material success in Europe and American. The acceptance of general foreign T.V programmes therefore, represent consensual acceptance of these alternating image (dressing depending)
Dressing depending is expenses in term of the dressing habit of the audience. The literature speaks eloquently to this issue “enculturation” hypothesis. This hypothesis is derived from the dress indicator project of Gerber (1977) and his colleague which since 1967 has conducted annual content analysis of its network dramatic T.V programmes (massager system analysis) and investigated the contribution of those messages for viewer’s conception of social reality (cultivation analysis).
The basic hypothesis guiding cultivation is that more time one spent watering T.V, the more likely one is to hold conception of reality that are congruent with television most stable and recurrent portrayals of life and society. This is called cultivation because; its argue that T.V messages achieve these effects by virtues of their cultivation, systematic repetition over time. An important corollary of cultivation theory is the notion of “mainstreaming” which means that television cultivation homogeneity among their divergent groups. 
This analysis raised questions that are ideally suited to cross dress comparative research Morgan (1970) especially in countries with similar media structure but different dressing that has exist in U.S.A. Nigeria is such a case. Therefore, the major theory perspective applied in this works is the acculturation perspective under which the approaches or cultivations and mainstreaming are subsumed.
The history of acculturation deals mainly and physical movement or removal of an individual from one dressing habit mediated communication context with the mass media and in particular T.V. The T.V is begin considered as major agent in the acculturation process which takes place regardless of national boards or geographical boundaries Nwankwo and Onwumwchi (1990). The research problems of cross dressing effects of across national boards had received special attribution, studies generally support the views that T.V dopes exercise significant influence on domestic national and international audience. 
The acculturation effect on attitude of individuals has been discussed in terms of co native or behavioural effects. (Rohof and miller 1980) shows a resultant change in attitude as a result of T.V viewing. Also, “Payne and Caslon 1982” found exposure beauty. Young girls who are not thin are far more likely to feel ashamed and distressed by the changes in their body and appearance they can become more insecure and self-aware of the changes that occurs.
There are many Nigerians teenagers especially women can become dissatisfied with their body shape to the extent that they go on staving themselves under the disguise of losing weight just to be skinny like characters they see on the television.
 2.3	REVIEW OF RELATED STUDIES 
Mow lana (1996:108) remarks: there seems to be almost blind faith in the new modern and technology solution to problems and a subsequent devaluating of dressing values and ethics, no matter how valuable they have proven their indigenous mode of dressing and culture values are reactionary, states, irrelevant to their lives. 
However, some argues that there is meditating factors which limit the influence of countries; such factors are selecting personality and society media violence is ubiquitous and comes in many forms, television and films; computer and video games internet, music and radio, newspaper and magazine the media that dominates the studies are television, then computer video games and to a lesser degree music.
Me quail (2000:222), in recent times, the issues of globalization as evident in global mass communication has enhanced information around the word. Yet, it has also brought about increased in equality, individual alien nation, culture, dressing and social turmoil. The phenomenon is also seen to be leading to the replacement of dressing structure, such as the family religion and the community with ones supposedly more relevant to the modern world.
The social setting that influences the youth development, but do not certain the individual is the ecosystem and the expensive cultural content that defines the child’s understanding of the macro system (Jordan 2004). The individual and their family are in the micro system and T.V is in the ecosystem (Jordan 2004).  The ecosystem connects the family with the individual and the family can offer ideas about violent T.V, such as discussing the violence. Three types of evidence support the hypothesis that exposure to media violence is harmful to youths. First there is anecdotes and case study they correlation studies and third the result of numerous experiment Bernstein et al (2006)
According to Dominick (2005), in Apuke (2016) throughout history, television has been collectors, producers and distributors of social knowledge. He emphasized this notion by explaining that the three defining features of magazines are that first, they attract the most specialized group of audience, and second, magazines are the most in tune with demographic, economic and social trends. Television, being the media that attract the most specialized audience can have a powerful impact on its niche audiences. TV has many impacts on its audience. One of the ways is brand consciousness especially among adolescents who are exposed to a variety of programmess. 
The programmess range from sports to news and to reality shows. Research has shown that consumers, in general, and adolescents, in particular, who are conscious look to and appreciate the media and celebrities for information related to latest fashions trends and brands Nelson & McLeod, (2005). They also found that commercial media consumption (television) was positively related to brand consciousness. Brands are creeping into media content and product placements are common in the movies and TV shows. The media may be the initial stage of getting the knowledge to the types of dressing fashion. However, Nelson & McLeod (2005) argue that as the pressure and the media hype to wear brand name clothes, low brand-conscious adolescents may feel they are alone in their beliefs. Therefore, they, too, are persuaded to follow the trends.
Gerbner and Gross (1976) further assert that those who watch television more have the perception that real world is similar to the world presented in television dramas. This phenomenon is highly inhibited by heavy viewers of television than light viewers. For holding up this theory, “several studies showed significant relationships between the amount of exposure 31 to television and viewers‟ specific attitudes, perceptions, and beliefs about the social world that were derived from televised contents” (Konijn, Molen, andGeemen , 2005). Over the past decades, television has become a powerful source of information about social reality to many people (Roskos and Davies, 2004; Van den Bulck, (1996). In fact, two basic assumptions underlying cultivation theory are that television is the most important distributor of social reality information and that heavy viewers of television hold beliefs about the social world that are more consistent with televised representations than light viewers do (Gerbner and Gross, 1979; Gerbner, Gross, Morgan and Signorielli, 1994)” (Juliette, Konijn,Vanand Walma ,2005).
Brown & Pardun (2004) found that youths most especially girls would watch top ten girls’ programmess. As such, they tend to be influenced by the programmess. Apuke (2016) found out that youths develop interest on dresses they see on Television most especially western films, and hip hop/hippies and make up/hairstyle are the most imitated form of dressing by youths.
On a similar study, Saodah, W. & Mohd S. (nd) carried out a study on the impact of television (TV) and magazine on fashion and dressing of Malaysian women of various ages is called for. The objectives of the study are to find out (1) the level of TV and magazine use among Malaysian urban women of various age groups, (2) the level of TV and magazine influence on urban Malaysian women of various age groups, (3) the extent of TV and magazine influence on urban Malaysian women’s fashion and dressing, and (4) the relationship between urban Malaysian women’s fashion and dressing and the use and influence of TV and magazine of various age groups various age groups. The study was conducted among 639 urban Malaysian women using a survey design. Data were collected using questionnaires and the data were analyzed using SPSS WIN 12. Both descriptive statistics and inferential statistics were employed in the study. Results revealed TV influence has an impact on urban Malaysian women’s fashion and dressing. Magazine use is associated with young adult’s fashion and dressing while magazine influence is associated with adolescent’s fashion and dressing. 	
Okeoma (2012) Carried out a similar study, on the influence of Home Movies on the Dressing Patterns of Students of Tertiary Institutions in Abia state, notes that home movies mediate in the culture of students of tertiary institutions in Abia state especially as it relates to their dressing patterns. Research has shown that, Movies, like books, are important medium of cultural transmission and socialization. Thus, the concern on media Influence has led to the development of different communication theories in an attempt to explain the relationship between communication messages and their Influence on the respondent. 
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CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION 
This study is designed to find out the role of television in shaping teenager dressing habit in Nigeria. This goal cannot be achieved unless the research work is orderly imagination, logical and accurate.
Hence, this chapter centers on the research method used in carrying out the work, the partners pointed here is that it helps to know which method is appropriate for the project.
3.1	RESEARCH DESIGN 
It is an acceptance fact that research design is the basis plan that guide data collection and the analysis phase of any research work. The design of a research can be regarded as the frame work which specific the types of information to be gathered including the sources of data and the procedure used in collecting them. 
Research can be defined as an attempt to discover something. Design however, refers to the whole method or technique used in gathering data. Research design therefore entails the fame work or general arrangement that is used in collecting and analysis a set of data.
Therefore, on the basis of this study, the research design used for collecting the required information is survey.  Barbie (1983-83) defined survey research as “a research method used by social scientist in collecting data for describing a population with large access to directly”. Osuala (1990:22) says “survey research focuses on people their vital factors on people their vital facts, belief opinions, attitude motivation and behaviour. He described it as a non-experimental descriptive method.
More so, the analysis of the data collected is based on descriptive and inferential statically tools of measuring data. The primary and secondary data are source of information on the influence of foreign television on the dressing, habit of Nigeria youths.      


3.2	POPULATION OF THE STUDY 
Lawrence and john (2010:61) defined population as “the entire set of person object or event which the research intend to study” form the above, it can be deducted that various element will be used in the research. 
In this research study, the population used comprises of students and others that were selected randomly from the department Mass communication, Institute of Kwara State Polytechnic, Ilorin. Therefore the numbers of students randomly selected in the institute is five hundred (500).
3.3	SAMPLE SIZE AND SAMPLING TECHNIQUE 
In a situation where the population is two large then a sample of the population would be taken to determine information. Also to avoid unnecessary repetition of answer and ease computation sample of the population needs to be taken.
The sample size therefore, is 200, the sample consists of both male and female in order to get appropriate results, the respondents were selected on the basis of their department. The researcher therefore, identified the following as the Institute of Information and Communication Technology (IICT) which comprises of Mass Communication, Computer Science, Library and Information Science, Office Technology Management.
The researcher through simple random sampling chooses representative from the department making the whole sample size.    
 3.4	RESEARCH INSTRUMENT 
According to Okuma (2002:179) questionnaire refers to as a device for security answer to using a form which the respondents fill personally. The research instrument used in collecting this data is purely questionnaire and will be distributed as stated above.
The instrument compress two sectors a and b respectively, section a is structure to get demographic data from the respondent while section b is structured to draw relevant answer to the research question.
3.5	VALIDITY OF THE INSTRUMENT 
	Akinyemi (1999:73) defines validity “testing as the accuracy of an    instrument” validity testing is center on test of a research measure and it effectiveness. The concurrent validity method was used to ensure that the instruments used are valid because it enables the researcher to obtain quick and accurate information or data. The instrument made straight effort to research the selected group and the sample member were able to give the require information needed to concrete conclusion of the research work. In order to establish the validity of the instrument of the study, the researcher submits a copy to the supervision for appointment correction and approval. The researcher also adopts the pretest method to validate the instrument used. 200 questionnaires were given to the respondents and as were returned the was termed accurate and proper.
3.6	METHOD OF DATA COLLECTION 
The data of this research work is collected through the administration of questionnaire, interview and personal observation on respondents in Kwara state polytechnic. The instrument was used to elicit demographic data and data for specific question for the study. To ensure accurate data collection, the questionnaires were distributed directly by the researcher to the respondents of Kwara state polytechnic. The interview and personal observation were also conducted by the researcher. The staffs of the institution attitudes towards the questions been asked, were encouraging. They were willing to give the required information needed. The above instruments used have helped in collecting an aggregate amount of the data used for the study.
3.7	METHOD OF DATA ANALYSIS 
For proper analysis of the data gathered for this study descriptive and inferential statistical tools of measuring data were used in analyzing, the collected data. The use of these forms of statistical method to test the validity and reliability of data cannot be done without appropriate coding. Therefore, using coding scheme, for responses to questions on the questionnaire, the response was to be assembled in what is known as the coding sheet frequency. The percentages were used to describe data, to see the general characteristics of the sample studied and to answer research questions.
The method of data analysis utilized the analysis of data, was the raw scores. The scores were converted into percentage based on number of the responded. The frequency tribulation and percentage method of data analysis were adopted for the purpose of this research.
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CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	DATA PRESENTATION 
In this chapter, there is a brief discussion of procedure adopted in the analysis of data  obtained from the field from the questionnaire administrated, it was observed that data obtained must be put into table so that quick look will give a better summary or conclusion of the research work. Data analysis is an initial aspect in research effort. It serves as the core of research for the fact that give meaning to the raw data collection during the data collected and also data collection stage.
Two hundred (200) questionnaire were distributed among the students of Kwara state polytechnic Ilorin, Kwara State. All the two hundred (200) questionnaire was retrieved and were validity respondent to by the students.
ANALYSIS OF THE DEMOGRAPHIC SEGMENT OF THE INSTRUMENT
SECTION A
TABLE 1: DISTRIBUTION OF THE RESPONDNETS BY SEX
	OPTIONS
	FREQUENCY
	PERCENTAGE%

	Male 
	94
	47%

	Female 
	106
	53%

	Total 
	200
	100%


            Source: Research, Field Survey, 2025
From the above (4.2.1) 47% of the respondents are male while 53% of the respondent are female.
TABLE 2:  DISTRIBUTION OF THE RESPONDENT BY AGE
	OPTIONS
	RESPONSES
	PERCENTAGE%

	16-20
	46
	28%

	21-30
	138
	69%

	31-40
	12
	6%

	40-above
	4
	2%

	Total
	200
	100%


            Source: Research, Field Survey, 2025
The table above shows that 69% of the respondents are in the age range of 21-30 while 28% of the respondents are in the range of 16-21 years, furthermore 6% of the respondents are from 31-40 years and 2% are respondents in the range age of 40 and above
TABLE 3: DISTRIBUTION OF THE RESPONDNETS BY MARITAL STATUS
	OPTIONS
	RESPONSES
	PERCENTAGE%

	Single
	175
	87.5%

	Married
	22
	11%

	Divorced
	1
	0.5%

	Others
	2
	1%

	Total 
	200
	100%


            Source: Research, Field Survey, 2025
From the above table (4.2.3) 87.5% of the respondents are single, 11% are married, 0.5% are divorced while others are 1%.
TABLE 4: DISTRIBUTION OF THE RESPONDENTS BY RELIGION 
	OPTIONS
	RESPONSE
	PERCENTAGE%

	Islam
	100
	50

	Christian 
	80
	40

	Others
	20
	10

	Total
	200
	100


            Source: Research, Field Survey, 2025
From the above table (4.2.5) 83% of the respondent are student, 13% of the respondents are self-employment 2.5% of the respondents are civil servant while 1.5% are others.
Table 5: DISTRIBUTION OF THE RESPONDNET BY EDUCATION QUALIFICATION
	OPTIONS
	RESPONSE
	PERCENTAGE%

	O’level
	56
	28%

	ND/NCE
	118
	59%

	HND/B.sc
	16
	8%

	Ma/Msc
	6
	3%

	Others
	4
	2%

	Total
	200
	100%


            Source: Research, Field Survey, 2025
The table above (4.2.4) shows that 59% of the respondents are ND/NCE, while 28% of the respondents are O’level, furthermore 8% of the respondents are HND/Bsc, 3% are Ma/Msc and 2% are others.
TABLE 6: DISTRIBUTION OF THE RESPONDNETS BY OCCUPATION
	OPTIONS
	RESPONSE
	PERCENTAGE%

	Students
	166
	83%

	Self-employment 
	26
	135

	Civil servant
	5
	2.5%

	Others
	3
	1.55

	Total
	200
	100%


            Source: Research, Field Survey, 2025
From the above table (4.2.5) 83% of the respondent are student, 13% of the respondents are self-employment 2.5% of the respondents are civil servant while 1.5% are others.
SECTION B: ANALYSIS OF DATA ON THE RESAERCH QUESTION
TABLE 7: STUDENTS EXPOSE THEMSELVES TO TELEVISION THAN OTHER MEDIA 
	OPTIONS
	RESPONSES
	PERCENTAGE%

	Agree
	109
	54.5

	Strongly Agree
	22
	11

	Disagree 
	26
	13

	Strongly Disagree
	25
	12.5

	Neutral
	18
	9

	Total 
	200
	100


         Source: Research, Field Survey, 2025
From the table above (109) 54.5% of the respondents agree that people tends to choose television to other media. While 13% of the respondents disagree of people tends to disagree with the statement. However, 12.5% of the respondent Strongly Disagree that students expose themselves to television other than other media and 9% of the respondent are Neutral. 
TABLE 8: 	FOREIGN TELEVISION PROGRAMMES POSITIVELY AFFECTS NIGERIAN YOUTHS AS REGARDS DRESSING  
	OPTIONS
	RESPONSES
	PERCENTAGE%

	Agree
	95
	47.5

	Strongly Agree
	60
	30

	Disagree 
	15
	7.5

	Strongly Disagree
	30
	15

	Total 
	200
	100


            Source: Research, Field Survey, 2025
From the table above, 95 respondents represented by (47.5%) totally agreed that television programmes positively affects Nigerian youths as regards dressing, 60 (30%) Strongly Agree to the above statement while 15 respondents disagree while 30 (15%) strongly disagree about the above statement. 

TABLE 9: TELEVISION PROGRAM SIGNIFICANTLY INFLUENCE THE DRESSING OF NIGERIA YOUTH.  
	OPTIONS
	RESPONSES
	PERCENTAGE%

	Agree
	95
	47.5

	Strongly Agree
	60
	30

	Disagree 
	15
	7.5

	Strongly Disagree
	30
	15

	Total 
	200
	100


Source: Research, Field Survey, 2025
From the table above, 95 respondents represented by (47.5%) totally agreed that television programmes significantly influence the dressing of the youths in Nigeria, 60 (30%) Strongly Agree to the above statement while 15 respondents disagree while 30 (15%) strongly disagree about the above statement. 

TABLE 10: 	IMPROVEMENT OF LOCAL TELEVISION IMPROVES STUDENTS AND TEENAGERS FOR LOCAL TELEVISION PROGRAM  
	OPTIONS
	RESPONSE
	PERCENTAGE%

	Agree
	66
	33

	Strongly Agree
	46
	23

	Disagree
	5 1
	25.5

	Strongly Disagree
	37
	18.5

	Total
	200
	100%


Source: Research, Field Survey, 2025
From the table above 66 (33%) of the respondent agree that Improvement of local television improves students and teenagers for local television program while 23% of the respondent. Strongly Agree. However 25.5% of the respondents disagree on the statement above and 18.5% strongly disagree of the said statement.



TABLE 11: 	APPROPRIATE PROPAGATION OF CULTURE BY THE BROADCAST MEDIA CAN BRING ENOUGH SANITY IN CHARACTER AND MODE OF DRESSING OF OUR YOUTH 
	OPTIONS
	RESPOSNES
	PERCENTAGE%

	Agree
	50
	25

	Strongly Agree
	60
	30

	Disagree
	45
	22.5

	Strongly Disagree
	45
	18

	Total
	200
	100


            Source: Research, Field Survey, 2025
From the table above 25% of the respondents agree that appropriate propagation of culture by the broadcast media can bring enough sanity in character and mode of dressing of our youths. While 30% of the respondents Strongly Agree that appropriate propagation of culture by the broadcast media can bring enough  sanity in character and mode of dressing of our youths furthermore, 22.5% of the respondents disagreed, while 18% of the respondents Strongly Disagree. 
TABLE 12: BROADCAST MEDIA ON DRESSING HABIT PROPAGATION SHOULD BE ENCOURAGED 
	OPTIONS
	RESPONSE
	PERCENTAGE%

	Agree
	30
	15

	Strongly Agree
	80
	40

	Disagree
	15
	7.5

	Strongly Disagree
	75
	37.5

	Total
	200
	100


            Source: Research, Field Survey, 2025
From the table above 15% of the respondents agree, while 40% Strongly Agree that the broadcast media on dressing habit propagation should be encouraged. Furthermore, 7.5% of the respondents disagree that on broadcast media on dressing habit, while 37.5% of the respondent strongly  disagree on the impact of broadcast media on dressing  habit.
 
TABLE 13: 	COMPLIMENTARY ROLE PLAYED BY THE BROADCAST MEDIA SHOULD BE GIVEN HIGHER DEGREE OF CONSIDERATION 
	OPTION
	RESPONSES
	PERCENTAGE%

	Agree
	150
	75

	Strongly Agree
	48
	24

	Disagree 
	-
	-

	Strongly Disagree
	-
	-

	Total
	200
	100


Source: Research, Field Survey, 2025
From the table above 75% of the respondents agree that there is complimentary role played by the broadcast media with respect to the dressing habit in Nigeria. While 24% Strongly Agree on the complimentary role played by the broadcast media with respect to dressing habit in Nigeria and that higher degree of consideration should be given. 

TABLE 14: 	LACK OF FACILITIES HINDER THE PROPAGATION OF CULTURE BY THE BROADCAST MEDIA WHICH ADVERSELY AFFECTS DRESSING AMONG YOUTHS   
	OPTION
	FREQUENCY
	PERCENTAGE %

	Agree
	147
	73.5

	Strongly Agree
	50
	25

	Disagree 
	-
	-

	Strongly Disagree
	3
	1.5

	Total
	200
	100%


Source: Research, Field Survey, 2025
From the table above 73.55 of the respondent agree yes that lack of facilities hinder the propagation of culture by the broadcast media. While 25% of the respondents Strongly Agree that lack of facilities hinder the propagation of culture by the broadcast media, while just 3 Strongly Disagree to the said statement. 
TABLE 15: EXPOSURE TO ILLICIT BROADCAST MEDIA HAS DAMAGED NIGERIA CULTURE. 
	OPTIONS
	RESPONES
	PERCENTAGE%

	Agree
	54
	27

	Strongly Agree
	77
	38.5

	Disagree
	39
	19.5

	Strongly Disagree 
	30
	15

	Total 
	200
	100%


Source: Research, Field Survey, 2025
From the table above 38.5% of the respondents Strongly Agree that exposure to illicit broadcast media has damaged Nigeria culture, however, 19.5% of the respondent disagree that the exposure to illicit broadcast media has damaged Nigeria culture, furthermore, 8% of the respondent is on neutral that exposure to illicit broadcast media has damaged Nigeria culture and 7% Strongly Disagreed that exposure to illicit broadcast media has damaged Nigeria culture.  

TABLE 16:  	RELATIONSHIP BETWEEN BROADCAST MEDIA AND PEER GROUP INFLUENCE IN COMBATING ANTI-SOCIAL BEHAVIOUR OF THE YOUTH.
	OPTIONS
	RESPONSE
	PERCENTAGE%

	Agree
	50
	25

	Strongly Agree
	60
	30

	Disagree 
	45
	22.5

	Strongly Disagree
	45
	23

	Total 
	200
	100


Source: Research, Field Survey, 2025
From the table above 25% of the respondents agree to the statement, 30% Strongly Agree, 22.5% disagree to the statement, 15% Strongly Disagree while 23% are neutral to the statement that relationship between broadcast media and peer group influence in combating anti-social behaviour of the youth. 
TABLE 17:	 ENTERTAINMENT PROGRAMMES HAS A GREAT INFLUENCE IN GENERAL SOCIETY DRESS BEHAVIOUR AND EVEN AMONG YOUTHS.   
	OPTIONS
	RESPONSE
	PERCENTAGE%

	Agree
	66
	33

	Strongly Agree
	46
	23

	Disagree
	5 1
	25.5

	Strongly Disagree
	37
	18.5

	Total
	200
	100%


            Source: Research, Field Survey, 2025
From the table above 66 (33%) of the respondent agree that Entertainment programmes has a great influence in general society dress behaviour and even among youths while 23% of the respondent Strongly Agree. However 25.5% of the respondents disagree on the statement above and 18.5% are neutral of the said statement.
4.2 	ANALYSIS OF RESEARCH QUESTIONS 
QUESTION 1: Do students expose themselves to television than other media? 
The answer to this question is also in Table 7, 54.5% of the respondents agree, while 13% of the respondents disagree, 12% of the respondents strongly disagree. This shows that student expose themselves to television than other media. 
QUESTION 2: Do foreign television programmess positively affect Nigerian youth as regards dressing? 
The answer to this question is also in Table 8, 95 respondent representing 47.5% agreed and 60 respondent representing 13% strongly agree while 30 respondent representing 15% neutral. 
This shows that foreign  television programmess positively affect Nigerian youth as regards dressing. 
QUESTION 3: Do students prefer television programming? 
This is answer to this question is in table 9, 95 respondent represented by 47.5% totally agreed,  that television programmes significantly influence the dressing of the youths Nigerian 60 (30%)  strongly agree to the statement while 15 respondents disagree while (15%)  are neutral about the above statement. 
QUESTION 4: Will improvement of local television movies improve students/teenager's preference for local television  products? 
The answer to this question is in table 10, 66 (33%)  of the respondents agree that improvement of local television improves students and teenagers  for local television program while 23% of the respondents,  strongly agree however 25.5% of the respondents disagree on the statement above and 1.5% are neutral of the said statement.
4.3	DISCUSSION OF FINDINGS  
Findings of the study revealed that all the respondents watch television and that they do so very often. Findings further revealed that entertainment programmess are the most preferred and watched programmess by the respondents. Which means youths are mostly attracted to entertainment and musical programmess. It is believed that such programmess encapsulates different presenters on different dressing styles and patterns that is why majority of the respondents consented to have watch a dressing pattern that interest them on television programmess. Exploring the television programmess that affects youths the most the study revealed that entertainment programmess affect youths preference of clothing thereby making them imitate/emulate different presenters/actors way of dressing. 
Examining the extent to which the exposure to television programmess influence the dressing pattern of Kwara State Polytechnic students, the study revealed that most of the respondents Strongly Agreed that youths dressing are mostly influenced by television programmess. This implies that the more youths exposes themselves to different television programmess the more they would likely dress like the presenters on screen. This is related to Mohd Yusof (2006) findings that postulate that TV has a wide influence on its audience. It affects, not only, the knowledge of the audience but also the attitudes such as the desire for products and brand preferences. In contribution, Peters, (1989) asserts that “many studies have shown that TV, to some extent, is very influential on youth clothes shopping behaviour especially for the adolescents and the young adult group” The study revealed that youths imitate the Hip hop/hippies and makeup/hairstyles projected on television programmess than any other form of dressing and the major reasons for that are for fashion and imitating a role model. These findings are related to Hoffner and Buchanan (2005) findings which state that “attractiveness of TV character associated with the rating of female character with their wishful identification could lead to modeling effect in term of the appearance of the women. Therefore, youths are more likely to consciously model their own appearance after the model character. 
This leads to making TV character appealing as role models to young adults, especially women. This in turn gives an emphasis on the unique connection between audience and the media figures”. As youths watch these stations it is discovered that the dressing patterns they see interest most of them but most of the youth do not necessary purchase or make such dresses for themselves.	Also it was revealed that most youths today cannot differentiate between cloths meant for outing and casual wear and this has made them to look indecent. That is imitation of the informal dress pattern projected on different television programmess has made most youths look indecent. It has also been revealed that youths can be dissuaded from indecent dressing through setting and enforcing strict dressing code in tertiary institution especially  Kwara State Polytechnic, and proper parenting and counseling, uncompromising religious teachings; through regular sermons or preaching as well as counseling, Pastors and Imams should insist on the need for decent dressing.
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CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY 
The study “Roles of Television in Shaping Teenagers Dressing Habit of Students (A case  study of Kwara state polytechnic), contains and analysis of the broad are as presumed scientific research which have showed that exposure to television programmess of foreign countries exercise a powerful influence on the dressing habit of viewers from Nigeria.
In this study, concentration was on foreign television as the independent variables and dressing habit of Kwara poly students. The role which television plays in transmission of dressing across national frontiers has been reviewed in this study. This ability of television is a function of its qualities rhetoric, imagery, style and language pervasiveness, dressing, consistence, receptiveness etc which collectively make it highly successful medium that it has become.
The uses and gratification theory have provided ready explanation of why the teenagers highly associated with the medium which provide them with message and images that they view and accept. The theoretical synthesis taken with the ideological perspective of media hegemony, have shown that television can be used positively or otherwise to show the manner of dressing, to assimilate or completely destroy. The television was also shown to be a good but not in any way a dominating contributor to the unhealthy desire by Students teenagers to migrate to foreign country.
5.2	LIMITATION OF THE STUDY 
	The study is based on the role of television in shaping teenagers dressing habit in Nigeria. With reference to the information delivered with fact that radio television shapes the youth dressing habit in Nigeria.
	The lack of financial constraints faced induled typing printing and transportation during questionnaires distribution before it was been administered. However. This was subjected to a number of limitation own, claim to excellences.
	The following project factor are considered to an extent limited to the study of the project. Inadequate information, this was faced during data gathering process. Incorporative altitude by some respondents. Inadequate of time frame for this research work was too short for a project at this magnitude. Hence, all other social activities were scarified for this project in order to meet up. We have to combine other academic responsibilities with the research work due to there was not a enough material for the research work. 
5.3	CONCLUSION 
The broadcast media lies shown that people tend to choose broadcast media stars as role model and it also shows that the youths prefer entertainment program to news.
Broadcast media has revive the interest of Nigeria youths way of dressing and agreed that the exposure of broadcast media has not damaged Nigeria culture. It has show that the youths watch television programmes than hearing from the news.
The broadcast media has shows that  the youths has tends to choose media stars as role model ranging from their perception of the program which the media appears, broadcast media has shown to be an impact on dressing habit propagation and should be encouraged.
5.4	RECOMMENDATIONS
With the implications of the findings been clearly put in focus in the preceding chapters it is the researcher’s view that no further time should be wasted in apportioning blames to individuals or bodies for their rules in the dressing imperialism issue.
The dressing habit domination that does exist in the Nigeria content can only take place within the complicity and social content of dominated dressing (Cuthbert 1985) and Students teenagers as well as other audience members seen to offer willing compliance.
However, the following recommendations are put forward by the researcher as means of putting an end to our dressing genocide and communication neo-colonialism.
· The media managers and practitioners as gate keepers must develop a Students dressing inclination and consciousness that will allow for the production of programmess reflecting the Nigeria dressing habit, develop its own television rhetoric and creative ability.
· The Students journalist should be aware of his responsibilities towards the community which is the principles way of helping development. As long as he realizes that the conduct of his duty has bearing on mind what is good for the society, then he will always guard against feeding his audience/viewers with imperialistic message. 
· The broadcast houses should create and project an in house policy requiring that staff must dress decently at least while on air. This will make people especially the teenagers to identify themselves as Students and not imitators of foreign countries. This recommendation ma solved trivial but it will likely go a long way to restoring the dressing habit of Nigeria youth. The efforts of African independent television {AIT} in this respect are highly welcome. 
· A policy should be formulated to ensure that only professional take charge of the business of films and movies productions. 
· The level of technology should be improved; the high level of technology that is used in foreign country is great which made Students youth have interest in there television channels; however the Nigeria television station should improve on their technology so as to revive the interest of the teenagers.
· Government should promote television stations, the level of generating revenue or income for media houses is mostly through adverts but if government can promote Nigeria television stations there will be enough income in organizing deferent programmes that can revive the Nigeria teenagers.
Recommendations for further studies:
Due to the research limitations, time and resources. The researcher recommend that further research should be carried out on the following:
1. How to discourage Students teenagers from watching foreign movies.
2. How to improve local television station
3. How to improve the dressing habit of Students teenagers
4. How to discourage Students teenagers from imitating foreign stars
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QUESTIONNAIRE
	
			Department of Mass Communication 
			Institute of Information and Communication Technology (IICT), 
Kwara State Polytechnic, Ilorin

Dear Respondent, 
	We are student of the Department of Mass Communication, Kwara State Polytechnic Ilorin, conducting a research on the topic “ROLE OF TELEVISION IN SHAPING TEENAGER DRESSING HABIT IN NIGERIA (A CASE STUDY OF KWARA STATE POLYTECHNIC)”
	The research is meant for educational purpose and not for publication. Therefore, your sincerity will really be appreciated.
                                                             
									Yours faithfully, 


									Raji Aminat Yetunde  
 


APPENDIX II
SECTION A; Instruction: Please tick (   ) as appropriate
Section A
   Key words, Strongly Agreed [SA], Agreed [A], Neutral [N], Disagree [D], Strongly Disagree [SD]
	1
	Questions  
	SA
	A
	N
	D
	SD

	2
	Students expose themselves to television than other media 
	
	
	
	
	

	3
	Foreign television programmes positively affects Nigerian youths as regards dressing 
	
	
	
	
	

	4
	Television programmes significantly influence the dressing of youths in Nigeria  
	
	
	
	
	

	5
	Improvement of Local Television improves student & Teenagers for local television programmess 
	
	
	
	
	

	6
	Appropriate propagation of culture by the broadcast media can bring enough sanity in character and mode of dressing of our youths 
	
	
	
	
	

	7
	Broadcast media on dressing habit propagation should be encouraged 
	
	
	
	
	

	8
	Complimentary role played by the broadcast media should be given higher degree of consideration  
	
	
	
	
	

	9
	Lack of facilities hinder the propagation of culture by the broadcast media which adversely affects dressing among youths.  
	
	
	
	
	

	10
	Exposure to illicit broadcast media has damaged Nigeria culture  
	
	
	
	
	

	11
	Relationship between broadcast media and peer group has a great influence in combating anti-social behaviour of the youth  
	
	
	
	
	

	12
	Entertainment programmess has a great influence in general society dress behaviour and even among youths  
	
	
	
	
	

	13
	Television programmess plays a significant role on teenagers dressing habit  
	
	
	
	
	

	14
	Dressing habit of teenagers are greatly influenced by television 
	
	
	
	
	

	15
	Shaping  teenagers habit of dressing can directly be linked to various indigenous and foreign television programmess  
	
	
	
	
	



SECTION B 
PERSONAL DATA
16. Sex respondent   a. Male  (  )   b. Female (   )
17. Age of respondent  a.16-20   (  ) b.21-30  (  ) c. 31-40 (  )
18. Marital Status a. Single (  ) b. Married (  ) c. Other (  )
19. Religion   a .Islam (  )   b. Christian (  ) c. Others (  )
20. Educational Qualification a. O’level ( ) b. ND/NCE ( ) c. HND/B.SC ( ) d. MA./M.SC
21. Occupation  a. Civil Servant  b. Trader    c. Student (  )
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