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ABSTRACT
This study examined the audience perception of the effectiveness of radio campaigns on political tolerance among residents of Ilorin metropolis. The research was guided by four specific objectives: to determine attitudes of residents of Ilorin metropolis towards political tolerance campaigns, ascertain the perception of residents on the roles of radio campaigns on political tolerance, measure the extent to which radio campaigns on political tolerance contribute towards political enlightenment in Ilorin metropolis, and determine the level of public awareness of radio station campaigns. The study employed a cross-sectional survey method with questionnaires administered to 100 respondents across the 12 political wards of Ilorin metropolis area, Kwara State. The sample was selected using multistage sampling technique from the study population. Data collected were statistically presented and analyzed using descriptive analyses. The researchers discovered that radio has engendered behavioral change and residents have been inspired to attitudinal change through enlightenment campaigns on radio. These radio stations have effectively engaged government and challenged existing practices. It is evident that these stations engage residents on political tolerance and civic responsibility through their programmes and non-programme messages. The study recommends that radio should further be used for development communication to sensitize the public on political tolerance and democratic participation.
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CHAPTER ONE
INTRODUCTION
1.1 Background to the Study
Mass media serves as a powerful communication tool that continues to exert significant influence on political and social issues globally. On one hand, media can function as a political instrument for nation-building and promoting regime legitimacy by shaping political culture and influencing public opinion. On the other hand, media can serve as a watchdog monitoring government performance. Recognizing the crucial role mass media plays in politics, scholars in political science and communication studies have conducted extensive research exploring media-politics interaction.
Notable studies include Black's "Politics and News" (1982), Horowitz's "Power, Politics and People" (1963), Seymour-Ure's "The Political Impact of Mass Media" (1976), Indi's "Mass Media and Society" (1972), Collins and Murroni's "New Media New Politics" (1996), Wheeler's "Politics and the Mass Media" (1997), Sprowle's "Propaganda and Democracy" (1997), and May Patricia and Scheufele's "Media Effects on Political and Social Trust" (2000).
Beyond empirical studies, theories have been developed to explain media's societal power. Lasswell's propaganda theory (1938), McCombs and Shaw's agenda-setting theory (1972), and Tuchman's framing analysis theory (1978) are particularly relevant to studying media effects on politics. These theories directly examine media-politics interaction, assuming that media plays a powerful role in influencing politics both within and between nations.
The media encompasses both print and digital formats, including broadcast media and social media. Radio's usefulness is primarily journalistic, educational, cultural enlightenment, people mobilization, societal information dissemination, and entertainment. Radio promotes economic development, increases political participation, and creates general awareness of national issues to inspire unity in society.
Media cannot be eliminated from any political system, especially in democratic societies. They constitute the fourth estate of the realm. When media is independent and free from government influence, it becomes primarily responsible to the public. Media creates awareness by informing the public about problems and issues facing the state and their possible solutions or consequences. Media sets the daily agenda by presenting ideas and thoughts for public consideration and discussion.
In Nigeria, media has been instrumental in political transformation. According to Akpan (1987), media information possesses tremendous energy for change. In political contexts, change refers to opportunities for improvement in the people's political sphere and eliminating political ignorance. The electorate needs media information to ensure full participation in elections and understanding their civic responsibilities. Furthermore, Ezeokoli (1988) noted in "Mass Media and Social Political Transformation" that any nation's politics depends heavily on mass media as platforms for articulating and marketing ideas on national problems.
This study examines the contributions of radio campaigns on political tolerance among residents of Ilorin metropolis.


1.2 Statement of Research Problem
In democracies globally, media primarily functions as the people's watchdog. They mobilize and inform people, creating awareness about the prevailing political culture. Mass media plays a crucial role in educating the public about political systems, especially where citizens have poor political orientation, affecting their perceptions of government legitimacy.
Recently, Nigerian media has evolved from its traditional role as a communication channel to a tool for continual public enlightenment, improving public lifestyle and reducing ignorance. Radio's role as a political mobilization instrument cannot be overemphasized. Radio's continued participation in political affairs has generated interest among politicians, who are ready to use radio to pursue their personal interests. Due to its universal accessibility, radio can reach people on a wide scale, affecting the nation's democratic growth.
Media can be considered windows through which the political landscape of a country is viewed by both citizens and external observers. Media can serve as explanatory factors for politics. Unlike many liberal-democratic societies where great attention is given to mass media's roles in affecting national political life, media roles have been marginalized, if not completely ignored, in Nigerian society studies. 
1.3 Objectives of the Study
The main objective of this study is to examine how well media outlets in Ilorin metropolis help create awareness on political tolerance issues in Kwara State. The specific objectives are:
1. To determine if Ilorin metropolis radio stations played important roles in creating awareness about political tolerance during electoral processes.
2. To ascertain if information on political tolerance from Ilorin metropolis radio stations was perceived as credible by residents.
3. To measure the extent to which political tolerance programs broadcast by Ilorin metropolis radio stations encourage political participation among listeners.
This research seeks to determine how effectively media has performed its function as an instrument of political mobilization and information dissemination regarding political tolerance.
1.4 Research Questions
The following research questions guide this study:
1. To what extent did residents of Ilorin metropolis create awareness about the effectiveness of political tolerance campaigns?
2. To what extent were campaign and electoral information on political tolerance perceived as credible by Ilorin metropolis residents?
3. How effectively did radio stations in Ilorin metropolis enlighten and inform listeners during political processes regarding tolerance?
1.5 Significance of the Study
This study examines the extent to which radio has influenced political mobilization and increased political participation among people in Ilorin metropolis. It determines whether radio has oriented people toward political tolerance issues based on gathered information and their role as an electorate in democratic leadership selection. The findings will contribute to understanding media's role in promoting political tolerance and democratic participation.


1.6 Scope of the Study
This study focuses on Ilorin metropolis area of Kwara State and its residents as the primary reference population. It concentrates on areas concerning radio stations fulfilling their role as social informants and public watchdogs in electoral processes. The study examines how political discussions in broadcast programs improve people's political orientation toward tolerance and democratic participation.
1.7 Operational Definition of Terms
Politics: The process necessary to make binding policy decisions for the community and increase patronage in government activities.
Media: Radio as a channel through which government, institutions, and political interest groups communicate with citizens.
Political Mobilization: The process of becoming attentive and active toward political demands, ensuring participation in political activities as an electorate exercising voting rights and creating awareness for active electoral participation.
Political Participation: People's participation in selecting leaders through electoral processes.
Radio Programs: On-air political programs during electoral periods, particularly focusing on the 2015 elections.
Electoral Process: The periodic exercise of selecting and voting leaders into democratic government positions while promoting political awareness.
Political Tolerance: The willingness to allow political opponents to express their views and participate in political processes despite disagreement with their positions.
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LITERATURE REVIEW
2.1 Conceptual Framework
Radio is exceptionally powerful because it reaches huge audiences quickly and allows people in that audience to interact more easily than television viewers or newspaper readers. Radio's power grew as news could be reported more quickly on radio than in newspapers or television because the technology is simpler. Radio's accessibility increased its prominence since any radio set owner can tune into radio programs conveniently. Its inclusivity won many hearts as radio can reach most people, including the poor, marginalized, and those who cannot read or write.
Ochonogor (2008) views media as multipliers of knowledge sources, raising levels of resources and aspiration. This knowledge source from rendered information makes radio broadcasting a vital information source. Ohoh (2008) captured thoughts on media's role, stating that mass media institutions provide daily information to aid steady development of citizens and socio-economic and political organizations operating within the country. Ohoh's point emphasizes the connection between social, economic, and political operations within the country.
2.2 Brief History of Radio Broadcasting in Nigeria
Radio broadcasting started in Nigeria in 1932 when the country was under colonial rule. It initially aired programs from the British Broadcasting Corporation (BBC). The Nigerian Broadcasting Corporation (NBC) was created through parliamentary act to take over from the Nigerian Broadcasting Service, which people viewed as a colonial puppet. Radio ownership during this period was a social symbol.
Radio media serves as a medium for providing essential information. It plays a crucial role in creating awareness and mobilizing people in both urban and rural areas. Radio is considered one of the most efficient and effective media in any country. Okunna (1999) explained radio's effectiveness as "having the capacity to cut through barriers of illiteracy and infrastructural limitations which are major constraints to print media."
This explains why there is no difference in impressions the Western world has of Nigeria and other African nations. This situation can be greatly improved by finding ways to more effectively explain and present information. Examining things from different perspectives increases likelihood of achieving better understanding.
Types of Radio Broadcasting
FM (Frequency Modulation): A method of impressing data onto alternating current (AC) waves by varying the wave's instantaneous frequency. FM occurs on VHF frequency using short wave signals restricted to particular coverage areas, not traveling great distances.
AM (Amplitude Modulation): Where carrier wave amplitude varies according to modulating signal characteristics. This is one of the earliest broadcasting technologies developed.
New Technology in Broadcasting
HD Radio: HD Radio technology transmits digital audio and data alongside existing AM and FM analog signals. According to developers, this technology makes AM radio sound like FM and FM sound like CDs. HD Radio offers FM multicasting ability to broadcast multiple program streams over single FM frequencies, static-free crystal clear reception, and various data services including text-based information.
2.3 Theoretical Framework
2.3.1 The Agenda-Setting Theory
McCombs and Shaw (1972-1973) developed this theory referencing media's agenda-setting function. In their 1968 presidential election study in America, they determined the degree to which media influences public opinion.
The theory asserts that media sets agendas for political participation, describing "the ability of news media to influence topic salience on public agendas." According to this theory, mass media audiences judge as important what media considers important. Media helps people determine what is important in public discourse, describing media's powerful influence in telling us what issues and persons are important in society. Those issues and individuals media chooses to publicize become the issues and individuals we think and discuss.
Radio audiences attach great importance to messages received from radio, including discussed issues and reported news items, as the press successfully tells people what to think about.
Cohen (1963) explained that "the press is significantly more than an information and opinion purveyor. It may not succeed much of the time in telling people what to think, but it is stunningly successful in telling readers what to think about. Media audiences learn not only about given issues but how much importance to attach to issues from information amount and story positioning."
This theory provides a basic framework for understanding relationships between radio and audience perceptions of media messages. Its relevance lies in explaining reactions of individuals exposed to constant radio messages on elections and electoral processes, making them unconsciously think about these topics. This will evaluate radio's role in creating awareness, as the amount of focus radio gives to politics determines audience attention levels.
2.3.2 Framing Theory
Framing theory began as an agenda-setting theory offshoot. The framing process illustrates how media shapes public opinion on events and topical issues. According to Baran and Davis (2012), framing theory asserts that people use social world expectations to make sense of their world. Mass media audiences use media information to assess their immediate and external environments.
Framing differs significantly from accessibility-based models because it assumes how issues are characterized in news reports can influence audience understanding. According to Pan and Kosicki (1993), framing is often traced back to psychological and sociological roots. Psychological framing origins lie in experimental work by Kahneman and Tversky (1979, 1984), for which Kahneman received the 2002 Nobel Prize in Economics. They examined how different presentations of essentially identical decision-making scenarios influence people's choices and option evaluations.
Sociological framing foundations were established by Goffman (1974) and others who assumed individuals cannot fully understand the world and constantly struggle to interpret life experiences and make sense of surrounding environments. To efficiently process new information, Goffman (1974) argues, individuals therefore use interpretive schemas to classify and meaningfully interpret information.
Relevance to This Study: Framing theory provides understanding of how radio constructs messages to suit audience needs. It helps understand how political and electoral information is presented in ways audiences can understand and find useful. The theory's psychological and sociological foundations help interpret how audiences use radio reports and information on elections and politics to assess their immediate political environment.
2.4 Empirical Review
Oyebode M. Olabamiji (2014) studied "Use and Misuse of New Media for Political Communication in Nigeria's 4th Republic." The article discussed new media's improvement of political communication in Nigeria, especially during election seasons. During post-election periods, new media becomes scarce regarding political content. However, new media has improved and increased political participation among users but is misused by these same users to cause tension and conflict. To prevent these negative media effects, internet industry professionals should engage in establishing proper communication strategies on political issues because the internet's openness to diversity requires high usage responsibility.
Print and broadcast media should not emphasize reliance on new media as primary news sources but rather see them as secondary gatekeepers. When sourcing stories through the internet, mass media must have requisite skills and capacity to read between lines, verify, and consult as many sources as possible from different credible internet and local sources.
Ewa Nowak (2013) explored "The News Effect: Shifting Salience between Media and Policy Agenda." This study seeks to empirically explore contemporary political communication field with the notion that policy agenda-setting by news agencies influences political transformation. She pointed out that a nation's politics depends heavily on mass media platforms in understanding and marketing ideas and reaching the public through raising issues about national problems facing citizens. This assertion is corroborated by the fact that whether we like it or not, radio and media have become vehicles on which political systems can thrive.
Eleazu (1977) in quantitative analysis on radio's role in nation-building explained that regarding socialization, mass media potential utility is measured by the extent to which they enhance social unit integration. This explains why there is no difference in Western world impressions of Nigeria and other African nations. The situation can be greatly improved by figuring out variables to more effectively explain it.
According to Alonge (2000), probing radio's role in Nigerian politics differs from other conventional studies on this great nation, which usually focus on the nation's culture, economy, and philosophy.
Communication is political campaign essence. Candidates must somehow communicate with voters. Almost 90% of Nigerian households have radio sets accompanied by television sets, making broadcasting the quickest means to reach the public. It is no surprise that political campaigns are followed on radio and television by tens of millions of Nigerians. As information is what radio provides during campaigns, users of radio-aired information use it for different reasons. Goldfarb (2006) opined that information is a valuable resource required in any society, thus acquiring and using information are critical and important activities.

CHAPTER THREE
RESEARCH METHODOLOGY
3.1 Research Design
This research approached the study from an audience analytical perspective using survey research design. Nworgu (1991) posits that "survey research is one in which a group of people or items is studied by collecting or analyzing data from a few people or items considered representative of the entire group." According to Okoro (2001), "survey research is the process of gathering data from a target population through questionnaires or interviews and subjecting data to statistical analysis for reaching conclusions on subject matter and providing solutions to identified research problems."
Sobowale (1983) noted that this technique involves drawing up sets of questions on various subjects or subject aspects which a sample is requested to react to. Therefore, the survey design serves as a veritable tool for collecting empirical data through questionnaires from the study population sample.
3.2 Population of the Study
This research population consisted of literate adult Nigerian citizens residing in Ilorin metropolis. Literate adult citizens were chosen because of their ability to decode both print and electronic media messages. Thus, they stand a better chance of providing this study with vital information/data to actualize desired objectives.
3.3 Sample Size and Sampling Technique
Since entire populations often cannot be studied due to time and resource constraints, the usual approach entails taking a sample. Considering the area population would be too large, a sample size of 100 respondents was selected for this research work.
Due to the large population, purposive sampling technique was employed to determine study sample size. According to Ikeagwu (1998), "the basic assumption behind purposive sampling method is that with good judgment and appropriate strategy, one can hand-pick cases to be included in the sample, developing a sample that is satisfactory in relation to one's needs." To this end, 100 respondents were purposively selected for the study.
3.4 Instruments for Data Collection
Questionnaires were used as data collection instruments. A questionnaire consists of question lists relating to study aims and research questions to be verified (Nwanna, 1990). Questionnaires are vital instruments for gathering information from people about their opinions, attitudes, behaviors, and perspectives on given phenomena (Sobowale, 1983).
This study questionnaire contains two sections: demographic and psychographic sections. The demographic section contains respondent personal data while psychographic questions examine logically and carefully selected questions aimed at sourcing reasonable and accurate answers that can help solve research problems.
3.5 Validity and Reliability of Instruments
Okoro (2001) posits that "validity refers to instrument accuracy, i.e., how well it measures what it is supposed to measure." To establish instrument validity, the researcher used expertise of mass communication professionals who reviewed and made useful inputs that helped achieve high questionnaire validity.
Ogbazi and Okpala (1994) posit that "instrument or test reliability is the degree to which an instrument is consistent in measuring whatever it purports to measure." In establishing instrument reliability, the researcher applied test-retest technique whereby the constructed questionnaire was administered to the same sample group more than once to discover how consistent each group element is in instrument scoring at different times.
3.6 Method of Data Collection
Questionnaires as data collection instruments were personally administered and retrieved by the researcher through face-to-face interaction. Questionnaires were self-completed because respondents were literate. This ensured high response rates. However, while 200 questionnaires were distributed, 100 representing 50% were retrieved and found suitable for analysis.
3.7 Techniques of Data Analysis and Presentation
Quantitative data generated in the study were analyzed using frequencies and percentages in tables and charts, while qualitative data were analyzed and presented critically. In analyzing study data, two major steps were taken:
Step 1: Description based on study sample characteristics Step 2: Description based on metric analysis
Study sample background information or bio-data is usually the first data analysis stage. Such variables include sex, age, educational qualification, marital status, and respondent occupation. Frequency distribution tables and percentages were used in describing variables.



CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
This presentation and data analysis are gotten through distribution of the 100 copies of questionnaire with a critical analysis of data collected for the purpose of this research work. In this chapter, the data collected are analyzed and interpreted for valid conclusion purpose of this work.
4.1 Data Presentation
The research present data in both textual and tabular form for easy reading and understanding the presentation from the question are used.
Table 1: Distribution of Respondents by Sex
	Sex
	Frequency
	Percentage %

	Male
	28
	28%

	Female
	72
	72%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
From the table above, 28 respondents (28%) are male and 72 respondents (72%) are female. Generally, the number of male supersedes the males.
Table 2: Distribution of Respondents by Age
	Age
	Frequency
	Percentage %

	18-20years
	55
	55%

	21-25years
	35
	35%

	26-30years
	8
	8%

	31 and above
	2
	2%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 2 shows that 55 respondents (55%) are between (18-20), 20 respondents (35%) are between 21-25years, 8 respondents (8%) are between the age bracket of 26-30years while 2 respondents (2%) are between the age bracket of 31 and above respectively.
Table 3: Distribution of Respondents by Marital Status
	Marital Status
	Frequency
	Percentage %

	Single
	72
	72%

	Married
	16
	16%

	Divorced
	12
	12%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 3 shows that majority of the respondents are 72 (72%) which they are single, 16 respondents (16%) are married while 12 respondent (12%) is divorced.


SECTION B
Table 4: Do you have a Radio Set?
	Options
	Frequency
	Percentage %

	Yes
	72
	72%

	No
	19
	19%

	Undecided
	9
	9%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 4 shows that 72 respondents (72%) have a radio set while 19 respondents (19%) says no that they don't have a radio set while 9 (9%) were undecided whether they have a radio set or not.
Table 5: Do you Receive Radio Signal in your Community?
	Options
	Frequency
	Percentage %

	Yes
	72
	72%

	No
	19
	19%

	Undecided
	9
	9%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
In table 5, it shows that 72 respondents (72%) receive radio signal in their community, 19 respondents (19%) didn't receive a radio signal in their community while 9 respondents (9%) were undecided whether they receive a radio signal in their community or not.
Table 6: What Purpose Does Radio Serve You?
	Options
	Frequency
	Percentage %

	Educational
	81
	81%

	Informational
	14
	14%

	Entertainment
	5
	5%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 6 shows that 81% purpose of radio is educational, 14 % informational and 5% is entertainment.
Table 7: Does Radio Benefit Your Community?
	Options
	Frequency
	Percentage %

	Yes
	85
	85%

	No
	9
	9%

	Undecided
	6
	6%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 7 shows that 85 respondents (85%) consume radio benefit in their community, 9 respondents (9%) didn't benefit radio in their community while 6 respondents (6%) are undecided whether they are benefiting radio in their community or not.


Table 8: Does Radio messages Create awareness about the 2015 general elections?
	Options
	Frequency
	Percentage %

	Yes
	76
	76%

	No
	11
	11%

	Undecided
	13
	13%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 8 shows that 76 respondents (76%) agreed that radio messages create awareness about the 2015 general elections, 11 respondents (11%) opined that radio messages does not create awareness about the 2015 general election while 13 respondents (13%) are of the opinion whether it radio messages create awareness about the 2015 general election or not.
Table 9: Do you agree that the extent which residents in Ilorin Metropolis create awareness on the effectiveness of political awareness is very high?
	Options
	Frequency
	Percentage %

	Yes
	79
	79%

	No
	12
	12%

	Undecided
	9
	9%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 9 shows that 79 respondents (79%) said yes to the said question that residents in Ilorin metropolis create awareness on the effectiveness of political awareness is very high, 12 respondents (12%) said no while 9 respondents (9%) are of the opinion whether residents in Ilorin metropolis create awareness on the effectiveness of political awareness is very high or not.
Table 10: Does the people of Ilorin metropolis enlighten and inform its listeners very well during the political processes?
	Options
	Frequency
	Percentage %

	Yes
	79
	79%

	No
	13
	13%

	Undecided
	8
	8%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 10 shows that 79 respondents (79%) opined that Ilorin metropolis enlighten and inform its listeners very well during the political processes, 13 respondents (13%) said no while 8 respondents (8%) are undecided whether the people of Ilorin metropolis enlighten and inform its listeners very well during the political processes.


SECTION C
Table 11: The program Face the Nation on Radio station increased political awareness about the 2019 general elections.
	Options
	Frequency
	Percentage %

	Strongly agree
	38
	38%

	Agree
	53
	53%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	9
	9%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 11 shows that 38 respondents (38%) strongly agree that the programme face the nation on radio station increased political awareness about the 2019 general elections, 53 respondents (53%) agree, 0 respondents (0%) neutral, 0 respondents (0%) disagree while 9 respondents (9% ) strongly disagree.
Table 12: The program Face the Nation on Radio programme ensured the credibility or radio messages about the 2019 general elections.
	Options
	Frequency
	Percentage %

	Strongly agree
	28
	28%

	Agree
	58
	58%

	Neutral
	2
	2%

	Disagree
	5
	5%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 12 shows that the programmes face the nation on radio programme ensured the credibility of radio messages about the 2019 general elections with the following response strongly agree 28%, agree 28%, neutral 58%, disagree 5% while 5% strongly disagree.
Table 13: The program Face the Nation on Radio programme made listeners more conscious about election activities by INEC and political aspirants during the 2019 general elections.
	Options
	Frequency
	Percentage %

	Strongly agree
	40
	40%

	Agree
	42
	42%

	Neutral
	6
	6%

	Disagree
	7
	7%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 13 shows that 40% strongly agree to the above question, 42% agree, 6% neutral, 7% disagree while 5% strongly agree
Table 14: The program Face the Nation on Radio programme changed listeners political participation decision during the 2019 general elections.
	Options
	Frequency
	Percentage %

	Strongly agree
	24
	24%

	Agree
	62
	62%

	Neutral
	2
	2%

	Disagree
	8
	8%

	Strongly disagree
	4
	4%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 14 explains that 24 respondents (24%) strongly agree, 62 respondents (62%) agree, 2 respondent (2%) neutral, 5 respondents (4%) disagree while 4 respondents (4%) strongly disagree.
Table 15: Listeners of Ilorin metropolis Face The Nation on radio programme will seek information about future elections from the program.
	Options
	Frequency
	Percentage %

	Strongly agree
	30
	30%

	Agree
	58
	58%

	Neutral
	0
	0

	Disagree
	2
	2%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 15 shows that 30 respondents (30%) strongly agree that listeners of Ilorin metropolis face the nation on radio programme will seek information about future elections from program, 58 respondents (0%) agree, 6 respondents (10%) disagree while 4 respondents (10%) strongly disagree.
Table 16: Governments as development partners can use community radio to reach out to the rural people for participation in developmental activities
	Options
	Frequency
	Percentage %

	Strongly agree
	48
	48%

	Agree
	35
	35%

	Neutral
	6
	6%

	Disagree
	9
	9%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 16 shows that 48 respondents (48%) strongly agree to the above question, 35 respondents (35%) agree, 6 respondents (6%) neutral, 9 respondents (9%) disagree while 2 respondents (2%) strongly disagree


Table 17: Community Radio will serve as a Veritable Tool for the Mobilization of the Rural People for Participation Activities
	Options
	Frequency
	Percentage %

	Strongly agree
	42
	42%

	Agree
	48
	48%

	Neutral
	2
	2%

	Disagree
	5
	5%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Table 17 shows that 42% strongly agree, 48% agree, 2% neutral, 5% disagree and 3% strongly disagree to the above question.



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
This study investigated and evaluated audience perception of radio campaign effectiveness on political tolerance among Ilorin metropolis residents. The study focused on political announcements, messages, and specific programs aired during the 2019 general elections. The study successfully highlighted radio as a means of disseminating credible information about electoral processes and political tolerance.
The first chapter provided background analysis, stated research problems, objectives, research questions, study scope, and significance. Operational definitions of terms were also provided.
The second chapter reviewed critical literature relevant to the study and provided theoretical framework. Discussion evolved from theoretical backing such as agenda-setting and voting behavior theories to discussions on radio broadcasting, Nigerian radio broadcasting history, and political mobilization and participation.
The methodology chapter adopted survey research methods with questionnaires as data collection tools. Questionnaires were administered to a sample drawn from Ilorin area residents in Kwara State, with 100 questionnaires properly completed.
5.2 Conclusion
The study confirmed that radio, with emphasis on Ilorin metropolis as a media tool, can increase political participation of voters before and during elections through political programs and messages. The credibility of information from other sources can be enhanced through radio as a means of disseminating political messages, as observed during the 2019 general elections.
Research Question 1 findings showed that a majority of respondents (79%) acknowledged that Ilorin metropolis created necessary awareness about political tolerance at very high levels, while 12% disagreed and 9% were undecided.
Research Question 2 findings revealed mixed responses regarding campaign and electoral information credibility, with 88% of respondents (30% strongly agree + 58% agree) perceiving radio information as credible, while 12% disagreed.
Research Question 3 findings showed that 79% of respondents believed Ilorin metropolis radio stations effectively enlightened and informed listeners during political processes, 13% disagreed, while 8% were undecided.
These findings indicate that the majority of respondents were influenced by radio messages regarding elections, followed electoral processes generally, and participated in the 2015 general elections as most could access credible election-related information from radio stations.
5.3 Recommendations
Based on study findings, the following recommendations are put forward:
1. Government Funding: Government should increase fund allocation to information ministries and communication outlets of electoral bodies to enable proper information dissemination to radio stations, allowing stations to effectively pass credible information through programs to listeners.
2. Freedom of Information: The Freedom of Information Bill should be expeditiously dealt with and made part of the nation's governing laws. This will increase media access to information and restore sanity and credibility to democratic processes by enabling media to report election news freely and fairly.
3. Media Training: Media practitioners should receive adequate training on reporting election-related issues. This ensures that transmitted information is accurate and verified as credible.
4. INEC Utilization: INEC should use radio to properly educate voters about voting processes and election activities to conduct free and fair elections and increase political participation within the country.
5. Political Engagement: Political parties and aspirants should not only campaign and air media messages on radio but should engage their electorates in discussions over radio programs. This will increase candidate credibility and awareness levels about parties and their goals.
Based on research findings, the researcher suggests that further research should be carried out on the impact of radio messages during elections on electoral credibility and democratic participation.
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