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ABSTRACT 

This study examined the audience perception of effectiveness of radiocampaign 

onpoliticaltolerance among residents of llorin metropolis In 

conductingthisstudy,fourobjectives,-to:determineattitudesofresidents of Ilorin metropolis 

towards solid waste management, ascertain the 

perceptionoftheresidentsontherolesoftheradiocampaignonpolitical 

toleranceamongresidentsofllorinmetropolis,measuretheextenttowhich 

radiocampaignonpoliticaltolerancecontributetowardsenlightenmenton 

politicsinIlorinmetropolis,it determinethe level ofpublicawareness onthe radio stations 

campaigns, the research and Questionnaires were 

administeredto100(sample)respondentsinthe12politicalwardsofIlorin metropolis area, 

Kwara State, the sample was selected from 100 

populationsbasedoncalculationtable.Multistagesamplingtechniquewas 

usedtodistributethesample.Cross-sectionalsurveymethodwasadopted. The data collected 

were statistically presented and analyzed using descriptive 

analyses.Theresearchersdiscoveredamongothersthat:Radio 

hasengenderedbehavioralchangeandtheresidentsofhavebeeninspired 

toattitudinalchangethroughenlightenmentcampaignontheradio,these 

radiostationshavechallengedgovernment.Itisevidentthatthesestations engage the residents on 

clean and green environment through their programmesandnon-

programmemessages.Thestudyrecommendsthat 

radioshouldfurtherbeusedfordevelopmentcommunicationwhichwould in turn further 

sensitize the public on other basic needs to sustain and maintain the political tolerance. 
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CHAPTER ONE 

INTRODUCTION 

 Background to the study 

 

The mass media as a communication tool hand and are still exerting great influenceon a 

wide range of political and socialissuesglobally. Ontheonehand, mediacanbeused 

aspoliticalinstrumentforbuilding anation andpromotingthe legitimacy of a regime by shaping the 

nation’s political culture and influencing its 

publicopinionontheotherhand,mediacanfunctionaswatchdogofgovernment performance. 

Realizing that mass media can play very importance roles in influencingpolitics,Scholars 

inbothpoliticalscienceandcommunicationstudents have conducted consider research to explore 

the interaction between media and 

politics,Black’spoliticsandnews(1982)Horo.wit2’sPower,politicsandpeopleand people(1963), 

Seymour-Urals the political Impact of mass media (1976) Indi’s 

massmediaandsociety(1972),CollinsandmoronNewmediaNewpolitics(1996), Wheder’s politics 

and the mass media(1997), Sprowle’spropaganda and Democracy(1997) and May Patricia, and 

Scheufele Media effects on political and social trust(2000) are examples in this regard. 

A part from the studies in these areas, theories have been created to explain the power the 

media has in the society, some of these theories, lass well’s propaganda theory (1938),MC comb 

and Shaw’s agenda setting theory (1972) and Tuchman’s framing analysis theory (1978) are the 

most relevant ones in the study of media effects on politics, they all directly study the interaction 

between mediaandpolitics,andeachstudyassumesthatmediacanplayapowerfulrolein influencing 

politics both within one nation and between nations. 



Themediais madeupofbothprintanddigitalencompassingbothbroad cast media and social 

media, the media play a huge role as versatile means of communication in every society Radio’s 

usefulness for example is primarily journalistic education, cultural enlightenment, people 

mobilization, societal propaganda and entertainment. 

Radio also promotes developments economically, increase political participation and the general 

awareness on national issues to inspire unity in the society. 

Media cannot be eradicated in any political system especially in a democratic 

society.Theymakeupthefouthestatsofthemediaisnot,itisindependent,freeof government influence 

and primarily responsible to the public, the media create awareness among the public by letting 

them know the problems and issues the state is faced with and theirpossible solutions or 

consequences if any media 

dictatestheagendaofthedaybypossiblesolutionsorconsequences.Ifanymedia 

dictatestheagendaofthedaybyputtingideasandthoughtbeforethepeoplefor them to think and talk 

about. 

In Nigeria, the media has been instructed in political in political transforming the minds of 

the public according to Akpan (1987,p.22) Media information has a tremendous energy for 

change. Change in political context refers to the 

opportunityforimprovementinthepoliticalsphereofthepeopleandtakingaway ignorance in political, 

the electorate need media information to ensure full 

participationinelectionsknowingwhatisrequiredofthem.Furthermore,Ezeokoli (1988) in her article 

“mass media and social political transformation ’’ noted that the politics of any nation depends 

heavily on the mass media as platforms of 

articulatingandmarketingofideasandissuesonnationalproblemstothepeople 

This study will there examine the contributions of radio campaign on political tolerance 

among resident of Ilorin metropolis. 



 StatementofResearchproblem 

 

Indemocracies globally,themediaprimarily function as thewatch dog ofthe 

people.Theymobilizeandinformthepeoplecreatingawarenessonpoliticalculture of the time. The 

mass media has a role in educating the public on the system of politics especially where the 

orientation of the citizen of a nation is poor towards politics, which affects their perceptions of 

political legitimacy of a government. 

Inrecenttimes,themediainNigeriahas evolvedfromitsroleasachannel for communication to 

a tool of continual enlightenment of the public improving public lifestyle and redacting 

ignorance. The role of radio, as an instrument of politicalmobilizationcannotbeoveremphasized. 

Radiocontinuedparticipationin 

politicalaffairshasraisedInterestofpolitical,aspoliticiansarereadytouseradio to pursuetheir own 

personal interest.Radio dueto its universality of context can reach the people on a wide scale 

affecting democratic growth of the nation. 

Themediacanbeconsideredwindows,throughwhichthepoliticallandscape of a country and 

external observers. In other words, the media can be used as explanatory factors for politics 

unlike many of the liberal-democratic societies, 

wheregreatattentionhasgiventotherolesofmassmediainaffectingthenation’s 

politicallife,themedia’sroleshavebeenmarginalized,ifnotignoredcompletely,in the study of 

Nigerian and society at large. Although there are a number of a available studies on the media’s 

roles in Nigeria politics, few of them provide 

systematicandupdatedanalysisofhowdynamicthemediahasbeeninreforming and the political 

participation rate of the Nigeria people. 

 Objective of the Study 

 

The objective of the study is to see how well media outfits, using Ilorin metropolis, help 

in creating awareness on political issues in Ilorin area of Kwara state. 

1. To find outifIlorinmetropolisplayedanimportantroleincreating awareness during the 

political process. 

2. TofindoutifIlorinmetropolisinformationonthepoliticalprocesswastaken as a credible 

source of information. 

3. Todeterminetheextendtowhichthepoliticalprogramsarebyresidentsof Ilorin metropolis 



encourage political participation amongst it’s listeners. 

Thisresearchseekstodeterminehowwellthemediahascarriedoutitsfunction as an instrument of 

political mobilization and information dissemination. 

 ResearchQuestions 

 

Thefollowingresearchquestionswellaimtoguidethestudy: 

 

1. To what extent did residents of Ilorin metropolis create awareness on the 

effectiveness of political tolerance. 

2. Towhatextentwerecampaignandelectoralinformationonpolitical tolerance perceived 

as credible by the residents of Ilorin metropolis 

3. How well did the people of Ilorin metropolis enlighten and informs itslistener during 

the political processes. 

 Significanceofthestudy 

 

The study will see to what extent the media (Radio) has an effect in mobilizing and 

increasing political participation amongst the people in Ilorin 

metropolis.Italsowillletusknowifthemedia(Road)haspeopleofIlorin 

metropolistowardspoliticalissuesinlightofinformationgatheredandtheirrole as an electorate in 

determining their leaders. 

 ScopeoftheStudy 

 

The study will look at Ilorin metropolis area of Kwara state and the people in 

IlorinareaofKwarastateastheprimaryreferenceofthestudy.Alsoitwillfocuson areasthatconcern ratio 

station fulfilling itsroleas asocialinformant and alsoas the watch dog of the people in the electoral 

process. 

Itwillalsolookashowpoliticaldiscussiononprogramsbeingairimprovesthe political orientation 

of the people. 

 OperationalDefinitionOfTerms 

 



1. Politics:inthestudy referstotheprocessnecessarytomakebindingpolicy decision of the 

community and to increase patronage in government activities. 

2. Media: refers to radio as achannelthough which government, institutions, and political 

interest group communicate with the citizens of a nation. 

3. PoliticalMobilization:referstotheprocessofbecomingattentiveandactive towards the 

political demand of the nation ensuring they take part in political activities, as electorate 

in exercising their right to vote making 

awarenessfortheneedparticipateactivelyandfullyintheelectoralprocess. 

4. Political participation: this refers is participation of people in selecting their leaders by 

participating in the election process of selection. 

5. Radioprograms:Thisaretheonairprogramsonpoliticduringtheelectoral period of 2015. 

6. Electoralprocess:Referstotheseasonalexerciseoftheselectingandvoting in leaders into 

government of democracy and political awareness. 



CHAPTER TWO 

LITETRATUREREVIEW 

 Conceptual Framework 

 

Radioisverypowerfulbecauseitreachesahugeaudiencequicklyandbecause it allow the people 

in that huge audience to interact with one another one more easily than television views or 

newspapers readers. The power of radio grew as 

newscouldbereportedmorequicklyonradiothaninnewspaperorontelevision, because the 

technologyis simpler accessibility in radio made its prominence increaseas any owner of radio 

set can hence into radio programmers 

conveniently.Itsinexclusivewonitoverintheheartsofmanyasradiocanreach most people, including 

the poor, the marginalized and those into cannot read or write. 

Ochonogor(2008)seersthemediaasmultiplierofsourcesofknowledge,raise levels of resources 

of knowledge and level of aspiration. It is this source of 

knowledgegottenfrominformationrendered,thatmakesradiobroadcastingavital information source. 

Ohoh (2008) captured his thoughts on the role of thematch. The mass media institutions provide 

information daily to aid the steady development of the citizen as well as other socio-economic 

and political organizationsthatoperatewithinthecountry.Ohoh’spointsbringstotheforcethe 

connectionbetweenthelevelofsocialeconomic andpoliticaloperationwithinthe country. 

 BriefHistoryofradiobroadcastinginNigeria 

Radiobroadcasting started in Nigeriain 1932,this was when thecountry was still under 

colonial ruler ship. It aired programs from the British broadcasting 

corporation(NBC)wascreatedthroughaparamilitaryacttotakeoverfromthe 

Nigerianbroadcastingservice,whichwasseenbythepeopleasapuppetunderthe guide or the 

background and ownership of a radio was a social symbol. 

Radiomediaservesasamediumofprovidingessentialinformation.Itplaysan essentialin creating 

awarenessformobilization ofpeoplein both urban and rural 

areasofanycountry.Radioissaidtobeonethemostefficientandeffectivemedia in any country. 

Okunna (1999) explained radio effectiveness as “having the capacity tocutthroughthe barriers 

ofilliteracy andinfrastructuralfacilitieswhich are major limitation to print media”, 

Thisexplainswhythereisnodifferenceintheimpression;thewestwernworld 

hasofNigeriaandanyotherAfricanNation.Thissituationcanbegreatlyimproved of one figureout of 



ables to more effectively explain it.When we examine things from a different perspective are more 

likely to achieve a better understanding of it. 

 RadioBroadcasting 

McQuail (2010) establishes that radio notably refused to die in the face of television and it 

has prospered on the basis of several distinctive features. As a medium it is much cheaper and 

more flexible in production and also cheap and 

flexibleintheuseforitsaudience.Thereisnolongerlimitationsontheplacewhere radio can be listened 

to or the time of reception, since listening can be combined 

withotherroutineactivitiesandhaspossibilitiesforinteractionwithitsaudienceby the way of 

telephone and can accommodate many different genres. 

Radiobroadcasting alsocan bedonevia cable,localwiretelevision networks, 

satelliteradioandinternetradioviastreamingmediaontheinternet.Thetypesof signal can either be 

analog audio or digital audio. 

Digitalaudioisbroadcastingformatthatcanbeusedtorecord,store,generate, manipulate and 

reproduce sounds using audio signals encoded in digital form. Analog audio is a technique where 

recording broadcast signals, music sound and other aspects of a broadcast is recorded then 

playing back for airing.in analog audio the signals are stored as continuous signals. 

TypesofRadioBroadcast 

FM:Frequencymodulation –Amethodofimpressingdataontoanalternating current AC wave by 

varying the instantaneous frequency of the wave. The FM refers to frequency modulation and 

occurs on VHF frequency. This is short wave signals restricted to a particular areas of coverage, 

not travelling great distance. 

AM:AmplitudeModulation-wheretheamplitudeofacarrier’swaveisvariedin accordance with 

some characteristics of the modulating signal. This is one of the earliest broadcasting stations to 

be developed. 

NewTechnologyinbroadcasting 

HD Radio - HD Radio technology transmits digital audio and data alongside existing AM and 

FM analog signals. According tothedeveloperofthis technology makes your HD radio sound like 

FM and FM sound like CDs. HD Radio offers FM multicasting. The ability to broadcast multiple 

program streams over a single FM frequency, static free, crystal clear reception and a variety of 

data services including text based information through radio. 



 PoliticalMobilization 

Mobilization is the organization people social groups with the same interest 

togetherforaparticularcourse.Mobilizationiscreatingarelationshipbetweentwo 

parties,theindividualsandthecauseorinterestgroupinvolved.Theconceptof 

mobilization consists of three major steps: Interest formation amongst the intendedparties and 

individualcommunity buildingbased ontrust fromthesame interest created, and lastly the action 

process. 

Political Mobilization can be defined as the attempt of mobilized actors to 

influenceandchangethepoliticalbeliefandsituationalreadyexistingbetweenthe individual and 

political interest groups or parties. 

AccordingtoStefanoBarlolini(2007)Statesthetypesofpracticalmobilization 

downwardsmobilizationlooksathowtomobilizeactorsfromthesmallergroupsto 

formalargerenclaveofideas,there’salsothehistoricalmobilizationwhichisbased on past of the party 

history and progress while in power. The Leninist concept of 

mobilizationviaitfromapoliticalpartyview,grass-rootorpopulistmobilizationand 

theideal.Democraticmodelofmobilizationwheremobilizationisdonebypopular vote or ideals of the 

party. 

Since the media deal with the provision relevant information, polities form a 

majortopicthatarousespublicinterestanddebate.Merkl(1967)describedpolitics 

as“Anotablequestforgoodorderandjusticeatitsbestandatitsworst,aselfish grab ofpower,glory 

andriches”.UmechukwuP.(1997) alsodescribed politicsas 

the“conjuringtheimageofpowerdominationandstruggletograbstateapparatus to make citizens life 

better or to enrich their pockets. In order to understand the 

importanceofpoliticstothesociety,beforewecanappreciatetheroleofthemedia in mobilizing the 

populace to participate in the political process, we can quote Harold Lasswell(1936) expression 

ofpoliticsas “whogetswhat,whenand how”. This implies the sharing of available resources by 

those in position of authority. 



 MediaandElections 

The media are essential to the conduct and process of elections especially a democratic 

election 

Buttler(2006)says in electioncampaigns,themediaisparticularlyimportant. 

Inafreeandfairelectionbeingabletocastvotewithoutintimidationisprioritybut not the only thing, the 

public ability to have the requisiteinformation about 

variousparties,theirpolicies,thecandidateshisorhermanifestoandofmainlythe process of voting. 

The twist in this is in order to ensure that media freedom, a degree of regulation is required. 

Media funded out of public money, should be requiredtogivefaircoverageand equitableaccessto 

oppositionparties.Alsothe voters have the right accurate complete information, the same way 

parties and electoralcandidates areentitledtousethemediatogettheirmessages acrossto 

theelectorate.Thisanalysisitselfisimportantinsafeguardingagainstinterference and total corruption 

in of the elections. 

Themediaisapowerfultoolinthehandsofpoliticiansastheuseitsinfluence and reach to affect and 

influence the minds of voters come to the knowledge of 

politicsthroughthemedia.Themediaduringelectionseasoncoversmajorlynews 

relatedtopoliticsasitpriority,eitheraboutpoliticianorpoliticalparties.Votersmay not have a direct link 

to politicians and their activities through the media (Five points lede, 2010) 

 TheoreticalFramework 

(2006) defines theory as a body of knowledge, which may or may not be 

associatedwithparticularexplanatorymodels,totheorizeistodevelopthisbody 

ofknowledge.Griffin(1994) wenton todefinetheory as an ideathat explainsan 

eventorbehavior.Itisanorganized,systemicbodyofknowledgethatexplainsa 



phenomenon.Therearefoundationsuponwhichpredictionsaremade.EarlBabbie 

(1989)definesatheoryasageneralizedcomprehensivesetofstatementsrelating 

todifferentaspectsofsomephenomenon.Also,McQuail(1983)definestheoryto consist of a set of 

ideas of varying status and origin. Which seeks to explain or interpret some phenomenon. 

 TheAgenda-Settingtheory 

The proponents of this theory including Mc Combos and Shaw in 19721 1973 

madereferencetoagendasettingfunctionofthemediaIntheirstudyonthe1968 presidential 

electioninAmerica,theywere abletodeterminethedegreeto which the media determine public 

opinion. 

Thetheoryassertsthatmediasetagendaforpoliticalparticipation.Itdescribes 

the’Abilityofthenewsmediatoinfluencethesalienceoftopicsonpublicagenda’ 

According to this theory, mass media audience judge important what media judge as 

important. By implication, media help people to determine what is 

importantinpublicdiscourse.Thetheory describestheverypowerfulinfluenceof the media, the 

media’s ability to tell us what issues are important, and what persons are important inthesociety. 

Thoseissues andindividuals who themedia choose to publicize become the issues and individual 

we think and talk about. 

Radio audience attach a great level importance to the message gotten from radio, the issues 

discussed and the news items reported as the press has great success at telling people what to 

think about. 

Cohen(1963)inBaranandDavis(2012p346)explainedfurtherthat“thepress is significantly more 

than a purveyor of information and opinion. It may not be successful much of the time in telling 

people what to think, but it is stunningly successful in telling is reader what to think about. 

Media audience learn not only 



about a given issue but how much importance to attach to that issue from the amount of 

information a news story and its position”. 

The theory provides a basic framework in understanding the relationship between radio and 

the perception of the audience to media messages. Its relevance to this study is its usefulness in 

explaining the reaction of individuals 

exposedtoconstantradiomessagesontheelections,andtheelectoralprocessand 

willbeunconsciouslythinking about it.Thiswillbeusedfor evaluatingtheroleof 

radioincreatingawareness.Theamountoffocusradiogivestopoliticsincreating awareness. The 

amount of focus radio gives to politics determines the level of attention its audience will give to 

it. 

 FramingTheory 

Framing theory of mass communication effect began as an offshoot of the 

agendasettingtheory.Theprocessofframingillustratestheprocesstowhichthe 

mediashapespublicopiniononeventsandtopicalissues.AccordingtoBarenand Davis (2012), 

framing theory asserts that people use expectations of the social world to make sense of their 

world. The mass media audience makes use of the information it get s from the media to access 

their immediate and external environment. 

Framingdifferssignificantlyfromtheseaccessibilitybasedmodels,becauseitis 

basedontheassumptionofhowanissueischaracterizedinnewsreportcanhave an influence on how it 

is understood by audience. According to pan and Kosicki, 

(1993)framingisoftentracedbacktorootsinbothpsychologyandsociology.The psychological origins 

of framing lie in experimentalwork by Kahnmen and Tversky (1979, 1984), for which Kahnem 

received the 2002 novel prize in economics (Kahneman, 2003). They examined how different 

presentations of essentiallyidenticaldecisionmakingscenariosinfluencepeople’schoicesandtheir 

evaluation ofthevarious optionspresentedtothem.Thesociologicalfoundations of framing were aid 

by goffman (1974) and others who assumed that 

individuals,cannotunderstandtheworldfullyandconstantlystrugglestointerprets 

theirlifeexperience,tomakesenseoftheworldaroundthem.Inordertoefficiently process new 

information, Goffman (1974) argues, that individuals therefore interpretive schemas to classify 

information and interpret it meaningfully. 

  



 Relevanceofthetheorytothisstudy 

Therelevanceofframingtheorytothisworkprovidesanunderstandingtohow radio constructs its 

messages to suit its audience’s needs. It is relevant also as it 

allowsusunderstandhowinformationonpoliticsandelectionareputinawaythat the audience can 

understand and find useful. 

Thetheoriesfoundationbeingpsychologicalandsociologicalhelpsusinterpret howthe audience 

use the reports andinformation on electionand politics gotten from radio to access their 

immediate political environment. 

 Theoryofvotingbehavior 

Diener,E.(2000)saidvotingbehavioristhedegreetowhichvotingdecisionis affected by internal 

processing system of political information and external influence, that alters the quality of 

making truly democratic decisions. To make inferences and predictions about behavior 

concerning a voting decision, certain 

factorssuchasgender,race,cultureorreligionmustbeconsidered.Moreover,key public influence 

includes the role of emotions, political socialization tolerance of 

diversityofpoliticalviewsandthemedia.Theeffectoftheseinfluencesonvoting 

behaviorsisbestunderstoodthroughtheoriesontheformationofattitude,beliefs, 

schema,knowledgestructuresandthepracticeofinformationprocessing.For 

example, surveys different countries indicatethat peoplearegenerally happierin individualistic 

cultures where they have rights such as the right to vote. 

Relevanceofthetheorytotheresearch 

Thetheory aidsthestudy inunderstanding thevariousthingsthatmay affect voters in voting 

participating in elections. It also analyses the social orientation 

influencethatcancreatebiasinacceptingtheinformationthatradiodisseminates on its program about 

politics and the election process. 

2.2.3MediaSocialResponsibilityTheory 

According to John C. Nerone(1995), theory was propounded by the Hutchins 

commission(whoseofficialnamewasthecommissiononfreedomonthepresswas 

formedduringworldwarII,WhenHenryLuce(Publisheroftimeandlifemagazine asked Robert 

Hutchins (President of the University of Chicago) to recruit a commission to inquire into the 

proper function of the media in a modern democracy. 



After deliberating for four years of deliberation, the commission came to this conclusion in 

1974. The press plays an important role in the development and 

stabilityofmodernsocietyand,assuch,itisimperativethatacommitmentofsocial responsibility be 

imposed on mass media. According to this social responsibility theory, the press has a moral 

obligation to consider to overall needs of society 

whenmakingjournalisticdecisionsinordertoproducethegreatestgoods.Though there had been 

journalism “Codes of Ethics” for decades, the commission report was considered landmark by 

some scholars they believed it was a pivoted reassertion of modern ,media’s role in a democratic 

society(John C. Nerone 1995) 

Social responsibility theory was born at a time when large and powerful 

publisherswereunpopularwiththepublic,andwhenthepublichadahighdegree of suspicious about the 

motivations and objections of the press. The press had much roomed into an unwildly and 

powerful entity, and criticism of the fourth estate was widespreadcritics contended that the media 

had monopolistic tendenciesthatcorporateownerswerenotconcernedwiththerightsorinterestsof those 

unlike themselves, and that commercialization produced a debased culture as well as 

dangerously selfish politics. 

Relevanceofthetheorytothestudy 

The theory aids the study in explaining the responsibility of the media to the 

people.Notonlyasa watchdogofthegovernmentbutwithitspoweras atoolof informing the people 

with appropriate to govern them adequately. 

Political information is now accepted as an important factor in the sustained development of 

any society because it reduce uncertainty, and enhances awareness of possible action to take 

problems lack of inform is argued to act as 

barriertodevelopmentbecauseofimportanceofinformationprovisionin“capacity 

building’’and“empoweringcommunities’’(Apataandogunrewazolo)citiedWakelin and sideline, 

(1995) and dimorph, (1995). 

General olusegun obasanjo(1992) said on the elements of that make a democracy that the 

mass media exists in building an environment conductive for democracy in any country capable 

of promoting free choice of leadership, 

especiallythroughtheballotboxes,respectfortheruleoflawlaidbytheruleand 

theruled,fightsagainstsocialjusticeaswellasrespectforhumanrightAccording 



toAdamu(2007),inmanypartsoftheworld,especiallydevelopingcountries,radio has demonstrated the 

capacity to enhance economic developing countries, radio 

hasdemonstratedthecapacitytoenhanceeconomicdevelopingcountries,radio has demonstrated the 

capacity to enhance economic development, contribute to technological growth, improve health 

and education, strength national security, combat crime and corruption, given expression to 

cultural pluralism and promote democratic processes Radiomatters in Nigeriaas adeveloping 

statebecauseit is pervasiveandcutacrossthecountry’smanyculturesRadiohaspositivelyaffected the 

lives of the people in Nigeria over matters concerning health, education and religion and radio 

has gone the extra mile as to guiding and improving political education and information of the 

people over political matters. 

EMPIRICALREVIEW 

Oybode m. olabamiji(2014), use and misuse of the new media for political communication 

in Nigeria 4thRepublic. Accessed from www.iiste.orgdeveloping country studies ISSN 2224-

607X (Paper) ISSN 2225-0565 (online). 

The article spoke on the new media and how it is improving political 

communicationinNigeriaespeciallyduringelectionseason,duringthepost-

electionperiodsthenewmediabecomescantyonpolitical.However,thenew media has improved and 

increased political participation among users but it is 

misusedbythesesameuserstocausestensionandconflict.Tostopthisnegative media effects. Internet 

industry professionals should engaged set up a proper 

communicationstrategyonpoliticalissues.Becausetheinternetisopentodiverse it requires a high 

level of usage responsibility. 

Theprintandbroadcastmediashouldnotemphasizeitsrelianceonthenew media as a primary 

news sourcebut rather, they must seethem to be secondary gatekeepers whilesourcing for stories 

through theinternet the mass media must 

havetherequisiteskillandCapacitytoreadinbetweenthelinesverifyandConsult 

asmanysourcesaspossiblefromdifferentcredibleinternetandevenlocalsources. 

Ewa nowak(2013) the news effect: shifting salience between media and policy Agenda in 

Boguslawa DOBEK-OSTROWSKA, an Garlicki (EDS), political communication in the Era of 

new technologies, Peter Lang edition. 

Franfurtammain2013 

http://www.iiste.org/


This seeks to explore empirically the field of contemporary political communication 

with the notion that policy agenda-setting by news agencies. 

Transformation”shepointedoutthattheanationspoliticsdependsalotonthe 

massmediaplatforminunderstanding,marketingofideasandratioasatogetthis 

messagestothepublicthroughtherefore,raisingissuesitwillraiseonthenational problems facing them 

as citizens this assertion is corroborated by the fact that 

whetherornotwelikeit,radioandmediahavebecomevehiclesonwhichpolitical 

systemcanthriveonEleazu(1977)inaquantitativeanalysisontheroleofradioin 

nationbuildingexplainedthatasfarassocializationgoes,thepotentialutilityofthe 

massmediaismeasuredbytheextenttowhichtheyenhancetheintegrationofthe social unit. 

Thisexplainwhythereisnodifferenceintheimpressionthewesternworldhas of Nigeria and any 

other African nation. The situation can be greatly improved if 

onecouldfigureoutthevariablestomoreeffectivelyexplainit.AccordingtoAlonge 

(2000)byprobingtheroleofradioinNigeriapoliticsdiffersfromotherconventional studies 

onthisgreatnation,whichusually focus on the nation’s culture, economy and philosophy. 

Also,communicationistheessenceofapoliticalcampaign.Candidatesinone 

wayoranothermustcommunicatewiththevoters.Almost90percentofNigerian household have set 

accompanied with a television set, making broadcasting the quickest means to reach the public. 

Itisnosurprisethatpoliticalcampaignsarefollowedonradioandtelevisionby tens of millions of 

Nigerians. As information is what radio gives out during campaigns. The users of information 

aired on radio use it for different reasons. Goldfarb (2006) opined that information is valuable 

resources required in any society, thus acquiring and using information are critical and important 

activities. 

  



CHAPTER THREE 

RESEARCHMETHODOLOGY 

 ResearchDesign 

 

Theresearchdesignapproachedthestudyformaudienceanalyticalperspective 

usingthesurveyresearchdesignNworgu(1991,p.5)positsthat”asurveyresearch is one in which a 

group of people or items is studied by collecting or analyzing data from a few people or items is 

considered to be representative of the entire group “ According to Okoro (2001.p.41) “survey 

researchis the processof gathering data from a target population through the use of questionnaire 

or interviewsand subjecting data to statistical analysis for the purpose of reaching conclusion 

ofsubject matter of study and providing solutions to identified research problems “ . 

To further butters this fact, Sobowale (1983 ) noted, this technique (survey) 

involvesdrawingupasetofquestionsonvarioussubjectsoronvariousaspectof a subjectwhich a 

sample is requested to react to. 

Therefore, the survey design used serves as a veritable tool for collecting 

empiricaldata,throughquestionnairefromasampleofthepopulationunderstudy 

 Populationofthestudy 

ThepopulationofthisresearchwasliterateadultcitizenofNigerianswhowere resident in Ilorin 

literate adult citizens were chosen because of their ability to decode advertising message both 

from the print and electronic advertisements. Thus,theystandat abetterchancetograntthisstudy 

thevitalinformation/data so as to actualize the desired objective. 

 SampleSizeandSamplingTechnique 

Many a times, an entire population would not be studied due to time and resource 

constraints. The usual approach in this situation would therefore entail 

takingasampleconsideringthefactthepopulationoftheareawouldbetoobogus, Sample size of 200 

respondents were selected for the research work. 

As a result of largepopulation, the purposive sampling technique was employed to determine 

the sample sizeof the study .According to Ikeagwu (1998,p.18a) “thebasicassumptionbehind 

perspectivesamplingmethod isthat withgoodjudgmentandappropriatestrategy,onecanhand–

pickthecasestobe includedinthesampleandthisdevelopssamplethatissatisfactoryinrelationto ones 

need”. Those that met the requirement of this research in the chosen populationsample are 



adultmale and female who have access to electronics and prints media to this end 150 respondent 

were purposively selected for the study. 

 InstrumentforDataCollection 

The questionnaire was used as the instrument of data collection. A questionnaireconsistsof 

alistquestionsrelatingto theaimsofthestudyand the 

researchquestiontobeverified(Nwanna1990,p.111).Thequestionnaireisavital 

instrumentofgatheringinformationfrompeopleabouttheiropinions,attitude behavior and 

perspectives on given phenomenal(sobowale,1983). The questionnaire for this study contains 

two sections,and psycho-graphic sections. The demographics section containsthe personal data of 

the respondentwhile the psycho-graphics question examinesthe logicaland carefully selected 

questions aimed at sourcing reasonable and accurate answers from respondent such that can help 

solve the researchproblem . 

Also,itismadeupofclosed-endedandopen-endedquestionswiththeformer forming a greater 

percentage since the researchintendto elicita higherdegreeof measureable data .Thedata a 

generated by whipple and Courtney(1985,p.14)whichwerelisted 

anddiscussedinchapteroneofthisstudy was used to develop a contextual modified matrix question 

that helped to elicit more information for use in the study. 

 Validity and Reliability Of Instrument 

Okoro(Zool,p.12)Positsthat“validityreferstotheaccuracyofaninstrument 

i.e. how well it measure what it is suppose to measure’’ In other to establish the validity of the 

instruments the researcher used the expertise of some mass communication and marketing 

professionals who reviewed and made very useful input that helped to achieved high validity for 

the questionnaire. 

Ogbaziandokpala(1994,p.25)positthat,“reliabilityoftheinstrumentortest is the degree to 

which an instrument is consistent in measuring whatever it purports to measure’’ in establishing 

the reliability of the instrument, the researcherappliedthetest-

retesttechniqueisaprocesswherebytheresearcher administered the constructed questionnaire to the 

same sample group more than once with the view of discovering how consistent each element of 

the group is in the scoring of the instrument at such different time. 

 Method of Data Collection 



Questionnaires being the data collection instrument were personally administered and 

retrieved by the researcher on face to face interaction, The 

questionnairewasseifcompletedbecausetherespondentswereliterate.Thiswas to ensure high 

response rate, However, the number of questionnaires that were distributed was 200 while 150 

representing 75% were retrieved. 

 Techniques of DataAnalysis and Presentation 

Quantitative data generated in the study were analyses in frequencies and percentage in 

tables, charts, while the data or information (secondary data and published information) were 

analyzed and presented qualitatively or critically. 

Meanwhile, in analyzing data of the study, two major steps were taken which include. 

Step1:Descriptionbasedonthecharacteristicsofthestudysample. Step2:Description 

based on the metric analysis. 

DescriptionBasedOnCharacteristicsoftheStudySamples 

The background information or bio-data of the sample under study is usually the first stage 

in data analysis such variables include, Sex, age, educational qualification marital status and 

occupation of the respondents. 

The frequency distribution table and percentage were used in describing variables. 

 

  



CHAPTER FOUR 

DATA PRESENTATION AND ANALYSIS 

This presentation and data analysis are gotten through distribution of the 100 copies of 

questionnaire with a critical analysis of data collected for the purpose of this research work. In 

this chapter, the data collected are analyzed and interpreted for valid conclusion purpose of this 

work. 

4.1 Data Presentation 

The research present data in both textual and tabular form for easy reading and understanding the 

presentation from the question are used. 

Table 1: Distribution of Respondents by Sex 

Sex Frequency Percentage % 

Male 28 28% 

Female 72 72% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

From the table above, 28 respondents (28%) are male and 72 respondents (72%) are female. 

Generally, the number of male supersedes the males. 

Table 2: Distribution of Respondents by Age 

Age Frequency Percentage % 

18-20years 55 55% 

21-25years 35 35% 

26-30years 8 8% 

31 and above 2 2% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 2 shows that 55 respondents (55%) are between (18-20), 20 respondents (35%) are between 

21-25years, 8 respondents (8%) are between the age bracket of 26-30years while 2 respondents 

(2%) are between the age bracket of 31 and above respectively. 

  



Table 3: Distribution of Respondents by Marital Status 

Marital Status Frequency Percentage % 

Single 72 72% 

Married 16 16% 

Divorced 12 12% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 3 shows that majority of the respondents are 72 (72%) which they are single, 16 

respondents (16%) are married while 12 respondent (12%) is divorced. 

SECTION B 

Table 4: Do you have a Radio Set? 

Options Frequency Percentage % 

Yes 72 72% 

No 19 19% 

Undecided 9 9% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 4 shows that 72 respondents (72%) have a radio set while 19 respondents (19%) says no 

that they don't have a radio set while 9 (9%) were undecided whether they have a radio set or not. 

Table 5: Do you Receive Radio Signal in your Community? 

Options Frequency Percentage % 

Yes 72 72% 

No 19 19% 

Undecided 9 9% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

In table 5, it shows that 72 respondents (72%) receive radio signal in their community, 19 

respondents (19%) didn't receive a radio signal in their community while 9 respondents (9%) 

were undecided whether they receive a radio signal in their community or not. 



Table 6: What Purpose Does Radio Serve You? 

Options Frequency Percentage % 

Educational 81 81% 

Informational 14 14% 

Entertainment 5 5% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 6 shows that 81% purpose of radio is educational, 14 % informational and 5% is 

entertainment. 

Table 7: Does Radio Benefit Your Community? 

Options Frequency Percentage % 

Yes 85 85% 

No 9 9% 

Undecided 6 6% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 7 shows that 85 respondents (85%) consume radio benefit in their community, 9 

respondents (9%) didn't benefit radio in their community while 6 respondents (6%) are undecided 

whether they are benefiting radio in their community or not. 

Table 8: Does Radio messages Create awareness about the 2015 general elections? 

Options Frequency Percentage % 

Yes 76 76% 

No 11 11% 

Undecided 13 13% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 8 shows that 76 respondents (76%) agreed that radio messages create awareness about the 

2015 general elections, 11 respondents (11%) opined that radio messages does not create 

awareness about the 2015 general election while 13 respondents (13%) are of the opinion 



whether it radio messages create awareness about the 2015 general election or not. 

Table 9: Do you agree that the extent which residents in Ilorin Metropolis create awareness 

on the effectiveness of political awareness is very high? 

Options Frequency Percentage % 

Yes 79 79% 

No 12 12% 

Undecided 9 9% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 9 shows that 79 respondents (79%) said yes to the said question that residents in Ilorin 

metropolis create awareness on the effectiveness of political awareness is very high, 12 

respondents (12%) said no while 9 respondents (9%) are of the opinion whether residents in 

Ilorin metropolis create awareness on the effectiveness of political awareness is very high or not. 

Table 10: Does the people of Ilorin metropolis enlighten and inform its listeners very well 

during the political processes? 

Options Frequency Percentage % 

Yes 79 79% 

No 13 13% 

Undecided 8 8% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 10 shows that 79 respondents (79%) opined that Ilorin metropolis enlighten and inform its 

listeners very well during the political processes, 13 respondents (13%) said no while 8 

respondents (8%) are undecided whether the people of Ilorin metropolis enlighten and inform its 

listeners very well during the political processes. 

  



SECTION C 

Table 11: The program Face the Nation on Radio station increased political awareness 

about the 2019 general elections. 

Options Frequency Percentage % 

Strongly agree 38 38% 

Agree 53 53% 

Neutral 0 0% 

Disagree 0 0% 

Strongly disagree 9 9% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 11 shows that 38 respondents (38%) strongly agree that the programme face the nation on 

radio station increased political awareness about the 2019 general elections, 53 respondents 

(53%) agree, 0 respondents (0%) neutral, 0 respondents (0%) disagree while 9 respondents (9% ) 

strongly disagree. 

Table 12: The program Face the Nation on Radio programme ensured the credibility or 

radio messages about the 2019 general elections. 

Options Frequency Percentage % 

Strongly agree 28 28% 

Agree 58 58% 

Neutral 2 2% 

Disagree 5 5% 

Strongly disagree 5 5% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 12 shows that the programmes face the nation on radio programme ensured the credibility 

of radio messages about the 2019 general elections with the following response strongly agree 

28%, agree 28%, neutral 58%, disagree 5% while 5% strongly disagree. 

 



Table 13: The program Face the Nation on Radio programme made listeners more 

conscious about election activities by INEC and political aspirants during the 2019 general 

elections. 

Options Frequency Percentage % 

Strongly agree 40 40% 

Agree 42 42% 

Neutral 6 6% 

Disagree 7 7% 

Strongly disagree 5 5% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 13 shows that 40% strongly agree to the above question, 42% agree, 6% neutral, 7% 

disagree while 5% strongly agree 

Table 14: The program Face the Nation on Radio programme changed listeners political 

participation decision during the 2019 general elections. 

Options Frequency Percentage % 

Strongly agree 24 24% 

Agree 62 62% 

Neutral 2 2% 

Disagree 8 8% 

Strongly disagree 4 4% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 14 explains that 24 respondents (24%) strongly agree, 62 respondents (62%) agree, 2 

respondent (2%) neutral, 5 respondents (4%) disagree while 4 respondents (4%) strongly 

disagree. 

  



Table 15: Listeners of Ilorin metropolis Face The Nation on radio programme will seek 

information about future elections from the program. 

Options Frequency Percentage % 

Strongly agree 30 30% 

Agree 58 58% 

Neutral 0 0 

Disagree 2 2% 

Strongly disagree 10 10% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 15 shows that 30 respondents (30%) strongly agree that listeners of Ilorin metropolis face 

the nation on radio programme will seek information about future elections from program, 58 

respondents (0%) agree, 6 respondents (10%) disagree while 4 respondents (10%) strongly 

disagree. 

Table 16: Governments as development partners can use community radio to reach out to 

the rural people for participation in developmental activities 

Options Frequency Percentage % 

Strongly agree 48 48% 

Agree 35 35% 

Neutral 6 6% 

Disagree 9 9% 

Strongly disagree 2 2% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 16 shows that 48 respondents (48%) strongly agree to the above question, 35 respondents 

(35%) agree, 6 respondents (6%) neutral, 9 respondents (9%) disagree while 2 respondents (2%) 

strongly disagree 

  



Table 17: Community Radio will serve as a Veritable Tool for the Mobilization of the Rural 

People for Participation Activities 

Options Frequency Percentage % 

Strongly agree 42 42% 

Agree 48 48% 

Neutral 2 2% 

Disagree 5 5% 

Strongly disagree 3 3% 

Total 100 100% 

Source: Researcher's Field Survey, 2024 

Table 17 shows that 42% strongly agree, 48% agree, 2% neutral, 5% disagree and 3% strongly 

disagree to the above question. 

 

  



CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATIONS 

Summary 

The study sort to investigate and evaluate audience perception of effectiveness of radio campaign 

on political tolerance among residents of llorin metropolis. The study focus was based on the 

political announcements, messages and Face the Nation program aired on Ilorin metropolis 

during the 2019 general election. The study was able to highlight radio as a means of 

disseminating credible information on 2019 general election process and the election. 

The first chapter of the study gave a background analysis to the study. stated the research 

problem, objectives, research question, scope of study and the significance of the study. It also 

operational definitions of terms were given in the same chapter. 

The following chapter, reviews critical literature relevant to the study and gave theoretical 

framework to the study. The discussion evolved from theoretical backing such as agenda setting 

and voting behaviour theory to discussions on radio broadcasting, history of radio broadcasting in 

Nigeria. political mobilization and participation. 

Reviewing relevant literature in the area of the study allowed for critical evaluation of previous 

discussion in the field of study. 

 

The method of research adopted in the methodology is the survey method of research. The 

questionnaire is the tool for data collection in the study. The questionnaires were administered on 

a sample drawn from the total population of residents in Ilorin area of Kwara State of 100 

questionnaires were properly filled. 

Conclusion 

The issue of whether radio with emphasis on llorin metropolis as a media tool can be used in 

increasing political participation of voters before and during elections through political 

programmes and messages is true as observed during the course of the study. 

Also, the credibility of information gotten from other sources of information can be reduced with 

the use of the radio a means of dissemination political messages, which was the case during the 

2019 general election. 

From the study the finding on RQ I showed a majority of respondents acknowledged that llorin 

metropolis created necessary awareness is very high 79 respondents said yes (79% 12 

respondents (12%) said No While 9 respondents of (9%) are of the opinion whether residents of 

Ilorin metropolis create awareness effectiveness of political awareness is very high or not. 



From the study the finding on RQ 2 showed that majority of the respondent did not strongly agree 

that campaign and electoral information on political tolerance are perceived credible by the 

resident of Ilorin metropolis 30 respondents of (30%) strongly agree 58 respondents (58%) agree, 

2 respondents (2%) disagree while 10 respondent (10%) strongly disagree. Rq 3 looked at how 

well the people of llotin metropolis enlighten and inform its listener during the political process 

(79%) opened that llorin metropolis enlighten and inform its listener very well during political 

process, 13 

respondent (13%) said no that lorin metropolis did not enlighten and inform its listener very well 

during political process while 8 respondents (8%) were undicided whether the people of Ilorin 

metropolis enlighten and inform its listeners very well during the political process. 

 

 

These finding indicate that majority of the respondent were influenced by the radio message 

forward the election fellow the election process in general and also participate in the 2015 general 

election as the majority could listen to credible information relating to the election from radio 

station. In view of the findings in the following recommodation are put forward support the 

findings and literature review. 

5,3Recommendations 

In view of the finding in the study, the following recommendations are put forward to support the 

finding and literature review: 

1)Government should increase allocation of funds to the information ministries and 

communication outlet of electoral bodies so as to enable proper dissemination of information to 

the radio stations which will enable the stations to effectively pass credible information through 

programmes to listeners. 

2) The Freedom of Information Bill should be dealt with forthwith and the Bill made to become 

part of the nation's governing laws. This will increase the level of access the media has to 

information and will go a long way in restoring sanity and credibility into the democratic process. 

As it will enable the media to report their news as it relates to election in the country in à free and 

fair manner. 

3) Media practitioners should be given adequate training on how to report issues related to 

election matters in the country. This will ensure that the information being passed across is 

accurate and has been verified to be credible. 



4) INEC should use the radio to properly educate voters about the voting process and its activities 

during the elections to enable it conduct free and fair elections and increase political participation 

within the country. 

5) Political parties and political aspirants should not only campaign and air media messages on 

the radio but shople ungage their electorates in discussions over radio programs this will increase 

candidates credibility and increase the level of awareness about the part and its goals. Sequel to 

the Andings of the research work the research or is suggesting that further research shrald be 

carried out the impact of radio message during election on election credibility. 
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