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ABSTRACT
The study is a critical examination of the role of broadcast media as tools for effective rural development. The rural means of communication is still the epitome for rural development. These broadcast medium of communication includes the following: radio, television and some modern means of communication such as the internet etc.
However, both primary and secondary data will be used in gathering information for the study. The secondary data will come as a review of documented materials, while the primary data will be obtained with the help of questionnaire and oral interview, and will be administered to the rural dwellers with the help of the researcher, who will help the unlettered ones to fill in the boxes by explaining the questions to them.
A total of 383 questionnaire will be distributed precisely to the Magaji of Oyun Village.
The data collected will be tabulated and analyzed using percentages. The four hypotheses formulated will be tested using chi-square method respectively.
	The findings of the study will show among others that the broadcast media is a tool for an effective rural development.    
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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND OF THE STUDY
Inspite of the fact that broadcasting historians could not provide the exact date of the beginning of radio, which is the fore runner of television, they agreed that the start of regular broadcasting service was in 1920.
It will be no understatement that it was a fore runner in developing primitive communities via its informing, educating and entertaining that the rural dwellers. Although, one could be wondering that the rate at which the urban areas in early ages and now get influenced by radio rural areas which have restricted access to this modern means of communication.
However, they still get influenced by broadcast media and the garment of influence can only depend on the government welfare in catering for its rural dwellers a they only have limited resources to have access to this mediated information of the broadcast media.
Another issue to be addressed is the perception and mindset of rural dwellers towards broadcast media and their message. Most rural dwellers believe that broadcast message are only meant for the sophisticated and the few of them that believe that the broadcast message is also meant for them had already developed the belief that most broadcast media message. Information are based on nothing but propaganda and even some of them find that broadcast programme and message are the abstract. As a result, they have little or no time to listen to them coming up with the statement that “I have preference in spending more time in the farm than listen to those mendacious stories of the broadcast media which is of little benefit to me”.
Ayo dujile 2005 XIV this is because rural dweller engage in either farming or fishing activities and see no reason to listen to broadcast that is not meant for the rustic people.
How can could the media solve the problem of in accessibility of broadcast media message in the rural setting? And broadcast media via its programme improve on it by inoculating the long built – in attitude of the rural dwellers towards mediated information of the media? It is against this back drop that this study is based and it will be examining the role broadcast media can play in grassroots development. Radio in particular is believed to be the most accessible to the rural dweller given the low cost of buying and of maintenance. In addition, people’s attitude would be measured on the broadcast media and their contents available to them.
The frame work of this project is to critically examine the broadcast media tool for effective rural development – the term broadcasting refer to the totality of the communication and technology process that allows for the transmission of audio. Visual signals to a large heterogeneous mass of people simultaneously. The inclusion of radio and television media under the generic term “MASS MEDIA” is justified because of their ability to reach large part of the population and their message is meant for public reception.
According to Head and Stealing (1982) “mass media are those means of communication that use technology to reach large part of the population almost simultaneously with the kind of news and entertainment ordinary people kind attractive and at a price that ordinary people can afford to pay”.


1.2	STATEMENT OF THE PROBLEM
In the communication process especially as regards to broadcast media (Radio and Television) and modern mass media such as the prints and the electronic media the rural people seems to be marginalized due to several factors. In spite of these factors broadcast media (Radio and Television) could be positively exploited and civilized to met the needs of rural populace and also to curb the menace of illiteracy among the rural dwellers. How far the harnessing and utilization of these broadcasting media means would get to solve the problem of the rural thesis, the primary concern of this research.
Broadcast media are believed to be too exhibit?? due to the fact that they are mostly based in urban area. To this end, rural communities participation in the news making process is neglected. The quality of information made available to them either too poor or irrelevant to the needs, and aspirations of the rural community. Rural dwellers are therefore left what being carried along the broadcast media programming. 
1.3	OBJECTIVES OF THE STUDY
The objectives of the research are as follows:
1. To identify the types of broadcast media commonly used in Oyun village.
2. To assess the credibility and reliability of broadcast media information among Oyun villagers.
3. To evaluate the effectiveness of broadcast media in meeting the information needs of Oyun village for development purposes.
4. To determine the extent to which radio, compared to other broadcast media, is utilized by the people of Oyun village.
1.4	RESEARCH QUESTIONS
1. What types of broadcast media are most commonly used by the people of Oyun village?
2. How do Oyun villagers perceive the credibility of information received from broadcast media?
3. How effective are broadcast media in addressing the development and information needs of Oyun village?
4. Is radio used more frequently than other forms of broadcast media in Oyun village?
1.5	RESEARCH HYPOTHESES
Hypothesis 1:
H0: Broadcast media are not commonly used as sources of information in Oyun village.
H1: Broadcast media are commonly used as sources of information in Oyun village.
Hypothesis 2:
H0: Broadcast media are not perceived as credible sources of information by Oyun villagers.
H1: Broadcast media are perceived as credible sources of information by Oyun villagers.
Hypothesis 3:
H0: Broadcast media do not effectively address the development needs of Oyun village.
H1: Broadcast media effectively address the development needs of Oyun village.


Hypothesis 4:
H0: Radio is not used more frequently than other broadcast media in Oyun village.
H1: Radio is used more frequently than other broadcast media in Oyun village.
1.6	SIGNIFICANCE OF THE STUDY
The study will be a humble contribution towards the development of broadcast media communication in Oyun Village it will also serve as a source of encouragement to carry the broadcast media and other modern mass media to the community of Oyun Village, Ilorin East Local Government and Ilorin, Kwara State.
This study will guide other researches who want to know and understand the broadcast media s tools for effective rural development. This study will also encourage other cultural studies in African indigenous communication pattern.
It will also serves as literature on the roles being played by broadcast media, toward the development of a given community.
1.7	SCOPE OF THE STUDY
The study gives a brief background on the concept of broadcasting as stated in the introductory page of this research work. The study also identifies the broadcast medium art facts mostly used by the people of the community in the fast and present day.
The usefulness and limitation of these artifacts in serving the communication in the entire community is a result of the short period of time??
This study might also be limited to information collection from population figure of community under study, low literacy rate, time constraint are all part of the limitation.
Above all, the limitation of the case study is being influenced by the proximity of the case study to the researcher as well as transportation and financial constraint which make it necessary to choose a near by community based on geographical contiguity to the researcher.
1.8	OPERATIONAL DEFINITION TERMS
1. Media: It could be described as any medium through which information is being passed across to the people both by broadcast and nay other means of communicator.
2. Tools: A useful means through which goals can be achieved.
3. Communication: It is the process by which we exchange our ideas, views, opinions, norms, valves, traditions beliefs etc. from one person to another through a medium.
4. Effective: Producing a successful result.
5. Rural: An under developed area where people are living with a common norm.








CHAPTER TWO
LITERATURE REVIEW
2.1	INTRODUCTION
This chapter reviews relevant literature on the role of broadcast media as an instrument for rural development, with a focus on rural communities similar to Oyun Village in Ilorin. It explores key concepts, theoretical perspectives, and empirical studies that highlight how broadcast media can influence social, economic, and educational development in rural settings. 
2.1	CONCEPTUAL FRAMEWORK
The conceptual framework for this study is anchored on the interplay between broadcast media, rural development, and information dissemination, all of which are critical to understanding how communication technologies can drive progress in rural communities such as Oyun Village, Ilorin. Broadcast media, which encompass electronic communication channels like radio and television, are uniquely positioned to reach vast and diverse audiences, including those residing in remote and underserved areas. In rural contexts, these media serve not only as essential sources of news and entertainment but also as platforms for education, health awareness, and civic engagement (Smith, 2017). Their ability to transcend barriers such as illiteracy, limited infrastructure, and geographic isolation makes them indispensable tools for bridging the information gap that often exists between urban centers and rural settlements (Johnson & Adeyemi, 2019).
Rural development, on the other hand, refers to the comprehensive efforts aimed at improving the quality of life and economic well-being of people living in rural areas. This encompasses a broad range of initiatives, including the expansion of educational opportunities, enhancement of healthcare services, introduction of agricultural innovations, and the implementation of government programs designed to foster social and economic growth (Okoro, 2018). The success of these initiatives often hinges on the ability of rural populations to access timely and relevant information, which is where broadcast media play a pivotal role (Nwankwo, 2020).
Information dissemination is the process by which information is effectively spread to target audiences, ensuring that critical messages reach those who need them most. In the context of rural development, the power of broadcast media lies in their capacity to deliver development-oriented messages in local languages and culturally appropriate formats, thereby increasing awareness and encouraging active participation in community initiatives (Eze & Bello, 2016).	Through regular programming, special features, and interactive segments, radio and television can empower rural residents by keeping them informed about government policies, health campaigns, educational opportunities, and innovations in agriculture or business (Adeyinka, 2021).
This conceptual framework guides the present study by examining how broadcast media, through strategic information dissemination, facilitate the process of rural development in Oyun Village. It recognizes that the effectiveness of broadcast media is not only determined by technological reach but also by the relevance, credibility, and accessibility of the content delivered (Amadi & Yusuf, 2019). By focusing on these interrelated concepts, the study seeks to illuminate the mechanisms through which broadcast media can overcome traditional barriers to communication, foster positive attitudes toward mediated information, and ultimately contribute to sustainable rural development (Chukwu, 2022).
2.1.1	RADIO AS VERITABLE TOOL FOR DEVELOPMENT
Several studies in Nigeria gave credence to radio as a major source of information (Olowu and Igodan, 1989, Mohammed and Wanaso, 1993, Yahaya 1995).
According to Moemeka (1990), radio is one medium of mass communication that is the most appropriate for rural emancipation. That is in support of the special position UNESCO accorded the radio in rural development activities as far back as 1965.
It emphasized that, in developing countries the greater part of people live on the land, are frequently isolated by illiteracy and lack of transportation but effective communication with rural people and their active participation in the life of their counting are essential for developing societies. Radio broadcasting, when skillfully used, has proved to be the most effective medium of communication with these far flung population.
This position is a corroboration of an earlier recognition of the mass media strategy for the “status conferral role in development as postulated by Paul Lazardsfeld and Robert Merton since 1947.
According to the duo, the mass media have significant influence on individual decision making process for instance, audience of broadcast media believe that “it something is important it will surely be broadcasting over the media”. According to William Sweeney (1993) who enumerated a number of issues associated with the use of radio in several developing countries, over 50 successful open broadcast, narrow cast and campaign strategies were adopted.
Findings revealed that radio was educative and informative promote products and services, elicits feedback and aids participatory process and as well produces results including change and action.
Hence, radio has been recognized for its outstanding qualities in mass communication in the words of Williams Sweeney, cited in Cole and Webb (1987: 64).
Radio is still the most potent communication innovation since the print press, it has large scale manufacture and distribution of in expensive battery operated transistor radio have brought much of the words population into an international communication network.
2.1.2	THE ROLES OF THE DEVELOPMENT RADIO
The classification of the functions of mass media along the tripartite axis of information, education and entertainment (and sometimes surveillance) seems to lump up so many distinct and significant function of the media to effect that they become little know and underplayed.	Attempt is made home is examine the role of the development radio in a little detail.
The information disposing and the enlightment role of radio are commonest of its functions. Radio disseminates information to people about health, agriculture, education and economy road safety among other issues, common formats are used to lectures (or straight talk), news entertainment, especially drama, discussion and jingles. In Nigeria, each radio station has several programmes for this purpose (Radio Niger), for instance has Kiwon Lafiyan Iyali (Family Health), and its Nupe, Gwari and English version. Radio Benue has Tom Sule (Farm work), profitable agriculture, farming world and Yaa a Doo (that the homes may be good), a programme for home maker, Radio Nigeria Ibadan has Abiye, a health education programme sponsored by UNICEF, agbe onije Amodun for farmers’ education and so on. Radio O.Y.O had Kara O le (Health), Kebi Ma pa’le (Agriculture) among other programmes. Radio Ghana has women farmer education programmes in Akan, Ga and Ewe Language. It also has a programme for fishermen and farmer known as Goje is Akanahd as Aaradele in Ewe.
Radio also performs the role of an equalizer of Academic opportunities. This is done, especially in the areas of adult and continuing education and correspondence learning, where good teaches and health workers are not evenly distributed, radio is depended upon to perform their roles. The difference between this and the role just discussed, is that the latter is a fairly regulated academic programme, leading to in built evaluation and sometimes to certification. The ACPOCACCION cultural popular). Radio school is Colombia is a good example with a staff strength of about a thousand and about twenty thousand volunteers, the radio was graduating between a hundred thousand or two hundred thousand people annually (Hornik 1998).
In addition, radio mobilize people to support government decision and programems. In Nigeria, Radio Kaduna, through its programmes Don Makkeyaya a Ruga, successfully mobilized the hitherto intractable nomads to partake in Nomadic education. About 83% of EL-Nafaty’s (1999) respondent claimed that the radio programme influenced their enrolment in nomadic education classes. Unfortunately the role has been abused in Nigeria and other developing countries where the government formally, controls the media mass mobilization has turned into “propaganda and mass hypothesis” (Soola 1999).


2.1.3	RADIO DEVELOPMENT: PROSPECT AND CHALLENGES                      
Radio is not an omnipotent medium certain development hurdles have proved every difficult for radio to cross. Research has consistently suggested that radio is not very effective when it comes to charging old habit and causing people to adopt new practices especially when such practices contradict some formally yield tradition. Kelvin et al (1968) similar villages in India. Two village each were for control, literacy treatment and radio treatment of the three groups radio was the most effective in increasing knowledge. However, it was discovered that though knowledge of innovation increased, trial and adoption appeared very negligible if they existed at all. Gillency and Moore 1985 reported then evaluation of a family planning radio programme in Egypt, carried out by the University of Chicago the result showed that radio “increased knowledge of family planning but did not necessarily increase use of contraception” C.P. (1969).
Herzog et al (1968), worked among 1307 farmer in Brazil and discovered the though 64% said their sources of agricultural information was radio, only 2% agreed that radio could cause than to day innovation.
In addition, strictly speaking, radio does not reach everyone, with development message long ago, Lazards field, cited by Bogue (1979: 1- 2), discovered that it is people who are formally educated who again have the productivity to use radio for education, while the illiterate patronize radio for entertainment.
Briengar (1990:70) discovered that “only 27% of those with no education listened to radio daily” when most people time into radio, they are looking for entertainment or for background noise.
Radio is also weak when it comes to transmitting complex technical details when it comes to this, educational radio always depends on written material and the assistance of human tutor of all these limitation, it is this for which the radio can be blames.
Among the census of these limitation is the fact that radio especially under the control of government, lacks credibility people behave what they hear on radio only conditionally such condition include ownership of the radio station, presence of popular participation, the personality of the presenter and the producer and even the programme for most (Bogue and Peigu 1979: Rosario Braid 1983).
Another factor that created impediment for the development radio is lack of expertise on the part of development programme procedure and presenters that is why a farmer’s programme in a north central Nigeria station was consistently broadcast between 11.00am and 12.00noon when farmers should normally be on the farm! Other include commercialization, political interference lack of finding and over centralization of radio station.






2.2	THEORETICAL FRAMEWORK
This research work will be grossly incomplete without a befitting theoretical frame work which will form the foundation on which the various literatures gathered and analysis in this work would rest on.
After careful examination, we arrived at two theories that are consider to be conditionally powerful with recognized that mass media worked with other variable to bring change either  at the individual level or at the group or social level. The theories are democratic participatory model and development communication theory.
2.3.1	DEMOCRATIC PARTICIPATORY MODEL
The Democratic Participatory Model underscores the importance of media systems that are decentralized, accessible, and responsive to the unique needs of local communities, especially in rural settings. This model moves away from top-down communication structures, instead promoting a horizontal, two-way process where rural audiences are not just passive recipients but active participants in content creation, programming, and decision-making (Sikdar et al., 2020; Fraser & Estrada, 2001). In practice, this approach is embodied by community radio and local broadcasting initiatives, which are typically owned, managed, and operated by the community itself. Such stations serve as platforms for diverse voices, enabling marginalized groups—including women and minority populations—to express their perspectives, share local knowledge, and influence the public agenda (Dimitra Newsletter, FAO, 2008).
Community media under this model facilitate inclusivity and feedback, encouraging listeners to contribute ideas, critique programming, and help determine station policies and objectives (Fraser & Estrada, 2001). For example, participatory radio projects in Africa have empowered rural women and men as actors in their own development by involving them in the production and dissemination of information relevant to their lives (Dimitra Newsletter, FAO, 2008). These stations often address local issues—such as agriculture, health, education, and social welfare—through programming developed in collaboration with the audience, ensuring that content is relevant and actionable (Sikdar et al., 2020).
Research has shown that democratic participatory media foster a sense of ownership and agency within communities, helping to build social cohesion and strengthen democratic practices at the grassroots level (Fraser & Estrada, 2001; Sikdar et al., 2020). By amplifying community voices and facilitating open dialogue, this model transforms broadcast media into catalysts for rural empowerment, cultural preservation, and inclusive development.
2.3.2	DEVELOPMENT COMMUNICATION THEORY
Development Communication Theory centers on the purposeful use of communication strategies and media to promote social and economic progress, particularly in underdeveloped or rural regions. The theory posits that broadcast media—especially radio and television—are powerful tools for disseminating information on health, agriculture, education, and governance, thereby supporting rural development initiatives (Chapman et al., 2003). Unlike traditional, top-down communication approaches, development communication emphasizes participatory methods, where local communities are actively engaged in both the design and delivery of media content (Sikdar et al., 2020).
Empirical studies have demonstrated that when rural populations are involved in the communication process—such as through listeners’ clubs, call-in programs, or community reporting—there is greater adoption of innovations, more effective problem-solving, and increased sustainability of development outcomes (Chapman et al., 2003; Walters et al., 2011).	For instance, participatory radio in Indonesia and Africa has been shown to improve agricultural extension, health practices, and disaster preparedness by using local languages and culturally relevant formats (Walters et al., 2011; Dimitra Newsletter, FAO, 2008).
Development Communication Theory also recognizes the role of media in fostering dialogue between citizens and authorities, enhancing transparency, and enabling communities to hold policymakers accountable (Fraser & Estrada, 2001). By integrating participatory communication techniques, broadcast media can help rural communities articulate their needs, access vital information, and mobilize collective action for sustainable development (Sikdar et al., 2020).
2.3	EMPIRICAL REVIEW
The three major literatures discussed in this research each play a distinct role in shaping our understanding of how broadcast media can foster rural development, particularly through the lens of democratization, participatory communication, and the empowerment of rural populations. The first, “Rural Democratization for Broad-Basing Extension” by Alex (2021), provides a comprehensive exploration of democratic decentralization as a method for enhancing rural development. This work argues that transferring political power and resources to local governments, which are democratically elected and representative, empowers rural people by increasing their access to resources and decision-making authority. The literature highlights that such democratization processes, when effectively implemented, lead to greater participation, transparency, and efficiency in rural development. It also points out that connecting democratization with development requires innovative institutions and processes, including the devolution of fiscal and administrative authority and the involvement of stakeholders in planning and implementing development interventions. This literature is foundational in showing how the principles of democratization can make extension and advisory services more vibrant, responsive, and aligned with the needs of rural communities, and it underscores the importance of inclusive, participatory systems for sustainable rural progress (Alex, 2021).
The second literature, as discussed in the Transnational Institute’s publication “Rural Democratisation: (Re)Framing Rural Poor Political Action” (2008), focuses on the necessity of amplifying the voices of the rural poor and increasing state accountability to rural citizens. It frames rural democratization as not just a technical process but a political one, where collective action and rural social movements are essential for challenging institutionalized power structures and ensuring that development policies are accountable to the poorest sectors of society. This work emphasizes the importance of building social and political organizations that can represent diverse identities and interests in rural society, advocating for more democratic practices both in policy-making and in the implementation of development programs. The literature’s function in this research is to highlight the role of rural collective action and organization-building in making democratization meaningful and effective, and it supports the notion that broadcast media can serve as a platform for mobilizing rural voices and fostering greater participation in decision-making (Transnational Institute, 2008).
The third literature, “Rethinking Rural Development” (Farrington & Gill, 2002), offers a critical perspective on the persistent challenges facing rural development efforts, despite decades of focus and investment. This work calls for a new narrative that recognizes the complexity of rural poverty and the need for innovative, context-specific approaches. It acknowledges that while rural development has been central to broader development agendas, the persistence of rural poverty and declining funding necessitate a rethinking of strategies. The literature underscores the importance of integrating social, economic, and institutional factors and suggests that rural development initiatives must be more inclusive and responsive to local realities. Its function in the research is to provide a broader context for understanding why participatory approaches, democratic decentralization, and the effective use of broadcast media are critical for achieving meaningful and sustainable rural development outcomes (Farrington & Gill, 2002).
Together, these literatures create a comprehensive framework for the research: Alex (2021) establishes the institutional and participatory foundation for rural democratization; the Transnational Institute (2008) underscores the political and organizational dimensions of empowering the rural poor; and Farrington & Gill (2002) provide a critical lens for evaluating the effectiveness and sustainability of rural development strategies. Each contributes to a nuanced understanding of how broadcast media, when integrated with democratic and participatory processes, can become a powerful tool for rural transformation.


CHAPTER THREE
METHODOLOGY
3.1	INTRODUCTION
	The survey method on the basis of self administered questionnaire is the research used for this study. This method is appropriate since the study is based on a critical look concerning the various broadcast media as an agent of rural development. It is also the most suitable method to gather a vast number of data since it makes data arrangement and computation leg cumbersome to compute. It is also the most suitable research method for this study.
3.2	RESEARCH DESIGN  
	Research design according Haskins (1968) refer to the total plan of a investigation on study. It is restricted to an aspect of research only.
	Nworgh (1991) stated that research design is a plan or blue print which should be collected and analyzed.. Research design provides the procedure outline for the conduct of the investigation. The research design helped in providing the necessary framework needed by the research for tackling certain problem such as what ought to constitute the target population, what is sample population and the sampling techniques to be used   in determining it, how to collect and analysed the data, that type of statistical test is appropriate e.t.c. the researches this made use of questionnaire as a measuring instrument.   The questionnaire is going to be given to the respondent in their various homes to ensure error free and high rate of the questionnaire.


3.3	POPULATION OF THE STUDY.
	Population refer to animate or inanimate thing which the study is forced. It could be class, libraries, town, local government areas, states, nation or person. The researcher is interested in getting information from the study?  (Nnajehigo 2001. 67)
	The population of this study is Oyun village people in Ilorin east Local Government area, Ilorin, Kwara state. The population study of this thesis is therefore going to be carried out in Oyun village. This is done in order to know the view of this people in the rural area and how the broadcast media have been agent of department in the village.
3.4	SAMPLE AND SAMPLING TECHNIQUES
	Sample comprises of the part of the population studied Nworgh (1991) stated that sample is that part of portion of the population that is studies of the entire population.
	Ezeja. E  Ogili number or part of study of the population that is objectivity selected for such study.
	F.O Obedoeze (1996) also stated that for a research work to be a successful one him/her to be studied sampling techniques is the process of taking any portion of the universe or population of study as representatives of the population..
	Sampling is going to enable us to cost affection and cost effect in our research that is spend less in terms  of time, money, energy and other resources  (Nnayehigo  2001. 15)
	A random sampling technique will be used in different strategies to select the actual respondent; and is to enable every member of the community to have equal chance of being selected.
	A scientific means of statistical tools were used to determine the sampling size for the study.
	Yaro Yamai (1964) used this formula for finite population as
	N
N = It N (e)2
Where: - n = Desired sample size
	     N = the entire population
e = level of significant or limit of tolerable error assure to be 5% or 0.05
1 = Unit a constant figure
Therefore
N = N
    I + N (e)2
n = 11, 384
     1+11, 384 (0.0)2
n = 11, 384
      1+11, 384 (0.0025(2
n = 11, 384
      1+28.46
= 11, 384
    29.46
n = 386. 422
n = 386 (The Sample Size)
Therefore our desired sample size is going to be 386 to represent the entire population of 11, 384 people in the community according to the natural population census conducted in 2006.
3.5	INSTRUMENTATION
	For the research the survey method which uses the questionnaire is adopted other educational material such as interview, journals, textbook, the internet, magazine and other unpublished work are consulted too.
3.6	VALIDITY OF THE INSTRUMENT
	The measuring instrument employed is valid in the sense that it has numerous advantages. The method of instrument we are going to use in measuring the data is concurrent method. F.O. Obodoeze (1996) outlines the following advantage.
1.	It is credible because the results are usually reliable
2.	It reduce the monitoring of the project work
3.	It also makes the work less expansive
4.	A large volume of information is usually collected
Moreover, it is expected that the rural respondent will respond accordingly by answering the question effectively this study will be useful for other researcher in the field of mass communication – At the end of this itself as an effective rural development.




3.7	METHOD OF ADMINISTRATION OF THE INSTRUMENT	      
The researcher administers questionnaire on respondent to solicit for their responses as well as interpret the content for those that could not understand it. The researcher will assist them by reading the questionnaire question to them and indicating their responses against the question. The research will do this in their homes and in their local language on order to enable them understand the question.
This field administration of the instrument guaranteed sincere and candid information from them (respondents)
3.8	METHOD OF DATA ANALYSIS
	It is generally noted that no research study is complete until the researcher is able to analyze the result o the data collected as a result of that study. This simply means, given meanings to the characteristic of data themselves for better understanding enter  by the readers  who are not experts in research, data analysis helps researcher to test their hypothesis in order to find out which one is rejected or accepted.
	Data collected is going to be used to arrange and present in tables and analyzed in sample percentage format for easy comprehensive while reference response will also be tabulate during the testing of hypothesis. Questionnaire is going to be used to gather the basic facts about the researchers.

CHAPTER FOUR
ANALYSIS OF THE FIELD PERFORMANCE OF THE INSTRUMENTS
4.1	INTRODUCTION
	In this chapter, the data analyzed and the result arrived at were presented. Oyun village in Ilorin East local government area Kwara State Nigeria was studied to arrive at a conclusion of this study. A total of 382 copies of the questionnaire were distributed and encouraging all mere completed and returned. The shows 100% response, which is highly appreciated.
	Meanwhile, this was a result of the receptive nature of the respondent as well as personal approach which the researchers adopted in administering the questionnaire.
4.2	ANALYSIS OF RESEARCH ITEMS
Section A: Biodata of the Respondents
Item 1: Distribution of the Sex of Respondents
Table 1:
	Responses
	Frequency
	Percentage (%)

	Male
	210
	55.0%

	Female
	172
	45.0%

	Total
	382
	100


Source: Fieldwork, 2025
In the above table, 210 respondents representing 55% are male, while 172 respondents representing 45% are female.

Item 2: Distribution of the Age of Respondents
Table 2:
	Responses
	Frequency
	Percentage (%)

	18 – 28
	108
	28.3%

	29 – 39
	120
	31.4%

	40 – 50
	94
	24.6%

	51 and above
	60
	15.7%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows the age distribution of respondents. 120 (31.4%) are aged 29–39, 108 (28.3%) are 18–28, 94 (24.6%) are 40–50, and 60 (15.7%) are 51 and above.
Item 3: Marital Status of Respondents
Table 3:
	Responses
	Frequency
	Percentage (%)

	Single
	144
	37.7%

	Married
	238
	62.3%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows that 238 (62.3%) of the respondents are married, while 144 (37.7%) are single.

Item 4: Educational Qualification of Respondents
Table 4:
	Responses
	Frequency
	Percentage (%)

	PSLC
	62
	16.2%

	WASSCE/NECO
	114
	29.8%

	OND/Equivalent
	92
	24.1%

	HND/BSc and above
	114
	29.8%

	Total
	382
	100


Source: Fieldwork, 2025
The above table shows that 114 (29.8%) of the respondents have WASSCE/NECO, 114 (29.8%) have HND/BSc and above, 92 (24.1%) have OND/Equivalent, while 62 (16.2%) have PSLC.
Item 5: Occupation of Respondents
Table 5:
	Responses
	Frequency
	Percentage (%)

	Farming
	86
	22.5%

	Trading
	98
	25.7%

	Civil Servant
	74
	19.4%

	Artisans
	48
	12.6%

	Students
	76
	19.9%

	Total
	382
	100


Source: Fieldwork, 2025
According to the table, 98 (25.7%) of the respondents are traders, 86 (22.5%) are farmers, 76 (19.9%) are students, 74 (19.4%) are civil servants, and 48 (12.6%) are artisans.
Item 6: Which of this medium receiver(s) do you have?
Table 6:
	Responses
	Frequency
	Percentage (%)

	Radio
	108
	28.3%

	Television
	74
	19.4%

	Both
	172
	45.0%

	None
	28
	7.3%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows that 172 (45.0%) of the respondents have both radio and television, 108 (28.3%) have radio only, 74 (19.4%) have television only, while 28 (7.3%) have none.
Item 7: Which of this medium do you listen to more?
Table 7:
	Responses
	Frequency
	Percentage (%)

	Radio
	142
	37.2%

	Television
	70
	18.3%

	Both
	148
	38.7%

	None
	22
	5.8%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows that 148 (38.7%) of the respondents listen to both radio and television, 142 (37.2%) listen to radio only, 70 (18.3%) listen to television only, while 22 (5.8%) listen to none.
Item 8: Which of this medium content do you consider to be more credible?
Table 8:
	Responses
	Frequency
	Percentage (%)

	Radio
	126
	33.0%

	Television
	88
	23.0%

	Both
	144
	37.7%

	None
	24
	6.3%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows that 144 (37.7%) of the respondents consider both radio and television content to be more credible, 126 (33.0%) consider radio, 88 (23.0%) consider television, while 24 (6.3%) consider none to be credible.
Item 9: Which broadcast medium do you consider to disseminate information more on development of your community?

Table 9:
	Responses
	Frequency
	Percentage (%)

	Radio
	160
	41.9%

	Television
	56
	14.7%

	Both
	140
	36.6%

	None
	26
	6.8%

	Total
	382
	100


Source: Fieldwork, 2025
According to the table, 160 (41.9%) of the respondents consider radio as disseminating more information on community development, 140 (36.6%) consider both radio and television, 56 (14.7%) consider television, while 26 (6.8%) consider none.
Item 10: What role do you ascribe to the broadcast medium?
Table 10:
	Responses
	Frequency
	Percentage (%)

	Agent mobilization and socialization of the grassroots
	98
	25.7%

	Information conveyors
	82
	21.5%

	Entertainment
	66
	17.3%

	All of the above
	136
	35.6%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows that 136 (35.6%) ascribe all the listed roles to broadcast media, 98 (25.7%) chose agent mobilization/socialization, 82 (21.5%) chose information conveyors, and 66 (17.3%) chose entertainment.
Item 11: On what issue do you consider radio to be influential on you?
Table 11:
	Responses
	Frequency
	Percentage (%)

	Health
	72
	18.8%

	Politics
	54
	14.1%

	Religion
	62
	16.2%

	Economy
	68
	17.8%

	All of the above
	126
	33.0%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows that 126 (33.0%) of the respondents consider radio influential on all listed issues, 72 (18.8%) on health, 68 (17.8%) on economy, 62 (16.2%) on religion, and 54 (14.1%) on politics.
Item 12: Which of the broadcast medium disseminate information on your area?
Table 12:
	Responses
	Frequency
	Percentage (%)

	Radio
	142
	37.2%

	Television
	58
	15.2%

	Both
	162
	42.4%

	None of the above
	20
	5.2%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows that 162 (42.4%) of the respondents said both radio and television disseminate information in their area, 142 (37.2%) said radio, 58 (15.2%) said television, and 20 (5.2%) said none.




Item 13: What kind of issue or information is disseminated from Oyun?
Table 13:
	Responses
	Frequency
	Percentage (%)

	Cultural programme
	94
	24.6%

	Community development
	108
	28.3%

	Conflict/crisis
	76
	19.9%

	Religious programme
	104
	27.2%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows that 108 (28.3%) of the respondents said community development issues are disseminated, 104 (27.2%) said religious programmes, 94 (24.6%) said cultural programmes, and 76 (19.9%) said conflict/crisis.
Item 14: Is there any complimentary role played by the broadcast media with respect to the traditional means of communication in Oyun village?

Table 14:
	Responses
	Frequency
	Percentage (%)

	Yes
	292
	76.4%

	No
	90
	23.6%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows that 292 (76.4%) of the respondents agreed that broadcast media plays a complimentary role to traditional communication, while 90 (23.6%) disagreed.
Item 15: Do people of Oyun village refer to broadcast media as source of acquiring information than any other medium of communication?
Table 15:
	Responses
	Frequency
	Percentage (%)

	Yes
	304
	79.6%

	No
	78
	20.4%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows that 304 (79.6%) of the respondents refer to broadcast media as their main source of information, while 78 (20.4%) do not.
Item 16: Can the broadcast media (Television and Radio) enhance rural based communication more than the traditional means of communication?

Table 16:
	Responses
	Frequency
	Percentage (%)

	Yes
	316
	82.7%

	No
	66
	17.3%

	Total
	382
	100


Source: Fieldwork, 2025
The table above shows that 316 (82.7%) of the respondents believe that broadcast media can enhance rural-based communication more than traditional means, while 66 (17.3%) do not.
4.3	ANALYSIS OF RESEARCH QUESTIONS
Research Question 1: What types of broadcast media are most commonly used by the people of Oyun village?
Tables 6 and 7 provide insights into this question.
As gathered from Table 6, 172 (45.0%) of the respondents reported owning both radio and television receivers, 108 (28.3%) own radio only, 74 (19.4%) own television only, while 28 (7.3%) do not own any broadcast media receiver.
Table 7 further shows that 148 (38.7%) of the respondents listen to both radio and television, 142 (37.2%) listen primarily to radio, 70 (18.3%) listen primarily to television, and 22 (5.8%) do not listen to any broadcast media.
Research Question 2: How do Oyun villagers perceive the credibility of information received from broadcast media?
Table 8 addresses this question. It was gathered that 144 (37.7%) of respondents consider both radio and television content to be credible, 126 (33.0%) consider radio content more credible, 88 (23.0%) consider television content credible, while 24 (6.3%) do not consider any broadcast media content credible.
Research Question 3: How effective are broadcast media in addressing the development and information needs of Oyun village?
Tables 9, 10, and 11 provide relevant data.
Table 9 shows that 160 (41.9%) of respondents consider radio as the medium that disseminates more information on community development, 140 (36.6%) consider both radio and television effective, 56 (14.7%) consider television effective, and 26 (6.8%) do not consider any effective.
Table 10 reveals that 136 (35.6%) of respondents ascribe all roles—agent mobilization, information conveyance, and entertainment—to broadcast media, while others selected specific roles such as agent mobilization (25.7%), information conveyors (21.5%), and entertainment (17.3%).
Table 11 indicates that 126 (33.0%) of respondents consider radio influential on health, politics, religion, and economy collectively, while others selected specific issues such as health (18.8%), economy (17.8%), religion (16.2%), and politics (14.1%).
Research Question 4: Is radio used more frequently than other forms of broadcast media in Oyun village?
Tables 6 and 7 again provide evidence. While 172 (45.0%) own both radio and television, a combined 250 respondents (65.5%) listen to radio either exclusively or along with television (142 + 148). This suggests radio remains a highly frequented medium in Oyun village, often preferred or used alongside television.

4.4	DISCUSSION OF FINDINGS
The purpose of this study was to examine the role and effectiveness of broadcast media in Oyun village. The data presented in chapter four provides answers to the research questions through simple percentage tabular presentations.
It was found that broadcast media ownership is predominantly both radio and television (45.0%), followed by radio only (28.3%). This indicates a strong presence of broadcast media receivers in the community, with radio being slightly more accessible. Listening habits confirm this, with 38.7% listening to both media and 37.2% listening primarily to radio.
Regarding credibility, a significant portion of respondents (37.7%) trust both radio and television content, but radio alone is also highly regarded (33.0%). This suggests that radio remains a trusted source of information in Oyun village.
The effectiveness of broadcast media in addressing community development and information needs is evident. Radio is perceived as the most influential medium for disseminating development information (41.9%), but many also recognize the complementary roles of television. Respondents acknowledged the multiple roles of broadcast media including mobilization, information dissemination, and entertainment, highlighting their multifaceted impact.
Moreover, radio is influential on a variety of issues including health, politics, religion, and economy, with 33.0% of respondents recognizing its broad influence.
Finally, the data shows that radio is used more frequently than television alone, often in combination with it, indicating its continued importance in rural communication in Oyun village.

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY
	Broadcast media which is described as the distribution of audio and visual contents to a dispersed audio via radio, television or other, often digital which is used to disseminate information to heterogeneous audience.
	This, radio has proved the most effective media in  promoting rural development, in  organizing development programme as agriculture, health, nutrition and population e.t.c.
	In chapter one of this research work, it revealed the limitation of broadcasting in rural area. The belief that television broadcast is not relevant to their existence due to cost implication. Rural area residence go far radio rather than either both television and radio. The participation of rural exists for them. They study however identity examines the usefulness and limitation.
	Also contain ways of developing, broadcast media communication in ogun. It also contains the operational meaning of items.
	Chapter two, it contains the  theory in which this research work rest on the democratic participant  theory, that is not tempted with and the public can also disapprove authoritarian and libertarian theories which uphold government and private control of the press largely and the audience don’t have minimal access to the media..
	The development communication theory which equate the media with government propaganda. The theory subordinates the media with the government activities order and controls. The media in this theory carry out positive ideas in favour of the government listing to orders restriction from government.
	Radio has formed a sojourning comrade to all and sounding even on phones e.t.c it reveals that the main aim of radio broadcasting is to foster development activities. The upbringing in the use of radio for development is further enhances through it cheap pri0ce rate and its easy to operate it does not require literacy and the absence of electricity is not barriers.
	The chapter three of this research work show, the research methodology used in gathering data analyzed for effective and reliable result arrived at and also the tools in carrying out the research which is the questionnaire used to carry out the research work. It shows how the instruments were used and how the respondents respond to the questionnaire to them by the researcher.
	In chapter four, it reveals the analysis of the field performance of the questionnaire distributed to the people of Oyun Village being the case study of this research work. The results were presented in a tabular form showing the question being asked and response of the respondent. Each table have its own analysis that is after has been calculated. It present the answers were also tested using chi-square statistical techniques.
	The researcher made use of chi-square because its always arrived at a reliable answer it aims is to find out if the various variable in the hypothesis are statistically related. In the calculation of chi-square, for hypothesis one of five. It is strongly accepted and believes that “Broadcast media are the tools for effective rural development in Oyun Village”.
	Chapter five, Summaries all the contents of each chapter that this research work has treated, thereby having conclusion and recommendation.
5.2	CONCLUSION
	This study has attempted to study and identify the effect of broadcast media as a tool for effective rural development in Oyun village. The study also tried to determine the function of these broadcast media. It also went further to examine how media could be established and developed as an integral component of the rural socio-economic institution infrastructure Opubor (1998; 74) pointed out that the  process of transmitting new ideas from passive to active state is through an atmosphere of participate communication involving .dialogue, co-operation, respect and sharing initiatives for an effective rural based communication which would enhance development, hence those recommendation were made.
	Due to result of the research, the researcher however concludes that, broadcast media ids an effective means of rural development if only the government would license a community radio that will enhance the full participation of the rural dwellers. Their activities are common in message decision, selection packaging, transmission,, vitalization and feedback. And this study has ready shown that broadcast media are vry popular and effective for rural development.






5.3	RECOMMENDATION
	Based on the finding of this study and discussions drawn from evidence available, the researcher made the following recommendation towards the actualization of sustainable developments particularly in the rural area. It is significant to acknowledge the potentials of the broadcasting media in social and economic mobilization. This is with particular reference to culture bound societies where people have to be persuaded motivated and informed on a continual basis. To achieve this, the traditional form of outreach strategies of face interaction has to be supported through he contemporary roles of the users perspective.
	Consequently, the following recommendations are made;
1. In view of the commercial status of the broadcast industry, the key players in the broadcast industry should be mobilized through motivational strategies to allocate reasonable percentages of broadcast air time for development oriented programmes particularly agriculture, health, education and community development   
2. Government participation in this crusade is hereby recommended. Hence, development organizations at government mobilized Nigerian farmers for particular reference to adequate utilization of existing challenge to government owned media which are expected to flag off the campaign for others to follow.
3. Development information packaging should take drama format particularly in the areas of health, agriculture and education. The entertainment industry has excelled in home videos in recent years. Therefore, the same format could be adapted to drive home useful information in combating HIV/AIDS epidemic as well as combat hunger, poverty and underdevelopment. In essence, broadcast media should minimize sensational content as obtain in ritual, crime and epic love series to move purposeful development oriented content.

APPENDIX I
QUESTIONNAIRE
Kwara State Polytechnic, Ilorin.
Institute of Information and Communication Technology (IICT)
Mass Communication Department.
Dear Respondent,
This questionnaire is designed to raise relevant information on the " Broadcast Media: Tools For Effective Rural Development (A Case Study Of Oyun Village, Ilorin)". Your response is needed.
All information supplied shall be used mainly for academic and education purpose only.
Thanks.
Please answer the question by ticking the book against your answer. Just this (√)
SECTION A
1. Sex:	Male (   )	Female (   )
2. Age: 18 – 28 (   ) 27 – 39 (   ) 40 – 50 (   ) 51 and above (   )
3. Marital status: Single (   ) Married (   )
4. Educational Qualification: PSLC ( ) WASSCE/NECO (   ) OND/Equivalent (   ) HND/BSc and above (   )
5. Occupation: Farming ( ) Trading ( ) Civil servant (   ) Artisans (   ) Students (   )     


SECTION B 
6. Which of this medium receiver(s) do you have? (a) Radio (b) Television (c) Both (d) None.
7. Which of this medium do you listen to more? (a) Radio (b) Television (c) Both (d) None
8. Which of this medium content do you consider to be more credible? (a) Radio (b) Television (c) Both            (d) None 
9. Which broadcast medium do you consider to disseminate information more on development of your community? (a) Radio (b) Television (c) Both  (d) None. 
10. What role do you ascribe to the broadcast medium? (a) Agent mobilization and socialization of the grassroots (b) Information conveyors  (c) Entertainment (d) All of the above.
11. On what issue do you consider radio to be influential on you? (a) Health (b) Politics (c) Religion (d) Economy (e) All of the above.
12. Which of the broadcast medium disseminate information on your area? (a) Radio (b) Television    (c) Both (d) None of the above.
13. What kind of issue or information is disseminated from Oyun? (a) cultural programme (b) community development (b) conflict/crisis (d) religions programme
14. Is there any complimentary role played by the broadcast media with respect to the traditional means of communication in Oyun village? (a) Yes  (b) No.
15. [bookmark: _GoBack]Do people of Oyun villave refer to broadcast media as source of acquiring information than any other medium of communication (a) Yes (b) No.
16. Can the broadcast media (Television and Radio) enhance rural based communication more than the traditional means of communication? (a) Yes (b) No



















 

