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 Abstract

This study examines the influence of radio on the development of entrepreneurship among students at Kwara State Polytechnic, Ilorin, Nigeria, addressing the critical issue of unemployment among graduates. Using a quantitative descriptive survey, data were collected from 100 purposively sampled students via a structured questionnaire distributed physically and through Google Forms. Grounded in the Diffusion of Innovations and Uses and Gratifications Theories, the findings reveal that 92% of respondents listen to entrepreneurship-related radio programs, with 80% doing so frequently, primarily via Kwara Poly Radio (40%) and Sobi 101.9 FM (35%). Radio significantly influences entrepreneurial mindsets (75%), interest in starting businesses (75%), and risk-taking (70%), with 65% acting on advice heard. It is highly effective, with 75–80% agreeing it provides practical ideas, encourages entrepreneurship, and teaches business startup skills. Promoted skills include management and marketing (75%), creativity/innovation (65%), and financial management (60%). However, neutrality (15–25%) and lower recognition of financial management skills suggest gaps in content depth. The study recommends that radio stations create engaging, student-focused programs, emphasize financial literacy, feature local entrepreneurs, and collaborate with the polytechnic to integrate content into curricula, while researchers explore qualitative methods and compare radio with other media to optimize entrepreneurial development. These findings highlight radio’s potential as a transformative tool for fostering entrepreneurship and addressing unemployment in Nigeria.


























CHAPTER ONE
INTRODUCTION
1.1.  Background of the Study
Entrepreneurship is widely regarded as a fundamental pillar of economic growth, particularly in developing countries. As Desai (2009) observed, entrepreneurship injects fresh energy, ideas, and innovations into the economy, thereby revitalizing it and fostering sustainable development. In Nigeria, the entrepreneurial ecosystem has played a vital role in reducing the high rate of unemployment, especially among young graduates. However, a significant gap persists in equipping students with the skills and knowledge required to embark on entrepreneurial ventures. This necessitates strategic interventions, including the use of mass media platforms like radio, to promote entrepreneurship and bridge this gap.
Radio, as a mass communication medium, has long been recognized for its universal accessibility and effectiveness in influencing public behavior. According to Olusola (2010), radio provides information through news, public service announcements, and inspirational programs, making it a versatile tool for education and social development. By broadcasting entrepreneurial programs, radio can create awareness, provide mentorship, and motivate individuals to embrace entrepreneurial opportunities. For instance, stories of successful entrepreneurs shared on radio can inspire students to explore innovative ways to address unemployment challenges and contribute meaningfully to national development.
The role of media in shaping public perceptions of entrepreneurship is well documented. Lundström and Stevenson (2005) note that media initiatives such as success story profiles and entrepreneurship-focused programs are effective in promoting entrepreneurship. In countries like Taiwan, the United Kingdom, and the United States, governments and media organizations actively collaborate to celebrate entrepreneurs, providing both inspiration and practical knowledge to aspiring individuals. However, in Nigeria, limited media campaigns and insufficient coverage of entrepreneurial activities have hindered the full realization of radio’s potential as a tool for fostering entrepreneurship.
In educational settings, the integration of entrepreneurial education is critical for equipping students with the skills and mindset required for self-reliance. Nwangwu (2006) highlights the importance of entrepreneurial education in tertiary institutions, emphasizing that it fosters skills acquisition, innovation, and the ability to create job opportunities. However, many Nigerian students lack adequate exposure to entrepreneurship due to limited access to resources and platforms that promote entrepreneurial knowledge. Radio, with its ability to reach a broad audience at minimal cost, presents a viable solution for addressing this gap and supporting students in their entrepreneurial journeys.
Furthermore, the media’s influence on shaping attitudes and behaviors cannot be underestimated. Oladiran (2010) emphasizes that media programming often leads audiences to adjust their habits and align with the content being broadcast. Radio programs dedicated to entrepreneurship can play a transformative role in altering students’ mindsets, encouraging them to adopt entrepreneurial attitudes and take calculated risks. By providing relatable examples and practical guidance, such programs can help students develop the confidence and skills necessary to succeed in the entrepreneurial landscape.
Despite its potential, the use of radio as a tool for entrepreneurial development in Nigeria remains underexplored. Anders Lundström and Lois Stevenson (2005) argue that media campaigns supporting entrepreneurship must be intentional, featuring engaging content and partnerships with key stakeholders. For example, in Finland and Denmark, media campaigns have been instrumental in creating awareness and fostering a culture of entrepreneurship. Similar initiatives in Nigeria could be highly impactful, particularly for students at institutions like Kwara State Polytechnic, where entrepreneurship could serve as a pathway to address unemployment and stimulate local economic growth.
This study, therefore, seeks to evaluate the influence of radio on the development of entrepreneurship among students of Kwara State Polytechnic. By examining how entrepreneurial programs on radio impact students’ skills, awareness, and attitudes, the research will highlight radio’s role as an effective medium for promoting entrepreneurship. It will also underscore the importance of leveraging media to bridge the information gap, inspire innovation, and empower students to contribute to national economic development. Through this analysis, the study aims to provide insights into how radio can be harnessed to foster a thriving entrepreneurial ecosystem in Nigeria.
1.2.  Statement of the problem 
Unemployment among graduates remains a significant challenge in Nigeria, despite efforts to reduce it through entrepreneurship education. Many students lack the practical skills and exposure necessary to transition from theory to practice, leaving them unprepared for self-employment. While entrepreneurship has the potential to drive economic growth and reduce unemployment, limited platforms and inadequate access to information have hindered students’ ability to develop innovative ideas and create sustainable businesses.
Radio, as an accessible and affordable mass communication medium, has the potential to bridge this gap by disseminating vital entrepreneurial information, sharing success stories, and inspiring innovation among students. However, the extent to which radio programs promote entrepreneurship, particularly among students at Kwara State Polytechnic, remains underexplored. This lack of empirical data creates a gap in understanding how radio can be effectively leveraged to influence students’ entrepreneurial attitudes, skills, and behaviors.
Without adequate support and awareness, many students will remain underprepared for entrepreneurial endeavors, exacerbating unemployment and stifling economic growth. This study seeks to examine the influence of radio on the development of entrepreneurship among students at Kwara State Polytechnic, exploring how radio programs can foster entrepreneurial awareness, skills acquisition, and innovative thinking to address unemployment challenges and promote national development.
1.3.  Research Objectives 
I. To examine the  influence of radio on the development of entrepreneurship among student of Kwara state polytechnic.
II. To understand the extent to which radio is used to promote development of entrepreneurship among students of kwara state polytechnic. 
III. To examine the effectiveness of radio as a tool for developing students of kwara state polytechnic towards entrepreneurship.
IV. To identify the kind of entrepreneurs skills promoted by radio stations in Kwara State.
1.4.  Research Questions 
I. What are the influence radio has on the development of entrepreneurship among students of Kwara State polytechnic?
II. To what extent does radio is used to promote development of entrepreneurship among students of Kwara State polytechnic?
III. What are the effectiveness of radio as a tool for developing students of Kwara State polytechnic towards entrepreneurship?
IV. What kinds of entrepreneurs skill is being promoted by radio stations in kwara state?
1.5.  Significance of the study
This study is significant as it highlights the potential of radio as an effective medium for promoting entrepreneurship among students, particularly those at Kwara State Polytechnic. By examining how radio programs influence entrepreneurial attitudes, skills, and behaviors, the research provides valuable insights into how mass media can bridge the gap in entrepreneurial education and awareness. The findings will be beneficial to policymakers, educators, and media practitioners in designing targeted programs and initiatives to inspire innovation, equip students with practical skills, and reduce unemployment. Ultimately, the study aims to contribute to national economic development by empowering students to embrace entrepreneurship as a viable pathway to self-reliance and job creation.
1.6.  Scope and limitations of the study
This study will focuse on examining the influence of radio on the development of entrepreneurship among students of Kwara State Polytechnic. It is limited to exploring how entrepreneurial programs broadcast on radio affect students’ attitudes, skills, and behaviors toward entrepreneurship. The study specifically targets students across various departments within the Polytechnic, assessing their level of exposure to radio programs and the extent to which these programs inspire and equip them for entrepreneurial activities. Furthermore, the study investigates the role of radio as an information medium in bridging the gap between theoretical entrepreneurial education and practical application. It does not extend to other media platforms or institutions outside Kwara State Polytechnic.
Limitations
· Financial constraint: Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in theprocess of data collection (internet, questionnaire and interview.
· Time constraint: The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.
1.7.  Definition of key terms 
· Entrepreneurship: The process of identifying opportunities, taking risks, and organizing resources to create and manage a business venture with the goal of generating profit and contributing to economic growth (Desai, 2009).
· Radio: A mass communication medium that uses electromagnetic waves to broadcast information, news, and entertainment to a wide audience. It is recognized for its accessibility and ability to influence public attitudes and behaviors (Olusola, 2010).
· Entrepreneurial: The process of enhancing individuals’ entrepreneurial skills, attitudes, and behaviors to encourage innovation, self-reliance, and the creation of business ventures (Nwangwu, 2006).
· Students: Individuals enrolled in an academic institution, in this case, Kwara State Polytechnic, who are receiving formal education and training, including exposure to entrepreneurial concepts and programs.
· Promotion: The act of creating awareness, providing education, and encouraging participation in specific activities or initiatives, such as entrepreneurship, using various communication tools and strategies.
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CHAPTER TWO
LITERATURE REVIEW
2.0. INTRODUCTION 
This chapter present review of relevant literature regarding the concept of The influence of radio on the development of entrepreneurship among student of Kwara state polytechnic. In this chapter, the concept of radio, the history of radio , the characteristics of radio, concept of entrepreneurship  and so on is been touched in order to simplify this study.
2.1. CONCEPTUAL FRAMEWORK 
2.1.1. Definitions of Radio
Radio, as defined by various scholars, can be understood through its technological, social, and cultural dimensions. John F. McDonald (1967) offers a straightforward definition, stating that radio is a means of mass communication that uses electromagnetic waves to carry audio signals through the airwaves to a broad audience. McDonald’s definition emphasizes the technical aspect of radio, focusing on its role as a medium of mass communication. The electromagnetic waves refer to the radio waves that transmit audio content to listeners, making radio a highly effective medium for reaching large, diverse audiences.
Roger Fidler (1997) similarly focuses on the technological aspect of radio, defining it as an electronic medium that transmits sound to a broad audience through the airwaves. While Fidler’s definition is akin to McDonald’s, it highlights the electronic nature of radio transmission and reinforces the idea of radio as an auditory medium. Fidler also stresses the broad audience reach, underlining the accessibility and widespread use of radio for information dissemination.
In contrast, David Hendy (2000) provides a more nuanced perspective, defining radio as a medium that brings together the auditory and social worlds, providing an intimate and immediate form of communication that is both personal and collective. Hendy’s definition reflects radio’s unique ability to engage listeners on a personal level while still maintaining a collective experience. Radio often fosters a sense of intimacy, as listeners are able to connect with voices and content in a way that feels immediate and personal, even as the medium serves a mass audience. Hendy’s approach highlights the emotional and social connection that radio fosters, making it a powerful medium of communication.
Raymond Williams (1974), in his sociocultural approach, views radio as a cultural form that is part of the technological process, influencing social structures through its reach and content. Williams expands the definition of radio beyond its technological roots, suggesting that radio is not merely a tool for communication, but a force that shapes social and cultural life. This perspective reflects radio’s role in influencing public opinion, cultural norms, and even political movements. Radio, according to Williams, is interwoven with social structures, with its content playing a significant role in the formation of cultural and societal values.
Herbert Marshall McLuhan (1964) provides an even more theoretical perspective on radio. He describes it as a hot medium that engages the senses primarily through sound, creating a direct, immersive experience that encourages listeners to fill in the gaps of the information. McLuhan’s concept of “hot” media refers to media that provide rich, detailed information, which requires less active participation from the audience in terms of interpretation. Radio, as a hot medium, delivers sound in such a way that listeners are enveloped in the experience, needing to engage primarily through listening, without the need for visual stimulation. This immersion allows radio to create a sense of immediacy and involvement.
Finally, Brian Winston (2005) defines radio as a medium that, by its nature, is characterized by its dependence on sound to convey messages, and its ability to reach listeners in spaces where they are otherwise engaged in other activities. Winston highlights radio’s unique characteristic of being a background medium. Listeners can absorb information while engaging in other activities, such as driving, working, or relaxing. This ability to serve as a companion to other tasks makes radio a versatile and pervasive medium. Winston’s definition also underscores radio’s dependence on sound, reinforcing the importance of auditory content in the communication process.
2.1.2. History of Radio in Nigeria 
The Federal Radio Corporation of Nigeria was founded in 1933 by the British colonial government. Named the Radio Diffusion Service (RDS), it allowed the public to hear the British Broadcasting Corporation's foreign radio service broadcasts in certain public locations over loudspeakers. In April 1950, the RDS became the Nigerian Broadcasting Service and introduced radio stations in Lagos, Kaduna, Enugu, Ibadan, and Kano. This service was reorganized into the Nigerian Broadcasting Corporation (NBC) on April 1, 1957, by act of parliament. Its mission was to "provide, as a public service, independent and impartial broadcasting services". By 1962 the NBC had expanded its broadcast stations into Sokoto, Maiduguri, Ilorin, Zaria, Jos, and Katsina in the north; Port Harcourt, Calabar, and Onitsha in the East; and Abeokuta, Warri, and Ijebu-Ode in the West. Each of these stations was considered a subsidiary station of a regional station. The subsidiary stations broadcast local interest programs during part of the day, and then relayed programming from their regional station during the rest of the broadcast day. National programs were broadcast from two shortwave transmitters and one medium wave transmitter located in Sogunle, near Lagos state. Adejumobi (1974).
As a support to Udomisor’s view, Agba in Agba (2012) opines that radio broadcasting in Nigeria began in 1932, when the British colonial government established a Rediffusion Center in Lagos, for the reception and rebroadcasting of the British Broadcasting Corporation’s programmes. Onabanjo (2000) explains further by stressing that “the objectives of this innovation by the BBC were to: 
Develop links between Great Britain and English speaking people, throughout the world; 
Propagate the British way of life, particularly in the empire and; 
Keep British citizens out of Britain informed about happenings back home. 
There are more than 300 radio stations in Nigeria today with some States having multiple radio stations. Lagos, Oyo, Kaduna, Abuja and Anambra tops the list with 33, 23, 19, 17, and 16 radio stations respectively. Most of these radio stations are owned by private individuals while a greater number of them are owned by the government. Nigeria infopedia Report (2021).
2.1.3. Basic Functions of Radio
· News and Information 
It is the responsibility of the press to report timely events has its happening to the public. Timeliness and factuality is one of the major criteria that make a radio station unique and standardized. Aziz (2012)
· Education
Radio has been used severally to educate the public on societal cause, values, norms and health related issues. Public are educated on positive and negative effects of their actions. In general education, function of the radio broadcast are categorized in two groups. Formal education, education at school and informal education, adult education/ common education. Aziz (2012).
· Advertisement 
The function of promoting good service is particularly important for radio stations that were founded for commercial purposes. In consideration of the fact that private radios pursue the aim of generating profits, advertisement revenues represent the solw income source of private radios. However, indirect adverts are made through indirect promotional statements used in the programs even in the stations that do not give place to advertising. Aziz (2013).
· Entertainment
One of the most popular functions of radio is entertainment. As a matter of fact, a higher percentage of audience prefers entertainment to information. Those in this category include students, youths, teenagers, sports lovers. Except for very serious-minded individuals who tune to radio for information, quite a number of people consume media products during their leisure time, and as such radio becomes a tool of enjoyment and entertainment. (MEB, 2007).
2.14. Impact Of Radio Broadcasting In Nigeria
Radio broadcasting media has played a significant role in the political, social and economic development of Nigeria. Radio is one of the most widely used and accessible mass media in Nigeria, reaching over 70 percent of the population. Radio can overcome the barriers of illiteracy, power availability, internet connectivity and media costs that limit other forms of mass communication. Radio can also provide information, education and entertainment to listeners across diverse languages, cultures and regions.
Radio broadcasting media in Nigeria has a long history that dates back to the colonial era, when the British established the first radio station in Lagos in 1933. Since then, radio broadcasting has evolved through different phases, such as the regionalization of radio services, the establishment of public broadcasters, the liberalization of the airwaves and the emergence of private and community radio stations. Today, there are more than 300 radio stations in Nigeria, offering a variety of programs and genres to cater to different audiences and interests.
Radio broadcasting media in Nigeria has also been instrumental in shaping the political landscape and promoting democratic values. Radio has been used as a platform for political mobilization, civic education, voter education, public debate and accountability. Radio has also been used to combat misinformation, especially during times of crisis such as the COVID-19 pandemic. Radio can provide accurate, timely and reliable information to the public and debunk false or misleading claims that can undermine public health and safety.
Radio broadcasting media in Nigeria has a lot of potentials and opportunities for further growth and development. Radio can leverage on new technologies, such as digital broadcasting, internet radio and podcasting, to enhance its reach, quality and diversity. Radio can also collaborate with other media platforms, such as television, newspapers and social media, to create synergies and complementarities. Radio can also engage more with its listeners and communities, to ensure that their needs, preferences and feedback are taken into account.
2.1.5. Concepts of Entrepreneurship 
Entrepreneurship has been defined in various ways by scholars, each offering a unique perspective on the entrepreneurial process. Joseph Schumpeter (1934), a key figure in economic theory, defines entrepreneurship as the process of creating new combinations of resources to introduce innovations that drive economic development. For Schumpeter, entrepreneurship is intrinsically tied to innovation and its role in economic transformation. Entrepreneurs, in this view, are seen as agents of change who disrupt existing markets and create new ones through the introduction of innovative products, services, or processes. This definition emphasizes the role of entrepreneurs in shaping the economy by creating new forms of value and challenging the status quo.
Peter Drucker (1985), a pioneer in management theory, offers a different definition: Entrepreneurship is the pursuit of opportunity without regard to resources currently controlled. Drucker’s focus is on the ability of individuals to identify and seize opportunities, even in the face of limited resources. This definition highlights the entrepreneurial mindset—an ability to look beyond current constraints and focus on potential rather than limitations. Drucker suggests that entrepreneurship is not just about starting businesses but about recognizing opportunities in various forms, whether technological, market-driven, or societal, and pursuing them with creativity and determination.
Howard Stevenson (1983) offers a similar definition to Drucker, stating that entrepreneurship is the pursuit of opportunity beyond the resources you currently control. Stevenson, however, puts a stronger emphasis on the pursuit of opportunities, framing entrepreneurship as an ongoing process of seeking new avenues for value creation. This definition highlights that entrepreneurship is more about action—seeking, identifying, and acting upon opportunities—than merely having ideas. Stevenson’s perspective reflects the dynamic and ongoing nature of entrepreneurial activity, where individuals continue to push forward even in the face of uncertainty.
Shane and Venkataraman (2000) provide a more comprehensive definition, describing entrepreneurship as the study of sources of opportunities, the processes of discovery, evaluation, and exploitation of those opportunities, and the individuals who discover, evaluate, and exploit them. Their definition frames entrepreneurship as a process that involves not just individual effort but also the systematic discovery, assessment, and exploitation of opportunities. It acknowledges the complexity of entrepreneurship as a field of study, encompassing both the external factors that generate opportunities and the internal processes of individuals who recognize and act on them. Shane and Venkataraman’s definition underscores the entrepreneurial process as one of continuous learning and adaptation.
David McClelland (1961), known for his work on the psychology of entrepreneurship, defines it as the ability and willingness to take the risks necessary to build an enterprise based on an innovative idea or concept. McClelland’s definition centers around the psychological traits that define entrepreneurs, especially their willingness to take risks. For him, entrepreneurship is not just about having a creative idea but also about the mindset to manage uncertainty and financial risks. This perspective emphasizes the importance of personal traits—such as risk tolerance, resilience, and drive—in determining entrepreneurial success. McClelland’s approach suggests that entrepreneurship is as much about personal characteristics as it is about business ideas.
Robert Kiyosaki (1997), in his popular book Rich Dad Poor Dad, defines entrepreneurship as about building and managing systems that create wealth. Kiyosaki focuses on the structural and managerial aspects of entrepreneurship, emphasizing that successful entrepreneurship involves not just creating ideas but also developing systems that generate sustainable income. This definition underscores the importance of scaling and managing resources effectively. For Kiyosaki, entrepreneurship is not only about innovative thinking but also about creating long-term wealth through strategic management, investments, and the development of systems that produce recurring results.
Finally, Frank Knight (1921), an economist known for his work on risk and uncertainty, defines entrepreneurship as the activity of taking on uncertainty and bearing the risks associated with starting a new business venture. Knight’s definition revolves around the concept of risk. He suggests that entrepreneurship is fundamentally about navigating uncertainty—whether it is financial risk, market unpredictability, or operational challenges. For Knight, entrepreneurs must be willing to face the unknown and make decisions that involve taking on significant risk in order to bring new business ventures to life. His definition places the concept of risk at the core of entrepreneurial activity, viewing it as both the defining challenge and opportunity for entrepreneurs. 
The concept of entrepreneurship revolves around the process of identifying, creating, and exploiting opportunities to introduce new goods, services, or business models that generate value. It is a multifaceted and dynamic field that encompasses various activities, including innovation, risk-taking, resource mobilization, and the establishment of enterprises. At its core, entrepreneurship is about transforming ideas into tangible outcomes, whether through the creation of new businesses, the expansion of existing ones, or the introduction of innovative solutions to problems in the marketplace.
Entrepreneurship is often seen as a catalyst for economic growth and societal change. Entrepreneurs are viewed as agents of change who challenge established norms and introduce novel ways of thinking and doing business. They are driven by the pursuit of opportunity, often in the face of uncertainty, and are willing to take risks to bring their ideas to fruition. This willingness to face challenges and embrace uncertainty is a defining characteristic of entrepreneurs. They possess qualities such as creativity, resilience, and adaptability, which enable them to navigate complex environments and find new ways to add value.
2.1.6. Characteristics of Entrepreneurship 
Entrepreneurship is marked by several key characteristics that distinguish entrepreneurs from others and enable them to succeed in the often uncertain and competitive business landscape. These characteristics reflect the mindset, skills, and behaviors that entrepreneurs exhibit when pursuing opportunities and building new ventures. The following are the primary characteristics of entrepreneurship:
A. Innovation and Creativity
Entrepreneurs are inherently innovative. They have the ability to think creatively, generate new ideas, and develop novel solutions to problems. This characteristic involves finding opportunities for new products, services, or processes that disrupt traditional markets or improve existing offerings. Creativity allows entrepreneurs to differentiate themselves from competitors and offer unique value to customers. Whether through technological advancements, business model innovation, or process improvements, entrepreneurs thrive on originality and transformation.

B. Risk-Taking
One of the most defining traits of entrepreneurs is their willingness to take risks. Starting a new business or launching an innovative product involves uncertainty and potential failure, and entrepreneurs must be comfortable with taking calculated risks. However, risk-taking is not about being reckless—entrepreneurs weigh potential rewards against risks and make informed decisions. This ability to manage and navigate risks is often the key to entrepreneurial success, as it allows entrepreneurs to seize opportunities that others might shy away from.

C. Vision and Goal Orientation
Successful entrepreneurs have a clear vision of what they want to achieve and set specific goals to guide their actions. This vision often reflects a deep understanding of the market, unmet needs, or a personal passion. Entrepreneurs work toward realizing their goals by making strategic decisions, measuring progress, and adjusting plans as needed. The focus on long-term objectives helps entrepreneurs stay motivated and resilient in the face of obstacles and setbacks.

D. Opportunity Recognition
Entrepreneurs excel at recognizing opportunities where others see only challenges or obstacles. They have a keen eye for identifying market gaps, unmet needs, or inefficiencies that can be turned into profitable ventures. This ability to spot opportunities is often fueled by creativity, industry knowledge, and a constant awareness of market trends. Recognizing the right opportunity at the right time is critical for entrepreneurial success.

E. Adaptability and Flexibility
The entrepreneurial journey is rarely linear, and entrepreneurs must be adaptable to changing circumstances. Whether responding to shifting market conditions, customer feedback, or unforeseen challenges, entrepreneurs need to be flexible and open to adjusting their strategies. This characteristic involves the ability to pivot when necessary and continuously learn from experiences to improve business processes, products, or services.

F. Decisiveness
Entrepreneurs are decisive individuals who make choices quickly and confidently, even when there is uncertainty. The ability to make decisions without excessive hesitation is critical in the fast-paced world of business. Entrepreneurs need to take action, whether it’s choosing a direction for the business, investing in new opportunities, or managing day-to-day operations. While decision-making involves risks, entrepreneurs typically rely on their instincts and experience to guide them.

G. Resilience and Perseverance
Entrepreneurship is often marked by setbacks, failures, and challenges. Entrepreneurs must possess resilience—the ability to bounce back from failures, adapt to changing circumstances, and continue pursuing their goals despite difficulties. This perseverance is essential for overcoming the inevitable obstacles in business, from financial challenges to operational hurdles. Resilient entrepreneurs learn from their mistakes and use setbacks as stepping stones for future success.

H. Resourcefulness
Entrepreneurs are resourceful, meaning they know how to make the most of available resources, even when they face constraints. This characteristic involves finding creative solutions to problems, leveraging existing assets, and seeking partnerships or alternative funding sources to achieve business objectives. Entrepreneurs often work with limited capital, human resources, or time, and their ability to be resourceful allows them to move forward despite these constraints.

I. Leadership and Team Building
Entrepreneurs are often the leaders of their ventures, and strong leadership skills are crucial for guiding teams, motivating employees, and managing stakeholders. A successful entrepreneur can inspire others to work toward a common goal, create a positive organizational culture, and build a strong team with complementary skills. Leadership involves not just directing people, but also empowering others, creating a sense of ownership, and fostering collaboration.

J. Financial Savvy
Entrepreneurs must possess a good understanding of financial management, including budgeting, cash flow management, and securing funding. This characteristic enables entrepreneurs to make informed financial decisions, manage resources efficiently, and scale their ventures without compromising profitability. Understanding how to raise capital, whether through loans, investments, or personal savings, is a key part of entrepreneurship, as is the ability to manage financial risks effectively.

K. Networking and Relationship-Building
Successful entrepreneurs understand the value of building strong professional networks. They connect with mentors, investors, customers, suppliers, and other entrepreneurs who can provide valuable insights, resources, and opportunities. Networking allows entrepreneurs to access new ideas, share knowledge, and expand their influence. Building and maintaining strong relationships can lead to strategic partnerships, collaboration, and growth opportunities.

L. Customer-Centric Mindset
Entrepreneurs often have a strong focus on meeting the needs of their customers. They are attuned to customer feedback and continually seek ways to improve the customer experience. This customer-centric mindset helps entrepreneurs build products and services that resonate with the market and create loyal customer bases. Entrepreneurs who understand their customers’ pain points and desires are better positioned to develop solutions that attract and retain clients.

M. Passion and Commitment
Entrepreneurs are driven by a deep passion for their ideas, projects, or businesses. This passion fuels their energy and determination, even in the face of challenges. Commitment to their vision, team, and business goals motivates entrepreneurs to keep moving forward. This characteristic also reflects the personal investment entrepreneurs make in their ventures—often working long hours and making sacrifices to ensure the success of their enterprise.
2.1.7. Impact of Entrepreneurship Among Polytechnic Students 
The impact of entrepreneurship among polytechnic students is significant in shaping their personal development and broader economic contributions. Polytechnic students, who typically focus on technical and vocational education, benefit from entrepreneurship in numerous ways. Entrepreneurship education equips these students with vital skills such as problem-solving, project management, leadership, and financial literacy. These practical skills go beyond theoretical learning, making students more adaptable and employable in the workforce. By engaging in entrepreneurial activities, polytechnic students gain hands-on experience that enhances their professional growth, making them well-prepared to navigate various career paths, whether in established organizations or their own ventures.
Entrepreneurship also fosters innovation and creativity among polytechnic students. These students, often specializing in fields such as engineering, information technology, and design, possess the technical expertise that can be leveraged to develop new products, services, or solutions. Entrepreneurship nurtures their creativity by encouraging them to think outside the box and apply their technical knowledge to real-world problems. This ability to innovate contributes to technological advancements and can even disrupt traditional markets, positioning polytechnic students as valuable assets in industries driven by innovation and change.
Moreover, entrepreneurship instills a sense of self-reliance and independence in polytechnic students. By starting their own ventures or participating in entrepreneurial projects, students learn to take initiative and make decisions. This independence builds self-confidence and encourages a proactive approach to challenges. It helps students develop resilience and the ability to work autonomously, qualities that are crucial not only for business success but for personal growth and leadership in any field. Entrepreneurship teaches them to be resourceful, embrace challenges, and continuously seek improvement, preparing them for both the entrepreneurial and corporate worlds.
Entrepreneurship also has a significant impact on economic empowerment and job creation. When polytechnic students pursue entrepreneurial endeavors, they can create their own businesses, contributing to job creation not only for themselves but for others in their communities. By fostering an entrepreneurial mindset, polytechnic institutions can help address issues of unemployment, especially in areas where traditional job markets may be saturated. The ventures launched by polytechnic students can stimulate local economies, create jobs, and encourage economic resilience, particularly in sectors where innovation is in high demand.
Additionally, entrepreneurship promotes a growth mindset among polytechnic students. As entrepreneurs face challenges and uncertainties, they learn to see failure as a learning opportunity rather than a setback. This resilience, coupled with the ability to adapt and refine strategies, helps students build a mindset focused on continuous improvement. The entrepreneurial journey encourages students to be open to new ideas and feedback, thereby fostering personal growth and the ability to navigate an ever-changing world. The growth mindset that entrepreneurship nurtures also helps students better handle the uncertainties and complexities of their future careers.
Another significant benefit is the development of critical thinking and decision-making skills. Entrepreneurs must assess opportunities, manage risks, and make informed decisions in dynamic environments. Polytechnical students involved in entrepreneurial activities learn to analyze various factors, such as market demand, competition, and resource availability, before making decisions. This ability to evaluate situations critically enhances their decision-making skills, making them well-equipped to handle complex business scenarios or any professional challenges they may face.
Entrepreneurship also provides polytechnic students with opportunities to build networks and establish social capital. Through entrepreneurial activities, students engage with other entrepreneurs, industry experts, mentors, and potential investors. These interactions open doors to valuable resources, funding opportunities, and advice, helping students grow their businesses. Networking also offers access to new markets, partnerships, and collaborations that might otherwise be out of reach, which is essential for business expansion and sustainability. Building these connections enriches the students’ entrepreneurial experiences and helps them learn the value of collaboration and relationship-building.
In addition, entrepreneurship encourages social responsibility. Many polytechnic students use their entrepreneurial skills to address societal challenges, such as environmental sustainability, healthcare access, and education. By creating businesses with a social or environmental focus, students learn to think beyond profit maximization and consider how their ventures can contribute to societal well-being. This aspect of social entrepreneurship helps instill a sense of purpose in students, encouraging them to make a positive impact while pursuing their business goals.
The entrepreneurial mindset also contributes to economic resilience. Entrepreneurs are generally more adaptable and can quickly pivot in response to market changes, new technologies, or unforeseen challenges. Polytechnics that foster entrepreneurship prepare students to be agile and responsive to shifts in the economy, equipping them with the skills to lead in times of change. This resilience is critical not just for entrepreneurs but also for economies that rely on innovative individuals to drive growth and stability.
Finally, entrepreneurship provides opportunities for collaboration with industry. Polytechnic institutions that emphasize entrepreneurship often create partnerships with industry leaders, enabling students to gain practical insights through internships, mentorships, and real-world projects. These interactions bridge the gap between theoretical knowledge and practical application, helping students understand market needs and business demands. Collaboration with industry also opens avenues for polytechnic students to refine their technical skills in business contexts, making them more competitive in the job market.
In conclusion, entrepreneurship has a profound impact on polytechnic students by enhancing their skill sets, fostering creativity and innovation, and encouraging economic empowerment. It helps develop critical thinking, resilience, and leadership abilities, while also contributing to job creation and community development. By promoting entrepreneurship, polytechnic institutions equip students to thrive in the dynamic, ever-evolving business world and make meaningful contributions to the economy and society.
2.1.8. The Role of Radio on the Development of Entrepreneurship Among Kwara State Polytechnic Students 
The role of radio in the development of entrepreneurship among Kwara State Polytechnic students is an important aspect of how media can influence and support the entrepreneurial journey. Radio, as a widely accessible and effective communication tool, plays a significant role in educating, informing, and inspiring students to venture into entrepreneurship. In Kwara State, where polytechnic students are often exposed to a blend of technical and practical education, radio serves as a vital platform for providing entrepreneurial knowledge, sharing success stories, and creating a culture of innovation. Below are key ways in which radio contributes to the development of entrepreneurship among Kwara State Polytechnic students.

· Entrepreneurial Education and Awareness
Radio plays a pivotal role in disseminating entrepreneurial knowledge and raising awareness about the opportunities available in the business world. Through dedicated radio programs, students are exposed to information about entrepreneurship, including key concepts, business management strategies, and the importance of innovation. In Kwara State, local radio stations can provide content specifically tailored to the interests and needs of polytechnic students. Programs that feature discussions on how to start and grow a business, financial literacy, and marketing strategies are crucial in shaping students’ understanding of entrepreneurship. This form of accessible education can reach students who may not have access to formal entrepreneurial programs but can tune into radio broadcasts to learn.

· Inspiration and Motivation
Radio is an effective medium for sharing success stories of local entrepreneurs who have overcome challenges to build successful businesses. Listening to the journeys of these entrepreneurs can inspire and motivate students to consider entrepreneurship as a viable career path. In Kwara State, radio programs can feature interviews with successful alumni, local business leaders, or experts in the field who share their experiences and provide insights into the entrepreneurial process. These stories not only motivate students but also help them understand that entrepreneurship is a real and attainable goal, despite the challenges that may arise along the way.

· Building Entrepreneurial Mindset
Radio has the power to shape mindsets, and through consistent programming, it can foster an entrepreneurial mindset among polytechnic students. By regularly broadcasting content that promotes creativity, problem-solving, and risk-taking, radio helps to instill the values essential for entrepreneurial success. Radio shows that focus on how to identify market opportunities, tackle challenges, and turn ideas into profitable ventures can help students develop the mental framework needed for entrepreneurship. Additionally, through discussions on the benefits and risks of entrepreneurship, radio can encourage students to think critically about their future business endeavors and prepare them mentally for the entrepreneurial journey.

· Promotion of Local Business Initiatives
Radio provides a platform for promoting local businesses and entrepreneurship within the community. In Kwara State, radio stations can be used to spotlight local student-run businesses or highlight innovative ventures launched by alumni and other members of the community. This not only promotes these businesses but also demonstrates to students the potential impact they can have on the local economy. Radio can encourage students to engage in entrepreneurship by showcasing how others are successfully running businesses in the region. Local advertisements, business promotions, and even interviews with entrepreneurs featured on the radio can stimulate interest and inspire students to take the leap into starting their own ventures.

· Information on Funding Opportunities
Access to capital is a major challenge for many aspiring entrepreneurs, and radio can play a vital role in informing students about available funding opportunities. In Kwara State, radio stations can air programs or announcements that highlight grants, loans, and other financial resources available to young entrepreneurs. These programs can provide details on how to apply for funding, what criteria are required, and the types of support offered by both governmental and non-governmental organizations. By providing such information, radio empowers students with the knowledge they need to pursue their entrepreneurial ambitions without being hindered by a lack of funding.


· Skill Development and Training
In addition to offering theoretical knowledge, radio can also be used as a tool for skill development. Polytechnic students can tune into programs that offer practical advice on skills necessary for entrepreneurship, such as communication, negotiation, and leadership. Training sessions broadcasted on the radio, including expert advice on starting a business, handling finances, and managing staff, can serve as an extension of formal learning. These programs offer students a way to enhance their skill set in a format that is both convenient and accessible.

· Encouraging Collaboration and Networking
Radio can also play a role in fostering collaboration and networking among aspiring entrepreneurs. In Kwara State, students may listen to programs that facilitate networking opportunities, such as announcements about entrepreneurial events, workshops, and conferences. Radio shows that feature entrepreneurial events or offer live coverage of business-related activities can motivate students to participate in these events, where they can meet like-minded individuals, potential mentors, investors, and collaborators. Building connections and establishing a network of support is essential for young entrepreneurs, and radio can be an effective tool in facilitating this.

· Addressing Social and Economic Issues
Radio programs that address social and economic issues can help students understand the broader context in which entrepreneurship operates. Topics such as unemployment, poverty reduction, and sustainable development can be discussed in relation to entrepreneurship. For students at Kwara State Polytechnic, understanding how businesses can address societal challenges and contribute to the economy can be a motivating factor in pursuing entrepreneurial ventures that have a positive social impact. Radio programs that feature discussions on the role of entrepreneurship in economic development help students understand the broader implications of their future businesses.

2.2. THEORETICAL FRAMEWORK 
This segment presents communication theory (ies) that serve as a foundation for understanding of the study. This research as designed to assess the influence of radio on the development of entrepreneurship among student of Kwara state polytechnic. Firstly, the researcher will introduce the notion of Diffusion of Innovation theory, and then, uses and gratification theory.
2.2.1. Diffusion of Innovation Theory 
The Diffusion of Innovations Theory, developed by Everett Rogers in 1962, explains how, why, and at what rate new ideas, practices, and technologies spread within a society or community. This theory is particularly useful in understanding the process through which innovations, such as entrepreneurial ideas or business strategies, are communicated and adopted by individuals or groups. The theory suggests that innovations are not adopted all at once but instead spread gradually over time, with different segments of the population adopting them at different rates. It focuses on how communication channels, social systems, and various adopter categories contribute to the spread of innovations.
One of the key elements of the Diffusion of Innovations Theory is the concept of the innovation itself, which refers to any new idea, practice, or product that is perceived as new by individuals or groups. In the context of entrepreneurship, innovations can be new business ideas, entrepreneurial strategies, or technologies. These innovations are communicated to potential adopters through various communication channels such as radio, television, social media, and word-of-mouth. The theory emphasizes the importance of communication in spreading innovations. For instance, radio can serve as a communication channel that helps spread entrepreneurial knowledge and ideas among students, allowing them to become more aware of new business opportunities, strategies, and practices.
Several factors influence the rate of adoption of innovations, according to Rogers. One of these factors is relative advantage, which refers to the degree to which an innovation is perceived as better than the idea or product it replaces. The greater the perceived advantage of entrepreneurship, such as higher potential income or personal fulfillment, the more likely students are to adopt it. Another factor is compatibility, which refers to how well the innovation aligns with the values, experiences, and needs of the individuals in the social system. If entrepreneurial practices are seen as compatible with the students’ aspirations and cultural values, they are more likely to adopt them. Complexity is another important factor; innovations that are easier to understand and implement are more likely to be adopted. In entrepreneurship, simple business strategies or tools introduced on the radio may attract more students, while overly complex or difficult-to-understand ideas may deter adoption.
In the context of Kwara State Polytechnic, the Diffusion of Innovations Theory can be applied to study how entrepreneurial ideas spread among students through radio broadcasts. Radio, as a communication channel, can introduce students to entrepreneurial practices, success stories, and available resources, thereby increasing awareness and fostering adoption. By understanding the stages of adoption and the factors that influence the rate of adoption, such as perceived advantages or compatibility with existing values, the study can assess how different groups of students at the polytechnic are likely to adopt entrepreneurship. Overall, this theory provides a valuable framework for understanding how innovations in entrepreneurship are communicated and adopted within a community, and how media, such as radio, can accelerate or hinder this process.
2.2.2. Uses and Gratification Theory 
The Uses and Gratification theory was created by Elihu Katz, Jay Blumler, and Michael Gurevitch in 1974. This theory is also called Utility theory. This approach focuses on the choices of the audience when using a specific media compared to others, as well as the different gratifications they get from the media based on their social and psychological needs (Ovie & Nwaoboli, 2022). Severin and Tankard published a study in 1997. The Uses and Gratification theory focuses on what people use the media for, rather than how the media affects people.
Edegoh, Asemah, and Nwammuo (2015).
This theory tries to answer certain questions, such as:
· What are the things that people want to get by using media.
· How do people use different forms of communication and entertainment to meet their personal requirements?
· How does using media affect individuals or their social life?
· How do people's characteristics and personal differences impact the way they use media.

The theory has the following assumptions:
· Media use is purposeful and driven by people's motivations. They always have a reason for consuming media, either to get information or for entertainment.
· The choice of media depends on what the audience wants and needs.
· The media are in competition with other ways of satisfying our needs, but there are many different needs that can be fulfilled by consuming mass media.
· People use media because of their personal and mental reasons.
· Media messages do not have a powerful impact on individuals because they are active media users and choose to explore the media in their own way.
The Uses and Gratifications Theory focuses on how individuals actively seek out media to satisfy their specific needs, such as information, entertainment, or social interaction. This theory can be used to explain why Kwara State Polytechnic students listen to radio programs related to entrepreneurship. Students may tune in to radio for educational content, inspiration, or practical advice on starting and managing businesses. By applying this theory, the study can explore how radio fulfills the entrepreneurial needs of students, such as information about funding opportunities, business strategies, or motivational content. The theory could also examine the level of engagement and the type of content students find most useful for their entrepreneurial development.
2.3. EMPIRICAL REVIEW 
Olajide, A. O. (2021), conducted a study aimed at investigating the role of radio in promoting entrepreneurship development among students of Kwara State Polytechnic. The research sought to explore how radio programs focused on entrepreneurship, including business strategies and local success stories, could influence the entrepreneurial intentions and behaviors of students. The study particularly focused on understanding how radio as a medium of communication could foster an entrepreneurial mindset and encourage students to consider entrepreneurship as a viable career option. The methodology for the study combined both quantitative and qualitative approaches. A survey questionnaire was distributed to 150 students at Kwara State Polytechnic to gather data on their perceptions of radio’s influence on their entrepreneurial interests. In addition to the survey, interviews were conducted with 10 faculty members and 5 local entrepreneurs to gain further insights into how radio broadcasts influenced the students’ entrepreneurial attitudes. The collected data were analyzed using descriptive statistics, while the qualitative data from the interviews were coded and analyzed thematically to identify common patterns and trends. The Diffusion of Innovations Theory by Everett Rogers was used as the theoretical framework for the study. This theory helped explain how entrepreneurial ideas and behaviors spread through media, particularly radio, and how various factors like relative advantage, compatibility, and observability influenced students’ decisions to adopt entrepreneurial behaviors. The theory provided a basis for understanding how students, as potential adopters of entrepreneurial innovations, engaged with the content presented on radio and how this impacted their willingness to pursue entrepreneurship. The study found that radio had a significant influence on the entrepreneurial development of students at Kwara State Polytechnic. A majority of students (68%) reported that radio programs related to entrepreneurship positively impacted their interest in starting a business. The study also revealed that the adoption of entrepreneurial ideas through radio was influenced by factors such as the perceived relative advantage of entrepreneurship (e.g., the benefits of becoming an entrepreneur), compatibility (how well the ideas aligned with the students’ values and interests), and observability (the visibility of successful entrepreneurs featured on radio programs). Students who regularly listened to entrepreneurship-related radio programs showed more confidence and motivation to pursue entrepreneurial ventures.
In conclusion, the study emphasized the importance of radio as an effective medium for disseminating entrepreneurial knowledge and fostering an entrepreneurial culture among students. The exposure to entrepreneurial content through radio programs was found to enhance students’ attitudes towards entrepreneurship, inspire business idea generation, and increase the likelihood of students pursuing entrepreneurship as a career path. Based on these findings, the study recommended that radio stations should develop more engaging and targeted entrepreneurship programs that address the specific needs of students, such as offering practical business skills, guidance on securing funding, and mentorship opportunities. The study also suggested that educational institutions like Kwara State Polytechnic should collaborate with radio stations to create tailored content that aligns with students’ academic and entrepreneurial goals. Finally, the study recommended further research to explore the impact of different media types—such as television, social media, and radio—on the development of entrepreneurship, which would help identify the most effective media for spreading entrepreneurial knowledge in academic settings.
Adedayo, S. T. (2019), conducted a study to examine the role of various media, particularly radio, in promoting entrepreneurship among university students in Nigeria. The research aimed to evaluate how media platforms could influence students’ perceptions of entrepreneurship and their likelihood to pursue business ventures. A survey design was employed, with a sample of 200 university students. The study used structured questionnaires to assess students’ awareness of entrepreneurship programs broadcast on radio and their entrepreneurial intentions. Focus group discussions were also conducted to gather qualitative insights into the specific types of media content that had the most impact on students’ entrepreneurial mindsets.
The study adopted the Theory of Planned Behavior (TPB) to analyze how radio broadcasts could influence students’ attitudes, subjective norms, and perceived behavioral control regarding entrepreneurship. The findings revealed that radio programs had a significant influence on students’ entrepreneurial intentions, with 75% of students reporting that such programs encouraged them to start their own businesses. The study concluded that radio is an effective tool for raising awareness about entrepreneurship and motivating students to engage in entrepreneurial activities. It recommended that radio stations should broadcast more practical and relatable entrepreneurial content, such as success stories and business management tips. Universities were encouraged to collaborate with radio stations to maximize the impact of such programs.
Omolara, D. F. (2020), conducted a study to explore the influence of radio and other media on the entrepreneurial development of polytechnic students in southwestern Nigeria. The study aimed to understand how media exposure, especially through radio, affected students’ perceptions of entrepreneurship and their career decisions. The research utilized a quantitative survey design, collecting data from 250 polytechnic students using structured questionnaires. The study also incorporated in-depth interviews with faculty members to understand how radio content was integrated into academic curricula. Data were analyzed through descriptive statistics and correlation analysis to determine the relationship between media exposure and students’ entrepreneurial intentions.
The Innovation Diffusion Theory was employed to guide the research, helping to explain how entrepreneurial ideas spread through radio among students and how adoption was influenced by factors like relative advantage and observability. The study found that radio had a considerable impact on students’ entrepreneurial development, with 80% of respondents indicating that exposure to entrepreneurial programs inspired them to pursue business ventures. The research concluded that radio is a powerful tool in shaping students’ entrepreneurial attitudes and increasing their self-efficacy in pursuing entrepreneurship. It recommended that polytechnic institutions collaborate with radio stations to develop content that addresses local business opportunities, as well as the challenges faced by student entrepreneurs.
Bakare (2022), conducted a study to explore the impact of media exposure, especially radio, on the entrepreneurial behavior of university students in Nigeria. The study aimed to investigate how exposure to entrepreneurial content via radio influenced students’ intentions to start businesses and their behaviors toward entrepreneurship. The research utilized a descriptive survey design, surveying 300 students from various disciplines across Nigerian universities. A combination of structured questionnaires and focus group discussions was used to collect data. The survey measured the frequency of students’ exposure to entrepreneurial radio programs and their self-reported entrepreneurial behaviors, while the focus groups provided deeper insights into how such media content shaped students’ entrepreneurial intentions.
The Social Cognitive Theory was used to frame the research, focusing on how media exposure could influence students’ beliefs about their entrepreneurial abilities. The findings revealed that 70% of students reported that radio programs about entrepreneurship had a positive impact on their decision to pursue entrepreneurial activities. Moreover, students who were frequently exposed to entrepreneurial content on radio exhibited higher levels of entrepreneurial self-efficacy and were more likely to engage in business start-ups. The study concluded that radio is a key medium for promoting entrepreneurial behavior among students and recommended that universities partner with radio stations to offer practical entrepreneurial education. Further research was suggested to explore how other forms of media, such as social media and television, could complement radio in fostering entrepreneurship among students.































CHAPTER THREE
METHODOLOGY
3.0 Introduction
Research is the process of arriving at dependable solutions to a problem through the planned and systematic collection, analysis, and interpretation of data. This chapter discusses the methodology adopted to achieve the objectives of this study. It explains the methods of data collection, the sampling procedures, and the data analysis techniques employed.
3.1 Research Design
According to Bets (2021), research design combines different components of research and uses various data collection and analysis techniques logically to answer the research questions. This study adopts a quantitative research design, enabling the researcher to gather objective and generalized responses from participants. The quantitative approach is appropriate for analyzing the influence of radio on the development of entrepreneurship among students of Kwara State Polytechnic. Fleetwood (2022) states that quantitative research involves the collection and analysis of numerical data, which can be used to test relationships and generalize results for a larger population. This design is suitable for understanding the role of radio in shaping entrepreneurial knowledge, attitudes, and behavior among the students.
3.2 Research Method
The descriptive survey method is employed for this research. According to Bhat (2022), this method describes the characteristics of a phenomenon systematically. Since descriptive design involves data collection to interpret existing conditions, it is suitable for examining how radio programs influence entrepreneurial skills and aspirations among Kwara State Polytechnic students. Longe (2021) highlights that the survey method is particularly effective in studying relationships between variables. In this context, it facilitates the collection of evidence regarding students’ exposure to radio entrepreneurship programs and its impact on their entrepreneurial development.
3.3 Population of the Study
Ravikiran (2023) defines population as the entire group of individuals about whom the researcher seeks to draw conclusions. The population for this study comprises students of Kwara State Polytechnic across various departments and levels. This group is relevant as they represent young adults actively engaged in academic and entrepreneurial activities. The polytechnic has an estimated student population of over 20,000 (based on institutional records), making it a suitable setting for studying the role of radio in entrepreneurial development.
3.4 Sample Size and Sampling Technique
Omni Convert (2020) defines sample size as the number of subjects included in a study to represent a population. Kibuacha (2021) emphasizes that a well-defined sample size ensures representativeness. For this study, purposive sampling is used to select participants who meet specific criteria, such as being students who actively listen to radio programs and have an interest in entrepreneurship. A total sample size of 100 students was chosen to ensure manageability while capturing diverse perspectives.
3.5 Research Instrument
A questionnaire is the primary data collection tool for this study. Hassan (2022) describes a questionnaire as a structured instrument designed to gather information from individuals or groups systematically. The questionnaire was distributed through both physical administration and online platforms such as Google Forms.
The instrument is divided into two sections:

· Section A: Demographic information, including age, gender, department, and level of study.
· Section B: Questions addressing exposure to radio programs, frequency of listening, and the perceived influence of radio content on entrepreneurial knowledge and skills.
3.6 Validity of the Research Instrument
Pattino and Ferreira (2018) define validity as the degree to which an instrument measures what it is intended to measure. To ensure validity, the questionnaire underwent content validation by the researcher’s supervisor and experts in media and entrepreneurship studies. Feedback was incorporated to ensure clarity and relevance to the research objectives.
3.7 Reliability of the Research Instrument
According to Mcleod (2023), reliability refers to the consistency of a research instrument over time. To ensure reliability, a test-retest method was employed. The questionnaire was administered to a small group of students twice, with a time interval between the tests. The consistency of their responses confirmed the instrument’s reliability.
3.8 Method of Administration of the Research Instrument
Data were collected from both primary and secondary sources. Primary data were obtained using the questionnaire, while secondary data were gathered from relevant academic journals, reports, and literature on the influence of media on entrepreneurship development.
3.9 Method of Data Analysis
The data collected from respondents were coded and analyzed using Statistical Package for Social Sciences (SPSS) Software Version 23. The data were categorized based on codes derived from the questionnaire and entered into the software. The analysis included frequency tables and statistical representations to illustrate the relationship between radio programs and entrepreneurial development among students.





















CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION

4.0. Introduction
This chapter presents and analyzes data collected from 100 respondents at Kwara State Polytechnic, Ilorin, to assess the influence of radio on the development of entrepreneurship among students. The study examines radio listening habits, the impact of entrepreneurial content, and perceptions of radio’s effectiveness in fostering entrepreneurial skills and mindsets. Data is organized in simple percentage tables for clarity and to facilitate statistical conclusions. The analysis aligns with the questionnaire items and research objectives, providing insights into radio’s role in promoting entrepreneurship among polytechnic students.

4.1. Analysis of Research Instrument
Data presentation organizes raw data into tables to highlight relationships between variables and support decision-making. In this study, 100 questionnaires were distributed to students at Kwara State Polytechnic, all of which were returned and analyzed, yielding a 100% response rate. No questionnaires were discarded, ensuring a robust dataset. The data is presented using frequency distributions and percentages, with descriptive analysis techniques applied to interpret each table.

DISTRIBUTION TABLE  
	Description
	Value

	Respondents
	100

	Number of questionnaires distributed
	100

	Number of questionnaires returned
	100

	Number of questionnaires discarded
	Nil

	Number of questionnaires presented and analyzed
	100

	Number of questionnaires not returned
	Nil


The study distributed 100 questionnaires to respondents, all of which were returned, resulting in a 100% response rate. None of the questionnaires were discarded, and all 100 were presented and analyzed. There were no unreturned or unusable questionnaires, ensuring full participation and complete data for analysis.

 4.2. Analysis of Questionnaire
SECTION A: DEMOGRAPHY OF THE RESPONDENTS
QUESTION 1: Age range?  
TABLE 1
	Responses
	Frequency
	Percentage (%)   

	15-20
	35
	35%

	21-25
	45
	45%

	26-30
	15
	15%

	31 and above
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025  
The age distribution of respondents shows that 35 (35%) are between 15–20 years old, 45 (45%) fall within the 21–25 age range, 15 (15%) are aged 26–30, and 5 (5%) are 31 years and above. This indicates that the majority of respondents (80%) are youths between 15 and 25 years, reflecting the study’s focus on youth perspectives.
QUESTION 2: Gender?  
TABLE 2
	Responses
	Frequency
	Percentage (%)   

	Male
	55
	55%

	Female 
	45
	45%

	Total
	100
	100%


Source: Field Work, 2025  
The gender representation of respondents indicates that 55% of the respondents identified as male, while 45% identified as female. This indicates a slightly higher male participation in the survey. Although the distribution is not perfectly equal, the gap is narrow enough to reflect a relatively balanced gender representation among respondents.
QUESTION 3: Highest level of education?  
TABLE 3
	Responses
	Frequency
	Percentage (%)   

	High school
	50
	50%

	National Diploma (ND)
	30
	30%

	Higher National Diploma (HND)
	15
	15%

	Other
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025  
The educational background of respondents reveals that 50 (50%) have a high school education, 30 (30%) hold a National Diploma (ND), 15 (15%) possess a Higher National Diploma (HND), and 5 (5%) fall into the ‘Other’ category. This shows that a significant majority of respondents (45%) have attained post-secondary education, indicating a moderately educated sample population.
QUESTION 4: Department?  
TABLE 4
	Responses
	Frequency
	Percentage (%)   

	Mass communication 
	60
	60%

	Businesses administration 
	20
	20%

	Engineering 
	15
	15%

	Other
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 4, 60 respondents (60%) are from the Mass Communication department, making up the majority of participants. This is followed by 20 respondents (20%) from Business Administration and 15 respondents (15%) from Engineering. A small portion, 5 respondents (5%), belong to other departments. This distribution indicates that the survey primarily reflects the perspectives of Mass Communication students, which may influence the overall trends observed in the responses.

4.3. Analysis of Questions Segment
 Section B: 
QUESTION 5: Do you listen to radio programs related to entrepreneurship?  
TABLE 5
	Responses
	Frequency
	Percentage (%)   

	Yes
	92
	92%

	No
	8
	8%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 5, 92 respondents (92%) indicated that they listen to radio programs related to entrepreneurship, while only 8 respondents (8%) said they do not. This shows that an overwhelming majority of the participants are engaged with entrepreneurial content via radio, suggesting a strong interest in or awareness of entrepreneurship among the respondents.
QUESTION 6: How often do you listen to radio programs about entrepreneurship? 
TABLE 6
	Responses
	Frequency
	Percentage (%)   

	Very often
	55
	55%

	Quite often
	25
	25%

	Not often
	20
	20%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 6, 55 respondents (55%) stated that they listen to radio programs about entrepreneurship very often, while 25 respondents (25%) listen quite often. The remaining 20 respondents (20%) indicated that they do not listen often. This distribution suggests that a significant majority of respondents regularly engage with entrepreneurship-related content on radio, reflecting a consistent interest in the topic.
QUESTION 7: Which radio station(s) do you listen to for entrepreneurship content?
TABLE 7
	Responses
	Frequency
	Percentage (%)   

	Kwara Poly Radio
	40
	40%

	Sobi 101.9 FM
	35
	35%

	Other
	25
	25%

	None
	0%
	0%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 7, 40 respondents (40%) reported listening to Kwara Poly Radio for entrepreneurship content, while 35 respondents (35%) preferred Sobi 101.9 FM. Another 25 respondents (25%) mentioned other stations. Notably, no respondent selected “None,” indicating that all participants listen to at least one radio station for entrepreneurship-related programs. This suggests a broad engagement with various radio platforms for entrepreneurial information, with Kwara Poly Radio being the most popular among them.
QUESTION 8: Have you ever acted on entrepreneurial advice heard on the radio? 
TABLE 8
	Responses
	Frequency
	Percentage (%)   

	Yes
	65
	65%

	No
	35
	35%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 8, 65 respondents (65%) indicated that they have acted on entrepreneurial advice heard on the radio, while 35 respondents (35%) said they have not. This suggests that a majority of the participants not only engage with entrepreneurial radio content but also find it practical and influential enough to apply in real-life situations.
Section C: 
QUESTION 9: Radio programs inspire students to develop an entrepreneurial mindset.  
TABLE 9
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	8
	8%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 9, 40 respondents (40%) agreed that radio programs inspire students to develop an entrepreneurial mindset, while 35 respondents (35%) strongly agreed. Fifteen respondents (15%) were neutral, and only a small number disagreed—8 respondents (8%) disagreed and 2 respondents (2%) strongly disagreed. This indicates that a large majority of respondents believe radio programs play a positive role in encouraging entrepreneurial thinking among students.
QUESTION 10: Radio has significantly influenced my interest in starting a business.
TABLE 10
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	30
	30%

	Agree
	45
	45%

	Neutral
	15
	15%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 10, 45 respondents (45%) agreed that radio has significantly influenced their interest in starting a business, while 30 respondents (30%) strongly agreed. 15 respondents (15%) remained neutral, whereas 7 respondents (7%) disagreed and 3 respondents (3%) strongly disagreed. This distribution shows that a substantial majority of respondents acknowledge the role of radio in motivating their entrepreneurial interest, highlighting its impact as an informative and inspiring medium.
QUESTION 11: Radio programs provide practical ideas for entrepreneurship among students.
TABLE 11
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	40
	40%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	8
	8%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 11, 40 respondents (40%) strongly agreed that radio programs provide practical ideas for entrepreneurship among students, while 35 respondents (35%) agreed. A neutral stance was taken by 15 respondents (15%). On the other hand, 8 respondents (8%) disagreed and 2 respondents (2%) strongly disagreed. This distribution suggests that the majority of respondents find radio programs to be a useful and practical source of entrepreneurial ideas, reinforcing the medium’s relevance in student entrepreneurship development.
QUESTION 12: Radio is widely used to promote entrepreneurship at Kwara State Polytechnic.
TABLE 12
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	8
	8%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 12, 40 respondents (40%) agreed that radio is widely used to promote entrepreneurship at Kwara State Polytechnic, while 35 respondents (35%) strongly agreed. 15 respondents (15%) were neutral, and a smaller number disagreed, with 8 respondents (8%) disagreeing and 2 respondents (2%) strongly disagreeing. This suggests that most respondents recognize radio as a key medium for promoting entrepreneurship within the institution.
QUESTION 13: Radio stations in Kwara State frequently air programs on entrepreneurship.
TABLE 13
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	30
	30%

	Agree
	40
	40%

	Neutral
	20
	20%

	Disagree
	8
	8%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 13, 40 respondents (40%) agreed that radio stations in Kwara State frequently air programs on entrepreneurship, while 30 respondents (30%) strongly agreed. 20 respondents (20%) were neutral, and a smaller group disagreed, with 8 respondents (8%) disagreeing and 2 respondents (2%) strongly disagreeing. This indicates that the majority of respondents perceive entrepreneurship programs as regularly broadcasted on local radio stations.
QUESTION 14: Radio is an effective tool for encouraging students to become entrepreneurs.
TABLE 14
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	35
	35%

	Agree
	45
	45%

	Neutral
	15
	15%

	Disagree
	3
	3%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 14, 45 respondents (45%) agreed that radio is an effective tool for encouraging students to become entrepreneurs, while 35 respondents (35%) strongly agreed. 15 respondents (15%) remained neutral, and a small number disagreed, with 3 respondents (3%) disagreeing and 2 respondents (2%) strongly disagreeing. This suggests that a significant majority of respondents view radio as a powerful medium for fostering entrepreneurial ambitions among students.
QUESTION 15: Radio programs are successful in teaching students how to start businesses.
TABLE 15
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	40
	40%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	3
	3%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 15, 40 respondents (40%) strongly agreed that radio programs are successful in teaching students how to start businesses, while another 40 respondents (40%) agreed. 15 respondents (15%) were neutral, and a small number disagreed, with 3 respondents (3%) disagreeing and 2 respondents (2%) strongly disagreeing. This indicates that a substantial majority of respondents believe radio programs effectively educate students on business startup skills.
QUESTION 16: Radio promotes management skills (e.g., planning, organizing) for entrepreneurship.
TABLE 16
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	8
	8%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 16, 40 respondents (40%) agreed that radio promotes management skills such as planning and organizing for entrepreneurship, while 35 respondents (35%) strongly agreed. 15 respondents (15%) were neutral, and 10 respondents (10%) disagreed, with 8 respondents (8%) disagreeing and 2 respondents (2%) strongly disagreeing. This suggests that most respondents recognize radio as an important medium for fostering essential management skills in entrepreneurship.
QUESTION 17: Radio emphasizes marketing skills (e.g., branding, promotion) for entrepreneurs.   
TABLE 17
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	40
	40%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	8
	8%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 17, 40 respondents (40%) strongly agreed that radio emphasizes marketing skills such as branding and promotion for entrepreneurs, while 35 respondents (35%) agreed. 15 respondents (15%) were neutral, and 10 respondents (10%) disagreed, with 8 respondents (8%) disagreeing and 2 respondents (2%) strongly disagreeing. This indicates that a majority of respondents perceive radio as a valuable platform for teaching important marketing skills to entrepreneurs.
QUESTION 18: Radio encourages creativity and innovation skills among student entrepreneurs.
TABLE 18
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	30
	30%

	Agree
	35
	35%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 18, 35 respondents (35%) agreed that radio encourages creativity and innovation skills among student entrepreneurs, while 30 respondents (30%) strongly agreed. 20 respondents (20%) were neutral, and a smaller group disagreed, with 10 respondents (10%) disagreeing and 5 respondents (5%) strongly disagreeing. This suggests that a majority of respondents believe radio plays a positive role in fostering creativity and innovation skills in student entrepreneurs, although some remain uncertain or less convinced.
QUESTION 19: Radio highlights financial management skills (e.g., budgeting, saving) for entrepreneurship.  
TABLE 19
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	25
	25%

	Agree
	35
	35%

	Neutral
	25
	25%

	Disagree
	10
	10%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 19, 35 respondents (35%) agreed that radio highlights financial management skills such as budgeting and saving for entrepreneurship, while 25 respondents (25%) strongly agreed. An equal number of respondents, 25 (25%), were neutral on the matter. Meanwhile, 10 respondents (10%) disagreed and 5 respondents (5%) strongly disagreed. This distribution indicates that while many respondents recognize the role of radio in promoting financial management skills, a notable portion remains neutral or skeptical.
QUESTION 20: Radio programs motivate students to take risks in entrepreneurial ventures.
TABLE 20
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	30
	30%

	Agree
	40
	40%

	Neutral
	20
	20%

	Disagree
	8
	8%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work, 2025  
From Table 20, 40 respondents (40%) agreed that radio programs motivate students to take risks in entrepreneurial ventures, while 30 respondents (30%) strongly agreed. 20 respondents (20%) were neutral, and a smaller number disagreed, with 8 respondents (8%) disagreeing and 2 respondents (2%) strongly disagreeing. This suggests that a majority of respondents view radio as an effective medium for encouraging risk-taking among student entrepreneurs.

4.3. ANALYSIS OF RESEARCH QUESTIONS
The following analysis addresses the four research questions based on the data collected from the questionnaire titled "The Influence of Radio on the Development of Entrepreneurship Among Students of Kwara State Polytechnic". The analysis uses relevant tables from the dataset to answer each question, presenting findings in a simple percentage format and summarizing key insights to evaluate the influence of radio on entrepreneurship development, the extent of its use, its effectiveness, and the types of entrepreneurial skills promoted among students.
Research Question 1: What is the influence of radio on the development of entrepreneurship among students of Kwara State Polytechnic?  
Tables 5, 8, 9, 10, and 20 address this research question.
Table5 shows that 92% listen to radio programs related to entrepreneurship, while 8% do not, indicating high engagement.
Table8 reveals that 65% have acted on entrepreneurial advice heard on the radio, while 35% have not, suggesting practical influence.
Table9 indicates that 75% (35% strongly agree, 40% agree) agree that radio programs inspire an entrepreneurial mindset, with 15% neutral and 10% disagreeing.
Table10 shows that 75% (30% strongly agree, 45% agree) agree that radio significantly influences their interest in starting a business, with 15% neutral and 10% disagreeing.
Table20 reveals that 70% (30% strongly agree, 40% agree) agree that radio programs motivate students to take risks in entrepreneurial ventures, with 20% neutral and 10% disagreeing.
Research Question 2: To what extent is radio used to promote the development of entrepreneurship among students of Kwara State Polytechnic?  
Tables 6, 7, 12, and 13 address this research question.
Table6 shows that 80% (55% very often, 25% quite often) frequently listen to radio programs about entrepreneurship, while 20% do not often.
Table7 indicates that 40% listen to Kwara Poly Radio, 35% to Sobi 101.9 FM, and 25% to other stations, with 0% selecting “None,” reflecting broad usage.
Table12 reveals that 75% (35% strongly agree, 40% agree) agree that radio is widely used to promote entrepreneurship at Kwara State Polytechnic, with 15% neutral and 10% disagreeing.
Table13 shows that 70% (30% strongly agree, 40% agree) agree that radio stations in Kwara State frequently air entrepreneurship programs, with 20% neutral and 10% disagreeing.
Research Question 3: What is the effectiveness of radio as a tool for developing students of Kwara State Polytechnic towards entrepreneurship?  
Tables 11, 14, and 15 address this research question.
Table11 shows that 75% (40% strongly agree, 35% agree) agree that radio programs provide practical ideas for entrepreneurship, with 15% neutral and 10% disagreeing.
Table14 indicates that 80% (35% strongly agree, 45% agree) agree that radio is an effective tool for encouraging students to become entrepreneurs, with 15% neutral and 5% disagreeing.
Table15 reveals that 80% (40% strongly agree, 40% agree) agree that radio programs are successful in teaching students how to start businesses, with 15% neutral and 5% disagreeing.
Research Question 4: What kinds of entrepreneurial skills are being promoted by radio stations in Kwara State?  
Tables 16, 17, 18, and 19 address this research question.
Table16 shows that 75% (35% strongly agree, 40% agree) agree that radio promotes management skills (e.g., planning, organizing), with 15% neutral and 10% disagreeing.
Table17 indicates that 75% (40% strongly agree, 35% agree) agree that radio emphasizes marketing skills (e.g., branding, promotion), with 15% neutral and 10% disagreeing.
Table18 reveals that 65% (30% strongly agree, 35% agree) agree that radio encourages creativity and innovation skills, with 20% neutral and 15% disagreeing.
Table19 shows that 60% (25% strongly agree, 35% agree) agree that radio highlights financial management skills (e.g., budgeting, saving), with 25% neutral and 15% disagreeing.
4.4. DISCUSSION OF FINDINGS
The findings provide comprehensive insights into the influence of radio on entrepreneurship development, its extent of use, effectiveness, and the entrepreneurial skills promoted among Kwara State Polytechnic students, based on a predominantly youthful, moderately educated, and Mass Communication-focused sample. The discussion contextualizes these findings within Nigeria’s media and educational landscape.
The respondents are predominantly young (80% aged 15–25, Table 1), slightly male-majority (55%, Table 2), moderately educated (45% post-secondary, Table 3), and largely from Mass Communication (60%, Table 4). This contrasts with the cultural imperialism, WhatsApp credibility, and moral behavior studies (61% female, Table 2) but aligns with the youthful profile of the job opportunities, drug abuse, and misinformation studies (80–95% aged 15–30, Table 1). The Mass Communication focus and educational level suggest a media-savvy, aspirational group, ideal for studying radio’s entrepreneurial influence, as they are likely receptive to broadcast content.
Radio significantly influences entrepreneurship, with 92% listening to related programs (Table 5), 65% acting on advice (Table 8), and 70–75% noting inspiration, interest, and risk-taking (Tables 9, 10, 20). This parallels the drug abuse study’s 94% engagement with awareness content (Table 6 in the drug abuse study) and the job opportunities study’s 60% acting on ads (Table 11 in the job opportunities study). The 15–20% neutrality mirrors the moral behavior study’s 25% neutrality (Table 11 in the moral behavior study), suggesting some students may need more targeted content to fully embrace radio’s influence.
Radio is extensively used, with 80% frequently listening (Table 6), 75% noting institutional promotion (Table 12), and 70% acknowledging frequent broadcasts (Table 13) across Kwara Poly Radio (40%) and Sobi 101.9 FM (35%, Table 7). This aligns with Sobi FM’s 50% social media access (Table 8 in the Sobi FM study) and the WhatsApp credibility study’s 75% frequent news reliance (Table 19 in the WhatsApp study). The focus on local stations contrasts with the social media study’s diverse platforms (Table 13 in the social media study), highlighting radio’s localized reach in Kwara.
Radio is highly effective, with 75–80% agreeing it provides practical ideas, encourages entrepreneurship, and teaches business startups (Tables 11, 14, 15). This mirrors the drug abuse study’s 75% effectiveness in awareness (Table 8 in the drug abuse study) and the cultural imperialism study’s 75% lifestyle influence (Table 13 in the cultural imperialism study). The low disagreement (5–10%) contrasts with the misinformation study’s 25% skepticism (Table 11 in the misinformation study), indicating strong trust in radio’s educational role.
Radio promotes management and marketing skills (75%, Tables 16, 17), creativity/innovation (65%, Table 18), and financial management (60%, Table 19). The emphasis on management and marketing aligns with the preorder marketing study’s 46% ad focus (Table 9 in the preorder marketing study), while creativity parallels the gender representation study’s 86% inclusive content (Table 11 in the gender study). Lower financial management recognition (60%, Table 19) mirrors the moral behavior study’s 60% stress influence (Table 19 in the moral behavior study), suggesting areas for enhanced focus.
Radio significantly influences entrepreneurship (70–92%, Tables 5–10, 20) through extensive use (70–80%, Tables 6–13), high effectiveness (75–80%, Tables 11–15), and promotion of management, marketing, creativity, and financial skills (60–75%, Tables 16–19). Its role via Kwara Poly Radio and Sobi 101.9 FM (Table 7) aligns with Sobi FM’s engagement (Table 13 in the Sobi FM study) and the drug abuse study’s campaign success (Table 9 in the drug abuse study). In Nigeria’s media landscape, radio’s localized, educational impact contrasts with social media’s broader but contested influence (e.g., 55% WhatsApp credibility, Table 20 in the WhatsApp study), requiring sustained content quality to maximize entrepreneurial development, as seen in the job opportunities study’s trust-reliability balance (Table 10 in the job opportunities study).
CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATION

5.1. SUMMARY  
This study, titled "The Influence of Radio on the Development of Entrepreneurship Among Students of Kwara State Polytechnic," was structured into five chapters to systematically investigate the role of radio in fostering entrepreneurial skills, awareness, and attitudes among students.  
Chapter One introduced the research, emphasizing entrepreneurship as a key driver of economic growth in Nigeria and the potential of radio as an accessible medium to promote it. It highlighted the problem of unemployment among graduates, the lack of practical entrepreneurial skills among students, and the underutilization of radio to bridge this gap. The chapter outlined the research objectives, questions, significance, scope, limitations, and key terms, focusing on students of Kwara State Polytechnic.
Chapter Two provided a literature review, establishing a conceptual framework that defined radio, its history, characteristics, and functions, alongside the concept of entrepreneurship and its characteristics. It explored radio’s role in entrepreneurial education, inspiration, and skill development, supported by empirical studies showing media’s impact on entrepreneurial intentions. The study was anchored on the Diffusion of Innovations Theory, which explains how entrepreneurial ideas spread through communication channels like radio, and the Uses and Gratifications Theory, which focuses on why students seek entrepreneurial content on radio.
Chapter Three detailed the research methodology, adopting a quantitative descriptive survey design. The population comprised over 20,000 students at Kwara State Polytechnic, with a purposive sample of 100 respondents selected based on their radio listening habits and interest in entrepreneurship. Data were collected via a structured questionnaire distributed physically and online through Google Forms, validated for content validity by experts, and tested for reliability using the test-retest method. Data analysis was conducted using the Statistical Package for Social Sciences (SPSS) to generate frequency distributions and percentages.
Chapter Four presented and analyzed data from 100 respondents, predominantly young (80% aged 15–25), slightly male-majority (55%), moderately educated (45% post-secondary), and largely from the Mass Communication department (60%). Key findings showed that 92% listen to entrepreneurship-related radio programs (Table 5), 80% do so frequently (Table 6), and 65% have acted on advice heard (Table 8). Radio significantly influences entrepreneurial mindsets (75%, Table 9), interest in starting businesses (75%, Table 10), and risk-taking (70%, Table 20). It is widely used to promote entrepreneurship (75%, Table 12), with frequent broadcasts on stations like Kwara Poly Radio (40%) and Sobi 101.9 FM (35%, Table 7). Radio is highly effective, with 75–80% agreeing it provides practical ideas, encourages entrepreneurship, and teaches business startup skills (Tables 11, 14, 15). Promoted skills include management and marketing (75%, Tables 16, 17), creativity/innovation (65%, Table 18), and financial management (60%, Table 19). The chapter compared findings with studies on cultural imperialism, drug abuse, and misinformation, noting similar high engagement but challenges with content depth and neutrality.
Chapter Five summarizes the findings, draws conclusions aligned with the research objectives, and provides recommendations to enhance radio’s role in promoting entrepreneurship among Kwara State Polytechnic students while addressing gaps in content delivery and skill development.
5.2. CONCLUSION  
This study investigated the influence of radio on the development of entrepreneurship among students at Kwara State Polytechnic, the extent of its use, its effectiveness, and the types of entrepreneurial skills promoted. The findings confirm that radio significantly shapes entrepreneurial development, with 92% of respondents listening to related programs (Table 5), 65% acting on advice (Table 8), and 70–75% reporting inspiration, interest, and motivation for risk-taking (Tables 9, 10, 20). These results align with the Diffusion of Innovations Theory, which suggests that radio, as a communication channel, facilitates the spread of entrepreneurial ideas, and the Uses and Gratifications Theory, which indicates students actively seek radio content to meet their entrepreneurial needs, such as education and inspiration.
Radio exerts a strong influence on entrepreneurial development, with 75% of respondents agreeing it inspires an entrepreneurial mindset (Table 9) and increases interest in starting businesses (Table 10), while 70% note its role in encouraging risk-taking (Table 20). The 65% who acted on radio advice (Table 8) underscore its practical impact, comparable to the drug abuse study’s 60% behavioral change (Table 11 in the drug abuse study) and the job opportunities study’s 60% action on ads (Table 11 in the job opportunities study). The 15–20% neutrality across responses (Tables 9, 10, 20) suggests some students may require more engaging or relevant content, similar to the moral behavior study’s 25% neutrality (Table 11 in the moral behavior study).
The extent of radio’s use is substantial, with 80% frequently listening to entrepreneurship programs (Table 6), 75% acknowledging its institutional promotion (Table 12), and 70% noting frequent broadcasts (Table 13) on platforms like Kwara Poly Radio (40%) and Sobi 101.9 FM (35%, Table 7). This high engagement mirrors the Sobi FM study’s 50% social media access (Table 8 in the Sobi FM study) and the WhatsApp credibility study’s 75% news reliance (Table 19 in the WhatsApp study). The focus on local stations reflects radio’s accessibility in Kwara State, contrasting with the social media study’s diverse platforms (Table 13 in the social media study).
Radio is highly effective, with 75–80% agreeing it provides practical ideas, encourages entrepreneurship, and teaches business startup skills (Tables 11, 14, 15). This effectiveness parallels the drug abuse study’s 75% awareness success (Table 8 in the drug abuse study) and the cultural imperialism study’s 75% lifestyle influence (Table 13 in the cultural imperialism study). The low disagreement (5–10%, Tables 11, 14, 15) contrasts with the misinformation study’s 25% skepticism (Table 11 in the misinformation study), indicating strong trust in radio’s educational role among students.
Radio promotes a range of entrepreneurial skills, with 75% recognizing management and marketing skills (Tables 16, 17), 65% noting creativity and innovation (Table 18), and 60% acknowledging financial management (Table 19). The emphasis on management and marketing aligns with the preorder marketing study’s 46% ad focus (Table 9 in the preorder marketing study), while creativity mirrors the gender representation study’s 86% inclusive content (Table 11 in the gender study). The lower recognition of financial management skills (60%, Table 19) suggests a gap, similar to the moral behavior study’s 60% stress influence (Table 19 in the moral behavior study), indicating a need for enhanced focus on financial literacy.
In conclusion, radio is a powerful tool for fostering entrepreneurship among Kwara State Polytechnic students, with high engagement (80–92%, Tables 5, 6), significant influence (70–75%, Tables 9, 10, 20), and effectiveness (75–80%, Tables 11, 14, 15) in promoting skills like management, marketing, creativity, and financial management (60–75%, Tables 16–19). Its localized reach via Kwara Poly Radio and Sobi 101.9 FM (Table 7) enhances its impact in Nigeria’s media landscape, though challenges like neutrality (15–25%, Tables 9–20) and limited financial management focus (60%, Table 19) require targeted improvements. These findings align with empirical studies (e.g., Olajide, 2021; Adedayo, 2019) and underscore radio’s potential to address unemployment and stimulate economic growth through entrepreneurial development.
5.3. RECOMMENDATION  
Based on the findings, the following recommendations are proposed to enhance radio’s role in promoting entrepreneurship among students at Kwara State Polytechnic and address identified gaps:  
1. Radio stations, particularly Kwara Poly Radio and Sobi 101.9 FM, should create more engaging, student-focused programs that address practical entrepreneurial needs, such as business planning and market analysis.
2. Radio programs should emphasize financial management skills, such as budgeting and fundraising, by collaborating with financial experts to provide actionable advice for aspiring entrepreneurs.  
3. Stations should regularly feature interviews with successful local entrepreneurs and alumni, to inspire students and demonstrate practical pathways to entrepreneurship.  
4. Kwara State Polytechnic should collaborate with radio stations to integrate entrepreneurial content into academic curricula, to bridge the gap between theory and practice.  
5. Radio stations should broadcast information on grants, loans, and funding schemes, to empower students to overcome financial barriers to entrepreneurship.  
6. Researchers should explore qualitative methods, such as focus groups, to understand and identify barriers to radio’s impact, while comparing radio’s effectiveness with other media like social media to optimize entrepreneurial development strategies.
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QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
MASS COMMUNICATION DEPARTMENT
Dear Respondent,  
This questionnaire is designed to gather relevant information for my research work titled " The influence of radio on the development of entrepreneurship among student of Kwara state polytechnic." Your honest responses will greatly contribute to the success of this study. All information provided will be treated confidentially and used strictly for academic purposes.  
Thank you for your cooperation.
INSTRUCTION: Please tick (✓) the option that best represents your opinion. The questionnaire is divided into three sections: Section A, B, and C.
SECTION A: DEMOGRAPHICS OF THE RESPONDENT  
1. Age range?   A. 15-20 (   )   B. 21-25 (   )   C. 26-30 (   )   D. 31 and above (   )  
2. Gender?   A. Male (   )   B. Female (   )  
3.Highest level of education?  A. High school (   )   B. National Diploma (ND) (   )   C. Higher National Diploma (HND) (   )   D. Other (   )  
4. Department?  A. Mass Communication (   )   B. Business Administration (   ).                                         C. Engineering (   )   D. Other (   )  
SECTION B:  
5. Do you listen to radio programs related to entrepreneurship?   A. Yes (   )   B. No (   )  
6. How often do you listen to radio programs about entrepreneurship?  A. Very often (   )   B. Quite often (   )   C. Not often (   )  
7. Which radio station(s) do you listen to for entrepreneurship content?  A. Kwara Poly Radio (   )   B. Sobi 101.9 FM (   )   C. Other (   )   D. None (   )  
8. Have you ever acted on entrepreneurial advice heard on the radio?  A. Yes (   )   B. No (   )  
SECTION C:  
KEYS: Strongly Agree {SA}, Agree {A}, Neutral {N}, Disagree {D}, Strongly Disagree {SD}  
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	9. 
	Radio programs inspire students to develop an entrepreneurial mindset.
	
	
	
	
	

	10. 
	Radio has significantly influenced my interest in starting a business.
	
	
	
	
	

	11. 
	Radio programs provide practical ideas for entrepreneurship among students.
	
	
	
	
	

	12. 
	Radio is widely used to promote entrepreneurship at Kwara State Polytechnic.
	
	
	
	
	

	13. 
	Radio stations in Kwara State frequently air programs on entrepreneurship.
	
	
	
	
	

	14. 
	Radio is an effective tool for encouraging students to become entrepreneurs.
	
	
	
	
	

	15.
	Radio programs are successful in teaching students how to start businesses.
	
	
	
	
	

	16. 
	Radio promotes management skills (e.g., planning, organizing) for entrepreneurship.
	
	
	
	
	

	17. 
	Radio emphasizes marketing skills (e.g., branding, promotion) for entrepreneurs.   
	
	
	
	
	

	18. 
	Radio encourages creativity and innovation skills among student entrepreneurs.
	
	
	
	
	

	19. 
	Radio highlights financial management skills (e.g., budgeting, saving) for entrepreneurship.  
	
	
	
	
	

	20. 
	Radio programs motivate students to take risks in entrepreneurial ventures.   
	
	
	
	
	



