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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND TO THE STUDY 
Nigeria was rated eight in terms of people under threats of mass killings or other systematic violent repression as a result of religious crises, by the Minority Rights Group international Report in 2015. In the same year, The Punch Newspaper (page 4, 26th September) estimated that as at 2016, some 10,000 people have been killed in clashes between rival ethnic and religious groups across the country; while 10,000 others were displaced from their homes. (Dogarawa, 2012). The Human Right Watch (HRW) in 2010 put the estimate of people that lost their lives to various ethno-religious crises in Nigeria, from 1999 to 2010 at 13,500. Further, Kukah (1993) documented one of such religious crisis inKafanchan, Kaduna state. And attributed the cause of the crisis to abroadcast onFederal Radio Corporation of Nigeria (FRCN) Kaduna,of analleged massacre of Muslims and burning of mosques in Kafanchan.Over 300 lives and properties worth of millions of naira were lost to that crisis. Thus, the loss of lives as a result of religious crisis has increased over the years and this is very worrisome. 
Nigeria has been characterized as a very complex state in which major political and economic issues are vigorously contested along the lines of ethnic, religious, and regional divides which in some cases, if not properly handled leads to conflicts and violence,(Maku,2012). The causes of these conflicts may be connected to the way and manner intolerance has negatively influenced the people`s beliefs about their religion and ethnic belonging, (Aliyu, 2009).
According to Idris (2012), religious intolerance plays a background role in fanning the embers of inter-group conflict in Nigeria and that religious intolerance which often leads to violence has created tensions that resulted in bloody and destructive crises thus seriously threatening the peaceful-coexistence and interaction among the various ethnic and religious groups in Nigeria. Similarly, Terwase, (2012) states that the myriad of problems associated with religious intolerance in the country have drastically affected the various social, political, religious and economic strata that make up the Nigeria society. The author further argued that religion could serve, and has indeed served as an instrument of social harmony in many civilizations and has also served as a motivation for violence if exploited. Ezeanokwasa, (2009) observed that statistics on religious crises across Nigeria show that at least 95 per cent of them occurred in the northern part of the country. This may be attributed to religious intolerance by various groups in the region. Many of these conflicts were mainly between Christians and Muslims. There were cases where members of the same group engaged in violent conflict as a result of internal problems. Such conflicts occurred in places like Sagamu in Ogun State, Lagos, Kano, Kaduna, Plateau, Yobe and Borno states. These conflicts threaten to transform religion in Nigeria from a unifying and edifying force to a destructive or even disintegrative social element that threatens the peace, stability and security of the country, (Aliyu, 2009). 
At the state level, Kaduna state has had several religious crises during the last two decades such as the Kafanchan crisis in 1999, the Sharia crisis in 2000, the Gwantu crisis of 2001, Kaduna Miss World crisis in 2002, amongst others. A common trend of these crises is that they start as an ethnic-driven and quickly move to religion. A common characteristic of these crises is massive destruction of lives and property and their spill-over effect to neighboring towns and other parts of Nigeria.
Therefore, for peace, unity and tolerance to reign in Nigeria, it requires the effort of all Nigerians in general and the media practitioners in particular especially radio. Aldrich (2013)Observed that radio programming can alter norms and change people’s perception, especially if such norms are designed to increase hostility between ethno-religious groups. The author did a study on whether or not radio programming can be designed to reduce potential conflict and increase civic engagement and positive views of foreign nations. The study surveyed more than 1,000 respondents in Mali, Chad, and Niger and results show that individuals who listened more regularly to such programs on peace participated more frequently in civic activities. 
As noted by Idris, (2012), radio is at a vantage position in building or destroying any society depending on how it is used. This is because, radio helps to increase information dissemination and education thereby making people more aware and conscious of issues that affect their society. Furthermore, it prepares people for effective participation in the management of important issues such as religion that brings about intolerance and disagreement. Florain (1990) noted that radio can facilitate the process of peace building by inviting people with similar and opposing views to interact, debate and exchange ideas, with a view to enhancing learning and promoting community development and national consensus. 
According to Betz (2004), By the 1930s, radio had become a prime tool for propaganda and counterpropaganda within and between countries, with large numbers of open and clandestine stations broadcasting partisan views, and this pattern was accentuated in World War II as radio was most often used as a propaganda instrument to secure loyalty and support of the colonies. In 1994, radio in the Great Lakes region of Africa was again in the headlines due to the Rwandan RTLM (Radio Television Libre Mille Collines). Notably, in the case of Rwanda, an estimated 800,000 people were killed, due to incited violence by the words heard on RTLM. Essentially, radio has had a legacy of divisiveness and hatred as well as peace depending on how it was used. But if radio can be used so effectively to promote hate, can it not then also be used at least as effectively to promote peace? One of the longest standing examples of the use of radio as a tool for social development is that of the Food and Agriculture Organization (FAO). 
Since the 1960s the FAO has been using radio as a means of assisting those in rural areas of developing countries. The goal of which was to assist rural workers so they could come up with concrete solutions to the shared problems they faced together, (Betz 2004). It was through Radio that the 1999 crisis between the Ebira and Bassa people of Nassarawa State was brought under control by the then Commissioner of Information, Mr. Labaran Maku who took a neutral ground and addressed the issues with facts. According To Babafemi (2009), radio has grown and stood the test of time by reinventing itself despite the routine threats that latest invention and technology has brought. 
Radio’s significant informational and educational potential should be put to good use, especially in terms of raising awareness and engaging people in the management of issues that are important to the societal life. This media channel could stimulate populations towards partaking in important discussions, rarely or never discussed in their presence. It helps them face the situations which they were poorly equipped to handle in the past and to participate in decision making process. 
Thus, radio media channel has an important role to play in tackling the menace of religious crises in Nigeria. It may be a frightful weapon of violence when it propagates messages of intolerance, or misinformation that raise negative or positive public sentiments. Radio will also be an instrument of conflict resolution and crises management when the information its provide is reliable and respect human right. Media can contribute to societal reconciliation, change misperceptions, and broaden understanding of the causes and consequences of conflicts. (Babafemi, 2009). 
1.2 STATEMENT OF THE PROBLEM 
Despite various attempts through newspapers, television and radio to find solution to religious tension and conflicts in Nigeria, cases of religious conflicts, sentiments, discrimination and hatred still prevail in Nigeria such as the killings and burning of places of worship in Offa and Erin-Ile, Kwara State in April 2011 amongst others. (See Kuka, 1993; Idris, 2012;Hayab, 2012). And of course the results of these conflicts have always been wanton destruction of lives and properties. This shows that the Radio has not contributed towards finding a solution to this problem. 
The literature (See Hayab, 2012, Bwala, 2012, Kuka, 1993, and Dogarawa, 2012, amongst others) has accused the Radio of not living up to expectation in creating the needed atmosphere for peace and tolerance among the various religious groups in Ilorin. Kukah (1993) Documented theKafanchan religious crisis and posits thatFederal Radio Corporation (FRCN) Kaduna broadcast regular bulletins (in both Hausa and English) concerning the massacre of Muslims and burning of mosques in Kafanchan, while they failed to report details on the counter-attack on Christians by the Muslims. 
According the author, the report alleged that Christians were killing Muslims indiscriminately, burning their Mosques and copies of the Holy Quran, and banishing them from the town. The author opined that the media`s involvement in the religious affairs and programms in has always been biased and as a result, it led to intolerance from the various religious groups. Eti (2009) documented the inter-religious crisis at Bauchi State in 2009 and observed that Federal Radio Corporation (FRCN)reported that20 Christians were killed and churches burnt without mentioning Muslim victims and mosques burnt in the reprisal attacks.
Looking at the roles played by the Radio in conflict situations, one can deduce that the power of media is clearly apparent. As much as they can start conflict, they can also play an important role in defusing tension, reducing and containing conflicts. Okoroet al. (2012), stated that in the search for peace, the mass media, being at the forefront of promoting development, and peace, the media have the power to use their various communication strategies not only to avert violence and strife, but to douse tensions that arise. 
According to Okoroet al. (2012), if the media concentrate more in creating an atmosphere for peace in Nigeria, those aggrieved will be provided with alternative platform in the media to air their grievances instead of taking to arms. Thus, through adequate, balanced and objective reportage, people who hitherto would have taken to arms to express their displeasure are informed, enlightened and most importantly convinced to seek the option of dialogue or legal redress. Therefore, to bring about peace, there is urgent need for a paradigm shift by the media towards creating a platform for peace, unity and tolerance among various religious groups in Nigeria.
1.3 OBJECTIVES OF THE STUDY 
The main objective of the study is to examine the contributions of radio in the promotion of religion tolerance among religious groups in Kwara State. 
The specific objectives will be as follows:
i. To find out the impact of broadcast media programmes in promoting religious tolerance in Kwara State
ii. To identify the strategies used in promoting religious tolerance in Kwara State
iii. To know the challenges facing the broadcast media in promoting religious tolerance in Kwara State.
1.4 THE RESEARCH QUESTIONS 
The following research questions were raised in line with the research objectives: 
1.	What is the perception of the audience on Radio`s contribution to religious tolerance in Ilorin Metropolis? 
2.	What are the problems militating against Radios contribution to religious tolerance in Ilorin Metropolis? 
3.	In what ways can Kwara Radio programme be improved upon for better contribution to religious tolerance in Ilorin Metropolis? 
1.5 SIGNIFICANCE OF THE STUDY 
The media as a social institution has over time been used as a powerful instrument for the pursuit of peace and unity in many societies. Despite this, several scholars have rated media as not up and doing in contributing to religious tolerance in Nigeria. While some scholars see Radio’s bias in coverage of conflicts as the main cause of intolerance, others focused on the challenges faced by the Radio in reporting religious related violence just as others focused on how the media can surmount these challenges in reporting conflicts. In all, it was observed that while they focused on the Radio and religious conflicts, they failed to recognize the fact that conflicts can only occur in the absence of peace. It is on this premise that this study takes a departure from media and conflict to advocating for a paradigm shift to using the media to creating the needed atmosphere for peace. Through series of programmes on peace the media may be closer to finding a solution to the problem of religious violence as people who are aggrieved will be enlightened and most importantly convinced to seek the option of dialogue. It is expected that findings and recommendations of this study will motivate the broadcast media practitioners into creating programmes that will be geared towards promoting peace, unity and tolerance among various religious groups in Ilorin. 
1.6 SCOPE AND LIMITATION OF THE STUDY 
This study focuses on the contribution of radio programme on Radio Kwara FM Ilorin to the promotion of religious tolerance among the various religious groups in Kwara state. The study focuses on Kwara Radio programme programme aired by Radio Kwara Fm Kwara. This study has been limited to Ilorin Metropolis.
It is therefore noted that the findings of this research is based on the findings gathered from the 3 local government areas that make up the Ilorin Metropolis.
Moreover, in the course of carrying out this research work, the researchers encountered some problems such as inadequate financial assistance, Time from allocated to complete the research work, little co-operation from the respondents and reluctance of the management of the Radio Stations to release some vital information about their station.
1.7 Definition of Terms 
This is the definition of some important concepts used in this study. 
 Journalist: A journalist collects and disseminates information about current events, people, trends, and issues. His or her work is acknowledged as journalism.
Reporters: Reporters are one type of journalist; they create reports as a profession for broadcast or publication in mass media such as newspapers, television, radio, magazines, documentary film, and the Internet.
Mass Media: Mass media refers collectively to all media technologies, including the Internet, television, newspapers, and radio, which are used for mass communications, and to the organizations which control these technologies.
Radio is the technology of using radio waves to carry information, such as sound, by systematically modulating properties of electromagnetic energy waves transmitted through space, such as their amplitude, frequency, phase, or pulse width. 


CHAPTER TWO
LITERATURE REVIEW
 2.1 INTRODUCTION 
This chapter presents a review of relevant literature with respect to the contribution of Radio in  promoting  Religious  tolerance  amongst  the  various  religious  groups  in  Nigeria.  The review was made under the following sub-heading; the need for peace in Nigeria, radio as a  mass media in Nigeria, radio as a tool for communication and development, mass media and conflict in northern  Nigeria,  religions  and  tolerance, the  Impact of  Religious  crises  on  the nation,  promoting  inter-ethnic  and  religious  relations,  the  media  and  public  right  to information,  the  media  and  religious  activities  in  Nigeria  and  empirical  studies  on  the media s role in promoting unity and tolerance in the society.        
2.2	CONCEPTUAL FRAMEWORK
2.2 THE NEED FOR PEACE IN NIGERIA 
Ibegbu (2011), described Peace as a condition or situation of time in which there is no war or  conflict  in  the  society.  It  is  a  state  of  living  in  harmony  or  friendship  with  one  another without violence or disagreement. According to the author, to be peaceful is to avoid conflict  and violence. It is to be  in unity with  other people s behaviour and way of life. That  is, to tolerate one another s attitude or way of life without complaint. The author states further that Peace may be positive or negative. Positive peace occurs when all conflicts are settled and all the members of the parties involved in the conflict are happy and satisfied with the way it is settled.  In negative peace, all  the  members of  the  parties may still bear some  grudges and distrust  among  themselves  because  they  have  just  agreed  or  are  compelled  to  stop  the conflict. 
However, Lanre  (2013)  states  that it  seems  violence  is  gradually  becoming  a  cultural phenomenon in Nigeria, there is need to transform the culture of violence into the culture of peace.  Peace  is  conceptually  opposed  to  violent,  antagonistic  conflict,  such  as  that manifesting  threats  and  accusations,  hostile  quarrels,  angry  boycotts,  and  riotous demonstrations. Peace can also be conceptualized in terms of absolute harmony, serenity, or quietude;  that  is,  as  opposed  to  any  kind  of  conflict,  antagonistic  or  otherwise.  Citing (Rummel, 2012), the author further states thus: 
Peace  has  always  been  among  humanity's highest  values and  for  some  people, it  is  the  supreme value.  This  is  reflected in  sayings  such  as:  „peace  at  any  price , the  most disadvantageous peace is better than the most just war , peace  is  more  important  than  all  justice, I prefer  the  most unjust peace to  the most just war that  was ever waged ,  „there  never was a good war or a bad peace  and so on. 
Lanre (2013) cited Vajpeyi (2012) that  identifies  six dimensions of peace  and they include: individual peace through meditation, peace in the family between man and woman, child and  parent,  peace  in  society,  between  various  communities;  peace  in  the  nation,  peace  on  the planet and peace among nations. Peace has individual, economic, social and political values. On the individual level, peace is a combination of positive feelings of happiness, calmness, contentment, love, compassion and harmony with nature, with the absence of negative ones like pain, conflict, hostility and imbalance with nature. We may attain this peace when the inner self and the outer environment are in balance and harmony. One who experiences peace would  depict  a  healthy  physical  and  mental  state,  which  needs  internal  and  external nourishment from, that, is spiritual and material needs. 
Alabi (2010), states that ever y Nigerian, community, religious groups, ethnic nationality and governments at every level should control and manage its excesses, and inculcate the culture of tolerance, forbearance, love and fear of God to better the lots of other people. According to the  author,  every  Nigerian  should determine  to  be  peaceful  and  be  an  agent  of  peace  at all times.  Through  the  culture of  peace,  the  country  will  be  united and development  of  all kinds will then thrive.  
To (Kane, 2010), wanting peace is the first step in creating the conditions for it to exist. This entails trying to  reduce  elements that are the sources of violence and which  are  contrary to the establishment of peace. It is a general, day to- day attitude, applied to all aspects of life, and is not limited to looking for solutions when violence is on the verge of erupting. Forced peace cannot last. For Peace to last, it must come as a commitment made by the people. For this to happen, the basic necessities of life must be guaranteed for Nigerians (food, clothing, shelter, health, education, transportation and religious freedom). If these are provided, then there is less likelihood of revolts and violence.  
2.2.2 RADIO AS A MASS MEDIUM IN NIGERIA 
Babafemi (2009) views radio as „„sound which is instantaneously transported from one place to another by the use of electromagnetic waves. Folarin (2000) as cited by Azienge (2014) notes  that  radio broadcasting  is  the  use of  electromagnetic  waves  to  transmit  information, education, and entertainment in the form of sound signals for simultaneous reception by large heterogeneous  and  scattered  audiences,  either individually  or  in  groups,  using  appropriate sound receiving apparatus. 
However, Babafemi (2009) stated that radio has grown and stood the test of time by reinventing itself despite the routine threats that latest invention and technology has brought. 
He explains that threats like television, theatre, live  concerts of musicians that pull crowds, digital satellite television, webcasting, blogging, even placement of television screens in cars and  ipods  for  music,  all  have  not  been  able  to  downplay  the  effectiveness  of  radio. Broadcasting technology has advanced to the extent that radio can be listened to via digital television and World Wide Web.  
Azienge (2014)states that the potential of radio in reaching millions of people simultaneously and  with  immediacy  has  had  profound  effects  on  the  attitude  and  behaviour  of  the society. Citing  Okiyi  (2007)  the  author  believes  that the  radio  undertake  functions  that engender  developmental  progress  and  encourage  social  change.  The  author  opined  that news is the most important single programme on both radio and television  . And as such, people want to know what happens in their immediate environment as well as why such thing happened, when it happened, how it happened, and the consequences of that happening.  For Onabanjo (2000),  as cited  by Azienge (2014)„„talk  programmes  are elemental in  radio programming,  the most other  programmes evolve  through  talks, and the  producers  of  talk programmes should be led by the talk activity of his its audience  . And the producer should attempt to exploit the divergent cultural views of his people through programming, especially in  their local  languages. This is to  enable them  harness their resources rather than alienate them. Asema (2011) concludes that radio remains a very important tool of development in the rural areas because  of its  popularity, cheapness and can operate  easily on  ordinary  dry cell batteries without electricity   . Again, the saliency of the message becomes more so when it  is  culturally  administered,  and  put  across  in  a  format  that  appeals  to  the  target listener/audience. 
According  to  Ladele  (2010)  as  cited  by  Azienge  (2014)  radio  broadcasting  was introduced into Nigeria by the then British Colonial authorities in 1933. One of its main tasks was  to  relay  the  overseas  service  of  the  British  Broadcasting  Corporation  (BBC)  through wired  systems  with loudspeakers.  This service was called  Radio  Diffusion System (RDS). The RDS became the Nigerian Broadcasting service (NBS) in April 1951. By 1957, the RDS underwent a name change and became Nigerian Broadcasting Corporation (NBC). In 1978, the  Nigerian  Broadcasting  Corporation  was  re-organised  and  became  the  Federal  Radio Corporation of Nigeria (FRCN) (op cit). 
2.2.3	RADIO AS A TOOL FOR COMMUNICATION AND DEVELOPMENT  
Okiyi (2007) observes that development experiences in other parts of the developed world have  continued  to  point  to  the  fact  that  communication  is  central  to  rural  and  national development.  By implication, development activities are usually rural based, especially in developing countries like Nigeria. In effect, the media according to the author should accept and  help  in  carrying  out  the  special  development  tasks  of  national  integration,  socio-economic  modernisation  of  literacy  and  cultural  creativity.  Also, local  media  should  give priority to local cultures and languages. He further observes that communication experts have argued that for any development effort to succeed, people must be  provided  with adequate information that will enable them understand the significance of the project to their lives in order  to  make  informed  decisions. Azienge  (2014)  cited Okiyi  (2007)  and  observes  that development  is  enhanced  when  people  have  access  to  information  that  will  enable  them discern  and  choose  for  the  improvement  of  existing  conditions.  For developmental communication to be effective, it should provide information about development projects and possibilities  in response to local needs and interest of the people. As a result, the ability of the media to broadcast relevant messages to the specific audience would enable such to reach decisions which would ordinarily impact on their lives and the environment they are located in. With proper information, people are able to adapt and change their world views to achieve an attitude change. The implication of all this is that the role of the mass media is pivotal and indeed connotes the rate at which development may occur in a given society. This becomes realistic  when  specific  media  programmes  are  targeted  at  a  specific  audience  to  achieve specific goals.  
2.2.4	RELIGION AND TOLERANCE 
The main religions groups in Nigeria-Christianity, Islam and Traditional all have values that they guard and defend. These values, when adhered to by the followers, will impact not only on the lives of the followers but the nation as a whole. This is because anecdotal evidence suggest that majority of Nigerians are religious. Christianity  is  regarded  as  a  religion  that  seeks  to  ensure  that  people  are  ruled according to the will of almighty God (Anyanwu, 1996).  Hayab (2012) listed the will of God as love, honesty, holiness, peace, charity, doing unto others what they  would want them do themselves. Reviewing relevant sections of the  Encyclopedia of religion Hasting, (1987) as cited by Nyemutu et al  (2009) and Onuoha (2012) posits that Christianity teaches men to live in peace and unity with their fellow men. As well as prepare them to be ready to meet their creator at the end of their lives.  Islam  on  other  hand  was  brought  to  mankind  through  the  prophet  Mohammed (PBUH), Qur  an (Q.5:3). It means peace and absolute submission to the will of God (Allah), (Kilani,1998).  According  to  Akama(1998)  as  cited  by  Nyemutu et  al   (2009)  the  essential doctrines of Islam include worship of Allah, kindness to relative strangers and the needy, and humanity.  Okunnu  (2001) notes that according to  the teachings of  Islam the web of  social relationships consists of the individual, Allah and society. Religion is thus considered to be at the core of relationships, whether within the family unit or  at the  national or  global levels.  
The mission of Muslims, as adherents of Allah, is to spread such values as purification of the soul and  the  improvement  and  rebuilding  of  society.  Islamic  values  include  service  to humanity,  selfless  sacrifice,  generosity,  honesty,  humility  and  a  high  sense  of  morality. Notably, these values are lacking in contemporary Nigeria.  
The  traditional  religion  has  hardly  any  written  scriptures,  (Kilani,  1998)  but nevertheless contends that it is “written” in all aspects of African life and that the sources of its  concept are myths, folktales, proverbs, liturgy, and songs. In traditional religion, God is believed to be one, who is high but can be reached through intermediaries. In other words, there is a belief in supreme deity and the worship of lesser deities that serve as agents of the supreme deity.   According to Akama (1998), the cardinal tenets  of traditional religion are devotion, peace  and  love.  Thus in some cases, a week of peace   is observed  before  any annual festival is celebrated.   
Akama (1998),  notes  that  the  subject  of  peace  is  cardinal  in the  teaching  of  every religion for a wholesome existence and development in the society. In all the three dominant religions in Nigeria, peace is advocated as a necessary condition for nation building.
Manus (1992)  also  maintains that  all the  religions in Nigeria  proclaim  peace  as  an essential  ingredient  in their dogma. According to the author, traditional religionists cherish the value of fair play, justice and peace as eternal values. In almost every part of the Quran, the understanding that peace is the will of Allah is clearly stated. In the Bible it is stated that all  Christians  should love  both their  neighbors  and  enemies  and  should live  in  peace with everyone. 
It  is  of  note  that  the  main  dominant  religion  in  Nigeria  values  human  lives  and believes  in God  the  creator of  human lives as  well  as preaches peace, unity, harmony and love  among  its  believers.  However, Dogarawa  (2012)  asked  very  salient  questions  that everyone should ponder about. “Where did we keep all these teachings? Are these teachings outdated? Or are they not part of  what we  read  ever y  now and  then? Are  they  not part of what  we  teach  people?  Are  they  not  part  of  what  we  preach?  Where  has  our  conscience gone?” 
Dogarawa sees the cause of religious intolerance as what he calls deviation from the religious teachings. “People can always talk about Islam and Christianity, their good teaching on  love,  peace,  forgiveness,  caring  and  so  on.  But  then,  after  that,  the  same  people  that preach the Quran and Bible are sometimes the ones that that make or incite their members to carry arms or weapon and face the perceived enemies”. In addition to this, he notes that there is mistrust and suspicion aided by falsified historical facts all in the bid to create enmity and hatred.  
Usman s  (1987) study on religion  in  Nigeria concurred with Dogowara  (2012) that the  values  and  teachings  of  Nigeria s  main  religions  are  toward  peaceful  coexistence  of people irrespective of race, tribe or ethnicity. However the study blamed the problems on the manipulation of religion by the people.
2.2.5	PROMOTING INTER-ETHNIC AND RELIGIOUS RELATIONS 
Several solutions have, and can be proffered as ways of promoting inter-ethnic and religious relations in Nigeria. Nigeria is no doubt a complex country given its numerous ethnic groups with varied cultural  characteristics  and interests.  Ayinla (2004) traces the  genesis of  ethnic and religious problems of Nigeria to the British colonial policy. According to him, the British had wrongly assumed that for any political arrangement in Nigeria to succeed, it must satisfy the “aspirations  of the  three major  ethnic groups.  This forms the  basis of  what  the author called “tripod theory of power in Nigeria”. Unfortunately, in an attempt to satisfy the wishes and aspirations of the majorities  (so-called Wazobia) the wishes and  stabilizing role of the minorities of the total population of the country were ignored. 
To  eliminate  the  problems  of  ethnic  discrimination  and  religious  intolerance  in Nigeria, Okediji  (2002) calls  for  the  establishment  of  a  more humane  social order. To the author  this  can  be  achieved  through  increased  utilization  of  the  intellectual  resources  by encouraging  social  research  and  using  the  results  for  solving  social  problems,  which  of course include those relating to inter-group relations. Similarly, there is the need to mobilize Nigerians who are divided along ethnic, cultural, economic and religious lines in the task of national building.  This  also  constitutes  part  of  Okediji s  (2002)  social  action recommendations for the resolution of the national crisis. As a further step to promote  inter-ethnic and religious relations among the Nigerian people, Adebisi (2002) noted that Nigerian leaders must address the problem of educational imbalance between the North and South. According to him, this will help harmonize the pace of development between the two regions. Also, government must ensure that the economy of the  country  is  integrated.  Besides,  emphasis  from  now  must  be  on  actual  production,  not mainly  on  the  distribution  of  national  wealth.  State  of  origin,  religious  sentiments  and ethnicity must be de-emphasized in all issues of national interest. 
To further  reduce  the  problems  of  ethnic  discrimination  and  religious  intolerance,  Ojie (2002)  suggested  that  concerted  effort  to  bring  about  cross-cultural  awareness  among  the citizenry  of  this  country  should  be  advocated.  Efforts  should  also  be  geared  towards enhancing greater interaction between the various ethnic, religious and political groups.  There  is  also  the  need  for  dialogue  among  different  ethno-religious  groups  in  the country.   Ojie (2002) posits  that ethnic and religious groups in the country should not only talk  about  the need  for dialogue  among themselves, they should  also  act  by  organizing a forum for dialogue in all states and local governments of the federation. Dialogue will help to create  ethnic accommodation,  religious  tolerance,  understanding  and  peaceful  co-existence among  the  different  groups  in  the  country.  The  author  also  advocates  for  a  stringent  law against official discrimination and intolerance.  
2.2.6	THE MEDIA AND RELIGIOUS ACTIVITIES IN NIGERIA 
Hayab  (2012) state that  reason religious  crises and intolerance  have  persisted  in Nigeria  is because  of the  way the  media  covers  religious related  issues  in  Nigeria.  According to  the author, some media practitioners have been cut up in the web of bias as they side their  own religion  or  ethnic  groups  in  their  report.  The  study  notes  that  media  reports  on  religious related  issues  in  Nigeria  have  been  on  the  basis  of  bias  and  sentiments.  That  is  why  the Christian  journalists  and  Christian  dominated  media  organizations  will  present  religious related issues including crises to favour  and promote Christianity; their Muslim counterpart in  the  Muslim  dominated  media outfits  does  the  same  to  favour  and  promote  Islam, (See Hayab, 2012, Alao, 2012). 
In a study conducted by Hackett (2010) on the role the modern media have played in the interreligious tensions and conflict that have characterized Nigeria since the late 1970s. He examined how both the print and broadcast media have served to initiate, exacerbate, or reduce the tensions and cleavages between the two principal religious groups- Muslims and Christians.  The  author argues that mass media  constitute one of the principal locations  for the propagation  and self  representation  of religious groups. The  growth of Nigeria s media institutions  and industries  has paralleled the  expansion and diversification  of the  religious landscape.  There  has  been  an  attendant  increase  in  competition  between  religious  groups. Apart from sporadic government (federal and state) clampdowns on religious broadcasting at the height of some of the riots, as well as the harassments of the press that come from the several  military  governments  that  Nigeria  has  had  to  endure  since  independence  in  1960.  Nigeria could be said to possess a virulent and diverse media scene. It is arguably one of the most lively and developed on the African continent, (Hackett, 2010). 
However, inaccurate media reports can have a catalytic function with regard to pre-existing  tensions.  Bidmos  (1993)  cites  three  examples  of  this.  The  first,  in  his  words, “stormed  the  whole  nation  like  a  thunderbolt”  It  was  a  press  report  in  the  early  1980s concerning  the  alleged  government  subvention  of  ten  million  Naira  to  build  the  central mosque  in  Abuja,  the  new federal capital.  It  sounded as  though  the  Christians were being snubbed whereas in reality they had received an equivalent sum, but was still in negotiations about how to build such an ecumenical center. The pr ess, according to Bidmos, was reluctant to  publish  government  explanations  of  the  matter  as  compared  to  their  earlier  damaging speculations.  Second,  Bidmos points  to  the  uneven  reporting  of  the  Kaduna  State  riots  of 1987. He claims that there was too much emphasis on the Muslim backlash rather than on the initial  provocation  by  Christians  in  Kafanchan  (Falola,  1998).  The  third  example  cited  by Bidmos was a  case of fictitious reporting involving a purported crash landing of a plane in Jeddah in 1990 and a Nigerian drug-smuggling ring in Saudi Arabia. Bidmos also bemoans the failure of the press to report events that serve to promote religious harmony.  He  describes  them  as  “being  poised  for  action  whenever  a  seemingly uncomplimentary  statement was made  by either  a  Muslim or  Christian leader  expressing a personal opinion”. 
According to  Seriki  (1993), the provocative  nature of some publications, especially those that try to malign or ridicule the Prophet Muhammad have contributed more in causing religious  crises.  For  example,  an  article appeared in  the  Sunday  Standard  of  February  28, 1988, where Prophet Muhammad is described as an “epileptic Prophet”. The Kastina riots in March/April 1991 stemmed from the actions of some enraged Muslims in connection with a Newspaper report that maligned the Holy Prophet.   
2.3 THEORETICAL FRAMEWORK 
2.3.1	Uses and Gratifications Theory 
[bookmark: _GoBack]The Uses and Gratifications Theory (UGT) provides a powerful lens through which to understand the role of radio in fostering religious tolerance. This theory, developed by scholars such as Katz, Blumler, and Gurevitch (1974), posits that media consumers are not passive recipients but active participants who use media to satisfy specific needs and desires. In the context of religious tolerance, UGT offers insight into how audiences in Ilorin Metropolis engage with radio programs designed to promote peace and coexistence among religious groups.
Radio, as a medium of mass communication, serves a diverse audience with varying needs. Listeners turn to radio for information, entertainment, and education, as well as for cultural and social integration. One of the fundamental tenets of UGT is that audiences seek out media that aligns with their personal and societal objectives. In Ilorin Metropolis, where religious diversity is a hallmark, individuals may use radio programs to understand and navigate inter-religious dynamics. For example, programs highlighting shared values across religious traditions, such as peace, love, and justice, can cater to the audience’s desire for social harmony and mutual respect.
A major strength of UGT is its emphasis on the agency of the audience. By actively seeking out programs that address religious tolerance, listeners can engage with content that challenges stereotypes and fosters positive attitudes. According to the findings of the study, a significant proportion of respondents agreed that radio programs, when structured effectively, can influence perceptions and behaviors. This supports the idea that radio, through well-curated programming, can become an agent of social change. For instance, interactive programs such as phone-ins, panel discussions, and audience-led debates provide platforms for dialogue and promote inclusivity among various religious groups.
UGT also underscores the role of gratification in media consumption. Religious tolerance programs on radio can meet emotional and intellectual needs by providing listeners with narratives of coexistence and stories of successful interfaith collaborations. This emotional connection can be instrumental in countering the biases that fuel intolerance. Furthermore, radio programs can offer spiritual solace, an important factor in a religiously inclined community such as Ilorin Metropolis. Listeners who feel that their spiritual identity is respected in the content are more likely to internalize the messages of peace and tolerance.
The study’s findings also suggest that accessibility and affordability make radio a particularly effective medium in Ilorin. With programs designed in local languages and using culturally relevant formats, radio has the capacity to penetrate even the most marginalized communities. This aligns with the UGT’s principle that media must cater to the specific needs of its audience to remain effective.
The Uses and Gratifications Theory provides a dynamic framework for understanding how radio can promote religious tolerance. By addressing the informational, emotional, and social needs of its audience, radio can create a platform for peaceful coexistence and mutual understanding. Policymakers, media practitioners, and community leaders in Ilorin Metropolis can leverage this theoretical framework to design impactful programs that address the root causes of religious intolerance while reinforcing shared values.
2.3.2	Framing Theory 
Framing Theory, developed by Erving Goffman (1974) and later expanded by media scholars, examines how the media shapes the public’s understanding of issues through the selection, emphasis, and exclusion of information. This theory is particularly relevant to the role of radio in promoting religious tolerance in Ilorin Metropolis, where interfaith relationships are often influenced by societal narratives.
Framing involves presenting information in ways that influence how audiences interpret events and issues. In the context of religious tolerance, radio programs can use positive framing to emphasize commonalities among different faiths, highlight stories of peaceful coexistence, and de-emphasize conflict-laden narratives. For instance, a radio program discussing the shared ethical principles of Christianity and Islam—such as love for one’s neighbor—can foster unity and understanding. This approach aligns with findings from the study, which show that well-designed radio content significantly impacts listeners’ attitudes toward religious tolerance.
One key aspect of Framing Theory is the selection of topics. By prioritizing programs that focus on dialogue and reconciliation, radio stations can shape public discourse around peacebuilding rather than division. For example, programs that provide airtime for interfaith leaders to discuss mutual respect and conflict resolution can create an environment where tolerance is normalized. As noted in the study, listeners who frequently engage with such programs are more likely to adopt tolerant behaviors.
The theory also highlights the importance of language and tone in framing. Radio programs that use inclusive and non-inflammatory language can reduce tensions and promote a sense of community. Conversely, sensational or biased reporting can exacerbate divisions. The study’s findings illustrate that audiences in Ilorin Metropolis are particularly receptive to balanced and objective programming, suggesting that radio stations must carefully curate their content to avoid perpetuating stereotypes or inciting hostility.
Furthermore, Framing Theory emphasizes the role of repetition in reinforcing narratives. Regularly broadcasting messages of peace and unity ensures that these values become ingrained in the public consciousness. For instance, a daily segment on the benefits of interfaith collaboration, supported by testimonials and success stories, can help reshape societal attitudes over time. Such consistency in framing can counteract the pervasive influence of negative stereotypes that often fuel religious intolerance.
Another critical element is the involvement of the audience in the framing process. Interactive programs that allow listeners to share their experiences and perspectives can create a sense of ownership and participation. This participatory approach not only enriches the content but also empowers individuals to become advocates for tolerance within their communities.
Framing Theory offers a robust framework for leveraging radio to promote religious tolerance in Ilorin Metropolis. By carefully selecting and presenting content, emphasizing shared values, and fostering constructive dialogue, radio stations can influence public perceptions and contribute to a culture of peace. Policymakers and media practitioners must recognize the power of framing in shaping societal narratives and work collaboratively to ensure that radio content promotes unity and understanding among diverse religious groups
2.4	REVIEW OF RELATED STUDIES
A study by Ozohu-Suleiman (2013) on media and peace building in Israel/Palestine provided empirical evidences on the demonstrated interest of world media powers in the resolution of  the  Israeli-Palestinian  conflict.  The  study  also  offered  an  insight  into  how  the  media  are  responding to the call for a shift from war to peace correspondence in the conflict as well as media s involvement in peace process. The study identified the specific characters of media response to peace journalism in the Israeli-Palestinian  conflict.  The author after  reviewing various  empirical  literature in his  study  states  that there  is  a  widely s hared  understanding among scholars and practitioners that a genuinely public-centred journalism  should partake in the pursuit of peace and social stability in the society.      
The  findings  of  the  study  agree  with  Vladimiret  al  (2008)  study  that  engages  in  the examination of the role of journalism in a time of violent conflict and explores the discourse that  has  come  to  be  known  under  the  umbrella  term  “peace  journalism.”  Through  a  case study  of the  Open  Broadcast  Network  (OBN) coverage of  the  Bosnian  conflict,  the  study analyzed  the  initial  lessons  learned  from  one  of  the  original  implementations  of  peace journalism precepts in violent conflict. The study revealed among other things that adopting peace-oriented media standards would bring an end to the old propaganda of conflict times (war journalism). 
Lynch(2006)used  the  Peace  Journalism  model,  devised  by  Johan  Galtung  (2002)  and developed  by  Jake  Lynch  and  Annabel McGoldrick,  and  others,  to  carry out  an  empirical content  analysis  on  coverage  by  United  Kingdom  (UK)  newspapers  of  the  Iran  nuclear crisis  over five months from August, 2005. The study surveyed 211 articles that focuses on one aspect of  Peace Journalism and argues more accurate,  when measured  against what  is known and has been observed about conflict by researchers. The study indicates that Peace Journalism produces findings of material that are relevance to both the operation of conflict reporting  and  its  likely  influence on  source  behaviour,  as  well  as  highlighting  appropriate steps editors and reporters could take to ensure accuracy and balance in their coverage. 
An empirical study carried out by Lee and Maslog (2004) examines the extent to which four regional conflicts involving India, Pakistan, Sri Lanka, Indonesia, and Philippines are framed as war journalism  or peace journalism based on  Johan  Galtungs  classification.  The  study  which used  a content  analysis of  1,338 stories from 10 newspapers revealed that, the news coverage  of  these  conflicts  was  dominated  by  a  war  journalism  frame.  According to the study, the three most salient indicators of peace journalism are the avoidance of demonizing language, a non-partisan approach, and a multi-party orientation.  
Lee and Maslog (2005) finds that newspapers in 5 Asian countries relied on War Journalism framing in covering their  respective regional conflicts, but used Peace Journalism framing to cover the distant war in Iraq. This finding reaffirms Lee and Maslog s (2004) statement that “a  country s  media  is  not  likely  to  remain  neutral  in  reporting  a  conflict  in  which  its government  is  involved.”  It  is  also  supported in  literature  that  a  country s  media  are  less likely  to  remain  neutral  in  reporting  a  conflict  in  which  its  government  is  involved (Mandelzis, 2007). 
Another  empirical  study  was  conducted  by  Dove  (2006) on  the  2006  Lebanon  War  press coverage in Canada and Israel.  The study analyzed stories published on and during the war by the Canadian  Toronto Sun  and the Israeli  YediotAharonot.  Comparative findings for each newspaper, however, show that peace journalism is not entirely disregarded. While the study indicates both the salience and the resilience of war journalism, it also concludes that there are  opportunities  for  the  advancement  of  peace  journalism  and  professional  practices  that could be adopted to achieve this.  
For  Ottosen (2011),  a critical use  of Johan Galtung s theory on  peace journalism can be  a fruitful  supplement  in  theory  building  within  the  field  of  war-  and  peace  journalism.  He argued  by  using  empirical  findings  from  Norwegian  media  coverage  of  the  war  in Afghanistan as well as using example of research on the Norwegian media coverage of the war, that the theory on peace journalism also can serve as a useful platform for teaching and journalism training within the field of conflict and war reporting.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Introduction
The research methodology covers gathering of information, facts and opinions of people to complete a research work, and survey method will be used. Survey method can be described as a means of gathering data and information on a particular phenomenon by obtaining respondent opinion and motivation from a source. The major source of data applied to this study is primary source which was basically in structure questionnaire.
3.2	Population Of The Study
The population of the study can be said to be animate or inanimate things which a study is focused. It could be class, schools, libraries, towns, local government area, state, nations and persons, the research is interested in getting information for the study (Nnayelugo, 2001).
In this research study, the population used comprises the staff and the students that were selected randomly within Ilorin metropolis. The population of Ilorin metropolis according to Macrotrends.net is 1,100,000.
3.3	Research Sample And Sampling Technique
Research sample can be defined as the part or section of a population (F.O Obodoeze, 1996). According to (Ezeja E. Osiliph D. 2005). It is the actual number or part of a study population that is objectively selected for such study.
	The sample size of this research was purposive sampling method. The technique affects every individual in the large population equal opportunity or chance of being selected.
3.3 Instrumentation
The main instrument to be used for this study is questionnaire. Questionnaire is an instrument used to collect or obtained information from respondent about their persecution, opinion on research topic usually survey studies.
The main reason we choose questionnaire is to obtain supplementary information and it is the fastest and one of the recordable ways of gathering information.
The first section will contain information related to the listeners, while the second section will be based on the information and opinion of the population about the subject matter which is role of radio in the fight against diabetes.
3.5 Validity And Reliability Of Instrument
The copy of the questionnaire has been pre-tested in order to make adjustment where necessary in order to ensure reliability and validity of the study. The instrument used is valid because it enables the researcher to obtain quick and accurate information or data.
3.6 Method Of Administration Of The Instrument
The main instrument to be used for this research study is questionnaires were administered by hard to ensure immediate return in the post.
3.7 Method Of Data Analysis
In analyzing data for this study, the analysis to be used is descriptive, whereby the use of variables, percentage and tables will be adopted because it is one of the most adopted means of data analysis employed by many researchers.



CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
INTRODUCTION
	This chapter deals with the presentation, analysis and interpretation of the data collected by the researcher. The presences of data make no meaning to anybody unless adequate analysis is carried out. Frequency table and simple percentage are use to analyzed the data.
4.1	DATA PRESENTATION
	In this chapter all data collected from questionnaires will be presented and interpreted.
Table 4.1.1: Questionnaire Distribution and Collection
	Number of questionnaire distributed
	100

	Number of questionnaire returned
	100

	Number of questionnaire not returned
	0


Source: Field Survey, 2018
	Form the above analysis, the researcher will be making use of the number of questionnaire which is 100.
SECTION A
Table 4.1.1: Gender of respondents
	RESPONSE
	FREQUENCY
	PERCENTAGE (%)

	Female
	42
	42

	Male
	58
	58

	Total
	100
	100


Source: Field Survey, 2018
Table 4.1.1 revealed that out of 100 respondents, 42 respondents which represent 42% are male while 58 respondents which represent 58% are female
Table 4.1.2: Age of the respondents
	OPTIONS
	FREQUENCY
	PERCENTAGE (%)

	16-20 years
	85
	85

	21-30 years
	10
	10

	31-40 years
	3
	3

	41 years and above
	2
	2

	Total
	100
	100


Source: field Survey, 2018
	The table above shows that 85% representing 85 respondents were between 16-20 years, 10% representing 10 respondents were between 21-30 years, 3% representing 3 respondents were between 31-40 years while 2% representing 2 respondents were between 41 and above years
Table 4.1.3: Educational Qualification of the Respondents
	OPTIONS
	FREQUENCY
	PERCENTAGE (%)

	GCE/SSCE
	22
	22

	OND/NCE
	62
	62

	HND/BSC
	14
	14

	MSC/MA
	2
	2

	TOTAL
	100
	100


Source: Field Survey, 2018
	The table above shows that 22% representing 22 respondents have GCE/SSCE certificate, 62% representing 62 respondents are OND/NCE holder, 14% representing 14 respondents have HND/BSC certificate while 2% representing 2 respondents are MSC/MA holder.
Table 4.1.4: Occupation of respondents
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Student
	94
	94

	Civil servant
	2
	2

	Self employed
	4
	4

	Others
	0
	0

	Total
	100
	100


Source: Field Survey, 2018
	The table above shows that out of 100 respondents 94% representing 94 respondents are students, 2% representing 2 respondents are civil servants, 4% representing 4 respondents are self employed while 0% representing 0 respondents is for others.
Table 4.1.5: Marital Status
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Single
	96
	96

	Married
	4
	4

	Total
	100
	100


Source: Field Survey, 2018
	The above analysis shows that 96 respondents representing 96% are single while 4 respondents representing 4% are married.
Table 4.1.6: Religion of respondents
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Islam
	50
	50

	Christianity
	50
	50

	Traditional
	-
	-

	Total
	100
	100


Source: Field Survey, 2018
	The above analysis shows that 50 respondents representing 50% are Muslims while 50 respondents representing 50% are Christians.
SECTION B
Table 4.1.7: Have you heard about radio programme promoting religious tolerance?
	OPTIONS
	NUMBER OF RESPONDENTS 
	PERCENTAGE (%)

	Yes
	100
	100

	No
	0
	0

	Total
	100
	100


Source: Field Survey, 2018
	The table above shows that 100 respondents representing 100% said that they have heard about radio programme promoting religious tolerance. This table reveals that all the respondents have heard about radio programme promoting religious tolerance.
Table 4.1.8: If yes, from which medium?
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Print medium
	25
	25

	Broadcast medium
	50
	50

	Others
	25
	25

	Total
	100
	100


 Source: Field Survey, 2018
	Form the table above analysis, it can be seen that 25 respondents representing 25% said that they have access to print medium, 50 respondents representing 50% said that they have access to broadcast medium, 25 respondents representing 25% said that they have access to other mediums.
Table 4.1.9: How frequent do you come across information promoting religious tolerance?
	OPTIONS
	NUMBER OF RESPONDENTS 
	PERCENTAGE (%)

	Always
	64
	64

	Often
	16
	16

	Rarely
	20
	20

	Total 
	100
	100


Source: Field Survey, 2018
	From the above analysis it can be seen that 64 respondents representing 64% said that they come across information promoting religious tolerance always, 16 respondents representing 16% said that they come across information promoting religious tolerance while 20 respondents representing 20% said they come across information promoting religious tolerance rarely.
Table 4.1.10: How will you rate the success of the radio programme about religious tolerance?
	OPTIONS
	NUMBER OF RESPONDENTS 
	PERCENTAGE (%)

	Very high
	50
	50

	High
	35
	35

	Average
	10
	10

	Low
	5
	5

	Very low
	-
	-

	Total
	100
	100


Source: Field Survey, 2018
	From the above analysis, it can be seen that 50 respondents representing 50% said that the success of radio programme about religious tolerance is very high, 35 respondents representing 35% said that the success of radio programme about religious tolerance is high, 10 respondents representing 10% said that the success of radio programme about religious tolerance is average, while 5 respondents representing 5% said that the success of radio programme about religious tolerance is low.
Table 4.1.11	Does radio have impact in promoting religious tolerance?
	OPTIONS
	NUMBER OF RESPONDENTS 
	PERCENTAGE (%)

	Yes
	87
	87

	No
	13
	13

	Total
	100
	100


Source: Field Survey, 2018
	From the above analysis, it can be seen that 87 respondents representing 87% said that radio have impact in promoting religious tolerance while 13 respondents representing 13% said no.
Section C
Table 4.1.12: radio is effective in promoting religious tolerance in Nigeria? 
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Strongly agreed
	33
	33

	Agreed
	54
	54

	Neutral
	13
	13

	Disagreed
	-
	-

	Strongly disagreed
	-
	-

	Total
	100
	100


Source: Field Survey, 2018
	Form the above analysis, it can be seen that 33 respondents representing 33% strongly agreed that radio is effective in promoting religious tolerance in Nigeria, 54 respondents representing 54% agreed, while 13 respondents representing 13% are neutral
4.1.13: Radio promote religious tolerance in Nigeria
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Strongly agree
	72
	72

	Agree
	18
	18

	Neutral
	7
	7

	Disagree
	2
	2

	Strongly disagree
	1
	1

	Total
	100
	100


Source: Field Survey, 2018
	From the table above it shows that 72 respondents representing 72% strongly agree that the radio promote religious tolerance in Nigeria, 18 respondents representing 18% agree, 7 respondents representing 7% said neutral, 2 respondents representing 2% said that they disagree while 1 respondents representing 1% strongly disagree.
Table 4.1.14: Government and other stakeholders should be commended for their effort in promoting religious tolerance?
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Strongly agree
	36
	36

	Agree
	50
	50

	Neutral
	9
	9

	Disagree
	3
	3

	Strongly disagree
	2
	2

	Total
	100
	100


Source: Field Survey, 2018
	Form the above it shows that 36 respondents representing 36% strongly agree that Government and other stakeholders should be commended for their effort in promoting religious tolerance, 50 respondent representing 50% agree, 9 respondents representing 9% choose neutral, 3 respondents representing 3% said that they disagree while 2 respondents representing 2% said that they strongly disagree.
Table 4.1.15: radio should allocate more airtimes for programme on religious tolerance
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Strongly agree
	51
	51

	Agree
	33
	33

	Neutral
	4
	4

	Disagree
	10
	10

	Strongly disagree
	2
	2

	Total
	100
	100


Source: Field Survey, 2018
	the table above shows that 51% representing 51 respondents strongly agree that radio should allocate more airtimes for programme on religious tolerance, 33% representing 33 respondents agree, 4% representing 4 respondents choose neutral, 10% representing 10 respondents said that they disagree while 2% representing said that they strongly disagree.
Table 4.1.16: Government should play adequate role in promoting religious tolerance programs
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Strongly agree
	35
	35

	Agree
	34
	34

	Neutral
	9
	9

	Disagree
	14
	14

	Strongly disagree
	8
	8

	Total
	100
	100


Source: Field Survey, 2018
	The table above shows that 35 respondents representing 35% said that they strongly agree that government should play adequate role in promoting religious tolerance programs, 34 respondents representing 34% said they agree, 9 respondents representing 9% choose neutral, 14 respondents representing 14% said that they disagree while 8 respondents representing 8% said they strongly disagree.
4.1.17:	Access to the radio hampers the effectiveness of the broadcast media in the promotion of religious tolerance
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Strongly agree
	29
	29

	Agree
	29
	29

	Neutral
	4
	4

	Disagree
	29
	29

	Strongly disagree
	9
	9

	Total
	100
	100


Source: Field Survey, 2018
	The table above shows that 29% representing 29 respondents strongly agree that Access to the radio hampers the effectiveness of the broadcast media in the promotion of religious tolerance, 29% representing 29 respondents said that they agree, 4% representing 29 respondents said that they agree, 4% representing 4 respondents choose neutral, 29% representing 29 respondents said they disagree while 9% representing 9 respondents strongly disagree.
Table 4.1.18: The use of appropriate strategy will make dissemination of religious tolerance program effective
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Strongly agree
	86
	86

	Agree
	12
	12

	Neutral
	2
	2

	Disagree
	0
	0

	Strongly disagree
	0
	0

	Total
	100
	100


Source: Field Survey, 2018
	The table above shows that 86 respondents representing 86% strongly agree that the use of appropriate strategy will make dissemination of religious tolerance program effective, 12 respondents representing 12% agree, 2 respondents representing 2% agree, 2 respondents representing 2% choose neutral, 0 respondents representing 0% strongly disagree
Table 4.1.19: Radio are influential agents in promoting religious tolerance in Nigeria.
	OPTIONS
	NUMBER OF RESPONDENTS
	PERCENTAGE (%)

	Strongly agree
	74
	74

	Agree
	22
	22

	Neutral
	4
	4

	Disagree
	0
	0

	Strongly disagree
	0
	0

	Total
	100
	100


Source: Field Survey, 2018
	The table above shows that 74 respondents representing 74% strongly agree that Radio are influential agents in religious tolerance in Nigeria, 22 respondents representing 22% agree, 4 respondents representing 4% agree, 0 respondent representing o% choose neutral, 0 respondents representing 0% strongly disagree
4.2	Discussion of Findings
	This research work indicated that radio is effective in promoting religious tolerance in Nigeria. So from the data presentation and analysis, findings will be discussed as follows:
Table 4.1.12 showed that 54 (54%) of the respondents agreed that Radio is effective in promoting religious tolerance in Nigeria. This means that majority of the respondents are of the same opinion that Radio is indeed promoting religious tolerance in the country.
	Table 4.1.18 also indicates that 86 (86%) of the respondents strongly agree that the use of appropriate strategy will make dissemination of religious tolerance program effective. This shows that most of the respondent opinions are the same in which it tells that if an appropriate strategy is been made it will make the dissemination of religious tolerance program effective.
Table 4.1.18 also shows that 74 (74%) of the respondents strongly agree that radio are influential agents in promoting religious tolerance in Nigeria. This shows that most of the respondents have the same opinion that the general public is aware of the activities of community development through the use of Radio.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY 
This study was basically conducted to assess the contribution of radio to the promotion of religious tolerance using Kwara Radio FM as a case study. The need arose as a result of the ongoing debate that despite various attempts through newspapers, television and radio to find solution to religious tension and conflicts in Nigeria, cases of religious conflicts, sentiments, discrimination and hatred still prevail in Nigeria especially in the Northern part of Nigeria. To give the study direction, the researcher raised 3 research objectives that guided the study. These objectives include, finding out the perception of the audience on the contribution of Peace Arena programme to religious tolerance in Kwara State, ascertaining the problems militating against Peace Arena Programme and suggesting ways of improving radio programme for better contribution for religious tolerance in Kwara State. The assumption of the study is that media can create the needed atmosphere for peace and tolerance through having programmes on peace without waiting for conflict to erupt before engaging in peace building. This formed the basis for chosen peace journalism as a theory in which the study was anchored. Survey research method was used in the conduct of the study and data was collated using Focus group discussion; interview and questionnaire. The technique employed to analyze the obtained data was descriptive statistics of frequency count, table and simple percentage However, the presentation, interpretation and analysis of both the qualitative and quantitative data generated clearly led the study to establish some fundamental facts in respect to answering the research questions. 
Moreover, this project is divided into five chapters: chapter one talks about introduction to the study, statement of the problem, research questions, research hypothesis, significance of the study and definition of terms.
Chapter two reveals the literature review where various authors’ view on the subject matter was discussed in details.
Chapter three talked about research methodology, population of the study, sample size, method of data collection, instrument of data collection, and method of data analysis.
	Chapter four talked about data presentation, analysis, interpretation and discussion of findings. While chapter  five talked about summary, conclusion and recommendations
5.2 CONCLUSION 
One fundamental impediment to the advancement of any society is crisis. Crisis engenders stagnation as well as retrogression in all facets of life. It equally engenders acrimony and hatred amongst the inhabitants of a given society. Researchers such as (Bright, 2010; Charles, 2009; and Kane, 2010) have contended that no development agenda (be it political, economic, social etc) can thrive in the midst of crisis. They further contend that crisis retrogresses development and improvises people. Several countries of the world have witnessed and are still witnessing one form of crisis or the other orchestrated by lack of tolerance. The Liberian war, Somalian crisis, Rwanda‟s genocide, Sierra Leonean war, Libyan crisis, Bahrain unrest, clampdown on Yemen, and the Syrian conflict are obvious instances. The outcomes of these conflicts, amongst others, have been devastating and painful at all levels. Crisis in Nigeria has been an integral part of the country structure. Right from the amalgamation of the Northern and Southern protectorates by Lord Luggard in 1914, the country has always witnessed crises. It has been one form of crisis in the North or the other in the South with many of them having religious undertones.
In Nigeria, religious-related violence and killings have done more harm to her citizens. However, media whether traditional or modern have over the years, been seen as agents of change. Certainly not always positive or always negative but alternates from one to the other and vice versa. The mass media can both generate and solve conflict. Through this kind of programme, those who are bent on perpetuating intolerance and crises can have their perception changed and they become peace loving Nigerians. 
5.3 RECOMMENDATIONS 
The following are the recommendations made based on the findings from the study: 
i. Having discovered through this study that Peace programme on Kwara Radio Fm has been promoting religious tolerance in Kwara State, The researcher therefore recommends that other broadcast media stations across the country should introduce similar programmes. 
ii. It is pertinent for government at all levels, Non-Governmental Organizations (NGOs) and all peace loving individuals to contribute their quota for building peace in the society by sponsoring media programmes With tendencies to promoting religious peace among the people. 
iii. There should be improvement on awareness creation for the programme.
iv. The Peace programme on Kwara Radio FM should be held at least twice a week to further promote peace and tolerance being the bedrock for unity and development.
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APPENDIX
							Kwara State Polytechnic,
Department of Mass Communication
IICT,
Dear Respondents,
	We are students of Mass Communication Department, Kwara State Polytechnic, Ilorin conducing a research on the topic “The impact of radio in promoting religious tolerance in Ilorin metropolis.
	Kindly complete the attached questionnaire as objectively as possible. Be rest assured that information provided will be treated with utmost confidentiality. Thanks for your co-operation.
APPENDIX TWO
Instruction: please tick (	) the answer you consider appropriate. The questionnaire will be in two parts, section A and B.
SECTION B
1. Gender : male	(  )	female	(  )
2. Age : 16-20	(  )	21-30	(  )	31-40	(  )	
41 years and above	(  )
3. Educational qualification : 	GCE/SSCE	( )	OND/NCE	(  ) 
HND/BSC	(  )	MSC/MA	(  )
4. Occupation : student	(  )	civil servant	(  )	self employed	( )
Others		(  )
5. Marital status : single	(  )	married	(  )
6. What is your religion:	Islam (   ) Christianity (   ) Traditional (   )
SECTION B
QUESTIONS
7. Have you heard about radio programme promoting religious tolerance? Yes (     ) 
No (    )
8. If yes, from which medium? Print Medium (    ) broadcast medium (    ) Others (    )
9. How frequent do you come across information promoting religious tolerance: 
Always (    ) often (    ) rarely (    )
10. How will you rate the success of the radio programme about religious tolerance? Very high (    ) High (    ) Average (    ) Low (    ) Very Low (    )
11. Does radio have impact on the promotion of religious tolerance? Yes (    ) No (    )
SECTION C
	
	STATEMENTS
	SA
	A
	N
	D
	SD

	12
	Radio is effective in promoting religious tolerance in Nigeria
	
	
	
	
	

	13
	Radio promote religious tolerance in Nigeria
	
	
	
	
	

	14
	Government and other stakeholders should be commended for their effort in promoting religious tolerance
	
	
	
	
	

	15
	Radio should allocate more airtimes for programme on religious tolerance
	
	
	
	
	

	16
	Government should play adequate role in promoting religious tolerance programme
	
	
	
	
	

	17
	Access to the radio hampers the effectiveness of the broadcast media in the promotion of religious tolerance
	
	
	
	
	

	18
	The use of appropriate strategy will make dissemination of religious tolerance programmes effective
	
	
	
	
	

	19
	Radio are influential agents in promoting religious tolerance in Nigeria
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