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CHAPTER ONE
INTRODUCTION
1.1 	Background to the Study
Entrepreneurship education has emerged as a vital instrument for equipping individuals with the skills, mindset, and knowledge necessary to initiate and sustain self-employment ventures. In the 21st century, particularly within the context of developing economies like Nigeria, the role of entrepreneurship education in addressing issues such as youth unemployment, economic instability, and job scarcity cannot be overemphasized. Office Technology and Management (OTM) graduates, who are primarily trained in administrative and managerial tasks, stand to benefit significantly from entrepreneurship education, which empowers them to become not only job seekers but also job creators.
The current economic reality in Nigeria has revealed a widening gap between formal education and employability. Traditional curricula have historically focused on theoretical knowledge with minimal attention to practical, market-driven skills. As a result, many graduates, including those from Office Technology and Management programs, find themselves ill-equipped to navigate the highly competitive labor market (Okebukola, 2013). This has led to a critical examination of the relevance of entrepreneurship education as a transformative strategy to reorient students toward self-employment and enterprise development.
Office Technology and Management as a discipline equips students with practical skills in information technology, office administration, communication, and business management. However, without entrepreneurial insight, these competencies often go underutilized. As Nwangwu (2007) observed, the mismatch between academic training and labor market demands has contributed significantly to the surge in youth unemployment in Nigeria. Entrepreneurship education addresses this challenge by enabling OTM graduates to identify opportunities, marshal resources, and establish sustainable businesses.
Furthermore, the National Policy on Education (Federal Republic of Nigeria, 2013) emphasizes the need for functional education that promotes self-reliance. The integration of entrepreneurship education into the Nigerian tertiary education system, particularly in polytechnics and universities, is an intentional response to this directive. Institutions offering Office Technology and Management programs have consequently incorporated entrepreneurship modules into their curricula to enhance the employability and entrepreneurial competence of graduates.
Moreover, the societal perception of entrepreneurship as a last resort rather than a desirable career path further discourages graduates from exploring self-employment options. For OTM graduates, who often perceive their training as a direct pathway to white-collar employment, the transition to entrepreneurship requires a significant shift in mindset—one that must be intentionally cultivated through experiential and context-based learning.
Studies such as those by Olokundun et al. (2017) have shown a positive correlation between entrepreneurship education and entrepreneurial intention among Nigerian students. However, intention does not always translate into practice. To make entrepreneurship education more impactful for OTM graduates, there is a need for a more integrated and pragmatic approach that includes mentorship, business incubation, internships, and access to capital.
The relevance of entrepreneurship education to self-employment is not merely a matter of curriculum content but of curriculum delivery, institutional support, and student engagement. In developed economies, entrepreneurship education is accompanied by a robust ecosystem that nurtures startups, facilitates innovation, and encourages risk-taking. Nigeria, while making progress in this regard, still faces challenges such as infrastructural deficits, policy inconsistencies, and inadequate funding mechanisms that hinder entrepreneurial growth (Ugwuegbu, 2019).
From a global perspective, UNESCO (2008) emphasizes the importance of entrepreneurship education as a means to empower youth, reduce poverty, and stimulate economic growth. Aligning Nigeria’s educational goals with such global standards necessitates a sustained commitment to improving the quality and relevance of entrepreneurship training, particularly for disciplines like Office Technology and Management, which are naturally aligned with administrative and organizational roles in businesses.
There is also a growing body of literature that supports the integration of entrepreneurial training into vocational and technical education as a means of driving innovation and economic development. For example, Gibb (2002) argued that entrepreneurship education should move beyond business plan writing to include problem-solving, opportunity identification, and resilience building. For OTM graduates, such training can translate into ventures in digital marketing, content management, remote office services, and even tech startups that leverage their background in office technologies.
In conclusion, entrepreneurship education serves as a strategic response to the employment challenges facing Nigerian graduates. For Office Technology and Management students, it presents an opportunity to apply their skills in new and creative ways that promote self-employment, economic independence, and community development. Understanding the extent to which entrepreneurship education impacts the entrepreneurial outcomes of OTM graduates is therefore critical to policy makers, educators, and students alike. This study seeks to explore that intersection, focusing on the relevance of entrepreneurship education to self-employment among Office Technology and Management graduates in Nigeria.
1.2	Statement of the Problem
Despite the increasing inclusion of entrepreneurship education in tertiary institutions in Nigeria, many graduates of Office Technology and Management still face significant unemployment and underemployment challenges. These graduates, equipped with administrative, communication, and information technology skills, often find themselves unable to secure formal employment due to the saturated job market and the declining absorption capacity of both the public and private sectors.
Although entrepreneurship education is meant to bridge the gap between education and employment by fostering entrepreneurial competencies, the transition from education to self-employment is not always seamless. There is a noticeable disconnect between the knowledge imparted in classrooms and the practical realities of starting and sustaining a business. Many OTM graduates lack the confidence, resources, mentorship, and enabling environment required to venture into self-employment.
Some institutions implement entrepreneurship education as a mere theoretical requirement rather than a practical, skill-based training. This leads to low entrepreneurial intention and preparedness among students. The extent to which entrepreneurship education is relevant, effective, and impactful in the lives of OTM graduates, particularly in promoting self-employment, remains under-examined.
Hence, this study seeks to investigate the relevance of entrepreneurship education to self-employment among Office Technology and Management graduates. It aims to identify the specific entrepreneurial skills acquired, challenges encountered, and the real-world applicability of such training in creating sustainable employment.


1.3	Objectives of the Study
The main objective of this study is to examine the relevance of entrepreneurship education to self-employment by Office Technology and Management graduates.
The specific objectives are to:
i. Examine the entrepreneurial skills imparted to OTM students through entrepreneurship education.
ii. Assess the extent to which OTM graduates apply entrepreneurial skills in self-employment ventures.
iii. Identify the challenges faced by OTM graduates in translating entrepreneurship education into self-employment.
iv. Evaluate the effectiveness of entrepreneurship education curriculum in preparing OTM graduates for self-employment.
v. Recommend strategies to enhance the impact of entrepreneurship education on the self-employment of OTM graduates.
1.4	Research Questions
This study seeks to provide answers to the following research questions:
1. What entrepreneurial skills are imparted to Office Technology and Management students through entrepreneurship education?
2. To what extent do OTM graduates apply these skills in self-employment ventures?
3. What are the major challenges faced by OTM graduates in becoming self-employed?
4. How effective is the current entrepreneurship education curriculum in preparing OTM graduates for self-employment?
5. What strategies can be adopted to improve the relevance and impact of entrepreneurship education for OTM graduates?
1.5	Significance of the Study
This research is significant for several stakeholders in the education and economic development sectors:
· Educators and curriculum developers: It will provide insight into the strengths and weaknesses of the current entrepreneurship education curriculum for OTM students, guiding improvements in teaching methods and course content.
· Students and graduates: It highlights the entrepreneurial opportunities available to them and encourages a shift from dependence on salaried jobs to self-reliance and innovation.
· Policy makers and government agencies: The study will inform policies aimed at reducing youth unemployment through effective entrepreneurship education and support programs.
· Researchers: It adds to the body of knowledge in entrepreneurship education and vocational training, especially in the Nigerian context.
1.6 	Delimitation
This study is delimited to examine the Relevance of Entrepreneurship Education to Self-Employment by Office Technology and Management Graduates. No attempt would be made to go beyond this scope.
1.7 	Limitations
Like any research, this study is subject to certain limitations. One anticipated limitation is the potential inaccessibility or low response rate from OTM graduates due to relocation, time constraints, or lack of interest. Also, self-reported data may be biased or exaggerated, especially regarding income, business success, or satisfaction levels.
Another limitation is the variability in the implementation of entrepreneurship education across different institutions, which may affect the consistency of responses. Additionally, the study may be limited by time and financial constraints, restricting the geographical spread and sample size.
Despite these limitations, efforts will be made to ensure the reliability, validity, and relevance of the research findings through proper sampling, use of validated instruments, and triangulation of data sources.




CHAPTER TWO
LITERATURE REVIEW
This chapter deals with the method and procedures for data collection that was used in carrying out the study. This chapter will be conducted under the following sub-headings: -
2.1	Concept of Entrepreneurship
2.2	Concept of Entrepreneurship Education
2.3	Office Technology and Management (OTM): An Overview
2.4	Relevance of Entrepreneurship Education to Self-Employment
2.5	Challenges Facing OTM Graduates in Becoming Self-Employed
2.6	Strategies for Improving the Impact of Entrepreneurship Education
2.1	Concept of Entrepreneurship
Entrepreneurship refers to the ability to identify business opportunities, take calculated risks, and mobilize resources to create and manage a business venture for profit. It involves innovation, pro-activeness, and the capacity to respond effectively to market demands. According to Schumpeter (1934), entrepreneurship is the driving force behind innovation and economic development, as entrepreneurs introduce new products, processes, and market strategies.
In the Nigerian context, entrepreneurship is increasingly seen as a critical strategy for addressing unemployment, particularly among youth and graduates. The National Universities Commission (NUC) and the National Board for Technical Education (NBTE) have both advocated for the integration of entrepreneurship into the higher education curriculum (Olokundun et al., 2017).
In practical terms, entrepreneurship encompasses a broad range of activities including idea generation, business planning, risk-taking, financing, management, and innovation. Entrepreneurs take calculated risks to bring new products and services to the market, often disrupting traditional industries and establishing new economic frontiers. According to Drucker (1985), entrepreneurship is not just about starting new businesses; it is about a way of thinking, reasoning, and acting that is opportunity-obsessed, holistic in approach, and leadership-balanced. In this sense, entrepreneurship is a mindset that can be nurtured and developed through proper education and experiential learning.
Entrepreneurship has gained significant attention as a strategic response to high youth unemployment and underemployment. With an annual output of thousands of graduates from universities and polytechnics, the formal employment sector is unable to absorb all job seekers. The result is a growing population of educated but unemployed youth. 	Entrepreneurship is not a new phenomenon in Nigeria. Historically, Nigerians have been engaged in various forms of entrepreneurial activities ranging from farming, trading, and artisanship to more modern ventures in technology, services, and manufacturing. However, these traditional forms of entrepreneurship were often driven by necessity rather than opportunity. Today, there is a growing recognition of the need to shift from necessity-driven entrepreneurship to opportunity-driven entrepreneurship, where individuals create ventures based on market demand, innovation, and scalability.
Entrepreneurship is often categorized into different types, including small business entrepreneurship, scalable startup entrepreneurship, social entrepreneurship, and corporate entrepreneurship. Small business entrepreneurship refers to ventures that are primarily established to support the livelihood of the owner and their family. These are common in Nigeria and include retail shops, salons, and small-scale manufacturing. Scalable startup entrepreneurship, on the other hand, refers to businesses that are designed to grow rapidly and reach large markets, often driven by innovation and technology. Social entrepreneurship focuses on solving societal problems through innovative solutions, while corporate entrepreneurship (intrapreneurship) occurs within existing organizations, where employees act like entrepreneurs to develop new products, services, or processes.
The entrepreneurial process typically involves several stages: idea generation, feasibility analysis, business planning, resource acquisition, venture launching, and venture growth. At each stage, the entrepreneur must demonstrate a range of competencies, including creativity, leadership, financial literacy, negotiation, and strategic thinking. According to Timmons and Spinelli (2009), successful entrepreneurs are those who can manage the dynamic interplay between the opportunity, the resources required to exploit the opportunity, and the team that executes the business idea.
Entrepreneurship also involves risk-taking, as it often requires venturing into uncharted territory with no guarantee of success. Entrepreneurs must be willing to invest their time, money, and reputation in pursuit of a business idea. The level of risk involved varies depending on the nature of the venture and the environment in which it operates. In Nigeria, the entrepreneurial environment is fraught with challenges such as unstable power supply, regulatory bottlenecks, limited access to credit, and infrastructural deficits. These factors increase the risks associated with starting and running a business, yet they also present opportunities for creative problem-solving and resilience.
2.2	Concept of Entrepreneurship Education
Entrepreneurship education is the structured process of equipping individuals with the knowledge, skills, attitudes, and motivation to identify opportunities and successfully establish and manage enterprises. As defined by the European Commission (2008), it is “about fostering creative thinking and innovation as well as the ability to turn ideas into action.”
According to Kuratko (2005), entrepreneurship education helps learners develop competencies such as risk management, opportunity recognition, innovation, leadership, and business planning. In Nigeria, the introduction of compulsory entrepreneurship education in tertiary institutions aims to reduce youth unemployment and promote self-employment.
The implementation of this education varies widely across institutions in terms of curriculum design, teaching methodology, and institutional support. As such, its outcomes among different student populations, including OTM graduates, are inconsistent.
Entrepreneurship education is a vital component of human capital development, particularly in a rapidly changing global economy. It refers to the formal and informal processes through which individuals acquire the knowledge, skills, values, and attitudes needed to identify opportunities, innovate, and effectively initiate and manage a business. The European Commission (2008) defines entrepreneurship education as the process of equipping learners with the ability to turn ideas into action, which includes creativity, innovation, risk-taking, and the ability to plan and manage projects.
The global shift towards knowledge-based economies has prompted many countries, including Nigeria, to adopt entrepreneurship education as a strategy to foster self-reliance and reduce graduate unemployment. In Nigeria, the National Universities Commission (NUC) and National Board for Technical Education (NBTE) mandated the inclusion of entrepreneurship education across all tertiary institutions. This initiative was driven by the urgent need to empower graduates with employability and enterprise skills (Olokundun et al., 2017).
Entrepreneurship education can take several forms, ranging from theoretical courses on business principles and management to practical engagements such as business simulations, internships, mentorship programs, and startup competitions. Kuratko (2005) emphasizes that the most effective entrepreneurship education programs are those that combine theory with real-world experience, enabling students to develop critical thinking, problem-solving, leadership, and strategic planning capabilities.
The primary objectives of entrepreneurship education are to:
· Cultivate an entrepreneurial mindset and attitude.
· Provide students with the skills and tools needed to create and manage businesses.
· Foster innovation and creativity.
· Encourage resilience and adaptability in the face of business challenges.
In the Nigerian context, the introduction of entrepreneurship education has had mixed results. While many students show increased interest in entrepreneurial activities, challenges such as insufficient qualified lecturers, poor funding, outdated curriculum, and lack of practical exposure persist (Izedonmi & Okafor, 2010). As a result, entrepreneurship education often fails to achieve its intended outcomes, especially in terms of converting knowledge into actionable business ventures.
For Office Technology and Management (OTM) students, entrepreneurship education is particularly relevant. Their training already includes office administration, communication, digital proficiency, and customer relations—skills that are directly applicable to running service-based businesses such as virtual assistance, data management, or secretarial consultancies. When supplemented with entrepreneurship education, these skills can enable OTM graduates to establish profitable ventures in both formal and informal sectors.
2.3	Office Technology and Management (OTM)
Office Technology and Management is a professional program designed to train students in the use of modern office technologies, administrative procedures, communication, record management, and customer service. OTM graduates are expected to be proficient in both the technical and managerial aspects of office administration.
According to Olorunfemi (2019), the OTM curriculum aims to produce self-reliant and employable graduates who can function as office managers, administrative officers, or independent business owners in fields such as virtual assistance, data processing, and documentation services. However, the employability of OTM graduates is frequently limited by structural economic issues and the mismatch between academic training and market demands.
Office Technology and Management (OTM) is a professional academic discipline that equips students with a blend of administrative, technological, and managerial skills tailored to the modern workplace. Formerly known as Secretarial Studies, the program has evolved in response to the growing integration of technology in office environments. OTM graduates are trained to operate and manage office systems efficiently while supporting managerial functions within organizations.
The curriculum of OTM typically includes courses such as office practice, information and communication technology (ICT), business communication, keyboarding, records management, office management, entrepreneurship, and business ethics. According to the National Board for Technical Education (NBTE, 2016), the goal of OTM is to produce middle- and high-level manpower capable of handling modern office responsibilities in both private and public sectors.
One of the defining characteristics of OTM is its emphasis on both practical and theoretical knowledge. Unlike many purely academic programs, OTM students often engage in industrial training and practical assessments that simulate real-world office settings. This dual exposure prepares graduates for careers as executive assistants, administrative officers, office managers, records officers, customer service executives, and more. Additionally, the program's ICT component equips students with skills in word processing, spreadsheet management, database management, and online communication competencies that are increasingly essential in the digital age.
Technological advancements have significantly influenced the role of OTM professionals. With the emergence of remote work, cloud-based applications, and online collaboration tools like Microsoft 365, Zoom, and Google Workspace, office operations are no longer confined to physical locations. OTM graduates who stay updated with these trends are better positioned to offer remote administrative support services or manage digital offices, both of which are in high demand in today’s global market.
2.4	Relevance of Entrepreneurship Education to Self-Employment
Entrepreneurship education is particularly relevant to self-employment, as it empowers individuals with the confidence and skills to start their own businesses. For OTM graduates, whose training includes communication, ICT, and managerial skills, entrepreneurship education can serve as a catalyst for turning these competencies into income-generating ventures.
Research by Inegbenebor (2006) highlights that entrepreneurship education increases students' entrepreneurial intention, especially when supported with practical training and mentorship. Similarly, Ogundele et al. (2012) argue that the relevance of entrepreneurship education depends on its practical orientation, industry relevance, and ability to instill a positive entrepreneurial mindset.
Entrepreneurship education plays a pivotal role in promoting self-employment by equipping individuals with the competencies necessary to identify business opportunities and convert them into successful ventures. Self-employment, as defined by the International Labour Organization (ILO, 2017), is the situation in which an individual works for themselves rather than for an employer, taking responsibility for their business decisions and financial outcomes. In a context of limited wage employment, as seen in Nigeria, self-employment becomes a crucial avenue for economic survival and advancement.
The relationship between entrepreneurship education and self-employment is well established in academic and policy literature. According to Nabi et al. (2017), entrepreneurship education increases the likelihood of entrepreneurial intentions among students by enhancing their knowledge, skills, and confidence in starting a business. These competencies include business planning, risk management, innovation, communication, and decision-making—all of which are foundational to launching and managing a business.
In the Nigerian educational system, entrepreneurship education has been introduced as a core course across tertiary institutions in response to alarming unemployment rates among graduates. The National Universities Commission (NUC) and the National Board for Technical Education (NBTE) have emphasized the need to develop enterprising graduates who can contribute to the economy through self-employment. As highlighted by Adejimola and Olufunmilayo (2009), entrepreneurship education provides a platform for students to reframe their career outlook from job-seeking to job-creating.
For Office Technology and Management (OTM) graduates, entrepreneurship education aligns closely with their core competencies. These graduates are trained in ICT, communication, record management, and customer service—skills that are easily transferable to entrepreneurial ventures such as virtual office management, transcription services, digital marketing, and secretarial consultancies. When paired with entrepreneurship education, these technical skills provide a strong foundation for launching and sustaining small businesses.
The success of entrepreneurship education in promoting self-employment is also influenced by the broader entrepreneurial ecosystem. This includes government policies, financial institutions, market infrastructure, and social attitudes toward entrepreneurship. Countries that provide tax incentives, startup grants, and favorable business regulations tend to record higher levels of self-employment among young people. In Nigeria, programs such as the Youth Entrepreneurship Support (YES) Programme and the National Youth Investment Fund (NYIF) have been introduced to bridge the gap between training and actual business creation, though implementation challenges persist.
2.5	Challenges Facing OTM Graduates in Becoming Self-Employed
While Office Technology and Management (OTM) graduates possess valuable skills that can drive successful self-employment, they face numerous challenges that hinder their ability to translate entrepreneurship education into viable business ventures. Understanding these challenges is critical for developing strategies that can enhance the relevance and impact of entrepreneurship education among OTM graduates.
1. Limited Access to Finance
One of the most significant obstacles confronting OTM graduates is inadequate access to startup capital. Many graduates lack the collateral or credit history required by financial institutions to secure loans. According to Eze and Ugoji (2014), this financing gap constrains the ability of young entrepreneurs to acquire equipment, rent office space, or invest in marketing. Moreover, high-interest rates and complex loan application procedures discourage many graduates from seeking formal funding, pushing them towards informal sources that often charge exorbitant rates.
2. Inadequate Practical Training and Mentorship
Though entrepreneurship education is increasingly incorporated into OTM curricula, many programs still emphasize theory over practice. This limits graduates’ readiness to navigate real-world business challenges. According to Izedonmi and Okafor (2010), the absence of hands-on training, internships, and mentorship programs means that many graduates have business ideas but lack the experience to implement them effectively. Mentorship, in particular, is critical for providing guidance, networks, and emotional support to novice entrepreneurs.
3. Poor Infrastructure and Inconsistent Power Supply
In Nigeria, infrastructural deficits such as unreliable electricity, poor internet connectivity, and inadequate office facilities pose a severe challenge for OTM graduates intending to start businesses. The lack of stable power supply increases operational costs as entrepreneurs must invest in alternative power sources like generators. This can be financially draining and reduce profitability, especially for startups with limited resources (Akinola, 2013).
4. Regulatory and Bureaucratic Hurdles
Navigating the regulatory landscape to register businesses, obtain licenses, and comply with tax obligations can be daunting. Many OTM graduates find the procedures cumbersome, time-consuming, and costly. According to a World Bank report (2020), Nigeria ranks low in ease of doing business, with bureaucratic inefficiencies discouraging many young entrepreneurs from formalizing their ventures. This informal status can limit access to credit, legal protection, and growth opportunities.
5. Lack of Market Information and Networking Opportunities
Access to timely and accurate market information is essential for making informed business decisions. Many OTM graduates lack the networks and market intelligence needed to identify customers, competitors, and suppliers. Without strong professional connections, it becomes difficult to build trust and secure clients. Entrepreneurship education often does not emphasize the importance of networking and relationship-building, which are vital for business success (Nabi et al., 2017).
2.6	Strategies for Improving the Impact of Entrepreneurship Education
The importance of entrepreneurship education in promoting self-employment, several strategies can be employed to enhance its effectiveness, especially for Office Technology and Management (OTM) graduates. These strategies address curriculum design, teaching methods, institutional support, and external partnerships to ensure that entrepreneurship education translates into tangible business outcomes.
1. Curriculum Enhancement and Practical Orientation
One key strategy is to make entrepreneurship education more practical and experiential. Fayolle and Gailly (2008) emphasize that entrepreneurship learning should go beyond theory to include real-world activities such as business simulations, case studies, and project-based learning. For OTM students, integrating internships with small and medium enterprises (SMEs) and live business projects will provide invaluable hands-on experience. Such exposure helps bridge the gap between classroom learning and actual entrepreneurial practice.
2. Strengthening Mentorship and Networking Opportunities
Mentorship is a proven catalyst for successful entrepreneurship. Establishing mentorship programs where experienced entrepreneurs guide OTM graduates can provide critical business insights, motivation, and emotional support. Mentorship helps novice entrepreneurs navigate challenges and reduces the fear of failure (Izedonmi & Okafor, 2010).
3. Enhancing Access to Finance and Resources
To overcome financial barriers, educational institutions and governments can collaborate to facilitate access to startup capital through grants, low-interest loans, or seed funding competitions targeted at OTM graduates. Institutions can also provide entrepreneurship resource centers equipped with business development tools, internet access, and workspace for startups.
4. Incorporating Technology and Digital Tools
Given the pivotal role of technology in modern business, entrepreneurship education should leverage digital platforms to teach business management, marketing, and finance. Online courses, webinars, and e-mentoring can complement face-to-face learning and increase accessibility.
5. Policy Support and Institutional Commitment
Governments and educational authorities must show commitment to entrepreneurship education by providing adequate funding, policy frameworks, and institutional support. Clear policies that promote entrepreneurship as a career path and provide incentives for young entrepreneurs can create an enabling environment.
At the institutional level, dedicated entrepreneurship centers, qualified trainers, and integration of entrepreneurship into all relevant academic programs ensure consistent delivery of quality education (Olokundun et al., 2017).











CHAPTER THREE
METHODOLOGY
	The chapter deals with the method and procedures for data collection that was used in carrying out the study. 
3.1	Instrument Used
3.2	Population of the Study 
3.3	Sample and Sampling Techniques 
3.4	Distribution and Collection of Data
3.5		Method of Data Analysis
3.1		Instrument Used
		Questionnaires are used as instrument for the collection of data. The data collection was as a result of researcher’s findings through some textbooks, magazines and journals that deal with office technology and management study.The items in the questionnaire are placed in four point rating scale of “SA – Strongly Agree 4, A = Agree 3, D = Disagree 2, and SD = Strongly Disagree 1” respectively. 
3.2		Population of the Study 
		The population of this study consists of secretaries in National Directorate of Employment and Compinee Enterprise, Ilorin.The number are of secretaries of National Directorate of Employment and Compinee Enterprise, Ilorin was  twenty(20) in number.

3.3		Sample and Sampling Techniques 
		The researcher used all the total population as sample size. The total number of population is sizeable to manage for the study.
3.4		Distribution and Collection of Data
		The researcher with the assistance of some associates distributed the questionnaire to the secretaries at National Directorate of Employment and Compinee Enterprise, Ilorin used as respondents. 
		The researcher administered the twenty (20) questionnaires at National Directorate of Employment and Compinee Enterprise, Ilorin. The researcher returned to collect them back after one week.
3.5		Method of Data Analysis
		All the data collected from the respondents were interpreted and analyzed in tabular for. The data were manually analyzes with the aid of a calculator.
		For case understanding of the study, figures were converted to percentage which portrays results to readers at a glance.  The conclusions drawn were based on the data collected through questionnaires.





CHAPTER FOUR
DATA ANALYSIS
4.1		Introduction 
		This chapter dealt with data analysis. The chapter will be conducted and presented as follows.  
4.2		Results
		Table 4.1:	Entrepreneurship education help students and graduates to 
				be and self employed.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	15
	75

	Agree
	05
	25

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher's Fieldwork, 2025
		Table 4.1, revealed that 15 (75%) of the respondents strongly agreed that Entrepreneurship education help students and graduates to be self employed, 5 (25%) respondent agreed with statement while there was no respondents for disagreed and strongly disagreed respectively. This showed that Entrepreneurship education help students and graduates to be self employed.
	Table 4.2:	OTM Gradates has business ideas that can be translated to entrepreneurship business.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	10
	50

	Agree
	05
	25

	Disagree
	05
	25

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		From table 4.2, it could be seen that (58%) of the respondents strongly agreed, 15 (25%) respondent agreed, 6 (10%) of the respondent disagreed and 4 (7%) respondent strongly disagreed that OTM Gradates has business ideas that can be translated to entrepreneurship business.
 		This showed that OTM Gradates has business ideas that can be translated to entrepreneurship business.





Table 4.3:	Entrepreneurship education has increased your confidence in starting a business.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	10
	50

	Agree
	10
	50

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		Table 4.3 revealed that 45 (75%) of the respondents strongly agreed, 10 (17%) agreed that OTM Graduates have acquired necessary courage and boldness needed for setting up entrepreneurship business, while 3 (5%) of the respondent disagreed and 2 (3%) of the respondent strongly disagreed with the statement.
		This showed that OTM Graduates have acquired necessary courage and boldness needed for setting up entrepreneurship business.  





	Table 4.4:	Entrepreneurship Education programme empowers individual to translate their potential ideas into business possibilities.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	18
	90

	Agree
	02
	10

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		Table 4.4 shows that 50 (83%) of the respondents strongly agreed Entrepreneurship Education programme empowers individual to translate their potential ideas into business possibilities,10 (7%) respondent agreed while none of the respondent disagreed or strongly disagreed with the notion.
		This shows that Entrepreneurship Education programme empowers individual to translate their potential ideas into business possibilities. 





Table 4.5:	Entrepreneurship education improved my skills in business planning and management.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	08
	40

	Agree
	07
	35

	Disagree
	03
	15

	Strongly  Disagree
	02
	10

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		Table 4.5 showed that 42 (70%) of the respondents strongly agreed that OTM Graduates need to overcome fear of setting a business through entrepreneurship education programme, 12 (20%) respondent agreed, while 4 (7%) respondent disagreed and 3 (3%) respondent strongly disagreed with the statement. 
		It is clear from the responses above that OTM Graduates need to overcome fear of setting a business through entrepreneurship education programme.





Table 4.6:	Entrepreneurship education provided you with practical skills needed to start a business.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	20
	100

	Agree
	00
	0.00

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		In table 4.6, the respondents were asked whether OTM Graduates have been exposed to different means of business financing, 34 (57%) of the respondents strongly agreed, 15 (25%) respondent agreed while 7 (11%) respondent disagreed and 4 (7%) of the respondent strongly disagreed. 
		This means that OTM Graduates have been exposed to different means of business financing.






Table 4.7:	Entrepreneurship education has increased my awareness of business opportunities.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	12
	60

	Agree
	05
	25

	Disagree
	03
	15

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		In table 4.7 revealed that 48 (80%) of the respondents strongly agreed, 8 (13%) respondents agreed while 4 (7%) disagree that OTM Graduates has acquired management functions ability needed for business success and there was no respondents for strongly disagreed. 
		This showed that OTM Graduates has acquired management functions ability needed for business success.





Table 4.8:	The training helped me understand financial management for small businesses.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	10
	50

	Agree
	10
	50

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		From table 4.8, it could be seen that 35 (58) of the respondents strongly agreed that OTM Graduate possessed the skills and competencies to face and overcome business challenges, 25 (42%) respondent agreed while none of the respondents disagreed and strongly disagreed with the notion.







	Table 4.9:	OTM graduates can invest in business centre as entrepreneurship business.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	20
	100

	Agree
	00
	0.00

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		From table 4.9, it could be seen that 39 (65%) respondents strongly agreed, 11 (18%) of the respondents agreed while 6 (10%) respondent disagreed and 3 (7%) strongly disagreed that OTM graduates can invest in business centre as entrepreneurship business.
		This implied that OTM graduates can invest in business centre as entrepreneurship business.






Table 4.10:	The entrepreneurship course encouraged creativity and innovation.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	20
	100

	Agree
	00
	0.00

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		Table 4.10 showed that 30 (50%) of the respondents strongly agreed, 21 (35%) agreed that OTM Graduates can set up computer training institute, while 6 (10%) respondents disagreed and 3 (5%) of the respondent strongly disagreed. 
		This showed that OTM Graduates can set up computer training institute. 








	Table 4.11:	OTM Graduates can establish entrepreneurship business as secretarial institute.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	09
	45

	Agree
	05
	25

	Disagree
	03
	15

	Strongly  Disagree
	03
	15

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		Table 4.11 showed that 37 (61.7%) of the respondents strongly agreed, 17 (28.3%) respondent agreed that OTM Graduates can establish entrepreneurship business as secretarial institute, while 6 (10%) respondent disagreed and there was no respondents for strongly disagreed. 
		This means that OTM Graduates can establish entrepreneurship business as secretarial institute.






	Table 4.12:	Entrepreneurship involves the creation of something new and valuable where such does not exist.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	16
	80

	Agree
	04
	20

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		In table 4.12, showed that 41 (68%) respondent strongly agreed, 12 (20%) respondent agreed respectively that Communication Entrepreneurship involves the creation of something new and valuable where such does not exist, while 5 (8%) disagree and 2 (3%) strongly disagreed with the statement.
		This showed that Entrepreneurship involves the creation of something new and valuable where such does not exist.





Table 4.13:	The curriculum for entrepreneurship education was mostly theoretical rather than practical.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	07
	35

	Agree
	13
	65

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		Table 4.13 showed that 40 (67%) of the respondents strongly agreed, 15 (25%) respondent agreed to the statement that Entrepreneurship assists the government in reducing the increase of criminality and social vices in society, while 5 (8%) of the respondent disagreed with the notion and there was no respondents for strongly disagreed.
		This implied that Entrepreneurship assists the government in reducing the increase of criminality and social vices in society.





Table 4.14:	Entrepreneurship education helped me develop effective communication and negotiation skills.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	08
	40

	Agree
	08
	40

	Disagree
	02
	10

	Strongly  Disagree
	02
	10

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		Table 4.14 revealed that 38 (63%) strongly agreed, 16 (27%) agreed that Entrepreneurship education is pivotal in broadening the horizons of undergraduates and graduates to be creative and courageous in taking risks, only 6 (10%) disagreed with the statement and there was no respondents for strongly disagreed.
		This showed that Entrepreneurship education is pivotal in broadening the horizons of undergraduates and graduates to be creative and courageous in taking risks.





Table 4.15:	Entrepreneurship education prepared you to overcome business challenges.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	06
	30

	Agree
	10
	50

	Disagree
	02
	10

	Strongly  Disagree
	02
	10

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		From table 4.15, it could be seen that 40 (67%) of the respondents strongly agreed, 12 (20%) of the respondent agreed, while 5 (8%) of the respondent disagreed and 3 (5%) of the respondent strongly disagree with the statement that the crime rate of a nation can be greatly reduced if its government invests more in entrepreneurship education.	
		From the table above this showed that the crime rate of a nation can be greatly reduced if its government invests more in entrepreneurship education.      




Table 4.16:	Entrepreneurship education has changed my mindset positively toward self-reliance.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	15
	75

	Agree
	05
	25

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
Table 4.16 showed that 32 (54%) of the respondents strongly agreed, 17 (28%) agreed that Entrepreneurship education has changed my mindset positively toward self-reliance, only 11 (18%) respondent disagreed and there was no respondents for strongly disagreed. 
This means that Entrepreneurship education has changed my mindset positively toward self-reliance.






Table 4.17:	Entrepreneurship is a better option than waiting for a white-collar job.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	20
	100

	Agree
	00
	0.00

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		In table 4.17 revealed that 45 (75%) of the respondents strongly agreed, 13 (22%) respondent agreed respectively that through Entrepreneurship is a better option than waiting for a white-collar job, while 2 (3%) respondent disagreed with the statement and there was no respondents for strongly disagreed. 
		This revealed that Entrepreneurship is a better option than waiting for a white-collar job.





	Table 4.18:	Entrepreneurship education has motivated me to consider self-employment.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	18
	90

	Agree
	02
	10

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		Table 4.18 showed that 43 (70%) of the respondents strongly agreed, 14 (23%) respondent agreed to the statement that Entrepreneurship education has motivated me to consider self-employment, while 4 (7%) of the respondent disagreed with the notion and there was no respondents for strongly disagreed. 
		This revealed that Entrepreneurship education has motivated me to consider self-employment.





	Table 4.19:	Entrepreneurship education should be included in all academic programs.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	10
	50

	Agree
	10
	50

	Disagree
	00
	0.00

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		Table 4.19 showed that 50 (83%) of the respondents strongly agreed, 7 (12%) respondent agreed that Entrepreneurship education should be included in all academic programs, while 3 (5%) of the respondents disagreed with the statement that accepting differences is a sign of effective communication and there was no respondents for strongly disagreed.
		From the table above this showed that Entrepreneurship education should be included in all academic programs.





	Table 4.20:	Entrepreneurship education is essential for job creation.
	Options
	No. of Responses
	Percentage (%)

	Strongly Agree
	08
	40

	Agree
	08
	40

	Disagree
	04
	20

	Strongly  Disagree
	00
	0.00

	Total
	20
	100


Source: Researcher’s Fieldwork, 2025
		From table 4.20, it could be seen that 40 (67%) of the respondents strongly agreed, 20 (33%) of the respondent agreed, while none of the respondent disagreed or strongly disagreed that Entrepreneurship education is essential for job creation in Nigeria.	
		From the table above this showed that Entrepreneurship education is essential for job creation in Nigeria.







CHAPTER FIVE
SUMMARY, CONCLUSIONAND RECOMMENDATIONS
5.1	Summary
This study examined the relevance of entrepreneurship education to self-employment among Office Technology and Management (OTM) graduates. The research explored how entrepreneurship education equips graduates with skills, knowledge, and attitudes necessary for starting and managing their own businesses, thereby contributing to employment generation and economic development.
The findings from the literature review and primary data collected highlighted that entrepreneurship education positively influences the entrepreneurial intentions of OTM graduates by enhancing their business acumen and self-confidence. It was found that while many graduates acquire essential theoretical knowledge, the practical application of these skills is often limited due to curriculum constraints and insufficient hands-on training.
The study also identified multiple challenges faced by OTM graduates in transitioning from education to self-employment. Chief among these were limited access to finance, poor infrastructure, lack of mentorship, bureaucratic hurdles, and societal attitudes that undervalue entrepreneurship. These barriers often impede graduates from translating entrepreneurial intentions into successful business ventures.
Furthermore, the research revealed that strategies such as improving practical training, enhancing mentorship programs, increasing access to startup capital, integrating digital tools, and fostering an entrepreneurial culture are critical to boosting the impact of entrepreneurship education. The role of government support and institutional commitment emerged as fundamental in creating an enabling environment for young entrepreneurs.
5.2	Conclusion
Entrepreneurship education is a vital tool in equipping Office Technology and Management graduates with the skills and mindset required for self-employment. It fosters a shift from dependence on formal employment to self-reliance and job creation, which is essential in economies with high youth unemployment rates. However, the full potential of entrepreneurship education is yet to be realized due to several systemic challenges.
For entrepreneurship education to be truly effective, it must be practical, dynamic, and responsive to the evolving business landscape. Moreover, supportive policies, access to finance, infrastructure development, and positive societal attitudes towards entrepreneurship are necessary complements to educational efforts. When these elements align, entrepreneurship education can significantly empower OTM graduates to become successful self-employed individuals who contribute meaningfully to economic growth and poverty reduction.

5.3	Recommendations
Based on the findings and conclusions of this study, the following recommendations are made:
1. Curriculum Reform: Educational institutions should revise the entrepreneurship curriculum to emphasize practical skills, including internships, business simulations, and project-based learning tailored to OTM students.
2. Mentorship and Networking: Establish formal mentorship programs linking OTM graduates with experienced entrepreneurs. Additionally, institutions should create platforms that encourage networking, business collaborations, and peer support.
3. Access to Finance: Governments and financial institutions should develop accessible funding schemes such as grants, soft loans, and startup funds targeted at young entrepreneurs, particularly graduates of OTM programs.
4. Infrastructure Improvement: Efforts should be intensified to improve infrastructure, especially reliable electricity and internet services, to enable graduates to effectively run technology-based businesses.
5. Policy Support: Policymakers should enact and enforce policies that reduce bureaucratic barriers, simplify business registration processes, and provide tax incentives to encourage small business development among graduates.
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APPENDIX I
KWARA STATE POLYTECHNIC ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY
DEPARTMENT OF OFFICE TECHNOLOGY AND MANAGEMENT
Dear respondent,
I am a student in the Department of Office Technology and Management, Institute of Information and Communication Technology, Kwara State Polytechnic, Ilorin. I am at present conducting a research and writing a project on “RELEVANCE OF ENTREPRENEURSHIP EDUCATION TO SELF-EMPLOYMENT BY OFFICE TECHNOLOGY AND MANAGEMENT GRADUATES.”
The exercise is important in partial fulfillment of the requirements for the award of National Diploma in Office Technology and Management of the institution.
Rest assured that the researcher ethics of anonymity and confidentially will be strictly adhered to.
Yours faithfully

ABDULKADIR MUHAMMED GOBIR
ND/23/OTM/PT/0044




APPENDIX II
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY
DEPARTMENT OF OFFICE TECHNOLOGY AND MANAGEMENT
Dear Sir/Madam
RESEARCH QUESTIONNAIRE
This questionnaire is designed to solicit information from you on "“RELEVANCE OF ENTREPRENEURSHIP EDUCATION TO SELF-EMPLOYMENT BY OFFICE TECHNOLOGY AND MANAGEMENT GRADUATES.””.
Kindly complete the questions below. Please you are assured that information supplied will be treated with utmost confidentiality.


Yours faithfully

ABDULKADIR MUHAMMED GOBIR
ND/23/OTM/PT/0044




QUESTIONNAIRE
1. Entrepreneurship education help students and graduates to be and self employed. 
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
2. OTM Gradates has business ideas that can be translated to entrepreneurship business.
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
3. Entrepreneurship education has increased your confidence in starting a business.
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
4. Entrepreneurship Education programme empowers individual to translate their potential ideas into business possibilities
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
5. Entrepreneurship education improved my skills in business planning and management.
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
6. Entrepreneurship education provided you with practical skills needed to start a business.
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
7. Entrepreneurship education has increased my awareness of business opportunities.
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
8. The training helped me understand financial management for small businesses.
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
9. OTM graduates can invest in business centre as entrepreneurship business
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
10. The entrepreneurship course encouraged creativity and innovation.
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
11. OTM Graduates can establish entrepreneurship business as secretarial institute
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
12. Entrepreneurship involves the creation of something new and valuable where such does not exist
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
13. The curriculum for entrepreneurship education was mostly theoretical rather than practical.
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
14. Entrepreneurship education helped me develop effective communication and negotiation skills.
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
15. Entrepreneurship education prepared you to overcome business challenges.
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
16. Entrepreneurship education has changed my mindset positively toward self-reliance
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )

17. Entrepreneurship is a better option than waiting for a white-collar job
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
18. Entrepreneurship education has motivated me to consider self-employment
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
19. Entrepreneurship education should be included in all academic programs
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
20. Entrepreneurship education is essential for job creation in Nigeria
(a)	Strongly Agree (    ) 		(b) Agree (   )  
(c)	Disagree (    ) 			(d) Strongly Disagree (     )
