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ABSTRACT
Ownership of the media was vested with the government, especially in the areas of issuance of licenses and renewal of such licenses, among others, through the National Broadcasting Commission empowered to carry out such salient responsibility. The empowerment of NBC through the enabling Decree in 1992 saw the emergence of private broadcast stations in Nigeria. But years after the deregulation of the broadcast media in Nigeria, the private broadcast stations and ownership are still bedeviled with some challenges, which If not well addressed, will leave them at cross roads; but if addressed properly, the sky would be too small to be their limit. To realize these, the study examined the challenges and prospects of private broadcast media using Sobi Fm 101.9 broadcast media as case studies. The survey method was used to expose the challenges faced by these stations and their prospects. In course of the study, the following findings, interalia, were discovered: that the private broadcast outfits are faced with challenges arising from poor facilities, government regulation and legislations, expensive equipment, welfare and debts. However, the study discovered that progress could be made if enabling environment would be created for them to strive.
 









TABLE OF CONTENTS
Title page										i
Certification										ii
Dedication										iii
Acknowledgments 								iv
Abstract										v
Table of contents 									vi
CHAPTER ONE:									
1.0	Introduction 								1
0. Background of the study 							1 
1.2	Statement of the problems 						3
1.3	Research Questions							3 
1.4	Objectives of the study							4
1.5	Significance of the study 							5
1.6	Scope of the study 								5
1.7	Definition of terms								6-7

CHAPTER TWO									
	LITERATURE REVIEW						
2.0	Introduction									8
2.1	Conceptual Framework							8 
2.1.1	The concept of Mass media						8
2.1.2	Function of Mass media in a democratic society			9
2.1.3	Censorship and Nigerian mass media	  				10 
2.1.4	Ownership of Media							14
2.1.5	Media Regulatory agencies						16
2.1.6	Private media and their operation					17
2.1.7	Challenges and Prospects							18	
2.2	Theoretical Framework 							24
2.2.1	Soviet communist theory of the press	 				24
2.2.2	Social responsibility media theory					25
2.3	Related Review								29
CHAPTER THREE	
RESEARCH METHODOLY							
3.1	Research Design 								30  
3.2	Population of the study							30
3.3	Sample size Determination						31
3.4	Method of data collection 						31
3.5	Instrument of data collection		  				32
3.6	Method of data analysis							32
CHAPTER FOUR: DATA PRESENTATION AND ANALYSIS	
4.1	Introduction 								33
4.2	Data presentation, Analysis and Interpretation			33-40
4.3	Discussion of Findings							41-40
CHAPTER FIVE: FINDING, CONCLUSION AND RECOMMENDATIONS							42
0. Summary of the findings							42
0. Conclusion									43
0. Recommendations								43 
References									
Questionnaire

43

CHAPTER ONE
INTRODUCTION
1.1       Background of the Study
Research has indicated that media ownership in Nigeria started in private hands ever before government got interested in mass media. Reverend Henry Townsend, an Anglican missionary, established the first newspaper in Nigeria, Iwe Irohin in 1859. Other newspapers followed suit to tap the gains of the growing interest in reading and western education. Additionally, the urge for self-government spurred Nigerians to organize mass movements to challenge colonial repression. Mass media appeared as a second tool used to challenge colonialism (Ukonu, 2005). Before 1992, the broadcast media in Nigeria have been under government ownership and control. This connotes that private broadcast media ownership was not legalized as at that time. 
Media as a watchdog and the mirror of the nation perform crucial roles in the society and as well it is influence in its editorial policy. Kendal (2002:p.32), noted that mass is truly applicable to the medium of radio for more than other media in reaching all groups of the population uniform’’ but before we proceed with this work, we will include not only the mechanical devices that transmit and sometimes, messages (TV cameras, radio microphones, printing press) but also the institution that use these machines to transmit messages. When we talk about the mass media of television, radio, newspaper, magazine, sound recoding and film, we will be referring to the people, the policies the organization and the technology that go into productions of mass communication (Dominick, 2007). 
            Mass media are technology that is intended to reach a mass audience. It is the primary means of communication used to reach the vast majority of the general public. The most common platforms for mass media are newspapers, magazines, radio, television, and the Internet (Ngoa, 2006). The general public typically relies on the mass media to provide information regarding political issues, social issues and entertainment.
            Through mass media, news outlets have a major influence on the general public and a major impact on the public's opinion on certain topics. In many cases, the mass media is the only source that the general public relies on for news. For example, when Neil Armstrong landed on the moon in 1969, mass media made it possible for the public to witness this historical event.
Sponsorship of the media house, its control and recruitment of its principal staff have formed the influential factors consequent upon the editorial policy of the media house since the owner(s) of the media house usually does or do the afore-stated factors (Nordenstreng,2005). The media ownership has therefore in some ways influenced the editorial policy and this has posed problems to journalism as a trade. In this case, the editorial writing has to function with the policy framework and editorial principles. Nothing runs the editor down as having the option of either doing it the way the policy dictates or he resigns or otherwise sacked.
 Influence of media ownership on editorial policy have made many private owned media station to collapse in operations and have also made them to lose their readership grip (Nordenstreng, 2005). In the case of a Announcer Newspapers, as a privately owned organization, if dies not have so many policies that usually affect its readership except that its front and back page stories are centered on Imo state. Often times, it faces the stiff competition of the national and other local newspapers. Again, people from other state would always see the purchase of the newspaper as a waste since it does not usually spread its tentacles.
According to Uche, (2009:p.56). The owners of the media in Nigeria are not only major capitalists in their own right but are also closely linked to the ruling circles around the globe e.g (Sobi Fm, Agidigbo Fm, Moonlight Fm). Furthermore, result indicates that the current media ownership pattern in Nigeria negatively affects the ability of the media to perform without hindrance. This is exemplified by the situation where media practitioners working in both private and public media organizations make sure that their reports are not perceived as 'unfavorable' by the government of the day. The reality is that public media which are financed with public funds and controlled by public officials do not criticize government actions or inactions because of fear of sanctions (Uche, 2009). Many media executives in the public media have been known to lose their jobs because they disagreed with government officials. Some private media outfits established by associates of public officials indirectly influence the running of private media out fits.
            “He who pays the piper calls the tune’’ is a common statement in the media. Ownership has being a major challenge  in the editorial policies of media organisations. It is so bad in some media organisations that the ethics of journalism are exchanged with the opinions and decisions of the proprietors of the organisation. Dare (2000:p.22) while writing on the challenges of privately owned media stations  said, “ there is no doubt that owners in market based media have ultimate power over content and can ask for what they want to be included or left.” This is against the ethics of journalism.
             According to Dominick, (2007:p.12) “There are codes of good practise that govern how media controllers (editor and station managers) interact as laid out by regulatory bodies.” But how many media owners stick to these codes? In Nigeria, government has continuously used the state owned media to crush the voice of the opposition. Many governments have used these media to their advantage during presidential elections campaigns across the state, especially if the government in power is contesting. In such cases, the opposition would have to turn to God for a miracle. Melody in Meier, stated that “in addition to ownership concentration of the mass media industry, content provision, packaging and distribution have also become a standardised production and marketing process in which the messages communicated are contained and directed in both quantity and quality to meet the economic imperatives of media owners.” Giddens (2009:p.5) said, “The media have a double relation to democracy. On the one hand the emergence of a global information society is a powerful democratising force. Yet, television and the other media, tend to destroy the very public.” Within the context of supporting democratic transitions, the goal of media development generally should be to move the media from one that is directed or even overtly controlled by government or private interests to one that is more open and has a degree of editorial independence that serves the public interest.
            Omu, (2000:p.9) stated that “the earlier mass media of press and broadcasting were widely seen as beneficial (even necessary) from the conduct of democratic politics.” Considering the fact that those who have the resources to own media organisations will always have the upper hand in terms of prominence in the news, McQuail (2009:p;.76) said “the typical organisation and forms of mass communication limit access and discourage active participation and dialogue.” Government control of print and broadcast media in Nigeria leave little scope for discussing opinions and therefore, public debate.
As a result of this perception, most of these administrations have devised means to curtail the excesses of the media which in most cases are against the fundamental human rights on freedom of expression. Journalists within these countries have been sent to jail, or detained without trial or even beaten up or humiliated by wives and families (direct and indirect) of these leaders. In fact, some media houses have even been forced to close down because of remarks made that sound unpalatable to the administration in power. Ocitti (2002:p.88) said, “to African leaders, however, the freedom the media was demanding was to be placed within their own power positions and a wider context of national unity.” Hence, governments in power spend money on media houses and those who do not have any invest heavily to have one on ground so that they would use such media as tools of propaganda and image making to cover for poor performance in office.


1.2       Statement of the Problem
The public media exist in Nigeria, like their private counterparts with problems starring them on their faces. Even though, the government media outfits exist under the cover and protection of the government, they are not free from problems which impede their growth and development. 
No doubt, the government owned media outfits are bedeviled with such problems as the continuous use of out-dated equipment, thereby failing to catch up with the changes of globalization which are known for modernity: the non-availability of training and retraining opportunities, which is the bedrock for enhanced productivity; poor remuneration for staff, thereby having low motivation to perform optimally and above all, the teleguidance of management and staff by their employers Government, hence only projecting the activities of government with little or no regard for their responsibility to the public.             
Influence of media ownership on editorial policy have made many broadcast stations to collapse in operations and have also made them to lose their readership grip. Sponsorship of the media house, its control and recruitment of its principal staff have formed the influential factors 
consequent upon the editorial policy of the media house since the owner(s) of the media house usually does or do the afore-stated factors. The media ownership has therefore in some ways influenced the editorial policy and this has posed problems to journalism as a trade. The problem necessitating this study is what are the challenges confronting privately owned media stations in a democratic dispensation.
1.3       Objectives of the Study
The objectives of this study are stated as follows:
i. To examine the challenges facing private owned media stations in democratic 
dispensation
ii. To find out how the ownership management and control affects and influence the traditional objectivity of news and information dissemination in Nigeria.
    iii.            To examine the achievement of private owned media in Nigeria
    iv.            To proffer solution to this challenges
 1.4      Research Questions     
 i.            Are there challenges facing private owned media stations in Nigeria? 
 ii.         Does management ownership and control affects and influence the traditional objectivity of news and information dissemination?
iii.	Does privately owned media organization achieved their goals and objectives in democratic dispensation in Kwara State, Nigeria?	
iv.     Are there solutions to challenges facing media owners in Nigeria
1.5       Significance of Study
This study would serve as guide to private media houses as the see the solution of some challenges confronting media houses. It would also be a reference material for research scholars who might want to research further on the concept under study. The study would also serve as reference point for policy makers who would be interested in knowing how editorials can assist in the process of policy making in government.
1.6       Scope of the Study
            This study would attempt to explain the challenges confronting privately owned media stations in a democratic dispensation in Nigeria with reference to private owned media in Sobi Fm (101.9) Ilorin, Kwara State with in November, 2024 to September, 2025 as time frame.
1.7	Definition of the Terms
i. Private Owned media: Private media are those that are independently owned, for-profit, and funded mostly from advertising and sales.
ii. Mass Media: Mass media means technology that is intended to reach a mass audience. It is the primary means of communication used to reach the vast majority of the general public. The most common platforms for mass media are newspapers, magazines, radio, television, and the Internet.
iii. Democratic: A democratic country, government, or political system is governed by representatives who are elected by the people. Pertaining to or characterized by the principle of political or social equality for all. 
iv. Challenges:  its nature or character serves as a call to make a special effort, a demand to explain, justify, or difficulty in an undertaking that is stimulating to one engaged in it.







CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
This section of the research is focused on carrying out an extensive literature on the concept under study. This chapter is compartmentalized into three sections namely; conceptual literature, theoretical framework and empirical literature.
2.1	CONCEPTUAL FRAMEWORK
2.1.1	Concept of Mass Media 
	According to Head and Sterling (1982) the term Media “are those means of communication that use technology to reach large parts of the population almost simultaneously with the kind of news and entertainment that ordinary people can afford to pay” (Laaro, 2004:1). Also, according to Defleur and Demines mass media are “devices for moving message across distance of time to accomplish mass communication “Oyewole, Ogungbamigbe (2004:82).
From the definitions above, it can be inferred that Mass Media are an indispensable components of mass communication in disseminating symbolic content to large heterogeneous and widely dispersed audience.
2.1.2	Functions of mass media in a democratic society 
	The Mass Media is accorded the status of the “fourth estate of the realm” in a democratic society. This means, the Mass Media is seen as an important arm of government after the legislative, the executive and the judiciary. “The press has become the greatest power within Western countries, more powerful than the legislative, The executive and judiciary, the anti-communist dissident who likes other world statemen among whom are Edmond Burke and Former U.S J.K Kennedy held the view that the mass media as the fourth estate of the realm be acknowledged by any responsible government and for government to success, it must be seen at all time to be ally to the mass media and a partner in progress with the government.
	Those functions of the mass media as identified by the social responsibility media theory are:
· Serving the political system by producing information, discussion and debate on public affairs.
· Enlightening the public so as to make it capable of self government.
· Safeguard the rights of the individual by serving as a watch god against the government.
· Serving the economic system primarily the bringing together buyers and sellers of goods and services through the medium of advertising.
· Providing entertainment.
· Maintaining its own self-sufficiency so as to be free from the pressure of special interest.
2.1.3	Censorship and Nigerian mass media
The status of the fourth estate of the realm accorded the mass media imposes certain responsibility on it. These are surveillance of the environment by monitoring the process of governance, serving as a link between the government and the governed, criticizing and analyzing events, informing the performing this sacred duty, journalist face different task and one major task is the issue of censorship.
According to Bilikisu Yusuf, a Nigerian journalist, columnist and editor for prominent newspaper, there are three kinds of censorship:
Statuary censorship: This represents censorship that is backed by an enacted law to protect state secrets; certain policy implemented by government or certain public officers in charge with the implementation s such policies. This statuary censorship is very common in all successive government in Nigeria from Colonial era till date. This kind of censorship attempts to impede the media from performing its constitutional rotes.
Society censorship: This form if censorship has no legal backing in the statute books but it is imposed on the media by societal forces, whether political, social economics or religions. This form of censorship is often master minded by political party stalwarts though the appointment of their cronies into the helm of administration of the media as either chairman Board of Director or as a Managing Director. The hallmark of societal censorship according to Bilikisu Yusuf is blatant inaccuracies and fraudulent distortion in the dissemination of news.
Self censorship: This form of censorship is self imposed This form of censorship occur when media practitioners without interference from above, sacrifice accuracy in news presentation and dissemination in order to protect their jobs.
2.1.4	Ownership of the media 
According to Crystal (2005:54), media ownership is the right to proprietorship to a universal audience. There are three major types if ownership. They are private ownership, government ownership and joint ownership.
· Private ownership: This is where media is owned, financed and controlled by individual or private bodies. The earlier media in Nigeria can be classified under this type.
· Government ownership: This is where the media is owned, financed and controlled by the federal or state government. This types if ownership is the most common in Nigeria.
· Joint ownership: This is situation where both government and private individual own media house.    
2.1.6	Private Media and their Operations 
	Media regulatory agencies
· Nigerian Press Council
The press council was established through decree 85 of 1992 to maintain the freedom of the press and also protect the liberty of individual from being infringed upon by media men. The council is supposed to adjudicate on complaints raised by members of the public against media practitioners.
· National Broadcasting Commission (NBC)
	The broadcasting commission was established through decree 30 of 1992 to actualize the approval of the need to deregulate the electronic media and regulate the media industry. The commission is saddled with the responsibilities of handling the registration of private broadcast stations in the radio and television sectors.
· Mass Media Professional Bodies
Apart from the Nigeria press council and the National Broadcasting Commission, whose main function is to regulate the activities of the print and broadcast media respectively, the mass media in Nigeria have professional bodies that regulate the activities of specific medium under the fold of the mass media industry. Some of the notable professional bodies are Nigerian Union of Journalist (XIU) Nigerian Association of Woman Journalist (NAWOJ) and Nigeria Guild of Editors (NDE).


· Nigeria Union o Journalist (NUJ)
This is a professional body set up in 1955 to protect journalists, depend the cause of free expression, provide conductive environment fore ethnical journalism in Nigeria through its constitution and code of ethnics.
NUJ membership is restricted to qualified practicing journalists, information officers, researcher and cameraman in news and current affairs department of broadcast organization.
· Nigerian Association of Women Journalist (NAWOJ)
The association was formally launched on September 12, 1989 to attract women journalist to union activities. And their main goal is to fight for the rights of women in the journalism profession, especially in areas such as free association ad collective bargaining. NAWOJ is in the forefront in the campaign of gender inequality in our society.
· Nigerian Guild of Editors
	This is a professional with the main journalism founded in 1962 by the group of editors with the main aim of providing a forum for editors to meet regularly on issue relating to the association. NGE membership is open only to editor-in-chief of various newspapers and magazine published in Nigerian including radio and television stations and news agencies of the broadcasting sector.
· Broadcasting Organization of Nigeria (BON)
BON was founded in 1993 when there was the need for both radio and television houses assignments. Among the aim and objectives of the organization are:
· To serve as meeting point for all radio and television organization in Nigeria.
· To serve as an advisory body of the federal and state government and other bodies on broadcast matters
· To encourage and sustain greater cooperation and collaboration among all broadcasting organization Nigeria and so on.
2.1.7	Private Media and their Operations
 Broadcasting got a major boost through the liberation of the sector via deregulation. It is this deregulation that became the foundation on which the private media houses grew. Private broadcasting as the name implies, means the establishment of either television or radio station or both by an individual or group of individuals. It means that this individual and his partners bear the responsibility of running the day-to-day activities of the station. It is important to note that private television stations are required by the enabling deregulatory decree to broadcast programmes in accordance with the stipulated ratio of 60:40 percent for locally produced and imported programmes. The management and staff of the private media stations must also have self-regulatory measures to prevent incessant interferences from the regulatory body. In doing this, there must be internal control measures spelt out by the management of the organization. Abati in the Guardian, Wednesday, July 21, 2004 lays bare this assertion thus: “Internal control system in an organization is the system put in place to ensure that tasks are carried out in an orderly manner. Thus, in doing this, the paper described that the worker “in execution of daily activities, employers put in place checks and balances to curb excesses of employees, to avoid derailment from policies of the organization. Internal control system seeks to harmonize the interest of various stakeholders to achieve common objective”. It is expedient to assert that broadcasting operate with laid down objectives.
 These objectives are also the main focus of private media organizations. It is on the strength of this that, Akpan (2002: p.2) establishes the following objectives of broadcast media as to inform, “to educate and to entertain”. Private broadcast organizations have their operations segmented for effectiveness. In doing this, the organization is departmentalized proven to be capable of handling the activities of the department. The major departments in a private broadcast station include: Administrative Department, Engineering, News, Programmes, Production, Security, Marketing/Sales, Accounts. It is instructive to note that within these departments or units, there are sub units. These units or subunits work hand-in-hand. No department or sub-department is an island. In broadcasting (private) success is dependent on the inputs of all the departments. For example, News cannot be aired if the production department does not edit the news. It is a common knowledge, therefore, to state that broadcast in all ramifications is about team work, as no one works in isolation.
2.1.8	Challenges and Prospects 
Private broadcast ownership in Nigeria is not devoid of challenges. Obviously, a challenge in virtually every endeavour is a must-happen. So, it is not out of place, sometimes, to experience challenges or setbacks, but what is important is how they are handled. There are lots of challenges facing private media owners in Nigeria. They come in numerous dimensions. Some of these dimensions are what Umechukwu (2001) puts thus: With regard to the law, it must be accepted that the media house, private or otherwise function under strict government regulations, they are not free to air every news items as they arrive. For the private media, they must contend with law enabling their establishment... (p.118) Categorically, one major challenge was highlighted by Iruene, (2003:p.15) to what he referred to as technology backwardness. He puts it thus: “Technology backwardness of African countries such as Nigeria cost a big challenge to the Nigeria media...” Umechukwu (2001: p.118) opines that funding is a big challenge. He puts it this way: “Other problems range from poor funding. On poor funding, it has been observed that operation of mass media is capital intensive.” In the same vein, Sanusi, et al, in Sunday Times, August 24, 1997, made the fact clearer when they established interalia, the problems associated with private media ownership in Nigeria this way; “...some of these problems could be traced to non-standardization of equipment in the industry such that there is equipment incompatibility, lack of local technological input into broadcasting and lopsided coverage of the country. These coupled with low, economic programme sponsorship almost mar smooth operation...” 
Another problem of private media organization is the issuance of licenses. No doubt, this is the nucleus of the problem bedeviling private media owners, as some government officials use it to show the aura of hegemony. The issue of licence is used to battle opponents who venture into the business of broadcasting. Another area of interest is the use of media by rival political interest groups to discredit political enemies. As a matter of fact, this forms a pattern of control prevalent in the broadcasting sector

2.1.8.1	Prospects 
Despite the challenges bedeviling the private broadcast media and owners, there is still a ‘silver lining across the dark sky.’ No wonder, Umechukwu (2001: p.120) observes: “With the present democratic dispensation in Nigeria, the private media houses have bright future with the positive wind of change blowing, they stand to benefit from the following effects and innovations which have been ushered in by the nascent fourth democratic experiment: human right protection, press freedom, privatization of the government mass media, constitutional review, growth in information technology, globalization, economic improvement and reformation.” Interestingly, if a forum for healthy competition is created between the public and private owned media organizations, there would be room for improvement of broadcasting generally, both for private and public outfits. Above all, if 



tenets of Journalism are adhered to, as well as responding to the welfare of staff and procuring relevant equipment, training of staff, and other concomitant measures are followed, then, broadcasting, especially private outfits would be a haven for investors and practitioners, hence, Nwanze (2003:p.20) concludes: “Private operators of broadcast media should ensure that they comply with all the provisions of the relevant laws and legislation governing the industry. By so doing, the chequered history of government press relations in Nigeria would be re-enacted in the private electronic media, broadcast stations should not allow themselves to be used to destabilize the nation. Harmful prejudice, stereotypes and sentiments must be avoided and expunged from broadcast materials. They should adopt and maintain objectivity and distance themselves from partisan politics. Their immense potentials for the enhancement and development of society should be maximized to the full.
2.2	THEORETICAL FRAMEWORK
2.2.1	Soviet Communist Theory of the press
The Soviet Communist Theory emerged from the organization of Russian following the 1917 revolution Under the soviet community theory, the main task of the media is to promote the socialist system. The theory is based on the principles of truthfulness and partially that are to say: every issue must be seen and interpreted from the stand-point of the communist party. Committed to the people and mass character, under this theory, the media is regarded as service arm of government which must be financed by government.
Also under this theory, the media is subjected to direct state control; they are controlled by the economic and political activities of the communist party: only loyal and orthodox party member can use the media regularly and the tactics of the party may be criticized but the objectives may not.
2.2.2	Social Responsibility Media Theory
This study evolved because of the need to keep the media of certain social standard while at the same time ensuring the presentation of the press freedom. This theory establish some regulatory agencies to regulate the activities or the media and it also encouraged pressure group to monitor the activities of the media. Going by the above mentioned arrangement, the media is being controlled through regulatory agencies and pressure group in the society to ensure that the media are within their legal spheres in political system. Here, the press ownership is private.  The social responsibility theory moves beyond the simple “Objective” reporting (facts reporting) to “Interpretative” reporting (investigative reporting).  The total news is complete facts and truthful but the commission of the freedom press stated that “No longer giving facts truthfully rather than give a necessary analysed or interpretative report on facts with clear explanations”. The theory helped in creating professionalism in media by setting up a high level of accuracy, truth, and information.
2.3	Empirical Review
According to Muhammad (2014), cited that “the content of the press is directly correlated with the interest of those who finance the press.” The theory holds that the media have always been a reflection of the interest of their owners. For instance, Altschul contends that where a media organization is commercially owned, the contents will reflect the point of view of the news organization’s owners or advertisers. Muhammed holds that Shoemaker and Reese (2010) attempted to refine the media ownership theory. They argue that the main focus of a news organization owned by a publicly held corporation is to make profit and objectivity is considered as a means of drawing the reader’s desire by advertisers. The theory also holds that the content of news is built into the economic objective of the company. Though in some rare cases, the owners may choose to make profit secondary to an ideological goal, such as promoting a particular agenda, the organization cannot indefinitely ignore the economic goal.
McQuail (2010:191) postulate that media contents always reflect the interests of those who finance them. Not astonishingly, there are various kinds of ownership for the different media, and the powers of ownership can be practiced in different ways. As implied by Altschull’s remark, it is not just ownership that matters. The wider question is who actually pays for the media product. Although there are media whose owners do personally pay for the privilege of influencing the content, most owners just want profit, and most media are financed from different sources.
The reason, Shoemaker and Reese (1991) cited in Muhammad is that a commercial media is more responsive to its audience and advertisers. They also state that media which are financed by ‘interest’ sources are far less likely to place greater emphasis on objectivity and newsworthiness. Instead, their content is more likely to reflect the thinking of the special interest group, thus, Shoemaker and Mayfield explained “media content” is the product of the complex set of ideological forces held by those who fund the mass media” (Muhammad, 2006). The theory then points out the important role that ownership plays in a news media organisation; they argue that “although the news department may be organizationally buffered from the larger firm, content is still controlled indirectly through the hiring of promotional practices.” The theory concludes by holding that ownership has become such a powerful force behind the media organisation that not only.
The implication of the above information is that due to corruption and misappropriation of fundby the top management staff of the mediaoutfits, state-owned media in Taraba state always seek to promote government interest even at the expense of misleading their audience. This suggests that the top officials try to cover up the government so that it will not checkmate the little money disburse to the media organization. This finding correlates to the theoretical framework upon which this study was built where Altschul cited in Muhammad (2006), in his media ownership theory, argues that “the content of the press is directly correlated with the interest of those who finance the press.” Confirming these findings, the focus group discussion revealed that the media outfit protects the government at the expense of the masses. This means that the media organizations lack objectivity when it comes to governmental reportage. In addition, the focus group data establishes that because the government mostly releases sufficient funds to media outfits whenever they intend to achieve their political ambitions or gain favour from the masses, the media outfit protects government interest at all times, so as to continue gaining the favour of the government, and this negatively influences their objectivity, balance and productivity.
This work also reveals that state-owned media are financed based on the benefits the government gain from them. The study view that their media station is funded based on how effective they promote the government, and this is done mostly during political campaigns. This implies that the government does not give priority to funding state-owned media in Nigeria government-owned media in Nigeria are faced with financial related challenges. In the same vein, this result is consistent with the findings of the focus group discussion where most of the participants agreed that funding is a serious challenge bedevilling government-owned media. This means that the government releases sufficient funds to media outfits whenever they intend to reach their political ambitions or gain favour from the masses. Additionally, the findings of this study reveal that misappropriation of the fund, shortage of staff, lack of modern /adequate equipment management, poor salary, inadequate funding, and employment of non-professionals are the major journalistic challenges in Nigerian media outfits.




CHAPTER THREE
3.0	Research Methodology
This chapter is just to give vivid description on how data is gathered through survey research method and how questionnaires were designed and administered.
3.1	Research Design
Survey is the method adopted in this research work, this is because it is believed to be the best method that can be used to seek opinion of selected group of people on a particular issue. In a survey method, small and large population otherwise called universe, are studies through the selection and studying of samples choose from the universe to discover the relative occurrence, distribution and interrelations of variables. This method will therefore be employed to discover the influence of ownership on media performance.
3.2	Population of the study
The population of size of the study population constitutes journalist and broadcasters in Sobi Fm 101.9, Ilorin, Kwara State, since the station is the study of this research work, it is believed that they know very much about the station and are in best position to give appropriate answers to the research questions.
3.3	Sample size and sampling procedure
A total number of 100 questionnaires were distributed out to staffs of the station including freelance journalist due to the small number of their workers.
	Simple random sampling was chosen, so that everybody will be given equal chance of being chose for represented.

3.4	Research instrument
Questionnaires were used as the instrument of data collection in this research work. The questions were basically on research question. Questionnaire was used as instrument for ease of qualitative data analysis which is very important in drawing conclusion on the research questions.
3.5	Method of data collection 
The primary and secondary sources are the two major method of data collection that will be used in this research work. The Primary sources are the questionnaires that will be distributed to the respondents, while the secondary sources are the library materials which include textbook, dictionaries and previous research works.
Copies of the questionnaires were administered to the respondents by hand through the researcher. Two assistant who are student undergoing industrial attachment at the broadcast station will be picked to assist in the administration and collection of questionnaire.
3.6	Method of data analysis 
A simple percentage table was used to present and analyze response gathered from the administered questionnaire and will be tabulated for easy interpretation.
3.7	Validity and Reliability of the Instrument
	This research work is valid because it covers all the areas needed and required to be studied. Also the questionnaires were administered to the entire sample size from the population of the study.
However the other useful observations and suggestions by the respondents were modified, and the corrections were made. 
The copies of the questionnaires has been reviewed in order to make necessary adjustments to ensure reliability and validity of the study. 
















CHAPTER FOUR
DATA ANALYSIS AND RESULT PRESENTATION
4.1	Introduction
	In this chapter, we shall attempt to analyze the data collected in respect of the survey. Each of the questions will be analyzed and examined in relation with the answers supplied by the respondents.
4.2	 Analysis of Research Instrument/Data Presentation
This chapter presents the data collected from the respondents. A total number of 100 questionnaires distributed, were used in the data analysis. Each questionnaire contains 16 items. These items were grouped on their relevance and relatedness to each of the research questions under examination. Percentages, frequency and response were used for the analysis of research question.
SECTION A
Question 1: Do you listening to radio? 
	Response
	Frequency
	Percentage

	Yes
	69.9
	70%

	No
	30.1
	30%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
In response to the question 6, 69.1 respondents representing (70%) listening to radio set, while 30.1 respondents representing (30%) were not. 
Question 2: If yes, which of the following radio station are you familiar with?
	Response
	Frequency
	Percentage

	Sobi Fm
	49.5
	50%

	Rave Fm
	39.5
	40%

	Alubarika Fm
	10.1
	10%

	Total 
	100
	100%


Source: Research’s fieldwork, 2025
From table 6 above, 49.5 respondents representing (50%) said they were familiar with Sobi Fm 101.9, 39.5 (40%) respondents said they used to listen to Rave Fm radio programmes, while 10.1 respondents representing (10%) said they listening to Alubarika Fm. Its implies that majority of them listening to Sobi FM 101.9.
Question 3: To what extent do you listen to their programmes?
	Response
	Frequency
	Percentage

	Very often
	59.9
	60%

	Quite often
	19.8
	20%

	Not often 
	15.1
	15%

	Not at all
	5.2
	5%

	Total 
	100
	100%


Source: Research’s fieldwork, 2025
From table 7 above, 59.9 respondents representing (60%) said they listen to Radio very often, 19.8 respondents representing (20%) said they quite often listening to radio, while 15.1 respondents representing (15%) said they do not often listening, while 5.2 respondents representing (5%) said they always listening to radio. Its implies that majority of the respondents listening very often to Sobi Fm 101.9 radio programme.

TABLE 4.2.4
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	4
	Reporters of private owned radio station always take cognizance of the interest of the government in their news selection and dissemination  
	80.1
	19.9
	0
	0
	100

	
	Percentage 
	80%
	20%
	0%
	0%
	100%


Source: Research’s fieldwork, 2025
	The data above shows that 80% of the respondents Strongly agreed that Reporters of private owned radio station always take cognizance of the interest of the government in their news selection and dissemination while 20% agreed with the statement. The statement is therefore accepted.
TABLE 4.2.5
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	5
	Government opposition party and influencer have fair and balance in news coverage 
	39.9
	20.1
	20.1
	19.9
	100

	
	Percentage 
	40%
	20%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	The above data on table 9, shows that 40% of the respondents strongly agreed that government opposition party and influencer have fair and balance in news coverage, 20% of the respondents agreed, while 20% of the respondents strongly disagreed, and 20%  of the respondents disagreed with the statement. The statement is however considered accepted. 



TABLE 4.2.6
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	6
	Private owned radio station programs, news and contents are free from government influence
	19.9
	20.1
	19.9
	40.1
	100

	
	Percentage 
	20%
	20%
	20%
	40%
	100%


Source: Research’s fieldwork, 2025
The above data shows that 20% of the respondents strongly agreed that Private owned radio station programs, news and contents are free from government influence, 20% of the respondents agreed, while 20% of the respondents strongly disagreed and 40% of the respondents disagreed that Private owned radio station programs, news and contents are free from government influence. The statement is therefore rejected.

TABLE 4.2.7
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	7
	Journalist and radio staff are free during the civilian administration that military regime 
	20.1
	39.9
	20.1
	19.9
	100

	
	Percentage 
	20%
	40%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
From the table 13 above, it is revealed that 20% of the respondents strongly agreed with the statement that Journalist and radio staff are free during the civilian administration that military regime and 40% of the respondents agreed while 20% of the respondents strongly disagreed and 20% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted.



TABLE 4.2.8
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	8
	Present government of Kwara state encourage application of professionalism and ethical
	19.8
	70.1
	10.1
	0
	100

	
	Percentage 
	20%
	70%
	10%
	0%
	100%


Source: Research’s fieldwork, 2025
As shown above, 20% of the respondents strongly agreed with the statement that Present government of Kwara state encourage application of professionalism and ethical, 70% of the respondents agreed, while 10% of the respondents strongly disagreed. In brief, the statement is worthy of acceptance. 
TABLE 4.2.9
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	9
	Lack of balance and fairness in private owned radio station are due to largely self-censorship than government control 
	60.1
	39.9
	0
	0
	100

	
	Percentage 
	60%
	40%
	0%
	0%
	100%


Source: Research’s fieldwork, 2025
	From the table 13 above, it is clear that Lack of balance and fairness in private owned radio station are due to largely self-censorship than government control. This is because 60% of the respondents strongly agreed, while 40% agreed with the statement. Statement is therefore accepted. 



TABLE 4.2.10
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	10
	Private owned broadcast station can be fair and balance in programming if government reduce taxes to encourage effective funding
	20.1
	59.8
	20.1
	0
	100

	
	Percentage 
	20%
	60%
	20%
	00%
	100%


Source: Research’s fieldwork, 2025	
According to the above data, 20% of the respondents strongly agreed that “Private owned broadcast station can be fair and balance in programming if government reduce taxes to encourage effective funding, 60% of the respondents agreed, while only 20% of the respondent strongly disagreed. The statement is however considered as true and then the statement will be accepted. 
TABLE 4.2.11
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	11
	Influence of ownership on the media effect on staff 
	59.8
	20.1
	20.1
	0
	100

	
	Percentage 
	60%
	20%
	20%
	0%
	100%


Source: Research’s fieldwork, 2025	
According to the above data shown on table 15, 60% of the respondents strongly agreed that “Influence of ownership on the media effect on staff, 20% of the respondents agreed. While only 20% of the respondent strongly disagreed. The statement is however considered as true and then the statement will be accepted. 


TABLE 4.2.12
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	12
	Private owned broadcast station can be fair and balanced if government encourage journalism freedom of speech
	39.8
	30.1
	30.1
	0
	100

	
	Percentage 
	40%
	30%
	30%
	0%
	100%


Source: Research’s fieldwork, 2025
	From the table 12 above, it is clear that private owned broadcast station can be fair and balanced if government encourage journalism freedom of speech. This is because 40% of the respondents strongly agreed with the statement, and 30% of respondents agreed, while 30% strongly disagreed with the statement. Statement is therefore be accepted.  
SECTION : PERSONAL DATA 
TABLE 4.2.13: Age distribution of the respondent 
	Response 
	Frequency 
	Percentage %

	25-30
	10.1
	10%

	31-45
	29.8
	30%

	45-60
	60.1
	60%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 1 shows that out of the respondents who partook in the survey, 10.1 of the respondent representing (10%) were within the age bracket of 25-30 years, 28.9 (30%) of them were within the age bracket of 31-45 years, 60.1(60%) of them were within the age of 45-60years, majority of the respondent were within the age bracket of 45-60 years.
TABLE 4.2.14: Gender of the respondents 
	Response 
	Frequency 
	Percentage %

	Male 
	32.1
	32%

	Female 
	67.9
	68%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 2 shows the distribution of the respondents representing by their gender, 32.1 (32%) of the respondents were males while 67.9(68%) of them were females. 
TABLE 15: Marital status of the respondents 
	Response 
	Frequency 
	Percentage %

	Married 
	80.9
	80%

	Single 
	19.1
	20%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 4 shows the distribution of the respondents representing by their marital status, 80.9 (80%) of the respondents were married while 19.1(20%) of them were single. It implies that most of the respondents represent were married.

TABLE 16: Educational qualification of the Respondent 
	Response 
	Frequency 
	Percentage %

	WAEC/NECO
	10.1
	10%

	OND/NCE
	20.1
	20%

	HND/BSC
	59.7
	60%

	MSC/PHD
	10.1
	10%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 16 shows that out of the respondents who partook in the survey, 10.1(10%) of the respondent were WAEC/NECO holder, 20.1(20%) of them were OND/NCE holder, 59.7(60%) of respondents were HND/BCS holder, 10.1(10%) of them were MSC/PHD. Its implies that majority of the respondents were HND/BCS holder.

4.3	Analysis of Research Questions
i.	What are the challenges facing private owned media station in Nigeria?
According to the above data, 20% of the respondents strongly agreed that “Private owned broadcast station can be fair and balance in programming if government reduce taxes to encourage effective funding, 60% of the respondents agreed, while only 20% of the respondent strongly disagreed. The statement is however considered as true and then the statement will be accepted. 
According to Akpan (2002, p.10, established the problem of private media organization is the issuance of licenses. No doubt, this is the nucleus of the problem bedeviling private media owners, as some government officials use it to show the aura of hegemony. The issue of licence is used to battle opponents who venture into the business of broadcasting. Another area of interest is the use of media by rival political interest groups to discredit political enemies. As a matter of fact, this forms a pattern of control prevalent in the broadcasting sector. It is in explaining this that Akpan (2002, p.10) establishes that: “Rival political parties set up radio television stations to discredit political enemies”. What Akpan is stressing here is that owners of media outfits, especially politicians dictate what happens in their outfits thereby not allowing a level playing ground for professionals’ potentials, as they are usually directed on what and how to perform their duties.
Categorically, one major challenge was highlighted by Iruene, (2003, p.15) to what he referred to as technology backwardness. He puts it thus: “Technology backwardness of African countries such as Nigeria cost a big challenge to the Nigeria media...” Umechukwu (2001, p.118) opines that funding is a big challenge. He puts it this way: “Other problems range from poor funding. On poor funding, it has been observed that operation of mass media is capital intensive.”
ii.  To what extent does ownership management and controls affects the traditional objectives of news and information?
According to the above data shown on table 15, 60% of the respondents strongly agreed that “Influence of ownership on the media effect on staff, 20% of the respondents agreed. While only 20% of the respondent strongly disagreed. The statement is however considered as true and then the statement will be accepted.
 From the table 13 above, it is clear that Lack of balance and fairness in private owned radio station are due to largely self-censorship than government control. This is because 100% of the respondents agreed with the statement Lack of balance and fairness in private owned radio station are due to largely self-censorship than government control, while the total of 0% disagreed with the statement. Statement is therefore be accepted.
iii. What are the achievements of private owned broadcast media in Nigeria?
The above data on table 9, shows that 40% of the respondents strongly agreed that government opposition party and influencer have fair and balance in news coverage, 20% of the respondents agreed, while 20% of the respondents strongly disagreed, and 20%  of the respondents disagreed with the statement. The statement is however considered accepted. The statement is however considered accepted. From the table 13 above, it is revealed that 60% of the respondents agreed with the statement that Journalist and radio staff are free during the civilian administration that military regime, while 40% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted. 
The Mass Media is accorded the status of the “fourth estate of the realm” in a democratic society. This means, the Mass Media is seen as an important arm of government after the legislative, the executive and the judiciary. “The press has become the greatest power within Western countries, more powerful than the legislative, The executive and judiciary, the anti-communist dissident who likes other world statement among whom are Edmond Burke and Former U.S J.K Kennedy held the view that the mass media as the fourth estate of the realm be acknowledged by any responsible government and for government to success, it must be seen at all time to be ally to the mass media and a partner in progress with the government.
iv.	What are the solution to this challenges?	
From the table 16 above, it is clear that private owned broadcast station can be fair and balanced if government encourage journalism freedom of speech. This is because 70% of the respondents agreed with the statement that Private owned broadcast station can be fair and balanced if government encourage journalism freedom of speech, while the total of 30% disagreed with the statement. Statement is therefore be accepted. 

4.4 Discussion of Findings 
With reference to research question 1, which dealt with the challenges facing private owned media station in Nigeria. From table 14 above, According to the above data, 80% of the respondents agreed that “Private owned broadcast station facing taxes problem. While only 20% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. The data table 8, shows that 100% of the respondents Strongly agreed that Reporters of private owned radio station always take cognizance of the interest of the government in their news selection and dissemination while 0% dissent with the statement. The statement is therefore accepted.
According to Akpan (2002, p.10, established the problem of private media organization is the issuance of licenses. No doubt, this is the nucleus of the problem bedeviling private media owners, as some government officials use it to show the aura of hegemony. The issue of licence is used to battle opponents who venture into the business of broadcasting. Another area of interest is the use of media by rival political interest groups to discredit political enemies. As a matter of fact, this forms a pattern of control prevalent in the broadcasting sector. It is in explaining this that Akpan (2002, p.10) establishes that: “Rival political parties set up radio television stations to discredit political enemies”. What Akpan is stressing here is that owners of media outfits, especially politicians dictate what happens in their outfits thereby not allowing a level playing ground for professionals’ potentials, as they are usually directed on what and how to perform their duties.
Categorically, one major challenge was highlighted by Iruene, (2003, p.15) to what he referred to as technology backwardness. He puts it thus: “Technology backwardness of African countries such as Nigeria cost a big challenge to the Nigeria media...” Umechukwu (2001, p.118) opines that funding is a big challenge. He puts it this way: “Other problems range from poor funding. On poor funding, it has been observed that operation of mass media is capital intensive.”
The above data on table 9, shows that 60% of the respondents agreed that Government opposition party and influencer have fair and balance in news coverage, while 40% of the respondent dissent with the statement. The statement is however considered accepted. From the table 13 above, it is revealed that 60% of the respondents agreed with the statement that Journalist and radio staff are free during the civilian administration that military regime, while 40% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted. 
The Mass Media is accorded the status of the “fourth estate of the realm” in a democratic society. This means, the Mass Media is seen as an important arm of government after the legislative, the executive and the judiciary. “The press has become the greatest power within Western countries, more powerful than the legislative, The executive and judiciary, the anti-communist dissident who likes other world statemen among whom are Edmond Burke and Former U.S J.K Kennedy held the view that the mass media as the fourth estate of the realm be acknowledged by any responsible government and for government to success, it must be seen at all time to be ally to the mass media and a partner in progress with the government.
From the table 16 above, it is clear that private owned broadcast station can be fair and balanced if government encourage journalism freedom of speech. This is because 70% of the respondents agreed with the statement that Private owned broadcast station can be fair and balanced if government encourage journalism freedom of speech.

CHAPTER FIVE
5.0	SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary of Findings
The mass media in Nigeria, especially the government owned have been accused of dancing to the whims and caprice of the various governments owing them.  This according to the critics has greatly affected their performance in the society as the “fourth Estate of Realm”. This consequently propelled the researcher to embark on this research work to find out the challenges confronting privately owned broadcast media organization in democratic dispensation using Sobi Fm 101.9 broadcast media, Ilorin Kwara State as case study.
Research questions were drawn on which the analysis of data collected and findings were based. Survey was the method used in the research study and questionnaire was the instruments used to collect data from a total number of eight respondents selected through simple random techniques.
The findings from analysis of data collected from respondents revealed that the ownership pattern of Sobi Fm 101.9 broadcast media affects it’s performance as table 8 and 15 in chapter four showed that all the 100 (Hundred), total respondents (100%) agreed that reporters with Sobi Fm 101.9 broadcast media will always take cognizance of the interest of the government in their news selection and dissemination. 
The findings also revealed that Sobi Fm 101.9 broadcast media contents are subject to censorship before they are broadcast to the public. This shows it is subjected to censorship before they are broadcast to the public. This shows on table 10 in chapter four where 68.75% of the eighty total respondents agreed that there is lack of balanced and fairness in Sobi Fm 101.9  broadcast due largely to self-censorship than government control.
The research revealed that the influence of ownership affects its staff. Table 11 in chapter four revealed as 95% of the eighty (total respondents) agreed that there is no broadcast station that can be fair and balance in programming if government continues to fund it.
5.2	Conclusion 
From the findings of the research work, it can be concluded that it is very difficult if not practically impossible for private owned media (Sobi Fm 101.9 broadcast media) to achieve a reasonable degree of objectivity and professionalism and it will continue to be an extension of the proprietor of the station. This is in view of the ownership and control vested in the owner as their major financiers. Sobi  Fm 101.9 broadcast media will never report studies capable of exposing the government’s activities. Rather, it will continue to give it and its activities maximum publicity.  The station will not want to work against the interest of the federal government in a bid to uphold the ethics guiding the profession as it will be tantamount to bring the fingers that feeds it, a situation that can cost the staff their job.
5.3	Recommendations
Researcher’s recommend that the press freedom contained in the Nigerian constitution be well pronounced and protected by the judiciary to create a more conductive atmosphere for edition independence of media organization in the country.
Increasing training facilities for members of staff to boost their performance is also essential. This can be achieved through radio colleges, periodical workshops and seminars must be organized for workers in order to increase their efficiency.
Private owned broadcast station can be fair and balanced if government encourage journalism freedom of speech
Lastly, because this research study was limited to Sobi Fm 101.9 broadcast media, Ilorin Kwara State due to limited time within which it should be carried out, I recommend further researchers on this topic to cover other relevant areas.
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KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION COMMUNICATION TECHNOLOGY (IICT),

QUESTIONNAIRE
Department of Mass Communication,  
Institution of Information and Communication Technology,
 Kwara State Polytechnic, Ilorin.
						 2025.
Dear Respondent,
LETTER OF INTRODUCTION
I’m final year student of the above mentioned institution conducting a research on topic titled “The challenges confronting privately owned media organization in a democratic dispensation”  Kindly assist by providing honest opinions on the various issues raised in this questionnaire. Your confidentiality is highly assured as the information given will be used for purely academic purpose. 
Thank you for the anticipated co-operation.


Yours faithfully,

Adewumi Adekunle


Instruction: Please tick (√) where applicable in the desire option.
Where: SA = Strong Agree, A = Agree, N = Neutral, SD = Strong Disagree, D = Disagree

SECTION A.
5. Do you Listening to Radio? Yes ( ) No ( )
6. If yes, which among the following radio station are you familiar with? Sobi  Fm 101.9 () Rave Fm ( ) Alubarika Fm ( ) Harmony Fm ( ) others
7.  How often do you? Very often ( ) Quite often ( ) Not often ( ) Not at All (  ) 

	S/N
	Statement
	SA
	A
	N
	D
	SD

	8
	Reporters of private owned radio station  always take cognizance of the interest of the state government in their news selection and dissemination
	
	
	
	
	

	9
	Government opposition party and influencers have fair and balance treatment in News coverage
	
	
	
	
	

	10
	Private owned radio station programmes, news and contents are free from governments’ influence.
	
	
	
	
	

	11
	Journalist and radio staff are free during the civilian administration than military regimes 
	
	
	
	
	

	12
	Present government of Kwara State encourage application of professionalism and ethnical broadcast
	
	
	
	
	

	13
	Lack of balance and fairness in private owned radio station are due to largely self-censorship than government control
	
	
	
	
	

	14
	Private owned broadcast station can be fair and balanced in programming if government reduce taxes to encourage effective funding
	
	
	
	
	

	15
	Influence of ownership on the media have effect on the staff
	
	
	
	
	

	16
	Private owned broadcast station can be fair and balanced in programming if government encourage journalism freedom of speech
	
	
	
	
	

	17
	Balance and fairness in  operation of private and government radio  owned station will enhance the effectiveness of information disseminate
	
	
	
	
	

	18
	Proper funding of media will enhance of effectiveness of dissemination of information in private own and government media station
	
	
	
	
	



SECTION B
Instruction: Please tick (   ) as appropriate
PERSONAL DATA
19. Age: 18-24(  ) 25-30 (  ) 31-45 (  ) 46- above ( )
20.  Gender: Male (    ) Female (     )
21.  Occupation of respondent: Students ( ) Self employed ( ) Radio station staff ( ) others ( )
22.  Marital status: Single (    ) Married (    ) Divorced (    ) 

