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ABSTRACT
This study examines the influence of TikTok on youth in Ilorin Metropolis, with a focus on how the platform shapes their behavior, communication patterns, lifestyle choices, and social interactions. As one of the fastest-growing social media platforms globally, TikTok has gained massive popularity among Nigerian youth due to its engaging short-form video content and viral trends. The research adopted a descriptive survey design and utilized structured questionnaires to gather data from a sample of young individuals aged 15–30 years residing in Ilorin. Findings reveal that TikTok plays a significant role in influencing youth culture, including fashion, language, entertainment consumption, and even entrepreneurial activities such as content creation and brand promotion. However, the platform also exposes users to misinformation, time-wasting tendencies, and content with questionable moral values. The study concludes that while TikTok serves as a tool for creativity and self-expression, it also poses challenges that require media literacy and parental or institutional guidance. Recommendations were made for responsible usage and educational awareness to maximize the benefits of the platform while minimizing its negative impacts.





TABLE OF CONTENTS
[bookmark: _Hlk200389857]Title Page
Certification
Dedication
Acknowledgement
 Abstract
Table of Contents
CHAPTER ONE: INTRODUCTION
1.1	Background of the Study
1.2	Statement of the Problem
1.3	Objectives of the Study 
1.4	Research Questions
1.5	Significance of the study
1.6	Scope of the study
1.7	Limitations of the Study
1.8	Definition of Terms
CHAPTER TWO: LITERATURE REVIEW
2.1	Conceptual Framework 
2.2 	Theoretical Frameworks
2.3	Empirical Review
CHAPTER THREE: RESEARCH METHODOLOGY
3.0	Research Design
3.1	Research Method
3.2	Population of the Study
3.3	Sample of the study
3.4	Research Instrument
3.5	Method of Data Collection
3.6	Method of Data Presentation and Analysis
 3.7	Validity and Reliability of the Instrument
CHAPTER FOUR: DATA PRESENTATION AND ANALYSIS
4.1	Data Presentation
4.2	Analysis of Research Question
4.3	Discussion of Findings
CHAPTER FIVE: SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	Summary
5.2	Conclusion
5.3	Recommendation
	References
	Appendix
2

CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
In the digital age, the influence of social media has become deeply embedded in the social and cultural lives of young people. Among the various platforms available, TikTok has emerged as one of the most powerful and engaging, particularly among youths. Launched globally in 2016 and gaining significant traction in Nigeria around 2019–2020, TikTok has rapidly become a dominant medium for content creation, entertainment, self-expression, and social interaction (Okunade & Adeyemi, 2021). The platform allows users to create and share short videos enhanced by music, filters, and effects, and its algorithm curates personalized feeds that keep users constantly engaged.
In urban areas such as Ilorin Metropolis, the capital of Kwara State, the use of TikTok among youth has grown significantly, driven by increasing access to smartphones, affordable internet data, and a growing digital culture. Youths in Ilorin actively participate in trends, challenges, and hashtag movements on the app, which often influence their lifestyle choices, communication styles, aspirations, and identity construction (Adeniran & Yusuf, 2022). TikTok has become not just a leisure tool but a platform for creative self-branding, micro-celebrity culture, and even income generation through influencer marketing and brand partnerships (Eze & Bello, 2023).
However, this growing engagement with TikTok also raises several concerns. First, there is a growing body of evidence indicating that excessive use of TikTok can affect students' mental well-being, academic performance, and social behaviors (Galadima & Moses, 2024). Youths may experience pressure to maintain an online image, engage in risky trends, or compare themselves with peers, leading to issues such as low self-esteem, anxiety, and social withdrawal (Oyeleke & Salawu, 2021). In a study conducted among Nigerian university students, it was revealed that TikTok usage had significant links with social comparison behaviors and reduced real-life social interaction (Ibrahim & Alabi, 2022).
Moreover, the influence of global content accessed through TikTok poses potential threats to traditional values and cultural norms. Youths are increasingly exposed to foreign ideologies, fashion trends, and social practices, which may conflict with indigenous beliefs and family expectations. This has led to debates around the erosion of cultural identity and the need for content regulation (Ajayi & Onifade, 2020).
On the other hand, the platform also presents numerous positive opportunities. TikTok has been used for educational campaigns, awareness on health issues, entrepreneurial branding, and community building (Nwachukwu, 2023). Young content creators in Ilorin are using the platform to highlight local culture, advocate for social change, and promote small businesses. The platform has created a space for talent discovery, self-expression, and networking, making it a double-edged tool in the hands of today’s youth.
Despite the growing relevance of TikTok among Nigerian youth, limited academic research has focused specifically on its influence within Ilorin Metropolis. Most existing studies examine social media broadly or focus on cities like Lagos and Abuja. Therefore, there is a pressing need to explore the unique dynamics of TikTok usage among youths in Ilorin—particularly how it affects their behavior, academic life, mental health, cultural alignment, and social interactions.
This study, therefore, seeks to fill that gap by examining the influence of TikTok among youth in Ilorin Metropolis, assessing both the positive and negative implications of the platform. By understanding these effects, stakeholders such as parents, educators, policymakers, and media practitioners can formulate strategies to promote responsible and productive use of TikTok among youths in the region.
1.2 Statement of the Problem
The emergence of TikTok as a dominant social media platform has significantly transformed the way youths interact, communicate, and express themselves. In Ilorin Metropolis, as in many other urban centers in Nigeria, TikTok has gained rapid popularity among young people, who use it not only for entertainment but also as a platform for social interaction, trend participation, and personal branding. While the platform offers creative opportunities and fosters digital literacy, it also presents critical concerns regarding its influence on youth behavior, mental well-being, academic commitment, and cultural values (Adeniran & Yusuf, 2022).
There is growing concern that the excessive use of TikTok among youths in Ilorin may lead to problematic behaviors such as addiction to content consumption, reduced attention span, and neglect of academic responsibilities (Galadima & Moses, 2024). The platform’s algorithm-driven structure tends to promote content that is sensational, humorous, or provocative, which can influence youths’ value systems and encourage risk-taking behavior in a bid to gain likes and followers (Ibrahim & Alabi, 2022). Additionally, the need to conform to online trends and aesthetics may create psychological pressure, fueling social comparison, low self-esteem, and anxiety (Oyeleke & Salawu, 2021).
Moreover, the unfiltered exposure to global content has implications for the cultural and moral orientation of young users. Many TikTok videos showcase foreign lifestyles and behaviors that may conflict with traditional Nigerian norms, leading to concerns about the erosion of cultural identity and values among youths in Ilorin (Ajayi & Onifade, 2020). Despite these issues, the use of TikTok continues to rise, with limited awareness about its potential negative effects or strategies for responsible use.
While several studies have explored the general effects of social media on Nigerian youth, specific research on the influence of TikTok in Ilorin Metropolis remains limited. Most academic inquiries have focused on broader social media platforms or metropolitan cities like Lagos and Abuja, leaving a gap in localized understanding of how TikTok is affecting the daily lives, behavior, and development of young people in Ilorin.
This research seeks to address this gap by critically examining the influence of TikTok on youths in Ilorin Metropolis—exploring both the benefits and risks associated with its usage, and providing empirical data that can inform parents, educators, and policymakers on how to guide youth engagement with the platform in a more productive and culturally sensitive manner.
1.3 Objectives of the Study
The primary objective of this study is to examine the influence of TikTok on the behavior, attitudes, and lifestyles of youth in Ilorin Metropolis.
The specific objectives are :
1. To investigate the extent of TikTok usage among youth in Ilorin Metropolis in terms of frequency, duration, and type of content consumed or created.
2. To examine the impact of TikTok on youth behavior, including communication styles, fashion trends, entertainment preferences, and online social interactions.
3. To assess the influence of TikTok on youths’ mental and emotional well-being, including issues related to self-esteem, social comparison, and peer pressure.
4. To explore the effect of TikTok on academic performance and time management among students and young adults in Ilorin.
1.4 Research Questions
1. To what extent do youths in Ilorin Metropolis use TikTok in terms of frequency, duration, and type of content?
2. In what ways does TikTok influence the behavior and lifestyle of youths in Ilorin, including fashion, communication, and social interaction?
3. How does TikTok usage affect the mental and emotional well-being of young people, particularly in relation to self-esteem, peer pressure, and social comparison?
4. What is the impact of TikTok on academic performance and time management among students in Ilorin?
1.5 Scope of the Study
This study focuses on examining the influence of TikTok on the behavior, attitudes, and social lives of youths residing in Ilorin Metropolis, Kwara State, Nigeria. The research is designed to assess both the positive and negative impacts of TikTok usage on young individuals, with attention to areas such as mental health, academic performance, social interaction, fashion trends, cultural identity, and digital behavior.
The study is restricted to youths between the ages of 15 and 30, who are either students, job seekers, or self-employed individuals actively using TikTok. This age bracket is selected because it represents the most active demographic on social media and the most impressionable group when it comes to content influence and peer engagement.
The geographical focus is limited to Ilorin Metropolis, which includes Ilorin West, Ilorin East, and Ilorin South Local Government Areas. These areas represent the urban setting where internet access, smartphone usage, and digital media participation are relatively high, making it an appropriate location for this type of study.
The study will make use of quantitative and qualitative research methods, including structured questionnaires and interviews, to gather relevant data from a sample population within the metropolis. While the research investigates general trends and behaviors associated with TikTok use, it will not cover other social media platforms such as Instagram, Facebook, or Snapchat except when referenced in comparison.
Furthermore, the study does not aim to generalize its findings to the entire youth population in Nigeria but rather seeks to provide a localized understanding of TikTok’s influence within Ilorin Metropolis, which may inform broader research and policy discussions.
1.6 Significance of the Study 
This study is significant as it provides a detailed understanding of how TikTok influences the behavior, lifestyle, and mindset of youths within Ilorin Metropolis. In today’s digital era, social media platforms such as TikTok play a major role in shaping youth culture, especially in urban settings. By focusing on Ilorin—a rapidly developing city with increasing internet access—this research will shed light on the specific ways TikTok affects young individuals' academic performance, mental health, self-expression, and cultural orientation. The findings will be particularly valuable to parents and guardians, helping them understand their children's online activities and enabling them to offer informed guidance on responsible social media usage.
Moreover, the study will be beneficial to educators and school administrators, as it will provide insights into how TikTok may affect students' classroom behavior, attention span, and time management. Such information can support the development of digital literacy programs and behavioral support initiatives within academic institutions. For policymakers and youth agencies, the study offers empirical evidence that can guide the creation of educational campaigns and policies related to safe and productive social media engagement. Additionally, the research contributes to the growing academic discourse on digital youth culture in Nigeria, particularly in less-studied locations like Ilorin, thereby serving as a valuable reference for scholars and researchers in media and communication studies.
The study also holds significance for mental health practitioners and youth advocacy groups, as it draws attention to the emotional and psychological effects of TikTok usage, including issues of low self-esteem, social comparison, and peer pressure. By identifying both the positive and negative impacts of the platform, this research provides a foundation for interventions that promote healthy digital habits and youth well-being. Furthermore, the study will empower young people and content creators to reflect on their digital behavior and be more intentional in how they use TikTok for personal development, creative expression, and community engagement. Ultimately, this research promotes a balanced perspective on TikTok as both a tool for empowerment and a platform requiring responsible use, making it relevant to society at large.
1.7 Definition of Key Terms
1. TikTok: A short-form video-sharing social media platform that allows users to create, upload, and view videos ranging from 15 seconds to 3 minutes. It is known for viral challenges, dance trends, lip-syncing, and creative video editing features.
2. Youth: In the context of this study, youth refers to individuals between the ages of 15 and 30 years living in Ilorin Metropolis. This age group is considered the most active demographic on social media platforms, including TikTok.
3. Influence: The power or capacity of TikTok to shape, alter, or determine the behavior, attitudes, values, emotions, or decisions of users—especially as it relates to lifestyle, culture, academics, and social interactions.
4. Ilorin Metropolis: A geographical area comprising Ilorin West, Ilorin East, and Ilorin South Local Government Areas in Kwara State, Nigeria. It represents the urban setting in which this study is conducted.
5. Social Media: Digital platforms that enable users to create, share, or exchange content in virtual communities and networks. Examples include TikTok, Instagram, Facebook, and Snapchat, with TikTok being the focus of this study.
6. Mental Well-being: A state of emotional and psychological health that includes how youths think, feel, and behave—particularly how they are affected by their engagement with TikTok, such as feelings of self-worth, anxiety, or validation.
7. Addiction: A condition in which individuals develop a compulsive and uncontrollable need to use TikTok excessively, often at the expense of other responsibilities such as academics, sleep, or real-life social interaction.
8. Self-esteem: A person’s overall sense of self-worth or personal value, which in this study is examined in relation to social comparison, validation through likes and comments, and the pressure to maintain a favorable image on TikTok.
9. Academic Performance: The level of achievement in educational tasks, including class participation, assignment completion, examination results, and general school attendance, which may be affected by TikTok usage.

CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
The purpose of this chapter is to review existing literature that is relevant to the study on the influence of TikTok among youth in Ilorin Metropolis. It presents an overview of scholarly perspectives, theoretical frameworks, and empirical studies related to TikTok usage, youth behavior, digital culture, and the psychosocial effects of social media platforms. This chapter also highlights the gaps in literature that justify the need for this research.
2.2 Conceptual Review 
2.2.1 CONCEPT OF TIKTOK
TikTok is a short-form video-sharing mobile application that allows users to create, edit, and upload entertaining or educational videos ranging from 15 seconds to 10 minutes. Developed by the Chinese technology company ByteDance, the platform was launched in 2016 as Douyin in China and later introduced to the international market as TikTok. In 2018, ByteDance merged TikTok with the popular lip-syncing app Musical.ly, significantly expanding its global user base, particularly among teenagers and young adults (Okunade & Adeyemi, 2021). Today, TikTok is available in over 150 countries and has over one billion monthly active users, making it one of the most downloaded and widely used apps globally.
The platform's core functionality is based on its algorithmic recommendation system, commonly referred to as the For You Page (FYP). This feed is personalized using artificial intelligence to track user interactions such as likes, comments, shares, watch duration, and search behavior, thereby delivering content that aligns with users' preferences and habits. The result is a highly immersive and often addictive experience that keeps users engaged for extended periods (Ibrahim & Alabi, 2022). Users can add music, voiceovers, text overlays, transitions, and filters to their videos, fostering creativity and giving rise to viral content, challenges, and trends.
TikTok's appeal among youth stems from its democratized content creation structure. Unlike traditional media platforms where content production requires expertise and financial resources, TikTok allows anyone with a smartphone and internet access to become a content creator. This openness empowers young people to express themselves, share opinions, and build a following across local and international audiences (Adeniran & Yusuf, 2022). The platform is widely used for dance routines, comedy skits, fashion shows, educational content, motivational talks, political commentary, and business promotions, among other creative expressions.
In Nigeria, TikTok's growth is directly linked to increased smartphone usage, affordable data bundles, youth-driven entertainment culture, and a desire among the youth for visibility and digital fame. Youths in urban areas like Ilorin Metropolis engage with the platform actively, not only as consumers but also as producers of localized and globalized content. Through participation in viral challenges, trending hashtags, and influencer activities, many young people are building personal brands, generating income, and shaping new forms of online identity (Nwachukwu, 2023). TikTok influencers from Ilorin and similar cities are increasingly using the app to promote music, fashion, businesses, and social causes.
However, the app has not been free of criticism. TikTok has faced concerns over user data privacy, online harassment, screen-time addiction, exposure to harmful content, and the mental health effects of constant social comparison. Some researchers argue that the constant pressure to create content and maintain online visibility can negatively affect youths’ self-esteem and psychological well-being (Galadima & Moses, 2024). Additionally, due to its unregulated and borderless content nature, TikTok may expose users to ideologies and behaviors that conflict with traditional African norms, cultural values, and moral expectations (Ajayi & Onifade, 2020).
Despite these challenges, the relevance and influence of TikTok in contemporary youth culture remain undeniable. The platform serves as a digital space for creativity, social engagement, economic activity, and cultural exchange, particularly among tech-savvy youths in regions like Ilorin. Understanding the concept of TikTok is essential to comprehending how such a platform reshapes youth behavior, communication patterns, academic routines, and cultural identities. As this study progresses, a closer look at TikTok's functionalities, user motivations, and societal implications will offer valuable insight into its multi-dimensional influence on young people in Ilorin Metropolis.

2.2.2 Features and Functionalities of TikTok
TikTok, as a short-form video-sharing platform, distinguishes itself from other social media networks through its highly immersive features and innovative functionalities that encourage creativity, engagement, and widespread user participation. Developed by ByteDance, TikTok’s core objective is to provide a platform where users can express themselves through video content, regardless of their background, technical expertise, or socioeconomic status (Okunade & Adeyemi, 2021). Its success globally, and particularly among youths in Nigeria, is strongly tied to its easy-to-use interface, algorithm-driven recommendations, and interactive tools that support trends and viral content.
At the center of TikTok’s popularity is its For You Page (FYP)—a highly personalized feed curated using artificial intelligence algorithms that track user interactions such as likes, shares, comments, watch duration, and video replays. Unlike platforms like Facebook or Instagram that prioritize content from friends or followed accounts, TikTok’s FYP offers a stream of content from a broad array of creators, allowing users to discover new trends, ideas, and communities instantly. This feature enhances content visibility, enabling even new users to gain massive reach overnight, thereby promoting a sense of instant gratification and online fame (Ibrahim & Alabi, 2022).
TikTok’s video creation tools are particularly appealing to youth. Users can record clips up to 10 minutes long, though most content remains within the traditional 15-second to 3-minute format. These tools include built-in editing capabilities such as trimming, merging, transitions, and speed control. Users can also access thousands of soundtracks and sound effects from a licensed music library, which has contributed to the platform’s role in shaping music trends globally and locally. In Nigeria, many up-and-coming artists have gained exposure by creating viral songs that are used repeatedly in TikTok challenges (Adeniran & Yusuf, 2022).
The app’s augmented reality (AR) filters, beauty enhancements, green screen effects, and visual overlays provide additional layers of creativity. These features not only allow users to improve video quality but also enable thematic storytelling, humor, or social commentary. Young people in Ilorin, for example, have used these tools to create skits, promote local events, mimic celebrities, and share religious or motivational messages in ways that are visually compelling and culturally relevant (Nwachukwu, 2023). The accessibility of these features has made content creation enjoyable and inclusive, regardless of users' production skill levels.
Another highly interactive feature is the "Duet" and "Stitch" options. Duet allows users to record side-by-side videos alongside an original post, while Stitch lets them incorporate segments of another creator’s video into their own. These collaborative functions are central to TikTok’s participatory culture. They promote user interaction across geographic and social boundaries, enabling people to comment on, support, or satirize viral content. Such features are frequently used by Nigerian youth to participate in comedy skits, react to political statements, or join hashtag campaigns advocating for social justice or reform (Eze & Bello, 2023).
In addition to content creation, TikTok supports user engagement through comments, likes, shares, and live streaming. The comment section often becomes a space for debates, humor, and virtual friendship-building, while live streaming allows real-time interaction between creators and followers. Live features are often used by influencers, entertainers, and even small business owners to market products, host giveaways, or conduct interactive sessions with fans. These functionalities have made TikTok a tool not just for fun, but for digital entrepreneurship and brand development, especially among youths seeking alternative income sources in economically constrained environments (Galadima & Moses, 2024).
TikTok also offers monetization opportunities through features such as the Creator Fund, live gifts, brand sponsorships, and affiliate marketing. Although monetization is more prominent in regions like North America and Europe, Nigerian content creators—especially those in metropolitan areas like Ilorin—are beginning to tap into these opportunities by promoting fashion, skincare, tech gadgets, and even educational services. The growth of local influencers who use TikTok to showcase businesses, talents, or lifestyles is evidence of the platform’s expanding role in economic empowerment and digital innovation (Nwachukwu, 2023).
Despite these advantages, TikTok's features are not without criticism. The infinite scroll mechanism and highly engaging content recommendations can lead to excessive screen time and compulsive use. Many users, particularly students, report spending several hours daily on the app, sometimes at the expense of sleep, study, or in-person interactions. The platform’s ability to serve continuous content tailored to a user’s interests has raised concerns over addiction, reduced productivity, and mental fatigue (Galadima & Moses, 2024).
Furthermore, the lack of stringent content moderation has led to the spread of harmful or inappropriate material. Youths can easily be exposed to sexually explicit content, misinformation, online bullying, or dangerous challenges that pose physical or emotional risks. The platform has also been criticized for amplifying unrealistic beauty standards and materialism, as users often imitate affluent lifestyles or use filters to alter their appearance—factors that contribute to low self-esteem and social comparison, especially among impressionable adolescents (Ajayi & Onifade, 2020).
Additionally, the gamification of popularity through likes, shares, and follower counts introduces unhealthy competition and pressure to “go viral.” Some users may resort to controversial or risky behavior to attract views and engagement. This competitive environment can affect the mental well-being of young users, who may equate social media validation with self-worth (Oyeleke & Salawu, 2021). While TikTok provides parental control settings and content filters, many youths bypass these restrictions, highlighting the need for digital literacy education and parental involvement.
TikTok’s features and functionalities offer both opportunities and challenges for Nigerian youth. Its creative tools, algorithmic exposure, and social connectivity have revolutionized how young people engage with digital media, communicate ideas, and monetize content. At the same time, the platform requires responsible usage, awareness of its psychological impact, and regulatory oversight to ensure it serves as a force for positive youth development rather than a source of distraction or harm. Understanding these features is crucial for contextualizing the broader influence TikTok has on youths in Ilorin Metropolis.

2.2.3 Growth and Popularity of TikTok Among Nigerian Youth
The rapid growth and increasing popularity of TikTok among Nigerian youth is a notable digital phenomenon that reflects broader global trends in social media engagement. Since its introduction into the Nigerian digital space, TikTok has witnessed exponential adoption, particularly among individuals aged between 15 and 30 years, who are considered the most active and tech-savvy demographic in the country. This growth has been fueled by the platform’s ease of use, algorithm-driven content delivery, and unique entertainment format that appeals directly to the lifestyle, humor, and communication patterns of Nigerian youth (Okunade & Adeyemi, 2021).
Several factors have contributed to TikTok’s popularity among young Nigerians. First, the proliferation of smartphones and the increasing availability of affordable data packages have made social media platforms more accessible. The emergence of low-cost Android devices and competitive data plans from mobile network providers such as MTN, Airtel, and Glo have created favorable conditions for youths across cities like Ilorin, Lagos, Abuja, and Port Harcourt to engage with digital platforms like TikTok daily (Ibrahim & Alabi, 2022).
Secondly, the platform’s design caters to Nigeria’s youthful population, who seek entertainment, recognition, and economic opportunities online. Unlike traditional media platforms, TikTok allows users to participate actively by creating, remixing, and sharing content that resonates with their culture and lived experiences. Nigerian youths often engage in dance challenges, comedy skits, mimicry, storytelling, beauty content, fashion showcases, and political commentary. These activities not only serve as entertainment but also as expressions of creativity, resistance, and identity (Adeniran & Yusuf, 2022).
Culturally, TikTok has provided a stage for indigenous creativity to flourish. Local dialects, traditional attires, Afrobeat music, and Nigerian street slang are frequently incorporated into content, helping to preserve and promote local culture in digital form. Hashtags like #NaijaTikTok, #IjobaChallenge, and #IlorinBoys have gained widespread traction as creators from various Nigerian regions use them to showcase localized trends. This localization of content contributes significantly to TikTok’s sustained growth in Nigeria (Nwachukwu, 2023).
In terms of visibility and influence, TikTok has enabled a new class of digital celebrities and influencers. Many young Nigerians have risen to fame, gathered large followings, and attracted brand endorsements solely through the platform. Popular TikTok personalities, including content creators from non-metropolitan cities, now enjoy national and even international recognition. For many, TikTok is not merely a hobby but a viable career path—offering opportunities in digital marketing, influencing, and brand ambassadorship (Eze & Bello, 2023). The platform also supports monetization features, including brand partnerships, virtual gifts during live streams, and affiliate marketing, which attract youths seeking financial independence.
Moreover, TikTok has become a social lifeline for youths, especially during crises such as the COVID-19 pandemic when physical interactions were restricted. During this period, many young Nigerians turned to TikTok for entertainment, mental escape, and community engagement. The pandemic accelerated the app’s usage, as people spent more time online, resulting in increased content creation, trend participation, and audience growth (Galadima & Moses, 2024).
However, the popularity of TikTok among Nigerian youth is not without its drawbacks. Concerns have been raised about its addictive nature, with studies indicating that many users spend over 3–5 hours daily scrolling, uploading, or engaging with content (Ajayi & Onifade, 2020). There are also issues of exposure to inappropriate or harmful content, including nudity, cyberbullying, misinformation, and peer pressure to participate in potentially risky trends or challenges. Despite these concerns, TikTok’s influence continues to grow due to its immersive nature and the evolving digital lifestyles of young people.
In Ilorin metropolis, for instance, the platform has become embedded in youth social culture. From student hostels to street corners, youths often collaborate on TikTok videos, promoting local events, advertising businesses, or simply engaging in viral trends. Institutions, religious bodies, and small businesses have also adopted TikTok as a tool to reach the youth demographic. This demonstrates the app's transformative role in how Nigerian youths interact with media, consume content, and shape digital identity.
The growth and popularity of TikTok among Nigerian youth reflect a combination of technological accessibility, cultural relevance, and economic motivation. As the app continues to evolve and adapt to user needs, its influence on youth culture, behavior, and aspirations in cities like Ilorin is likely to deepen, making it a critical area of study for understanding modern Nigerian society.

2.2.4 Motivation Behind Youth Engagement on TikTok
Understanding the motivations that drive youth engagement on TikTok is central to explaining the platform's immense popularity and its social impact. Nigerian youths, like their global counterparts, are increasingly drawn to TikTok due to its unique blend of entertainment, social connectivity, creativity, and opportunity. These motivations are multifaceted, involving personal, social, cultural, and economic dimensions (Ibrahim & Alabi, 2022).
One of the primary motivations is entertainment and escapism. Youths use TikTok as a platform to relieve stress, escape daily pressures, and find humor and distraction in short, engaging videos. The endless scroll feature and personalized For You Page (FYP) ensure that content is always fresh, relevant, and engaging. This form of entertainment is not passive; users actively participate by commenting, liking, and creating their own videos, thereby blurring the lines between media consumer and producer (Okunade & Adeyemi, 2021).
Self-expression and identity formation are also key drivers. TikTok offers a space where young people can explore and present different aspects of their personalities, talents, values, and beliefs. Through dance, comedy, voice-overs, storytelling, and fashion, youths communicate their individuality and connect with others who share similar interests. This process is crucial in a developmental phase where identity experimentation is common. For many, TikTok serves as a digital mirror, allowing them to craft a personal narrative in ways that are visually compelling and socially rewarding (Nwachukwu, 2023).
Social validation and popularity significantly influence youth participation. The quest for likes, shares, followers, and positive comments can serve as external affirmations of self-worth. TikTok’s algorithm rewards creativity and relevance with visibility, and users who gain traction often become influencers with considerable social capital. This encourages users to consistently create content that resonates with audiences, often leading to an addictive feedback loop tied to digital validation (Galadima & Moses, 2024). Among youths in Ilorin and other Nigerian urban areas, becoming "TikTok famous" has become a legitimate aspiration.
Peer influence is another major motivator. Many youths join TikTok because their friends use the app or because they see others participating in trends and challenges. The participatory culture of TikTok—where users replicate trending videos, dances, or memes—creates a sense of community and belonging. Missing out on these trends can result in a fear of social exclusion or being left out of digital conversations. Peer dynamics thus encourage continual engagement, especially when users tag friends or collaborate on content (Adeniran & Yusuf, 2022).
In recent times, economic motivation has also gained importance. Some Nigerian youths engage with TikTok to promote their businesses, products, or services. Others use the platform to gain visibility and attract brand partnerships or endorsement deals. TikTok’s Creator Fund, affiliate marketing opportunities, and the possibility of earning from live streaming are particularly appealing to young people seeking financial independence. For students and unemployed graduates, this has made TikTok not just a hobby, but a potential source of income (Eze & Bello, 2023).
Educational engagement and advocacy also play a role. Some users turn to TikTok for learning and sharing knowledge. Educational creators produce content on topics like entrepreneurship, health, career tips, and current affairs, all in short, digestible formats. In Nigeria, this trend is growing as more youths create or follow accounts that combine entertainment with educational value. Others use TikTok to advocate for social causes such as gender equality, mental health awareness, and political activism, thereby finding a voice in digital civic spaces (Ajayi & Onifade, 2020).
Lastly, accessibility and inclusivity are motivating factors. TikTok’s interface is simple, mobile-friendly, and requires minimal data compared to other platforms. Its short video format and low production barrier mean that anyone with a smartphone can participate. This inclusivity has led to the emergence of previously underrepresented voices—such as youths from rural areas, people with disabilities, and those from minority groups—who find TikTok a welcoming platform for storytelling and engagement (Oyeleke & Salawu, 2021).
The motivations behind youth engagement on TikTok are diverse and dynamic. While the platform offers entertainment and creativity, it also provides avenues for social validation, peer connection, personal branding, learning, and even income generation. For youths in Ilorin metropolis, these motivations intersect with local realities and aspirations, making TikTok a significant part of their daily digital lives and a powerful influence on their social behavior.
2.2.5 TikTok as a Tool for Self-Expression and Identity Formation
TikTok has evolved into more than a mere entertainment platform; it serves as a dynamic medium for self-expression and identity construction, particularly among young people. As youths navigate the complex process of identity formation in the digital age, platforms like TikTok offer them a space to showcase, experiment with, and assert various facets of who they are or aspire to be. In Nigeria, where young people often face limited access to traditional platforms of expression, TikTok provides a free and inclusive avenue for creativity, visibility, and individuality (Okunade & Adeyemi, 2021).
The platform's video-based format encourages users to present themselves in visually engaging ways. Through lip-syncing, dance challenges, fashion styling, language choices, and storytelling, youths are able to craft curated versions of their personal, social, and even political identities. Unlike platforms such as Facebook or Instagram, where content is often static and image-focused, TikTok’s dynamic nature allows users to express emotions, humor, beliefs, talents, and values in motion. This fluidity contributes to a deeper and more nuanced form of self-expression (Adeniran & Yusuf, 2022).
Moreover, TikTok’s algorithm empowers users by making their content visible to a wide audience, even if they have no followers. This democratized exposure enhances the motivation to participate in identity-building narratives, where validation is no longer restricted to friends but is extended to the broader TikTok community. The use of hashtags such as #ThisIsMe, #ProudlyNigerian, or #IlorinTikTok also reinforces a sense of belonging to niche digital communities that share similar values, backgrounds, or aspirations (Nwachukwu, 2023).
For many Nigerian youths, especially in cities like Ilorin, TikTok serves as a stage for exploring gender identity, cultural heritage, and personal beliefs. Girls and women use the platform to challenge patriarchal norms, redefine beauty standards, and express empowerment through dance, fashion, and motivational content. Similarly, young men use TikTok to explore masculinity, humor, ambition, and spirituality. TikTok content often reflects personal struggles, cultural pride, and aspirational lifestyles, blending both local traditions and global influences (Ibrahim & Alabi, 2022).
In addition, TikTok facilitates identity experimentation, which is an essential part of adolescent and young adult development. The platform allows users to try on different roles—comedian, dancer, activist, teacher, entrepreneur, or artist—without long-term consequences. Through such role-playing, users discover what resonates most with them and their audience. This experimentation often leads to personal growth and the development of stable self-concepts (Oyeleke & Salawu, 2021).
Also, TikTok allows for counter-narratives to mainstream societal expectations. Youths who feel marginalized or unheard in offline settings use the platform to voice opinions on politics, religion, sexuality, and mental health. For instance, young people facing stigma due to their appearance, speech, or beliefs can find solidarity in global or national TikTok subcultures. This validation affirms their identity and provides a sense of psychological safety that is often missing in their immediate physical environment (Galadima & Moses, 2024).
Furthermore, the remix culture of TikTok, which enables users to stitch or duet existing content, facilitates collaborative identity formation. By interacting with others’ content, users participate in ongoing social conversations, influencing and being influenced in the process. This reflects how digital identity today is not formed in isolation, but through continuous interaction, negotiation, and feedback from peers and the broader public (Ajayi & Onifade, 2020).
Nevertheless, the pursuit of self-expression on TikTok is not without limitations. The pressure to conform to viral trends and popular aesthetics can result in performative identity, where users present idealized versions of themselves for acceptance and likes. This sometimes leads to self-comparison, insecurity, or loss of authenticity, particularly among young users who feel the need to meet certain digital standards of beauty, success, or humor (Eze & Bello, 2023). Despite this, many still find empowerment and affirmation through the creative opportunities TikTok provides.
TikTok plays a significant role in enabling Nigerian youths to express themselves and form their identities in a globalized digital environment. It offers a space where individuals can experiment, collaborate, and affirm their sense of self in a way that is interactive, engaging, and socially relevant. For youth in Ilorin metropolis and beyond, TikTok is not just a platform for fun but a cultural tool that influences how they see themselves and how they wish to be seen by others.
2.2.6 Influence of TikTok on Fashion, Music, and Lifestyle Trends
TikTok has emerged as a powerful driver of global and local trends, particularly in the areas of fashion, music, and lifestyle. Among Nigerian youth, especially those residing in urban areas such as Ilorin Metropolis, TikTok has become a dominant cultural force that shapes what they wear, listen to, and how they live. This influence stems largely from the platform’s ability to create viral content, promote visual culture, and foster peer-to-peer inspiration (Okunade & Adeyemi, 2021).
In terms of fashion, TikTok has revolutionized how trends are discovered and adopted. The platform promotes a fast-paced, visually appealing fashion culture where users showcase their outfits through transitions, dances, and skits. Many Nigerian youths now rely on TikTok influencers and hashtags like #OOTD (Outfit of the Day), #FashionTok, or #NaijaStyle for inspiration. The visual emphasis of the app allows creators to highlight streetwear, thrift fashion (“Okrika”), Ankara styling, and Afro-urban fusion—leading to a resurgence of cultural pride in indigenous clothing patterns among the youth (Adeniran & Yusuf, 2022). Even local tailors and fashion designers in Ilorin now use TikTok to showcase their work, gain clients, and stay on trend.
Furthermore, TikTok challenges such as the #FashionTransition or #BeforeAfter trends have encouraged users to explore fashion creativity and express individuality. These fashion-related contents often reflect a blend of local and global styles, resulting in a cross-cultural aesthetic that redefines youth identity. The platform has also democratized fashion influence—users do not need to be celebrities to set trends; instead, creativity and relatability determine popularity (Nwachukwu, 2023).
In the music domain, TikTok has proven to be a game-changer, serving as both a discovery and promotional tool. Many Nigerian artists now strategically release music snippets on TikTok in hopes that users will create viral videos with their tracks. This strategy has led to the success of numerous Afrobeat songs such as “Calm Down” by Rema and “Who Is Your Guy” by Spyro, which gained widespread attention largely due to TikTok trends. Youths in Ilorin and across Nigeria often encounter and adopt new music through dance challenges and remix trends on the app (Eze & Bello, 2023).
Moreover, TikTok enables user-generated musical trends that foster community and fan engagement. Creators participate in lip-sync battles, freestyle rap, or gospel music sessions using popular or upcoming tracks. These interactive engagements make youths not just consumers of music but contributors to its circulation and popularity. The platform thus plays a critical role in shaping musical taste, artist recognition, and genre evolution, especially in the digital music economy (Ibrahim & Alabi, 2022).
Lifestyle trends on TikTok are equally prominent, influencing daily habits, aspirations, and youth behavior. The concept of “aesthetic living”—which includes fitness routines, skincare regimens, cooking hacks, personal organization, and self-care practices—is widely circulated through lifestyle influencers. Nigerian youths increasingly use TikTok to learn how to eat healthier, dress better, manage time, or improve academic productivity. Hashtags such as #StudyTok, #SkincareRoutine, or #MorningRoutineNaija illustrate how lifestyle content is domesticated to fit local realities (Galadima & Moses, 2024).
Additionally, TikTok has normalized certain values and aspirations among youths, including body positivity, financial independence, entrepreneurship, and mental wellness. Influencers who share motivational content, “day in my life” vlogs, or side-hustle tips have gained large followings, serving as digital role models for younger audiences. Youths, in turn, mimic these lifestyles, adapting them to their personal contexts. This imitation reflects the aspirational culture promoted by social media, where curated online lives influence real-world decisions (Ajayi & Onifade, 2020).
On the downside, the pressure to keep up with TikTok fashion, music, and lifestyle trends can result in social comparison, peer pressure, and consumerism. Some youths may feel inadequate if they cannot afford trendy outfits, gadgets, or skincare products featured in videos. Others may prioritize digital fame over academic or professional goals. While the platform promotes creativity and exposure, it can also cultivate unrealistic expectations if content is not viewed critically (Oyeleke & Salawu, 2021).
TikTok has become a significant influence on fashion, music, and lifestyle preferences among Nigerian youth. By enabling creative expression and trend circulation, it has reshaped how young people in Ilorin and beyond define style, musical identity, and daily living. While the platform offers opportunities for inspiration and cultural innovation, it also demands digital literacy and awareness to avoid negative behavioral or psychological outcomes.
2.2.7 Effects of TikTok on Academic Focus and Time Management
In recent years, TikTok has emerged as one of the most engaging and addictive social media platforms globally, and Nigeria is no exception. Its rise among youth populations, particularly students in tertiary institutions such as those in Ilorin metropolis, has raised concerns over its influence on academic focus and time management. While TikTok presents significant opportunities for creative expression and informal learning, it has also been increasingly implicated in patterns of digital distraction, academic procrastination, and deteriorating time-use discipline among students (Galadima & Moses, 2024).
The design of TikTok plays a pivotal role in this influence. Its endless scroll interface and highly personalized content recommendations (the “For You Page”) keep users engaged longer than they intend. Many students start by watching “just one video,” only to find themselves immersed for hours, losing valuable academic time in the process. The short-form nature of the videos, often less than a minute long, gives a false sense of brevity that masks the cumulative time spent. Research by Ibrahim and Alabi (2022) reveals that Nigerian undergraduates often spend between 3–5 hours daily on TikTok, with peak usage during evenings and early mornings—times typically reserved for rest or study.
The implications for academic focus are substantial. Constant exposure to rapidly changing, visually stimulating content trains the brain to expect fast gratification and novelty. Over time, this reduces students’ attention span and ability to concentrate on extended academic tasks such as reading, writing, or studying for examinations. The platform's instant-reward system, through likes, shares, and comments, also shifts student motivation toward social validation rather than scholastic achievement. As a result, many students report difficulty engaging deeply with academic materials, particularly textbooks or long articles, which require sustained focus and delayed gratification (Eze & Bello, 2023).
Moreover, TikTok encourages multi-tasking—such as watching videos during lectures, while doing assignments, or even in the library. While this might seem productive, research has shown that multitasking reduces information retention, lowers comprehension, and increases the time taken to complete academic tasks (Ajayi & Onifade, 2020). Students who use TikTok during study hours often report needing to re-read or re-watch academic content multiple times, which further erodes their time management efficiency.
The issue of sleep disruption is another major concern. Many students admit to using TikTok late into the night, often staying up past midnight. This pattern of late-night engagement affects sleep quality and results in fatigue, reduced cognitive performance, and absenteeism in morning lectures. Galadima and Moses (2024) found that over 40% of Nigerian polytechnic students surveyed had experienced poor sleep patterns linked to nighttime social media usage, with TikTok identified as the most time-consuming platform.
However, it is important to balance this perspective by recognizing that TikTok can also be a tool for academic enhancement when used strategically. There is a growing body of educational content on the platform, with Nigerian and global creators producing videos on science concepts, exam tips, motivational messages, study hacks, and current affairs. Hashtags such as #EduTok, #StudyWithMe, and #LearnOnTikTok have gained traction, suggesting that students are not only consuming entertainment but also seeking academic enrichment through the platform. Some lecturers and educational institutions have even begun using TikTok as a micro-learning tool, posting short tutorials or class recaps to appeal to students in their digital comfort zones (Adeniran & Yusuf, 2022).
Despite these positive potentials, the problem remains one of balance and digital discipline. Without conscious time regulation, goal-setting, and boundary enforcement, students are more likely to drift toward leisure content that does not support their academic objectives. There is also the risk of developing social media dependency or even TikTok addiction, characterized by compulsive checking, anxiety when offline, and neglect of offline responsibilities. Such behavioral patterns can result in academic underperformance, loss of academic self-efficacy, and poor academic planning (Oyeleke & Salawu, 2021).
In Ilorin metropolis, anecdotal evidence and institutional feedback indicate that TikTok is both a blessing and a burden. While it fosters digital creativity, networking, and even entrepreneurial exposure among students, it also contributes to missed deadlines, poor classroom engagement, and lack of academic seriousness. Some institutions have begun sensitizing students on responsible social media usage, and workshops on digital wellness are increasingly recommended by school counselors and youth organizations.
The effects of TikTok on academic focus and time management among Nigerian students are nuanced. While the platform offers value in terms of learning and expression, its addictive design and entertainment-driven content pose real challenges to academic commitment. To maximize the benefits and minimize the harms, there is a need for structured interventions—such as digital literacy training, self-monitoring tools, and institutional policies—that guide students toward more purposeful engagement with social media. Only then can TikTok become a tool for enhancement rather than a barrier to academic success.
2.2.8 TikTok and Mental Health: Issues of Self-Esteem and Validation
The exponential rise of TikTok has brought with it a shift in how young people—particularly in Nigeria’s urban areas like Ilorin metropolis—engage with digital platforms and perceive themselves. While the platform offers numerous opportunities for entertainment, creativity, and social interaction, it also presents complex implications for mental health, especially in the areas of self-esteem and validation-seeking behaviors. Among Nigerian youth, these psychological dimensions are increasingly shaped by their interaction with TikTok’s metrics-driven environment, where likes, comments, shares, and views often serve as indicators of self-worth (Galadima & Moses, 2024).
TikTok’s design encourages users to constantly upload content in exchange for public validation. The algorithm amplifies visibility through trending sounds, hashtags, and engagement, making it highly competitive. For many youths, particularly adolescents and young adults still undergoing identity formation, the desire for external validation through these digital metrics becomes a significant psychological motivator (Ajayi & Onifade, 2020). When content does not perform as expected, users may experience feelings of rejection, inadequacy, or low self-worth. This cycle of digital approval has been likened to a form of social reward dependency, where self-esteem becomes increasingly tied to online recognition.
In Ilorin metropolis, many students and youths report spending hours perfecting content to gain more engagement. For some, the satisfaction of being featured on the “For You Page” equates to success or social acceptance. Unfortunately, this reliance on algorithmic validation can lead to anxiety, compulsive posting, and emotional distress, especially when content underperforms. Studies by Eze and Bello (2023) show that excessive focus on social media validation correlates with symptoms of depression and self-doubt among Nigerian students.
Moreover, comparison culture on TikTok—where users are constantly exposed to curated content of others living seemingly ideal lives—can negatively affect self-perception. Youths compare their bodies, lifestyles, relationships, achievements, and fashion choices with influencers or peers who appear to “have it all.” This can result in body dissatisfaction, envy, and a distorted sense of reality, especially among young females who are influenced by beauty filters and body image trends (Ibrahim & Alabi, 2022). Even among males, peer comparison through content showcasing wealth, fashion, or fitness may trigger feelings of inadequacy.
TikTok's culture of trends and challenges also pressures users to conform to popular norms to gain attention. This performance-based identity fosters a sense of “inauthenticity,” where users feel obligated to act, speak, or dress a certain way just to fit in. Over time, this suppresses genuine self-expression and may lead to psychological distress when users struggle to maintain the persona they have created online (Okunade & Adeyemi, 2021).
That said, TikTok is not inherently harmful to mental health. In fact, some aspects of the platform can promote emotional expression and support. Many Nigerian youths use TikTok to speak openly about their struggles with anxiety, depression, academic pressure, and family challenges. This form of digital vulnerability creates virtual support systems, especially when users receive empathetic comments, advice, or motivational responses. Hashtags such as #MentalHealthNaija, #ItsOkayToNotBeOkay, and #SelfLove promote mental wellness and de-stigmatize discussions around emotional health (Adeniran & Yusuf, 2022).
Additionally, the sense of community formed through TikTok groups and creators can foster positive peer support. For youths who feel isolated or misunderstood in their offline environments, TikTok offers a space to connect with like-minded individuals. Content around motivation, healing, and resilience—especially by Nigerian creators—can have a therapeutic effect on viewers, helping them cope with personal struggles.
Nonetheless, the key challenge lies in balancing digital engagement with mental well-being. Excessive screen time, algorithm-driven comparison, and validation-seeking can be emotionally draining, leading to poor academic performance, social withdrawal, or mood instability. It becomes critical for youths to develop digital resilience, including the ability to engage online without letting their self-esteem depend solely on external feedback (Oyeleke & Salawu, 2021).
TikTok has become a double-edged sword with respect to youth mental health in Nigeria. While it provides a platform for creativity, expression, and connection, it also heightens risks related to low self-esteem and the constant need for validation. As the platform continues to evolve, awareness campaigns, digital literacy programs, and emotional support services must be prioritized—particularly in educational institutions within Ilorin metropolis—to ensure that young users engage with TikTok in psychologically healthy ways.
2.2.9 TikTok as a Platform for Economic Empowerment and Digital Entrepreneurship
TikTok, initially designed as a social networking platform for short-form video content, has rapidly evolved into a significant tool for digital entrepreneurship and economic empowerment, especially among youth populations in Nigeria. The app's unique algorithm, high engagement rate, and vast global audience offer a fertile ground for monetization, brand promotion, and small business growth. For young people in Ilorin metropolis and beyond, TikTok has opened new pathways for income generation, digital branding, and creative entrepreneurship in a way that traditional employment structures often fail to offer (Eze & Bello, 2023).
One of the most profound economic impacts of TikTok lies in its ability to democratize influence and entrepreneurship. Unlike traditional business environments that require capital, formal education, or physical infrastructure, TikTok allows anyone with a smartphone and internet access to build a brand, reach customers, and sell products or services. Youths who may be unemployed or underemployed can become content creators, affiliate marketers, or micro-influencers by leveraging their creativity, consistency, and audience engagement (Ibrahim & Alabi, 2022).
In Nigeria, many TikTok users have successfully used the platform to promote fashion businesses, skincare brands, food sales, event planning services, and local crafts. By posting short, engaging videos showcasing their products or behind-the-scenes content, they attract customers, generate leads, and receive direct orders. This has been particularly impactful during economic downturns or periods of unemployment, as TikTok enables self-reliance through digital side hustles (Okunade & Adeyemi, 2021). For example, a hair stylist in Ilorin can gain clients by consistently posting transformation videos with trending audio, boosting both visibility and credibility.
In addition to small businesses, TikTok also supports personal brand monetization. Nigerian youths who create entertaining or educational content can accumulate followers and become influencers. With large audiences, these influencers earn income through sponsored content, paid collaborations, product placements, and even participation in live streaming events where followers send them virtual gifts that convert to real earnings. This influencer economy has gained traction in Nigeria, creating a new class of digital entrepreneurs who thrive without needing traditional media representation (Nwachukwu, 2023).
The Creator Fund and brand partnership features on TikTok—while still evolving in Africa—have also introduced formal monetization opportunities for content creators. Users in eligible regions are paid based on video views, engagement, and consistency. Although Nigeria’s access to such funds is limited compared to Western countries, many Nigerian creators circumvent this by forming partnerships with brands and using TikTok to drive traffic to other monetized platforms such as YouTube, Instagram, and online stores (Adeniran & Yusuf, 2022).
Moreover, TikTok fosters skill acquisition and knowledge exchange related to entrepreneurship. Many creators post tutorials on digital marketing, small business strategies, forex trading, real estate, and freelancing—often breaking down complex ideas into 60-second, easy-to-digest formats. Hashtags like #BusinessTok, #HustleNaija, and #Entrepreneurship101 are populated with youth-led content aimed at inspiring financial independence and business innovation. These bite-sized lessons have helped empower many young Nigerians who may lack access to formal business education (Ajayi & Onifade, 2020).
In Ilorin metropolis, where economic opportunities are sometimes limited, TikTok serves as both an income channel and a business incubator. Students and graduates who were once solely consumers of online content now create and sell ideas, products, and services. This shift from passive usage to active economic participation has not only empowered individual youths but is also contributing to the growth of the local digital economy. TikTok’s influence has become so widespread that many businesses now specifically hire TikTok content creators or “social media managers” to enhance their digital reach (Galadima & Moses, 2024).
However, it is important to acknowledge the challenges associated with this form of entrepreneurship. TikTok’s algorithm can be unpredictable, and monetization is not guaranteed. Creators must constantly innovate to stay relevant and often face burnout due to the pressure to maintain high engagement. Furthermore, poor internet access, data costs, and electricity instability continue to limit the full economic potential of the platform for many Nigerian youths (Oyeleke & Salawu, 2021).
TikTok has emerged as a powerful catalyst for economic empowerment and digital entrepreneurship among Nigerian youths. By lowering the entry barriers for self-employment and offering direct access to a vast audience, it enables young people to monetize creativity, develop entrepreneurial skills, and achieve financial independence. For youth in Ilorin metropolis, TikTok is not just a social platform—it is a marketplace, a business school, and a career path rolled into one.
2.2.10 Positive and Negative Dimensions of TikTok Usage Among Youths
TikTok, as a dominant force in the landscape of digital media, presents a duality of impact—offering both positive and negative dimensions that significantly shape the behavior, values, and aspirations of today’s youth. In the Nigerian context, particularly among youths in Ilorin metropolis, the platform has introduced transformative changes in areas such as self-expression, entertainment, education, entrepreneurship, and social interaction. However, it has also brought challenges related to addiction, distraction, misinformation, and psychological vulnerability (Eze & Bello, 2023).
Positive Dimensions of TikTok Usage
One of the most celebrated advantages of TikTok is its role as a platform for creative expression. Youths from diverse backgrounds use TikTok to showcase talents in music, comedy, dance, fashion, and storytelling. The app empowers users to express themselves freely and innovatively through short-form videos, often using filters, effects, and trending audio. For many, this form of digital creativity serves as an outlet for emotions and ideas that may otherwise be stifled in traditional settings (Adeniran & Yusuf, 2022).
Secondly, TikTok serves as a hub for informal learning and knowledge-sharing. Educational content creators on the platform break down complex topics—ranging from science and grammar to entrepreneurship and public speaking—into easily digestible videos. Hashtags such as #LearnOnTikTok and #NaijaStudyTips have enabled many Nigerian students to access free, peer-driven learning resources. This accessibility enhances academic support beyond the formal classroom environment (Ajayi & Onifade, 2020).
Additionally, TikTok fosters economic empowerment through influencer marketing, brand promotion, affiliate sales, and content monetization. Many Nigerian youths now run small businesses directly through the app, creating a form of digital entrepreneurship that requires minimal startup capital. The democratization of income through creativity allows youths to participate in the digital economy irrespective of social or economic background (Nwachukwu, 2023).
The platform also promotes social connection and cultural exchange, allowing users to engage with global trends while promoting local content. It builds online communities that transcend geographical and cultural boundaries, strengthening youth identities, fostering collaborations, and supporting marginalized voices in society (Ibrahim & Alabi, 2022).
Negative Dimensions of TikTok Usage
Despite these benefits, TikTok usage is not without significant drawbacks. A primary concern is addiction and time wastage. The platform's endless scroll and algorithm-driven feed can keep users engaged for hours, leading to procrastination, poor time management, and reduced productivity. This is especially harmful to students, who may prioritize content consumption over academic tasks, resulting in lower academic performance and stress (Galadima & Moses, 2024).
Another negative aspect is the promotion of unrealistic lifestyles and body image ideals, which can lead to self-esteem issues. Users are often exposed to idealized portrayals of beauty, wealth, and success—images that are sometimes heavily edited or staged. Constant comparison to such content can foster feelings of inadequacy, depression, and low self-worth, especially among impressionable youth (Oyeleke & Salawu, 2021).
Moreover, TikTok is a potential vector for misinformation and harmful trends. Content promoting false medical advice, dangerous stunts, or misleading historical narratives can spread rapidly. Nigerian youths may internalize incorrect information if they are not equipped with critical thinking or digital literacy skills. Some viral challenges have even led to accidents or inappropriate behavior, raising concerns among parents, educators, and policymakers (Okunade & Adeyemi, 2021).
The platform also contributes to digital peer pressure and cyberbullying. Users may feel compelled to follow trends to gain acceptance or visibility, even if those trends go against personal or cultural values. Others may become victims of negative comments, trolling, or online harassment, which can affect their mental health and confidence. In some cases, viral content has led to offline consequences, including embarrassment, stigmatization, or social exclusion (Eze & Bello, 2023).
Lastly, excessive TikTok use can encourage a performance-based sense of identity, where users prioritize online popularity over authenticity. This can lead to a disconnect between their real selves and online personas, causing internal conflict and emotional distress over time. The desire for likes, followers, and attention may also divert youths from building real-life skills and engaging in meaningful offline relationships (Ibrahim & Alabi, 2022).
2.2 THEORETICAL FRAMEWORK
2.3 THEORETICAL FRAMEWORK
The theoretical framework provides the foundational perspectives that guide the understanding and interpretation of the influence of TikTok on youth behavior, particularly within the context of Ilorin metropolis. Theories selected for this study highlight how media consumption shapes individual behavior, social interactions, identity, and time management among young people. Two key theories underpinning this research are the Uses and Gratifications Theory (UGT) and the Social Cognitive Theory (SCT).
2.3.1 Uses and Gratifications Theory (UGT)
The Uses and Gratifications Theory, developed by Katz, Blumler, and Gurevitch in the 1970s, posits that audiences actively seek out media platforms based on specific needs and desires such as entertainment, information, personal identity, and social interaction (Katz et al., 1973). Unlike earlier media theories that viewed audiences as passive recipients, UGT presents users as active participants who consume media for deliberate reasons.
In the context of TikTok, this theory helps to explain why youths in Ilorin are drawn to the platform. Many use it to fulfill psychological and social needs including self-expression, social validation, escape from stress, and trend participation. Youths often engage with TikTok content not only for entertainment but also to build social networks, stay culturally relevant, and reinforce their sense of belonging.
UGT is particularly relevant in interpreting the diverse ways Nigerian youths use TikTok—for sharing talents, following influencers, participating in challenges, and even for informal learning. The platform's interactive features, such as commenting, liking, duets, and stitching, support gratification of both personal and community-based motivations.
2.3.2 Social Cognitive Theory (SCT)
The Social Cognitive Theory, proposed by Albert Bandura in 1986, emphasizes the importance of observational learning, imitation, and modeling in human behavior. According to SCT, people learn by observing others, especially when those behaviors appear to be rewarded. Media platforms like TikTok serve as powerful venues for this type of learning, where behaviors, trends, and lifestyles are modeled by influencers, celebrities, and peers (Bandura, 2001).
This theory is highly applicable to TikTok's influence on youth behavior in Ilorin metropolis. Through repeated exposure to content such as fashion choices, language use, lifestyle habits, or even academic shortcuts, youths may adopt or emulate what they see—believing these actions lead to popularity, social acceptance, or success.
For example, when a TikTok user gains thousands of likes or views for a particular dance, fashion statement, or controversial act, observers are likely to mimic that behavior with the hope of achieving similar digital recognition. The SCT also explains the spread of both positive behaviors (e.g., motivational videos, study routines) and negative ones (e.g., risky challenges, substance promotion).
Additionally, SCT accounts for reciprocal determinism—the dynamic interaction between the individual, their behavior, and the environment. TikTok users shape and are shaped by the content ecosystem, reinforcing or challenging social norms within their peer networks.
2.3 EMPIRICAL REVIEW
Empirical studies on the influence of TikTok among youth have increased significantly in recent years, reflecting the platform’s growing relevance in shaping the attitudes, behaviors, and lifestyles of young people globally and within Nigeria. Galadima and Moses (2024) conducted a quantitative study across tertiary institutions in North-Central Nigeria and found that 68% of youths spent between two to six hours daily on TikTok. The majority of participants admitted they used the app primarily for entertainment and to relieve boredom, while others mentioned using it to follow trends, engage with music, and connect socially. Similarly, Adeniran and Yusuf (2022), focusing specifically on Ilorin metropolis, observed that youths were actively involved in TikTok activities such as lip-syncing, comic skits, fashion modeling, and educational content. The study highlighted the platform’s dual nature—offering avenues for both creative expression and unproductive time consumption.
Academic scholars have raised concerns about the implications of such usage patterns on educational outcomes. Eze and Bello (2023) surveyed undergraduates across Nigerian universities and discovered that frequent TikTok users showed signs of academic disengagement, poor study habits, and reduced classroom participation. Their findings indicated that students who checked TikTok more than five times daily were more likely to report academic decline. However, this negative perspective is not universally agreed upon. Oyetola and Anifowose (2021) found in their longitudinal study that students who used TikTok for educational purposes—such as exam tips, career advice, and motivational videos—actually performed better academically compared to peers who used the app solely for leisure. This suggests that the platform's impact is largely influenced by the intention and self-discipline of the user.
In terms of social behavior, TikTok’s influence is far-reaching. Ibrahim and Alabi (2022) reported that the app has become a key agent of socialization among Nigerian youths, especially in shaping trends in fashion, music, and language. Young people imitate viral content from influencers and adopt these as part of their social identity, sometimes altering their natural behavior in the process. Likewise, a study by Nwachukwu (2023) noted that while TikTok has been instrumental in promoting Nigerian music and culture globally, it has also exposed youths to foreign lifestyles and ideologies that may conflict with local values. Some participants in the study reported feeling pressured to conform to unrealistic beauty standards or materialistic values seen on the platform.
Mental health outcomes linked to TikTok usage have also received scholarly attention. Oyeleke and Salawu (2021) investigated the relationship between social media consumption and psychological well-being among adolescents in Ilorin. Their study revealed that high exposure to TikTok content correlated with feelings of anxiety, social comparison, and digital fatigue. Participants who posted frequently and failed to receive expected levels of engagement often reported reduced self-esteem. In contrast, Ajayi and Onifade (2020) found that certain users benefited emotionally from the platform by expressing their struggles, receiving feedback, and engaging with supportive online communities. Thus, TikTok can serve both as a coping mechanism and a stressor, depending on usage style and personal resilience.
TikTok's entrepreneurial value has emerged as one of its most celebrated functions among Nigerian youth. Okunade and Adeyemi (2021), in their study of small-scale entrepreneurs in southwestern Nigeria, observed that many young vendors, fashion designers, content creators, and service providers use TikTok as a low-cost marketing platform. Their findings revealed that the platform enhances product visibility, builds customer loyalty, and supports personal branding. Complementing this, Nwachukwu (2023) documented the rise of “TikTokpreneurs”—youths who rely solely on TikTok for income through brand partnerships, virtual gifting, and merchandise promotion. This has led to a shift in how Nigerian youth perceive work, with many aspiring to become influencers or digital marketers rather than seeking traditional employment.
Additionally, recent studies have shown that TikTok fosters civic engagement and youth advocacy. Ibrahim and Bala (2023) noted that during the #EndSARS protests, many Nigerian youths used TikTok to disseminate protest updates, share awareness videos, and mobilize support. The platform was praised for its immediacy, reach, and visual appeal, which made youth activism more impactful and coordinated. Similarly, Galadima and Moses (2024) emphasized TikTok’s role in spreading awareness on mental health, gender equality, and drug abuse through content-driven campaigns led by youth influencers. These studies highlight how the app can be harnessed for social good when used constructively.
Despite these findings, research gaps remain. Most empirical studies have centered around urban areas like Lagos and Abuja, with limited focus on mid-sized cities such as Ilorin metropolis. Moreover, there is a scarcity of studies that take a holistic look at the interplay between entertainment, academics, mental health, and digital entrepreneurship in relation to TikTok usage. The majority of available literature also leans toward quantitative surveys, leaving out qualitative insights into the lived experiences and motivations of young TikTok users. As such, the present study seeks to bridge these gaps by examining both the beneficial and detrimental aspects of TikTok usage among youths in Ilorin, focusing on how the platform affects their academic focus, lifestyle, emotional well-being, and economic aspirations.



CHAPTER THREE
RESEARCH METHODOLOGY
This chapter discusses the methods and procedures used in conducting the study. It outlines the research design, population, sample size and sampling techniques, research instrument, validity and reliability of the instrument, method of data collection, and the method of data analysis. These components were carefully selected to provide credible and reliable findings that address the research objectives and questions effectively.
3.1 Research Design
This study adopted a descriptive survey research design, which is commonly used in social science research to explore and describe the characteristics, behaviors, and opinions of a specific population. This design was considered appropriate because the study sought to gather quantitative data from a large number of respondents to examine the influence of TikTok usage on the lives of youths within Ilorin metropolis. The descriptive nature of the design enabled the researcher to systematically collect data without manipulating any variables, thus preserving the natural setting of the study subjects. The survey method allows for flexibility in administration and facilitates data collection from diverse groups of respondents with varying experiences and behaviors regarding TikTok usage. It is particularly useful when the objective is to make generalizations about a population based on sample observations.
3.2 Population of the Study
The population of this study comprises all youths aged 15 to 30 years, residing in Ilorin metropolis, which includes Ilorin West, Ilorin East, and Ilorin South Local Government Areas of Kwara State, Nigeria. According to demographic estimates based on the 2006 Nigerian Population Census and projections from the National Bureau of Statistics (NBS, 2022), Ilorin metropolis is estimated to have a total population of approximately 1,200,000 people. Of this figure, youths aged 15 to 30 years are projected to constitute roughly 32%, amounting to an estimated 384,000 youths within the metropolis.
This demographic range was selected in alignment with the Nigerian National Youth Policy (2020), which defines youth as individuals between the ages of 15 and 35 years. However, the focus on the 15 to 30 age group was informed by TikTok’s core user base, as supported by recent social media analytics and behavioral studies. The youth population in Ilorin comprises diverse subgroups, including students in tertiary and secondary institutions, artisans, entrepreneurs, unemployed graduates, and skilled workers, many of whom actively use TikTok or are directly influenced by its content.
The choice of Ilorin metropolis as the geographical focus of this study is strategic due to its urban nature, educational institutions, growing youth population, and increasing smartphone and internet penetration—all of which contribute to a vibrant social media environment and heightened TikTok usage among young residents.
3.3 Sample Size and Sampling Technique
To determine an appropriate and statistically valid sample size for the study, the Yamane (1967) formula was adopted. The formula is given as:
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Based on this calculation, a sample size of 100 respondents was selected for the study. This figure was considered adequate to generate meaningful data while ensuring the manageability of data collection and analysis processes.
To ensure representation across the entire Ilorin metropolis, a multi-stage sampling technique was adopted. Firstly, stratified sampling was used to categorize the metropolis into three distinct strata based on the local government areas: Ilorin West, Ilorin East, and Ilorin South. This allowed for equitable representation across the different parts of the city. In the second stage, purposive sampling was used to identify youth-dense locations such as tertiary institutions, commercial centers, technology hubs, and recreation areas. Finally, within each location, simple random sampling was employed to select individual respondents, ensuring that every youth within the sampling frame had an equal probability of inclusion.
This mixed-method approach allowed the researcher to capture a broad and diverse cross-section of youths with varying socioeconomic, educational, and occupational backgrounds. It also enhanced the representativeness and generalizability of the findings across Ilorin metropolis.
3.4 Research Instrument
The main instrument for data collection in this study was a structured questionnaire developed by the researcher, based on the study’s objectives and a review of related literature. The questionnaire was divided into four major sections. Section A captured the demographic profile of respondents, including age, gender, occupation, and educational background. Section B focused on the frequency and pattern of TikTok usage, such as time spent, types of content consumed, and user activity level (e.g., passive viewer or active content creator). Section C examined the influence of TikTok on academic focus, social behavior, mental well-being, and lifestyle preferences. Section D explored respondents’ opinions on the benefits and drawbacks of TikTok usage. The questionnaire comprised a mix of Likert-scale questions (Strongly Agree to Strongly Disagree), multiple-choice questions, and open-ended questions to capture both quantitative and qualitative data. The design ensured simplicity and clarity to encourage honest and accurate responses from participants of varying educational levels.
3.5 Validity of the Instrument
To ensure the validity of the instrument, the initial draft of the questionnaire was subjected to expert review. Professionals in mass communication, psychology, and educational research were consulted to examine the content relevance, clarity, structure, and appropriateness of the items. Their feedback led to the refinement of certain questions to eliminate ambiguity, redundancy, and potential bias. In addition, a pilot test was conducted involving 20 youths in Ilorin metropolis who were not part of the main study. The results of the pilot helped to identify and correct inconsistencies and misleading questions, further improving the instrument's clarity and alignment with the research objectives. These procedures ensured that the instrument measured what it was intended to measure, thereby enhancing its content and face validity.
3.6 Reliability of the Instrument
To assess the reliability of the instrument, the data from the pilot study were subjected to a Cronbach’s Alpha reliability test, using the Statistical Package for Social Sciences (SPSS). The result yielded a Cronbach’s Alpha coefficient of 0.81, indicating a high level of internal consistency among the questionnaire items. According to Nunnally (1978), an alpha value of 0.70 or higher is considered acceptable in social science research. The high reliability score obtained confirmed that the instrument was stable and could produce consistent results across repeated trials. This level of reliability enhanced the credibility of the responses obtained during the main data collection phase.
3.7 Method of Data Collection
Data collection was carried out over a two-week period, during which the researcher and trained assistants visited designated areas within the three local government areas of Ilorin metropolis. Questionnaires were distributed in-person to the selected respondents after obtaining their informed consent. Participation was voluntary, and respondents were assured of anonymity and confidentiality of their responses. The face-to-face administration helped to ensure a high response rate and provided the opportunity to explain any unclear questions. In instances where respondents had limited literacy levels, the researcher provided assistance in interpreting the questions. Completed questionnaires were collected immediately or within a specified period, depending on the respondents’ availability. The researcher ensured that ethical research standards were strictly adhered to throughout the data collection process.
3.8 Method of Data Analysis
The data collected from the questionnaires were coded and entered into SPSS (Statistical Package for the Social Sciences) version 25 for analysis. Descriptive statistics such as frequencies, percentages, means, and standard deviations were used to summarize demographic characteristics and describe the patterns of TikTok usage. To test the hypotheses and explore relationships between variables (e.g., TikTok usage and academic performance or behavioral change), inferential statistical tools such as Chi-square tests and Pearson correlation coefficients were used. These tests were conducted at a 5% level of significance (p < 0.05) to determine whether the observed relationships were statistically significant. The results were presented in tables and charts to aid interpretation and enhance the clarity of findings. Where appropriate, qualitative responses from open-ended questions were summarized thematically to complement the quantitative data.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 Introduction
Social media platforms, particularly TikTok, have emerged as dominant tools of engagement, communication, and influence among young people in urban centers. This chapter focuses on assessing the influence of TikTok on youths in Ilorin Metropolis, examining their usage patterns, preferences, and the platform’s role in shaping behavior, trends, and social interaction.
With TikTok gaining popularity among Nigerian youths, this study evaluates the frequency and duration of use, types of content consumed, and how the platform impacts users’ lifestyle choices, cultural orientation, and social habits. Drawing data from 100 respondents, the chapter presents findings on TikTok accessibility, content engagement levels, and the perceived influence of the platform on users’ attitudes, behaviors, and social identity.
The analysis aims to determine the extent to which TikTok affects the lives of young people in Ilorin Metropolis—highlighting both the positive outcomes (such as entertainment, education, and creativity) and potential risks (such as addiction, misinformation, or peer pressure). These findings form the basis for recommendations on how TikTok can be better harnessed as a tool for constructive youth development.
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1. Gender of Respondents
	Gender
	Frequency
	Percentage (%)

	Male
	56
	56%

	Female
	44
	44%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
Out of 100 respondents, 56 (56%) were male, while 44 (44%) were female. This shows that male respondents slightly dominated the sample.
2. Age Distribution of Respondents
	Age Range
	Frequency
	Percentage (%)

	15–19
	20
	20%

	20–24
	55
	55%

	25–30
	25
	25%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
20 respondents (20%) were between the ages of 15–19, 55 respondents (55%) were aged 20–24, and 25 respondents (25%) were between 25–30 years. The age group 20–24 had the highest representation.
3. Educational Level of Respondents
	Educational Level
	Frequency
	Percentage (%)

	Secondary School
	12
	12%

	Undergraduate
	73
	73%

	Graduate/Postgraduate
	15
	15%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
12 respondents (12%) had a secondary school level of education, 73 respondents (73%) were undergraduates, and 15 respondents (15%) were graduates/postgraduates. This indicates that the majority of respondents (73%) are currently pursuing undergraduate studies.
4. Occupation of Respondents
	Occupation
	Frequency
	Percentage (%)

	Student
	70
	70%

	Artisan
	10
	10%

	Self-employed
	8
	8%

	Unemployed
	7
	7%

	Others
	5
	5%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
70 respondents (70%) were students, 10 respondents (10%) were artisans, 8 respondents (8%) were self-employed, 7 respondents (7%) were unemployed, and 5 respondents (5%) fell into other categories. Students constituted the majority.
5. Do You Have a TikTok Account?
	Response
	Frequency
	Percentage (%)

	Yes
	78
	78%

	No
	22
	22%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
78 respondents (78%) reported that they have a TikTok account, while 22 respondents (22%) indicated that they do not. This shows a high level of TikTok usage among the respondents.
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SECTION B: USAGE OF TIKTOK AMONG YOUTHS IN ILORIN METROPOLIS
6. How often do you use TikTok?
	Frequency of Use
	Frequency
	Percentage (%)

	Daily
	60
	60%

	2–3 times a week
	20
	20%

	Occasionally
	15
	15%

	Never
	5
	5%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
Out of 100 respondents, 60 (60%) use TikTok daily, 20 (20%) use it 2–3 times a week, 15 (15%) use it occasionally, while 5 (5%) never use TikTok. This shows that a large majority—60% of the youths—are daily users of the app, indicating its high popularity and consistent usage.
7. How much time do you spend on TikTok daily (on average)?
	Duration
	Frequency
	Percentage (%)

	Less than 30 minutes
	10
	10%

	30 minutes – 1 hour
	25
	25%

	1–3 hours
	40
	40%

	Over 3 hours
	25
	25%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
10 respondents (10%) spend less than 30 minutes on TikTok daily, 25 respondents (25%) spend between 30 minutes to 1 hour, 40 respondents (40%) use TikTok for 1 to 3 hours, while 25 respondents (25%) spend more than 3 hours daily. This implies that 65% (40% + 25%) of users spend over an hour daily on the app, revealing a high level of engagement.
8. What type of content do you engage with most on TikTok? (Multiple responses allowed)
	Content Type
	Frequency
	Percentage (%)

	Comedy skits
	75
	75%

	Fashion/Beauty
	35
	35%

	Music/Dance
	60
	60%

	Educational/Tutorials
	40
	40%

	Motivational/Religious
	30
	30%

	Lifestyle/Vlogs
	25
	25%

	Others
	5
	5%


Source: Researcher’s field Survey, 2025
The most popular content type is comedy skits, with 75 respondents (75%) engaging with them. This is followed by music and dance content, engaged by 60 respondents (60%), and educational/tutorials, watched by 40 respondents (40%). Additionally, 35% engage in fashion/beauty content, 30% in motivational/religious content, and 25% in lifestyle/vlogs. Only 5% interact with other forms of content such as politics, sports, or news. This indicates that entertainment and learning dominate content preference, with a combined 135% (when including comedy, music, and educational content).
9. Do you create and upload your own TikTok videos?
	Response
	Frequency
	Percentage (%)

	Yes
	42
	42%

	No
	58
	58%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
42 respondents (42%) confirmed that they create and upload their own TikTok videos, while 58 respondents (58%) do not. This shows that less than half (42%) are content creators, while the majority (58%) are passive users or viewers.
10. Why do you use TikTok? (Multiple responses allowed)
	Purpose
	Frequency
	Percentage (%)

	For fun/entertainment
	80
	80%

	To relieve stress
	70
	70%

	To gain popularity
	30
	30%

	To promote business
	25
	25%

	To learn new skills/information
	50
	50%

	Peer influence
	20
	20%


Source: Researcher’s field Survey, 2025
The majority of respondents, 80 (80%), use TikTok for fun and entertainment, while 70 (70%) use it to relieve stress. 50 respondents (50%) use it to learn new skills or information, 30 (30%) to gain popularity, and 25 (25%) to promote a business. Peer influence accounted for 20 respondents (20%). This shows that TikTok is primarily used for leisure (80%) and stress relief (70%), but also serves as a learning (50%) and promotional (25%) tool.
SECTION C: INFLUENCE OF TIKTOK ON BEHAVIOR AND LIFESTYLE OF YOUTHS IN ILORIN
11. TikTok has influenced the way I dress and my fashion sense.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
35% of the respondents strongly agree and 40% agree that TikTok has influenced their fashion sense, making a total of 75% in agreement. Only 15% disagree and 10% strongly disagree. This indicates that TikTok has a significant impact on youth fashion and dressing styles.
12. I use phrases/slangs I learned from TikTok in everyday conversations.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	45
	45%

	Disagree
	20
	20%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
30% of respondents strongly agree and 45% agree that they use TikTok slangs in everyday conversation, totaling 75% in agreement. This implies that TikTok is shaping the communication style and language of the youth.
13. TikTok influences how I interact socially or behave in public.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	25
	25%

	Agree
	40
	40%

	Disagree
	25
	25%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
25% strongly agree and 40% agree that TikTok influences their public behavior or social interaction, totaling 65%. Meanwhile, 25% disagree and 10% strongly disagree. This suggests that a significant portion of youths exhibit TikTok-influenced behaviors in social settings.
14. I often imitate trends or challenges I see on TikTok.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	28
	28%

	Agree
	42
	42%

	Disagree
	20
	20%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
28% strongly agree and 42% agree that they imitate TikTok trends or challenges, totaling 70%. This indicates that a large number of youths actively participate in viral activities on the app.
15. TikTok helps me learn new things that improve my lifestyle.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
40% of respondents strongly agree and 35% agree that TikTok has helped them learn new things that improve their lifestyle, making a combined 75% agreement. This shows that TikTok is not only for entertainment but also a learning tool for many youths.
SECTION D: IMPACT OF TIKTOK ON MENTAL AND EMOTIONAL WELL-BEING OF YOUTHS
Statement 16: I feel pressured to look or behave a certain way because of TikTok.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	30
	30%

	Agree (A)
	40
	40%

	Disagree (D)
	20
	20%

	Strongly Disagree (SD)
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
A total of 70 respondents (70%) agreed that TikTok puts pressure on them to look or behave in a certain way, with 30% strongly agreeing and 40% agreeing. In contrast, 30 respondents (30%) disagreed, comprising 20% who disagreed and 10% who strongly disagreed. This suggests that a significant majority of youths (70%) feel influenced by TikTok to conform to certain appearance or behavioral standards.
Statement 17: TikTok makes me feel inadequate when I compare myself to others.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	25
	25%

	Agree (A)
	35
	35%

	Disagree (D)
	30
	30%

	Strongly Disagree (SD)
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
60 respondents (60%) admitted that TikTok makes them feel inadequate when comparing themselves to others, with 25% strongly agreeing and 35% agreeing. Meanwhile, 40 respondents (40%) do not share this sentiment, including 30% who disagreed and 10% who strongly disagreed. This indicates that social comparison on TikTok has a negative emotional impact on the majority of users.
Statement 18: My mood is affected by the number of views or likes I get on TikTok.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	22
	22%

	Agree (A)
	38
	38%

	Disagree (D)
	30
	30%

	Strongly Disagree (SD)
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
60% of the respondents (22% strongly agree and 38% agree) acknowledged that the number of likes or views they receive on TikTok influences their mood. Conversely, 40% (30% disagree, 10% strongly disagree) reported no such effect. This shows that engagement metrics significantly affect the emotional state of many youths.
Statement 19: I find emotional support or motivation from TikTok content.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	28
	28%

	Agree (A)
	42
	42%

	Disagree (D)
	20
	20%

	Strongly Disagree (SD)
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
70% of respondents affirmed that they find emotional support or motivation from TikTok, with 28% strongly agreeing and 42% agreeing. On the other hand, 30% (20% disagree and 10% strongly disagree) did not experience emotional benefit. This suggests that TikTok serves as a motivational and emotionally supportive platform for many young users.
Statement 20: TikTok boosts my confidence and self-expression.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	35
	35%

	Agree (A)
	40
	40%

	Disagree (D)
	15
	15%

	Strongly Disagree (SD)
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
A total of 75% of the respondents (35% strongly agree and 40% agree) believe that TikTok enhances their confidence and ability to express themselves. Only 25% (15% disagree and 10% strongly disagree) do not feel this way. Therefore, the platform appears to have a generally positive influence on self-expression and confidence among youths.
SECTION E: IMPACT OF TIKTOK ON ACADEMIC PERFORMANCE AND TIME MANAGEMENT
Statement 21: I spend time on TikTok that should be used for studying.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	32
	32%

	Agree (A)
	40
	40%

	Disagree (D)
	18
	18%

	Strongly Disagree (SD)
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
A combined 72% of respondents (32% strongly agree and 40% agree) admitted that time intended for studying is often spent on TikTok. Meanwhile, 28% (18% disagree and 10% strongly disagree) believe they maintain discipline. This implies that a significant number of students experience distraction due to TikTok usage.
Statement 22: My academic performance has declined due to excessive TikTok use.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	20
	20%

	Agree (A)
	25
	25%

	Disagree (D)
	40
	40%

	Strongly Disagree (SD)
	15
	15%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
5% (20% strongly agree and 25% agree) of respondents acknowledged a decline in academic performance due to TikTok. However, 55% (40% disagree and 15% strongly disagree) did not experience any negative academic effect. This indicates that while many students remain unaffected academically, a significant minority report negative academic outcomes.
Statement 23: TikTok has helped me discover educational content that supports learning.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	28
	28%

	Agree (A)
	37
	37%

	Disagree (D)
	25
	25%

	Strongly Disagree (SD)
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
65% of respondents (28% strongly agree and 37% agree) acknowledged discovering educational content through TikTok. In contrast, 35% (25% disagree and 10% strongly disagree) did not. This indicates that TikTok also plays a role in informal learning and academic support for a large portion of users.
Statement 24: I find it difficult to manage my time because of TikTok.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	30
	30%

	Agree (A)
	38
	38%

	Disagree (D)
	22
	22%

	Strongly Disagree (SD)
	10
	10%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
68% (30% strongly agree and 38% agree) of respondents face challenges managing time due to TikTok usage. On the other hand, 32% (22% disagree and 10% strongly disagree) do not face such issues. This finding highlights TikTok’s potential role in time mismanagement among students.
Statement 25: I am able to balance my TikTok use with my academic responsibilities.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	22
	22%

	Agree (A)
	45
	45%

	Disagree (D)
	25
	25%

	Strongly Disagree (SD)
	8
	8%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
67% of the respondents (22% strongly agree and 45% agree) indicated that they successfully balance TikTok with academics. Meanwhile, 33% (25% disagree and 8% strongly disagree) struggle with this balance. This suggests that a majority are managing TikTok use responsibly, but a third of students face difficulties.
4.3 ANALYSIS OF RESEARCH QUESTIONS
Research Question One: To what extent do youths in Ilorin Metropolis use TikTok in terms of frequency, duration, and type of content?
The results obtained from the questionnaire indicate a widespread and consistent use of TikTok among youths in Ilorin Metropolis. Specifically, 60% of respondents affirmed that they use TikTok on a daily basis, while 20% use it 2–3 times a week, and 15% use it occasionally. Only a marginal 5% indicated that they never use the app. This implies that a cumulative 80% of respondents are regular users, showcasing TikTok’s penetration and dominance among the youth population in the area.
Regarding duration of use, 40% of the respondents reported spending between one to three hours daily on TikTok, while an additional 25% use the app for over three hours each day. Only 10% of users spend less than 30 minutes, suggesting that 65% of TikTok users are engaged for prolonged periods daily. This level of digital engagement indicates that the platform is not just a casual entertainment option but a significant part of daily routines for many.
On the type of content consumed, the data reveal that comedy skits (75%), music/dance videos (60%), and educational/tutorial content (40%) are the most popular. Other content types include fashion/beauty (35%), motivational/religious (30%), and lifestyle/vlogs (25%). This wide range of interest reflects the platform’s diverse appeal and multifunctional usage, ranging from pure entertainment to informative and inspirational materials.
The analysis shows that youths in Ilorin are heavily engaged with TikTok, both in terms of frequency and time commitment. The diversity of content consumed further reflects TikTok’s role as a multi-purpose platform catering to different interests, needs, and motivations of its users.
Research Question Two: In what ways does TikTok influence the behavior and lifestyle of youths in Ilorin, including fashion, communication, and social interaction?
The influence of TikTok on behavior and lifestyle was assessed across various dimensions such as fashion, language, social conduct, and content imitation. The data shows that a majority of respondents (75%) agreed that TikTok has influenced their dressing style and fashion choices, with 35% strongly agreeing and 40% agreeing. This suggests that the platform acts as a trendsetter and style guide for many young people, driven by exposure to influencers, celebrity looks, and viral fashion content.
Furthermore, 75% of respondents also acknowledged using slangs and phrases they learned from TikTok in their daily communication. This high percentage reflects the platform’s cultural influence on language and interpersonal interaction. Slangs and viral phrases originating from TikTok content often become popular expressions in offline conversations, especially among peer groups, thereby shaping how young people talk and relate socially.
In terms of social interaction and public behavior, 65% of respondents agreed that their conduct in public is influenced by what they watch on TikTok. This includes mimicking gestures, participating in viral trends, or modeling social behaviors seen online. Similarly, 70% reported imitating challenges or trends seen on TikTok, underscoring the platform’s role in modifying behavior and encouraging performative participation in digital trends.
These findings clearly demonstrate that TikTok is not just a passive media platform but an active agent of cultural and behavioral transformation, especially among youth. The content they consume and participate in affects their sense of identity, how they express themselves, and how they interact with others both online and offline.
Research Question Three: How does TikTok usage affect the mental and emotional well-being of young people, particularly in relation to self-esteem, peer pressure, and social comparison?
This question examines the psychological consequences of TikTok usage, particularly in relation to emotional health, peer influence, and comparative behaviors. The analysis reveals that 70% of the respondents feel pressured to look or act a certain way due to what they see on TikTok, with many comparing their appearance, lifestyle, or popularity to that of influencers or celebrities. This indicates a growing concern around unrealistic standards and idealized lifestyles being promoted on social media.
Additionally, 60% of respondents admitted to feeling inadequate when they compare themselves to others on TikTok, a finding that aligns with the concept of social comparison theory, where individuals evaluate themselves based on perceived success, beauty, or popularity of others. This type of comparison often leads to low self-esteem, anxiety, and dissatisfaction, especially among youth who are still forming their identity.
When asked about the emotional impact of engagement metrics, 60% reported that their mood is influenced by the number of views and likes their videos receive, suggesting that external validation has become a key source of emotional feedback for many users. The addictive nature of this feedback loop can lead to emotional highs and lows, depending on how much engagement they receive.
On the positive side, 70% of respondents stated that TikTok provides emotional support or motivation, while 75% said it boosts their confidence and self-expression. These positive responses highlight the dual nature of TikTok: while it contributes to pressure and comparison, it also offers a platform for creativity, encouragement, and a sense of community.
TikTok exerts a complex influence on mental health, with both uplifting and detrimental outcomes depending on how individuals engage with the platform and the type of content they consume.
Research Question Four: What is the impact of TikTok on academic performance and time management among students in Ilorin?
This research question seeks to assess the extent to which TikTok affects students’ academic responsibilities and their ability to manage time effectively. The findings reveal that 72% of respondents admitted to spending time on TikTok that should have been used for studying, with 32% strongly agreeing and 40% agreeing. This suggests that a substantial number of students struggle with prioritizing academic work over digital entertainment.
Furthermore, 68% of the participants agreed that they find it difficult to manage their time due to TikTok usage, highlighting a widespread issue of digital distraction and procrastination. These students often find themselves consuming content for extended periods, sometimes unconsciously, which interferes with scheduled academic tasks.
When assessing academic performance, 45% of students acknowledged that their performance has declined due to excessive TikTok usage, while 55% disagreed, suggesting that although the platform affects some students, others are able to maintain their academic performance despite high usage.
Interestingly, 65% of respondents said that TikTok has helped them discover educational content, while 67% stated they can balance TikTok use with academic responsibilities. This demonstrates that the platform is not entirely counterproductive. When used responsibly, TikTok can serve as an informal learning tool, especially when students engage with content related to their courses, study tips, or motivational advice.
The data illustrates a divided impact: while TikTok is a major source of distraction for many, it also offers educational value and entertainment that can motivate and even supplement learning, provided that students develop effective time-management strategies and self-discipline.
4.4 DISCUSSION OF FINDINGS
The findings of this study reveal that TikTok has become an integral part of the daily lives of youths in Ilorin Metropolis. A significant number of respondents indicated that they use TikTok regularly, with 60% stating that they engage with the app on a daily basis, while another 20% use it two to three times weekly. Furthermore, the majority of users (65%) spend more than one hour on the platform each day, with 25% spending over three hours. These statistics underscore the depth of engagement and time investment among youths. The content consumed by these users ranges from comedy skits (75%), music and dance videos (60%), to educational materials (40%), suggesting that TikTok serves not only as a source of entertainment but also as a platform for informal learning. This aligns with the Uses and Gratifications Theory, which posits that media users actively select platforms that fulfill specific needs such as entertainment, escapism, or knowledge acquisition.
In addition to usage patterns, the study highlights TikTok’s influence on behavior and lifestyle. Approximately 75% of respondents agreed that TikTok has affected their sense of fashion, while a similar proportion admitted to adopting slangs and phrases learned from the platform into their everyday communication. The influence also extends to social behavior, as 65% acknowledged that TikTok content impacts how they interact in public, and 70% reported participating in trends or challenges seen on the app. These outcomes support Bandura’s Social Learning Theory, which emphasizes that individuals learn behaviors through observation and imitation. It suggests that youths are not passive consumers but are actively modeling their lifestyle choices based on content consumed on TikTok. This raises important considerations regarding the cultural and behavioral shifts influenced by social media, particularly among impressionable age groups.
Moreover, the psychological and emotional impact of TikTok usage is notable. While a majority of respondents (70%) admitted feeling pressured to look or act a certain way because of what they see on TikTok, and 60% reported feelings of inadequacy when comparing themselves to others, the platform also provides emotional benefits. About 75% indicated that TikTok boosts their confidence and enhances self-expression, while 70% found motivation and emotional support through its content. These dual effects reflect the complexity of digital influence on mental health. The results affirm the Dual Factor Model of Social Media Use, which suggests that platforms like TikTok can foster both positive self-enhancement and negative self-evaluation. It is evident that while some users benefit emotionally from engaging content and community interaction, others may experience anxiety, low self-esteem, or emotional dependency on validation through likes and views.
With respect to academics and time management, the study found that TikTok poses both opportunities and challenges. A large number of respondents (72%) confessed to spending study time on TikTok, and 68% agreed that the platform negatively affects their ability to manage time effectively. However, it is worth noting that 65% reported discovering educational content that supports learning, and 67% claimed to be able to balance TikTok use with academic responsibilities. These findings suggest that the impact of TikTok on academic performance is influenced by the user's behavior and level of discipline. While some students are distracted and affected academically, others have learned to incorporate educational resources and maintain a balanced use. This emphasizes the importance of digital responsibility and the role of self-regulation in mitigating the negative impact of social media on students’ academic success.
The findings demonstrate that TikTok has a significant and multifaceted influence on the lives of young people in Ilorin. It shapes their entertainment choices, fashion preferences, communication styles, and even their academic habits. While the platform serves as a tool for creativity, learning, and motivation, it also poses challenges related to peer pressure, emotional well-being, and time management. The extent of these effects largely depends on the nature of content consumed and the individual’s level of self-awareness and discipline. The study thus highlights the need for increased awareness, media literacy, and the development of healthy social media habits among youths to ensure that the benefits of platforms like TikTok are maximized while minimizing their potential harm.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of Findings
This study was conducted to investigate the influence of TikTok on the behavioural patterns of youths in Ilorin Metropolis. The research focused on understanding how frequently and extensively youths use TikTok, the type of content they consume, and how it affects their behaviour, lifestyle, mental health, and academic performance.
The findings revealed that TikTok is widely used by youths in Ilorin, with the majority of respondents (60%) using the platform daily, and 65% spending over one hour on it each day. The most engaged content included comedy skits (75%), music and dance videos (60%), and educational materials (40%). This demonstrates the platform’s strong appeal and multipurpose function in youth culture.
The study further showed that TikTok significantly influences youth behaviour and lifestyle. A total of 75% of the respondents agreed that it affects their fashion choices and language, while 70% confessed to participating in trends or challenges seen on the app. These results suggest that TikTok serves as a major driver of social trends and identity formation among youths.
Regarding mental and emotional well-being, the study discovered that 70% of youths feel pressured by TikTok content to look or behave a certain way, and 60% often compare themselves negatively to others. On the other hand, 75% of respondents said the app boosts their confidence and helps with self-expression, revealing a dual impact on their mental state.
In terms of academic performance and time management, 72% admitted to using time meant for studying on TikTok, and 68% reported poor time management due to TikTok use. Nevertheless, 65% discovered educational content on the platform, and 67% believed they could balance social media usage with academic responsibilities. These findings highlight both the opportunities and challenges TikTok presents in the academic lives of students.
5.2 Conclusion
Based on the findings, it can be concluded that TikTok plays a significant role in shaping the behavioural patterns of youths in Ilorin Metropolis. The platform influences how young people dress, speak, and engage socially. While it fosters creativity, connection, and even learning, it also contributes to peer pressure, reduced self-esteem, emotional comparison, and time mismanagement.
The extent of TikTok’s influence—whether positive or negative—largely depends on how it is used. Youths who engage with productive content and limit their screen time can benefit academically and emotionally. However, excessive, unregulated usage may lead to adverse outcomes such as distraction from studies, distorted self-image, and emotional instability.
Ultimately, this study underscores the need for guided digital engagement, emphasizing awareness, responsibility, and self-control in the use of social media platforms like TikTok.

5.3 Recommendations
Based on the findings of this research, the following recommendations are made:
1. Digital Literacy Campaigns: Educational institutions and non-governmental organizations should organize seminars and workshops to enlighten youths on responsible TikTok use and the potential psychological and academic effects of excessive social media exposure.
2. Parental and Institutional Monitoring: Parents, schools, and community leaders should monitor and guide young people on appropriate content consumption to avoid exposure to harmful trends.
3. Promotion of Educational Content: Content creators and influencers should be encouraged to produce more academic and skill-based content on TikTok to ensure that youths benefit from educational opportunities on the platform.
4. Time Management Strategies: Students should be taught effective time management skills, including the use of digital tools that monitor screen time and limit distractions during study periods.
5. Counseling and Support Services: Schools should provide access to counseling services to help students who are experiencing negative psychological effects due to social media use, such as low self-esteem or anxiety.
5.4 Suggestions for Further Studies
In the course of this study, certain limitations were observed, particularly the geographical scope and sample size. Therefore, the following suggestions are made for future research:
1. Future studies could explore the influence of TikTok on rural youths or compare urban and rural social media behaviors.
2. Researchers could examine the differences in TikTok use among age groups, including teenagers and older youth (25+), to understand behavioral patterns across demographics.
3. Additional studies may investigate the long-term effects of TikTok usage on cognitive development and academic retention.
4. A comparative study could be conducted between TikTok and other social media platforms (e.g., Instagram, YouTube) to identify their distinct impacts on youth behavior and academic life.
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QUESTIONNAIRE
Dear Respondent,
This questionnaire is designed for an academic research study on "The Influence of TikTok Among Youths in Ilorin Metropolis." Your responses will be treated with the utmost confidentiality and used solely for academic purposes. Kindly answer the questions as honestly as possible. Thank you for your participation.
Section A: Demographic Information
Please tick (✓) the appropriate option.
1. Gender: ☐ Male   ☐ Female
2. Age: ☐ 15–19  ☐ 20–24  ☐ 25–30
3. Educational Level: ☐ Secondary School  ☐ Undergraduate  ☐ Graduate/Postgraduate
4. Occupation: ☐ Student  ☐ Artisan  ☐ Self-employed  ☐ Unemployed  ☐ Others 
5. Do you have a TikTok account? ☐ Yes   ☐ No
Section B: To what extent do youths in Ilorin Metropolis use TikTok in terms of frequency, duration, and type of content?
6. How often do you use TikTok? ☐ Daily  ☐ 2–3 times a week  ☐ Occasionally  ☐ Never
7. How much time do you spend on TikTok daily (on average)? ☐ Less than 30 minutes  ☐ 30 minutes – 1 hour  ☐ 1–3 hours  ☐ Over 3 hours
8. What type of content do you engage with most on TikTok? (You can select more than one) ☐Comedy skits ☐Fashion/Beauty ☐Music/Dance  ☐Educational/Tutorials☐ Motivational/Religious  ☐ Lifestyle/Vlogs  ☐ Others: _______________
9. Do you create and upload your own TikTok videos?\☐ Yes  ☐ No
10. Why do you use TikTok? (You may tick more than one)☐ For fun/entertainment
☐ To relieve stress ☐ To gain popularity☐ To promote business☐ To learn new skills/information☐ Peer influence
Section C: In what ways does TikTok influence the behavior and lifestyle of youths in Ilorin, including fashion, communication, and social interaction?
Kindly indicate your level of agreement with the following statements using this scale:
SA = Strongly Agree, A = Agree, D = Disagree, SD = Strongly Disagree
	No.
	Statements
	SA
	A
	D
	SD

	11
	TikTok has influenced the way I dress and my fashion sense.
	☐
	☐
	☐
	☐

	12
	I use phrases/slangs I learned from TikTok in everyday conversations.
	☐
	☐
	☐
	☐

	13
	TikTok influences how I interact socially or behave in public.
	☐
	☐
	☐
	☐

	14
	I often imitate trends or challenges I see on TikTok.
	☐
	☐
	☐
	☐

	15
	TikTok helps me learn new things that improve my lifestyle.
	☐
	☐
	☐
	☐


Section D: How does TikTok usage affect the mental and emotional well-being of young people, particularly in relation to self-esteem, peer pressure, and social comparison?
	No.
	Statements
	SA
	A
	D
	SD

	16
	I feel pressured to look or behave a certain way because of TikTok.
	☐
	☐
	☐
	☐

	17
	TikTok makes me feel inadequate when I compare myself to others.
	☐
	☐
	☐
	☐

	18
	My mood is affected by the number of views or likes I get on TikTok.
	☐
	☐
	☐
	☐

	19
	I find emotional support or motivation from TikTok content.
	☐
	☐
	☐
	☐

	20
	TikTok boosts my confidence and self-expression.
	☐
	☐
	☐
	☐


Section E: What is the impact of TikTok on academic performance and time management among students in Ilorin?
	No.
	Statements
	SA
	A
	D
	SD

	21
	I spend time on TikTok that should be used for studying.
	☐
	☐
	☐
	☐

	22
	My academic performance has declined due to excessive TikTok use.
	☐
	☐
	☐
	☐

	23
	TikTok has helped me discover educational content that supports learning.
	☐
	☐
	☐
	☐

	24
	I find it difficult to manage my time because of TikTok.
	☐
	☐
	☐
	☐

	25
	I am able to balance my TikTok use with my academic responsibilities.
	☐
	☐
	☐
	☐
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