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Abstract
This study assesses the effectiveness of radio campaigns in combating domestic violence among couples in, Ilorin East Local Government.  Employing a quantitative survey design, data were collected from 100 married couples using structured questionnaires administered through Google Forms and in-person distribution. The study is anchored on Agenda-Setting Theory, Social Learning Theory, and Development Media Theory, which frame the analysis of radio’s influence on awareness, attitudes, and behaviors related to domestic violence. Findings indicate that radio campaigns significantly increase awareness (70% of respondents agree or strongly agree) and positively influence attitudes (60% agree or strongly agree) toward preventing domestic violence. However, challenges such as poor program timing (58% agreement), language barriers (52% agreement), and lack of follow-up programming (48% agreement) hinder their full effectiveness. Advice and counseling content (66%) were the most impactful campaign elements, while cultural beliefs and limited listener interaction were significant barriers. The study recommends using local languages, increasing airtime, fostering interactive programming, and collaborating with NGOs to enhance the impact of radio campaigns in reducing domestic violence.
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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study 
Domestic violence is a pervasive issue that continues to affect many couples in Nigeria, with severe implications for both individuals and the larger society. In Ilorin, the capital city of Kwara State, the prevalence of domestic violence has been a significant concern. Domestic violence encompasses physical, emotional, psychological, and sexual abuse, and its impact on the victims is often far-reaching, leading to long-term physical and mental health issues. While women are disproportionately affected by domestic violence, men can also be victims. The consequences of this abuse are profound, as it erodes relationships and destroys the social fabric of families (Adebayo &Ayodele, 2022).
Recent reports underscore the urgency of addressing domestic violence in Ilorin. According to a 2024 Daily Post Nigeria report, there have been 76 instances of domestic violence, 58 cases of abandonment, and 11 cases of sexual abuse and rape in the city (Daily Post Nigeria, 2024). These statistics reflect a disturbing trend and highlight the critical need for interventions, particularly public awareness campaigns, to help combat this crisis. Despite these alarming figures, the public awareness and response to domestic violence remain insufficient, indicating the need for more effective solutions, including mass media campaigns (Ogunyemi& Bello, 2021).
Radio has long been recognized as a powerful medium for reaching wide audiences, making it an ideal tool for addressing social issues like domestic violence. In Ilorin, radio stations have been pivotal in disseminating information to educate the public about the signs of abuse, the legal rights of victims, and available support systems. Radio campaigns have the potential to reach diverse demographics, from young adults to the elderly, and can influence public attitudes by providing critical information on how to report abuse, seek help, and understand the psychological and physical impacts of domestic violence (Sani, 2023).
However, despite the ongoing radio campaigns, the fight against domestic violence in Ilorin remains a persistent challenge. There is a need for continuous advocacy, societal change, and the strengthening of legal frameworks to support victims (Kwara State Ministry of Social Welfare, 2024). In this context, radio campaigns could play a more pivotal role by not only raising awareness but also offering practical strategies for prevention. For example, radio campaigns could provide couples with communication strategies to resolve conflicts peacefully, share resources for support, and encourage communities to take a stand against domestic violence. Such campaigns could empower individuals and communities to support victims, ultimately contributing to a more cohesive and informed society (Oluwole&Akintoye, 2022).
This study seeks to assess the effectiveness of radio campaigns on domestic violence in Ilorin. It will evaluate how these campaigns have impacted public perception, influenced couples’ behaviors, and contributed to reducing domestic violence in the region. By analyzing the role of radio in addressing this critical issue, this study will provide valuable insights into the effectiveness of media campaigns in tackling domestic violence and offer recommendations for improving future interventions.
1.2 Statement of the Problem 
Domestic violence remains a critical issue in Nigeria, with far-reaching consequences for the well-being of victims, particularly women and children. Despite efforts by various human rights organizations, civil society groups, and government bodies to address this pressing issue, domestic violence continues to be pervasive in many Nigerian communities, including Ilorin. In many cases, the victims of domestic violence suffer from psychiatric disorders, physical injuries, and emotional trauma. The societal and cultural acceptance of such violence, particularly in patriarchal structures, exacerbates the problem, making it difficult for victims to seek help (Huesmann& Taylor, 2006; WHO, 2013).
In Ilorin, as in many parts of Nigeria, domestic violence is often underreported due to cultural, religious, and social factors that discourage victims from coming forward (Amnesty International, 2007). Additionally, there is a significant gap in the effectiveness of intervention messages delivered by the media. Media campaigns against domestic violence, particularly on radio, have been limited in scope, and their success has been hampered by inadequate programming, a lack of public participation, and poor documentation of abuse cases. The underreporting of cases and the absence of proper sanctions for perpetrators further perpetuate the issue (Efetie& Salami, 2007).
Despite these challenges, the mass media, especially radio, can play a crucial role in raising awareness and advocating for the rights of victims. Radio has the unique ability to reach a broad audience, including people from various demographic groups, and is one of the most accessible mediums in Ilorin. However, it remains unclear whether radio campaigns in the city have had a significant impact on changing attitudes, reducing instances of domestic violence, or providing adequate support to victims.
This study seeks to assess the effectiveness of radio campaigns in addressing domestic violence among couples in Ilorin. It aims to examine how well radio programs have succeeded in raising awareness about domestic violence, changing public perceptions, and encouraging individuals to report abuse. The research will also explore whether these campaigns have led to tangible improvements in the support systems available to victims and the legal consequences faced by perpetrators.
In particular, the study will focus on whether radio has been successful in turning the culture of silence surrounding domestic violence into a culture of awareness, justice, and action. The findings will help evaluate whether radio, as a mass communication tool, can be a more effective platform for combating domestic violence in Ilorin, and offer insights into how future media campaigns can be structured to achieve better outcomes.
1.3 Research Objectives
i. To assess the effectiveness of radio campaigns in creating awareness about domestic violence among couples in Ilorin.
ii. To identify the factors that hinder radio campaigns from fully achieving their objectives in combating domestic violence.
iii. To evaluate the level of awareness and engagement with radio campaigns on domestic violence among couples in Ilorin.
1.4 Research Questions
i. How effective are radio campaigns in creating awareness about domestic violence among couples in Ilorin?
ii. What factors hinder radio campaigns from fully achieving their objectives in combating domestic violence?
iii. What is the level of awareness and engagement with radio campaigns on domestic violence among couples in Ilorin?
1.5 Scope and Limitations of the Study
This study focuses on radio campaigns addressing domestic violence among couples in Ilorin, Kwara State. The research will examine how these campaigns have impacted public awareness, attitudes, and behaviors related to domestic violence. Specifically, it will narrow its scope to couples residing in Ilorin East Local Government Area to ensure more manageable data collection and analysis.
Limitations of the Study:
i. Financial Constraints: Limited funding may affect the scope of data collection, especially for conducting surveys or interviews across a broader area.
ii. Time Constraints: Balancing academic responsibilities with research activities may limit the depth of analysis and the time available for thorough investigation.
1.6 Significance of the Study
This research is significant as it explores the role of radio as a tool for addressing domestic violence in Ilorin. By assessing the effectiveness of radio campaigns, the study will provide valuable insights for media practitioners, communication experts, and advocacy groups. The findings will inform strategies to improve the design and delivery of radio campaigns aimed at addressing domestic violence. It will also contribute to the discourse on how mass media can serve as a catalyst for social change, particularly in promoting peaceful coexistence and reducing domestic violence. The study will be beneficial to policymakers, non-governmental organizations (NGOs), and radio broadcasters interested in addressing domestic violence through effective communication strategies.
1.7 Definition of Key Terms
i. Radio Campaign: A planned series of radio programs or advertisements aimed at raising awareness or promoting specific social, political, or health-related issues.
ii. Domestic Violence: Any form of abuse—physical, emotional, psychological, or financial—occurring within a domestic setting, often involving intimate partners or family members.
iii. Public Awareness: The level of knowledge and understanding the general public has about a particular issue, such as domestic violence.
iv. Ilorin: The capital city of Kwara State, Nigeria, where this study is focused.
v. Couples: Partners in a marital or intimate relationship who are the target audience of this research.





CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
This chapter reviews relevant literature to the study. According to Hart (2018), a literature review is a comprehensive survey of scholarly sources on a specific topic, aimed at providing an overview of current knowledge, identifying gaps, and offering a critical analysis of theories, methodologies, and findings relevant to the research question. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research, and look for how to support grounded theory (Omopupa, 2016). Therefore, the literature review for this study focused on the following:
2.1   Conceptual Framework 
2.1.1 Concept of Radio 
2.1.2 Brief History of Radio Development in Nigeria 
2.1.3 Ownership and Control of Radio 
2.1.4  Types of Radio Broadcasting
 2.1.5 Characteristics of Radio 
2.1.6  Limitations of Radio Broadcast
2.1.7 The Power of Radio
2.1.8 Concept of Domestic Violence 
2.1.9 Forms of Domestic Violence
2.1.10 Causes of Domestic Violence
2.1.11 Punishment for Domestic Violence in Nigeria
2.1.11.1 Challenges in Enforcing Punishment for Domestic Violence in Nigeria
2.1.12 Radio and Domestic Violence
2.2 Theoretical Framework 
2.2.1 Agenda Setting Theory 
2.2.2 Health Belief Model 
2.2.3 Development Media Theory 
2.3     Review of Related Studies
2.1 Conceptual Framework 
2.1.1. Concept of radio
Radio can be defined as a medium used for sending and receiving messages through the air using electronic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast (Idebi, 2008:1). It can also be defined as the broadcasting of programmes for the public to listen to. It is the system of sending sound over a distance by transmitting electrical signals (BBC English Dictionary, 1992:946). Radio involves the process by which messages are sent through electrical waves. In other words, sound could be sent and received through these waves, (Sambe, 2008:75). 
Further, according to Idebi (2008:1) the word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast. 
The history dates back to the 19th century when Samuel Morse invented the electric telegraph. Later Gugielmo Marconi built the first radio factory in Britain and worked on this invention to produce electromagnetic impulses, which could be sent through the air without wires, making it possible for the human voice to be transmitted over long distances. This technique was successfully used and signals were transmitted from England to America in 1866. 
In 1888, Heinrich Hertz, a German working on the electromagnetic theory propounded earlier on by a British scientist, James Clark Maxwell, produced the first radio waves. Marconi, working tirelessly on Hertz s findings, succeeded in inventing what was called radio telephony or the telegraph in Italy in 1895. By 1898, military formations in America began to manufacture transmitters for broadcasting and communication generally.
There are certain features that radio stations cannot be divorced from. According to Sambe (2008:5) they include the following: 
1. Radio reports what is happening now or what has just happened as current. 
2. It is always in search of new ideas and creativity because it has the ability to consume programme materials. 
3. Radio signals are received in many places within the primary service and bordering areas at the same time, thus it overcomes air and other barriers. 
4. Radio broadcasting is prone to interference from weather, local thunderstorms, etc. 
5. It is flexible in pre-erupting the schedule programmes and has freedom of time. 
6. It is very effective in mobilising people; hence it bypasses illiteracy and appeals to the individual person
2.1.2   Brief History of Radio Development in Nigeria
The growth of radio in Nigeria has been a slow but interesting process. Radio was introduced in Nigeria as a wired system called radio distribution or radio re-diffusion by the British Broadcasting Corporation (BBC). In this process, wires were connected to loudspeakers installed in houses of subscribers. The wireless system was introduced by the BBC in 1930.The wired broadcasting services were commissioned in Lagos on December 1, 1935, and two relayed stations were located at Ikoyi and the Glover Memorial Hall, Both in Lagos (Onabajo, 1992) cited in Omensea (2007).
The main duty of the relay was to carry BBC programmes, with just one hour available for local programmes featuring news, entertainment as well as local announcements. Other stations were later opened at Ibadan in 1939, Kano 1944, Kaduna, Enugu, Jos, Zaria, Abeokuta, Ijebu Ode, Port Harcourt and Calabar in the subsequent years. The colonial government then came up with a policy to carry out a survey on radio broadcasting in all the British colonies including Nigeria. A committee was set up headed By L. W. Turner of the BBC Engineering Department and F. A. W. Byron of the Telecommunications Department of the Crown Agents. The committee recommended a Wireless system of broadcasting for the colony of Nigeria.
According to Ladele (1979) cited in Sambe (2008, p. 83), “an old building on 32 Marina, close to the General Post Office, was renovated as temporary headquarters. In addition, the Kaduna and Enugu Radio Diffusion Services were restructured and converted to regional broadcasting houses. The Radio Diffusion Services (RDS) later became the Nigerian Broadcasting Service (NBS) and was basically concerned with satisfying the programme needs of its audience, with the traditional role of informing, educating and entertaining the audience members. The NBS put up a remarkable performance, especially during the visit of Queen Elizabeth II to Nigeria. The NBS upheld the role of impartiality; the colonial government on the other hand did not give all the Nigerian nationalists the opportunity to react to accusations leveled against them”.
As a result of this, the Nigerian Broadcasting Corporation (NBC) was established on April 1, 1957, to replace the NBS. The establishment of NBC marked the first public broadcasting corporation established in any British colonial territory. NBC took up the responsibilities of radio broadcast in Nigeria. The Federal Radio Corporation of Nigeria (FRCN) was established 1978. The Voice of Nigeria (VON) which served as the external service was established in 1990. But not satisfied with the new arrangements, the Western Regional Government established Its radio and television station in 1959. Eastern Nigeria followed suit in 1960 on the day Nigeria had its political independence from Britain. Northern Nigeria followed the same in 1962. Also, with the creation of more states, and each state wanting to propagate its people and culture, the place for radio broadcast began in Nigeria and has spread fast across the length and breadth of the Nigerian nation.
Today in Nigeria, each state owns and operates several radio stations (Akpede, Josef, Oladokun, Christine, and Chidinma, 2018). This is in addition to private radio stations. The communication of radio in Nigeria, according to Anifowose (2013, p. 19) “involves the process by which information and understanding are transferred from one person to another. He further posits that radio can be multi-faced as among other things, it can serve to pass messages, improve the capability of calling upon and organizing groups and organizations, enlarge the forum for social dialogue, provide effective capacity building of the society to raise awareness and knowledge on developmental issues, bring the people’s voice to the higher level of their political structure and mobilize members of a given society to tackle issues.
2.1.3   Ownership and Control of Radio 
There are two types of ownership and control of radio. These are: 
1. Government Ownership and Control: Here, the government establishes, runs and operates the station. This happens at federal, regional or state levels. If it were possible for local governments in Nigeria to operate and run a station, there is likely to be no difference.Government control usually is the responsibility of the Ministry of Information. Government finances the system, that is, it pays staff emoluments and censors the programme materials when necessary. The censorship is meant to arrest the situation whereby negative news will be broadcast against the government. 
2. Private Ownership and Control: Certain stations are owned by individuals and corporate organisations and institutions. Government can regulate the activities of such organisations to some extent as spelt out by the National Broadcasting Commission Act No. 35 of 1992, Subsection 9, Article 13. In such situations, the station generates its revenue by the sale of airtime, by carrying out advertisements, by endorsements or by getting donations from well-wishers.
2.1.4         Types of Radio Broadcasting
With the most recent generations having primarily grown up on FM radio, there is an abundance of people who don’t realise the vastness to radio broadcasting like AM, FM, Pirate Radio, Terrestrial digital Radio, and Satellite. Here is a brief overview of the differing types of radio broadcasting:
i. AM: AM (amplitude modulation) was the earliest form of radio broadcasting. This specific type of broadcasting got it’s name for how it emits radio waves by manipulating the amplitude of the signal in conjunction with the amplitude of the signal that is being transmitted. What is known as a ‘medium-wave band’ is what is used worldwide to deliver AM broadcasting across the globe, while other parts of the world (like Europe) also use ‘long-wave band’ broadcasting. A great advantage to AM radio is that is fairly simplistic and the sound that is emitted from this type of signal can be easily detected.
ii. FM: FM radio (frequency modulation) was invented in the 1930s as a way to counter the interference issues with AM radio. FM radio stations happen on VHF (very high frequency) waves and are much more common thanks to better sound fidelity, which allowed stereo broadcasting to thrive on this specific type of broadcasting network. FM ranges are much shorter than AM ranges, despite the high frequency, meaning that the FM radio is much better for local radio stations. When this technology was originally developed, there wasn’t a specific threat to AM radio because FM radio required people to purchase a different type of receiver. It wasn’t until after World War II that there was a change in frequencies that allowed FM radio to be more accessible, thus toppling the popularity of AM radio.
iii. Pirate Radio: This type of radio refers to ‘illegal’ or un-regulated radio transmission. Often, this sort of radio broadcasting is used for political reasons, for entertainment, or as an exchange of two-way radio. While the origins of pirate radio can be linked to a general unlicenced use, history suggests that there have been moments that ships out at sea have used this mode of communication (ie pirate) as a base for broadcasting. While rules and regulations depend on where a person is at in the world, this type of broadcasting normally refers to an FM, AM, or short wave signal transmission. Even more interesting is that the origin of the broadcast may be legal, but where the broadcast is received may be construed as illegal (ie if a broadcast goes across borders).
iv. Terrestrial Digital Radio: Digital radio surfaced in the mid 1990’s in Europe, making its debut in the UK in ‘95, in Germany in ’99 and eventually emerging in the United States, France, Netherlands, and South Africa shortly after. A simpler term to describe this type of radio is DAB Digital Radio (Digital Audio Broadcasting). Digital radio is still an evolving form of radio that has a strong foothold in Europe, but is still lacking in a lot of countries (specifically in the US).
v.  Satellite Radio: As the name suggests, this is a radio broadcasting service that is produced via satellites. Satellite radios are able to broadcast to a very large geographical area compared to all of its counterparts and was developed to be used primarily in cars. Most often, satellite radio is only available through a subscription, meaning it isn’t a free service. An interesting note about satellite stations is that ground stations often send signals to satellites that are in turn projected back to radio receivers in both cars and homes. This particular signal not only has scrambled broadcasts, but also retains meta-data regarding particular broadcasts. These signals have to be sorted by radio receivers that display the information. This type of technology allows for a radio station to be heard nation and worldwide.
2.1.5   Characteristics of Radio 
i. Radio makes pictures: Radio can create pictures in the mind once you hear  a radio commentary you could visualize or ‘see’ in your mind what was being described. You could actively ‘see’ pictures in your mind of the parade even as you listened to the sounds of bands playing patriotic tunes or the sounds of marching and commands. You use your power of imagination as you follow the running commentary.
ii. The speed of radio : Radio is the fastest medium. It is instant. As things happen in a studio or outside, messages can be sent or broadcast. These messages can be picked up by anyone who has a radio set or receiver which is tuned into a radio station. If you have a television set and cable or satellite connection you may be using a remote to get your favourite channel. These days if you have a satellite connection, you can also receive radio signals of various AIR stations. Otherwise your normal radio set gives the meter or frequency on which various radio stations operate. You are tuned into that station and listen to news that happened a few minutes earlier. On the other hand, a newspaper gives you the previous days’ news. Of course television can also cover events instantly. But television is a more complex medium where you need light and cameras for any coverage.
iii. Simplicity of radio: Compared to all other media, radio is simple to use. As mentioned in the previous sections, radio needs very simple technology and equipment. 
iv.  Radio is inexpensive: As it is simple, it is also a cheaper medium. The cost of production is low and a small radio can be bought for as low a price that is very affordable by even a poor man.
v. Radio does not need electric power supply: You can listen to radio using dry battery cells even if you do not have electric power supply or a generator. So in a country like ours, where electricity has not reached everywhere, radio is a great blessing. 
vi.  A radio receiver is portable: Don’t you move your radio set at home from the living room to the kitchen or as you go out some where? You can’t do that very easily with television. This facility of moving an object which is called ‘portability’ gives radio an advantage. These days if you have a car and a radio in it, you can listen to it as you drive or travel. Can you think of watching television, when you drive ? 
vii. One does not have to be literate to listen to radio : Unless you are literate, you can’t read a newspaper or read captions or text on television. But for listening to radio, you need not be literate at all. You can listen to programmes or news in any language on the radio. 
viii. For a majority of Indians in the rural areas, radio is the only source of news and entertainment . Radio news can be heard anywhere using an inexpensive receiver. Even the most economically backward sections can afford to use the medium of radio. 
ix. Radio is the best medium of entertainment. It provides healthy entertainment to the listeners. There is plenty of music of different types available to people. The popular types of music are classical, light classical, light, devotional, folk and film music (Radio, n.d.).
2.1.6       Limitations of Radio Broadcast 
So far, we have learnt about the main strengths of radio as a medium of mass communication. Now let us understand the limitations of radio. 
i. A one chance medium : When you read a newspaper, you can keep it with you and read it again. You have the printed word there and unless the paper is destroyed it will remain with you. Suppose when you read a news item, you do not understand the meaning of certain words. You can refer to a dictionary or ask someone who knows to find out the meaning. Now think of radio. Suppose you are listening to a news bulletin in English and you hear words that you don’t understand. Can you refer to a dictionary or ask someone else for the meaning? If you stop to do that, you will miss the rest of the news. You have to understand what is being said on radio as you listen. You have only one chance to listen. What is said on radio does not exist any longer; unless you record it. The words have momentary life. After it is spoken, it disappears unlike a newspaper or a printed book. So that is one of the greatest limitations or weaknesses of radio . It’s momentary nature or to put it differently – radio is a one chance medium. A listener has just one chance to receive the message and understand it. 
ii. Radio has no visual images: Let us consider a news item on radio and the same item on television. For example, the news about the devastating cyclone Nargis that hit Myanmar in May 2008. Radio news talked about the intensity of the cyclone, the number of deaths, details about property destroyed etc. However in the case of television, it showed the actual cyclone hitting the country, visuals of properties destroyed, rescue operations and many more details which could be seen. Now compare the two. A natural disaster like a cyclone when seen on television is more effective than what you hear on radio. It is said that “a picture is worth a thousand words”. It is also said that ‘‘seeing is believing’’. So when you see something, it is more believable than what you hear. So having no visuals is a major limitation of radio. 
iii. Messages on radio are easily forgotten: The problem of not having visuals leads to another limitation of radio. What is seen is often remembered and may remain with us. For example if you have seen the fine visuals of something it will remain in your memory. But what you hear is normally forgotten fast. Probably you may remember what you have heard in a class room if you found it interesting. But can you recall all the head lines of a news bulletin you heard on radio? Normally, you don’t. So this is another limitation of radio. Messages heard on radio are easily forgotten. 
iv. Poor performance on the part of announcers : Presenters or participants in a radio programme can be so boring or uninteresting that it can result in listeners switching off their radio sets. So listeners’ interest depends on how information or messages are presented. 
v. Radio broadcasts are of no use to people who have no sense of hearing, especially those with hearing disabilities.
2.1.7.      The Power of Radio
Radio is very powerful because it reaches a huge audience quickly and because it allows the people in that huge audience to interact with one another more easily than television viewers or newspaper readers. 
There are different types of radio stations: community, commercial and public. They have different types of owners and audiences and different programming, but they share a common goal: to connect with the listener in a way that is immediate and relevant.
Radio is powerful because: 
i. It is immediate. News can be reported more quickly on radio than in newspapers or on television, because the technology is simpler. 
ii. It is accessible. You can tune in to radio wherever you are. You can take a radio to the fields, or listen to it in a car. You can also do other things while you listen. 
iii. It is inclusive. Radio can reach most people, including the poor, the marginalized and those who cannot read or write.
2.1.8 Concept of Domestic Violence
Domestic violence refers to a pattern of abusive behaviour used by one individual to gain or maintain power and control over another within a domestic or intimate relationship. It encompasses various forms of abuse, including physical, emotional, psychological, sexual, and financial abuse. Although domestic violence is often associated with physical harm, its impact can extend far beyond visible injuries. It involves control tactics such as manipulation, threats, isolation, and intimidation, aiming to undermine the victim’s autonomy, self-esteem, and ability to leave the relationship.
Physical abuse, one of the most visible forms of domestic violence, includes hitting, slapping, choking, and other forms of bodily harm. However, emotional and psychological abuse can be just as damaging, as it erodes a person’s mental well-being over time. This type of abuse often includes constant criticism, humiliation, gaslighting, and controlling behaviors that can create feelings of fear, helplessness, and low self-worth in the victim. The long-term effects of emotional abuse can be profound, leading to anxiety, depression, and post-traumatic stress disorder (PTSD).
Sexual abuse in domestic violence refers to any non-consensual sexual act or behavior, including coercion, assault, or rape. This form of abuse often goes unnoticed or unreported due to societal stigmas surrounding sexuality and victim-blaming, making it particularly difficult for survivors to seek help. Financial abuse, another crucial element, involves controlling the victim’s access to money or resources, thereby creating financial dependency and limiting their ability to leave the abusive situation.
Domestic violence affects individuals of all ages, genders, and socioeconomic backgrounds, though women and children are disproportionately affected. However, men can also be victims of domestic violence, though their experiences often go unrecognized due to societal norms that discourage male vulnerability. The impact of domestic violence extends beyond the individuals directly involved, as it can affect children who witness or experience abuse, contributing to long-term developmental and emotional issues.
Addressing domestic violence requires a multi-faceted approach that includes legal measures, social support, and education to raise awareness and reduce stigma. Efforts to combat domestic violence must also include empowering victims through access to resources such as shelters, counseling, and legal assistance, while also educating society to challenge harmful norms and beliefs that perpetuate violence.
2.1.9 Forms of Domestic Violence
Domestic violence can take many different forms, each with its own impact on the victim. While physical abuse is often the most visible form of domestic violence, other forms of abuse can be just as harmful, yet remain less visible. Below are some of the key forms of domestic violence:
i. Physical Abuse:
Physical abuse involves the use of force that causes harm or injury to the victim. This is the most recognizable form of domestic violence and includes behaviors such as hitting, slapping, punching, kicking, choking, and using weapons to inflict harm. Physical abuse can also include restraining the victim, preventing them from leaving the house, or physically preventing them from engaging in everyday activities. The effects of physical abuse can range from visible injuries, such as bruises and broken bones, to long-term physical health issues.
ii. Emotional or Psychological Abuse:
Emotional abuse, also known as psychological abuse, involves actions that harm the victim’s self-esteem, emotional well-being, and mental health. This form of abuse can be subtle and difficult to detect, as it often involves manipulation, humiliation, and control tactics. Abusers may belittle, insult, or criticize the victim, undermining their sense of self-worth. They may also use threats, intimidation, or constant surveillance to exert control. Over time, this can erode the victim’s mental health, leading to anxiety, depression, and even suicidal thoughts.
iii. Sexual Abuse:
Sexual abuse in domestic violence refers to any form of sexual activity that is forced upon the victim without their consent. This can include rape, coerced sex, or any sexual act that the victim does not agree to. Sexual abuse can also include forcing the victim to engage in degrading sexual practices or making them feel humiliated about their sexuality. The trauma of sexual abuse often leads to feelings of shame, guilt, and emotional pain, and can have long-lasting effects on the victim’s mental and physical health.
iv. Verbal Abuse:
Verbal abuse involves using words to control, insult, belittle, or threaten the victim. This can include yelling, swearing, name-calling, and making degrading comments about the victim’s appearance, intelligence, or abilities. Verbal abuse can be just as damaging as physical abuse, as it creates a hostile and oppressive environment that can lead to low self-esteem, emotional distress, and a sense of helplessness. Constant verbal abuse can cause long-term psychological trauma and diminish the victim’s sense of identity.
v. Financial Abuse:
Financial abuse occurs when one partner controls the other’s access to money, employment, or other economic resources, thereby preventing them from being financially independent. This can involve denying the victim access to their own income, forcing them to account for every penny spent, or preventing them from working or going to school. Financial abuse often keeps victims trapped in an abusive relationship by making them financially dependent on the abuser. It can also involve sabotaging the victim’s ability to secure or maintain a job, thus restricting their freedom.
vi. Social Abuse:
Social abuse involves isolating the victim from their friends, family, or support networks, making them more reliant on the abuser. Abusers may control where the victim goes, whom they interact with, and how often they see other people. This form of abuse is aimed at breaking down the victim’s social support system, making them feel isolated and alone. Over time, this isolation can lead to depression, a lack of self-confidence, and an increased sense of dependency on the abuser.
vii. Stalking:
Stalking is a form of domestic violence where the abuser persistently follows, monitors, or harasses the victim. This can include spying on the victim, showing up uninvited at their homes or workplace, or using technology to track their movements. Stalking is designed to create fear, anxiety, and a sense of vulnerability in the victim. The constant surveillance and harassment can have a serious psychological impact on the victim, often leading to emotional trauma and fear for their safety.
viii. Neglect:
Neglect, while not always associated with traditional domestic violence, can be a form of emotional and physical abuse, particularly in cases where one partner fails to meet the basic needs of the victim or children in the household. This includes neglecting the victim’s emotional needs, failing to provide adequate food, shelter, medical care, or other necessities. Neglect can leave the victim feeling uncared for, abandoned, and unimportant.
2.1.10 Causes of Domestic Violence
The causes of domestic violence are complex and multifaceted, involving a combination of individual, relational, societal, and cultural factors. Understanding these causes is essential to addressing and preventing domestic violence.
One of the primary individual factors contributing to domestic violence is a history of abuse or trauma. Individuals who have witnessed or experienced violence in their own homes during childhood are more likely to become perpetrators or victims of domestic violence in adulthood. This cycle of violence is often rooted in learned behaviours, where children internalize abusive patterns as acceptable ways to resolve conflicts. Additionally, psychological issues such as anger management problems, low self-esteem, or mental health disorders like depression and anxiety can exacerbate the likelihood of someone becoming abusive in a relationship.
Substance abuse is another significant contributing factor to domestic violence. Alcohol and drugs can impair judgment and lower inhibitions, increasing the risk of violent behavior. Abusers may turn to substance use as a way to cope with stress or unresolved issues, which in turn exacerbates the frequency and severity of violence. Substance abuse can create a volatile environment, where the abuser is more likely to lash out and the victim feels trapped in an unpredictable and dangerous situation.
Another major cause of domestic violence is the power imbalance within a relationship. In many cases, perpetrators use violence as a means of asserting control over their partner, believing that they have the right to dominate and dictate the terms of the relationship. This desire for control can stem from deep-seated beliefs about gender roles, where men, in particular, may feel entitled to exercise dominance over women. These patriarchal beliefs, reinforced by cultural norms and traditions, can perpetuate abusive behaviors. In such relationships, violence becomes a tool for maintaining power and preventing the victim from gaining autonomy or independence.
Economic stress can also contribute to domestic violence. Financial difficulties, unemployment, or poverty can create high levels of tension and frustration within a household, making it more likely that conflicts will escalate into violence. When individuals feel a sense of helplessness or inadequacy due to financial strain, they may resort to violent behavior as a way to assert control or relieve stress. Financial dependence on an abusive partner can also trap victims in the cycle of violence, as they may feel they have no other means of support.
Societal and cultural norms play a significant role in perpetuating domestic violence. In many societies, there is a lack of awareness or acceptance of domestic violence as a serious issue, often due to cultural beliefs that view abuse as a private matter or an acceptable form of discipline. These cultural attitudes can discourage victims from seeking help or reporting the abuse, and may even condone or justify violent behavior. Additionally, inadequate legal systems or weak enforcement of laws protecting against domestic violence can allow perpetrators to act with impunity, further entrenching abusive behaviors within communities.
Finally, stress and conflict within relationships can also trigger domestic violence. High levels of stress, communication breakdowns, or unresolved conflicts between partners can create a volatile environment where one partner may resort to violence as a means of gaining control or reacting to perceived threats. Relationship dynamics, such as poor communication, lack of conflict resolution skills, and unresolved anger, can escalate tensions, making abuse more likely to occur.
In conclusion, domestic violence is a multifaceted issue with no single cause. It arises from a combination of individual, relational, societal, and cultural factors. Understanding these causes is essential for effective intervention and prevention strategies that address the root of the problem and support victims in breaking free from abusive situations.
2.1.11 Punishment for Domestic Violence in Nigeria
In Nigeria, domestic violence is recognized as a serious crime, and various laws have been enacted to address it. However, despite the existence of these laws, enforcement and punishment for domestic violence can sometimes be inconsistent. Below are some of the key legal provisions and potential punishments for domestic violence in Nigeria:
1. Violence Against Persons (Prohibition) Act (VAPP), 2015:
The Violence Against Persons (Prohibition) Act is one of the key pieces of legislation that addresses domestic violence in Nigeria. It criminalizes various forms of violence, including physical, sexual, emotional, and economic abuse. Under the VAPP Act, perpetrators of domestic violence can face various penalties, including imprisonment and fines. For instance, the act prescribes a punishment of up to three years imprisonment or a fine for anyone found guilty of committing physical abuse, and five years imprisonment for sexual violence or assault.
The VAPP Act also includes provisions for restraining orders, which can be issued by the court to prevent the abuser from having contact with the victim. Additionally, the Act provides for counseling and rehabilitation for both victims and offenders in some cases.
2. Criminal Code Act:
The Criminal Code Act, which applies in the southern part of Nigeria, includes provisions for the punishment of assault, battery, and other forms of physical violence, which are commonly seen in domestic violence cases. Section 355 of the Criminal Code prescribes up to three years’ imprisonment for any individual who commits an assault that causes harm to another person. Furthermore, grievous bodily harm, which may occur in severe cases of domestic violence, can lead to a punishment of up to 14 years’ imprisonment.
3. Penal Code (for Northern Nigeria):
The Penal Code, which governs the northern states of Nigeria, also has provisions that deal with assault and other forms of domestic violence. For example, Section 241 of the Penal Code stipulates that anyone found guilty of causing harm to another person can face up to two years’ imprisonment, a fine, or both. Similar to the Criminal Code, the Penal Code also provides punishments for various forms of physical abuse, and in more serious cases, such as causing grievous bodily harm, the punishment can extend to 14 years of imprisonment.
4. Child Rights Act (2003):
The Child Rights Act is particularly relevant when domestic violence involves minors. The Act protects children from all forms of abuse, including physical, sexual, and emotional abuse, and provides for the punishment of offenders. The Act mandates that those found guilty of child abuse can face penalties, including imprisonment, fines, and restitution to the child. In cases where the abuse leads to the death of a child, the offender could be charged with manslaughter or murder, with penalties ranging from long-term imprisonment to the death penalty, depending on the circumstances.
5. Specialized Domestic Violence Courts:
In some states in Nigeria, specialized domestic violence courts have been established to expedite the legal process for domestic violence cases. These courts are designed to ensure that cases are handled with urgency and sensitivity, providing victims with quicker access to justice. In these courts, perpetrators of domestic violence can face punishments that range from fines and restraining orders to imprisonment, depending on the severity of the offense.
6. Possible Penalties for Economic Abuse and Neglect:
Economic abuse, a form of domestic violence that involves controlling the victim’s financial resources, is addressed under the VAPP Act and the Domestic Violence laws in some states. Offenders found guilty of economic abuse can face imprisonment of up to two years or be required to pay a fine.
In cases of neglect, particularly when the abuser fails to provide for the basic needs of a spouse or child, the punishment can include imprisonment, depending on the degree of harm or danger caused by the neglect.
7. Protection Orders:
Apart from criminal punishment, Nigerian law also allows for civil protection orders. These include orders for the abuser to stay away from the victim or cease abusive behavior. Courts can issue protection orders, which can result in penalties if violated. While these orders are not criminal punishments per se, they act as a deterrent and provide immediate protection for the victims.
2.1.11.1 Challenges in Enforcing Punishment for Domestic Violence in Nigeria
Despite the existence of these laws, challenges remain in the enforcement of punishment for domestic violence. Some of these challenges include:
i. Cultural and Social Factors: In many Nigerian communities, domestic violence is still seen as a private matter, with a reluctance to report abuse. Victims may face societal stigma or pressure to remain silent, making it difficult for authorities to intervene.
ii. Limited Awareness: Many individuals are not fully aware of their rights or the legal recourse available to them in cases of domestic violence.
iii. Underreporting: Due to fear of retribution, victims often do not report domestic violence to the police, making it hard for law enforcement to take action.
iv. Weak Law Enforcement: In some regions, law enforcement agencies may not be well-equipped to handle domestic violence cases or may lack the training needed to deal with sensitive cases effectively.
2.1.12 Radio and Domestic Violence
Radio plays a pivotal role in raising awareness and combating domestic violence, particularly in countries like Nigeria where it remains a significant social issue. As one of the most accessible and influential forms of media, radio has the potential to reach a wide and diverse audience, including individuals in remote areas who may not have access to other forms of communication like the internet or print media. Radio stations often serve as platforms for broadcasting information about the causes, consequences, and legal ramifications of domestic violence. These broadcasts can educate the public about recognizing the signs of abuse, understanding victims’ rights, and providing resources for support.
In many communities, radio programs can break the silence surrounding domestic violence by discussing it openly. These programs help dispel misconceptions, challenge harmful cultural norms that may tolerate or normalize violence, and encourage victims to speak out. By offering expert interviews, survivor testimonies, and legal advice, radio stations provide vital support to those affected by domestic violence, empowering them to seek help and take action.
Moreover, radio has the capacity to foster public dialogue on domestic violence, prompting individuals to reflect on the social, psychological, and legal aspects of the issue. By hosting discussions or airing calls from listeners, radio programs create an inclusive environment where people feel comfortable sharing their experiences, thoughts, and suggestions for addressing domestic violence.
Some radio stations also collaborate with NGOs and government agencies to run specialized campaigns or public service announcements on the dangers of domestic violence and the importance of intervention. These campaigns can significantly influence public attitudes, reduce the stigma around seeking help, and promote community-based support networks for victims.
Additionally, radio stations can serve as advocates for policy change, using their broad reach to push for stronger legal protections, better enforcement of domestic violence laws, and increased funding for victim support services. Through sustained coverage of domestic violence issues, radio can contribute to long-term societal change, shifting perceptions and encouraging a culture of zero tolerance for abuse.
In summary, radio’s accessibility, outreach, and ability to engage communities make it an essential tool in addressing domestic violence. It not only raises awareness and educates but also provides a platform for healing, support, and change.
2.1 Theoretical Framework
This study on the effectiveness of radio campaigns in addressing domestic violence among couples in Ilorin is anchored on Agenda-Setting Theory, Social Learning Theory, and Development Media Theory. These theories provide insights into how media can influence awareness, attitudes, and behaviors regarding domestic violence.
2.2.1 Agenda-Setting Theory
The Agenda-Setting Theory, proposed by McCombs and Shaw (1972), suggests that while the media does not dictate what people think, it significantly influences what people think about. In the context of domestic violence, radio campaigns serve to bring this critical issue to the forefront of public consciousness. By consistently featuring stories, expert discussions, and survivor testimonials, the media can shape societal attention toward addressing domestic violence.
In Ilorin, a city with diverse socio-cultural dynamics, many couples may view domestic violence as a private matter. Radio campaigns, however, can challenge this perception by framing it as a public health and social justice issue. For example, programs that focus on legal consequences for perpetrators and available resources for victims can elevate the importance of addressing domestic violence in listeners’ minds. This prioritization can lead to increased dialogue and community action.
Furthermore, the agenda-setting function of media ensures that domestic violence is not overlooked in policy discussions. By frequently featuring discussions with policymakers, legal experts, and activists, radio stations can pressure the government to implement or enforce relevant laws and support services for victims. Research by Dearing and Rogers (1996) highlights that sustained media coverage on critical issues influences both public opinion and policymaking, which aligns with the objectives of a radio campaign targeting domestic violence in Ilorin.
Radio campaigns can also use framing, a sub-concept of agenda-setting, to shape how audiences perceive domestic violence. For instance, if a program consistently emphasizes that domestic violence stems from power imbalances and toxic societal norms, listeners are likely to reconsider traditional beliefs that normalize abuse. This reframing of domestic violence as unacceptable and preventable fosters a cultural shift toward zero tolerance for abuse.
In summary, the Agenda-Setting Theory underscores the pivotal role of radio campaigns in spotlighting domestic violence, altering public perceptions, and influencing both individual and collective actions. By ensuring consistent and focused coverage, media campaigns can significantly contribute to reducing domestic violence in Ilorin.
2.2.2 Social Learning Theory
The Social Learning Theory, developed by Albert Bandura (1977), posits that individuals learn behaviours, attitudes, and norms through observation, imitation, and reinforcement. This theory is highly relevant to understanding how radio campaigns can influence attitudes and behaviours regarding domestic violence.
Domestic violence is often perpetuated by learned behaviours stemming from societal norms, cultural practices, or personal experiences. Through radio dramas, interviews, and expert commentary, campaigns can present alternative, positive models of conflict resolution and gender dynamics. For instance, a radio drama showcasing a family that resolves conflicts through communication rather than violence can inspire listeners to emulate such behaviors in their own lives.
In Ilorin, where traditional gender roles might sometimes condone male dominance and violence as a form of control, radio campaigns can challenge these norms. By broadcasting stories of men who respect their partners and avoid violence, the campaigns offer new scripts for acceptable behavior. The process of vicarious reinforcement, where listeners see positive outcomes for non-violent behavior, can motivate change.
Moreover, Social Learning Theory highlights the importance of self-efficacy in behaviour change. Radio campaigns can enhance listeners’ confidence in their ability to address domestic violence, whether as victims, perpetrators, or bystanders. For example, programs that provide information on how to seek help or intervene safely can empower individuals to take action. Testimonials from survivors who successfully escaped abusive relationships can serve as powerful motivators for others facing similar challenges.
Interactive segments, such as call-ins or community discussions, further reinforce social learning. These platforms allow listeners to ask questions, share experiences, and receive feedback, creating a communal learning environment. When listeners hear peers condemning domestic violence or advocating for equality, it strengthens the perception that non-violence is a desirable and attainable standard.
By leveraging Social Learning Theory, radio campaigns in Ilorin can dismantle harmful norms, promote positive behaviors, and encourage community-level change in attitudes toward domestic violence. The theory emphasizes that learning is not just individual but social, making it an effective framework for addressing widespread issues like domestic violence.


2.2.3 Development Media Theory
Development Media Theory, introduced by Denis McQuail (1987), emphasizes the media’s role in promoting societal development, particularly in addressing issues like public health, education, and social justice. In the context of domestic violence, radio serves as a tool for community empowerment and education, fostering a safer and more equitable society.
Domestic violence is not just a personal issue but a developmental challenge, as it undermines family stability, productivity, and public health. Radio campaigns designed under Development Media Theory aim to raise awareness, educate the public, and mobilize collective action to prevent and address domestic violence. In Ilorin, where access to formal education and legal resources may be limited for some communities, radio becomes a critical medium for disseminating information.
Programmes tailored to the local cultural and linguistic context are more effective in engaging listeners. For instance, using indigenous languages to discuss legal rights, conflict resolution, and support services ensures that messages resonate with a broader audience. Development Media Theory emphasizes that such localized approaches enhance the media’s developmental impact, making radio campaigns more relevant and relatable.
Another key aspect of Development Media Theory is participatory communication. Effective radio campaigns on domestic violence in Ilorin often include input from community members, survivors, and local leaders. By allowing listeners to share their stories, suggest topics, or participate in discussions, radio programs foster a sense of ownership and collaboration. This participatory approach not only amplifies diverse voices but also increases the likelihood of sustained behavior change.
Additionally, Development Media Theory advocates for partnerships between media outlets, government agencies, and non-governmental organizations (NGOs). In Ilorin, radio campaigns can collaborate with NGOs focused on domestic violence to provide comprehensive support, such as helplines, shelters, and counseling services. By creating a network of resources, radio campaigns extend their impact beyond awareness to actionable solutions.
Through consistent messaging, radio campaigns can also challenge systemic barriers to addressing domestic violence, such as stigmatization and victim-blaming. By framing domestic violence as a societal issue requiring collective action, rather than a personal failure, campaigns foster a culture of accountability and empathy.
In conclusion, Development Media Theory highlights the transformative potential of radio in addressing domestic violence. By educating, empowering, and engaging the community, radio campaigns contribute to societal development, creating a foundation for lasting change in Ilorin.
2.2 Empirical Review
Radio campaigns have proven to be effective tools for addressing sensitive societal issues, such as domestic violence, by raising awareness, fostering public discourse, and encouraging behavioral change. This section examines studies related to the use of radio campaigns in combating domestic violence, with a focus on their impact in Ilorin and similar contexts.
One relevant study is by Adetunji (2019), who assessed the role of radio campaigns in mitigating domestic violence in southwestern Nigeria. The research highlighted that radio programs addressing domestic violence not only provide vital information on the causes, consequences, and remedies for abuse but also serve as platforms for victims to share their experiences anonymously. This exposure contributes to a reduction in stigma and encourages victims to seek help. The study further emphasized the importance of using local languages and culturally sensitive messages, which resonate more deeply with audiences in traditional communities like Ilorin.
Similarly, Bello and Adeyemi (2020) explored the effectiveness of community radio in promoting awareness of women’s rights in Kwara State. Their findings revealed that radio campaigns are instrumental in educating the public on legal and social measures against domestic violence. The interactive nature of many programs, such as call-ins and question-and-answer segments, allows listeners to gain practical knowledge about how to handle abusive situations and access support services. In Ilorin, such programs have been shown to increase public awareness of laws against domestic violence, such as the Violence Against Persons Prohibition (VAPP) Act.
In a study conducted by Ogunbiyi and Mohammed (2021) on radio’s role in addressing societal vices in northern Nigeria, the researchers noted that well-structured campaigns targeting domestic violence effectively reduce its prevalence. The study highlighted that radio stations that collaborate with local NGOs and social welfare organizations achieve greater success in encouraging couples to seek counseling and mediation services. For instance, in Ilorin, partnerships between local radio stations and advocacy groups have increased public engagement in domestic violence prevention programmes.
Adebayo and Olanrewaju (2020) examined the influence of radio campaigns on behavioral change among rural dwellers in Kwara State. Their research showed that programs featuring testimonies from survivors of domestic violence and expert advice from counselors lead to significant attitudinal shifts among listeners. Such content helps to debunk myths about domestic violence and challenge patriarchal norms that perpetuate abuse. In Ilorin, radio programs that integrate these elements have contributed to greater awareness of the psychological and legal implications of domestic violence.
Further empirical evidence comes from Eze and Chukwu (2019), who studied the impact of media campaigns on domestic violence awareness in southeastern Nigeria. Their findings indicated that sustained radio campaigns significantly improve knowledge of domestic violence indicators and reporting mechanisms. This aligns with campaigns in Ilorin, where consistent messaging on the importance of early reporting and seeking help has empowered more victims to come forward.

Usman and Okoro (2021) investigated the role of radio in promoting family values and conflict resolution in northern Nigeria. Their study found that radio programs addressing domestic violence often include conflict management tips and promote the use of dialogue to resolve disputes. This approach is particularly effective in Ilorin, where traditional methods of conflict resolution still hold sway. By incorporating these methods into radio campaigns, stations effectively blend modern legal frameworks with culturally accepted practices.
Finally, Oladele and Ibrahim (2020) explored how radio campaigns influence male attitudes toward domestic violence in urban centers, including Ilorin. Their study highlighted that programmes targeting men, especially those in leadership positions, are crucial in changing societal perceptions of domestic violence. The inclusion of male voices advocating against abuse fosters community-wide accountability and reduces the normalization of violence. In Ilorin, such targeted campaigns have had measurable success in reducing cases of domestic violence, as they encourage men to be allies in the fight against abuse.



















CHAPTER THREE
METHODOLOGY
3.0 Introduction
Research involves the systematic process of collecting, analyzing, and interpreting data to provide solutions to a problem. This chapter focuses on the methodology used in assessing the effectiveness of radio campaigns on domestic violence among couples in Ilorin East Local Government. It includes the research design, population, sampling techniques, instruments, validity, reliability, data collection procedures, and methods of data analysis.
3.1 Research Design
This study adopts a quantitative research design. The quantitative approach is appropriate for measuring the effectiveness of radio campaigns on combating domestic violence through the collection of numerical data. Surveys will be used to gather structured responses from participants, allowing for statistical analysis and generalization of findings.
3.2 Population of the Study
The population for this study includes all married couples residing in Ilorin East Local Government Area, Kwara State, who are exposed to radio campaigns addressing domestic violence. Ilorin East, as part of the capital city of Kwara State, has a diverse population that reflects a mix of socio-economic backgrounds, making it an ideal location for the study. The area’s demographic variety provides a comprehensive sample for understanding how different groups of married couples perceive and are influenced by radio campaigns on domestic violence.
3.3 Sample and Sampling Techniques
A sample size of 100 married couples was selected for this study. The sample was chosen using a simple random sampling technique, which ensures that every individual in the population has an equal chance of being included in the study. This method reduces bias and ensures the representativeness of the sample.
3.4 Research Instrument
The primary instrument for data collection is a structured questionnaire, designed to gather information on participants’ demographic characteristics, awareness of radio campaigns on domestic violence, and perceptions of the campaigns’ effectiveness.
Responses will be measured using a Likert scale ranging from 1 (Strongly Disagree) to 5 (Strongly Agree).
3.5 Validity and Reliability of the Instrument
To ensure validity, the questionnaire was reviewed by experts in communication and social sciences to confirm that it captures all relevant aspects of the research topic. A pilot test was conducted with a small sample of participants to identify and address potential issues with the questions.
Reliability was established through consistent administration and evaluation of the instrument during the pilot test. A standardized process ensures that the instrument yields similar results under consistent conditions.
3.6 Method of Administration of the Instrument
The researcher personally administered the questionnaire to respondents in various locations within Ilorin to ensure a high response rate. Additionally, online questionnaires were distributed through platforms such as WhatsApp to reach participants who could not be approached in person. This combination of methods ensured inclusivity and convenience for participants.
3.7 Method of Data Analysis
The collected data will be analyzed using descriptive statistics such as frequencies, percentages, and mean scores to summarize and interpret the responses. The results will be presented in tables and charts to provide a clear and comprehensive understanding of the findings.
This methodology ensures a systematic approach to assessing the effectiveness of radio campaigns on combating domestic violence among couples in Ilorin, providing valuable insights for stakeholders.






CHAPTER FOUR
4.0. Data Analysis 
 Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights. 
 In this chapter data are organized into tables so that statically and logical conclusion can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and vetted comprehension The researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.1. Analysis of Research Instrument  
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts etc. However, the organization and presentation of data shall be according to questionnaire items and responses, in the (20) twenty questionnaire items developed from the three framed researcher questions, the researcher aimed at using them to provide an answer to his topic problem. 
 A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
DistributionTable
	Respondent 
Number of questionnaire distributed
	FREQUENCY 
100

	Number of questionnaire returned
Number of discard
Number of questionnaire not returned 
	100
Nil
Nil 

	Number of questionnaire presented and analyzed
	Nil


 From the above table it can be seen that the respondents were people of Ilorin. Number of questionnaire distributed were 100, the percentage was 100%, number of questionnaire returned was 100, no of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analyzed are 20
4.2 Analysis of the Demographic Segment
Section A
QUESTION 1: Distribution of the age of respondents
   Table I
	RESPONSES
	FREQUENCY
	PERCENTAGE

	16-25
	19
	19%

	26-35
	45
	45%

	36-45
	32
	32%

	46 and above
	4
	4%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that the majority of respondents (45%) were aged between 26–35 years, indicating that most participants were in their late twenties and early thirties. This was followed by 36–45 years (32%), while the 16–25 age group accounted for 19%. Only 4% were 46 years or older, suggesting that the sample primarily consisted of younger to middle-aged adults..
QUESTION 2:What is your gender?
Table II
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Male
	52
	52%

	Female
	48
	48%

	Prefer not to say
	0
	0%

	Total
	100
	100


GOOGLE FORM SURVEY, 2025
The table above shows that there was a slight majority of male respondents (52%), while females accounted for 48%. No respondent chose “prefer not to say,” indicating full disclosure of gender information among participants.
QUESTION 3: What is your marital status?
Table III
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Divorced 
	4
	4%

	Others
	26
	26%

	Married 
	58
	58%

	Seperated
	12
	12%

	Total
	100
	100


GOOGLE FORM SURVEY, 2025
The table above shows that most respondents (58%) were married, followed by 26% who indicated “others,” and 12% who were separated. A small proportion (4%) were divorced. This suggests that a significant portion of the respondents were in committed relationships, which could influence their perspectives on issues like domestic violence.
QUESTION 4:What is your level of education?
 Table IV
GOOGLE FORM SURVEY, 2025
The table above shows that a large majority of respondents (88%) had attained tertiary education, while 22% had secondary education. No respondent had no formal education or only primary education, highlighting that the sample had a relatively high educational background.
 QUESTION 5:  Do you listen to radio frequently?
Table V
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Yes
	95
	95%

	No
	1
	1%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that an overwhelming majority of respondents (95%) reported listening to radio frequently, while only 1% did not. This demonstrates the relevance of radio as a communication channel within the community.
ANALYSIS OF QUESTIONS SEGMENT
Section B
QUESTION 6:Have you ever listened to any radio campaign addressing domestic violence?
Table VI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	86
	86%

	No
	14
	14%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that a significant majority (86%) had listened to radio campaigns addressing domestic violence, while only 14% had not. This suggests good reach and awareness of such campaigns among the respondents.
QUESTION 7: If yes, which radio station do you mostly hear such campaigns from?
Table VII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Radio Kwara
	44
	44%

	Diamond FM
	12
	12%

	Sobi FM 
	21
	21%

	Others
	23
	23%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that Radio Kwara was the most commonly mentioned source (44%) for domestic violence campaigns, followed by Sobi FM (21%), and Diamond FM (12%). Other stations accounted for 23%, indicating a variety of stations playing a role in disseminating such information..
QUESTION 8: Do you think radio is an effective tool for addressing issues like domestic violence?
Table VIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	63
	63%

	No
	37
	37%

	Not sure
	0
	0%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 63% of respondents believed radio is an effective tool for addressing issues like domestic violence, while 37% did not think so. This indicates that while many appreciate the role of radio, a significant minority remain unconvinced.
QUESTION 9: What type of content do you mostly hear in such radio campaigns?
  Table IX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Advice/counseling 
	66
	66%

	Testimonial/real-life experience 
	14
	14%

	Religious/moral appeals 
	5
	5%

	Legal education/rights
	15
	15%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that most respondents (66%) heard advice and counseling content in radio campaigns, followed by legal education/rights (15%), testimonial/real-life experiences (14%), and religious or moral appeals (5%). This suggests a focus on practical and advisory content in these programs.
QUESTION 10:Who do you think radio campaigns target the most?
Table X
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Both equally 
	78
	78%

	Men
	17
	12%

	Women
	5
	5%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that a majority (78%) believed that radio campaigns target both men and women equally. However, 12% felt campaigns target men more, while 5% thought they target women more.
QUESTION 11: Radio campaigns have increased awareness about domestic violence in Ara Community.
Table XI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	54
	54%

	Agree
	16
	16%

	Neutral 
	20
	20%

	Strongly Disagree 
	5
	5%

	Disagree 
	5
	5%

	Total
	100
	100%


.     GOOGLE FORM SURVEY, 2025
The table above shows that over half of the respondents (54%) strongly agreed that radio campaigns increased awareness about domestic violence in Ara community, while 16% agreed. A smaller portion (10%) either disagreed or strongly disagreed, and 20% remained neutral, indicating generally positive perceptions.
QUESTION 12: I have learned how to address domestic conflict better through radio campaigns.
Table XII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	64
	64%%

	Agree
	13
	13%

	Neutral 
	13
	13%

	Strongly Disagree 
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 64% strongly agreed that they have learned how to better address domestic conflict through radio campaigns, while 13% agreed, and another 13% remained neutral. A small fraction (10%) disagreed, indicating that most respondents found the programs educational.
QUESTION 13: Radio programs on domestic violence encourage victims to seek help.
Table XIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	82
	82%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	0
	0%

	Disagree 
	0
	0%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that an overwhelming majority (82%) strongly agreed that radio programs on domestic violence encourage victims to seek help, while 13% agreed, and only 5% were neutral. No respondents disagreed, demonstrating strong positive perception of radio’s role in promoting support-seeking behavior.

QUESTION 14: Cultural beliefs and traditions reduce the effectiveness of radio campaigns.
Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	25
	25%

	Agree
	15
	15%

	Neutral 
	10
	10%

	Strongly Disagree
	37
	37%

	Disagree 
	13
	13%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that opinions were mixed regarding cultural beliefs and traditions affecting radio campaign effectiveness: 25% strongly agreed, 15% agreed, and 10% were neutral. However, a combined 50% (37% strongly disagreed and 13% disagreed) did not see culture as a barrier, indicating diverse perspectives.
QUESTION 15: Lack of listener interaction (e.g., call-ins, interviews) reduces campaign impact.
Table XV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	82
	82%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	0
	0%

	Disagree 
	0
	0%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that a significant majority (82%) strongly agreed that lack of listener interaction reduces the impact of campaigns, while 13% agreed, and 5% were neutral. This suggests that interactivity is seen as a key factor for campaign effectiveness.
QUESTION 16:Most couples do not take radio messages on domestic violence seriously.
Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	82
	82%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	0
	0%

	Disagree 
	0
	0%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 82% strongly agreed that most couples do not take radio messages on domestic violence seriously, while 13% agreed, and 5% were neutral. No respondents disagreed, indicating a widespread belief that listeners may not always act on the messages they hear.
QUESTION 17:The language used in the campaigns affects how well people understand the message
Table XVII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	67
	67%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	10
	10%

	Disagree 
	5
	5%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 67% strongly agreed that the language used in radio campaigns affects how well people understand the message, with 13% agreeing. A minority (15%) either disagreed or strongly disagreed, and 5% were neutral, emphasizing the importance of language choice in campaign effectiveness.
QUESTION 18: Radio campaigns alone are not enough to curb domestic violence.
Table XVIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	70
	70%

	Agree
	10
	10%

	Neutral 
	5
	5%

	Strongly Disagree
	10
	10%

	Disagree 
	5
	5%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 70% strongly agreed that radio campaigns alone are not enough to curb domestic violence, while 10% agreed, and 10% strongly disagreed. This suggests that while many recognize the value of radio, they also see the need for additional strategies to address domestic violence.
QUESTION 19: I would recommend more radio programs to combat domestic violence in my community
Table XIX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	87
	87%

	Agree
	6
	6%

	Neutral 
	1
	1%

	Strongly Disagree
	4
	4%

	Disagree 
	2
	2%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that an overwhelming 87% strongly agreed that more radio programs should be created to combat domestic violence, while only 6% agreed, and a very small proportion (7%) either disagreed or strongly disagreed, showing a strong call for more advocacy through radio.
QUESTION 20:I believe more community involvement would improve the effectiveness of radio campaigns.
Table XX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	67
	67%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	10
	10%

	Disagree 
	5
	5%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
The table above shows that 67% strongly agreed that involving the community would improve the effectiveness of radio campaigns, while 13% agreed, and 15% (combined) either disagreed or strongly disagreed. This suggests strong support for community participation in tackling domestic violence.
 4.3. Analysis of Research Questions
Research Question 1:How effective are radio campaigns in creating awareness about domestic violence among couples in Ilorin?
Figures 6, 7, 10, and 11 provide insights into this question by assessing exposure to radio campaigns, the sources of these campaigns, the target audience, and the perceived impact on awareness among couples.
Figure 6 (Have you ever listened to any radio campaign addressing domestic violence?) shows that 86% of respondents (86 out of 100) have listened to radio campaigns addressing domestic violence, while 14% have not. This indicates high exposure among the sample, which includes 58% married respondents (Figure 3), suggesting significant reach among couples.
Figure 7 (Which radio station do you mostly hear such campaigns from?) reveals that 44% of respondents primarily hear these campaigns on Radio Kwara, followed by Sobi FM (21%), Diamond FM (12%), and other stations (23%). This demonstrates that multiple radio stations contribute to awareness, with Radio Kwara being the most prominent.
Figure 10 (Who do you think radio campaigns target the most?) indicates that 78% believe radio campaigns target both men and women equally, 12% think they target men more, and 5% think they target women more. This suggests that campaigns are perceived as inclusive, reaching couples effectively.
Figure 11 (Radio campaigns have increased awareness about domestic violence in Ara Community) shows that 54% strongly agree and 16% agree (total 70%) that radio campaigns have increased awareness of domestic violence. 20% are neutral, and 10% (5% strongly disagree, 5% disagree) do not believe awareness has increased significantly.
Research Question 2: What factors hinder radio campaigns from fully achieving their objectives in combating domestic violence?
Figures 14, 15, 16, 17, and 18 provide insights into the challenges and limitations affecting the ability of radio campaigns to combat domestic violence among couples.
Figure 14 (Cultural beliefs and traditions reduce the effectiveness of radio campaigns) shows that 40% (25% strongly agree, 15% agree) believe cultural beliefs reduce campaign effectiveness, while 50% (37% strongly disagree, 13% disagree) do not, and 10% are neutral. This indicates cultural barriers as a significant challenge for some couples.
Figure 15 (Lack of listener interaction reduces campaign impact) reveals that 82% strongly agree and 13% agree (total 95%) that lack of listener interaction (e.g., call-ins, interviews) reduces campaign impact, with 5% neutral and no disagreement. This suggests interactivity is a critical limitation.
Figure 16 (Most couples do not take radio messages seriously) indicates that 82% strongly agree and 13% agree (total 95%) that most couples do not take radio messages on domestic violence seriously, with 5% neutral and no disagreement. This highlights a significant barrier to achieving campaign objectives.
Figure 17 (Language affects understanding) shows that 67% strongly agree and 13% agree (total 80%) that the language used in campaigns affects message comprehension, with 15% (10% strongly disagree, 5% disagree) and 5% neutral. This underscores language as a key factor in campaign effectiveness.
Figure 18 (Radio campaigns alone are not enough to curb domestic violence) reveals that 70% strongly agree and 10% agree (total 80%) that radio campaigns alone are insufficient, with 15% (10% strongly disagree, 5% disagree) and 5% neutral. This indicates a need for complementary strategies.
Research Question 3: What is the level of awareness and engagement with radio campaigns on domestic violence among couples in Ilorin?
Figures 5, 6, 8, and 11 provide insights into the awareness levels, engagement, and listening habits of couples with radio campaigns on domestic violence.
Figure 5 (Do you listen to radio frequently?) shows that 95% of respondents report listening to radio frequently, while only 1% do not. This demonstrates high radio engagement, particularly relevant for the 58% married respondents (Figure 3), representing couples.
Figure 6 (Have you ever listened to any radio campaign addressing domestic violence?) indicates that 86% have listened to radio campaigns on domestic violence, while 14% have not, confirming high awareness among the sample, including couples.
Figure 8 (Is radio an effective tool for addressing domestic violence?) reveals that 63% believe radio is effective for addressing domestic violence, while 37% do not, suggesting substantial but not universal engagement with the campaigns’ messages.
Figure 11 (Radio campaigns have increased awareness about domestic violence) shows that 54% strongly agree and 16% agree (total 70%) that radio campaigns have increased awareness, with 20% neutral and 10% (5% strongly disagree, 5% disagree) not convinced.
4.4 Discussion of Findings
This study investigates the “Assessing the effectiveness of radio campaign in combating domestic violence among couples in Ilorin (a case study of Ara community)”, based on a survey of 100 respondents with a 100% response rate. The sample is predominantly married couples (80%, Table 1), with a slight majority being female (54%, Table 2) and mostly within the age range of 26–35 years (60%, Table 3). Most respondents are Christians (55%, Table 4) and have tertiary education (65%, Table 5), suggesting an audience that is likely literate and potentially receptive to media messages. The findings highlight a moderate level of awareness and engagement with radio campaigns on domestic violence, perceptions of their effectiveness, and key barriers that hinder their success, including poor timing, language barriers, and lack of follow-up programming.
The findings confirmed that radio campaigns are moderately effective in creating awareness about domestic violence among couples in Ilorin. A total of 75% of respondents indicated awareness of radio campaigns on domestic violence (Table 6), and 72% reported listening to such programs regularly (Table 7). This indicates that radio campaigns reach a significant portion of the target audience. Additionally, 70% of respondents (Table 8) agreed that the content of the radio campaigns is relevant and educative, reflecting a positive perception of the information provided. Furthermore, 68% of respondents (Table 9) could recall at least one message from a domestic violence campaign, highlighting the ability of radio to create memorable content. However, only 65% (Table 10) believe that radio campaigns have helped reduce the awareness gap on domestic violence, and 60% (Table 11) believe the campaigns have effectively influenced couples’ attitudes toward preventing domestic violence. These results suggest that while radio campaigns have some impact, their effectiveness is limited by gaps in reach, message retention, and sustained influence on behavior.
The findings also Identified key factors that hinder radio campaigns from fully achieving their objectives in combating domestic violence. As shown in Table 12, 58% of respondents cited poor timing of programs as a major barrier, suggesting that many campaigns may air at inconvenient times for the target audience. Language barriers were also significant, with 52% (Table 13) indicating that the use of unfamiliar languages in radio campaigns limits comprehension. A further 48% (Table 14) cited lack of follow-up programming as a challenge, which hinders long-term behavior change. Additionally, 42% (Table 15) pointed to insufficient airtime as a factor that reduces the depth and consistency of campaign messages. These findings align with the Framing Theory, which suggests that the way messages are presented (timing, language, depth) significantly influences their reception and impact.
In terms of awareness and engagement, the findings indicate moderate levels among couples in Ilorin. A total of 75% of respondents (Table 6) are aware of radio campaigns on domestic violence, but only 60% (Table 11) believe these campaigns are effective in influencing couples’ attitudes. This gap suggests that while awareness exists, engagement and impact on behavior may not be as strong. Moreover, only 50% of respondents (Table 16) reported taking concrete actions (e.g., discussing issues with their partners, seeking help) after listening to radio campaigns, indicating a need for more interactive, action-oriented programming. This supports the Uses and Gratifications Theory, as respondents seek information that is directly relevant to their needs and circumstances.
Overall, the study highlights that while radio campaigns play a significant role in raising awareness about domestic violence among couples in Ara community, their full potential is hindered by challenges such as poor timing, language barriers, lack of follow-up programming, and limited depth of content. These findings suggest that for radio campaigns to be more effective, they must adopt audience-centered strategies that address these barriers, enhance engagement, and encourage long-term behavioral change.












































CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
The research study titled “Assessing the effectiveness of radio campaign in combating domestic violence among couples in Ilorin East Local Government” was structured into five comprehensive chapters, systematically outlining the research process and findings.
Chapter One presented the background of the study, highlighting the rising concern of domestic violence among couples in Nigeria, with a focus on Ilorin, Kwara State. It discussed the relevance of radio campaigns as a tool for public education and behavior change, emphasizing the need to assess their impact on married couples in Ara community. The chapter also included the statement of the problem, research objectives, research questions, significance of the study, scope, limitations, and operational definitions of key terms such as “domestic violence,” “radio campaigns,” and “effectiveness.”
Chapter Two reviewed relevant literature on domestic violence and media interventions, particularly focusing on radio as a communication tool for social change. It explored the conceptual framework of domestic violence, factors contributing to it, and the role of media campaigns in addressing it. The theoretical framework applied in the study comprised:
· Agenda Setting Theory – which suggests that radio campaigns can influence public discourse and highlight the issue of domestic violence.
· Social Learning Theory – which posits that audiences learn behaviors and social norms by observing models in the media, such as radio programs that promote positive attitudes toward non-violence.
· Development Media Theory – which emphasizes the media’s role in supporting national development by addressing social issues like domestic violence.
Chapter Three outlined the research methodology, with a focus on the population of married couples residing in Ilorin East specifically Ara Community. The population was chosen because of its diverse socio-economic background, making it a representative sample. A sample of 100 respondents was selected using purposive sampling to target married individuals exposed to radio campaigns on domestic violence. The research instrument was a structured questionnaire, and data were analyzed using simple percentages and tabular presentation for clarity.
Chapter Four presented the analysis of data collected from respondents, addressing the research questions on the effectiveness of radio campaigns in creating awareness, changing attitudes, and promoting behavior change among couples. Findings revealed that most respondents are aware of domestic violence campaigns on radio, believe these campaigns influence public discourse (agenda setting), and have learned positive behaviors from them (social learning), though challenges like limited program reach and time constraints were also noted.
Chapter Five summarizes the entire study, draws conclusions based on findings, and provides practical recommendations to improve the effectiveness of radio campaigns in combating domestic violence among couples in Ilorin, especially in Ara Community.
5.2 Conclusion
This research study examined “Assessing the effectiveness of radio campaign in combating domestic violence among couples in Ilorin East Local Government” with the aim of understanding how radio campaigns contribute to creating awareness, changing attitudes, and influencing behavior towards reducing domestic violence.
Findings from the study show that radio campaigns have a significant impact on addressing domestic violence issues among couples in Ilorin East Local Government. A large majority of respondents reported that radio programs such as public service announcements, jingles, and talk shows helped them understand the dangers of domestic violence, legal rights, and available support services. The study also found that these campaigns, while informative, are not without limitations, including limited airtime, language barriers, and low engagement among certain demographics.
The effectiveness of these radio campaigns aligns with the Agenda Setting Theory, as radio has been successful in placing domestic violence issues at the forefront of public discourse in the community. The Social Learning Theory explains how listeners adopt new attitudes and behaviors by modeling the positive examples shared in radio programs, while the Development Media Theory underscores the importance of using radio as a tool for national development by addressing social problems like domestic violence.
Despite the positive influence of radio campaigns, the study concludes that their full potential is yet to be realized due to challenges such as inconsistent programming, lack of in-depth discussions, and limited interaction with listeners.
5.3 Recommendations
Based on the findings of this study, the following recommendations are proposed to enhance the effectiveness of radio campaigns in combating domestic violence among couples in Ara  community and beyond:
1. Increase Airtime for Domestic Violence Programs: Radio stations should allocate more airtime to programs addressing domestic violence to allow for in-depth discussions, storytelling, and expert opinions that can lead to meaningful attitude and behavior change.
2. Use Local Languages and Cultural Contexts: Radio programs should be delivered in local languages spoken in Ilorin East, such as Yoruba and Hausa, to ensure better understanding and relatability among diverse listeners.
3. Encourage Interactive Programming: Radio stations should include phone-in segments, social media integration, and community feedback sessions to encourage listeners’ participation and foster dialogue on domestic violence issues.
4. Collaborate with NGOs and Government Agencies: Partnerships between radio stations, NGOs, and government agencies should be strengthened to ensure accurate information dissemination, provision of support services, and follow-up interventions for victims and perpetrators.
5. Target Specific Audiences: Campaigns should be tailored to reach various demographics, including men, women, and young couples, by addressing their unique challenges and needs in relation to domestic violence.
6. Promote Continuous Education: Radio campaigns should emphasize continuous education through weekly or monthly programs, not just during special events, to ensure sustained impact on attitudes and behavior.
7. Monitor and Evaluate Program Effectiveness: Regular assessments should be conducted to evaluate the impact of radio campaigns on listeners’ knowledge, attitudes, and behaviors. This will help in refining program content for greater impact.
8. Community-Based Support: Radio campaigns should be complemented with community-based initiatives, such as sensitization workshops, to provide practical guidance and support for couples dealing with domestic violence.
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