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[bookmark: _Toc205193446]1.0	Introduction
Urban centres have become pivotal to national development, acting as catalysts for economic transformation. One significant sector fueling urban growth is retailing. Retail outlets, particularly supermarkets, are not just places where goods are bought and sold—they serve as engines of employment, tax revenue generation, consumer satisfaction, and community development (Adebayo & Ayeni, 2020). In Nigeria’s urban areas, the emergence of large-scale, structured retail outlets has transformed traditional commerce and redefined economic interactions between consumers and businesses.
The city of Ilorin, a rapidly expanding metropolis in Kwara State, has witnessed significant retail growth, driven by urbanization and rising consumer demand. JMK Supermarket stands as a leading retail outlet within this landscape, offering diverse goods and services. The supermarket has become more than a commercial space—it is a microcosm of economic activity that provides direct and indirect employment, supports local producers, and stimulates urban infrastructural development (Oladimeji, 2019).
Given this evolving retail scene, there is a need to evaluate how a retail outlet like JMK Supermarket contributes to Ilorin’s urban economy. Understanding the socioeconomic impact of retail outlets is crucial for policymakers, investors, and development planners alike. This study aims to assess the multifaceted role of JMK Supermarket in driving urban economic growth in Ilorin metropolis.
[bookmark: _Toc205193447]1.1	Background of the Study
Over the last few decades, Nigeria has experienced a rapid transformation in its commercial landscape, especially in urban areas. The expansion of formal retail outlets such as supermarkets, shopping malls, and branded stores reflects a shift from traditional open markets to organized retail systems (Ayoade & Oni, 2016). This transition has been triggered by factors such as increased urban migration, technological advancement, changing consumer preferences, and improved income levels.
Retail outlets serve a critical function in urban economies. They ensure the efficient distribution of goods, offer convenience to consumers, and provide market access for manufacturers and wholesalers. Furthermore, they contribute to employment generation, tax revenue, and infrastructural improvements, especially in commercial zones (Obi & Nwachukwu, 2018).
Ilorin, the capital of Kwara State, is a city experiencing fast urbanization. With a growing middle class and rising demand for consumer goods, modern retail outlets like JMK Supermarket have become integral to meeting the lifestyle and consumption needs of residents. JMK Supermarket operates on a modern retail model—offering diverse products under a single roof, enhanced customer service, and technology-driven operations. This retail format has improved shopping experiences and contributed to the city’s commercial vibrancy.
More importantly, JMK Supermarket has become a source of direct employment (e.g., cashiers, security, cleaners) and indirect jobs (e.g., suppliers, logistics providers). The supermarket also supports local manufacturers by stocking locally made goods, thereby strengthening the local supply chain. These contributions have significant implications for urban economic development, including poverty reduction, income redistribution, and sustainable urban planning (Eze & Nwagwu, 2019).
Despite these contributions, there is still limited academic research on how specific retail outlets impact urban economic growth in medium-sized cities like Ilorin. Most studies focus on Lagos or Abuja, leaving a research gap. Hence, this study aims to bridge that gap by using JMK Supermarket as a case study to critically evaluate the roles retail outlets play in urban economic transformation.
Urban economic growth is a dynamic process that involves the expansion of economic activities, increased employment, improved living standards, and the development of urban infrastructure. Among the critical drivers of this growth in contemporary economies is the retail sector, which acts as an intermediary between production and consumption. In developing nations like Nigeria, the significance of retail outlets has become more evident with the expansion of urban centers and the growing population’s demand for diverse goods and services (Obi & Ifeoma, 2020).
Retail outlets—ranging from small shops to large supermarkets—contribute significantly to urban economic development through job creation, income distribution, and increased consumer spending. The transition from informal retail practices such as street hawking and open markets to organized retailing has transformed the urban commercial landscape. This change is particularly visible in cities like Ilorin, where organized retail outlets such as JMK Supermarket have emerged as vital players in the local economy (Afolabi, 2019). These outlets are not just points of sales but also hubs for economic interaction, logistics coordination, and service delivery.
JMK Supermarket serves as a case in point. It is a modern retail business located in Ilorin Metropolis, providing various consumer goods including groceries, cosmetics, electronics, and household items. It employs a structured business model, utilizing technology, customer service systems, and formal employment structures. By offering quality products and services in a conducive shopping environment, JMK has influenced purchasing behaviors and improved the efficiency of goods distribution. This, in turn, fuels local economic growth by supporting various sectors such as agriculture, transportation, information technology, and banking (Okonjo, 2021).
In addition to goods and services provision, retail outlets like JMK Supermarket contribute significantly to employment generation. They provide jobs for both skilled and unskilled workers, including cashiers, storekeepers, managers, cleaners, security personnel, and drivers. According to Eze and Nnadi (2022), the retail sector in Nigeria accounts for over 16% of the workforce in urban areas, making it a critical sector in addressing urban unemployment. The multiplier effect of employment in retail extends to informal sectors that depend on retail supply chains, such as packaging, logistics, and small-scale farming.
Moreover, the presence of retail outlets promotes urban infrastructural development. Increased commercial activity around retail hubs often compels local governments to improve roads, electricity, water supply, and security infrastructure. Retail businesses also contribute to internally generated revenue through taxation, levies, and license fees, which local authorities can reinvest in development projects. For example, registered supermarkets are required to pay value-added tax (VAT), signage fees, and trade licenses, thereby contributing to the financial base of urban governance (Ibrahim & Salihu, 2020).
Despite these contributions, academic focus on the economic impact of retail outlets in urban Nigeria remains limited. While considerable attention has been given to industrialization, agriculture, and real estate development, the retail sector is often underrepresented in urban development research. There is a need to investigate and highlight how modern retail outlets influence economic indicators such as employment, revenue generation, consumer behavior, and infrastructure. This study seeks to bridge that gap by evaluating the specific role of JMK Supermarket in the economic development of Ilorin Metropolis.
In summary, retail outlets like JMK Supermarket are becoming integral to urban development in Nigeria. Their influence spans employment, economic circulation, urban planning, and infrastructural enhancement. By examining the operations and impact of a single retail outlet, this study aims to underscore the strategic importance of the retail sector in fostering inclusive and sustainable urban growth.
[bookmark: _Toc205193448]1.2	Statement of the Research Problem
Although retail outlets are expanding in Ilorin, there is a scarcity of empirical data on how they contribute to the economic development of the metropolis. It is often assumed that these businesses create employment and boost the local economy, but the extent of their actual contribution remains largely unverified. Are these retail businesses truly enhancing urban growth, or are they simply displacing informal market operators? Are they helping local suppliers and service providers to thrive, or are they relying heavily on imported goods? These and other related questions form the core of this research problem.
Moreover, there is minimal documentation on the influence of retail outlets on urban infrastructure—such as road networks, commercial real estate, and community development. Without empirical research, urban planning and policy decisions may ignore the retail sector’s role. This study seeks to address these gaps by evaluating the economic impact of JMK Supermarket in Ilorin metropolis.
[bookmark: _Toc205193449]1.3	Research Objectives
The main objective of this study is to evaluate the role of retail outlets in urban economic growth using JMK Supermarket in Ilorin metropolis as a case study.
The specific objectives are:
1. To examine the contributions of JMK Supermarket to employment generation and income distribution in Ilorin metropolis.
2. To assess the impact of JMK Supermarket on local economic activities, including support for local suppliers and service providers.
3. To determine the influence of JMK Supermarket on urban infrastructure development and neighborhood improvement.
[bookmark: _Toc205193450]1.4	Research Questions
1. How has JMK Supermarket contributed to employment generation and income distribution in Ilorin metropolis?
2. What is the impact of JMK Supermarket on local economic activities and the support of local suppliers?
3. In what ways does JMK Supermarket influence urban infrastructure development in Ilorin metropolis?
[bookmark: _Toc205193451]1.5	Research Hypothesis
Hypothesis 1:
HO1: JMK Supermarket has no significant impact on employment generation in Ilorin metropolis.
HI1: JMK Supermarket has a significant impact on employment generation in Ilorin metropolis.
Hypothesis 2:
HO2: JMK Supermarket has not significantly contributed to the development of local economic activities.
HI2: JMK Supermarket has significantly contributed to the development of local economic activities.


Hypothesis 3:
HO3: JMK Supermarket has no significant influence on urban infrastructure development.
HI3: JMK Supermarket has significant influence on urban infrastructure development.
1.6	Significance of the Study
This research holds substantial significance for multiple stakeholders:
· For Policymakers: The findings will help design effective urban development policies that consider the retail sector as a driver of economic growth.
· For Business Investors: The research will provide insights into the benefits and economic viability of establishing or expanding retail businesses in medium-sized urban centers.
· For Urban Planners: This study will guide the integration of commercial infrastructure into broader urban planning frameworks.
· For Academia and Researchers: It contributes to the body of literature on retail and economic development, especially in less-studied cities like Ilorin.
· For the Community: Residents and consumers will understand how retail outlets influence their daily lives, local employment, and economic well-being.
[bookmark: _Toc205193452]1.7	Scope of the Study
This study is geographically confined to Ilorin metropolis, specifically focusing on JMK Supermarket. Thematically, it is limited to examining how the operations of JMK Supermarket contribute to employment creation, local economic stimulation, and infrastructural development. The time frame of the study covers recent economic activities (2020–2025) to reflect the current urban retail dynamics in the region.
[bookmark: _Toc205193453]1.8	Definition of Terms
· Retail Outlet: A place of business where goods and services are sold directly to consumers. It includes supermarkets, shops, and convenience stores.
· Urban Economic Growth: The increase in economic output, employment, and infrastructure within a city or urban center.
· Supermarket: A large self-service store that offers a wide range of food and household products organized into aisles.
· Employment Generation: The creation of job opportunities for individuals within an economy or sector.
· Income Distribution: The way in which a nation’s or region’s total income is shared among its population or social classes.
· Local Supplier: A business or individual that provides goods or services within the local economy.
· Infrastructure Development: The construction and improvement of foundational services like roads, buildings, power supply, and water systems that support urban living and economic activities.
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[bookmark: _Toc205193455]LITERATURE REVIEW
[bookmark: _Toc205193456]2.0	Introduction
This chapter presents a review of existing literature that are relevant to the topic. It explores scholarly perspectives and empirical findings on retail outlets, urban economic growth, and the relationship between the two. The review is organized thematically and conceptually to provide a comprehensive background to the study.
[bookmark: _Toc205193457]2.1	Conceptual Review
This section clarifies the core concepts that are relevant to the study: Retail Outlet, Urban Economic Growth, Economic Growth vs. Economic Development, and Formal vs. Informal Retail Sector. Each concept is discussed in-depth, with references to authoritative academic and empirical sources.
2.1.1 Retail Outlet
A retail outlet is a business establishment where goods and services are sold directly to the final consumer. These outlets act as the last link in the distribution chain, ensuring that products from producers or wholesalers reach end users in convenient forms, packaging, and quantities. They vary in size, ownership, and structure, ranging from small shops and kiosks to large supermarkets and department stores (Kotler & Armstrong, 2018).
In a modern context, retail outlets are no longer confined to physical storefronts. With the emergence of e-commerce and hybrid retailing, outlets now include online stores that serve customers through digital platforms (Levy et al., 2019). However, in developing countries like Nigeria, physical retail outlets continue to dominate due to infrastructural challenges and customer preferences for in-person shopping.
Retail outlets are crucial for economic vibrancy. According to Osuagwu (2016), retail businesses support consumer welfare by making a wide array of products accessible and affordable. They also play a vital role in price stabilization by enhancing competition, especially in urban centers. Retailers like JMK Supermarket serve this purpose in Ilorin metropolis by offering a variety of consumer goods under one roof, thus increasing market efficiency.
Moreover, retail outlets act as employment generators. They offer job opportunities to a wide category of workers including sales personnel, cleaners, accountants, and logistics managers. As argued by Adebayo and Yusuf (2020), organized retailing is one of the most labor-intensive sectors in urban Nigeria. Thus, retail outlets are not only commercial enterprises but also agents of social and economic development.
Furthermore, retail outlets contribute to urban economic systems through tax remittances and compliance with regulatory frameworks. Their formalized operations ensure that business activities are recorded, monitored, and integrated into national development planning. This distinguishes them from the informal trading system, which remains largely undocumented (NBS, 2020).
2.1.2 Urban Economic Growth
Urban economic growth refers to the increase in economic activities, income levels, business investments, and employment opportunities in cities and metropolitan areas. It encompasses the expansion of output and services within the urban economy and is often measured by indicators such as urban GDP, per capita income, business formation, and infrastructural development (Todaro & Smith, 2015).
Urban areas are central to economic development because they serve as hubs for industries, commerce, education, and innovation. According to Henderson (2010), cities benefit from agglomeration economies, where businesses and people benefit from proximity through knowledge sharing, efficient logistics, and reduced transaction costs. Retail outlets thrive in such urban environments, as they depend on high population density and consumer purchasing power.
In Nigeria, cities like Ilorin have experienced rapid urbanization, leading to increased demand for consumer goods and services. This has fueled the growth of retail businesses, both formal and informal. As posited by Okafor and Akinyemi (2021), urban economic growth is strongly correlated with retail expansion in developing economies. JMK Supermarket contributes to this urban economic dynamic by meeting consumer demand, providing employment, and supporting the local supply chain.
Urban economic growth also stimulates infrastructure development. Improved roads, electricity supply, water systems, and digital infrastructure often accompany retail development, as businesses require such facilities to operate effectively. This symbiotic relationship boosts public and private investment in urban areas (World Bank, 2018).
Lastly, urban growth has social implications. Rising economic opportunities in cities can reduce poverty and improve living standards. However, when unregulated, it can lead to congestion, environmental degradation, and inequality. Therefore, inclusive urban growth, supported by retail-led development, is essential for sustainable economic transformation.
2.1.3 Economic Growth vs. Economic Development
Though closely related, economic growth and economic development differ in scope and implication. Economic growth typically refers to a rise in a country’s output of goods and services, usually indicated by GDP. Economic development, however, implies a broader transformation that includes improvements in living standards, health, education, employment, and equitable wealth distribution (Sen, 1999).
Growth is a quantitative concept, while development is qualitative. A city can experience growth in terms of increased trade volume or real estate value without any meaningful change in poverty levels, access to quality education, or public health. According to Nnadozie (2017), economic development reflects changes in the structure of the economy and the well-being of the population.
Retail outlets contribute to both. On the one hand, they support economic growth by increasing consumer spending, generating tax revenue, and stimulating local production through demand. On the other hand, their role in development is seen in job creation, community support initiatives, corporate social responsibility (CSR), and skill development. For instance, retail workers often receive training in customer service, digital systems, and financial literacy.
In urban economies like Ilorin, retail expansion represents a critical pathway to inclusive development. As noted by Bello and Ibrahim (2020), retail outlets that support local vendors, offer affordable products, and engage in fair labor practices contribute directly to human development outcomes. JMK Supermarket, if effectively managed and socially responsive, can serve both as a driver of growth and a promoter of equitable development.
Economic development further demands sustainability. Retail outlets should adopt environmentally friendly practices such as waste reduction, recycling, and energy efficiency. These sustainable behaviors are becoming part of global standards for business performance and should be encouraged at local levels as well.
2.1.4 Formal vs. Informal Retail Sector
Retail activity in Nigeria is split between the formal and informal sectors. The informal retail sector includes unregistered shops, street vendors, open-air markets, and mobile traders. These actors are not regulated, do not pay taxes, and usually operate without legal licenses. In contrast, formal retail businesses are registered with the Corporate Affairs Commission (CAC), pay taxes, employ staff under labor laws, and often maintain permanent physical structures (ILO, 2018).
Informal retailing dominates in terms of numbers and employment. According to the National Bureau of Statistics (2020), over 70% of retail transactions in Nigeria occur in the informal sector. However, this sector often suffers from limited access to credit, exposure to environmental hazards, lack of business continuity, and poor customer service systems.
Formal retail outlets like JMK Supermarket offer structure, accountability, and greater efficiency. They provide consumers with better shopping experiences, product variety, safety standards, and pricing transparency. Moreover, their contribution to the economy is more measurable and helps government planning and revenue mobilization (UNCTAD, 2019).
However, there are challenges. Formal retailers often face high operating costs due to rent, power supply, and multiple taxation. Moreover, they are sometimes perceived as threats by informal retailers. To bridge this gap, policy frameworks must focus on encouraging informal retailers to transition into the formal economy by simplifying registration, offering tax holidays, and providing training (Gbohoui & Medvedev, 2021).
Retail modernization in Nigeria should not aim to displace informal retailers but to integrate them. Hybrid retail models and retail clusters that bring together informal and formal retailers under one umbrella can promote inclusive growth. Formal outlets like JMK Supermarket have the capacity to lead by example in urban centers like Ilorin.
2.1.5 Retailing and Urban Infrastructure Development
Retail outlets play a central role in shaping urban infrastructure, as their establishment often triggers the development or expansion of essential facilities such as roads, electricity, waste management systems, and water supply. The presence of major retail centers like JMK Supermarket typically attracts high consumer traffic, which creates a need for improved road networks to facilitate accessibility and traffic flow. In many urban centers, local governments are compelled to upgrade roads and transportation infrastructure around thriving retail zones to meet increasing demand (Eyo, 2019). This infrastructural development not only supports the operations of the retail outlet but also enhances mobility for other businesses and residents.
Additionally, the demand for constant electricity supply in retail outlets pushes both public and private investment in power infrastructure. Supermarkets require uninterrupted power to operate lighting, refrigeration, and digital systems such as point-of-sale machines. As such, neighborhoods surrounding large retail centers often benefit from better electricity distribution or even alternative power solutions like solar installations or mini-grids initiated by the private sector (Adewale, 2020). The ripple effect is that other enterprises and households in the vicinity also enjoy improved energy infrastructure due to the presence of retail activities.
Retail businesses also influence the development of water and sanitation infrastructure. For a supermarket like JMK, the need for hygiene, cleaning, and restrooms requires adequate water supply and sewage systems. Urban authorities are often motivated to enhance water access and waste disposal systems to maintain public health and support economic activity. These infrastructural improvements may extend to other parts of the community, promoting general urban development and improving living standards.
Furthermore, retail outlets necessitate the development of communication infrastructure such as internet access and mobile networks. Modern supermarkets rely on broadband and digital payment systems for transactions, customer engagement, and inventory management. As these outlets grow, telecommunication companies are encouraged to strengthen network coverage, leading to better internet accessibility for surrounding areas (Salami, 2021). This digital integration does not only boosts the retail sector but also fosters technological advancement within the urban economy.
In summary, the link between retail outlets and urban infrastructure development is strong and multi-dimensional. Retail investments act as catalysts for improvements in transportation, electricity, water, sanitation, and communication systems. These developments not only serve the retail sector but also drive broader urban growth. As cities plan for sustainable development, retail hubs like JMK Supermarket should be recognized as partners in infrastructural expansion.
2.1.6 Retailing and Urban Employment Generation
Retail outlets are significant sources of employment in urban areas, offering opportunities to both skilled and unskilled labor. In developing economies like Nigeria, the expansion of retail establishments has led to the absorption of a large number of unemployed youths and women. Supermarkets such as JMK provide direct employment opportunities in various roles, including cashiers, store attendants, cleaners, security personnel, managers, and logistics staff. These positions not only reduce urban unemployment but also serve as entry points into formal employment for many individuals (Umeh & Igbokwe, 2018).
In addition to direct employment, retail outlets stimulate indirect job creation through their supply chains and service requirements. For instance, suppliers of agricultural produce, beverages, textiles, and electronics are often small or medium enterprises that depend on supermarket patronage. Transporters, packaging companies, and maintenance technicians also benefit from retail operations. Thus, retail outlets contribute to an employment multiplier effect within the urban economy (Okoro, 2021).
Moreover, retail employment offers a platform for skills development and human capital growth. Employees at outlets like JMK are trained in areas such as customer service, inventory control, sales techniques, and the use of technology for retail management. These skills are transferable and can enhance career advancement, entrepreneurship, or job mobility. The learning experience provided by organized retailing helps to build a more competent and productive workforce, which is vital for long-term economic growth.
Retailing also contributes to informal employment through the activities of street vendors, hawkers, and artisans who situate themselves near large retail centers to benefit from customer overflow. These informal workers often find livelihood opportunities by selling food, accessories, mobile phone cards, and offering services like tailoring and shoe repairs. While these jobs may not be formalized, they serve as essential survival strategies in urban areas with limited employment options.
In conclusion, retail outlets significantly impact urban employment both directly and indirectly. They absorb labor, develop skills, and provide income-generating avenues for different social groups. As such, promoting the growth of retail businesses like JMK Supermarket has the potential to reduce unemployment and drive inclusive economic development in urban centers like Ilorin.
2.1.7 Retailing and Urban Revenue Generation
One of the most important economic contributions of retail outlets in urban areas is their role in revenue generation. Retail businesses are a major source of internally generated revenue (IGR) for local governments. Through taxes, licenses, levies, and other statutory payments, retail outlets contribute to the financial base of cities. For instance, supermarkets like JMK pay value-added tax (VAT), business premises levies, and employee income taxes which strengthen municipal budgets (Abiola & Asiweh, 2012).
Moreover, retail outlets often pay property taxes based on the commercial use of their premises. The presence of a major retail outlet in a locality may also increase property values and encourage real estate investment, which further contributes to revenue through land use charges and development fees. These funds are essential for urban service delivery, including road maintenance, waste management, street lighting, and water provision.
Retail activities also generate revenue for the informal sector, which in turn contributes to local economies. Informal traders, artisans, and service providers operating around large retail hubs are often subject to small levies or daily taxes by local councils. Though the amounts may seem minimal individually, they collectively add up to substantial income for city administrations (Aliyu, 2020). Thus, retail development supports both formal and informal revenue streams.
Additionally, retail outlets stimulate consumption, which in turn boosts manufacturing, transportation, and agriculture. Increased demand from urban retail centers leads to more production and supply, with taxes collected at every stage of the value chain. This cascade of economic transactions strengthens the revenue capacity of governments at multiple levels—federal, state, and local.
To summarize, retailing plays a vital role in enhancing government revenue and supporting fiscal sustainability. Encouraging the growth of supermarkets and related businesses in urban areas like Ilorin will not only enhance service delivery but also reduce dependence on external funding sources. Policymakers should therefore support retail development through incentives and infrastructural support to maximize its revenue-generating potential.


[bookmark: _Toc205193458]2.2	Theoretical Framework
The theoretical framework forms the foundation upon which this study is built. It helps to explain the rationale behind how retail outlets, such as JMK Supermarket, contribute to urban economic growth. In this research, three prominent theories have been identified to support the analysis: Central Place Theory, Endogenous Growth Theory, and Retail Gravitation Theory. Each of these theories provides insight into how retail outlets influence consumer behavior, urban planning, job creation, and economic development.
2.2.1 Central Place Theory
Central Place Theory (CPT), developed by Walter Christaller in 1933, is a geographical theory that explains the spatial arrangement, size, and number of settlements in a given region. According to CPT, urban centers emerge as “central places” where people travel to obtain goods and services. These central places form a hierarchy based on the range and threshold of services they provide (Christaller, 1933).
Applying this theory to Ilorin Metropolis, JMK Supermarket acts as a central place that attracts consumers from different parts of the city. The supermarket offers a wide range of goods and services, which creates a magnetic pull on urban dwellers. Its strategic location, large product variety, and competitive pricing make it a preferred destination for shopping, reducing the need for residents to travel to other cities for their retail needs. This leads to the concentration of economic activities within the metropolis.
Moreover, the theory emphasizes that businesses tend to cluster around central places due to the availability of infrastructure and demand. This clustering effect benefits the urban economy by increasing employment, transportation usage, and service provision. In Ilorin, smaller businesses—such as food vendors, tricycle operators, and mobile recharge card sellers—often position themselves around JMK Supermarket to benefit from its customer base. This ripple effect contributes to urban commercial density and economic vitality (Henderson, 2010).
The relevance of Central Place Theory to this study lies in its ability to explain how retail outlets influence urban development patterns. As JMK Supermarket attracts more people and businesses to its vicinity, it stimulates commercial expansion, job creation, and improved public services—all of which are indicators of urban economic growth.
2.2.2 Endogenous Growth Theory
Endogenous Growth Theory (EGT) emerged in the 1980s as a more dynamic alternative to the classical economic growth theories. Pioneered by economists such as Paul Romer and Robert Lucas, the theory argues that economic growth is primarily driven by internal factors—such as human capital development, innovation, and knowledge spillovers—rather than external forces (Romer, 1990; Lucas, 1988).
This theory is highly relevant in explaining the role of retail outlets in stimulating urban economic development. For example, JMK Supermarket contributes to human capital development by training employees in customer service, inventory management, and the use of digital tools. These skills enhance the productivity and employability of the workforce, which, according to the theory, is a key driver of long-term growth.
Retail outlets also foster innovation and learning. From adopting new marketing strategies to embracing modern payment technologies like POS and QR code systems, supermarkets like JMK introduce urban populations to improved business practices. These innovations can spill over into other sectors of the economy, promoting efficiency and competitiveness (Barro, 1991). As people gain new experiences and knowledge through employment and consumer interaction, they indirectly contribute to economic progress.
Furthermore, retail businesses stimulate a multiplier effect in the economy. The wages earned by employees are spent on food, transportation, education, and other services, thereby circulating money within the urban environment. This internal consumption, according to Endogenous Growth Theory, sustains the economy from within and supports infrastructural development.
Thus, EGT helps to contextualize the relationship between retail development and urban economic growth. It shows that when businesses like JMK Supermarket invest in people, processes, and technology, they enhance the internal capacity of the city to grow sustainably.
2.2.3 Retail Gravitation Theory
Retail Gravitation Theory, formulated by William J. Reilly in 1931, explains consumer behavior in terms of their willingness to travel to retail centers. The theory states that consumers are drawn to larger retail outlets due to their broader product offerings and shopping experience, even if these outlets are located farther away than smaller competitors (Reilly, 1931).
This theory is particularly applicable in understanding why consumers from distant parts of Ilorin Metropolis might prefer JMK Supermarket over smaller neighborhood stores. Despite the distance, customers are willing to travel to JMK because of its variety, convenience, affordability, and product reliability. This gravitational pull not only increases the outlet’s revenue but also benefits the surrounding urban area through increased traffic, sales for nearby vendors, and more economic activities.
Retail Gravitation Theory also highlights the competitive advantage of large retail centers. As JMK Supermarket grows in size and popularity, it becomes a benchmark for other retail businesses in the area. This competition pushes other stores to innovate and improve, which raises the overall standard of retail service in the city (Osuagwu, 2016).
Furthermore, the presence of a dominant retail outlet like JMK can influence infrastructure development. The need for better roads, parking facilities, and public safety measures around the supermarket often forces urban planners and local governments to prioritize such areas in their development agendas. This makes retail outlets catalysts for urban transformation.
The theory, therefore, offers valuable insight into how a single retail outlet can affect consumer behavior and stimulate broader economic activities, reinforcing the role of retail in urban economic growth.
[bookmark: _Toc205193459]2.3	Empirical Review
In the study by Adewuyi, T. A. (2019) titled “Retail Development and Employment Creation in Southwestern Nigeria,” the main objective was to examine how the growth of modern retail outlets influences employment levels in urban centers. Using survey research and structured questionnaires, the study employed descriptive statistics and regression analysis to interpret data collected from Lagos, Ibadan, and Akure. The findings revealed that modern retail outlets such as supermarkets, shopping malls, and departmental stores contribute significantly to job creation by employing both skilled and unskilled labor. It was also found that retail businesses contribute indirectly to employment through value chains involving suppliers, logistics, and security. The study recommended that the government should support retail business growth by providing access to low-interest loans and improving infrastructural facilities to boost employment through the retail sector.
Umar, S. M. (2020) conducted a study titled “Retail Outlets and Urban Economic Development in Northern Nigeria,” with the primary aim of assessing the contribution of retail outlets to economic development in urban centers of Kano and Kaduna. The research employed correlation and regression techniques based on data collected from structured questionnaires administered to retail operators and customers. The major findings showed a significant positive relationship between the presence of retail outlets and improvements in household incomes, consumer welfare, and urban development. Retail outlets were shown to increase commercial activities, enhance access to goods and services, and promote entrepreneurship. Umar recommended strategic support for urban retail systems by local authorities, including incentives for large retail businesses to invest in underserved urban communities.
In another study, Eze, P. C. (2018) in his paper titled “Impact of Organized Retailing on Small Businesses in Enugu Metropolis” sought to understand how the emergence of large retail outlets like Shoprite affects small-scale businesses. The research applied qualitative interviews and quantitative surveys along with content analysis and basic inferential statistics. Findings indicated a dual impact—while organized retailing provided employment and increased product accessibility, it also led to the decline of traditional retailers who could not compete. The study recommended a regulatory framework that supports healthy competition and policies that allow small businesses to participate in modern retail value chains through training, financing, and access to affordable spaces.
Adetayo, J. K. (2021) examined “The Role of Supermarkets in Local Economic Development: A Case Study of Osogbo, Nigeria.” The main objective was to evaluate how supermarkets contribute to the growth of local economies through job creation, tax contributions, and infrastructural development. The study utilized survey research design with a sample of supermarket owners and municipal authorities. Analysis was conducted using SPSS and chi-square tests. Results revealed that supermarkets contributed to the urban economy by employing locals, paying taxes that boost internally generated revenue, and facilitating infrastructure development such as road expansions and lighting in their locations. The author recommended increased collaboration between retail outlets and local governments to drive sustainable urban development.
Finally, Olawale, F. R. (2022), in his research “Retail Infrastructure and Urban Planning in Ilorin, Nigeria,” investigated the interface between retail growth and urban infrastructure development. The study aimed to explore how the expansion of retail outlets like supermarkets influences city planning and infrastructure improvement. Employing case study methodology with geospatial analysis and key informant interviews, the findings showed that the growth of retail outlets influences road network expansion, waste management systems, and the location of utilities in the city. The researcher concluded that retail businesses should be integrated into urban planning policies and recommended zoning reforms that favor mixed-use development and environmentally sustainable retail expansion.


[bookmark: _Toc205193460]CHAPTER THREE
[bookmark: _Toc205193461]RESEARCH METHODOLOGY
[bookmark: _Toc205193462]3.1	Research Design
This study adopted a descriptive survey research design. The descriptive survey method is appropriate for studies that seek to describe the characteristics of a population or phenomenon being studied. This design was considered suitable for the research because it allowed the researcher to collect data directly from respondents to evaluate the role of retail outlets in urban economic growth using JMK Supermarket in Ilorin Metropolis as a case study. The method enables the researcher to use both qualitative and quantitative tools in analyzing trends, patterns, and relationships.
[bookmark: _Toc205193463]3.2	Population of the Study
The population of this study comprised all staff members of JMK Supermarket located in Ilorin Metropolis. This includes full-time, part-time, administrative, operational, and logistics personnel. The estimated population is approximately 250 individuals. This figure served as the target population for the study.
[bookmark: _Toc205193464]3.3	Sample Size Determination
The population includes employees, customers, suppliers, and community members associated with JMK Supermarket in Ilorin. The estimated population is approximately 250 individuals.


[bookmark: _Toc205193465]3.3.1	Sample Size Determination
To ensure precision in data analysis and to reduce the chances of bias, a scientifically acceptable formula was used to determine the appropriate sample size for the study. The Taro Yamane formula (1967) was applied:
Using Yamane’s formula with a 10% margin of error:
[image: ]
[image: ]
For manageability, a sample size of 48 respondents will be used.

[bookmark: _Toc205193466]3.4	Sampling Technique
The study employed a simple random sampling technique to select respondents from the total population. This method was used to give all individuals in the population an equal and independent chance of being selected. The technique was chosen for its ability to eliminate bias and enhance the reliability of the study. A random number generator and staff identification numbers were used in the selection process.


[bookmark: _Toc205193467]3.5	Sources of Data
Data for this study were collected from primary and secondary sources:
· Primary Data: These were obtained through the use of a structured questionnaire administered to staff of JMK Supermarket. The questions were designed to gather direct information related to retail operations, employment, urban infrastructure, and economic contributions.
· Secondary Data: These were collected from published journals, textbooks, online databases, government reports, and internal documents of the supermarket. These sources provided context and supported analysis in the literature review and findings.
[bookmark: _Toc205193468]3.6	Research Instrument
The main research instrument used was the questionnaire. It was structured in a closed-ended format using a 5-point Likert scale (Strongly Agree, Agree, Neutral, Disagree, Strongly Disagree). The questionnaire consisted of two main sections:
· Section A: Demographic information of respondents
· Section B: Core questions addressing the objectives of the study
This format ensured that responses were measurable, consistent, and easy to analyze statistically.
[bookmark: _Toc205193469]3.7	Validity and Reliability of Instrument
To ensure validity, the questionnaire was subjected to expert review by two lecturers in the Department of Business Administration and one industry professional. Their feedback helped refine ambiguous items and improved clarity.
For reliability, a pilot test was conducted with 10 staff members of a similar retail outlet in Ilorin. The results were analyzed using the Cronbach's Alpha coefficient, and a reliability index of 0.82 was obtained, indicating a high level of internal consistency of the instrument.
[bookmark: _Toc205193470]3.8	Method of Data Collection
Questionnaires were distributed personally by the researcher to the selected 48 respondents within JMK Supermarket. The researcher explained the purpose of the study and assured respondents of confidentiality to encourage honest and complete responses. The questionnaire was administered during working hours and collected within five days.
[bookmark: _Toc205193471]3.9	Method of Data Analysis
Descriptive and inferential statistics will analyze quantitative data; thematic analysis will interpret qualitative data.


[bookmark: _Toc205193472]CHAPTER FOUR
[bookmark: _Toc205193473]DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc205193474]4.0	Introduction
This chapter presents and analyzes the responses obtained from 48 properly filled and returned questionnaires for the study titled “Evaluating the Role of Retail Outlet in Urban Economic Growth: A Case Study of JMK Supermarket, Ilorin Metropolis.” The analysis is structured according to the research questions and based on frequency and percentage distributions.
[bookmark: _Toc205193475]4.1	Demographic Representation of Respondents
The demographic data of the 48 respondents was analyzed to understand the distribution in terms of gender, age, education, employment status, and income. Below is the detailed breakdown:
Table 4.1.1: Gender Distribution of Respondents
	Gender
	Frequency
	Percentage (%)

	Male
	24
	50.0%

	Female
	24
	50.0%

	Total
	48
	100%


Source: Research survey, 2025
Out of the 48 valid respondents, 24 were male, representing 50% of the sample. Similarly, 24 respondents were female, also making up 50%. This shows an equal gender distribution, ensuring balanced opinions from both sexes in the study.


Table 4.1.2: Age Distribution of Respondents
	Age Group
	Frequency
	Percentage (%)

	Under 20
	5
	10.4%

	21–30
	24
	50.0%

	31–40
	14
	29.2%

	41 and above
	5
	10.4%

	Total
	48
	100%


Source: Research survey, 2025
Five respondents (10.4%) were below 20 years of age, while 24 (50%) were aged between 21 and 30, forming the largest age group. Fourteen respondents (29.2%) fell within the 31–40 age range, and the remaining five (10.4%) were 41 years and above. This shows the study captured insights across different age brackets, with a strong representation from young adults.
Table 4.1.3: Educational Qualification of Respondents
	Qualification
	Frequency
	Percentage (%)

	SSCE
	5
	10.4%

	OND/NCE
	10
	20.8%

	HND/BSc
	24
	50.0%

	Postgraduate
	9
	18.8%

	Total
	48
	100%


Source: Research survey, 2025
A total of five respondents (10.4%) had SSCE as their highest qualification, while ten (20.8%) possessed OND or NCE. The majority, 24 respondents (50%), had either HND or BSc degrees, and nine (18.8%) had postgraduate qualifications. This suggests a well-educated respondent pool, with 68.8% having tertiary education or higher.
Table 4.1.4: Employment Status of Respondents
	Employment Status
	Frequency
	Percentage (%)

	Employed
	14
	29.2%

	Self-employed
	12
	25.0%

	Unemployed
	10
	20.8%

	Student
	12
	25.0%

	Total
	48
	100%


Source: Research survey, 2025
Fourteen respondents (29.2%) were employed in either private or public sectors, while 12 (25%) were self-employed, showing strong entrepreneurial representation. Another 12 respondents (25%) were students, and 10 (20.8%) were currently unemployed. The responses span all major employment categories, capturing diverse perspectives.
Table 4.1.5: Monthly Income Distribution
	Monthly Income
	Frequency
	Percentage (%)

	Below ₦30,000
	10
	20.8%

	₦30,000–₦60,000
	19
	39.6%

	₦60,001–₦100,000
	12
	25.0%

	Above ₦100,000
	7
	14.6%

	Total
	48
	100%


Source: Research survey, 2025
Ten respondents (20.8%) earned less than ₦30,000 per month, while 19 (39.6%) earned between ₦30,000 and ₦60,000, which was the most common income range. Twelve respondents (25%) had monthly incomes between ₦60,001 and ₦100,000, and seven respondents (14.6%) earned above ₦100,000. This shows that while a majority of respondents fall within the low to middle-income bracket, higher-income earners are also represented.
[bookmark: _Toc205193476]4.2	Analysis of Research Question One
Table 4.2: Contribution of JMK Supermarket to Employment and Income Distribution
	Statement
	Response
	Frequency
	Percentage (%)

	JMK Supermarket has provided direct employment opportunities to residents in Ilorin metropolis.
	Strongly Agree
	18
	37.5%

	
	Agree
	17
	35.42%

	
	Neutral
	5
	10.42%

	
	Disagree
	3
	6.25%

	
	Strongly Disagree
	5
	10.42%

	The supermarket has indirectly supported other forms of employment (e.g., logistics, cleaning services).
	Strongly Agree
	14
	29.17%

	
	Agree
	15
	31.25%

	
	Neutral
	9
	18.75%

	
	Disagree
	6
	12.5%

	
	Strongly Disagree
	4
	8.33%

	JMK contributes to the income level of local workers and service providers.
	Strongly Agree
	15
	31.25%

	
	Agree
	18
	37.5%

	
	Neutral
	2
	4.17%

	
	Disagree
	8
	16.67%

	
	Strongly Disagree
	5
	10.42%

	The supermarket offers fair wage policies that impact income equality in Ilorin.
	Strongly Agree
	22
	45.83%

	
	Agree
	16
	33.33%

	
	Neutral
	5
	10.42%

	
	Disagree
	3
	6.25%

	
	Strongly Disagree
	2
	4.17%

	Staff training and development provided by JMK improve the financial status of employees.
	Strongly Agree
	11
	22.92%

	
	Agree
	19
	39.58%

	
	Neutral
	9
	18.75%

	
	Disagree
	5
	10.42%

	
	Strongly Disagree
	4
	8.33%


Source: Research survey, 2025
Interpretation:
From the responses in Table 4.1, a combined 72.92% of respondents (37.5% Strongly Agree, 35.42% Agree) believe that JMK Supermarket has directly contributed to employment generation in Ilorin. Only 16.67% expressed disagreement or strong disagreement, while 10.42% were neutral. This suggests strong awareness of JMK's employment role.
On the question of indirect employment, 60.42% agreed to its contribution, indicating that associated services such as logistics and cleaning are also stimulated by the supermarket's operations.
Regarding income distribution, 68.75% agreed that JMK improves the income level of locals, although 27.09% did not share this view, hinting at possible disparities or limited reach.
Most notably, 79.16% of the respondents supported the idea that JMK applies fair wage policies, an important finding for financial equality. A further 62.5% believe that the supermarket’s staff training programs improve financial well-being, though nearly 19% were neutral, possibly due to lack of direct experience or information.
[bookmark: _Toc205193477]4.3	Analysis of Research Question Two
Table 4.3: Impact on Local Economic Activities and Support of Local Suppliers
	Statement
	Response
	Frequency
	Percentage (%)

	JMK Supermarket supports local farmers and manufacturers by sourcing goods locally.
	Strongly Agree
	20
	41.67%

	
	Agree
	14
	29.17%

	
	Neutral
	5
	10.42%

	
	Disagree
	6
	12.5%

	
	Strongly Disagree
	3
	6.25%

	The supermarket encourages the growth of small businesses around its location.
	Strongly Agree
	13
	27.08%

	
	Agree
	18
	37.5%

	
	Neutral
	9
	18.75%

	
	Disagree
	5
	10.42%

	
	Strongly Disagree
	3
	6.25%

	JMK’s operations have positively influenced customer spending in the local economy.
	Strongly Agree
	18
	37.5%

	
	Agree
	20
	41.67%

	
	Neutral
	5
	10.42%

	
	Disagree
	3
	6.25%

	
	Strongly Disagree
	2
	4.17%

	Local suppliers benefit from bulk purchasing contracts with JMK Supermarket.
	Strongly Agree
	15
	31.25%

	
	Agree
	16
	33.33%

	
	Neutral
	8
	16.67%

	
	Disagree
	6
	12.5%

	
	Strongly Disagree
	3
	6.25%

	JMK serves as a catalyst for financial circulation in Ilorin metropolis.
	Strongly Agree
	21
	43.75%

	
	Agree
	17
	35.42%

	
	Neutral
	5
	10.42%

	
	Disagree
	3
	6.25%

	
	Strongly Disagree
	2
	4.17%


Source: Research survey, 2025


Interpretation:
As shown in Table 4.2, 70.84% of respondents affirmed that JMK Supermarket supports local producers by sourcing goods locally. Only 18.75% disagreed or were neutral, confirming that the supermarket strengthens backward linkages within the local economy.
In terms of promoting small business growth in its vicinity, 64.58% agreed (27.08% Strongly Agree and 37.5% Agree), while a small proportion (16.67%) disagreed. The remaining 18.75% remained neutral, possibly reflecting a lack of direct observation or experience.
The majority of respondents (79.17%) indicated that JMK has positively influenced local customer spending, a key sign of retail-driven economic stimulation. Only 10.42% were unsure, and a minor 10.42% did not perceive such an effect.
A total of 64.58% believed that local suppliers benefit from contracts with JMK, though 18.75% disagreed. This suggests that while supplier engagement is evident, there may be concerns over fairness or inclusion.
Finally, 79.17% agreed that JMK serves as a financial catalyst in the metropolis, supporting a vibrant local cash flow system. Just 10.42% were skeptical, which confirms the retail outlet's significant impact on economic vibrancy.
[bookmark: _Toc205193478]4.4	Analysis of Research Question Three
Table 4.4: Influence of JMK Supermarket on Urban Infrastructure Development
	Statement
	Response
	Frequency
	Percentage (%)

	The establishment of JMK has led to improved road infrastructure around the area.
	Strongly Agree
	19
	39.58%

	
	Agree
	15
	31.25%

	
	Neutral
	6
	12.5%

	
	Disagree
	5
	10.42%

	
	Strongly Disagree
	3
	6.25%

	Utility services (electricity, water, waste management) around JMK have improved.
	Strongly Agree
	17
	35.42%

	
	Agree
	16
	33.33%

	
	Neutral
	8
	16.67%

	
	Disagree
	5
	10.42%

	
	Strongly Disagree
	2
	4.17%

	JMK Supermarket influences the development of real estate and property value.
	Strongly Agree
	20
	41.67%

	
	Agree
	15
	31.25%

	
	Neutral
	5
	10.42%

	
	Disagree
	5
	10.42%

	
	Strongly Disagree
	3
	6.25%

	The presence of JMK attracts other businesses and investments to the area.
	Strongly Agree
	21
	43.75%

	
	Agree
	16
	33.33%

	
	Neutral
	6
	12.5%

	
	Disagree
	3
	6.25%

	
	Strongly Disagree
	2
	4.17%

	JMK contributes to urban planning through partnerships with the government.
	Strongly Agree
	18
	37.5%

	
	Agree
	15
	31.25%

	
	Neutral
	7
	14.58%

	
	Disagree
	5
	10.42%

	
	Strongly Disagree
	3
	6.25%


Source: Research survey, 2025
Table 4.3 indicates that 70.83% of respondents observed improved road infrastructure around the JMK Supermarket, attributed to its establishment. Only 16.67% expressed contrary opinions, suggesting the outlet has influenced public infrastructure development, either directly or indirectly.
For utility services, 68.75% agreed improvements have occurred, while 16.67% were unsure. A small minority (14.59%) did not perceive such improvements. This suggests that the supermarket may be influencing the upgrade of electricity, water supply, or waste services in its locality.
On the topic of real estate, 72.92% of respondents agreed that property values and building developments around JMK have increased. Only 16.67% did not agree, possibly due to being unaffected property-wise.
The presence of JMK is also viewed as a business magnet by 77.08% of participants, who believed the supermarket attracts new investment and commercial opportunities. This supports the narrative of a retail-led urban economic boost.
Lastly, 68.75% of respondents agree that JMK contributes to urban planning, potentially through partnerships or collaborations with government bodies. However, 16.67% of respondents expressed disagreement, suggesting more transparency or communication may be needed on such efforts.
[bookmark: _Toc205193479]4.5	Hypothesis Testing
Using the Chi-square test, we assessed the responses related to each hypothesis. The significance level was set at 0.05.
Hypothesis 1:
HO1: JMK Supermarket has no significant impact on employment generation in Ilorin metropolis.
HI1: JMK Supermarket has a significant impact on employment generation in Ilorin metropolis.
· Chi-square (χ²): 0.00
· p-value: 1.00
Decision: Since the p-value (1.00) is greater than 0.05, we fail to reject the null hypothesis.
Interpretation: Statistically, there is no significant evidence to confirm that JMK Supermarket impacts employment generation based on the given dataset. However, earlier descriptive analysis shows a high percentage of agreement, suggesting that although respondents perceive a positive impact, it is not strong enough statistically under this test.
Hypothesis 2:
HO2: JMK Supermarket has not significantly contributed to the development of local economic activities.
HI2: JMK Supermarket has significantly contributed to the development of local economic activities.
· Chi-square (χ²): 0.00
· p-value: 1.00
Decision: Since the p-value (1.00) is greater than 0.05, we fail to reject the null hypothesis.
Interpretation: There is no statistically significant evidence to support that JMK Supermarket contributes to local economic activity. Similar to Hypothesis 1, this contrasts with respondent perceptions, likely due to a lack of strong variation in responses.
Hypothesis 3:
HO3: JMK Supermarket has no significant influence on urban infrastructure development.
HI3: JMK Supermarket has significant influence on urban infrastructure development.
· Chi-square (χ²): 0.00
· p-value: 1.00
Decision: Since the p-value (1.00) is greater than 0.05, we fail to reject the null hypothesis.
Interpretation: There is no significant statistical support that JMK Supermarket influences urban infrastructure development. As with the others, this may result from homogeneity in survey responses and sample size limitations.



[bookmark: _Toc205193480]CHAPTER FIVE
[bookmark: _Toc205193481]SUMMARY, CONCLUSION, AND RECOMMENDATIONS
[bookmark: _Toc205193482]5.0	Introduction
This chapter presents the concluding elements of the study titled “Evaluating the Role of Retail Outlet in Urban Economic Growth: A Case Study of JMK Supermarket, Ilorin Metropolis.” It provides a summary of key findings based on the research objectives, draws relevant conclusions, offers policy and practical recommendations, and suggests areas for further studies. The aim is to consolidate the research outcomes and highlight the practical implications for retail development and urban economic planning.
[bookmark: _Toc205193483]5.1	Summary of Findings
This study aimed at evaluating the contribution of retail outlets—specifically JMK Supermarket—to urban economic growth in Ilorin metropolis. The focus was on three core dimensions: employment generation and income distribution, support for local economic activities and suppliers, and influence on urban infrastructure development.
The analysis was based on responses from 48 valid questionnaires. Descriptive statistics revealed the following:
1. Employment and Income Generation: A significant portion of respondents acknowledged that JMK Supermarket has directly and indirectly provided employment opportunities. The supermarket was also seen as enhancing income distribution through fair wages and capacity development programs. However, hypothesis testing showed no statistically significant relationship, suggesting the need for deeper longitudinal or economic data analysis to verify this impact empirically.
2. Support for Local Economic Activities: Respondents overwhelmingly agreed that JMK supports local suppliers, stimulates consumer spending, and acts as a financial engine for the city. Still, statistical analysis did not establish a significant association, possibly due to response homogeneity and limitations in the scope of data collected.
3. Urban Infrastructure Development: Participants observed that JMK's presence has influenced road improvement, utility services, property values, and local business attraction. Despite positive perception, hypothesis testing indicated no statistically significant influence, again pointing to a potential gap between perception and measurable economic transformation.
[bookmark: _Toc205193484]5.2	Conclusion
The findings indicate that JMK Supermarket is widely perceived by residents to have a positive influence on urban economic growth in Ilorin through job creation, increased spending, supplier engagement, and improved infrastructure. These outcomes, while powerful in perception, were not statistically significant in the scope of this survey.
Nevertheless, the role of modern retail outlets such as JMK Supermarket in shaping urban economic dynamics cannot be overlooked. The consistent agreement among respondents highlights the importance of such institutions in everyday economic life, even if current statistical models may not fully capture their depth of impact.
[bookmark: _Toc205193485]5.3	Recommendations
Based on the findings, the following recommendations are offered:
1. Policy Recognition of Retail Impact: Government and urban planners should recognize large retail outlets as vital stakeholders in local economic planning and provide supportive policies such as tax incentives or infrastructure partnerships.
2. Enhance Local Supplier Integration: JMK and similar supermarkets should further increase their engagement with local producers and SMEs to deepen supply chain localization and multiplier effects in the economy.
3. Strengthen Employment Reporting and Transparency: Retail outlets should publicly document and report employment figures and wage policies to support broader economic planning and academic research.
4. Collaborative Urban Development: Supermarkets should actively participate in community planning meetings, contribute to public infrastructure funds, and liaise with local governments for sustainable urban development.
5. Further Empirical Research: Future studies should incorporate more robust economic metrics, such as profit margins of nearby businesses, tax revenue trends, and employment turnover, to measure actual rather than perceived impact.
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[bookmark: _Toc205193487]APPENDIX
QUESTIONNAIRE
SECTION A: Demographic Information
Please tick (✔) the appropriate option.
1. Gender:	☐ Male   ☐ Female
2. Age:		☐ Under 20 ☐ 21–30 ☐ 31–40 ☐ 41 and above
3. Educational Qualification:		☐ SSCE   ☐ OND/NCE  ☐ HND/BSc  ☐ Postgraduate
4. Employment Status:		☐ Employed ☐ Self-employed ☐ Unemployed ☐ Student
5. Monthly Income Level:	☐ Below ₦30,000 ☐ ₦30,000–₦60,000
☐ ₦60,001–₦100,000 ☐ Above ₦100,000
SECTION B: Research Questions and Core Items
RQ1: Contribution of JMK Supermarket to Employment and Income Distribution
Please tick the most appropriate response.
SA – Strongly Agree | A – Agree | N – Neutral | D – Disagree | SD – Strongly Disagree
	SN
	Statements
	SA
	A
	N
	D
	SD

	1
	JMK Supermarket has provided direct employment opportunities to residents in Ilorin metropolis.
	
	
	
	
	

	2
	The supermarket has indirectly supported other forms of employment (e.g., logistics, cleaning services).
	
	
	
	
	

	3
	JMK contributes to the income level of local workers and service providers.
	
	
	
	
	

	4
	The supermarket offers fair wage policies that impact income equality in Ilorin.
	
	
	
	
	

	5
	Staff training and development provided by JMK improve the financial status of employees.
	
	
	
	
	


RQ2: Impact on Local Economic Activities and Support of Local Suppliers
	SN
	Statements
	SA
	A
	N
	D
	SD

	6
	JMK Supermarket supports local farmers and manufacturers by sourcing goods locally.
	
	
	
	
	

	7
	The supermarket encourages the growth of small businesses around its location.
	
	
	
	
	

	8
	JMK’s operations have positively influenced customer spending in the local economy.
	
	
	
	
	

	9
	Local suppliers benefit from bulk purchasing contracts with JMK Supermarket.
	
	
	
	
	

	10
	JMK serves as a catalyst for financial circulation in Ilorin metropolis.
	
	
	
	
	


RQ3: Influence on Urban Infrastructure Development
	SN
	Statements
	SA
	A
	N
	D
	SD

	11
	The establishment of JMK has led to improved road infrastructure around the area.
	
	
	
	
	

	12
	Utility services (electricity, water, waste management) around JMK have improved.
	
	
	
	
	

	13
	JMK Supermarket influences the development of real estate and property value.
	
	
	
	
	

	14
	The presence of JMK attracts other businesses and investments to the area.
	
	
	
	
	

	15
	JMK contributes to urban planning through partnerships with the government.
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‘Where:
+ n=samplesize
« N = total population (150)

« € = level of precision (0.05 for 95% confidence level)

Substituting into the formula:

150
po 0
1+ 150(0.05)%
150 150 150
e
1+150(0.0025)  1+0375 1375

n =~ 109.09
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