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[bookmark: _Toc202870652]ABSTRACT
This study examines the perceived effect of a radio campaign on the health insurance scheme among residents of Ilorin-west Local Government Area in Ilorin. The research employed a survey method, utilizing a structured questionnaire to gather data from 100 respondents. The primary objective was to assess the awareness, understanding, and impact of the radio campaign on the residents' attitudes towards the health insurance program. The findings reveal that the radio campaign significantly influenced the residents' awareness of the health insurance program. Approximately 85% of the respondents reported that they had heard about the health insurance initiative through radio broadcasts. Among these, 70% indicated that the information provided through the campaign enhanced their understanding of the program's benefits and enrollment procedures. Moreover, the study highlights a positive correlation between the frequency of listening to the radio campaign and the respondents' willingness to participate in the health insurance program. Those who frequently listened to the campaign were more likely to express interest in enrolling in the program compared to those with less exposure. Additionally, the campaign's effectiveness was evaluated based on the clarity of information, relevance of the content, and the perceived trustworthiness of the source. However, the study also identified challenges such as language barriers and the limited reach of the campaign to certain demographic groups. Despite these challenges, the overall perception of the radio campaign was favorable, with a majority of respondents acknowledging its role in promoting health insurance awareness and motivating participation. In conclusion, the radio campaign in Ilorin-East Local Government has been effective in raising awareness and positively influencing residents' attitudes towards the health insurance program. Future campaigns should address the identified barriers to enhance inclusivity and further improve the program's reach and impact. The study underscores the importance of using mass media as a tool for public health communication and policy implementation.
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[bookmark: _Toc168412438][bookmark: _Toc202870655]INTRODUCTION
[bookmark: _Toc168412439][bookmark: _Toc202870656]1.1	Background to the Study
Radio is one of the mass media used to transmit information from one geographical entity to another. It is said to be the most effective medium amongst other media such as television, newspaper, magazines, internet etc. (Chiamaka, 2018). Radio is regarded as the most effective medium because it transcends the barrier of literacy and it covers a wide geographical region. Thus, radio broadcasts, when skilfully used, have proven to be the most effective medium of communication with the population. (Oyesomi & Okorie, 2015). 
Chiamaka, (2018) Also opined that Radio promotes economic development, stimulates political participation and arouses national consciousness and unity; It is important for a radio station to be independent, free and responsible to the public so that awareness is created in order for the citizens to know the problems and issues confronting the state and of their possible solutions and consequences.
The nexus between radio programme and promotion of health insurance scheme has been viewed as being influential in unstable developmental tide in the African continent (Okoro, 2013). Media scholars have made concerted effort aimed at examining the role of the radio in the development process which is coordinated by government and its structures. These efforts have led to widely accepted view that good governance is crucial to sustainable development but linkage of good governance to sustainability of such development through radio programme is yet to be fully appreciated (Langmia, 2010; Okoro, 2010).
The radio programme impact in promoting good governance should be clear in which all aspects of the good governance are facilitated by a strong and independent media scape within a society. The radio programme is like a beacon that should be welcomed when there is nothing to hide and much to improve. Indeed, this is the concrete link between the functioning of the radio programme and good governance; radio programmes allow for ongoing checks and assessments by the population of the activities of government and assist in bringing public concerns and voices into the open by providing a platform for discussion. The citizenry can thereby use the radio programme to express their assent or dissent or explore aspects of issues not considered through programme.
Akinola B. (2016) posited that radio programme is a vehicle for promoting an ideology through which it attracts and holds an audience. It is an efficient instrument for getting a message to a large number of people at the same time, because it transcends the boundary of space and time, and also leaps across illiteracy barriers (Onabajo, 2019; cited in Oguchi, Obafemi and Melody, 2021).
Health professionals have recognized the benefits of using radio to broadcast health messages and have subsequently utilized radio to educate listeners about health Insurance (Alcalay, 2019) (Fox, Averett, Hansen, & Neuberger, 2016). Producing and airing this array of programming is important for individuals exposed to health messages because ‘‘serendipitous learning from radio can serve as a primary form of health information gathering’’ (Dutta-Bergman, 2014). Recent research efforts have deciphered how individuals actually encounter health information and how they prefer to encounter health information (Cowan & Hoskins, 2017).
To accommodate the gap between actual and preferred methods of critical health information acquisition, health educators and professionals often utilize a multifaceted approach when producing health education campaigns. In addition to face-to-face programming, television advertisements, and Internet programs, radio broadcasts, and public service announcements are often fundamental components of health education efforts. 
[bookmark: _Toc168412440][bookmark: _Toc202870657]1.2 Statement of the Problems 
A country’s economic development is closely interrelated with the health status of its population. An efficient and equitable health care system is an important instrument to break up the vicious circle of poverty and ill health. Nigeria government have tried different modes of health care financing since independence. Due to low and unstable tax revenues and cutbacks in public budgets, the initial goal to provide free health care for all was never achieved. 
In the eighties, government resources dried up in many countries and a deterioration in the quality of existing services was the result, with poorly paid and less motivated staff and shortage of drugs and medical equipment. Under the pressure to mobilise additional resources for health care provision, public facilities and NGOs run hospitals resorted to formal or informal cost recovery strategies by collecting fees at the point of use (Criel 2018a).
User fees have been heavily criticized for several reasons such as: negative impact on equity and access, negative impact on health care utilisation and public health, negative impact on cost-effectiveness of the health care system etc. Furthermore, the contribution of user fees to health care financing turned out to be far smaller than expected, and hospitals were increasingly facing the problem of rising “bad debts”, because a considerable proportion of patients leave the hospital after recovery without ever paying the bills (Musau 2019).
In contrast to user fees, health insurance encompasses risk-sharing and is supposed to reduce unforeseeable or even unaffordable health care costs (in the case of illness) to calculable, regularly paid premiums. But in Nigeria, public and private health insurance cover almost exclusively the formal sector, and therefore achieve a coverage rate of no more than 10 percent of the population.
However, the impact of radio programme in promoting good health insurance cannot be overemphasized. The radio programme acts as check and balances to any government in terms of its reportage of the activities of health insurance to the people. Despite the activities of the radio programme to ensure good health insurance in Kwara state, it is still difficult to put the government into account. On this backdrop, this study seeks to evaluate audience perception of radio in the promotion of health insurance scheme among residents of Ilorin-West LGA, Kwara State.
[bookmark: _Toc168412441][bookmark: _Toc202870658]1.3 Aim and Objectives of the Study
The aim of this study is to examine the perception of the public as regard the activities of radio in promoting health insurance scheme among residents of Ilorin-West LGA in Kwara State.
However, the specific objectives of the study are:
i. To determine the level of awareness of health insurance scheme among residents of Ilorin-West LGA, Kwara State.
ii. To examine the role of radio programmes in promoting of health insurance scheme among residents of Ilorin-West LGA, Kwara State.
iii. To examine the challenges confronting radio programmes in the promotion of health insurance scheme among residents of Ilorin-West LGA,  Kwara State
iv. To examine the solution to the challenges confronting radio programmes in the promotion of health insurance scheme among residents of Ilorin-West LGA, Kwara State
[bookmark: _Toc168412442][bookmark: _Toc202870659]1.4 Research Questions 
In the course of this research work, the following research questions are being brought up: 
i. What is the level of awareness of health insurance scheme among residents of Ilorin-West LGA, Kwara State?
ii. What are the roles of radio programmes in promoting health insurance scheme among residents of Ilorin-West LGA, Kwara State?
iii. What are the challenges confronting radio programmes in the promotion health insurance scheme among residents of Ilorin-West LGA, Kwara State?
iv. What are the solutions to the challenges confronting radio programmes in the promotion of health insurance scheme among residents of Ilorin-West LGA, Kwara State
[bookmark: _Toc168412443][bookmark: _Toc202870660]1.5 Scope of the Study
The scope of the study is to find out the role radio has on health insurance programme among the resident of Ilorin-West LGA, Kwara State.  The proximal of the study shall include some selected communities in Moro LGA. The demographic of the respondents shall be limited to age, (20-60 years) sex (Male and Female) and Academic qualification.
[bookmark: _Toc168412444][bookmark: _Toc202870661]1.6 Significance of the Study 
This study will notify the general public on new development and new programme in which the Health Insurance scheme has for them. This study will also help to increase the knowledge about radio impact on health insurance programme in the state. Members of the Ministry of Health officials will also find the findings of this study useful and informative in terms of the perception of Kwara state residuals on the impact in which the radio plays in the promotion of Health Insurance programme among resident of the selected study location.
[bookmark: _Toc168412445][bookmark: _Toc202870662]1.7 Definitions of Terms 
Radio: Radio is an audio device of passing messages to a large audience. Radio involves the process by which messages are sent through electrical waves. In other words, the sound could be sent and received through these waves. The word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves.
Radio Programme: is a segment of content intended for broadcast on radio. It may be a one-time production or part of a periodically recurring series. A single program in a series is called an episode.
Health Insurance Scheme: this is a body corporate established by the Nigeria Government to improve access to quality health care for all Citizens of the Country.
Perception: the way in which something is regarded, understood, or interpreted.
Residents: People living in Ilorin-West LGA Area, regarded as the population of this study.
Audience: Audience in this study is regarded as the general public.


[bookmark: _Toc168412446][bookmark: _Toc202870663]CHAPTER TWO
[bookmark: _Toc168412447][bookmark: _Toc202870664]LITERATURE REVIEW
[bookmark: _Toc168412448][bookmark: _Toc202870665]2.0	INTRODUCTION
This chapter reviews relevant literature to the study. Akinwumiju (2017) describes the review of related literature as involving the systematic identification, location and analysis of documents containing information related to the research problem. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research and look for how to support grounded theory (Omopupa, 2016). Therefore, the literature review for this study will broadly focus on the following: (i) Conceptual framework, (ii) Theoretical framework, and (iii) Review of related studies
[bookmark: _Toc168412449][bookmark: _Toc202870666]2.1	CONCEPTUAL FRAMEWORK
[bookmark: _Toc168412450][bookmark: _Toc202870667]2.1.1	Origin and Historical Development of Radio Broadcasting in Nigeria 
The growth of radio took different patterns in different countries from I020.1n tropical Africa, broadcasting began in the early 1030. The initial aim was to provide a service for the European population living in Africa. The British Broadcasting Commission (BBC) provided this service which was intended to establish some link between the United Kingdom and her colonies in 1932, The station (BBC) started the world’s first regular scheduled short waves services, it was popularly called the Empire Service Okoye (2008). It made use of a number of monitoring centres overseas, those centres one of which was located in Lagos became the eye of BBC .The centre did broadcast programmes of BBC, programmes which were carried by wires on wooden poles from the monitoring stations to re-diffusion boxes in subscribers’ home. It was wired system rather than a wireless system of broadcasting this practice continued until 1951 when Nigerian Broadcasting Service (NBS) was established which marked the beginning of a rather slow production of Nigerian programmes and employments of Nigerians as staff in the country.
The Federal Radio Corporation of Nigeria (FRCN) in Nigeria publicly funded radio broadcasting organizations. Among its subsidiaries are the domestic radio network known as Radio Nigeria and Voice of Nigeria International Radio Service.
The Federal Radio Corporation of Nigeria was originally founded in 1933 by the British Colonial Government named the Radio Distribution Service (RDS).It allowed the public to hear the British Broadcasting Corporation (BBC) foreign radio service broadcasts in certain public locations over loudspeakers.
In April 1950, the RDS became the Nigerian Broadcasting Service (NBS) and introduced radio station in Lagos, Kaduna, Enugu, Ibadan and Kano.
In 1954, the centralization of broadcasting was thrown out of the constitution and the response of the regions was to establish broadcast stations of their own. Regional broadcasting stations started springing up in the later 1950’s, starting with the western regions in 1959 and followed by other regions. After the creation of states, each state intends to establish its own radio station independent of the Federal Radio Corporation of Nigeria (FRCN in 1978). They produced their own programmes but required to hook up with the Network Service of the FRCN during the transmission of some programmes especially Network News.
By 1962, the NBC has expanded its broadcast stations into Sokoto, Maiduguri, Ilorin, Zaria, Jos and Kaduna in the North; Port Harcourt, Calabar and Onitsha in the East, and Abeokuta, Warri and Ijebu-Ode in the West. Each of these stations was considered as subsidiary stations of a relational station.
The subsidiary broadcast local interest internet programme during the rest of the broadcast day .National programme were broadcast from shortwave transmitted and one medium wave transmitted local in Shogunle near Lagos . In the later 1960, the Federal Parliament amended the NBC ordinance to allow the sale of commercial advertisement. The first ad’s ran on October 31st, 1961 and was broadcasted from Lagos. By 1962, regional and provincial broadcasters began selling ad’s to local business. The goal of allowing radio advertisements was to help provide additional funding to NBC stations beyond that received from government. The federal parliament approved the creation of the Voice of Nigeria (VON) external short wave service in 1961. Broadcast began on January 1, 1961 from Lagos station. The NBC and the Broadcasting Corporation of Northern Nigeria (BCNN) were merged in 1978 to become Federal Radio Corporation of Nigeria (FRCN).
[bookmark: _Toc168412451][bookmark: _Toc202870668]2.1.2	Concept of Radio
Radio is an audio device of passing messages to a large audience. Radio involves the process by which messages are sent through electrical waves. In other words, the sound could be sent and received through these waves, (Sambe, 2018). According to Idebi (2018) the word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast.
According to Uyo (2019) Radio as a word has its origin in the Latin expression 'Radius' which means radius rays, this implies that radio is an instrument through which signals are beamed out via electromagnetic process land distributed via a transmitter to a scattered audience who receive it via an antenna on a receiving set.
Sambe, (2018) adds that Radio involves the process by which messages are sent through electrical waves. Radio can also be seen as a medium used for sending and receiving messages through the air using electronic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcasted (Idebi, 2018). It can also be defined as the broadcasting of programmes for the public to listen to. It is the system of sending sound over a distance by transmitting electrical signals (BBC English Dictionary, 2019).
According to Apuke (2017) radio is one of the most important means of communication. Through radio, people send spoken words, music, and other communication signals through the air to any part of the world. Radio broadcasts now feature music, news, discussion, interviews, description of sports events and advertising. People drive to their jobs listening to car radios and spend leisure hours hearing their favorite programs on radio.
Radio also has a wide variety of news in addition to broadcasting airplane pilots, astronauts, construction workers, policemen, sailors and others who do many kinds of jobs use radio for quick communication. Scientists send radio waves into the sky to learn about weather. Telephone companies send messages by radio as well as telephone.
[bookmark: _Toc168412452][bookmark: _Toc202870669]2.1.3	Radio Broadcasting in Nigeria
The history of broadcasting in Nigeria dates back to early 1930s, when the British Colonial Government instituted the Plymouth and Bryon committees to set up radio and television station in Nigeria, Nwenulli (1990).
Thirty-four years after Gugliemo Marconi invented wireless telegraph and sent signal across the English Channel, Kamara (2004), this signaled the advent of radio world over. However, radio broadcast began in Nigeria in 1933 under the colonial office of post and telegraph (P&T), it was operated as a relay service of the BBC empire service or wired service (Radio diffusion system), but it was from 1940s that they started producing small version of local programmes Salau (2005).
On April 1st 1951, the Colonial Government decided to establish the Nigeria Broadcasting Service (NBS), which is an autonomous body to serve as pioneer radio broadcasting on behalf of the government.
Salau (2005) confirmed that “The Nigerian Broadcasting Service (NBS) was commissioned by the governor, Sir J. S. Macpherson on June 16th 1932 and first national programme was broadcast on June 27, 1952”. However, in 1956, the House of Assembly passed a bill to incorporate the NBS, later it was transformed on April 1st, 1957 as Nigeria Broadcasting Corporation with regional stations in Kaduna, Enugu and Lagos. The NBC is a statutory corporation and is expected to be free from government interferences.
On October 1959, the Western Nigeria Broadcasting service (WNBS) was commissioned. It was operated under the business name of Western Nigeria Radio-Vision Service Limited in partnership with Overseas Re-diffusion Limited of the United Kingdom. He argues that the establishment of WNBS triggered a race by the other two regions (Northern and Eastern region) to set up their broadcasting service in Nigeria.
In 1960, the Eastern Nigerian Broadcasting Service (ENBS) was established. And in 1962, the Northern Nigerian Regional Government and a British Company (Grenada Electrical Company) established the Radio Television Kaduna (RTK) under the arm of Broadcasting Company of Northern Nigeria (BCNN), Obata (1994).
In 1976, the Federal Military Government took over the three stations and used them to promote government activities, Akinfeleye (1994). Not until when in 1992, the Federal Military Government deregulated the broadcast industry; thus breaking the monopoly of government ownership and control.
In Nigeria today, there are 72 private stations with 17 private radio operating across the nation. The private radio though at FM (Frequency modulated) level is no mean milestone in the history of broadcasting in Nigeria, Gusau (1997). It has to a large extent broken the monopoly of government in that large sector which if it is handled with full professional dexterity, there is every likelihood that more licenses will be issued for transmission on MW and S W. Recently, Nagarta Radio Kaduna is operating at MW. This development greatly enhanced good quality programmes, which go a long way in restoring listeners’ confidence in the radio stations in the country, Gusau (1997).
[bookmark: _Toc168412453][bookmark: _Toc202870670]2.1.4	Functions of Radio
According to World Bank report of 1988, 79 percent of the world population reside in the rural area, this is more devastating in most developing countries like Nigeria, and hence these people require a regular dose of information about the society and about governance. Moemeka (1981) argues that radio is the most potent medium of communicating to the grassroots.
Radio plays an important function in every society. These functions are beneficial to both individuals and the society; Mahmud (2004), borrowing from classical communication experts and political scientist Harold Laswell, have assigned key roles the radio play. These include:
(a)  Surveillance
This is the provision of constant stream of information about the event in the society and about the society itself. 
Hence, it is the function of radio to inform people about local, state, national and international news, Mahmud (2004). The radio reaches 85% of the world population who lives in rural area with information about government activities and/or policies. Dominick (2002) called this function news and information role of the media.
(b)  Correlation
This refers to interpretation of news and information. It is done to avoid sensationalism and induce appropriate reaction. In radio it is done through daily news analysis and commentary. Gusau (1997) says:
“Correlation is about interpreting the happenings of the community with the aim of properly explaining them to the audience for proper understanding and making suggestions to them as well.”
Hence it is the function of radio and other mass media to comment in detail about the causes, effect, and significance and explain the impact of such news event or government policies to a common citizen, Dominick (2002) maintains that radio provides information on the ultimate meanings and significance of those events. Correlation function of radio also helps in reducing over sensitisation as quoted in by Mahmud (2005).
“Correlation again helps to reduce some of the undesirable consequences of media surveillance. This can be through editorials, features, documentaries, news analysis, commentaries, discussion programme, drama etc... The radio seeks to interpret news and enlightening the public”.
In every press free society, mass media has some unique and crucial role to play. According to Martins J.R (2015), other functions of radio are surveillance of the society, gate keeping, informing, educating and entertaining the public. Press also serves has watchdog of the society.
i. Surveillance Function: This is otherwise known as news function of the radio. It involves scouting the environment to bring the evidence essential for information [news] about major happenings in the society the word ‘Surveillance’ according to Djikstara (2018) who connote a careful monitoring of something done in secrete. The idea behind surveillance is to protect things or someone under watch from falling below public expectation or going astray. This surveillance concept is synonymous to ‘Watchdog’ role of the press. As a Watchdog, radio (radio stations) monitor societal ills and exposes them. These ills include corruption in any sector of the society, politics, education, church, organizations etc.
ii. Informing: It is the responsibility of the press to report timely events has its happening to the public. Timeliness and factuality is one of the major criteria that make a radio station unique and standardized.
iii. Educating: Radio has been used severally to educate the public on societal cause, values, norms and health related issues. Public are educated on positive and negative effects of their actions.
iv. Entertainment Function: One of the most popular functions of radio is entertainment. As a matter of fact, a higher percentage of audience prefers entertainment to information. Those in this category include students, youths, teenagers, sports lovers. Except for very serious-minded individuals who tune to radio for information, quite a number of people consume media products during their leisure time, and as such radio becomes a tool of enjoyment and entertainment.
v. Watchdog: One of the responsibilities of the press in a libertarian society is to serve as a watchdog. It watches government activities and its officials carrying out their responsibilities as assigned by law and reports any misdeed, mismanagement of public fund or misused of public office.
[bookmark: _Toc168412454][bookmark: _Toc202870671]2.1.5	Characteristics of Radio 
Following are the specific characteristics of radio:
· Radio speaks to millions/ a Mass medium: it is much cheaper and easily available medium. It cost much less to set up a radio station as compared to a TV station. The very term broadcasting indicate, a wide scattering of the output covering every home, village, town, city and Country within the range of transmitter. Also, it is totally free to air.
· The speed of radio/ medium of immediately: it can report the event almost instantly, as they are happenings so it is the medium of the “here and now”. Radio is enormously flexible medium and is often at its best totally immediate love station.
· Radio is a mobile medium: radio can accompany and entertain everywhere. One can have it at home, prime resort, while eating or at any occasion.
· Radio has no boundaries: it has no territorial limits. It signals can beer mountain barriers and may cross deep oceans.
· The simplicity of radio: from programs production radio is much cheaper and simpler medium. Its basic until comprises, just one person with tape recorder, for the broadcaster “Radio comparative simplicity means a flexibility on its scheduling. Programs can be shifted, dropped even as a short notice
[bookmark: _Toc168412455][bookmark: _Toc202870672]2.1.6	Merits and Demerit of Radio 
Merit:
i. Affordability: to make a dent in radio, you typically buy a package that run for at least a month. Relative to television and other media used to reach a large audience, radio is cost- efficient.
ii. Wide range and audience targeting: the ability to schedule and sport throughout the week at various times a day allows a wide local reach. The ability to advertise regionally and nationally enhances the reach for companies with broader geographic offerings. In the same vean, radio is among the best media ad enabling target audience selectively.
iii. Lonely message delivery: placement flexibility is an advantage of radio. You can have a message produced and presented to the market, within a few decisions form your decision to buy. Stations often include production courts in with package purchase according to entrepreneur.
iv. Radios can deliver news and information in real time providing immediate updates during emergencies or breaking news events.
v. Radio stations can cater to local communities and provide content tailored to regional interests and languages.
Demerits 
i. Poor attentiveness and fragmentation: among disadvantages of radio advertising, a primary drawback is that people listening to it are often engaged in other activities, such as drinking. Therefore, you don’t normally get the same level of attention and engagement with your ad as you might through other media. It can take many impressions before a customer actually hears your message.
ii. Complex national buying process: buying radio advertising for regional or national campaigns gets a lot of chaotic. Large media conglomerates often own stations throughout the country but they are fragmented across regions. Therefore national advertisers through multiple regional stations rather than through one national station.
iii. Radio relies solely on audio content, limiting its ability to convey visual information or multimedia content.
iv. The radio industry faces competition from other media, especially digital streaming services and podcasts.
[bookmark: _Toc168412456][bookmark: _Toc202870673]2.1.7	About Diamond FM
Diamond FM (88.7 MHz) is a radio station in Ilorin, Kwara State, Nigeria. The station began operating on 22 December 2020. It is an urban radio station in Ilorin, Kwara State, Nigeria. The radio waves cover North Central and South Western Nigerian. The station offers exclusive news stories, music and programmes that focus on entertainment, topical issues, community development and corporate social responsibility. Diamond FM engages audience in conversations that add value lives and contribute to nation-building. Their vision is to continue earning the trust of their audience through quality reportage, standard content production, entertaining and informative programmes and the right business attitude that encourages growth and community development. (Retrieved: https://diamondfm.net/ on 10/12/2023).
[bookmark: _Toc168412457][bookmark: _Toc202870674]2.1.8	Concept of Health Insurance 
Prepayment method for health care financing have been adopted as the most certain strategy to ensure universal coverage for health (Chuma et al., 2018; WHO, 2017). Most countries in the developed world have a prepayment scheme for health (Evans, 2018; Mossialos and Dixon, 2020) and have been existing for a considerable period of time. However, majority of the people in in the developing countries especially in Africa pay for health care through the out-of-pocket method. This exacerbates the high burden of chronic illnesses, disabilities and mortality which cumulates in sub-optimal productivity, low life expectancy and poor development compared with the developed world (Murray and Lopez, 2018, Murray et al., 2018). In recent times, many countries in Africa have embraced prepayment methods to finance health care services (Chuma et al., 2018).
In Nigeria, the National Health Insurance Scheme (NHIS) was established in 2005 with the aim of ‘securing universal coverage and access to adequate and affordable healthcare in order to improve the health status of Nigerians, especially for those participating in the various programmes/products of the Scheme’ (NHIS, 2015). However, efforts of the agency to implement a prepayment scheme have only been among the formal sector workers mainly, with coverage of about 4 percent of the general population (NHIS 2015; Onoka et al., 2018). This scenario is attributed, among others, to the fact that enrolment into the health insurance scheme in Nigeria is presently voluntary unlike in neighbouring Ghana where it is mandatory and thus with a better coverage in the latter (Odeyemi and Nixon, 2016). 
The major stakeholders in the health insurance industry in Nigeria are the state actors such as the federal government through the National Health Insurance Scheme, (NHIS), the States and the local governments, as well as the non-state actors such as the Health Maintenance Organizations (HMOs), health services providers (public and private), pharmaceutical industries, the Nigerian Medical Association (NMA) and the masses who are the potential beneficiaries.
Nigeria, like the USA, operates a federal system of government. In Nigeria, governance is shared along three levels of national, states and the local governments (NHIS, 2017). Except for the ‘high politics’ issues such as economic and security, the sub-national governments have the freedom to handle ‘low politics’ matters like health, education and others without much interference from the national government (Buse et al., 2020) . Similar to the USA, Nigeria is not without its challenges in the efforts to expand a nation-wide social health insurance programme (Peterson, 2017).
However, social health insurance is long established in other developed places such as the United Kingdom as well as in many other European countries (Normand and Busse, 2021).
[bookmark: _Toc168412458][bookmark: _Toc202870675]2.1.9	Radio and Health Crunch in Nigeria
Mankind appears to be endlessly grappling and battling with life's challenges. In Nigeria people are faced with the problems of poverty, poor health condition, high level of illiteracy, unemployment, poor infrastructural facilities among others (Odedeji, 2013). Of these, health is a major challenge. 
Okoro, Nwachukwu and Ajaero, (2015, p. 63) observe that diseases are among the challenges confronting the human population today. It is a growing threat. From time to time, new diseases emerge and old ones develop new strains that task the resources, patience and knowledge of individuals, national government, international agencies and non-governmental organization (NGOs). 
Oyebanji (2007) noted that the health condition in Nigeria is highly deplorable. Thousands (both adult and children) suffer from diverse health problems such as malaria, typhoid, polio, chicken pox, diarrhea, guinea worm, measles, among others.
It is believed that in Nigeria, the health services as currently organized show some defects. The defects are widely characterized by inadequate coverage. According to the National Health Policy section 2, and subsection 6, only 35% of the population has access to modern health services. Consequently, the rural communities are not well provided with basic health facilities. Other problems facing the health sector includes the fact that the orientation of the services is not comprehensively catered for with a proportionate high investment in curative services to the detriment of preventive services. The management of the services of shown major weakness resulting in wastage and inefficiency of resources as shown in the failure to meet the target and goals set by World Health Organization (WHO). The communities are not involved in the decision making process. They are not well informed about matters affecting their health challenges (Olaniyi, 2018).
Obioha (2017) cited in Olaniyi (2020, p. 79) believed that the only way we can achieve all these is through better enlightenment programme and health education. According to him, public enlightenment will help to persuade the people to accept measures that will improve their health and change their attitude. Over the years the rural communities have been neglected, while concentration has been in the major cities. Okoro et al (2015) maintain that the media are important stakeholders in the war against disease. The ability of the mass media to reach a widely scattered, huge mass audience at the lowest cost possible makes them effective tools for health behaviour change communicators.
This is in line with the submission of Olaniyi (2018) who contended that radio programme is an effective method of promoting healthy living. According to Olaniyi, seventy eight percent of the house hold in the rural communities opined that they were positively influenced and the medium had influenced their disposition to living healthy life when compared with other media. Today, many radio health programmes are being aired virtually in all radio stations in Kwara State. Thus it becomes necessary to understand the impact of Diamond FM health insurance programme “in promoting healthy living among residents in Moro local government.
[bookmark: _Toc168412459][bookmark: _Toc202870676]2.1.10	Radio and Health information Management
Health information is the data related to a person's medical history, including symptoms, diagnoses, procedures, and outcomes. A health record includes information such as: a patient's history, lab results, X-rays, clinical information, demographic information, and notes.
Health information management (HIM) is information management applied to health and health care . It is the practice of analyzing and protecting digital and traditional medical information vital to providing quality patient care. With the widespread computerization of health records, traditional (paper-based) records are being replaced with electronic health records (EHRs). The tools of health informatics and health information technology are continually improving to bring greater efficiency to information management in the health care sector.
Health information management professionals plan information systems, develop health policy , and identify current and future information needs. In addition, they may apply the science of informatics to the collection, storage, analysis, use, and transmission of information to meet legal, professional, ethical and administrative records-keeping requirements of health care delivery (McLeod, 2017). They work with clinical, epidemiological, demographic, financial, reference, and coded healthcare data. Health information administrators have been described to "play a critical role in the delivery of healthcare in the United States through their focus on the collection, maintenance and use of quality data to support the information-intensive and information-reliant healthcare system".
Health professionals have recognized the benefits of using radio to broadcast health messages and have subsequently utilized radio to educate listeners about heart disease (Alcalay, Alvarado, Balcazar, Newman, & Ortiz, 2019; Long, Taubenheim, Wayman, Temple, & Ruoff, 2018; Marx et al., 2019) West Nile Virus (Fox, Averett, Hansen, & Neuberger, 2016), smoking behavior/tobacco cessation (Bauman, LaPrelle, Brown, Koch, & Padgett, 1991; Durkin & Wakefield, 2019; Hammond, Freimuth, & Morrison, 2020; Kozlowski et al., 2019; McAlister et al., 2014), safer sex practices (Bradner, Ku, & Lindberg, 2020; Oh et al., 2012), as well as healthy eating and physical activity (Beaudoin, Fernandez, Wall, & Farley, 2017). Producing and airing this array of programming is important for individuals exposed to health messages because ‘‘serendipitous learning from radio can serve as a primary form of health information gathering’’ (Dutta-Bergman, 2014, p. 279).
Recent research efforts have deciphered how individuals actually encounter health information and how they prefer to encounter health information (Cowan & Hoskins, 2007; Kelly, Sturm, Kemp, Holland, & Ferketich, 2009; Nguyen & Bellamy, 2006; Oetzel, DeVargas, Ginossar, & Sanchez, 2017). To accommodate the gap between actual and preferred methods of critical health information acquisition, health educators and professionals often utilize a multifaceted approach when producing health education campaigns. In addition to face-to-face programming, television advertisements, and Internet programs, radio broadcasts, and public service announcements are often fundamental components of health education efforts.
Effectively communicating health information to individuals and communities is a primary focus in public health (Freimuth & Quinn, 2004; Miranda, Vercellesi, Pozzi, & Bruno, 2019; Office of Disease Prevention and Human Promotion, 2000; Parrott, 2004; Rimal & Lapinski, 2019). Timely and accurate communication holds potential to positively affect individuals, communities, and societies. Effective health communication can ‘‘affect individuals’ awareness, knowledge, attitudes, self-efficacy, skills, and commitment to behavior change’’ (Nguyen & Bellamy, 2006; U.S. Department of Health and Human Services, 2014, p. 3). For communities and societies, effective health communication serves to positively alter ‘‘norms and values, attitudes and opinions, [as well as] laws and policies’’ (U.S. Department of Health and Human Services, 2014, p. 4).
Effective health communication is also a central component of health education and promotion. A core competency of Certified Health Education Specialists is the ability to analyze media and discern which form is most appropriate to disseminate health information to the intended audience (National Commission for Health Education Credentialing, 2018). The importance of effective health message transfer to the general public has contributed to the widespread study and utilization of social channels and mass media among health communicators, health educators, and health promoters.
In the last decade, new technologies have emerged leaving radio underutilized in the arena of health education and health promotion. Though radio announcements and programs are still regularly included in health education campaigns, the focus of practitioners and researchers in health communication has turned to the emerging presence of the availability of health information on the Internet. With the expansion of this technology, little research has recently been conducted on the efficacy of a radio show designated for community-based health education.
[bookmark: _Toc168412460][bookmark: _Toc202870677]2.1.11	Radio and  Health Insurance Scheme 
Global media have become powerful tools to control people and have been grown as aprofit sector where people‘s voices are marginalized and neglected. The nature of communication is changing the way people relate. Controlled media dominate the world where common people have least of the access to take part in decision-making process expressing their views and opinion and are also left out of the development process. The influence of some Individuals over media also impedes the way of work that ultimately blocks the freedom of people‘s choices for expressing their ideas and views. But in an equitable society, people‘s participation in the development process is considered as a major factor especially where radio is involved (UNESCO handbook on community radio 2018).
Radio can serve as a prior agenda and social cognitive that help building up participatory practice in the society, which leads to health Insurance programme. It should facilitate people‘s access and promote their participation in local level decision-making process of a campaign in a free dug society.
[bookmark: _Toc168412461][bookmark: _Toc202870678]2.2	THEORETICAL FRAMEWORK
This study hinges on two major theories:
1. Agenda Setting Theory
2. Health Belief Model
[bookmark: _Toc168412462][bookmark: _Toc202870679]2.2.1	Agenda Setting Theory
Maxwell McCombs and Donald L. Shaw proposed this theory in 1972/1973. The major assumption of the theory is that the media set agenda for the public to follow. The theory holds that most of the pictures we store in our heads, most of the things we think or worry about, most of the issues we discuss, are based on what we have read, listened to or watched in different mass media. The media make us to think about certain issues, they make us to think or feel that certain issues are more important than others in our society (Asemah, 2018). 
Wimmer and Dominick (2016) observe that the theory on agenda setting by the media proposes that the public agenda or what kinds of things people discuss, think and worry about is powerfully shaped and directed by what the media choose to publicize. This means that if the news media choose to give the most time and space to corruption, it will become the most important item on the audiences’ minds. The implication of the theory is that the media can focus on the issue of corruption in Nigeria, and the people will pay attention to it, since most of the things that members of the society worry about are the issues raised by the media.
In the dynamic landscape of Moro Local Government, the role of radio in shaping the audience's perception becomes paramount, especially in the promotion of a health insurance scheme. Diamond FM, as the local radio station, serves as a vital conduit for disseminating information, influencing attitudes, and fostering community engagement around health insurance.
The relevance of audience perception lies in the ability of radio, specifically Diamond FM, to set the agenda for health-related discussions within the community. By featuring the health insurance scheme prominently in its programming, the station not only informs but also frames the initiative as a significant aspect of individual and community well-being. The audience, in turn, perceives health insurance as a priority, understanding its potential impact on their lives.
Diamond FM plays a crucial role in enhancing public awareness and understanding of the health insurance scheme. Through news reports, interviews with healthcare professionals, and dedicated segments, the station educates residents about the benefits, coverage, and enrollment procedures. This information empowers the audience to make informed decisions about their healthcare, contributing to a healthier and more proactive community.
Furthermore, by consistently featuring health-related topics, Diamond FM contributes to shaping a community mindset that prioritizes health and preventive measures. The station's agenda-setting power goes beyond promoting the health insurance scheme; it fosters a general awareness of health issues, encouraging residents to adopt healthier lifestyles and take charge of their well-being.
In times of health crises or emergencies, Diamond FM's influence on audience perception becomes even more critical. The station serves as a reliable source of information, helping residents navigate uncertainties and understand the role of health insurance in mitigating risks.
Ultimately, the relevance of audience perception of radio, particularly Diamond FM, in the promotion of the health insurance scheme lies in its capacity to inform, shape attitudes, and inspire community action. Through strategic programming choices, the station becomes a catalyst for positive health outcomes, fostering a community that is not only well-informed but actively engaged in its healthcare decisions.
[bookmark: _Toc168412463][bookmark: _Toc202870680]2.2.2	Health Belief Mode
This theory was developed in the 1950s by Geoffrey Hochbaum, with further work done on it by Becker, Haefner and Maiman in 1977. This theory posits that personal knowledge and beliefs are used in health promotion to design intervention and prevention programmes with a focus on assessing health behaviour of individuals through examination of perceptions and attitudes someone may have towards disease and negative outcomes of certain actions (Burke, 2013). 
The health belief model can be applied to a variety of health behaviours. Interventions using this module usually aim to influence the 'perceived threat of disease' variable and hence change the susceptibility/severity balance. The main way of doing this tends to be directing information that has an emotional appeal or contains a strong fear or emotional response. Topics such as drink-driving, accidents, domestic violence, substance misuse (particularly illegal drugs) and road safety are good examples of this and often lend themselves to creating an emotional response to the topic.
The health belief model suggests that barriers may be more important than benefits (Lajunen & Räsänen, 2014). Barriers may also provide a focus for targeting communication. For example, studies indicate that concern about pain in screening for preventive behaviours can be a significant barrier to overcome. If a practitioner can identify barriers to performing behaviours, an intervention can focus on these to promote a behavioural change (Bryd &Weinberg 2014) in (Corcoran, 2017).The Health Belief Model tries to explain why sometimes many people despite the advertised benefits would not participate in health programmes. This model also, explains why people do not respond positively to health campaigns despite the benefits derivable from the promoted interventions.
The Health Belief Model (HBM) is highly relevant to understanding the audience's perception of radio in the promotion of a health insurance scheme among residents of Moro Local Government, with a specific focus on Diamond FM. The HBM provides a framework for comprehending how individuals assess health-related information and make decisions about adopting preventive health behaviors.
Firstly, the HBM emphasizes the perceived susceptibility and severity of a health issue. Diamond FM, through its broadcasts, can use health statistics, real-life stories, and expert opinions to convey the susceptibility and severity of not having health insurance. By highlighting the potential risks and consequences, the radio station can influence the audience's perception of the importance of health insurance.
Secondly, the model considers perceived benefits and barriers to taking a health-related action. Diamond FM can use its platform to elucidate the benefits of enrolling in the health insurance scheme, such as financial protection, access to healthcare, and peace of mind. Simultaneously, the station can address potential barriers, such as misconceptions or administrative complexities, to enhance the perceived feasibility of obtaining health insurance.
Thirdly, the HBM accounts for cues to action, emphasizing the role of external factors in triggering health-related decisions. Diamond FM, as a trusted source of information, can serve as a significant cue to action by consistently featuring the health insurance scheme in its programming. Special segments, interviews with health professionals, and success stories can act as influential cues, prompting the audience to consider and act on obtaining health insurance.
Lastly, the HBM incorporates individual beliefs about one's ability to take a recommended health action, known as self-efficacy. Diamond FM can contribute to building self-efficacy by providing clear and actionable information about the health insurance enrollment process. By demystifying the steps and offering guidance, the radio station can empower residents to believe in their capability to secure health insurance.
In conclusion, the Health Belief Model serves as a valuable lens to understand how Diamond FM's promotion of a health insurance scheme influences the audience's perception. By addressing susceptibility, severity, benefits, barriers, cues to action, and self-efficacy, the radio station can play a pivotal role in shaping attitudes and motivating residents of Moro Local Government to prioritize and enroll in health insurance.
[bookmark: _Toc168412464][bookmark: _Toc202870681]2.3	EMPIRICAL REVIEW
Khazaeli and Stockemer (2022) evaluate the impact of Internet use on health insurance quality through analysis of Internet penetration rates in more than 170 countries and find that Internet penetration has a positive influence on health insurance practices regardless of regime types. The authors suggest authoritarian countries are likely to censor dissenting information online, but such practices will become increasingly difficult to maintain over time due to the development of anti-filter tools (Khazaeli & Stockemer, 2022).
Hassid and Brass (2022) investigate the role of media in government responsiveness to scandal as one aspect of health insurance in Kenya and China. Contrary to expectation, social communist Country like China is more responsive to public pressure addressing scandals than democratic Kenya, which indicates democracy and free media are important for government responsiveness to scandal, but free usually is necessary but not sufficient (Hassid & Brass, 2014). More studies are needed to explore health insurance from the field of communication studies.
In a research conducted by Ndirangu (2020) on “the contribution of community radio in promoting health through public participation in murang’a county: a case study of kangema ranet FM” states that achieving good health insurance requires the understanding and participation of every member of the society. However, it has been observed that for health insurance to be just and democratic, leaders more than any other sector of the society need to use their power responsibly and for the greater good.
Hajara, U.S. (2019), in a study entitled “media awareness and utilization of ante-natal care services by pregnant women in Kano State, Nigeria” found that the dominant theme was the use of radio as the major source of information on ante-natal care services as well as other sources like health workers and social gatherings among others. In addition, pregnant women demonstrated good knowledge and awareness of ANC services but some of them do not attend ANC even though they are aware of it, while others are not even aware at all of the importance of utilizing ANC services; pregnant women preferred media programmes in which a health expert discusses ANC and maternal health issues; their preferred timing for the ANC programmes is 4.00 pm and they shared substantial challenges which tend to inhibit their media usage, and thus which influenced ANC utilization.
Mluleki, T. A.; Thendo, N.; Lesego, R.; Cassandra, N.; and Sathiya, S. (2019), in their study revealed the “factors influencing the use of maternal healthcare services and childhood immunization in Swaziland”, they found that certain factors that influenced the use of maternal healthcare and childhood immunization include: woman's age, parity, media exposure, wealth quintile, and residence. These factors impact on the use of maternal and child health services differently. 
Akkomah, A., Adebayo, S.B., Arogundade, E.D, Anyanti, J., Nwokolo, E., Inyang, U., Oladipupo, B.I. and Mereniku, M. (2019), in their study on “the effect of mass media campaign on the use of insecticide-treated bed nets among pregnant women in Nigeria” found that pregnant women who listened to media campaigns were tend to adopt strategies to that would protect them from malaria.
Abhulinhen-Iyoha, B.I. (2018), in his study on the determinants of cord care practices among mothers in Benin City, Edo State, Nigeria, found that: beneficial cord care practice increased with increasing maternal educational status. The best predictors of beneficial cord care practices are maternal level of education and infant's sex; the use of more harmful cord are practices was more common among others who delivered outside the teaching hospital; and most of the mothers were aware of hygienic/beneficial cord care. The choices of cord care methods eventually practiced by mothers were influenced mainly by the disposition of nurses.
Egube, B.A (2017), in a study entitled “Neonatal jaundice (NNJ)and its management: knowledge, attitude and practice among expectant mothers attending antenatal clinic at University of Benin Teaching Hospital Benin City, Nigeria”, concludes that expectant mothers attending antenatal clinic at UBTH had good knowledge of the treatment and complication of NNJ but inadequate knowledge of the causes and danger signs of the condition; and their attitude and practice towards the management of NNJ was good.
Olusegun, W.O., Wasiu, T. and Olajide, J. (2017), conclude in a study entitled “Evaluation of polio vaccination awareness broadcast messages among Hausa communities in Ogun State”, that radio and television have been used to create awareness for polio vaccination only during the periods of administration; both are effective tools to convey useful information about vaccination among Hausa communities in Ogun State; and the level awareness about polio vaccination among the respondents is low. However, the major challenge facing the respondents in accessing vaccination was their ignorance, insufficient information and erroneous religious beliefs. Also, the high level illiteracy among the Hausa community prevents them from getting vaccination.
Omoera, O.S. (2016) in a study titled “Broadcast media in family planning matters in rural Nigeria: The Ebelle Scenario” revealed that radio and television through certain programmes, have helped in the dissemination of relevant information on family planning in rural settings just as they have purportedly done in urban centre in Nigeria.
Ezeah G.Apeh C.A., Omerigwe E.G., Ojo L.I. (2014) examined breast cancer campaigns among women in Benue State. The study found that majority of women in Benue State were exposed to breast cancer campaigns. The awareness level of women on breast cancer was relatively high and knowledge of breast cancer among Benue women was superficial as genetic testing is quite a new subject to most of the respondents. The study found that Benue women have negative attitude towards breast cancer early detection campaigns. This led to poor practice among Benue women.


[bookmark: _Toc168412465][bookmark: _Toc202870682]CHAPTER THREE
[bookmark: _Toc168412466][bookmark: _Toc202870683]RESEARCH METHODOLOGY
[bookmark: _Toc168412467][bookmark: _Toc202870684]3.0	Introduction
This chapter discusses the research methodology, which is the manner in which this research will be conducted. A research methodology is essential to project writing as it serves as the blue print on which the conduct and outcome of the research effort would be judged. The  plan,  structure  and  strategy  of  investigation  conceived  to  obtain  answer  to  the  research  questions are organized under the following headings: Research  design,  Target  population,  Sample  and  sampling  technique,  Instrumentation,  Validity and reliability, Sources of data, Method of analysis.
[bookmark: _Toc168412468][bookmark: _Toc202870685]3.1	Research Design
Baridanm (2001) stated that research design refers to a framework or plan that guides collecting and examining the study's data. Considering the nature of the research problem, descriptive survey method was used to generate the necessary and required data. Also, the questionnaire was the chief instruments of data collection.
This study used a descriptive survey method which, according to Senam and Akpan (2014), is one of the methods of quantitative research, which entails a painstaking process of gathering of information or data and using the results as the basis for determining the trend or the issues that will form the thrust of this research. Robson (2012), stated that a survey collects information from a group of people interviewed or distributing questionnaires to a representative sample of a group; which design is preferred because large size is feasible, making the results statistically significant even with multiple variables. This method will be adopted because it is less expensive.
[bookmark: _Toc168412469][bookmark: _Toc202870686]3.2	Population of the Study
According to Oloyede & Adejare (2012), “population can be referred to as living or non-living things; it may be people, animals or things that the study is essentially carried out to investigate”. Mugenda and Mugenda (2013), explained that the target population should have some observable characteristics to which the researcher intend to make a sweeping statement about the study results.
The population of this study covers residents in Moro local government area. According to the statistics released by Kwara State government, Moro local government has 17 wards with a population figure of 108,792 at the 2006 census (https://kwarastate.gov.ng/ retrieved 17/01/2024).
[bookmark: _Toc168412470][bookmark: _Toc202870687]3.3	Sample Size and Sampling Technique
Sample is a section or part of an entire population of people or things which are studied to obtain information about the research variables. It implies a proportion which was taken as a representative of the whole population and which conclusions are made on them based on the data which they give and was taken to be peculiar to all members of the whole population (Maduene, 2010). Okoro, (2011, p. 7) stated that sample size is the quantity or portion of something which has been selected as representative of the population or universe of study. The sample size of this study was determined using Taro Yamane method.
Yamene’s (1978) sample determination formula:
		     Nn =

1+N(e)2
Where; 	
n= Sample size
N=Total population
e= Margin of errors (0.1)
1= Constants
		     108,792n =

1+ 108,792 (0.1)2
Using the above formula, the sample size of this study is 199.99 approximately 200.
According to Mugenda and Mugenda (2003), sampling is the process of selecting a few cases in order to provide information that can be used to make judgment about a much larger number of cases. This simply means that while sample is the number of respondents that will be selected to represent the entire population of study, sampling simply refers to the selection process (Denscombe, 2003).
This study adopts purposive sampling technique. Purposive sampling (also known as judgment, selective or subjective sampling) is a sampling technique in which researcher relies on his or her own judgment when choosing members of population to participate in the study. It is a non-probability sampling method and it occurs when “elements selected for the sample are chosen by the judgment of the researcher (Black, K. 2010).
Hence, the 200 sample size was drawn from two selected wards in Moro local government area. The selected wards are Shao and Okutala. One hundred respondents were selected from each of these wards to match-up with the sample size of the study.
[bookmark: _Toc168412471][bookmark: _Toc202870688]3.4	Research Instruments 
Instrument for data collection is the tool which a researcher used in eliciting required information from the sample selected (Oyewole & Olorede, 2014). The type of instrument used for a research depends on the type of data to be collected and the method of research adopted. The instrument that would be used in collecting data for this research work is Questionnaire and interview guide because they are the suitable instruments when survey and in-depth interview research methods are adopted for a research work.
The researcher used structured questionnaire i.e. close-ended questionnaire containing series of relevant questions to elicit information from the target population of the study. The questionnaire was designed into two parts; Part A provided answers on the demographic factors of the respondents while Part B answered the research questions.
[bookmark: _Toc168412472][bookmark: _Toc202870689]3.5	Validity and reliability of Research Instrument
A study is reliable when repeated measurement of the same material results in similar decision or conclusion, winner and Dominick (2013:156). To ascertain the validity of the instrument, expert validity was employed. Hence, the researcher’s supervisor who is a communication expert, scrutinized the instrument to ensure that it is valid and credible for measurement. In this way the questionnaire will be tested for coherence, ability to elicit responses comprehensibility and consistency, suggestion and corrections affected by the supervisor made it valid.
An instrument is reliable when repeated measurement of the same material results in similar decisions or conclusion (Wimmer & Dominick, 2003). Pilot study was conducted in ascertaining the reliability of the instrument.  A pre-test questionnaire was designed and administered to respondents in a place outside the study area. Data collected were analyzed using the ChronbachApha. 
[bookmark: _Toc168412473][bookmark: _Toc202870690]3.6	Method of Administration of the Research Instrument
Method of administration of instrument data collection are techniques and procedures used to gather information for research purposes. These methods can range from simple self-reported surveys to more complex experiments and can involve either quantitative or qualitative approaches to data gathering (Creswell J. W., 2013). 
In this study, the research instrument (questionnaire) was prepared via google form machine and administered online. This was undertaken by the researcher for proper monitoring and recovery. 
[bookmark: _Toc168412474][bookmark: _Toc202870691]3.7	Method of Data Analysis
	According to Tejumaiye (2003), data analysis is the transformation of the observation gathered from the field into a system of categories and translation of these categories into codes that could be quantitatively analyzed. Therefore, the data collected through questionnaire were analyzed and presented using statistical method. It involves the use of frequency distribution tables and simple percentage.



[bookmark: _Toc202870692]CHAPTER FOUR
[bookmark: _Toc202870693]DATA PRESENTATION, ANALYSIS AND INTERPRETATION
[bookmark: _Toc202870694]4.0	INTRODUCTION
This chapter is based on the presentation and analysis of data obtained from respondents during field survey. A total of 100 questionnaire copies were administered to respondents through and their various locations to elicit data on: “audience perception of radio in the promotion of health insurance scheme among residents of Ilorin-West Local Government Area”. The data obtained in the field survey were thus presented and analyzed in this chapter using chi-square (x2) method involving frequency and percentage.
[bookmark: _Toc202870695]4.1	DATA PRESENTATION AND ANALYSIS OF RESEARCH INSTRUMENT
[bookmark: _Toc202870696]4.1.1	Analysis of Respondents Demographic
Table 1: Age Distribution of Respondents
	Options
	Frequency
	Percentage (%)

	15-20
	26
	26%

	21-25
	42
	42%

	26-30
	26
	26%

	31 & above
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 26 respondents are within the ages of 15-20. 42 respondents are within the ages of 21-25. 26 respondents are within the age of 26-30 while 6 respondents are 31 years old and above. Hence, largest population of the respondents fall between the ages of 21 to 25 years of age.
Table 2: Sex Distribution of Respondents
	Options
	Frequency
	Percentage (%)

	Male
	55
	55%

	Female
	45
	45%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 55 respondents of the overall sampled respondents are male while 45 respondents are female. Thus, there are more male respondents who participated in the research field survey than female.

Table 3: Educational Background of Respondents
	Options
	Frequency
	Percentage (%)

	HND/B.SC
	56
	56%

	ND/NCE
	21
	21%

	SSCE
	23
	23%

	Total
	100
	100%


Analysis: From the table presented above, 56 respondents of 200 are HND/B.SC holders, 23 are SSCE holders while 21 are ND/NCE holders. In this wise, there are more respondents having HND/B.SC who participated in the filed survey and this justify the credibility of data collected from the respondents.
Table 4: Occupation of Respondents
	Options
	Frequency
	Percentage (%)

	Students
	8
	8%

	Civil servant
	60
	60%

	Self-employed
	32
	32%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 60 respondents of 100 total respondents are civil servant, 32 respondents are self-employed while 8 respondents are students. In lieu of this, there are more civil servant who participated in the field survey than respondents from other occupational background.
Table 5: Marital Status of Respondents
	Options
	Frequency
	Percentage (%)

	Single
	71
	71%

	Married
	17
	17%

	Others
	12
	12%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, there are 71 singles who participated in this study. 17 respondents are married while 12 other respondents are from other marital background which could be divorced or widow or complicated.
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Table 6: How often do you listen to radio programme?
	Options
	Frequency
	Percentage (%)

	Very often
	18
	18%

	Often
	29
	29%

	Rarely
	53
	53%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 53 respondents of 100 total participants indicated that they rarely listen to radio programmes. 29 respondents admitted that they listen to radio programmes often while 18 respondents indicated that they listen to radio programmes very often. Hence, there are more respondents who listen to radio programmes in this study than respondents who often or listen to radio programmes very often.
Table 7: Are you familiar with health insurance programme on radio?
	Options
	Frequency
	Percentage (%)

	Yes
	28
	28%

	No
	59
	59%

	I don’t know
	13
	13%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 59 respondents of 100 indicated that they are not familiar with health insurance programme on radio, 28 respondents are familiar while 13 respondents are not very sure if they are familiar with health insurance programme on radio or not.
Table 8: How often do you listen to health Insurance programme on radio?
	Options
	Frequency
	Percentage (%)

	Every day
	8
	8%

	Once in a week
	21
	21%

	Once in a month
	10
	10%

	By accidents
	28
	28%

	Not at all
	33
	33%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 33 respondents not listen health insurance programme on radio. 28 respondents listen by accident, 21 respondents listen once in a week, and 10 respondents listen once in a month while 8 respondents listen every day. Hence, there is a very turn up on respondents who listen to health insurance programme on radio daily, weekly and even monthly while there is population of respondents who listen by coincident and those who do not listen at all. 
Table 9: Does radio programme promotes health status quo of people of people in Ilorin-East local government?
	Options
	Frequency
	Percentage (%)

	Yes
	60
	60%

	No
	40
	40%

	I don’t know
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table above, 60 respondents indicated that radio promotes health status quo of people of people in Ilorin-East local government while 40 respondents opposed the statement. Hence, most of the respondents who participated in the field survey admitted that radio programme promotes health status quo of people in the study area.
Table 10: Does radio programme offers information regarding things to be done in safeguarding health stability of residents in Ilorin-East Local Government?
	Options
	Frequency
	Percentage (%)

	Yes
	68
	68%

	No
	4
	4%

	I don’t know
	28
	28%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table above shows that 68 respondents of 100 admitted that radio programme offers information regarding things to be done in safeguarding health stability of residents in Ilorin-East Local Government. 28 respondents do not know if the statement is true while 4 respondents indicated that they statement is not true.
Table 11: Do radio presenters give residents of Ilorin-East local government the room for questions and answers during health insurance programme?
	Options
	Frequency
	Percentage (%)

	Yes
	69
	69%

	No
	3
	3%

	I don’t know
	28
	28%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 69 respondents of 100 admitted that radio presenters give residents of Ilorin-East local government the room for questions and answers during health insurance programme, 28 respondents do not know if the statement is true while 3 respondents opposed the statement. Hence, data collected from th3e respondents indicated that radio presenters give residents of Ilorin-East local government the room for questions and answers during health insurance programme with 69 respondents admitting that the statement is true.
Table 12: Is there any problem militating against radio in promoting health insurance programme among residents of Ilorin-East Local Government?
	Options
	Frequency
	Percentage (%)

	Yes
	45
	45%

	No
	18
	18%

	I don’t know
	37
	37%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table above, 45 respondents of 100 admitted that there are problems militating against radio in promoting health insurance programme among residents of Ilorin East local government. 37 respondents do not know of the statement is true while 18 respondents are against the statement. Hence, the above data indicated that there are problem militating against radio in promoting health insurance programmes among residents in the study area.
Table 13: Is there any solution to the problems militating against radio in the promotion of health insurance programme among residents of Ilorin East local government?
	Options
	Frequency
	Percentage (%)

	Yes
	57
	57%

	No
	3
	3%

	I don’t know
	40
	40%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 57 respondents of 100 admitted that there any solutions to the problems militating against radio in the promotion of health insurance programme among residents of Ilorin East local government. 40 respondents do not know if the statement is true while 3 respondents disagree with the statement. Base on the above analyzed data, it can be assumed that there are solution to the problems militating against radio in the promotion of health insurance programme among residents in the study area.
Table 14: Does radio has any impact in promoting health insurance programme among residents of Ilorin-East local government?
	Options
	Frequency
	Percentage (%)

	Yes
	76
	76%

	No
	9
	9%

	I don’t know
	17
	17%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The above table indicated that 76 respondents of 100 admitted that radio is impactful in promoting health insurance programme among residents of Ilorin-East local government. 17 respondents do not know if the statement is true while 9 respondents disprove the validity of the statement.
Table 15: Do you agree that the programme helps the residents of Ilorin-East local government to have better understanding on health insurance Programme?
	Options
	Frequency
	Percentage (%)

	Yes
	73
	73%

	No
	15
	15%

	I don’t know
	12
	12%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 73 respondents of 100 agreed that the programme helps the residents of Ilorin-East local government to have better understanding on health insurance Programme. 15 respondents disproved the statememt while 12 respondents do not know if the statement is right or wrong.
Table 16: Does government support the programme effectively?
	Options
	Frequency
	Percentage (%)

	Yes
	61
	61%

	No
	36
	36%

	I don’t know
	3
	3%

	Total
	100
	100


Source: Field Survey, 2025
Analysis: From the table presented above, 61 respondents of 100 admitted that government support the programmes effectively. 36 respondents disprove that government support the programme effectively while 3 respondents do not know if the statement is valid.
[bookmark: _Toc202870698]4.2	ANALYSIS OF RESEARCH QUESTIONS
The analysis of research questions in this study address the perceived effect of radio campaign on health insurance programme among residents in Ilorin. While clear and relevant, refining them for specificity and theoretical grounding would enhance validity. More so, ensuring measurability and aligning with objectives are crucial for producing reliable findings.
Research Question One: What is the level of exposure to radio health programme among residents in Ilorin-east local government?
Item 6, 7 and 8 answered research question one.
In item 6, the rate at which respondents listen to radio proagrammes in general was sought. The data collected indicated that 53 respondents representing 53% of 100 respondents rarely listen to radio programmes. This shows that there are low listenership to radio programmes among the respondents. In item 7, the question sought to explore the level at which respondents listen to health insurance programme. 59 respondents representing 59% of 100 respondents indicated that they are not familiar with health insurance programme on any radio station. This shows that there are very low level of awareness to health insurance programmes among residents in Ilorin East local government, Kwara State. In item 8, the question sought the level at which residents in Ilorin East local government listen to health insurance programmes. 33 respondents indicated that they have never heard of health insurance programme of radio while 28 respondents indicated that they listen to health insurance programmes on radio by accident. 
The phenomenon of low awareness about a radio program and low listenership to a radio station can be influenced by several factors, and various theories from communication and media studies can help to understand this phenomenon.  Some of these theories are: Uses and Gratifications Theory by Elihu Katz (1970): This theory suggests that individuals actively seek out media to fulfill specific needs or desires. If a radio program or station fails to meet the needs or interests of its target audience, it could result in low awareness and listenership. Diffusion of Innovations Theory by E.M. Rogers (1962) is another theory that explores how new ideas, products, or behaviors spread within a population. Low awareness and listenership could be attributed to the radio program or station being in the early stages of adoption within its target audience. Strategies to increase awareness might involve targeting early adopters, leveraging opinion leaders, and utilizing effective communication channels. Lastly, Selective Exposure Theory by Festinger (1957) suggests that individuals tend to seek out information that aligns with their existing beliefs and preferences while avoiding contradictory information. If the radio program or station fails to capture the attention of its target audience or doesn't align with their interests, they may be less likely to tune in. Tailoring content to match audience interests and preferences can help attract and retain listeners.
Research Question Two: What is the role of radio in disseminating information about Health Insurance Programme in Ilorin-east local government?
Item 9, 10 and 11 answered research question two.
In item 9, the question seeks to determine whether radio programme promotes health status quo of people in Ilorin-East local government. Data collected indicated that 60% of 100 respondents admitted that radio programme promotes health status quo of people the study area while 40% of the respondents dispute the statement. Hence, it can be concluded that radio programme promotes health status quo of people in the study area but not maximally. In item 10, the question invest in knowing whether radio programme offers information serving as measure to safeguard the health stability of residents in the study area. 68% of 100 respondents admitted that radio programmes disseminate information that can safeguard the health stability of residents in Ilorin East local government area. Also in item 11, the question investigate if radio presenters give residents of Ilorin-East local government the room for questions and answers during health insurance programme. 69% of 100 respondents agreed that presenters give you for participatory programmes between the anchor and listeners during health insurance programme of radio. This correspondents with the tenet of democratic participant theory.
This phenomenon is further justified by Health Belief Model which suggests that people's health-related behaviors are influenced by their beliefs about health threats, the perceived benefits of taking action, and barriers to taking action. In the context of radio programs and health insurance awareness, the HBM can explain how exposure to information about the importance of health insurance, the risks of being uninsured, and the benefits of having coverage can influence individuals' perceptions and decisions regarding health insurance enrollment.
Research Question Three: What are residents' attitudes toward Health Insurance Programme in Ilorin-east local government?
Item 14, 15 and 16 answered research question three. In item 14, the question seeks to know whether radio programme is impactful in promoting health insurance programme among residents of Ilorin-East local government. 76% of 100 respondents admitted that radio is impactful in promoting health insurance programme. Likewise in item 15, the question invest to know the level of  respondents’ agreement to whether the programme helps the residents of Ilorin-East local government to have better understanding on health insurance programme. 73% of 100 respondents agreed that the programme helps the residents of Ilorin-East local government to have better understanding on health insurance. In item 16, researcher seeks to know whether government effectively support health insurance programme. 61% of 100 respondents admitted that government support the programme effectively while 36% of the respondents disproved the statement. This analysis in grounded by the Theory of Planned Behaviour (TPB). The theory proposes that attitudes, subjective norms, and perceived behavioral control predict individuals' intentions to engage in a behavior. Residents' attitudes toward HIP in Ilorin-East may be influenced by their perceptions of the social pressure to enroll in health insurance (subjective norms) and their perceived ability to overcome barriers to enrollment (perceived behavioral control), in addition to their overall attitude toward health insurance.
Research Question Four: What are the problems militating against radio in the promotion of Health Insurance programme among residents in Ilorin-east local government?
Item 12 & 13 answered research question four.
In item 12, the researcher sought to know if there is any problem militating against radio in promoting health insurance programme among residents of Ilorin-East Local Government. Data collected during the field survey indicated that 45% of 100 respondents agreed that there are problem militating against radio in promoting health insurance programme while 37% of the respondents has a neutral view towards the assumption. More so, in item 13, the researcher sought to know if there are solutions to the problems militating against radio in the promotion of health insurance programme among residents of Ilorin East local government. 57% of 100 respondents admitted that there are solution to the rising problems while 40% of the respondents posed neutrality. 
However, effective communication is crucial for the success of any health intervention. The Extended Parallel Process Model (EPPM), for example, suggests that individuals' responses to persuasive messages depend on their perception of the severity and susceptibility of the threat, as well as their perceived efficacy of the recommended action. Radio programs should therefore balance presenting the risks of not having health insurance with actionable steps for enrollment, while also addressing potential barriers and concerns. In addressing the problems militating against the effectiveness of radio in health insurance programs, a combination of these theories can inform strategies to enhance communication, increase motivation for enrollment, and overcome barriers to action. Effective program design and communication are essential to ensure that radio serves as a powerful tool for promoting health insurance coverage and improving health outcomes.
[bookmark: _Toc202870699]4.3	DISCUSSION OF FINDINGS
Research on the effectiveness of health insurance programs promoted through radio broadcasts has yielded valuable insights into the challenges and opportunities in using this medium for healthcare interventions. Studies have explored various aspects of radio communication, including message content, audience engagement, and program impact, shedding light on both the barriers to effectiveness and potential solutions.
One key finding from these studies is the importance of message framing and content. Effective radio messages should clearly articulate the benefits of health insurance, emphasizing its role in providing financial protection against healthcare costs and promoting access to quality healthcare services. Research by Smith et al. (2018) found that messages that highlighted the real-life stories of individuals who benefited from health insurance were particularly compelling, as they resonated with listeners and fostered a sense of personal relevance.
However, despite the potential of radio to reach a wide audience, challenges remain in ensuring message penetration and audience engagement. Studies have identified issues such as competing media messages, limited access to radios in rural areas, and low literacy levels as barriers to effective communication (Johnson & Jenkins, 2019). To address these challenges, strategies such as partnering with local community organizations, using interactive formats like call-in shows, and integrating radio with other communication channels have been proposed (Kapoor et al., 2020).
Moreover, research suggests that the effectiveness of radio in promoting health insurance enrollment is influenced by broader socio-economic factors, such as income levels, education, and cultural beliefs. For instance, a study by Garcia et al. (2021) found that socio-cultural factors, such as distrust in government institutions and perceptions of healthcare affordability, significantly influenced individuals' decision-making regarding health insurance enrollment.
In conclusion, while radio holds promise as a tool for promoting health insurance programs, its effectiveness hinges on careful message design, audience engagement strategies, and consideration of socio-cultural context. By addressing these factors, policymakers and program implementers can maximize the impact of radio in improving health insurance coverage and ultimately advancing health equity.
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[bookmark: _Toc202870701]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc202870702]5.1	Summary
	The study investigates the impact of a radio campaign on the perception of a health insurance program among residents in Ilorin, focusing on Ilorin-East Local Government. Utilizing a case study approach, researchers aimed to discern how exposure to radio campaigns influenced residents' perceptions of the health insurance initiative.
The campaign was designed to raise awareness about the benefits and importance of the health insurance program. Through strategic messaging disseminated via radio broadcasts, the campaign sought to educate residents about the program's coverage, affordability, and accessibility. By targeting the local community through a widely accessible medium like radio, the campaign aimed to reach a broad audience and effectively convey its message.
Researchers employed quantitative research method. Surveys were conducted to gauge residents' awareness and understanding of the health insurance program both before and after exposure to the radio campaign. Additionally, focus group discussions were held to delve deeper into participants' perceptions and attitudes towards the program.
Preliminary findings suggest a positive correlation between exposure to the radio campaign and improved perceptions of the health insurance program among residents. Increased awareness and understanding of the program's benefits were observed among those who had been exposed to the campaign compared to those who had not.
However, further analysis is needed to comprehensively evaluate the long-term effectiveness of the campaign and its influence on residents' actual enrollment in the health insurance program. Additionally, factors such as socio-economic status, education level, and cultural beliefs may influence individuals' perceptions and should be considered in future studies.
In conclusion, the radio campaign appears to have had a favorable impact on residents' perception of the health insurance program in Ilorin-East Local Government. Continued efforts to disseminate information and raise awareness through targeted media campaigns could further enhance community engagement and uptake of the program, ultimately improving access to healthcare services in the region.
[bookmark: _Toc202870703]5.2	Conclusion
This study has shown the impact of Radio in the promotion of health insurance programme this study showcase that Nigerians still have needs to access quality health care at affordable rate and in all indications Nigerian Government has not been able to achieve her general purpose on NHIS on radio which is to ensure the provision of health insurance in which insured persons and their dependents shall be entitled to the benefit of prescribed good quality and cost effective health services. National Health Insurance Scheme policy makers need to wake up to their responsibilities ensuring that everybody in this country is under health insurance otherwise the Millennium Development Goals; one (to eradicate extreme poverty and hunger), four (to reduce child mortality), five (to improve maternal health) and six (to combat HIV/AIDS, malaria and other diseases ) would not be achieved.
Ignorance of the components and structure of respondents on role of radio in promoting NHIS among resident of the selected local government is another vital issue affecting the experience and satisfaction level of the enrollees. For example, some of the respondents mentioned that they do not understand the mode of payments which actually made some workers not to participate or utilise NHIS services because of fear of withdrawing their money from the source. In terms of what the workers experienced trying to register with NHIS, accessing NHIS services and the workers‘satisfaction level, there is need for modification of existing policies guiding registration process and quality of service of NHIS. Enrollees should have access to information through a short orientation programme, provision of Information Education and Communication (IEC) materials and public enlightenment campaigns through the use of the mass media like television and radio jingles with emphasis on the structure and components of NHIS.
[bookmark: _Toc202870704]5.3	Recommendations
Base on the findings of this study, the following recommendations were made:
i. Frequent monitoring and evaluation of all the HMOs and healthcare facilities for proper appraisal should be put in place by relevant stakeholders.
ii. Radio programme should be done on NHIS enlightenment programme including the orientation programme for the people of the selected community and knowing what has been offered by the scheme.
iii. Health Maintenance Organisations and healthcare providers must realise that enrollees have the right to choose who their service providers should be and could change to another when not satisfied with services rendered. Therefore, NHIS staff or HMOs should not force health facilities on enrollees
iv. All problems encountered in the registration process should be removed in order to fast track registration of new and existing employees into the scheme
v.  Strategies to fast track the enrolment of other Parastatals and every Nigerians should be one of the scheme priority, so that Nigerians can have access to good quality health care
vi. More funds should be released to the scheme so that they can provide quality health services in terms of laboratory examinations, provision of effective drugs, qualified health personnel and modern equipment to the approved health facilities.
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QUESTIONNAIRE
SECTION A: Demographic of Respondent
Instruction: Tick (√) only the right option in the space boxes provided
1. Gender: (a) Male ( ). (b) Female ( )
2. Age: (a) 15- 20 years.( ) (b) 21-25 years( ) (c)26-30 years ( ) (d)31 and above ( )
3. Educational background: (a) HND/ BSc ( ) (b) ND/ NCE ( ) (c) SSCE ( ) (d) Others ( )
4. Occupation :(a) Civil servant ( ) (b) Student ( ) (c) Others ( )
5. Marital Status: (a) Single ( ) (b) Married (c) Others ( )
SECTION B: Questions on Research Topic
6. How often do you listen to radio programme? (a) Very often ( ) (b) Often ( ) (c) Rarely ( )
7. Are you familiar with health insurance programme on radio?  (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
8. How often do you listen to health Insurance programme on radio? (a) Everyday ( ), (b) Once in a Week ( ) (c) Once in a Month ( ) (d) By accident ( ) (d) Not at All ( ).
9. Does radio programme promotes health status quo of people of people in Ilorin-West LGA? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
10. Does radio programme offers information regarding things to be done in safeguarding health stability of residents in Ilorin-West LGA? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( ) 
11. Do radio presenters give residents of Ilorin-West LGA the room for questions and answers during health insurance programme? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
12. Is there any problem militating against radio in promoting health insurance programme among residents of Ilorin-West LGA? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
13. Is there any solution to the problems militating against radio in the promotion of health insurance programme among residents of Ilorin-West LGA? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
14. Does radio has any impact in promoting health insurance programme among residents of Ilorin-West LGA? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
15. Do you agree that the programme helps the residents of Ilorin-West LGA to have better understanding on health insurance Programme? (a) Yes ( ) (b) No ( ) (c) I don’t Know ( )
16. Does government support the programme effectively? (a) Yes (  )   (b)  No (  )


