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[bookmark: _Toc202517422]ABSTRACT
Impact of Radio as a Tool for Promoting Arts and Culture through Tourism Development in Nigeria. This study investigates the impact of radio broadcasting on the promotion of arts and culture through tourism development in Nigeria, using Esie Museum and Owu Falls as case studies. The research examines the role of radio in raising awareness, generating interest, and influencing tourist decisions to visit these attractions. The study reveals that radio broadcasting is an effective tool for promoting cultural and tourism centers, contributing to tourism development and economic growth. The findings highlight the potential of radio to showcase Nigeria's rich cultural heritage and natural attractions, attracting visitors and stimulating local economies. This study provides valuable insights into the significance of radio broadcasting in promoting arts and culture through tourism development in Nigeria.
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 INTRODUCTION
1.1 BACKGROUND OF THE STUDY
Nigeria with it's rich cultural diversity and artistic expression has immense potential for tourism development. The country's cultural industry is estimated to contribute significantly to it's development and growth. However, Nigeria tourism sector faces challenges, including inadequate promotion and infrastructure.
According to international Telecommunication union ( ITU)(2019) Radio is a wireless communication service that transmits audio signals to the public.
Radio as a widely accessible and cost effective medium offers qn opportunity to bridge this promotional gap. With over 150 radio stations across the country, radio reaches approximately 90% of Nigeria population.
The Nigeria government has recognized the importance of tourism and culture, establishing institution like Nigeria Tourism Development corporation (NTDC) and the national commission for museums and monument (NTCM). However these efforts require complementary initiatives to effectively promote Nigeria's culture heritage.
This study aims to investigate radio effectiveness in promoting àrts and culture, enhancing tourism development and preserving Nigeria cultural identity.
Because despite radios potential, there is scarcity of research on it's impact on promoting àrts and culture through tourism in Nigeria. Existing studies focuses primarily on traditional media or digital platforms neglecting radios unique roles.
Therefore, this study will focus on two notable attractions in kwara state as case study, Esie museum and Owu falls. Because it is the believe of the researcher that radio has an important role to play in these two tourist centers.
Esie museum is located in Esie kwara state. Is one of the Nigeria's oldest and most significant cultural institutions. Established in 1945, it houses over 2000 soapstone sculptures, showcasing the Esie people's artistic expertise. The museum serves as a cultural hub preserving the history and traditions of the Esie community.
Owu falls on the other hand is situated in Owu Isin Local government area, kwara state. Owu falls is Nigeria's highest water fall, cascading 120 meters into a lust forest. This natural wonder attracts tourist seeking adventure and relaxation.
1.2. STATEMENT OF THE PROBLEM
Despite Nigeria's rich cultural heritage and natural wonders, the tourism industry faces significant challenges including: 
1. Low visibility and awareness of the cultural and natural attractions.
2. Limited promotion and marketing of tourism sites
3. Inadequate infrastructure and funding
Specifically, Esie museum and Owu falls, two notable attractions in kwara state, struggle with;
1. Low visitor numbers and revenue
2. Limited National and international recognition
3. Insufficient promotion and marketing efforts.
The lack of effective promotion and marketing strategies hinders the potential of these attractions to contribute significantly to Nigeria's tourism industry, leading to:
1. Underutilization of cultural and natural resources
2. Limited economic benefits for local communities 
3. Neglect of Nigeria's cultural heritage.
1.3. OBJECTIVES OF THE STUDY
The objectives of the study are;
1. To examine the effectiveness of the radio broadcasting in promoting àrts and culture
2. To assess the impact of radio on tourism development in Nigeria
3. To identify the challenges facing radio broadcasters in promoting cultural and natural attractions
4. To investigate the relationship between radio broadcasting, arts and culture promotion and tourism development
5. To recommend effective radio broadcasting startegies for promoting Esie museum and owu fall
These objectives above will therefore guide the research investigation and provide focus for the study.
1.4. RESEARCH QUESTION
1. How does radio broadcasting promote Esie museum and Owu falls to potential tourist?
2. What are the challenges facing radio broadcasting in promoting cultural and tourism centers in Nigeria?
3. How does radio broadcasting influence tourist decision to visit Esie museum and Owu falls?
1.5. SIGNIFICANT OF THE STUDY
1. This study contribute to the body of knowledge on tourism development, arts and culture promotion in Nigeria, highlighting radios potential as a promotional tool.
2. It also enhances the understanding of radios role in promoting cultural and natural attractions
3. This study and research also contribute to tourism development theories, emphasizing the importance of effective promotion
4. It informs cultural heritage preservation strategies, leveraging radio broadcasting
5. It helps in promoting the cultural heritage of Nigeria. And informs the society through radio the importance and value in the arts and culture and tourism centers in Nigeria.
1.6 SCOPE OF THIS STUDY
The scope of this study is to find out the impact of radio as a tool for promoting àrts and culture through tourism development in Nigeria using Esie museum Owu falls in kwara state.
Esie museum and Owu falls is one of the oldest and significant cultural institutions in Nigeria. The museum serves as a cultural hub preserving the history of Esie community. And the falls is a natural wonder that attracts tourist seeking adventure and relaxation. Hence the need for choosing these tourist centers as a case study commend.
In the cuses of the research, oral interview were consulted on the residents of Esie and Owu Isin in Kwara state. The researcher also use some textbooks, newspaper and journal which provid alot of information pertaining to the study.
1.7. ASSUMPTION OF THE STUDY
The following were the assumption of this study:
1. A greater number of Nigeria resident have access to radio. Making it a widely accessible medium in Nigeria
2. The impact of radio broadcasting on cultural awareness and appreciation is positive
3. The cultural and natural attractions in Nigeria share similar promotional needs
4. Radio broadcasting will increase awareness of Esie museum and owu falls
5. Tourism Development contributes to economic growth and cultural preservation.
1.8. LIMITATION OF THE STUDY
Though this research work is on the impact of radio as tool for promoting àrts and culture through tourism development in Nigeria. It is limited to Esie museum and owu falls in kwara state.
1.9. CONCEPTIONAL AND OPERATIONAL DEFINITION OF TERMS 
1. Radio
Conceptual: it refers to a medium of mass communication that uses electromagnetic waves to transmit sound, music, news and other information to a wide audience.
Operational: A broadcasting medium using FM, AM or digital signals. And a tool for promoting Esie museum and Owu falls through advertising, educational programs, entertainment and news and current affairs.
2. Arts and culture
Conceptual: It's refers to the expression, manifestation and appreciation of human creativity, intellectual achievement and social practices that define a society identify, values and beliefs.
Operational: For the purpose of this study, arts and culture are visual arts ( painting, sculpture, photography), performing arts, literary arts and crafts arts
3. Tourism
Conceptual: it refers to the movement of people from one place to another for leisure, business or other purposes, involving temporary stays and interactions with the destination culture, environment and infrastructure
Operational: For the purpose of this study, tourism is defined as participation in local events, festivals and cultural activities.


CHAPTER TWO
 REVIEW OF LITERATURE
2.1. CONCEPTUAL FRAMEWORK
According to Kuric (2016), the tourism sector is one of the most growing sectors. It's contribution to the growth of the national economy and cultural value is significant as well as it's global contribution to the development of a country.
Today, most developing countries are paying attention to tourism as a means of earning additional income away from it's other sources. If Nigeria also taps into culture and tourism, it will surely shore up it's revenue base, generate income, creates jobs, help in the economic diversification and most importantly promote it's cultural value.
However, Nigeria though is rich in cultural resources, yet not well leveraged. Therefore, for Nigeria to have a cultural development via arts and culture through tourism development, the media especially radio have to be involved because the radio are a sine quine non in development issues
According to Ogunsina (2015), the biggest challenge to tourism development in Nigeria is lack of awareness. This is where the radio come in to aid the process of information and communication between tourism centers and the public. The impact of radio therefore is enormous because they can penetrate the homes and everyday lives of people everywhere in the world even the rural sides of the country.
In reference to the case study, Owu falls and Esie museum is a very good and attractive tourist centers for relaxation and exploration of the cultural heritage of Nigerian, but they are gradually depreciating because the people are not well informed of their existence,location and importance.
2.1.1. THE RADIO AND THE PROPAGATION OF THE CULTURE AND TOURISM
The radio serves as live wires to culture and tourism because they can be used in various ways to promote arts and culture.
Cultural communication is the knack of radio to effectively transmit culture-based activity to inform, entertain, educate and influence an audience. That is to say, the radio is "ordained" to keep the art and culture through tourism sites alive by ensuring that they are on the front burner of discourse regularly.
Hence, Haukins, Lamoureux and Poon (2002) declares that the most common way of recognition of a tourism product is to search and collect information. And of course, the radio media is a source of information for tourists because radio strongly influence the decisions of the public because it covers a wide range of the public. 
The radio have vital roles to play In making known tourist destinations different countries; most of these tourists have neither seen these destinations before nor known little or anything about them due to their locations. For instance, Esie museum may not be known by most people because of its geographical location,likewise Owu falls. But if the information they get from the radio media is positive people will be willing and eager to visit such places. But if the reports are negative the tourists will be scared away. When this happens all those who are supposed to benefit form such tourism activities, especially tourist sites host communities, will lose all the benefits that come with the visist of tourists to their communities.
Ben-Iheanacho (2011) opines that the Radio media must help in the discovery of the presently under exposed festivals, fiestas, sites and cultural practices with a cultivated aim of making them known beyond their immediate community through advertisement and publicitt of their very existence alongside thier tourism potentials. The radio can be used to promote these indigenous culture and tourism that will effectively bring into awareness of their existence to the public during festivals of Arts And Culture (FESTAC) as they were used in FESTAC that took place in Lagos, Nigeria between January 15th and February 12, 1977.
No doubt the advent of new technologies has made it much easier for developed countries to invade developing countries like Nigeria with their foreign culture and tourism potentials, in the process of the continuous global information exchange. These developed countries' major means of invading the indigenous culture and indirectly down-playing our culture and tourism potentials is through the various new media and advanced technology usage in which Radio is importantly used. Nigeria to can employ the same means to sustain, package, store, relay and transmit our numerous culture and tourism potentials to other parts of the world. When we do these, we shall be aiding our cultural values and heritage.
Several scholars have highlighted the importance of radio in propagating culture and tourism;
1. McQuail (2010) he notes that radio is an effective medium for promoting cultural identity and preserving cultural heritage.
2. Lull (1991) he argues that radio is a powerful tool for cultural expression and can play a significant role in promoting cultural awareness and understanding.
3. Cohen (1998) suggests that radio can be used to promote tourism by broadcasting information about tourist attractions and events.
4. Mowlana (1996) notes that radio is an important medium for promoting cultural diversity and can play a significant role in promoting cross-cultural understanding and appreciation.
2.1.2. TOURISM AS A TOOL FOR DEVELOPING ARTS AND CULTURE IN NIGERIA
In this study and research work there is a need to critically examine how tourism development can help in developing art and culture in Nigeria.
Tourism development can play a significant role in promoting and preserving the rich cultural heritage of Nigeria, particularly in rural and developing area. For example Owu Isin and Esie. 
Here are some ways tourism development can help;
A. ECONOMIC BENEFITS
1. Job creation: Tourism development can create employment opportunities through local communities, reducing poverty and improving livelihoods.
2. Infrastructure development: Tourism development can lead to the construction of infrastructure such as roads, hotels and amenities, improving the over all quality of life.
3. Income generation: Tourism can generate income for local communities through the sales of local products, services and attractions.
B. CULTURAL PRESERVATION
1. Promoting cultural herittage: Tourism development can help promote Nigeria's rich cultural heritage, including it's traditions, customs and historical sites.
2. Preserving cultural artifacts: Tourism development can help preserve cultural artifacts, such as traditional clothing, music and dance by creating a market for them. Esie museum as a perfect example.
3. Supporting cultural festivals: Tourism development can help support cultural festivals and events p, promoting Nigeria's cultural diversity and richness.
C. COMMUNITY DEVELOPMENT
1. Community engagement: Tourism development can help engage local communities in the development process, ensuring that their needs and concerns are addressed.
2. Capacity building: It can help build the capacity of local communities, providing them with skills and knowledge needed to manage and benefits from tourism.
3. Social cohesion: Tourism development can help promote social cohesion, bringing together different communities and promoting a sense of shared identity and purpose.
D. ENVIRONMENTAL CONSERVATION
1. Environmental protection: Tourism development can help promote environmental protection, conserving Nigeria's natural resources and promoting sustainable tourism practices.
2. Wildlife conservation: Tourism development can help promote wildlife conservation, protecting Nigeria's rich biodiversity and promoting eco-tourism.
3. Sustainable tourism practices: Tourism development can help promote sustainable tourism practices, reducing the negative impacts of tourism on the environment and promoting responsible tourism behaviors.
2.2 THEORETICAL FRAMEWORK
DEVELOPMENT MEDIA THEORY
Development Theory explains how societies and economies develop and grow over time. The theory encompasses various concepts, including economic growth, social change, cultural development, and environmental sustainability.
The Development Theory was not propagated by a single individual. Instead, it evolved from various theories and concepts developed by several scholars over time.
Some notable scholars who contributed to the development of Development Theory include:
1. Walt Rostow (1916-2003): An American economist who published "The Stages of Economic Growth" in 1960, which outlined the modernization theory of development.
2. Andre Gunder Frank (1929-2005): A German-American economist who developed the dependency theory of development in the 1960s.
3. Immanuel Wallerstein (1930-2019): An American sociologist who developed the world-systems theory of development in the 1970s.
These scholars, along with others, have contributed to our understanding of development and its various aspects, including economic growth, social change, cultural development, and environmental sustainability.
Key components of Development theory;
1. Modernization Theory: This theory posits that traditional societies can develop and modernize through the adoption of Western values, technologies, and institutions.
2. Dependency Theory: This theory argues that developing countries are exploited by developed countries through unequal trade relationships and the extraction of natural resources.
3. World-Systems Theory:This theory views the world as a single, integrated system, with countries occupying different positions within the global economy.
4. Sustainable Development:This concept emphasizes the need for development to be environmentally sustainable, socially equitable, and economically viable.
Application of Development Theory to the Topic
In the context of promoting arts and culture through tourism development in Nigeria, Development Theory can be applied in the following ways:
1. Modernization Theory: Radio can be used to promote modernization and cultural development in Nigeria by showcasing traditional arts and culture in a modern context.
2. Dependency Theory: Radio can be used to challenge dominant narratives and promote African perspectives on arts and culture, reducing dependence on Western cultural influences.
3. World-Systems Theory: Radio can be used to promote Nigeria's cultural heritage and arts within the global cultural economy, highlighting the country's unique contributions to world culture.
4. Sustainable Development: Radio can be used to promote sustainable tourism practices, such as responsible travel, cultural sensitivity, and environmental conservation, ensuring that tourism development benefits local communities and preserves cultural heritage.
Implications of Development Theory for Radio Promotion
The implications of Development Theory for radio promotion of arts and culture through tourism development in Nigeria are:
1. Promoting Cultural Heritage: Radio promotions should highlight Nigeria's rich cultural heritage and unique contributions to world culture.
2. Challenging Dominant Narratives: Radio promotions should challenge dominant Western narratives and promote African perspectives on arts and culture.
3. Promoting Sustainable Tourism: Radio promotions should promote sustainable tourism practices, ensuring that tourism development benefits local communities and preserves cultural heritage.
4. Empowering Local Communities: Radio promotions should empower local communities to participate in and benefit from tourism development, promoting cultural sensitivity and responsible travel practices.
Development Theory provides a useful framework for understanding the complex relationships between arts and culture, tourism development, and economic growth in Nigeria. By applying the principles of Development Theory, radio promotions can be designed to promote sustainable tourism practices, challenge dominant narratives, and empower local communities, ultimately contributing to Nigeria's cultural and economic development.
TOURISM DEVELOPMENT THEORY 
Tourism Development Theory (TDT) explains how tourism can be developed and managed to achieve economic, social, and environmental benefits. TDT involves the planning, development, and management of tourism infrastructure, products, and services to meet the needs of tourists and host communities.
The Tourism Development Theory (TDT) was not propagated by a single individual. Instead, it evolved from various theories and concepts in the fields of tourism studies, economics, sociology, and anthropology.
However, some notable scholars who contributed to the development of TDT include:
1. Walter Christaller (1893-1969): A German geographer who developed the "Central Place Theory" in 1933, which explains the spatial distribution of tourist attraction.
2. Richard Butler (1939-present): A Sch geographer who developed the "Tourism Area Life Cycle" (TALC) model in 1980, which describes the stages of tourism development in a destination.
3. John Urry (1946-2016): A British sociologist who wrote extensively on tourism and its social and cultural impacts. His book "The Tourist Gaze" (1990) is a seminal work in the field of tourism studies. 
These scholars, along with others, have contributed to our understanding of tourism development and its various aspects, including economic, social, cultural, and environmental impacts.
Tourism development theory (TDT) explains the process of tourism development and it's impacts on destinations. And it's stages. Which are;
1. Exploration: The initial stage, where tourists begin to visit a destination.
2. Involvement: Local communities become involved in Tourism development.
3. Development: Infrastructure and facilities are developed to support tourism growth.
4. Consolidation: Tourism becomes an established industry, with a focus on sustainability and management.
5. Decline: The final stage where tourism growth slows or declines due to various factors. 
 Key Components of Tourism Development Theory
1. Tourism System: The tourism system consists of three main components: tourists, tourism infrastructure, and tourism services.
2. Tourism Development Process: The tourism development process involves planning, development, and management of tourism infrastructure and services.
3. Sustainable Tourism: Sustainable tourism involves managing tourism development to minimize negative impacts on the environment, culture, and host communities.
4. Community-Based Tourism: Community-based tourism involves empowering local communities to participate in and benefit from tourism development.
Application of Tourism Development Theory to the Topic
In the context of promoting arts and culture through tourism development in Nigeria, TDT can be applied in the following ways:
1. Tourism System: Radio can be used to promote arts and culture as a tourist attraction, highlighting the unique cultural heritage of Nigeria.
2. Tourism Development Process: Radio can be used to support the planning, development, and management of tourism infrastructure and services, such as cultural festivals, events, and attractions.
3. Sustainable Tourism: Radio can be used to promote sustainable tourism practices, such as responsible travel, cultural sensitivity, and environmental conservation.
4. Community-Based Tourism: Radio can be used to empower local communities to participate in and benefit from tourism development, such as promoting local arts and crafts, music, and dance.
Implications of Tourism Development Theory for Radio Promotion: 
The implications of TDT for radio promotion of arts and culture through tourism development in Nigeria are:
1. Promoting Cultural Heritage: Radio promotions should highlight the unique cultural heritage of Nigeria, including its arts, music, dance, and festivals.
2. Supporting Sustainable Tourism: Radio promotions should promote sustainable tourism practices, such as responsible travel, cultural sensitivity, and environmental conservation.
3. Empowering Local Communities: Radio promotions should empower local communities to participate in and benefit from tourism development, such as promoting local arts and crafts, music, and dance.
4. Developing Tourism Infrastructure: Radio promotions should support the development of tourism infrastructure, such as cultural festivals, events, and attractions.
The Tourism Development Theory provides a useful framework for understanding how radio can be used to promote arts and culture through tourism development in Nigeria. By applying the principles of TDT, radio promotions can be designed to support the development of sustainable tourism, empower local communities, and promote Nigeria's unique cultural heritage.
SOCIAL LEARNING THEORY
The Social Learning Theory (SLT) was developed by Albert Bandura in the 1970s. The theory posits that people learn new behaviors, attitudes, and knowledge by observing and imitating others. SLT suggests that learning is a cognitive process that occurs through observation, imitation, and reinforcement.
Social learning theory is a theory of social behavior that proposes that new behaviors can be acquired by observing and imitating others. It states that learning is a cognitive process that takes place in a social context and can occur purely through observation or direct instruction, even in the absence of motor reproduction or direct reinforcement. In addition to the observation of behavior, learning also occurs through the observation of rewards and punishments, a process known as vicarious reinforcement. When a particular behavior is rewarded regularly, it will most likely persist; conversely, if a particular behavior is constantly punished, it will most likely desist.The theory expands on traditional behavioral theories, in which behavior is governed solely by reinforcements, by placing emphasis on the important roles of various internal processes in the learning individual.
 Key Components of Social Learning Theory
1. Observation: People learn by observing others, including their behaviors, attitudes, and outcomes.
2. Imitation: People imitate the behaviors and attitudes they observe in others.
3. Reinforcement: People learn through reinforcement, which can be positive (e.g., rewards) or negative (e.g., punishment).
4. Modeling: People learn by observing and imitating models, who can be individuals or groups.
5. Self-Efficacy: People's beliefs about their ability to perform a behavior influence their motivation to learn and perform the behavior.
 Application of Social Learning Theory to the Topic
In the context of promoting arts and culture through tourism development in Nigeria, SLT can be applied in the following ways:
1. Observation: Radio listeners observe and learn about arts and culture through radio programs, advertisements, and promotions.
2. Imitation: Radio listeners imitate the behaviors and attitudes they observe in others, such as visiting cultural attractions or participating in cultural events.
3. Reinforcement: Radio listeners are reinforced through positive messages, such as testimonials from satisfied tourists or promotions offering discounts or rewards.
4. Modeling: Radio personalities, cultural ambassadors, or influencers serve as models, promoting arts and culture and encouraging listeners to visit cultural attractions.
5. Self-Efficacy: Radio listeners' beliefs about their ability to visit and appreciate cultural attractions influence their motivation to learn more and participate.
 Implications of Social Learning Theory for Radio Promotion
The implications of SLT for radio promotion of arts and culture through tourism development in Nigeria are:
1. Use of Models: Radio personalities, cultural ambassadors, or influencers can serve as models to promote arts and culture.
2. Positive Reinforcement: Radio promotions should focus on positive reinforcement, such as testimonials, discounts, or rewards.
3. Observational Learning: Radio programs and advertisements should provide opportunities for observational learning, such as descriptions of cultural attractions or events.
4. Self-Efficacy: Radio promotions should aim to enhance listeners' self-efficacy by providing information and encouragement to visit cultural attractions.
The Social Learning Theory provides a useful framework for understanding how radio can be used to promote arts and culture through tourism development in Nigeria. By applying the principles of SLT, radio promotions can be designed to encourage observational learning, imitation, and reinforcement, ultimately influencing listeners' behaviors and attitudes towards arts and culture.
2.3. REVIEW OF RELATED STUDIES
The key studied related to the present study were; 
Adebayo and Adeyemi (2014) Radio and Tourism development in Nigeria. It examined the role of radio in promoting tourism development in Nigeria. The study found that radio was an effective tool for promoting tourism particularly in rural areas where access to other forms of media may be limited.
Ogundipe and Akinfeleye ( 2016) also made a research on the same topic and discussed the potential of Media, including radio in promoting arts and culture through tourism development in Nigeria. The study found out that radio was a powerful tool for promoting Nigeria arts and culture and that it had the potential to contribute significantly to tourism development in the country.
Ekwueme and Okoro (2020) Community Radio Development. This study discussed the potential of community radio in promoting arts and culture through tourism development in Nigeria. The study found that community radio was powerful tool for promoting Nigeria arts and culture, and it had the potential to contribute significantly to tourism development in the country.


CHAPTER THREE
 RESEARCH METHODOLOGY
Methodology is the study designed to investigate the impact of radio as a tool for promoting arts and culture through tourism development in Nigeria, using Esie Museum and Owu Falls as case studies.
Hence, this chapter is associated with the research method used in carrying out the work. The pertinent pointed here is that; it helps to know which method is appropriate for the project work.
3.1. RESEARCH DESIGN
It is an acceptable fact that research design is the basic plan that guild data collection and the analysis phase of any research work. The design of a research can be recognized as the framework which specifies the type of information to be gathered including the source of the data and the procedure used in collecting them.
Therefore, on the basis of this study, the research design employed is mixed method research design, combining both qualitative and quantitative data collection and analysis methods. 
3.2. POPULATION OF THE STUDY 
The population of the study can be said to be animate or inanimate things which a study is focused. It could be class, school, libraries, town, local government area, states, nations or person's the research is interested in getting information for the study ( Nnayeluho:2001).
In this research study, population was focused on the following people and places:
1. Tourist: Visitors to Esie Museum and Owu Falls.
2. Local community Residents: Residents of the areas surrounding Esie Museum and Owu Falls
3. Radio stations: Radio stations broadcasting in the study area
3.3. SAMPLING TECHNIQUE
Research sample can be defined as the part or section of a population. ( F.O. Obodoeze: 1996). 
The sample technique also represents the researchers' respondents.
A combination of random sampling and purposive sampling will be used to select participants.
3.4. DATA COLLECTION METHOD
1. Questionaires: Structured questionnaires will be administered to tourists and local community members to gather quantitative data.
2. Interviews: In-depth interviews will be conducted with key stakeholders, including radio station managers, tourism officials, and local community leaders.
3. Focus group discussion: FGDs will be conducted with local community members and tourists to gather qualitative data.
4. Content analysis: Radio programs promoting arts and culture will be analyzed to assess their content and effectiveness.
3.5. DATA ANALYSIS
For proper analysis of the two hypothesis in this study, descriptive and inferential statiscal tools of measuring data were used in analyzing the collected data. The use of these forms of statiscal method to test the validity of data cannot be done without appropriate coding.
The study will be conducted at Esie Museum and Owu Falls, two popular tourist destinations in Nigeria.
3.6. VALIDITY OF THE INSTRUMENT
The concurrent validity method were used to ensure that the instruments measured what they are expected to measure.
The instruments used are valid because it enables the researcher to obtain quick and accurate information or data. 


CHAPTER FOUR 
[bookmark: _Toc202517424]4.1	Data Analysis and Presentation
For this study, 100 questions were distributed to respondents and not all was returned. However, the questionnaire was spread over the towns surround Owu and Esie in Kwara state.
[bookmark: _Toc202517425]4.2	Response Rate
SECTION A
Table 1: Responses rate
Out of 100 questionnaires administered:
	Statues
	Frequency
	Percentage

	Returned
	95
	95%

	Not returned
	5
	5%

	Total
	100
	100%


Source: Research Survey, 2025
The return rate of 95% indicates a very high level of participation, which validates the reliability of the data analysis. A high response rate of 95% indicates excellent participation from respondents. This enhances the validity and reliability of the data collected and shows strong interest or relevance of the topic among target population.
Table 2:
Q.1: Sex of respondents
	Gender
	Frequency
	Percentage

	Male
	35
	36.8%

	Female
	60
	63.2%

	Total
	95
	100%


Source: Research Survey, 2025
More female respondents (63.2%) participated in the study than male respondents (36.2%). Suggesting greater female engagement with the topic.
Q.2: Age of respondents
	AGE
	FREQUENCY
	PERCENTAGE

	15-20
	20
	21.1%

	20-25
	10
	10.5%

	25-30
	20
	21.1%

	30 and above
	45
	47.4%

	Total
	95
	100%


Source: Research Survey, 2025
The age group 30 and above had the highest participation (47.4%), indicating that the middle aged and older groups are most responsive to the topic.
Q.3: Religion of respondents
	RELIGION
	FREQUENCY
	PERCENTAGE

	Christian
	45
	47.4%

	Muslim 
	50
	52.6%

	Total
	95
	100%


Source: Research Survey, 2025
In the above table is clearly seen that the most responsive religion Is Muslim. 
Q.4: Occupational status
	OCCUPATION
	FREQUENCY
	PERCENTAGE

	Civil servants
	30
	31.6%

	Trader
	10
	10.5%

	Student
	45
	47.4%

	Others
	10
	10.5%

	Total
	95
	100%


Source: Research Survey, 2025
Most of the respondents are student base on the fact that most of the participants that fall on the other categories are not literate. 
SECTION B
Q.1: Have you visited Esie museum and Owu falls before?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Yes
	50
	52.6%

	No
	45
	47.4%

	Total
	95
	100%


Source: Research Survey, 2025
From the table above majority of the respondents have visited the case studies tourism centers which will help the research process and validate the response.
Q.2: Do you think radio can be an effective tool for promoting arts and culture in Nigeria?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Yes
	60
	63.2%

	No
	35
	36.8%

	Total
	95
	100%


Source: Research Survey, 2025
Most respondents agreed that radio is an effective tool for promoting arts and culture in Nigeria. Showing that the radio is a powerful tool to use for promoting arts and culture in Nigeria because it can be accessed by all.


Q.3: Have you ever listened to a radio program that promotes Nigerians arts and culture?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Yes
	45
	47.4%

	No
	50
	52.6%

	Total
	95
	100%


Source: Research Survey, 2025
From the response of the respondents, majority have never listened to a radio program that promotes Nigerians arts and culture. Which Indicates that the radio media have not be effectively promoting the arts and culture through programs.
Q.4: How effective do you think radio programs are in creating awareness about Esie museum and Owu falls?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Very effective
	60
	63.2%

	Not very effective
	30
	31.6%

	Not at all effective
	5
	5.3%

	Total
	95
	100%


Source: Research Survey, 2025
From the table above the radio is a very effective tool for promoting Owu falls and Esie museum only if they are creating awareness through interesting programs.


Q.5: How important is it to promote Nigeria's cultural heritage through tourism?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Very important
	70
	73.7%

	Not very important
	20
	21.1%

	Not at all important
	5
	5.3%

	Total
	95
	100%


Source: Research Survey, 2025
The table above with the response of the respondents, shows how It is to promote Nigeria's cultural heritage through tourism. 
Q.6: How satisfied are you with the current state of tourism infrastructure around Esie museum and Owu falls?
	RESPONSE
	FREQUENCY 
	PERCENTAGE

	Very satisfied
	10
	10.5%

	Neutral
	10
	10.5%

	Dissatisfied
	75
	78.9%

	Total
	95
	100%


Source: Research Survey, 2025
Most of the respondents (78.9%) are dissatisfied with the current state of tourism infrastructure around Esie museum and Owu falls. Which shows how poor the infrastructure and the facilities around the affected tourism centers are.


Q.7. Have you ever shared information about Nigerian arts and culture with others after hearing it on the radio?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Yes
	60
	63.2%

	No
	40
	42.1%

	Total
	95
	100%


Source: Research Survey, 2025
From the table we can see the full participation of the respondents in creating awareness and promotion of the Nigerians arts and culture. 
Q.8: Do you believe radio can help bridge the gap between traditional and modern arts in Nigeria?
	RESPONSE
	FREQUNCY 
	PERCENTAGE

	Yes 
	85
	89.5%

	No
	10
	10.5%

	Total
	95
	100%


Source: Research Survey, 2025
From the table above 85% of the respondents believe that the radio have the power to bridge the gap between traditional and modern arts in Nigeria. Which shows that the radio is the right tool to use to promote arts and culture in Nigeria.
Q.9: Do you think radio coverage of cultural events can increase attendance at Esie museum and Owu falls?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Yes
	90
	94.7%

	No
	5
	5.3%

	Total
	95
	100%


Source: Research Survey, 2025
The table above shows that the radio if only it can cover cultural events will increase the attendance of Esie museum and Owu falls.
Q. 10: Would you support radio inheritance that promote Nigerian arts and culture?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Yes
	90
	94.7%

	No
	5
	5.3%

	Total
	95
	100%


Source: Research Survey, 2025
From the table above 90% of Nigerians are ready to support initiatives that promote Nigerian arts and culture. This response shows a positive interest of Nigerians towards the growth of the cultural heritage through tourism development.
[bookmark: _Toc202517426]4.3	Analysis of Research Questions
RESEARCH QUESTION ONE:
HOW DOES RADIO BROADCASTING PROMOTES ESIE MUSEUM AND OWU FALLS TO POTENTIAL TOURIST?
This question is in table 4. With the response from the table above the radio is a very effective tool for promoting Owu falls and Esie museum only if they are creating awareness through interesting programs.
RESEARCH QUESTION TWO: 
WHAT ARE THE CHALLENGES FACING RADIO BROADCASTING IN PROMOTING CULTURAL AND TOIRISM CENTERS IN NIGERIA? 
This research question can be found in table 3. From the table one of the challenges facing radio broadcasting in promoting cultural and tourism centers in Nigeria is that majority of Nigerians don't have much interest to listen to radio programs about Nigerian arts and culture.
RESEARCH QUESTION THREEE:
HOW DOES RADIO BROADCASTING INFLUENCE TOURIST DECISION TO VISIT ESIE MUSEUM AND OWU FALLS?
This question is found in table 9. From the response of the respondents from the table, it's shows that one of the most effective way radio broadcasting influence the decision of tourist is by radio covering cultural events and broadcast it in a very interesting and catchy way. By so doing the attendance at Esie museum and Owu falls will increase.
[bookmark: _Toc202517427]4.4	Discussion of Findings
A number of major conclusions may be drawn from the result and findings of this study. 
The study examined the impact of radio as a tool for promoting arts and culture through tourism development in Nigeria, using Esie Museum and Owu Falls as case studies. Radio broadcasting plays a significant role in promoting cultural and tourism centers, influencing tourist decisions, and contributing to tourism development.
Radio broadcasting promotes Esie Museum and Owu Falls to potential tourists through various programs, such as documentaries, interviews, and talk shows. These programs showcase the cultural significance, historical importance, and natural beauty of these attractions, raising awareness and generating interest among listeners.
Despite its potential, radio broadcasting faces challenges in promoting cultural and tourism centers in Nigeria. These challenges include limited funding, inadequate infrastructure, and competition from other media platforms. Additionally, radio stations often prioritize news and current events over cultural and tourism programming.
Radio broadcasting significantly influences tourist decisions to visit Esie Museum and Owu Falls. Listeners who tune in to programs featuring these attractions are more likely to visit them, as radio provides valuable information, sparks curiosity, and creates a sense of excitement.
[bookmark: _Toc202517428]
CHAPTER FIVE
[bookmark: _Toc202517429] SUMMARY, CONCLUSION AND RECOMMENDATIONS 
[bookmark: _Toc202517430]5.1	Summary 
This study explores the role of radio broadcasting in promoting cultural and tourism centers in Nigeria, using Esie Museum and Owu Falls as case studies. The findings highlight the potential of radio to raise awareness, generate interest, and influence tourist decisions. Despite challenges, radio remains a valuable tool for promoting arts and culture, contributing to tourism development and economic growth. The study provides recommendations to enhance the effectiveness of radio broadcasting in promoting Nigeria's cultural heritage and natural attractions.
Radio broadcasting plays a significant role in promoting cultural and tourism centers in Nigeria. With its wide reach and accessibility, radio can effectively disseminate information, showcase cultural heritage, and attract tourists. The study highlights the potential of radio to:
· Raise awareness about cultural and tourism centers
· Generate interest among potential tourists
· Influence tourist decisions to visit these attraction
The study demonstrates that radio broadcasting can contribute significantly to tourism development and economic growth in Nigeria. By promoting cultural and tourism centers, radio can:
· Attract visitors and increase tourism revenue
· Create jobs and stimulate local economies
· Showcase Nigeria's rich cultural heritage and natural attractions
This study provides valuable insights into the significance of radio broadcasting in promoting cultural and tourism centers in Nigeria. The findings highlight the potential of radio to drive tourism development and economic growth, making it an essential tool for stakeholders in the tourism industry.
The study is set against the backdrop of Nigeria's rich cultural heritage and natural attractions. With a diverse range of cultural and tourism centers, Nigeria has the potential to develop a thriving tourism industry. However, the industry faces challenges, icluding inadequate promotion and infrastructure. Radio broadcasting offers a solution to these challenges, providing a platform to promote cultural and tourism centers and attract visitors.
The study uses a case study approach, focusing on Esie Museum and Owu Falls. The research methodology includes surveys, interviews, and content analysis of radio programs. The study aims to provide a comprehensive understanding of the impact of radio broadcasting on tourism development in Nigeria.
The study expects to provide valuable insights into the role of radio broadcasting in promoting cultural and tourism centers in Nigeria. The findings will highlight the potential of radio to drive tourism development and economic growth, making it an essential tool for stakeholders in the tourism industry.
By providing a comprehensive overview of the study, this summary aims to capture the essence of the research and its significance in promoting cultural and tourism centers in Nigeria.
[bookmark: _Toc202517431]5.2	Conclusion
The study demonstrates the impact of radio as a tool for promoting arts and culture through tourism development in Nigeria. By leveraging radio broadcasting, cultural and tourism centers like Esie Museum and Owu Falls can reach a wider audience, attract more visitors, and contribute to the country's economic growth.


[bookmark: _Toc202517432]5.3	Recommendations
Based on the findings, we recommend that:
1. Radio stations prioritize cultural and tourism programming.
2. Government and stakeholders provide funding and support for radio initiatives promoting arts and culture.
3. Tourism boards and attractions collaborate with radio stations to create engaging content.
By implementing these recommendations, radio broadcasting can play a more effective role in promoting Nigeria's rich cultural heritage and natural attractions, driving tourism development and economic growth.
[bookmark: _Toc202517433]
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 QUESTIONAIRE 
 Department of Masscommunication,
 Kwara State Polytechnic,
 Ilorin,
 Kwara State.
Dear respondent,
I am a student of the above named department and I am conducting a research on the topic " Impact of radio as a tool for promoting àrts and culture through tourism development in Nigeria (A case study of Esie museum and Owu falls in kwara state).
I hereby request that you help me answer the following questions honestly and I assure that all information supplied by you shall be used only for academic purpose and shall be kept confidential.
Thanks.
INSTRUCTIONS: PLEASE PICK THE OPTION YOU CONSIDER APPROPRIATE FOR EACH QUESTION. THIS QUESTIONAIRE WILL BE IN TWO PARTS. SECTION A AND SECTION B.
 SECTION A
1. Sex (a) male (b) female 
2. Age (a) 15-20 (b) 20-25 (c) 25-30 (d) 30 and above
3. Religion (a) Muslim (b) Christian
4. Occupation (a) Civil servant (b) trader (c) student (d) others
 SECTION B
1. Have you visited Esie museum and Owu falls before? (a) yes ( b) no 
2. Do you think radio can be an effective tool for promoting àrts and culture in Nigeria? (a)yes (b)no (c) undecided
3. Have you ever listened to a radio program that promotes Nigerian arts and culture? (a) yes (b) no 
4. How effective do you think radio programs are in creating awareness about Esie museum and Owu falls (a) very effective (b) not very effective (,c) not at all effective 
5. How important is it to promote Nigeria's cultural heritage through tourism (a) very important (b) not very important (c) not at all important
6.How satisfied are you with the current state of tourism infrastructure around Esie museum and Owu falls (a) very satisfied (b) neutral (c) dissatisfied
7. Have you ever shared information about Nigerian arts and culture with others after hearing it on the radio? (a) yes (b) no
8. Do you believe radio can help bridge the gap between traditional and modern arts in Nigeria? (a)Yes (b)No
9. Do you think radio coverage of cultural events can increase attendance at Esie Museum and Owu Falls? (a)Yes (b)No
10. Would you support radio initiatives that promote Nigerian arts and culture? (a) Yes(b) No


