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CHAPTER ONE
1.0 	INTRODUCTION
1.1 	BACKGROUND OF THE STUDY
Newspaper readership is as old as journalism itself. Print journalism started far back 1620. In England, when English country gentlemen used to employ, correspondents to write for them from London about court proceedings and events occurring in the town. Ogunsiji (2007 P.3). More so, in 1990, newspaper surfaced in America. Both American and English early newspapers were devices for organizing gossip. During that period, there was no page planning and news stories were not given any prominence nor was there indications as to where to find them. Datelines were used to head stories instead of headlines.
As time gradually moved on, more and better newspapers were established. The main contents of such newspapers were reports of debates in parliament. After sometimes, following the decline in newspaper readership. The popularity of press also Jeclined in both England and America and circulation of newspaper dropped, as Ogunsiji (2007, p.1) noted, publishers and editors were not happy about the development. They decide to adopt new approach to see if the approach could increase the circulation of newspaper.
These laid credence to the origin of sensational or yellow journalism, which is a type of editorial bias in mass media which events and topics in news stories and pieces are over- hyped to increased viewership or readership numbers. The sensational journalism embraces report on sex, divorces, gossip, romance, scandal, kidnapping, fire. war, murder and rape. There was also the use of banner headlines and exaggeration of news stories etc.
In Nigeria, though the missionary newspapers did not achieve much in terms of being in business for long period of time, securing a large circulation and exhibiting professional journalistic expertise, they helped immensely to increase the level of education and social awareness of the generality of the people they were serving. Alozie (2005). On this note the emergence of modem newspapers in Nigeria adopted some of the features of sensational journalism or yellow journalism, such as large headlines. illustration and reliance on cartoon and colour. Ukozor (2006). They adopted sensational journalism without considering is ethical implications.
Nevertheless, unarguably, the aim of every newspaper house is to make profit, so as to remain in business. And also to perform corporate social responsibility of informing, educating and entertaining the public. Publishers or editors see what ever influences the audience as a priority. The adoption of sensational headlines by Nigeria newspapers has further become a tradition. Ukozor (2003, P.24), also noted that traces of these popular features of sensational or yellow journalism still remains practiced even by today's best selling newspaper, such features as large headlines, bid front-page pictures. and extensive use of photos, illustrations and cartoons.
Newspapers are reports of current events and opinions of the day, and are published day after day. From the world of events, newspaper operators choose some content and intern create a product for consumption in the market for goods. In political rhetoric, individuals acting as consumers pay some price, or suffer some cost to obtain the entire paper, it may be money, time or just an opportunity cost, while others just "free ride" and may glance over headlines while the paper is in a newspaper or newsstand box. When a reader "consumes" or reads a paper or headline, some amount of information or misinformation can be used in the formation of preferences or an opinion. In aggregate these opinions or preferences form a measure of public opinion, and complete feedback loop when the opinions of rational actors affect the world of events (Ostgaard, 2015).
In today's fast-paced media environment, where information is constantly being produced and consumed, newspapers continue to play a significant role in shaping public opinion and influencing daily choices. However, with the proliferation of digital platforms and the increased competition for readers' attention, the role of headlines has become even more crucial. Sensational headlines, characterized by their striking, often exaggerated, or emotionally charged language, have emerged as a key tactic in the media industry to capture readers' attention. These headlines are designed to provoke curiosity, trigger strong emotional reactions, or promise dramatic revelations, which ultimately drive individuals to pick up or click on a particular publication.
The influence of sensational headlines on readers' choice of newspapers has become an area of growing interest for both media analysts and scholars. The rise of social media, where headlines often stand as the primary means of engagement, has only intensified this trend. With limited time to engage with the vast array of news stories available, readers are more likely to make decisions based on how compelling or intriguing a headline appears. This phenomenon raises important questions about the ethical implications of sensationalism in journalism, the potential distortion of information, and its impact on public perception.
The central aim of this study is to explore how sensational headlines influence readers' choice of newspapers. It seeks to understand whether such headlines are effective in attracting readers, whether they lead to biased or skewed perceptions of news stories, and what role they play in the broader media landscape. As newspapers strive to remain relevant in an increasingly digital world, understanding the psychological and behavioral effects of sensational headlines is crucial for both media organizations and consumers in navigating the delicate balance between attention-grabbing content and responsible journalism.
However, most of these features of sensational journalism are prominently being used by most Nigeria newspaper today. The question is how the adoption of sensational headlines has by editor's influences newspapers, it readership and circulation, as in the case of sun newspapers.
1.2 	STATEMENT OF THE PROBLEM
The sun newspaper is one of the Nigeria's most widely read newspapers. The paper has several sensational headlines written in sensational format. Although sensational headline is an acute problem of exaggeration and the act is against the ethnics of journalism. Other newspapers in Nigeria are also in this practice to this effect, some screaming headlines contradict the content of the stories and yet they are presented in very bold type faces, in order to lure readers and this is against morality and the society. What is the influence of sensational headlines on newspapers, its readership and circulation? Is the use of sensational headline by sun newspaper as a result of its editorial polices and profit making motives? Why is it difficult for newspaper in Nigeria to phase out the use of sensational headlines? These and other questions are the issues that this study intends to look into.
1.3 	THE OBJECTIVES OF THE STUDY
The objectives of the study are as follows.
1. To find out if sensational headlines influence newspaper readers.
2. To find out how the readers react to sensational headlines.
3. To understand whether sensational journalism can increase newspaper reader choice.
1.4 	RESEARCH QUESTIONS
The research questions of the study are as follows:
1. Do sensational headlines influence newspaper readership of sun newspaper?
2. How do readers react to sensational headlines in the sun newspaper?
3. Can sensational journalism increase newspaper readership?
1.5 	SCOPE OF THE STUDY
The researcher will focus on the influence of sensational headlines on sun newspaper readership only. The study will be conducted within Ilorin Metropolis, because it is where you find newspaper stands. Where people gather to read or buy newspaper.
1.6 	LIMITATIONS OF THE STUDY
This research work is likely to face some limitations, just like any other human endeavour such as the time fame with which this research project work is expected to be completed; its financial materials constraints will also limit this study to some extent.

1.7 	DEFINITION OF TERMS
This embraces the operational and conceptual meaning of the following terms.
INFLUENCE: (conceptual) the power or the ability to affect beliefs or actions. (Oxford Advanced Learners Dictionary).
INFLUENCE: (operational) it is the ability of newspaper headlines to attract reader's attention to read a particular newspaper.
SENSATIONAL: (operational). A way of getting newspaper readers to read news stories in newspaper due to its fancifully written headlines.
SENSATIONAL: (conceptual) causing great surprise, excitement or interest (Longman English Contemporary Dictionary)
HEADLINES: (Operational). A word or group of words prominently positioned in newspaper, which reads see first before reading news stories.
HEADLINES: (conceptual): It is that bold caption of a news story written in a few words which draws attention to the study Alozie (2009, p. 109).
NEWSPAPER: (Operational) A publication which carries current public news other written features and illustrations, printed daily of periodically for sale.
NEWSPAPER: (conceptual) is an unbound printed publication issued at regular intervals which presents information in words, often supplemented with pictures sandman et al (1976) in Alozie (2009; p.3)
READERSHIP: (operational) Individuals or groups who expose themselves to news contents in newspapers.
READERSHIP: (conceptual) the percentage or number of persons who reads a publication or advertisement (Dictionary of Mass Communication 2005).














CHAPTER TWO
2.0 LITERATURE REVIEW
2.1 CONCEPTUAL FRAME WORK
HISTORICAL BACKGROUND OF SENSATIONAL HEADLINES
Historically, sensational headlines started far back 1895, when the popularity of the press declined in both England and America. Circulation of newspapers dropped and publishers and editors were not happy about the situation, Ogunsiji (2007). The editors believed that only a new approach to reporting could solve the problem. Yellow journalism that presents little or no legitimate well-researched news and instead uses eye- catching headlines to sell more newspapers, dominated the scene of newspapering as at that time.
However, Ukozor (2006, p.24) noted that yellow journalism embraced the publications of sensational news such as sex, divorces, gossip, romance, scandal and violent news such as kidnapping, fire war, murder and rape.
Joseph Pulitzer and Williams Randolph Hearst were closely associated with the introduction of sensational journalism.
Pulitzer published the New York World, invented "Muckraking" and that was his major contribution to sensational journalism.
On the other hand Heart founder of the New York journal introduced the type of sympathetic women's writing often referred to as "Sob Sister".
Also, by extension, the term yellow journalism or sensationalism is used today as a pejorative to decry any journalism that treats news in an unprofessional or unethical fashion.
The Nigeria newspapers adopted sensational journalism especially in casting of headlines without considering the ethical implication. According to Nwabueze (2009. p.418), ethics refers to the behavioural and moral guiding principles and code ethic a person or group of persons voluntarily choose to observe in the course of plying their trade.
In further elaboration, it is that branch of philosophy that deals with what is morally good or bad, right or wrong. It deals with decision to choose to do well because it is good and leave what is bad because it is bad Kogah (2009, P.33).
SENSATIONALISM NEWS IN FRONT PAGE
The "front-page" is in many ways the newspaper's "Standard", its flag, its family crest and shield; it is a symbol of what the paper stands for. The front-page of a paper is analogous to an event poster. It is the newspapers most powerful advertising tool when attempting to engage the impulsive shopper. Some may recall historical images of a paperboy standing on a New York street corner, holding newspapers front-page for all to see, while he shouts out the day's headlines. Like a vendor at the ball park, headlines are shouted to entice and remind customers that this is a must have product. While, a common scene at the end of World War II, a person would be hard pressed to find newspapers being sold in this fashion today. However, the idea that sensational and interesting headlines sell newspapers, is still active today (Patten 1986). Just as titles have been an important part of any book, essay or thesis, in the world of media headlines are just as important of a tool for both journalists and editors. Headlines are designed to create interest in the story, they are an advertisement and an announcement. Garst and Bernstein in their 1982 book, Headlines and Deadlines: A Manual, discusses the importance of creating interesting or dramatic headlines for every story. His advice is to create interest without going so overboard as to disgust readers.
Along with many editors, Garst believes that the creative spirit of journalists is cut short when headlines are changed or altered by editors and censors alike. In fact, it was the shortly after the muckraking era in the early to mid-nineteenth century, journalists began to debate amongst themselves over the levels of sensationalism in the news. It was at this time that standards and practices began to be more widely accepted (Starr 2004). Newspaper Editors throughout history have known that the front-page is of vital importance to the editor, to give a summary of the day's most important news, and to stimulate daily circulation (Stepp 2000). The front-page is what the consumer sees first, so 8 it is also a marketing tool to fuel sales. The editor, among other duties, approves or disapproves a headline to go with a story and its content. Gilmore (1976) also discuss in his book Modern Newspaper Editing, the problems that editors face when creating interest in stories and warn that editors should use care when deciding how to depict headlines. Gilmore states that while editors have the power to change or reword an author's headline they should refrain from the temptation to exaggerate or misrepresent the content of the article.
READER PREFER SENSATIONAL NEWS
Sensational events are events that break from the norm, are different, extraordinary, strange, odd, unusual, unexpected, astonishing, amazing, bizarre, weird and generally uncommon. Further, sensationalism is the practice of writing to entice, attract, stimulate, arouse, exaggerate and generally provoke an emotional response in readers (Garst and Bernstein 1982). The assumption that readers prefer sensational stories, and that newspapers cater to this demand was explored by Morris G. Caldwell's 1932 paper, "Sensational News in the Modern Metropolitan Newspapers". Caldwell picked six major newspapers over a two-month period, and coded for 22 themes, and their sensational nature. Caldwell found that newspapers appear to cater to this preference, specifically on front-pages, as compared to the entire paper. Caldwell found that from 29 to 47 percent of all front-page stories were sensational; while sensational levels throughout the entire paper were lower. This idea that people liked to be entertained, and are most entertained by sensational stories can be arguably traced back to the earliest stories and oral traditions of many cultures. From the time that news and information was first shared by the nightly fire, to the earliest written mythologies and onward to the present, the individual fascination people have with the extraordinary stories lies in imagination and individual psychology. From a political science  perspective, the idea that the public prefers dramatic emotional stories rather than hard facts and information was enunciated in the colonial era by the United States "Federalists" (Popkin 1994). As will be discussed later in this paper, the Federalists believed in the idea that people are more subject to passions than knowledge; an idea that is seemingly embraced by media leaders of today. The assumption that the public is short in attention span and shallow in interests is often perpetuated by journalist themselves, who describe Americans as being more interested in short and sensational snippets of information, than they are in accurate news. In an era of television, video and internet, individuals can change a channel or click away from a site, with ease and lack of thought.
There is a common adage: people like dirty laundry. It is the dramatic, sudden or out of the ordinary that really entices readers. While there are appropriate methods of verification required during the gathering or investigative phase of journalistic research it is the practices of editors and executives that prioritize and edit reports that most applies to this research. The journalistic code of ethics outlines appropriate professional conduct in each of the three areas of journalistic endeavor. This research will examine how editors and executives, who have the authority to direct the activities of the journalist under their supervision, and the power to select, prioritize and report in a fashion that suits the newspapers business and or their political agendas (Karolides, 2006).
CHALLENGES FACING NEWSPAPER INDUSTRY
The public however has limited time and resources to acquire all the information available consequently, it has to select information, a fact which in turn leads to greater competition for the newspaper industry, Konkwo (2003, P.48). Despite these challenges, the media are expected to abide by the cardinal bench masks of successful media practice, they include knowing how to process information and knowing how to tailor that information to meet the needs and expectations of readers, Kogah (2007.P.30).
However, but all too often, several media organizations. In an attempt to evade rules and make money, have violated the ethical standards. The media have some responsibility to the society, thus the media informs, educates and entertains the public. Obiagu (2009, P.58), noted that social responsibility is an emerging corporate discipline which imposes a management obligation on every organization to put the interest of the people first in all matter that relates to the conduct of the enterprises and to serve the primary needs satisfaction.
To Kogah (2007, p. 39) it is important for media to begin to work towards building effective ways of regulating journalists performance. Nigerian journalists must remember that ethics is tantamount to credibility which is all about balancing and being objectives.
In addition, newspaper readers are made up different categories of individual who expose themselves to the message or content of the newspaper. As society grows and modernizes, it becomes more dynamic complex and sophisticated, the change that follows the dynamics of society produces situations of differing valves, backgrounds, expectations and needs among the population.
Further, commenting on the demands of the changing newspaper industry, Bittner (1996. p.74) as cited in Ukozor (2003. p.54) says
"With shorter work weeks, an increase in leisure tune and the growth of radio, television and other electronics media. The overall time people devoted to reading newspapers is diminishing... the recession of the late 1980s and early along with data showing declining readership levels has equally alerted the newspaper industry to the need for significant change if it was to survive and be a viable medium"
According to Konkwo (2007, p.48) a clear understanding of what the audience is made of, as well as its manifest or latent needs in terms of the content Without the audience, the process of mass communication cannot be complete. This is because the audience justifies the production and presentation message and success and failure of newspaper industry depends on how readers understand the messages. The newspapers understand the reader's feelings about their newspaper through researcher study, thereby helps in shaping their style of writing. However, it is the aggregate majority of these reactions or opinions expressed with certain issues by members of the audience or readers that is regarded as public opinion.
To this extent, therefore, to be relevant or effective, newspaper houses should conduct a research and make use of data obtained from audience survey in newspaper production.
2.2 THEORETICAL REVIEW
NEWSPAPER OWNERSHIP AND EDITORIAL INFLUENCE
Ownership of newspaper is one of the problems against press freedom. The ownership of newspapers and the influence of ownership on editorial matters. According to Ogunsiji (2007) the ownership of newspaper, that is, the proprietor or owner whether individual, group or government. A newspaper may be owned by private citizen as in the case of sun newspaper and government owned newspaper as in the case of state man newspaper. In addition, a newspaper may be owned by a group of people or by corporations.
More so, one of the characteristics of newspaper independently owned by individuals or group is that such newspapers enjoy more freedom in criticizing government policies, activities and functionaries. The hands of government owned newspapers are curtailed and so they can hardly be found criticizing government on anything, the government dictates the tune. Another characteristic of the private owned newspapers which are heavily are subsidized annually. Independent newspapers are commercially oriented while government newspapers are regarded as one of the state utilities meant to serve the public. To Zaggi (2007) the ability of media outlet to produce credible, factual, balance and objectives news, either in the form of editorials, interviews, commentaries etc, to its readers, depends largely on the editorial independence of the media professionals involved.
It is alarming, seeing what the media in Nigeria disseminate as news to its readers.
The practitioners in such media houses have tumed to be sycophants, praise singers and trumpet blowers who are good in publishing devils to be saints and sin to righteousness.
They no more see any bad thing in those in power, no matter the magnitude of devil these people commit. Either rightly or wrongly the independent newspapers are also judged to be putting out better products than the government newspapers. The reason for this, is not for seek. Since independent newspapers are commercially reoriented, they can afford to hire-priced managerial talents in the head office as well, trained reporters and experience editors.
What impacts then, that ownership have on editorial matters? The question or problem of ownership control over newspaper and editorial interference is a universal phenomenon. To what extent does newspaper ownership influence what gets published in their paper? This is a very important question- a tough nut to crack. However, one has to face facts and tell the truth, newspaper publishers do influence the editorial policies of their newspaper but the degree varies from paper and instance where publishers in collaboration with the editors of their newspapers have trimmed, killed, slanted or displayed a reporter's story in such a way as to support an official version. According to Pratta (2007) crucial reasons that has militated against achieving editorial independence in Nigerian is media ownership. The ownership of media outlets has great influence in the direction of its editorial contents as the saying goes "He who pay the piper, dictates the tune." It is common knowledge in Nigeria that government owned newspapers, though publicly funded have in most instances, become the mouth pieces of the government in power.
Most government newspaper hardly carries negative news concerning government activities. Independent newspaper whose publishers political leaning favour the government, sometimes avoid publishing any damaging stories about the government policies or activities. Newspapers that get patronage from govemment by way of advertisements always shy away from criticizing the government. This is particularly true of Nigeria newspapers. The situation is not too different in developed countries. For instance, a charge contained in the December 20, 1969, issue of the globe magazine, explains that point better. The charge reads in part in the twelve years in which Robert Stanfield was premier, there wasn't one word or criticism of his administration on him in the Halifax papers. But it was that way even before Nova Scotia tuned conservative with Stanfield. While Henry Hicks was premier he too was the apple of their eye.
Bearing on this, Agbaje (2009) noted further that any article or story against the publisher of a newspaper may not sea the light the day in the paper. During the political era of the second republic in Nigeria one could hardly se any negative article or story. about Chief Obafemi Awolowo published in the Nigeria tribune nor could one find any negative story about Shagari or NPN published in the new Nigeria or Nigeria Herald.


HISTORY OF SUN NEWSPAPER:
The sun newspaper limited was incorporated on March 29, 2001, to undertake the business of printing and publishing. It is owned by Chief Orji Uzor Kalu. The company's flagship title the sun joined the swelling ranks of the ever-vibrant Nigerian press on Saturday January 18, 2003, as a weekly and June 16, 2003 as a daily. The sun voices of the nation, Alozie (2005, p.51). The sun is king of the cosmic world. The essence and spirit of a newspaper go beyond the elementary distinction in size. Beyond that, the sun is a special newspaper that looks at news whatever the subject of the news-largely from the human angle. According to sunnewsonline.com, the sun newspaper is a paper of human voice, capturing the unpredictable and the daily heartbeat of humanity in lured and crisp prose. The sun newspaper is a mirror that reflects reality. And, like a good mirror it reflects life from all nuances-politics, economy, crime, religion, sports, arts and culture, fashion and lifestyle, the rich, poor, the stars and the ordinary the suners and the saints, warts and all. The sun mirrors the totality of people's actions or in actions in bold and dramatic language.
ITS MISSION
The mission of sun newspaper is to practice journalism in the classical tabloid newspaper, tradition of presenting the news and features in an exciting style, with impact objectivity and appeal that generates returns to all stakeholders. The society, the investors and the practitioners "We pursue our mission by striving to be the highest circulating newspaper in Nigeria and Africa which delivers superior reader satisfaction. To be a dominant media content provider in Nigeria and Africa. To create business processes and system that is driven by the brightest and best people around. To use the best available technology system to provide rich content on different media platforms.
CORE VALUES
The sun passionately subsists on the core values of innovation leadership, integrity and people. The sun's pride is on their ability to create empathy with people through publication of stories that are impactful.
MANAGEMENT
The sun publishing limed is managed by a professionally competent and experience: team who has a combined cognate experience of over 200vears.
READERSHIPS
The sun newspaper readership is clearly segmented by social class. The sun is a newspaper that focuses on news from the human perspective. It also reports politics. sports, entertainment, celebrities, arts, and culture, crime, economy, religion. The sun brand offers two promises consistent quality and superior valued which comes inform of emotional gratification that the brand engenders. Its editorial menu appeals to any one who is passionately interested in humanity. Its primary target group is adults (male & female) in the 18-45 years' age bracket and in the B and C social class. These two classes are the larger socio-economic class, hence the popularity of the sun among these groups. Psychographically, they are ambitious, fairly sophisticated, independent, career conscious and upward mobile. The secondary target group is of the age bracket of 45-70, they are predominantly of the AB social-economic classes.
CIRCULATIONS
The sun newspaper has eight zones Abuja. Kano, Jos. Enugu. Ibadan, Benin, Aba and Lagos zones to meet the distribution and marketing objectives. Within these zones, a number of tones have been designated as distribution hubs from the Lagos base, the sun is presently distributed in 260 towns including the 36 states capitals. These distribution points are reached by air and by the use distribution vans. To effectively service these distribution centres, they have opened 42 outstations offices under the first phase of the outstation office development plan. The ambition is to have 100 outstation offices nationwide since its debut; the sun's total safes figure is progressively growing. thus triggering off a re-engineering fever in the industry. With a daily print-run of 130,000 copies. 135,000 for weekend titles and an average of 80 percent sales. The sun is now the highest selling newspaper in Nigeria.
AGENDA SETTING THEORY
Agenda setting is taken as a theory used by the dictatorship governments, but can also be seen in democratic as well as dictatorial nations. Here, the media cannot offend or go against the majority or dominant groups. Media must remain subordinate to the agenda setting.
It is believed that state information, when distributed, might put security at risk and cause to be a national threat. Thus, the theory is justified by saying that state is greater than individual rights where state controls the media, especially in the time of emergencies like wars and conflicts. These situations might be internal or external.
Democratic governments also use this approach as the only option in these types of conditions. They also justify the process as to preserve social order and harmony but minority views are not censored unless the authorities do not take it as a threat to their power
Headlines on newspapers is taken as a weapon of the powerful. It is used to increase the power of the rulers. The authorities control media by providing rights and license to some media and not to some. Ambiguous rights are given to media and harm journalists if they do not agree to the understood censorship rules. The authorities can also cancel the license
Sensitive issues are mostly not published or are published through some headlines on newspapers. There are many kinds of censorship like political censorship, military censorship, religious censorship, economic censorship, ete. Having said, the theory does not encourage homogeneous and national culture like Totalitarianism.
2.3 	REVIEW OF RELATED STUDIES
Social responsibility theory was first enunciated in America in the 1940s. by the commission of freedom of the press, Konkwo (2003). The obligations of the press are mainly to be met by setting high or professional standards of in formativeness, truth, accuracy, objectivity and balance. In accepting and applying these obligations, media should be self regulating, with the framework of law and established institutions. The society and the public have a right to expect high standards of performance and intervention that can be justified to secure a public goal.
The researcher adopted the social responsibility theory in order to explain the responsibility of the press and ethical standard as it regards to the use of sensational headlines in newspaper business in Nigeria. The theory will be appropriate to explain the problem of this study, which is the use of sensational headlines in newspapers, which is an unethical practice, the social responsibility theory deals with moral practice and professionalism. The theory states that the media should be responsible to the society as regard to the quality of the messages and programmes they transmit, Uwakwe (2007, P.73) says the media must tell the truth, many businesses with social obligation arid observe ethics. Indeed, the theory came along with ethics.














CHAPTER THREE
3.0 	RESEARCH METHODOLOGY
This is concerned with the research methodology: this includes the method that was adopted in the research work.
Survey research method was adopted for this study the reason for the choices of the material was because peoples view and opinion on the subject matter constitute the sources of the primary data used for the paper.
3.1 	RESEARCH DESIGN
The research design to this study was content analysis and survey research methods; content analysis was chosen to analyze the sensational headlines in sun newspaper. The survey method was also chosen because it helps to standardize the research question ensuring that the researcher asked exactly the same question in the same way, guarantee as much as possible ensuring uniformity of answers from the respondents. The survey design may be used for descriptive purpose and it is mainly employed in studies that have individuals as the unit of analysis.
3.2 	AREA OF STUDY
The researcher in order to get authentic material conducted the study on newspaper readers and the content (headlines) of sun newspaper was used as a case study to find out whether Nigeria newspapers use sensational headlines.


3.3 	POPULATION OF THE STUDY
The researcher used newspaper reader in strategic points in Ilorin metropolis. As a result, the researcher embarked on accidental procedure of non-probability sampling since the respondent come and buys newspaper and does not reside there so anybody seen at the newspaper stand can be selected as a sample and information gathered would be use for generation.
3.4 	SAMPLES AND SAMPLING PROCEDURE
The sample figure used for this research project was drawn from strategic points of newspaper stands in Ilorin metropolis. On the other hand, the sampling procedure was the questionnaire which were designed and used in this study to gather data that will elicit answers to the research questions posed in chapter one of this study.
The total number of one hundred and fifty (150) copies of questionnaire will be distributed within llorin metropolis, that is, the 10% educated adults in Ilorin.
3.5 	SOURCES OF DATA
Embraced both primary data, which are data collected first hand from the field to this regard the researcher will be using questionnaires, interviews and code sheet as primary sources of data for this study, and secondary data obtained second hand from published sources like, books, journals, encyclopedia, internet websites will also be used.
3.6 	INSTRUMENTS FOR DATA COLLECTION
The fact that the researcher embarked on accidental type of non-probability sampling method of data collection. The researcher will be using code sheet and questionnaire to get available information in line with the area of study. Code sheet was used to record the sensational headlines on sun newspaper.
3.7 	VALIDITY OF INSTRUMENT
The questionnaire was designed under the supervisions of the Lecturer (supervisor) and used in this study to gather data that will elicit answers to the research questions posed in the research question in chapter one of this study. Also the code sheet used in recording data from the content of the sun newspaper was inspected before used.
The researcher used questionnaire questions because the researcher embarked on survey research and the appropriate instrument is questionnaire and interview to elicit answers form the respondent.
The questionnaire form of obtaining data was used for the following reasons:
1. It gives greater confidence to the respondents to express themselves freely because of anonymity.
2. Due to lack of pressure, questions are factually answered.
3. Uniformity is achieved due to standardize wordings in questions.
3.8 	ADMINISTRATION OF THE INSTRUMENT
The researcher administered the questionnaires to the respondents personally and retrieve the items also thereafter, processing of collected data was carried out.
3.9 	METHOD OF DATA ANALYSIS
The simple percentage was used to analyze data, for this study. This method of data analysis is simplistic adequate in terms of data analysis and actually involves calculation in percentage of number of respondents that chose particular response category as against the other. 
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[bookmark: _Toc156054185]4.0	INTRODUCTION
This chapter presented and discussed data gathered for the study. Three research objectives were formulated for this study. The data for the research objectives were presented using percentage and frequency tables. A total of one hundred and fifty (150) copies of questionnaires which contain 20 items were distributed. All the 150 copies of questionnaires representing 100% were chanced to be retrieved from the respondents for analysis. Data gathered from the field for this study were analysed using simple descriptive statistical tools according to variables, frequency and percentage.
4.1 	DATA ANALYSIS
TABLE 1: Age of the Respondents.
	AGE
	FREQUENCY 
	PERCENTAGE %

	18-25
	60
	40

	26-35
	38
	25.3

	36-45
	39
	26

	46- above
	13
	8.7

	TOTAL 
	150
	100


SOURCES: Research Field survey 2025
Table 1 shows that 60 (40%) were between the age of 18-25 years, 38(25.3%) were between 26-35, 39(26%) were between 36-45 while 13(8.7%) were between 46 and above years of age. This implies that majority of the respondents were between 18-25 years old.
TABLE 2: Gender of the respondents 
	GENDER
	FREQUENCY 
	PERCENTAGE %

	Male
	72
	48

	Female 
	78
	52

	TOTAL 
	150
	100


SOURCES: Research Field survey 2025
The table above also revealed that 72(48%) of the respondents were male while 78(52%) were female. This implies that female participated in this study than male.
TABLE 3: Occupation of the respondents 
	OCCUPATION
	FREQUENCY 
	PERCENTAGE %

	Civil servant 
	48
	32

	Student 
	61
	40.7

	Business owner
	31
	20.7

	Others 
	10
	6.7

	TOTAL 
	150
	100


SOURCES: Research Field survey 2025
The table also disclosed that 48(32%) of the respondents were civil servants, 61(40.7%) were students, 31(20.7%) were Business owner while 10(6.7%) engaged in other occupation. This implies that majority of the respondents were students.
TABLE 4: Marital Status 
	MARITAL STATUS
	FREQUENCY 
	PERCENTAGE %

	Single 
	100
	66.7	

	Married 
	50
	33.7

	TOTAL 
	150
	100


SOURCES: Research Field survey 2025
The table above also revealed that 100(66.7%) of the respondents were single while 50(33.7%) were married. This implies that single respondents participated in this study than married respondents.
TABLE 5: Educational qualification of the respondents 
	EDUCATIONAL BACKGROUND 
	FREQUENCY 
	PERCENTAGE %

	SSCE
	31
	20.7

	OND/ NCE
	62
	41.3

	HND/ BSC 
	41
	27.3

	MA/MSC
	16
	10.7

	TOTAL 
	150
	100


SOURCES: Research Field survey 2025
The table further shows that 31(20.7%) of the respondents were Senior School Certificate (SSCE) holder, 62(41.3%) were OND/DIPLOMA holder, 41(27.3%) were HND/BSC holder while 16(10.7%) possess MA/MSC. This implies that the OND/ NCE holder participated most in the study.
TABLE 6: How often do you read newspapers?
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Daily
	50
	33.3%

	Weekly 
	30
	20%

	Occasionally
	20
	13.3%

	Rarely  
	50
	33.3%

	Total
	150
	100%


SOURCES: Research Field survey 2025
According to the table, 50 (33.3%) read newspaper daily, 30 (20%) of the respondents read news paper weekly, 20(13.3%) read newspaper occasionally, while 50(33.3%) read newspaper rarely. This implies that people read the sun newspaper.
TABLE 7: Do you read Sun Newspaper.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Yes
	125
	85%

	No
	25
	15%

	Total
	150
	100%


SOURCES: Research Field survey 2025
In the table above, it is represented that 125(85%) respondents read sun newspaper, while 25(15%) didn’t read sun newspaper.
TABLE 8: Does the content of the sun newspaper aid your reading of the newspaper
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Yes
	100
	60%

	No
	50
	40%

	Total
	150
	100%


SOURCES: Research Field survey 2025
In the table above, the result shows that 100 respondents said "Yes" to the question above representing 60%, while 50 respondents said "No" which 40%, this implies that the boldly written headlines of the newspaper attract readers to read the paper.
TABLE 9: Sensational headlines grab my attention more than regular ones.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	60
	40%

	Agree
	70
	46.6%

	Neutral
	10
	6.6%

	Strongly disagree
	5
	3.3%

	Disagree
	5
	3.3%

	Total
	150
	100%


SOURCES: Research Field survey 2025
The table above shows that 60(40%) respondents strongly agree, 70(46.6%) also agree, 10(6.6%) are neutral, 5(3.3%) strongly disagree and disagree. this implies that Sensational headlines grab my attention more than regular ones.
TABLE 10: I am more likely to buy Sun Newspaper because of its bold and eye-catching headlines.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	75
	50%

	Agree
	30
	20%

	Neutral
	5
	3.3%

	Strongly disagree
	30
	20%

	Disagree
	10
	6.6%

	Total
	150
	100%


SOURCES: Research Field survey 2025
The table above shows that 75(50%) respondents strongly agree, 30(20%) also agree, 5(3.3%) are neutral, 30(20%) strongly disagree while 10 (6.6%) disagree. this implies that majority of the respondents are likely to buy Sun Newspaper because of its bold and eye-catching headlines.





TABLE 11: Headlines in Sun Newspaper influence my decision to read specific stories.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	85
	55.6%

	Agree
	30
	20%

	Neutral
	00
	00%

	Strongly disagree
	15
	10%

	Disagree
	20
	13.3%

	Total
	150
	100%


SOURCES: Research Field survey 2025
	From the table 11 above, the analysis shows that 85 (55.6%) of the respondents strongly agree, 30(20%) also agree, none were neural, 15 (10%) strongly disagree, and 20(13.3%) also disagree. This shows that majority of the respondents agree that Headlines in Sun Newspaper influence their decision to read specific stories.
TABLE 12: Sensational headlines make the news more appealing to me.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	76
	50.6%

	Agree
	44
	29.3%

	Neutral
	10
	6.6%

	Strongly disagree
	15
	10%

	Disagree
	5
	3.3%

	Total
	150
	100%


SOURCES: Research Field survey 2025
	From the analysis above, 76(50.6%) of the respondents strongly agree, 44(29.3%) also agree, 10 (6.6%) were neutral, 15(10%) strongly disagree, and 5(3.3%) disagree. This shows that Sensational headlines make the news more appealing to many respondents.
TABLE 13: I trust the accuracy of headlines in Sun Newspaper.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	80
	53.3%

	Agree
	50
	33.3%

	Neutral
	05
	3.3%

	Strongly disagree
	15
	10%

	Disagree
	00
	00%

	Total
	150
	100%


SOURCES: Research Field survey 2025
	From the analysis above, the table shows that 80(53.3%) of the total respondents strongly agree, 50 (33.3%) also agree,  05(3.3%) was neutral, 15(10%) strongly disagree, none of the respondents choose disagree. This shows that majority of the respondents trust the accuracy of headlines in Sun Newspaper.



TABLE 14: Sensational headlines influence public opinion even before reading the full article
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	101
	67.3%

	Agree
	29
	19.3%

	Neutral
	2
	1.3%

	Strongly disagree
	8
	5.3%

	Disagree
	10
	6.6%

	Total
	150
	100%


SOURCES: Research Field survey 2025
	The table above shows that 101(67.3%) strongly agree, 29(19.3%) also agree, 2(1.3%) are neutral, 8(5.3%) strongly disagree while 10(6.6%) also disagree. This shows that Sensational headlines influence public opinion even before reading the full article.
TABLE 15: I would still buy Sun Newspaper even if it had less dramatic headlines.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	50
	33.3%

	Agree
	30
	20%

	Neutral
	16
	10%

	Strongly disagree
	34
	22.6%

	Disagree
	20
	13.3%

	Total
	150
	100%


SOURCES: Research Field survey 2025
	The table above shows that 50(33.3%) of the respondents strongly agree, 30(20%) also agree, 16(10%) was neutral, 34(22.6%) strongly disagree while 20(13.3%) also disagree. This shows that majority of the respondents buy Sun Newspaper even if it had less dramatic headlines.
TABLE 16: I consider Sun Newspaper more entertaining because of its headline style.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	65
	43.3%

	Agree
	56
	37.3%

	Neutral
	00
	00%

	Strongly disagree
	14
	9.3%

	Disagree
	15
	10%

	Total
	150
	100%


SOURCES: Research Field survey 2025
The table shows that 65(43.3%) respondent strongly agree, 56(37.3%) respondents also agree, none of the respondent were neutral, 14(9.3%) strongly disagree while 15(10%) also disagree to the above statement. This implies that people consider Sun Newspaper more entertaining because of its headline style.




TABLE 17: I compare headlines of different newspapers before making a purchase.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	125
	83.3%

	Agree
	10
	6.6%

	Neutral
	05
	3.3%

	Strongly disagree
	10
	6.6%

	Disagree
	00
	00%

	Total
	150
	100%


SOURCES: Research Field survey 2025
	The table 17 above shows that 125 respondents representing 83.3% strongly agree, 10 respondents representing 6.6% also agree, 5 respondents representing 3.3%  were neutral, 10 respondent representing 6.6% strongly disagree while none of the respondents disagree. This shows that majority of the respondents compare headlines of different newspapers before making a purchase.  
TABLE 18: Sensational headlines are a major factor in the popularity of Sun Newspaper in Ilorin.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	80
	53.3%

	Agree
	50
	33.3%

	Neutral
	05
	3.3%

	Strongly disagree
	15
	10%

	Disagree
	00
	00%

	Total
	150
	100%


SOURCES: Research Field survey 2025
	From the analysis above, the table shows that 80(53.3%) of the total respondents strongly agree, 50 (33.3%) also agree,  05(3.3%) was neutral, 15(10%) strongly disagree, none of the respondents choose disagree. This shows that Sensational headlines are a major factor in the popularity of Sun Newspaper in Ilorin.
TABLE 19: Newspaper serves as substitute to other Newspaper.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	60
	40%

	Agree
	70
	46.6%

	Neutral
	10
	6.6%

	Strongly disagree
	5
	3.3%

	Disagree
	5
	3.3%

	Total
	150
	100%


SOURCES: Research Field survey 2025
The table above shows that 60(40%) respondents strongly agree, 70(46.6%) also agree, 10(6.6%) are neutral, 5(3.3%) strongly disagree and disagree. this implies that Newspaper serves as substitute to other Newspaper.





TABLE 20: I think newspapers use sensational headlines more for commercial gain than public interest.
	RESPONSE
	FREQUENCY
	PERCENTAGES

	Strongly agree
	50
	33.3%

	Agree
	30
	20%

	Neutral
	16
	10%

	Strongly disagree
	34
	22.6%

	Disagree
	20
	13.3%

	Total
	150
	100%


SOURCES: Research Field survey 2025
	The table above shows that 50(33.3%) of the respondents strongly agree, 30(20%) also agree, 16(10%) was neutral, 34(22.6%) strongly disagree while 20(13.3%) also disagree. This shows that newspapers use sensational headlines more for commercial gain than public interest.
4.3 DISCUSSION OF FINDINGS
DOES NEWSPAPER HAVE ANY ROLE TO PLAY IN THE MOBILIZING THE ELECTORATE FOR ELECTION?
This finding reveals that newspaper have role to play in the mobilizing the electorate for election, due to the fact that newspaper has the largest number in communication, 150 respondents opines with the instrument used which is questionnaire that the role of sun newspaper in mobilizing the electorate for election cannot be overemphasized and the crucial role they play during election is to mobilize the electorate, the need of The need of mobilizing for the electorate is very important.
HOW OFTEN DO PEOPLE READ SUN NEWSPAPER?
According to the findings, number of majority conclusion may be drawn from the result and findings of this study, it shows that respondents out of 150 respondents with the percentage of have read the sun newspaper in other to influence reader's choice. This implies that people have been able to read the sun newspaper.
WHAT ARE THE FACTORS AFFECTING READER'S ON THE SUN NEWSPAPER?
This study shows that there was factor that affected the use of the sun newspaper, The sun newspaper is in competition with other newspaper, as stated in the propaganda model generated its revenue from influence of reader's choice of newspaper.
Another factor affecting the sun newspaper is the use of others newspaper as political mobilization tools in Nigeria were we have private and public print media house.
DOES THE SUN NEWSPAPER INFLUENCE THE LIFE STYLE OF NIGERIA YOUTH?
This research will also serve as a resource base to other scholar and researcher interested in carrying out further research in their field, subsequently.
This study on the influence of sensational headlines on reader's choice on the life style of Nigeria youths will cover the content of popular foreign newspaper (Anglo African newspaper) in Nigeria with view of identifying the style change cause on the youths.
 The purpose of this study is to examine the Influence of sensational Headlines on Reader choice in Ilorin Kwara State.
The result obtained from the statistical analysis of the study data represented in the chapter to answer the research questions raise in the study. Percentage and frequency was used.
Definite Questions where, asked in the questionnaire to generate answers to each of the questions posed in the study. 150 questionnaires were administered to the respondent and all was returned and validated for the analysis.
Our findings confined that sensational headlines have play a major role in the reading of Newspaper in Ilorin Kwara State.
The findings prior to this question and supporting to a specific motion of it was recorded definitely that 40 out of 150 questionnaire distributed to individual as marked that is the instrument for this prove it that influence of "Sensational Headlines on Readers' Choice of Newspaper".







CHAPTER FIVE
SUMMARY OF FINDINGS, CONCLUSION AND RECOMMENDATIONS
5.1 	SUMMARY OF FINDINGS
The problem tackled in this study is the use of sensational headlines in newspaper production in Nigeria, which is against the professional ethics of journalism, and further elaborates whether the use of sensational headlines influence newspaper readership of which sun newspaper was used as a case study.
The study established through its findings that sensational headlines actually influenced reader to read a particular newspaper. As regarding the sun newspaper which was sensational headlines mostly on its front pages to attract readers.
The study also revealed that sensational journalism increase newspaper readership, but not for a long time. Especially when readers noticed that some stories exaggerate and other sensational headlines are used by the newspaper, as in the case of sun newspaper. More so through this study, it was also found out that readers felt bad about the use of sensational headline and said fraudulent. Bearing on the foregoing, the research discovered that the use of bolder headlines on the front pages of the sun newspaper, as well as its general content, currency and in-depth reporting among other factors, help in building readers preferences to read the newspaper.
Finally, code sheet was used to record the number and types of sensational headlines in the sun newspaper. The results explain that sun newspaper cast sensational headlines especially in the way they cast their front pages' headlines. The questionnaire questions were designed further to find out reader's mind on the influence of sensational headlines on newspaper readership. The research questions were answered based on the data gathered and analyzed.
5.2 	CONCLUSION
Undoubtedly, sensational journalism increase newspaper readership of the sun, as well as other newspapers. In view of the findings, it is necessary to note that the influence of sensational headlines on newspaper was discovered as reader's fraud and unacceptable. Korgah (2007), expresses that the motivation and object of this deliberate resort to an unethical practice is usually a financially consideration. However, in the case of individual journalist, there is usually a need to understand the official interests of the owners. In other instances, it is usually a case of appeasing certain narrow and parochial interest. But all of these practices go a long way toward vitiating the atmosphere of trust that should exist between the media and the public
This on the other hand puts to series questions on median credibility. Therefore, it is imperative that necessary measures on the part of media practitioners, especially those in the newspaper sector, should be put in place to advance the recommendations below.
5.3 	RECOMMENDATIONS
The imperativeness of the press cannot be over emphasized, as such print journalism which is the art of gathering editorial and non-editorial materials by professional writers with the aim of selling it in newspaper's to audience members. Who needs them to drench their hunger for information. Either to widen their horizon, or use it for formulating economic, social and political policies. This research study which is limited to the influence of sensational headlines on newspapers, using sun newspaper as a case study. However, it was discovered that sensational headlines did influence readers to read newspapers. As in the case of sun newspaper, bearing on this, the researcher recommends that:
• Newspaper practitioners should remain mindful of the ethics of professionalism when dealing with news dissemination especially in the print media sphere.
• Again, it is imperative that social responsibility philosophy of the press which is being operated in the country should be adequately understood by print media practitioners.
This in the long run will assist them serve the audience better.
The researcher is also of the suggestion that another study replicating the present one on a wider sphere, should be conducted to involve more newspaper.
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QUESTIONNAIRE
Dear respondent,
	I am a student of the department of Mass Communication, Kwara State Polytechnic, Ilorin, currently conducting a research on the topic. INFLUENCE OF SENSATIONAL HEADLINES ON READERS CHOICE OF NEWSPAPERS IN ILORIN, KWARA STATE.
	Kindly complete the attached questionnaire as objectively as possible, be assure that the information provided will be treated confidentially.
PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(S) ON A QUESTION.
SECTION A:
Demographic Information
1. Gender:  Male   ☐ Female ☐ 
2. Age range:  18–25 ☐  26–35 ☐  36–45 ☐  46 and above ☐
3. Marital Status: Single   ☐ Married ☐ 
4. Occupation:  Student ☐  Civil Servant ☐  Business Owner ☐
5. Educational qualification:  WAEC ☐ OND/NCE ☐  HND/BS/BA  ☐ MA/MSC and above  ☐
SECTION B:
6. How often do you read newspapers?  Daily ☐  Weekly ☐  Occasionally ☐ Rarely  ☐
7. Do you read Sun Newspaper?  Yes  ☐  No  ☐
8. Does the content of the sun newspaper aid your reading of the newspaper? Yes ☐  No  
SECTION C
Influence of Sensational Headlines
(Tick the option that best represents your opinion.)
SA: means    Strongly Agree 	A: Agree  N: Neutral    D: Disagree  SD: Strong disagree
	Statements
	Strongly Agree
	Agree
	Neutral
	Disagree
	Strongly Disagree

	9.  Sensational headlines grab my attention more than regular ones.
	☐
	☐
	☐
	☐
	☐

	10.  I am more likely to buy Sun Newspaper because of its bold and eye-catching headlines.
	☐
	☐
	☐
	☐
	☐

	11.  Headlines in Sun Newspaper influence my decision to read specific stories.
	☐
	☐
	☐
	☐
	☐

	12.  Sensational headlines make the news more appealing to me.
	☐
	☐
	☐
	☐
	☐

	13.  I trust the accuracy of headlines in Sun Newspaper.
	☐
	☐
	☐
	☐
	☐

	15.  Sensational headlines influence public opinion even before reading the full article.
	☐
	☐
	☐
	☐
	☐

	16.  I would still buy Sun Newspaper even if it had less dramatic headlines.
	☐
	☐
	☐
	☐
	☐

	17.  I consider Sun Newspaper more entertaining because of its headline style.
	☐
	☐
	☐
	☐
	☐

	18.  I compare headlines of different newspapers before making a purchase.
	☐
	☐
	☐
	☐
	☐

	19.  Sensational headlines are a major factor in the popularity of Sun Newspaper in Ilorin.
	☐
	☐
	☐
	☐
	☐

	20.  I think newspapers use sensational headlines more for commercial gain than public interest.
	☐
	☐
	☐
	☐
	☐
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