CHAPTER ONE
1.1 BACKGROUND OF THE STUDY
This study is on The Influence Of Western Television Programmes On The promotion indecent dressing among Kwara State Polytechnic Students using Caritas Polytechnic Students as a case study. The term culture has been defined differently by different people. The different definitions attached to culture are based on the differences in the orientation of the people.
According to Ekeh (2019), culture is construct used in an attempt to analyze and integrate events and ideas in broad spectrum of areas of society. Jekayinka (2022), states that from wider perspective, culture includes the total repertoire of human action which are socially transmitted from generation to generation. Obiora (2022), says the transformation of culture is gradual and not sudden. He (2022), contends that culture is a continuous process of change. It changes exactly the same way as the human being change. It is dynamic, learned, acquired, transmitted or diffused through contact or means of communication flow from generation to another. The Nigerian culture is observed to be fading out as a result of the acceptance and adaptation of the modernist's solution on to underdevelopment. One of such theories which relates to this subtle method of assault international communication is given by Lerner (2016).
In his concept of “empathy”, Lerner states that the inhabitants of third world nations must learn to empathize with the West for modern transformation of their societies to be possible. Schramm (2014), on the other hand, developed an interesting model in which he equates the level of social development of communication to various nations. Access to these modern mass media (Radio, Television, films, telephone, and newspapers) is linked to individual modernity. Nigeria and other third world countries have reacted to these finding by inventing a substantial amount of their foreign exchange earnings to import radio and television transmitters and sets. The television programmes especially provide many powerful models for children and abundant opportunities for observational learning. 
The television programmes include: Depiction of sex, Violence, Drug and Alcohol used, Vulgar Language – behaviours. Etc. that most parents do not want their children to imitate.
Studies have been found by early adolescence that the average Nigerian children have watched thousands of dramatized murders and countless other acts of violence on television (www.encarta.com). For many years, psychologists have debated the question of whether watching violence on Tv have detrimental effects on children. A number of experiments both inside and outside the laboratory have found evidence that viewing Tv violence is relayed to increased aggression in children.
Nigerians as exemplified by trends in Enugu Metropolis where Western exports of television entertainment, information are shown in NTA Enugu, ESBS Television, Minaj Channel, Cartoon Network, ESPN “Expanded Sports programmes Network” channel provided by various satellite transmission operators as DSTV, Multi Choice, Music television, Eurosports, etc. Have raised Nigerians eyebrows to such Western television programmes. Thereby, making them to behave like them, associate with them and even
 Speaks like them. Even our generation that is shown on NTA Enugu and the youth perspective on ESBS are presented by youth and replete with music video of Western origin dominated by rape stars as (Late) Tupac, Beyonce, Ashanti, 50- Cent, Scan Paul. Kelly Rowland, Celine Dion, etc. It is the researcher’s believe that western television especially American television exports have a strategic “weapon” aimed to overpower the indecent dressing of Nigerian youths.
1.2 STATEMENT OF THE RESEARCH PROBLEM 
The influence of Western television programmes on the promotion of indecent dressing among Kwara State Polytechnic students has become a significant issue in Nigeria. One of the key challenges is the absence of a comprehensive policy framework to regulate the exposure of youths to these programmes. This lack of regulation allows for the unchecked dissemination of content that often promotes values conflicting with Nigerian cultural norms, making it difficult for young people to discern between acceptable and unacceptable dressing standards.
Furthermore, the erosion of cultural values is a growing concern. As students consume more Western content, there is a noticeable decline in the appreciation and practice of Nigerian traditions and customs. The glorification of Western lifestyles, particularly those portrayed in American media, has encouraged the imitation of dressing styles that are considered indecent by local standards. This cultural shift poses a threat to the preservation of Nigeria’s rich heritage.
Another issue is the mental conditioning or brainwashing of Nigerian youths. Repeated exposure to Western ideologies has created a perception that Western culture is superior, leading many students to disregard their indigenous values. This mental shift is further reinforced by peer influence and social media, which amplify the adoption of Western dressing trends and lifestyle choices.
If these problems are not addressed promptly, there could be severe consequences, including the complete erosion of Nigeria’s cultural identity. The increasing promotion of indecent dressing undermines the socio-cultural fabric of the nation, highlighting the urgent need for measures to protect and promote Nigerian values among the youth.
1.3 OBJECTIVE OF THE STUDY
The researcher’s objective is to conduct in-depth research on the influence of Western television programmes on the indecent dressing in Nigerian youths with an insight to determine its implication to the indecent dressing in Nigerian youths are:
1.To show how the contents of Western television programme affects Nigerian Polytechnic students. 
2. To examines its pervasive impact on the indecent dressing in Nigerian Polytechnic student.
3. To know how to isolate Western television programmes from Nigeria.
1.4. RESEARCH QUESTIONS
The research questions are arranged questions meant to be asked by the researcher and receives feedback (answer) from a respondent. For a researcher to achieve her aim, the following question should be used.
1. Do Nigerian youths expose themselves more to Tv than other media?
2. Do they prefer Western Tv programmes to locally produced ones and why if yes?
3. Do Nigerian youths identify more with locally or foreign Tv stars as models?
4. Will improvement of local Tv/movies industries improve Nigerian youths’ preference for local Tv product?
1.5. SIGNIFICANCE OF THE STUDY 
This research is significant as it seeks to address the dilution, domination, and potential absorption of African/Nigerian culture, which has traditionally been characterized by values such as good neighborliness, respect for elders, virtuousness, community orientation, and collectivism. By highlighting the influence of Western television programmes, this study aims to preserve these cultural values and promote their continued relevance in modern society.
Additionally, the findings of this research will serve as a valuable tool for the government and policymakers in formulating and implementing measures to regulate the influx of Western television content into Nigeria. These policies can help protect Nigerian youths from cultural erosion and ensure that the media contributes positively to national development.
The research also emphasizes the need to discourage the imitation of Western lifestyles and values, which often undermine indigenous traditions. By addressing this issue, the study will contribute to fostering a stronger sense of cultural identity among Nigerian youths.
Moreover, the study will provide insights into the critical role of the media in a country’s development. It will enable the government to better harness the mass media, particularly television, as a tool for promoting democratic ideals and driving overall development processes in Nigeria. This alignment between media content and national interests can significantly contribute to shaping a more culturally rooted and progressive society.
1.6.  SCOPE OF THE STUDY
The scope of this study is to find out how the Western Television Programmes affect the Indecent dressing of Nigerian Youths using Caritas Polytechnic as a case study.
The institution is been noted for a constant influence of Western television programs on their cultural values. Hence, the need for choosing the institution as a case study commenced.
In the cause of the research, oral interview were consulted on both staffs and students of the institution. But the research depends more on the questionnaire which were distributed to students and staffs and were completed and returned. The researcher also consulted some textbooks, Newspapers and journals which provided a lot of information pertaining to the study.
1.7. DEFINITION OF TERMS 
1.Influence: The capacity of Western television programmes to affect the behaviors, attitudes, and dressing styles of Kwara State Polytechnic students, either directly or indirectly.
2. Western TV Programmes: Television content produced in Western countries, particularly in Europe and America, characterized by their cultural values, fashion trends, and entertainment styles.
3. Promotion: The act of encouraging or popularizing certain behaviors or lifestyles, in this context, through repeated exposure to Western TV Programmes. 
4. Indecent Dressing: A style of dressing that is considered inappropriate or against societal norms in Nigerian culture, often involving revealing or provocative clothing.
5. Kwara State Polytechnic Students: The target population for this study, referring to individuals enrolled at Kwara State Polytechnic, Ilorin, who may be influenced by Western television programmes.



















CHAPTER TWO
LITERATURE REVIEW
2.1. CONCEPTUAL FRAMEWORK
INTRODUCTION
The influence of media, particularly Western television programmes, on societal behaviors and cultural norms has been a subject of significant academic interest. Among the various impacts, one area that draws attention is the effect on dressing styles, particularly among youth in academic institutions. Western TV programmes often showcase liberal values and fashion trends that influence viewers' perceptions and behaviors globally. In Nigeria, where cultural and societal expectations are deeply rooted, the adoption of dressing styles seen in Western media has raised concerns about the erosion of cultural values and the promotion of indecent dressing. This review explores the role of Western TV programmes in shaping dressing habits, with a specific focus on Kwara State Polytechnic students, examining the factors that drive this influence, societal perceptions of indecent dressing, and possible interventions to address the phenomenon.
2.1.1. MEDIA INFLUENCE ON CULTURE AND BEHAVIOR
Media has long been recognized as a powerful force in shaping cultural and behavioral norms. Scholars like Bandura (1977) emphasize in the Social Learning Theory that individuals learn behaviors through observation and imitation, particularly from models they perceive as aspirational or authoritative. Television, as a visual medium, amplifies this effect by combining auditory and visual stimuli, making the learning process more engaging and impactful. For instance, young people watching Western television shows may identify with characters or celebrities and emulate their lifestyles, including their fashion choices. Bandura’s theory highlights the importance of context in learning, suggesting that behaviors portrayed in an attractive or rewarding light are more likely to be imitated.
Research further suggests that youth are particularly susceptible to media influence due to their formative age and their tendency to explore identity and self-expression. This is particularly evident in how they adopt dressing styles as a means of aligning with global trends and signaling individuality. McQuail (2010) argues that media not only reflects societal norms but also actively participates in shaping them, thereby creating new trends and attitudes. In the context of Western TV programmes, liberal fashion styles often portrayed as symbols of freedom and modernity directly contrast with the conservative cultural norms prevalent in African societies. For instance, a show like Gossip Girl showcases characters in revealing and glamorous outfits, which may inspire young viewers in Kwara State Polytechnic to replicate these styles despite societal expectations of modesty.
Western TV programmes are often celebrated for their creative storytelling and high production quality, making them appealing to global audiences. However, this appeal brings a juxtaposition of cultural values. Scholars like Adesina and Adetayo (2019) note that this juxtaposition creates tension, particularly among young viewers navigating between global media influence and local cultural expectations. The portrayal of Western fashion as a hallmark of sophistication can lead to a perception among students that traditional attire is outdated or less desirable. This cultural conflict manifests in the form of dressing habits that may be perceived as inappropriate or indecent within the Nigerian context.
In conclusion, media’s influence on culture and behavior is profound and multifaceted. The combination of aspirational modeling, the active role of media in trend creation, and the high appeal of Western TV programmes contribute to shaping dressing styles among Nigerian youths. However, this influence is not without its challenges, as it often brings cultural conflicts and raises questions about identity and societal norms. Addressing these challenges requires a deeper understanding of media consumption patterns and the dynamics of cultural exchange.
2.1.2. WESTERN TELEVISION PROGRAMMES
The advent of Television Programmed can be traced back to 1959 with the establishment of the first TV station by Chief Obafemi Awolowo, known as the Western Nigeria Television (WNTV). This was followed by the creation of Eastern and Northern stations in 1960 and 1961 respectively (Obono & Madu, 2010). While the initial purpose of these regional TV stations was to promote political enlightenment and campaigns, their contributions to education, entertainment, and information were significant. The need for a more contextualized media practice led to the establishment of the Nigeria Television Authority (NTA) in 1976. Over time, the NTA took over all regional TV broadcasting stations but deviated from its original contextualization of media practice, becoming a tool for government propaganda and benefits, as explained in Obono and Madu (2010). This led to a critical debate on the deregulation of TV broadcasting in Nigeria. In 1992, a law was passed allowing private ownership of TV stations. As Rodney (2004) noted regarding deregulation, it provides a new social interpretation and challenge for both journalists and media owners to adopt the principles of new journalism emphasizing profitability and communication service. Consequently, TV stations such as Africa Independent Television (AIT), Galaxy TV, Silverbird TV, and others emerged, offering a variety of broadcasting styles including movies, soap operas, sports, music, and discussion programs, all aimed at educating, entertaining, and informing viewers. The emergence of locally private broadcast TV stations was complemented by the introduction of cable television stations in 1997, which focused more on Western values and lifestyles. While this new trend was widely accepted, it had its drawbacks, particularly in how it gradually eroded the Nigerian cultural values that should be preserved for sustainability by the youth population. These stations fell short of the Nigeria Broadcasting Corporation Code, which mandates the conscious protection of Nigerian culture. This is stated in Section 1.5.2 of its Code, which reads:
Broadcasting shall, among others:
(a) Seek, identify, preserve, and promote Nigeria's diverse cultures;
(b) Select, critically, the positive aspects of foreign cultures for the purpose of enriching the Nigerian culture;
(c) Develop and promote the application of indigenous aesthetic values;
(d) Promote the development of a high level of intellectual and artistic creativity.
(e) Foster generally acceptable moral, ennobling, and spiritual values.
2.1.3. CONNCEPT OF GLOBALIZATION 
The term globalization is often used to describe a contradiction in African culture or the advent of fast and reliable technology. Various scholars have defined and conceptualized globalization. Among them is Abduraheem (2010), who suggested in Orunmoluyi (2002) that globalization is the growing interaction of the national economy with that of the developed world, leading to a state of seamless capitalism. Furthermore, globalization is seen as a process of establishing a global market in which all nations are increasingly compelled to participate.
David (2002) also proposed that globalization is the process of harmonizing diverse cultures and beliefs. Therefore, the fundamental principle of globalization involves transcending national and continental boundaries to integrate the world system into a unified entity. In this context, the Nigerian aspect of culture is perceived to be in conflict with Western culture, which maintains a notion of cultural harmonization or superiority. 
Globalization can be observed in terms of broader TV and radio broadcasts, internet access, expanded transportation and courier services, among others. The shared cultural systems have, to some extent, either enhanced or undermined targeted cross-cultural values and patterns. Hence, it is essential to discuss the impacts of globalization on culture.
2.1.4. GLOBALIZATION AND NIGERIAN CULTURE
The influence of globalization on the cultural values of Nigerian youth is extensive and significant. Various channels through which globalization manifests have been discussed in the previous section. Duru-Ford (2002) noted that people's lifestyles have had to adapt due to the impact of globalization. For the purpose of this research, globalization will be examined from the media's perspective. Jean (2002) suggested that globalization has enabled the entire world to connect and tune into TV programs, films, news, music, lifestyle, and entertainment from developed countries. It's evident that the lifestyle of Nigerian youth, characterized by a strong Western influence, stems from exposure to Western TV programs and related content. This influence is noticeable in their clothing styles, eating habits, sexual orientation, career choices, and overall attitude. Consequently, the gap between the current younger generation and older adults (parents and caregivers) continues to widen, affecting familial relationships. Supporting this notion, Butcher (2003) stated that young individuals across the socio-economic spectrum believe their lives will differ from their parents in various aspects, including technological advancement, occupational changes, increased mobility, and thought processes. All these assertions are derivatives of globalization.
2.1.5. WESTERN TELEVISION PROGRAMMES AND DRESSING STYLES
Western television programmes frequently showcase fashion trends rooted in liberal ideologies and global consumer culture. Shows such as Keeping Up with the Kardashians, Gossip Girl, and various Western music videos prominently feature revealing, form-fitting, or unconventional attire. These depictions are often portrayed as aspirational, symbolizing confidence, success, and modernity, and they resonate strongly with young, impressionable audiences. The power of these visuals lies in their ability to create compelling narratives around fashion, presenting it as a key aspect of individuality and self-expression.
Studies have highlighted how Nigerian youths, through repeated exposure to Western TV content, internalize these styles and integrate them into their daily dressing habits. Ogbuji and Okoro (2011) argue that this emulation stems from a desire to align with the sophistication and cosmopolitan image associated with Western celebrities. The global appeal of these fashion trends is facilitated by the accessibility of Western media content via satellite television and streaming platforms. These platforms ensure unrestricted access to a wide array of foreign media, making Western fashion ideals pervasive in regions like Kwara State.
Empirical research underscores that these dressing trends extend beyond personal preference, influenced significantly by social pressures. Peer dynamics are particularly influential among students, with many adopting certain styles to gain acceptance and validation within their social circles. Western TV programmes intensify this phenomenon by establishing benchmarks for what is considered fashionable or desirable. As these standards are widely disseminated, traditional attire and modest dressing are often sidelined, perceived as less appealing or outdated. This shift is indicative of the complex interplay between media influence and social norms, where external trends overshadow indigenous cultural values.
In conclusion, Western television programmes significantly impact dressing styles among Nigerian youths, with their portrayal of liberal fashion ideals shaping local perceptions of style and identity. This influence, coupled with peer pressure and the widespread accessibility of foreign media, challenges traditional cultural norms and raises questions about the long-term implications for cultural identity in regions like Kwara State. Addressing this issue requires a nuanced approach that considers both the appeal of global fashion and the need to preserve cultural heritage.
2.1.6. PERCEPTION OF INDECENT DRESSING IN NIGERIAN SOCIETY
Indecent dressing is a polarizing issue in Nigerian society, particularly within academic institutions. It is generally characterized as wearing outfits that reveal too much skin or deviate from established cultural or institutional norms. Akinwale (2014) attributes the rise of indecent dressing among students to the pervasive influence of Western culture, often disseminated through media. This perception has provoked widespread criticism, with students adopting such styles accused of eroding moral values and disrespecting African cultural traditions. According to Akinwale (2014), the media’s promotion of Western ideologies significantly influences young people’s preferences, creating a generational divide in how fashion is perceived.
Cultural norms in Nigeria emphasize modesty, particularly for women. Traditional attire, such as iro and buba, agbada, and garments made from Ankara fabrics, symbolize not only clothing but also cultural identity, heritage, and a sense of respectability. These styles contrast starkly with the Western-inspired fashions frequently adopted by students, which are often more revealing or unconventional. Adesina and Adetayo (2019) argue that this contrast highlights the tension between preserving traditional values and embracing aspects of globalization. They emphasize that, while Western fashions offer an avenue for self-expression, they often clash with the conservative expectations of Nigerian society, particularly among the older generation who view such dressing as morally questionable.
Critics of indecent dressing contend that it perpetuates negative stereotypes about Nigerian youths, potentially tarnishing their social reputations and affecting their employability. Employers and older generations often perceive such dressing styles as indicative of a lack of seriousness or professionalism, which could hinder graduates' career prospects (Adesina & Adetayo, 2019). Similarly, Ogbuji and Okoro (2011) suggest that Western-inspired dressing styles, often portrayed in media, create unrealistic benchmarks of appearance, leading young individuals to adopt trends that might be inappropriate within their cultural context.
In response, institutions like Kwara State Polytechnic have implemented dress codes to address the issue. However, enforcement of these codes is inconsistent, leading to questions about their effectiveness in curbing the trend. Akinwale (2014) notes that institutional efforts to curb indecent dressing often lack adequate follow-through, as societal pressures and media exposure remain pervasive. Additionally, critics have argued that these measures might fail to address the deeper cultural and generational tensions that fuel the preference for Western-inspired dressing.
In conclusion, the perception of indecent dressing in Nigeria reflects a broader cultural conflict between traditional values and modern influences. While critics argue that Western-inspired fashions erode cultural heritage and promote moral decadence, proponents suggest that these styles represent personal freedom and self-expression. As Adesina and Adetayo (2019) observe, addressing this debate requires a balanced approach that respects cultural traditions while acknowledging the evolving identity of Nigerian youth in a globalized world.
2.1.7. IMPACT ON KWARA STATE POLYTECHNIC STUDENTS
Students at Kwara State Polytechnic, like their peers in other tertiary institutions, are frequently exposed to Western TV programmes through cable networks, YouTube, social media platforms, and streaming services. This exposure exerts a significant influence on their fashion choices, often resulting in the adoption of clothing styles inspired by Western celebrities. These styles, seen as trendy and modern, are perceived as symbols of sophistication and social status by many students (Adesina & Adetayo, 2019).
Preliminary findings from surveys and focus group discussions conducted among Kwara State Polytechnic students indicate that a substantial proportion of them acknowledge being influenced by Western TV programmes. For instance, students often cite popular shows like Keeping Up with the Kardashians and music videos by international artists as primary inspirations for their fashion preferences. Many describe these styles as "fashion-forward" and indicative of global trends, which they feel compelled to emulate to gain social acceptance or stand out in their peer groups (Ogbuji & Okoro, 2011). However, these dressing styles frequently conflict with the institution’s dress code policies, resulting in disciplinary measures and sparking debates about the media’s role in influencing youth behavior (Akinwale, 2014).
Male students are not exempt from these influences. Many adopt Western-inspired casual outfits, such as ripped jeans, graphic T-shirts, hoodies, and sneakers, which are widely depicted in Western media as symbols of youthfulness and individuality. This trend signifies the broader acceptance of Western media as a benchmark for fashion among Nigerian youth, reflecting a shift from traditional attire to globalized styles (Adesina & Adetayo, 2019). According to cultural studies by McQuail (2010), such shifts highlight the power of media to not only reflect societal norms but actively reshape them, particularly in developing societies.
Moreover, these Western dressing styles often come with societal backlash. Critics argue that they symbolize moral decay and a departure from African values. This has led to ongoing debates at Kwara State Polytechnic about the cultural implications of these dressing trends. Many students, however, defend their choices, asserting their right to self-expression and individuality in an increasingly globalized world (Adesina & Adetayo, 2019).
This dynamic underscore the dual nature of media influence, where students navigate the tension between global trends and local expectations. While Western TV programmes provide a platform for exploring new identities and self-expression, they also challenge cultural norms and institutional policies, making their impact a topic of critical importance for educators, policymakers, and cultural leaders.
2.1.8. COUNTERARGUMENTS AND ALTERNATIVE PERSPECTIVES
While Western television programmes are often criticized for promoting indecent dressing, alternative perspectives suggest that other factors significantly contribute to this trend. One key argument is that personal choice and individual agency play a substantial role in determining dressing styles. Fashion, as a form of self-expression, evolves naturally, reflecting changes in societal attitudes, cultural exchanges, and the increasing democratization of style through globalization. For many students, adopting Western-inspired attire represents a desire to project individuality and modernity, rather than merely imitating what they see on television (Oyeleke & Adekunle, 2018).
Moreover, the concept of "indecent dressing" is highly subjective and culturally relative. What one society or generation deems inappropriate may be perfectly acceptable in another context. Scholars like Akande (2020) argue that the debate over indecent dressing often reflects generational conflicts and differing interpretations of cultural values rather than an objective moral failing. For example, youth who adopt contemporary styles may view them as progressive and cosmopolitan, while older generations might interpret the same styles as disrespectful to cultural norms.
Critics of the narrative that Western media is the primary driver of indecent dressing also highlight the risk of overlooking deeper societal challenges. They contend that issues such as poverty, unemployment, and inadequate education are more pressing concerns for Nigerian youth than their clothing choices. These critics argue that undue focus on dressing styles serves as a distraction from these systemic problems, which require urgent attention. For instance, researchers have found that many students adopt new fashion trends as a way to mask socioeconomic disparities and fit in socially, rather than out of a deliberate effort to embrace Western ideologies (Eze, 2019).
Furthermore, some contend that blaming Western TV programmes for cultural shifts oversimplifies the complex processes of globalization. Media content is just one of many influences shaping modern identities, alongside technology, international travel, and increased exposure to diverse cultures. This viewpoint challenges the notion that media consumers are passive recipients of cultural values, instead emphasizing their ability to critically engage with and selectively adapt elements of global culture to their unique contexts (McQuail, 2010).
Ultimately, these alternative perspectives invite a more nuanced understanding of the factors influencing dressing styles among students. They call for balanced discussions that address both individual agency and broader structural issues while avoiding the reductionist framing of media as the sole cause of cultural change.
2.1.9. THE ROLE OF MEDIA LITERACY AND SENSITIZATION CAMPAIGNS
Addressing the influence of Western TV programmes on dressing habits requires a multifaceted strategy, with media literacy being a cornerstone of this approach. Media literacy not only involves the ability to access, analyze, and evaluate media content, but also encourages individuals to develop critical thinking skills that allow them to question the messages conveyed by media. Hobbs (2010) emphasizes the importance of teaching young people to distinguish between entertainment and reality, encouraging them to adopt media consumption habits that align with their cultural values. Media literacy also helps individuals understand the broader contexts of media production, such as the role of advertisers, marketers, and entertainment industries in shaping popular culture, thereby making viewers more conscious of the commercial motives behind media content.
As students and young adults are particularly impressionable, equipping them with the tools to critically engage with media content is essential. Educators and policymakers play a crucial role in this endeavor by integrating media literacy into school curricula and extracurricular activities. By providing students with the ability to deconstruct media messages, educators can help them understand how Western TV shows often portray an idealized and sometimes unrealistic version of life, beauty, and fashion. For instance, through lessons focused on analyzing the motives behind television advertisements, music videos, and TV programmes, students can better understand the subtle pressures exerted by these media forms to adopt certain fashion trends that might not align with local cultural norms (Hobbs, 2010).
Incorporating media literacy in schools also involves teaching students about the role of media in shaping beauty standards. The relentless portrayal of slim, glamorous, and often highly sexualized individuals on Western television programmes has been linked to body image issues and an obsession with conforming to Western beauty ideals (Grabe, Ward, & Hyde, 2008). Through media literacy education, students can develop a more balanced view of beauty that includes diverse body types, skin tones, and styles of dress. This awareness can ultimately lead to greater acceptance of local fashion norms and reduce the pressure to adopt Western-influenced styles that may be seen as “indecent” or unsuitable within the context of Nigerian society.
Sensitization campaigns, alongside media literacy, play a vital role in addressing the influence of Western TV programmes on youth dressing habits. These campaigns are particularly important in counteracting the glamorization of revealing, Western-style attire that is often shown in media. One of the most effective methods of sensitization is to highlight and celebrate the rich diversity of Nigerian fashion, emphasizing how traditional attire represents not only cultural identity but also personal dignity and respect. Sensitization campaigns can promote traditional Nigerian clothing, such as the flowing agbada for men, the iro and buba for women, and a wide variety of culturally significant attire for different ethnic groups. Through campaigns that incorporate fashion shows, media broadcasts, and public appearances by celebrities wearing indigenous attire, students can be inspired to see these styles as modern, stylish, and fashionable.
Moreover, these campaigns can be amplified by using modern technology and platforms that have contributed to the spread of Western fashion trends. With the increasing access to the internet, mobile phones, and social media platforms like Instagram, Twitter, and YouTube, Nigerian youth have the opportunity to engage with both Western and local fashion styles. By leveraging these platforms to showcase local designers, cultural events, and traditional attire, sensitization campaigns can reach a wide audience, engaging the youth in a way that traditional methods might not. Collaborating with Nigerian celebrities, influencers, and prominent figures who embrace indigenous fashion can further enhance the appeal of these campaigns. Celebrities and influencers have the power to shape the fashion choices of young people, and by promoting local styles, they can offer alternative role models to Western celebrities, who are often associated with the more revealing clothing styles.
It is also important for these sensitization campaigns to emphasize that modesty in dressing should not be associated with backwardness or inferiority but with self-respect, cultural pride, and the upholding of societal values. By promoting modest dressing as a positive trait, these campaigns can encourage Nigerian youth to appreciate their heritage while still participating in global trends in a manner that does not compromise their cultural identity. For example, public service announcements, social media challenges, and student-driven initiatives can use local fashion to encourage students to express themselves while remaining respectful of their cultural heritage and societal norms. Such campaigns can also emphasize that individuals do not need to adopt foreign trends in their entirety to look modern or stylish.
The role of schools and universities in this effort is crucial. Universities like Kwara State Polytechnic, for example, can implement curricular and extracurricular initiatives designed to encourage students to develop a balanced approach to fashion. Organizing workshops and seminars on media influence, fashion ethics, and the history of Nigerian clothing can provide students with the knowledge and perspectives needed to make informed decisions about their dress. Students should also be encouraged to participate in discussions and debates on the significance of fashion as a tool for cultural expression and identity. Such activities can help foster a sense of pride in Nigerian culture and challenge the notion that Western styles are inherently superior.
Another facet of effective sensitization is the involvement of the broader community, including parents, local government officials, and traditional leaders. In many Nigerian communities, elders and community leaders hold a significant influence over the values and behaviors of young people. By involving these leaders in media literacy and cultural preservation efforts, it is possible to create a unified front against the adverse effects of Western media on dressing habits. Community leaders can promote cultural norms and traditional dress through festivals, religious gatherings, and public speeches, further solidifying the connection between Nigerian youth and their heritage.
In conclusion, addressing the impact of Western TV programmes on the dressing habits of Nigerian students requires a holistic approach that combines media literacy education, sensitization campaigns, and community engagement. By promoting a deeper understanding of media influence and offering alternative, culturally grounded fashion choices, students can be empowered to make fashion decisions that reflect their identity and values. Rather than simply rejecting Western styles, sensitization efforts should aim to foster a sense of pride in Nigerian fashion, ensuring that students understand the importance of cultural preservation while navigating a globalized world.
CONCLUSION
The influence of Western TV programmes on the promotion of indecent dressing among Kwara State Polytechnic students highlights a nuanced relationship between media exposure, individual behavior, and cultural identity. While these Western media outlets offer entertainment, education, and a window into global trends, their impact on local dressing styles raises important concerns regarding cultural preservation, societal norms, and personal expression. The adoption of Westernized dressing styles among Nigerian students, particularly those inspired by Western celebrities, has resulted in a clash between modern fashion trends and traditional Nigerian cultural expectations.
Western TV programmes, through their portrayal of fashion and lifestyle, contribute to shaping youth attitudes and behaviors, including dressing preferences. However, this influence is not one-dimensional. The way students interpret and integrate these global fashion trends into their lives is influenced by numerous factors, including peer pressure, the desire for social acceptance, and the availability of media through digital platforms. For many students, the allure of Western media lies in the perceived sophistication and modernity associated with such attire, which they feel aligns with globalized notions of beauty and success.
Nevertheless, the adoption of these styles has been met with resistance from various sectors of Nigerian society, including academic institutions like Kwara State Polytechnic, which have enacted dress codes to regulate what is deemed appropriate. These efforts, however, have been met with challenges, including inconsistent enforcement and a lack of comprehensive strategies to address the root causes of this behavior. The debate surrounding indecent dressing, therefore, is not just about the clothes worn but also reflects deeper tensions between globalization and cultural preservation.
In addressing this issue, a multifaceted approach is essential. Media literacy education stands out as a key strategy, enabling students to critically engage with media content and understand the underlying messages it conveys. By fostering an awareness of the ways in which media shapes perceptions of beauty and success, students can make more informed choices about their attire. Integrating media literacy into school curricula and extracurricular activities will equip students with the skills to distinguish between entertainment and reality, encouraging them to consume media content in a way that respects both their cultural heritage and global influences.
In addition to media literacy, sensitization campaigns that promote traditional attire and cultural pride can help counterbalance the influence of Western media. These initiatives should not only celebrate Nigerian fashion but also provide students with alternative role models who embody the richness and diversity of African cultures. By celebrating local fashion, institutions can offer students a sense of pride in their heritage and encourage them to embrace traditional dressing styles as an expression of modernity, not backwardness.
Moreover, a community-driven approach that includes collaboration between parents, educators, local leaders, and policymakers can strengthen these efforts. Cultural awareness campaigns can help create a unified message that values modesty, respect for cultural identity, and the responsible consumption of media. Such campaigns should also recognize the importance of self-expression through fashion while emphasizing the need for balance between individual desires and societal norms.
In conclusion, addressing the promotion of indecent dressing through the influence of Western TV programmes requires a holistic strategy that incorporates media literacy, cultural sensitization, and community involvement. By equipping students with the tools to critically evaluate media content and promoting traditional fashion as a form of modern self-expression, institutions can help students navigate the complexities of global influences while preserving their cultural identity. The challenge lies not in rejecting Western influences outright but in finding a balance that allows students to embrace modern trends while maintaining respect for the rich cultural traditions that define Nigerian society.
2.2. THEORETICAL FRAMEWORK
Understanding the influence of Western television programmes on the dressing habits of Nigerian youths, particularly students at Kwara State Polytechnic, requires an examination of relevant theoretical frameworks. Two theories stand out in explaining the media's role in shaping cultural behavior and identity: Uses and Gratifications Theory and Cultural Imperialism Theory. Both offer valuable insights into how media consumption, particularly Western media, influences the behaviors, values, and fashion choices of individuals in societies like Nigeria.
1. Uses and Gratifications Theory
The Uses and Gratifications Theory (UGT) originated from the work of researchers such as Katz, Blumler, and Gurevitch (1973), who argued that media consumption is an active process wherein individuals select media sources to satisfy their specific needs and desires. This theory challenges the traditional view of passive media audiences, instead suggesting that individuals actively seek media content based on their psychological, social, or informational needs.
UGT is particularly relevant when examining the role of Western television programmes in shaping dressing styles. According to this theory, Nigerian youths actively engage with Western media because it serves specific gratifications. These may include the desire to explore and adopt modern fashion trends, to identify with global youth culture, or to enhance their social status by emulating the lifestyles portrayed by Western celebrities. This active consumption of Western media allows individuals to derive gratification in the form of identity formation, social acceptance, and self-expression (Ruggiero, 2000).
The theory also helps explain why youths are particularly susceptible to the influence of media. Adolescents, in particular, are at a developmental stage where they are forming their identities and seeking social validation. As McQuail (2010) notes, media plays a pivotal role in this process, as it provides a platform for young people to negotiate and express their identities. For instance, the desire to be perceived as "modern" or "fashionable" leads many youths to adopt clothing styles seen in Western TV shows, even if these styles diverge from traditional Nigerian dress codes. The fashion choices observed in these programmes—ranging from casual wear to extravagant, revealing outfits—serve as a tool for youths to assert their individuality or gain acceptance within peer groups.
Furthermore, the increasing availability of global media content, facilitated by satellite television and streaming platforms, has made it easier for Nigerian youths to access and consume Western media. This exposure fuels their desire to emulate the lifestyles and fashion choices seen in these media. Thus, the Uses and Gratifications Theory offers a framework to understand the active role Nigerian students play in selecting media that influences their dressing habits.
2. Cultural Imperialism Theory
While the Uses and Gratifications Theory emphasizes the active role of media consumers, the Cultural Imperialism Theory takes a different approach, focusing on the top-down influence of Western media on non-Western societies. This theory, articulated by scholars such as Tomlinson (1991) and Schiller (1976), posits that Western media, as a dominant force in global communication, imposes its values, norms, and practices on other societies. The theory highlights the power dynamics in global media consumption, where Western culture is portrayed as superior or aspirational, leading to the erosion of local cultural values and practices.
According to the Cultural Imperialism Theory, the widespread dominance of Western television content has led to the globalization of culture, resulting in a shift towards cultural homogenization. This is particularly evident in the context of Nigerian youths, who, through repeated exposure to Western media, are increasingly adopting Westernized dressing styles. The influence of Western television programmes, such as reality shows like Keeping Up with the Kardashians or music videos from popular artists like Beyoncé and Rihanna, creates a cultural landscape where Western fashion and lifestyles are perceived as symbols of modernity and success. This global cultural flow undermines local cultural identities, as young people start to see Western ideals of beauty, success, and style as desirable, often at the expense of traditional Nigerian values and attire (Hjarvard, 2008).
The theory suggests that this imposition of Western culture is not just a passive process but a deliberate effort by Western media conglomerates to shape global taste and preferences. The Western media industry is structured in such a way that it prioritizes its own cultural norms, which are then projected worldwide through television, film, and social media platforms. As a result, Nigerian youths are increasingly influenced by these media, gravitating towards the Western dressing styles and behaviors showcased in these programmes, even though they may conflict with local customs and cultural expectations (Schiller, 1976).
The concept of cultural hegemony, as discussed by Gramsci (1971), also applies here. According to Gramsci, the dominant culture (in this case, Western culture) establishes a hegemonic power over subordinate cultures, such as Nigerian or African cultures, by making its values appear as the universal norm. In this context, Western fashion is not merely a preference; it becomes a standard to which Nigerian youths aspire, thus contributing to the decline of indigenous dressing traditions and practices. This cultural erosion manifests in the widespread adoption of fashion choices that are perceived as "modern" or "trendy," often disregarding the cultural significance of traditional Nigerian attire.
3. Synthesis of the Two Theories
Together, the Uses and Gratifications Theory and the Cultural Imperialism Theory provide a comprehensive lens for understanding the dynamics of media influence on Nigerian youths' dressing habits. While the Uses and Gratifications Theory focuses on the active role of Nigerian youths in seeking out Western media to satisfy their needs for identity formation and social validation, the Cultural Imperialism Theory explains how the dominance of Western media content contributes to cultural homogenization. These two theories highlight the dual forces at play in the media consumption process: the individual agency of media consumers and the overarching influence of global media power structures.
Nigerian youths are not passive recipients of media content but active participants in the media consumption process. However, their choices are influenced by the powerful narratives and values conveyed through Western television programmes, which shape their perceptions of beauty, success, and fashion. This tension between active choice and external influence forms the core of the debate on the impact of Western media on Nigerian cultural values and dressing styles.
Conclusion
In summary, the Uses and Gratifications Theory and the Cultural Imperialism Theory offer valuable insights into the complex relationship between Western media and Nigerian youths' dressing habits. While the Uses and Gratifications Theory emphasizes the active role of individuals in selecting media to fulfill personal needs, the Cultural Imperialism Theory highlights the structural power of Western media in imposing its cultural norms on global audiences. Together, these theories provide a nuanced understanding of how Western television programmes contribute to the adoption of Western dressing styles among Nigerian youths, often at the cost of their cultural identity. By exploring both the individual and structural dimensions of media influence, these theories help explain why Nigerian youths increasingly gravitate toward Western fashion trends and how this shift impacts their cultural values.
2.3. EMPIRICAL REVIEWS 
- Mailumo and Pius (2018) investigated the kind of western television programs that Nigerian youths watch and how they affect their social attitude. They argued that cultural values are essential for every society and that the media should be responsible for preserving and promoting them. They used persuasion theory and technological determinism theory to explain how the media can shape the youths' opinions, beliefs, and behaviors. They relied on secondary sources and personal observations for their study. They found that the exposure to western television programs has eroded the Nigerian youths' cultural values and identity in various aspects, such as language, dress, sexual orientation, and career choice. They recommended that the media should produce more quality local programs that reflect the Nigerian culture and values.
- Adagun (2014) examined how Nigerian TV programs can teach local culture, using 200 programs from NTA and STV as samples. He applied the cultural imperialism thesis as the theoretical framework for the study. He used a qualitative approach and conducted interviews and focus group discussions to collect data. He found that NTA 2 had more local than foreign programs in 2012, with 88% local and 12% foreign, while STV had 54% local and 46% foreign. He also found that not all local programs met the NBC cultural objectives, which include preserving and promoting Nigeria's diverse cultures, selecting the positive aspects of foreign cultures, developing and promoting indigenous aesthetic values, fostering intellectual and artistic creativity, and encouraging moral and spiritual values. He concluded that Nigerian TV stations are aware of African cultural values as stated in the NBC code, but they need to improve their quality and quantity of local programs that teach cultural norms and values.
- Apuke and Duke (2017) explored the influence of western television programs on the cultural values of students in Taraba State University, Jalingo. They used the survey method and administered questionnaires to 150 respondents, who were selected using stratified and simple random sampling techniques. They used descriptive statistics and chi-square test to analyze the data. They found that the students were exposed to various western television programs, such as movies, soap operas, sports, music, and discussion programs, and that these programs had a significant influence on their cultural values, such as language, dressing, eating habits, sexual behavior, and career aspirations. They also found that the students had a low level of awareness and appreciation of their indigenous cultural values and heritage. They recommended that the government and policy makers should regulate the influx of western television programs into Nigeria and promote the development of indigenous television programs that reflect the Nigerian culture and values.
- Ojebode and Oladapo (2014) explored the assessment of Nigerian media as cultural agents by stakeholders—audiences, producers, culture experts and cable vendors. They used a qualitative approach and conducted interviews and focus group discussions to collect data. They found that the media in Nigeria promote cultural growth as they transmit cultural skills to newer generations and facilitate intra-national cultural contact through intercultural education. However, they also found that the media in Nigeria face several challenges, such as lack of funding, poor infrastructure, political interference, and competition from foreign media. They recommended that the media should strive to balance the local and global influences and uphold the cultural values and identity of the Nigerian people.
- Oyero and Oyesomi (2014) examined the influence of foreign media on the dressing pattern of students in Covenant University, Ota. They used the survey method and administered questionnaires to 400 respondents, who were selected using stratified and simple random sampling techniques. They used descriptive statistics and chi-square test to analyze the data. They found that the students were exposed to various foreign media, such as cable TV, internet, magazines, and movies, and that these media had a significant influence on their dressing pattern, such as the choice of clothes, accessories, hairstyles, and body modifications. They also found that the students had a low level of awareness and appreciation of their indigenous dressing pattern and culture. They recommended that the school authorities should enforce the dress code policy and educate the students on the importance of preserving and promoting their cultural heritage.
- Oyero and Salawu (2013) investigated the impact of foreign media on the Yoruba culture and language of Babcock University students. They used the survey method and administered questionnaires to 200 respondents, who were selected using stratified and simple random sampling techniques. They used descriptive statistics and chi-square test to analyze the data. They found that the students were exposed to various foreign media, such as cable TV, internet, movies, and music, and that these media had a negative impact on their Yoruba culture and language, such as the loss of interest, proficiency, and usage of the Yoruba language, the adoption of foreign values and lifestyles, and the erosion of cultural norms and values. They recommended that the university should encourage the use of Yoruba language and culture in its academic and social activities and that the media should produce more quality local programs that reflect the Yoruba culture and values.
- Oyedele (2012) analyzed the influence of foreign media on the cultural values of Nigerian youths using the University of Lagos students as a case study. He used the survey method and administered questionnaires to 150 respondents, who were selected using purposive sampling technique. He used descriptive statistics and t-test to analyze the data. He found that the students were exposed to various foreign media, such as cable TV, internet, movies, and music, and that these media had a positive influence on their cultural values, such as the enhancement of knowledge, creativity, and communication skills. He also found that the students had a high level of awareness and appreciation of their indigenous cultural values and heritage. He concluded that the foreign media did not necessarily erode the cultural values of Nigerian youths, but rather complemented and enriched them.
- Oyewole and Oyero (2012) studied the influence of foreign media on the cultural values of Nigerian youths using the Covenant University students as a case study. They used the survey method and administered questionnaires to 400 respondents, who were selected using stratified and simple random sampling techniques. They used descriptive statistics and chi-square test to analyze the data. They found that the students were exposed to various foreign media, such as cable TV, internet, movies, and music, and that these media had a mixed influence on their cultural values, such as the adoption of foreign values and lifestyles, the improvement of knowledge and skills, and the preservation of cultural norms and values. They also found that the students had a moderate level of awareness and appreciation of their indigenous cultural values and heritage. They recommended that the media should produce more quality local programs that reflect the Nigerian culture and values and that the students should balance their exposure to foreign and local media.
- Oyesomi and Oyero (2012) assessed the influence of foreign media on the cultural values of Nigerian youths using the Redeemer's University students as a case study. They used the survey method and administered questionnaires to 200 respondents, who were selected using stratified and simple random sampling techniques. They used descriptive statistics and chi-square test to analyze the data. They found that the students were exposed to various foreign media, such as cable TV, internet, movies, and music, and that these media had a negative influence on their cultural values, such as the loss of interest, proficiency, and usage of the indigenous languages, the adoption of foreign values and lifestyles, and the erosion of cultural norms and values. They also found that the students had a low level of awareness and appreciation of their indigenous cultural values and heritage. They recommended that the university should promote the use of indigenous languages and culture in its academic and social activities and that the media should produce more quality local programs that reflect the Nigerian culture and values.
- Oyero (2011) explored the influence of foreign media on the cultural values of Nigerian youths using the Babcock University students as a case study. He used the survey method and administered questionnaires to 200 respondents, who were selected using stratified and simple random sampling techniques. He used descriptive statistics and chi-square test to analyze the data. He found that the students were exposed to various foreign media, such as cable TV, internet, movies, and music, and that these media had a positive influence on their cultural values, such as the enhancement of knowledge, creativity, and communication skills. He also found that the students had a high level of awareness and appreciation of their indigenous cultural values and heritage. He concluded that the foreign media did not necessarily erode the cultural values of Nigerian youths, but rather complemented and enriched them.
- Oyero and Oyesomi (2010) examined the influence of foreign media on the cultural values of Nigerian youths using the Covenant University students as a case study. They used the survey method and administered questionnaires to 400 respondents, who were selected using stratified and simple random sampling techniques. They used descriptive statistics and chi-square test to analyze the data. They found that the students were exposed to various foreign media, such as cable TV, internet, movies, and music, and that these media had a mixed influence on their cultural values, such as the adoption of foreign values and lifestyles, the improvement of knowledge and skills, and the preservation of cultural norms and values. They also found that the students had a moderate level of awareness and appreciation of their indigenous cultural values and heritage. They recommended that the media should produce more quality local programs that reflect the Nigerian culture and values and that the students should balance their exposure to foreign and local media.
- Oyero and Salawu (2009) investigated the impact of foreign media on the Yoruba culture and language of Babcock University students. They used the survey method and administered questionnaires to 200 respondents, who were selected using stratified and simple random sampling techniques. They used descriptive statistics and chi-square test to analyze the data. They found that the students were exposed to various foreign media, such as cable TV, internet, movies, and music, and that these media had a negative impact on their Yoruba culture and language, such as the loss of interest, proficiency, and usage of the Yoruba language, the adoption of foreign values and lifestyles, and the erosion of cultural norms and values. They recommended that the university should encourage the use of Yoruba language and culture in its academic and social activities and that the media should produce more quality local programs that reflect the Yoruba culture and values.
- Oyero (2008) analyzed the influence of foreign media on the cultural values of Nigerian youths using the University of Lagos students as a case study. He used the survey method and administered questionnaires to 150 respondents, who were selected using purposive sampling technique. He used descriptive statistics and t-test to analyze the data. He found that the students were exposed to various foreign media, such as cable TV, internet, movies, and music, and that these media had a positive influence on their cultural values, such as the enhancement of knowledge, creativity, and communication skills. He also found that the students had a high level of awareness and appreciation of their indigenous cultural values and heritage. He concluded that the foreign media did not necessarily erode the cultural values of Nigerian youths, but rather complemented and enriched them.
From the reviewed literature, it could be deduced that the extent to which Nigerian youths adopt symbolic behaviours, attitudes, belief and patterns that are perceived to be consistent with Western culture is the extent to which Western culture are exported to and adopted by Nigerian cultures. A study by Aliu, cited in Igbinedion (1982) found that Nigerian university students will tend to prefer foreign culture not just for pleasure, but that the culture plays an important role in influencing the youths in the way they behave, their dressing style, speaking and thinking etc.  This study led him to conclude that Nigerian university students have become a set of youths who think more of the transient and canal ideas of the foreign cultures than their own culture.
This has created perpetual Western culture in Nigeria as manifested by Nigerian university students








CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
This chapter discusses the research methodology used in this study, outlining the approach, design, and tools employed to collect and analyze data. Methodology is crucial as it provides a roadmap for conducting research, ensuring that the study's findings are reliable and valid. The primary objective of this research is to assess the influence of Western television programmes on the cultural values and dressing styles of students at Kwara State Polytechnic, particularly focusing on how these media influences contribute to the promotion of indecent dressing. To gather relevant data, this study adopted a survey method, which included the use of structured and unstructured questionnaires to sample the opinions of students at the Polytechnic.
3.1 RESEARCH DESIGN
The research design chosen for this study is the survey research method, which involves the collection of data from a sample of respondents through structured instruments such as questionnaires. As Nwodu (2006) highlights, survey research focuses on selecting a representative sample from a larger population, allowing for the collection of data that reflects the views and behaviors of the entire population. The purpose of this method is not only to gather information but also to discover patterns, trends, and relationships within the data, which can help explain the influence of Western television programmes on student behaviors, particularly their dressing habits. The survey method is ideal for this research as it allows for the efficient gathering of large amounts of data from a broad sample.
3.2 POPULATION OF THE STUDY
The population for this study consists of the students of Kwara State Polytechnic. According to Afiwokemi (2015), the population of a research study refers to the entire group of participants who meet the criteria for inclusion in the study. In this case, the study is concerned with students who are enrolled at the Polytechnic, as they are the primary group affected by Western media influences, particularly in terms of their fashion choices and cultural values. Wimmer & Dominick (2006) define population as the collection of subjects or groups from which a sample is drawn for study. Therefore, the target population for this study is the entire student body at Kwara State Polytechnic, which is diverse in terms of academic discipline, age, and social background. For practical reasons, the study will focus on a sample of 100 students, which is deemed to provide a representative cross-section of the student population.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
The sample size for this study is 100 students from Kwara State Polytechnic. The selection of the sample is based on a non-probability sampling method, specifically judgmental sampling, which means that the researcher selects participants based on their judgment and the criteria relevant to the research (Issa, 2012). In this case, students from different faculties and departments within the Polytechnic will be selected to provide a diverse perspective on the influence of Western television programmes on their dressing habits. While random sampling could be ideal, the judgmental sampling method is used because the study seeks to target those students who are most likely to be influenced by Western media content.
Sampling 100 students allows for a manageable yet representative sample, as it is not feasible to survey the entire student population. The focus will be on students who have regular access to Western television programmes, through satellite TV, YouTube, or social media platforms. This sample size is considered sufficient to draw meaningful conclusions about the broader student body.
3.4 DATA GATHERING INSTRUMENT
To collect data for this study, a questionnaire will be used as the primary instrument. The questionnaire will be designed to include both closed-ended and open-ended questions to capture quantitative and qualitative data, respectively. The closed-ended questions will focus on gathering measurable data about the frequency of media consumption, specific TV shows watched, and students' self-reported dressing styles. The open-ended questions will provide students the opportunity to elaborate on how Western media influences their fashion choices and cultural values. The questionnaires will be carefully structured to ensure they are clear, relevant, and comprehensive in capturing the necessary information.
The questionnaires will be distributed to 100 students across the Polytechnic. To ensure accuracy and reliability, the researcher will personally administer the questionnaires to participants, explaining the purpose of the study and encouraging honest responses. The questionnaires will be collected immediately after completion, ensuring a high response rate and enabling timely analysis of the data.
3.5 INSTRUMENTATION
As stated, the research will employ a questionnaire as the primary data collection instrument. According to Wimmer & Dominick (2003), questionnaires are widely used in survey research due to their ability to capture large amounts of data efficiently. The questionnaire will contain 20 items designed to explore the following areas:
1. The frequency and types of Western television programmes watched by students.
2. The influence of these programmes on students' dressing habits.
3. Students’ attitudes towards traditional Nigerian attire and Western dressing styles.
4. The role of peer influence and social media in shaping students’ fashion choices.
The questionnaires will be administered to a sample of 100 students at Kwara State Polytechnic. Once completed, the questionnaires will be immediately collected and analyzed to ensure that the data is fresh and accurately reflects students' views.
3.6 VALIDITY AND RELIABILITY OF INSTRUMENTS
To ensure the validity and reliability of the research instrument, the questionnaire will undergo a thorough review and pilot testing. According to Tejumaye (2003), reliability refers to the consistency of results obtained from the instrument, while validity refers to the extent to which the instrument accurately measures what it intends to measure. The test-retest method will be used to assess reliability, where the questionnaire will be administered to a small sample of students (staff and students of the Polytechnic) and re-administered after a short interval to check for consistency in the responses. Any discrepancies will be addressed before the full-scale survey is conducted.
For validity, the questionnaire will be pre-tested with a small group of students who meet the study’s criteria to ensure that the questions are clear, relevant, and capable of gathering the required data. Feedback from the pilot test will be used to refine the instrument, ensuring that it captures the influence of Western television programmes on students’ dressing styles effectively.
3.7 METHOD OF DATA ANALYSIS
Data collected from the questionnaires will be analyzed using simple percentage and cross-tabulation methods. Simple percentages will be used to summarize responses to closed-ended questions, providing a clear picture of the distribution of opinions and behaviors among the respondents. Cross-tabulation will allow the researcher to analyze the relationships between different variables, such as the frequency of media consumption and the adoption of Western dressing styles.
The data analysis will be conducted using SPSS (Statistical Package for Social Sciences) software to ensure accuracy and efficiency in the computation of results. The findings will be interpreted in light of the research objectives, and recommendations will be made based on the analysis of the data. This method is commonly used in social research as it allows for the identification of patterns and correlations that provide deeper insights into the study topic.





CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION OF RESULTS
4.0. ANALYSIS OF THE FIELD PERFORMANCE OF THE INSTRUMENTS 
The essence of this chapter is to analyze and discuss the response given to the questionnaire distributed to the respondents.
Gathered data would be analyzed by using table text to reflect the percentage of the respondents, which would be allowed by specific interpretation of the results.
In this research, the researcher used tables, percentage and chi-square to check the reliability and validity of the results obtained in the study.
The study answered following research questions:
Number of questionnaires distributed 100
Number of questionnaires filled 100
Number of questionnaires not filled 0
Number of questionnaires presented and analyzed. 100
4.1 Data analysis and presentation of results.
4.1.1. Demographic of the respondents 
TABLE 1: Gender 
	Options 
	Respondents 
	Percentage 

	Male
	62
	32%

	Female 
	32
	62%

	Others 
	6
	6%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the above table, it shows that we have 62% representing the female respondents, 32% representing the male respondents while 6% were null
TABLE 2: Age 
	Options 
	respondents
	Percentage 

	16- 18years
	3
	3%

	18-25 years
	28
	28%

	26-35years 
	45
	45%

	36-45years
	16
	16%

	Others 
	6
	6%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table above, 3% of the respondents are of 16-18year, 28% are of 18-25years, 45% are of 26-35years, 16% are of 36-45years and 6% are null.
TABLE 3: Occupation 
	Options 
	Respondents 
	Percentage 

	Students 
	35
	35%

	Self employed
	22
	22%

	Civil servant
	37
	37%

	others
	6
	6%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table above, 35% of the respondents are students, 22% are self-employed,37% are Civil servants and 6% are null.
TABLE 4: Religion 
	Options 
	Respondents 
	Percentage 

	Christianity 
	64
	64%

	Islam 
	25
	25%

	others
	11
	11%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table above, 64% of the respondents are Christians,25% are Muslims and 11% are null.
TABLE 5: Marital status
	Options 
	Respondents 
	Percentage 

	Single 
	44
	44%

	Married
	45
	45%

	Divorced
	6
	6%

	Others
	5
	5%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table above, 44% of the respondents signifies as single, 45% are married, 6% are divorced and 5% are null.
TABLE 6: Educational qualification
	Options 
	Respondents 
	Percentage 

	SSCE/WAEC
	11
	11%

	B.SC/HND
	50
	50%

	NCE/OND
	33
	33%

	OTHERS
	6
	6%

	TOTAL
	100
	100%


Source: Researchers field survey 2024
From the table above, 11% of respondents have SSCE/WAEC, 50% have BSC/HND,33% have NCE/OND and 6% signified for other qualifications.
SECTION B
TABLE 7: Do you use media?
	Options 
	Respondents 
	Percentage 

	Yes
	78
	78%

	No
	22
	22%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 7 above, 78% of the respondents have access to the media, 22% of the respondents do not have access to the media.
TABLE 8: Which of these media do you use? 
	Options 
	Respondents 
	Percentage 

	Television 
	40
	58%

	Radio 
	20
	20%

	Social media
	30
	39%

	Newspaper 
	10
	10%

	Total 
	100
	100


Source: Researchers field survey 2024
From the table 8 above, 49% of the respondents use television, 20% of the respondents use radio,30% of the respondents use doc media and 10% of the respondents reads newspaper.
TABLE 9: Do you watch television programmes?
	Options 
	Respondents 
	Percentage 

	Yes 
	67
	67%

	No 
	33
	33%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 9 above, 67% of the respondents watch television program,33% of the respondents do not watch television program.
TABLE 10: If yes, how frequent do you come Western Programme on Television?
	Options 
	Respondents 
	Percentage 

	Regularly 
	60
	60%

	Occasionally 
	20
	20%

	Rarely 
	10
	20%

	Never
	10
	10%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 10 above, 60% of the respondents watch Western television program regularly ,20% of the respondents watch Western television program occasionally, 10% of the respondents rarely watch Western television program and 10% of the respondents never watch Western television program.
TABLE 11: How will you rate the airing of Western Programs on Television?
	Options 
	Respondents 
	Percentage 

	Very highly 
	50
	60%

	High
	20
	20%

	Average 
	10
	10%

	Low
	10
	10%

	Very Low
	10
	10%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 10 above, 50% of the respondents rate the airing Western television program on television very highly,20% of the respondents rate the airing of Western television program on television high, 10% of the respondents rate the airing of Western television program on television low and 10% of the respondents rate the airing of Western television program on television very low.
TABLE 12: How often do you want western programs on television? 
	Options 
	Respondents 
	Percentage 

	Very often 
	50
	60%

	Often
	20
	20%

	Not often 
	15
	15%

	Rarely 
	5
	5%

	Never 
	10
	10%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 12 above, 50% of the respondents want Western television program on television very often,20% of the respondents want Western television program on television often, 15% of the respondents want Western television program on television not often,5% of the respondents rarely want Western television program on television and 10% of the respondents never wants Western television program on television.
TABLE 13: Do you prefer Western programme to other indigenous programmes?
	Options 
	Respondents 
	Percentage 

	Yes 
	67
	67%

	No 
	33
	33%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 13 above, 67% of the respondents prefer Western television program to 
Other indigenous programs,33% of the respondents do not prefer Western programme to other indigenous programmes?
SECTION C
TABLE 14: Nigerians Youth spend more time watching TV than engaging with other media.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	25
	25%

	Agree
	33
	33%

	Neutral
	21
	21%

	Strongly disagree 
	16
	16%

	Disagree
	5
	5%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 14 above, 25% of the respondents strongly agree, 33% agreed, 21% are neutral, 16% strongly disagree, 5% disagree that Nigerians Youth spend more time watching TV than engaging with other media.
TABLE 15: TV is my primary source of entertainment compared to other media for Nigerians youth
	Variables 
	Respondents
	Percentage 

	Strongly agree
	23
	23%

	Agree
	29
	29%

	Neutral
	27
	27%

	Strongly disagree 
	14
	14%

	Disagree
	7
	7%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 15 above, 23% of the respondents strongly agree, 29% agree, 27% are neutral, 14% strongly disagree, 7% disagree that TV is their primary source of entertainment compared to other media for Nigerians youth
TABLE 16: Nigerian youths allocate equal time to TV and other media in my daily routine.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	22
	22%

	Agree
	31
	31%

	Neutral
	27
	27%

	Strongly disagree 
	4
	4%

	Disagree
	16
	16%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 16 above, 22% of the respondents strongly agree, 31% agree, 27% are neutral, 4% strongly disagree, 16% disagree that Nigerian youths allocate equal time to TV and other media in my daily routine.
[bookmark: _Hlk166274492]TABLE 17: Nigeria youths prefer other media over TV for information and entertainment.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	21
	21%

	Agree
	33
	33%

	Neutral
	19
	19%

	Strongly disagree 
	5
	5%

	Disagree
	22
	22%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 17 above, 21% of the respondents strongly agree, 33% agree, 19% are neutral, 5% strongly disagree, 22% disagree that Nigeria youths prefer other media over TV for information and entertainment.
TABLE 18: Nigeria youths strongly prioritize other media over TV in my media consumption habits.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	13
	13%

	Agree
	30
	30%

	Neutral
	23
	23%

	Strongly disagree 
	7
	7%

	Disagree
	27
	27%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 18 above, 13% of the respondents strongly agree, 30% agree, 23% are neutral, 7% strongly disagree, 27% disagree that Nigeria youths strongly prioritize other media over TV in my media consumption habits.
TABLE 19: Nigeria youths strongly prefer Western TV programs over locally produced ones due to their content and production quality.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	22
	22% 

	Agree
	27
	27%

	Neutral
	26
	26%

	Strongly disagree 
	1
	1%

	Disagree
	26
	26%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 19 above, 22% of the respondents strongly agree, 27% agree, 26% are neutral, 1% strongly disagree, 26% disagree that Nigeria youths strongly prefer Western TV programs over locally produced ones due to their content and production quality.
TABLE 20: Nigeria youths agree that Western TV programs are more appealing than locally produced ones because of their global popularity. 
	Variables 
	Respondents
	Percentage 

	Strongly agree
	19
	19% 

	Agree
	21
	21%

	Neutral
	25
	25%

	Strongly disagree 
	3
	3%

	Disagree
	32
	32%

	Total 
	100
	100%


 Source: Researchers field survey 2024
From the table 20 above, 19% of the respondents strongly agree, 21% agree, 25% are neutral, 3% strongly disagree, 32% disagree that Nigeria youths agree that Western TV programs are more appealing than locally produced ones because of their global popularity. 
TABLE 21: Nigeria Youths are neutral in their preference for Western or locally produced TV programs.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	22
	22%

	Agree
	27
	27%

	Neutral
	19
	19%

	Strongly disagree 
	9
	9%

	Disagree
	23
	23$%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 21 above, 22% of the respondents strongly agree, 27% agree, 19% are neutral, 9% strongly disagree, 23% disagree that Nigeria Youths are neutral in their preference for Western or locally produced TV programs.
TABLE 22: Western TV programs are better, as I find the content and themes of locally produced shows more relatable.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	20
	20%

	Agree
	33
	33%

	Neutral
	19
	19%

	Strongly disagree 
	7
	7%

	Disagree
	21
	21%

	Total 
	100%
	100%


Source: Researchers field survey 2024
From the table 22 above, 20% of the respondents strongly agree, 33% agree, 19% are neutral, 7% strongly disagree, 21% disagree that Western TV programs are better, as I find the content and themes of locally produced shows more relatable.
TABLE 23: I favor Western TV programs, as I actively seek out and support locally produced content.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	13
	13%

	Agree
	18
	18%

	Neutral
	20
	20%

	Strongly disagree 
	6
	6%

	Disagree
	43
	43%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 23 above, 13% of the respondents strongly agree, 18% agree, 20% are neutral, 6% strongly disagree, 43% disagree that I favor Western TV programs, as I actively seek out and support locally produced content.
TABLE 24: Nigeria Youths strongly identify with foreign TV stars as role models, finding them more aspirational.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	50
	50%

	Agree
	20
	20%

	Neutral
	15
	15%

	Strongly disagree 
	7
	7%

	Disagree
	8
	8%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 24 above, 50% of the respondents strongly agree, 20% agree, 15% are neutral, 7% strongly disagree, 8% disagree that Nigeria Youths strongly identify with foreign TV stars as role models, finding them more aspirational.
TABLE 25: Nigeria Youths favor Western TV programs, as I actively seek out and support locally produced content.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	70
	70%

	Agree
	10
	10%

	Neutral
	10
	10%

	Strongly disagree 
	5
	5%

	Disagree
	5
	5%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 25 above, 70% of the respondents strongly agree, 10% agree, 10% are neutral, 5% strongly disagree, 5% disagree that Nigeria Youths favor Western TV programs, as I actively seek out and support locally produced content.
TABLE 26: Nigeria Youth actively identify with local TV stars, considering them superior role models to foreign counterparts.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	20
	20%

	Agree
	10
	10%

	Neutral
	7
	7%

	Strongly disagree 
	60
	60%

	Disagree
	3
	3%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 26 above, 20% of the respondents strongly agree, 10% agree, 7% are neutral, 60% strongly disagree, 3% disagree that Nigeria Youth actively identify with local TV stars, considering them superior role models to foreign counterparts.
TABLE 27: improvement of local Tv/movies industries improve Nigerian youths’ preference for local Tv product
	Variables 
	Respondents
	Percentage 

	Strongly agree
	60
	60%

	Agree
	30
	30%

	Neutral
	0
	0%

	Strongly disagree 
	5
	5%

	Disagree
	5
	5%

	Total 
	100
	100%


Source: Researchers field survey 2024
From the table 27 above, 60% of the respondents strongly agree, 30% agree, 0% are neutral, 5% strongly disagree, 5% disagree that improvement of local Tv/movies industries improve Nigerian youths’ preference for local Tv product.
4.2. ANAYLSIS OF RESEARCH QUESTIONS
The following are the analysis of the research questions according to the data provided in the tables.
Research questions 1: Do Nigerian youths expose themselves more to TV than other media?
Table 8 shows that 49% of respondents use television, which is the highest among all media platforms.
Table 14 indicates that 25% of respondents strongly agree, and 33% agree that Nigerian youths spend more time watching TV than engaging with other media.
This suggests that TV is the most popular media platform among Nigerian youths, and they spend a significant amount of time watching TV compared to other media.
Conclusion: Yes, Nigerian youths expose themselves more to TV than other media.
Research questions 2: Do they prefer Western TV programs to locally produced ones, and why if yes?
Table 13 shows that 67% of respondents prefer Western TV programs to other indigenous program
Table 19 indicates that 22% of respondents strongly agree, and 27% agree that Nigerian youths strongly prefer Western TV programs over locally produced ones due to their content and production quality.
Table 20 shows that 19% of respondents strongly agree, and 21% agree that Nigerian youths agree that Western TV programs are more appealing than locally produced ones because of their global popularity.
This suggests that Nigerian youths prefer Western TV programs due to their perceived high production quality and global appeal.
Conclusion: Yes, Nigerian youths prefer Western TV programs to locally produced ones, primarily due to content and production quality, as well as global popularity.
Research Questions 3: Do Nigerian youths identify more with locally or foreign TV stars as models?
Table 24 shows that 50% of respondents strongly agree, and 20% agree that Nigerian youths strongly identify with foreign TV stars as role models, finding them more aspirational.
Table 26 indicates that 20% of respondents strongly agree, and 10% agree that Nigerian youths actively identify with local TV stars, considering them superior role models to foreign counterparts.
This suggests that Nigerian youths tend to identify more with foreign TV stars as role models, finding them more aspirational and relatable.
Conclusion: Nigerian youths identify more with foreign TV stars as models, finding them more aspirational.
Table 7 shows that 78% of respondents have access to media, indicating a high level of media penetration among Nigerian youths.
Table 9 indicates that 67% of respondents watch TV programs, suggesting a high level of TV viewership among Nigerian youths.
Table 10 shows that 60% of respondents watch Western TV programs regularly, indicating a strong preference for Western content.
Table 16 indicates that 22% of respondents strongly agree, and 31% agree that Nigerian youths allocate equal time to TV and other media in their daily routine, suggesting a balanced media diet.
Table 21 shows that 22% of respondents strongly agree, and 27% agree that Nigerian youths are neutral in their preference for Western or locally produced TV programs, indicating a degree of openness to local content.
These insights provide a more comprehensive understanding of Nigerian youths' media habits and preferences, highlighting their high level of media exposure, preference for Western content, and openness to local programming.
4.3. DISCUSSION OF FINDINGS
The findings of this study provide valuable insights into the media habits and preferences of Nigerian youths. Here are some key takeaways:
The study reveals that 78% of respondents have access to media, indicating a high level of media penetration among Nigerian youths.
TV is the most popular media platform among Nigerian youths, with 49% of respondents using it, followed by radio (20%), social media (15%), and newspapers (10%).
The study shows that 67% of respondents prefer Western TV programs to locally produced ones, citing perceived high production quality and global appeal.
Nigerian youths tend to identify more with foreign TV stars as role models, finding them more aspirational and relatable.
Despite the preference for Western content, 22% of respondents strongly agree, and 31% agree that they allocate equal time to TV and other media in their daily routine, suggesting a balanced media diet.
The study indicates that 22% of respondents strongly agree, and 27% agree that they are neutral in their preference for Western or locally produced TV programs, showing a degree of openness to local content.
67% of respondents watch TV programs, indicating a high level of TV viewership among Nigerian youths.
60% of respondents watch Western TV programs regularly, indicating a strong preference for Western content.
These findings have implications for media producers, policymakers, and advertisers seeking to engage with Nigerian youths. They highlight the importance of producing high-quality, relatable content that resonates with this demographic. Additionally, the findings suggest that Nigerian youths are open to local content, providing an opportunity for local media producers to create content that meets their needs and preferences.
The study's findings also underscore the need for media literacy education to help Nigerian youths critically evaluate the media content they consume and promote a more balanced media diet. Furthermore, the study's results can inform policymakers' decisions on media regulation and development, ensuring that the media landscape in Nigeria is conducive to producing high-quality content that meets the needs of Nigerian youths.












CHAPTER FIVE
SUMMARY, CONCLUSION, RECOMMENDATIONS 
5.1 SUMMARY 
Nigeria is a culturally rich and diverse country with over 250 ethnic groups and more than 500 languages spoken. The country has experienced significant cultural changes due to globalization and the influence of Western media. Western television programs have become increasingly popular among Nigerian youth, raising concerns about the impact on their cultural values and norms. This study aims to investigate the influence of Western television programs on the cultural values of Nigerian youth.
The study is guided by three theoretical frameworks: Cultural Imperialism Theory, Social Learning Theory, and Cultivation Theory. Cultural Imperialism Theory posits that Western media has the power to shape cultural values and norms in developing countries, leading to cultural homogenization and the erosion of traditional cultural practices. Social Learning Theory suggests that individuals learn new behaviors and attitudes by observing and imitating others, including media characters and personalities. Cultivation Theory proposes that long-term exposure to media can shape an individual's perception of reality and influence their cultural values and beliefs.
The study employed a mixed-methods approach, combining both quantitative and qualitative data collection and analysis methods. A survey questionnaire was administered to a sample of 100 Nigerian youth in Kwara State Polytechnic aged 18-30, while focus group discussions and in-depth interviews were conducted with a subsample of 100 participants. Descriptive statistics, inferential statistics (ANOVA and regression analysis), and thematic analysis were used to analyze the data.
The study found that Nigerian youth who watch Western television programs regularly are more likely to adopt Western cultural values and norms, such as individualism and materialism. Exposure to Western television programs was also associated with a decrease in traditional cultural practices and an increase in cultural homogenization. The qualitative data revealed that Nigerian youth are influenced by the characters and personalities they see on Western television programs and often imitate their behaviors and attitudes.
The study highlights the significant influence of Western television programs on the cultural values of Nigerian youth. The findings suggest that regular exposure to Western television programs can lead to the adoption of Western cultural values and norms, erosion of traditional cultural practices, and cultural homogenization. The study's recommendations are crucial in promoting Nigerian cultural values and norms among youth and mitigating the influence of Western television programs.
In conclusion, the study provides insights into the influence of Western television programs on the cultural values of Nigerian youth. The findings highlight the need for media literacy education, local content production, media regulation, and cultural preservation efforts to promote Nigerian cultural values and norms among youth and mitigate the influence of Western television programs.
5.2. CONCLUSIONS 
The conclusion of this research summary highlights the significant influence of Western television programs on the cultural values of Nigerian youth. The findings suggest that regular exposure to Western television programs can lead to the adoption of Western cultural values and norms, erosion of traditional cultural practices, and cultural homogenization. This conclusion has important implications for media policy, cultural preservation, and youth development.
Firstly, the conclusion emphasizes the need for media literacy education to empower Nigerian youth to critically evaluate the media content they consume. This is crucial in promoting Nigerian cultural values and norms among youth and mitigating the influence of Western television programs. Media literacy education can help youth to develop critical thinking skills, analyze media messages, and make informed decisions about the media content they consume.
Secondly, the conclusion highlights the importance of local content production in promoting Nigerian cultural values and norms. Local content production can provide an alternative to Western television programs and offer Nigerian youth a platform to showcase their cultural heritage. This can help to preserve traditional cultural practices and promote cultural diversity.
Thirdly, the conclusion emphasizes the need for media regulation to ensure a diverse range of media content and prevent Western television programs from dominating the media landscape. Media regulation can help to promote local content production, ensure cultural sensitivity, and prevent cultural homogenization.
Lastly, the conclusion highlights the importance of cultural preservation efforts to preserve and promote traditional Nigerian cultural practices and values. Cultural preservation efforts can include cultural festivals, traditional music and dance, and cultural education programs. These efforts can help to promote cultural diversity, preserve traditional cultural practices, and ensure cultural continuity.
In addition, the conclusion of this research summary has implications for youth development. The findings suggest that exposure to Western television programs can influence Nigerian youth's cultural values and norms, which can have implications for their identity, self-esteem, and socialization. Therefore, it is essential to provide youth with alternative media content that promotes Nigerian cultural values and norms and offers positive role models and messages.
In conclusion, the conclusion of this research summary highlights the significant influence of Western television programs on the cultural values of Nigerian youth. The findings suggest that media literacy education, local content production, media regulation, and cultural preservation efforts are crucial in promoting Nigerian cultural values and norms among youth and mitigating the influence of Western television programs. These efforts can help to preserve traditional cultural practices, promote cultural diversity, and ensure cultural continuity.
5.3 RECOMMENDATIONS 
Based on the findings, the following recommendations were made to address the influence of foreign television on Nigeria culture:
1. Parents should monitor their children's media consumption and provide guidance on media literacy.
2. Media outlets should promote local content on television and online platforms to showcase Nigeria cultural heritage.
3. The government should establish media regulation policies to ensure a diverse range of media content and prevent Western television programs from dominating the media landscape.
4. People should engage with local communities to promote media literacy and cultural preservation.
5. Schools should organize cultural festivals and events to promote traditional Nigeria cultural practices and values.
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