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Abstract
This project examined the phenomenon of hate speech and foul language on social media platforms in Nigeria, and assessed their moral and legal consequences in the society and ethnic group. It used both quantitative and qualitative methodology to investigate the phenomenon. In the first place, the research employed the survey research methodology to sample 200 respondents using questionnaire and focus group discussion as instruments for data collection. Findings from the research indicate that promoting hate speech and foul language on social media have moral and legal consequences in the society and to ethnic group. Findings also show that although, the respondents understand that hate speech and foul language attract legal consequences, they do not know what obligations are created by law against perpetrators of hate speech and foul language in Nigeria. The research concluded based on the findings that hate speech and foul language is prevalent on social media platforms in Nigeria and that there are adequate legal provisions to curb the phenomenon in Nigeria.























CHAPTER ONE
1.0	INTRODUCTION 
1.1	BACKGROUND OF THE STUDY 
Nigeria, like other countries considered the idea of switching from analogue television broadcasting to digital broadcasting in line with the 2006 task of the International Telecommunications Union (ITU) to coordinate this movement. From then, other nations have fully complied with the resolutions at the Geneva conference and 2015 deadline for the switchover. However, it has been observed that Nigeria has not fully digitalized its television broadcasting.
The earliest proposal was in 1908, in a paper by A.A Campbell-Swinton which postulated the use of Cathode rays. The First Practical demonstrations of television, however, were developed using electromechanical methods to scan, transmit, and reproduce image.  As electronic camera and display tubes were perfected, electromechanical television gave way to all-electronic systems in nearly all applications. 
The beginnings of mechanical television can be traced back to the discovery of the photoconductivity of the element selenium by Willoughby by Smith in 1873, the invention of a scanning disk by Paul Gottlieb Nipkow in 1884 and John Logie Baird’s demonstration of televised moving Images in 1926. (Wikipedia, 2010).
A 23 year old German University student, Paul Nipkow proposed and patented the first electromechanical television system in 1884. Although he never built a working model of the system, variations of Nipkow’s spinning -disk “image rasterizer” for television became exceedingly common and remained in use until 1939. Constantin Perskyi coined the word television in a paper read to the International Electricity Congress at the international world fair in Paris on August 25, 1900. Perskyi’s paper reviewed the existing electromechanical technologies, mentioning the work of Nipkow and others. 
However, it was not until 1907 that developments in amplification tube technology, by Lee Deforest and Arthur Kom among others, made the design practical. The first demonstration of the instantaneous transmission of still Sillhoutte images was by Georges Rigrioux and as a Fournier in Paris in 1909, using a rotating mirror drum as the scanner and a matrix of 64 selenium cells as the receiver. 
In 1911, Boris Rosing and his student Vladimir Zworykin created a television system that used a mechanical mirror – drum scanner to transmit, in Zworykin’s words, “very crude images” over wires to the “Braun Tube” (Cathode ray tube or “CRT”) in the receiver. 
Moving images were not possible because in the scanner, the sensitivity was not enough and the selenium cell was very laggy. On March 25, 1925, Scottish Inventor John Logie Baird gave the first public demonstration of televised silhouette images in motion, at Selfridge’s Department store in London. AT & T’s bell Telephone laboratories transmitted halftone still images of transparencies in May 1925. On June 13 of that year, Charles Frances Jenkins transmitted the silhouette image of a toy windmill in motion, over a distance of five miles from a naval radio station in Maryland to his laboratory in Washington, using a lensed disk scanner with a 48-line resolution. 
However, if Television is defined as the live transmission of moving images with continuous tonal variation, Baird first achieved this privately on October 2, 1925. But strictly speaking Baird had not yet achieved moving images on October 2. His scanner worked at only five images, per second, below the threshold required to give the illusion of motion usually defined as at least 12 images per second. By January, he had improved the scan rate to 12.5 images per second. 
Television Broadcasting in Nigeria started with the initiative of the first Western Region premier, Chief Obafemi Awolowo, who on October 31, 1959 launched television broadcasting at Ibadan, the head quarters of the region.  The Western Region went into partnership with the Overseas Rediffusion Limited. The Western Nigerian Radio Vision services limited were created with the responsibility of radio and television broadcasting under one management. 
Nigeria as the giant of Africa has to her credit, the first television outfit in Africa, the Western Nigeria Television (WNTV) on NTA Ibadan. The emergence of what is known today as Nigerian Television Authority (NTA) was borne out of the sheer desire to cater for the crying needs of variegated audience in terms of News gathering, packaging and transmission; this became the second oldest station after (WNTV) resuming transmission on 1st October, 1960. The Degree No 24 of 1977 caused all existing television stations in the country to be taken over by the federal government and then led to a change of name to Nigerian Television Authority (NTA). 
However, television broadcasting in Nigeria since inception has been transmitting through analogue television which use complete waves to transmit pictures and sounds. The major drawback of this is that location plays an integral factor, disabling, distorting images and audio on Television in rural areas (Kombol: 2008). 
Over the years, television transmission had grown from strength to strength. It moved from monochrome (black and white) to colour transmission and today we talk of Digitization. 
The International Telecommunication Union (ITU), a United Nations Organization body responsible for co-ordinating the use of telecommunication among nations in its 17th plenipotentiary conference in Turkey, ratified a treaty engendering the digitization of broadcast in every member state before 2015. In consonance with the above Treaty and with the intent to beat this deadline, the national Broadcasting Commission which is Nigeria’s broadcast regulatory body gave an ultimatum to Nigeria broadcast firms to digitalize its operations before 17 June 2012 or stand licence revocation. 
Three years ahead of the global deadline, the date was however shifted because it is seen all over that the broadcasting industry was not fully prepared for the digitization to kick off. A new date was then issued by the Nigeria Broadcasting Commission where Mr. YomiBolarinwa, Director General, national broadcasting commission announced to the whole world that Nigeria will achieve the digitization of its broadcast stations by June 17 2015. 
It is unarguable to state that to be in the leading position in today’s highly technological and competitive media industry the world over, Nigeria must strive to acquire and utilize state of the art information and communication technologies in its daily news, programme transmission etc. Anything short of this will spell doom for such media organization. 
Indeed, the recent survey carried out in a bid to ascertain the current state of acquisition and utilization of ICT facilities by NTA Ilorin Channel 8, which is the study of this project, clearly depicts that the station has not fully embraced this trend in the overall packaging and transmission of News and programmes. 
Ibeh (2009), Deputy Director Engineering, NTA seems to agree with the foregoing viewpoint when he stated that although the station has technologies in the packaging and transmission of its news programme, yet such sophisticated communication equipment are still inadequate. 
The above viewpoint throws more light to challenges and hindrance of digitization of media broadcast which is a progeny of information communication technology. It also presupposes that inspite of the much – touted technological improvement, there are still gaps in the media world especially in developing countries like Nigeria. 
1.2	STATEMENT OF THE PROBLEM 
The National Broadcasting Commission (NBC) in its annual stations on TV and radio broadcast in Nigeria, observed that most private and public owned broadcast media outfit are yet to make digital transmission part of their daily broadcasting and even those who are into it are partially implementing it. This research intends to look at the impact of the digitization of the Nigeria broadcasting media. The focus is on NTA Ilorin. 
1.3	OBJECTIVES OF THE STUDY 
i. 	To identify problems hindering the digitization of broadcasting in N.T.A Ilorin. 
ii. 	To evaluate the possible way of meeting these challenges in N.T.A ilorin. 
iii. 	To understand the socio-economic advantages of digitizing in the broadcasting industry in N.T.A ilorin.. 
1.4 	RESEARCH QUESTIONS 
The research questions involved in this study were as follows:- 
i.	To what extent is the digitization of TV broadcast going to enhance audio visual transmission in N.T.A Ilorin.? 
ii.	How can Information and Communication Technology equipment facilitate digital broadcasting in N.T.A Ilorin? 
iii.	Does Digital television have advantages over analogue broadcasting ? 
1.5	SCOPE OF THE STUDY 
This study focuses on the challenges and possibilities of digital broadcasting in Nigeria, using NTA Ilorin Channel 8 as study area. 
1.6	SIGNIFICANCE OF THE STUDY 
This study is timely because it is on one of the most current and prominent issues. Today, there is intense competition in broadcasting industry all over the world. 
Also, the study will be of immense benefit to Nigerians especially media professionals as it focuses on providing possible sensitization on making digitization a reality. 
It is expected that this, will shade more light on where and how media outfit will deliver quality services to the satisfaction of the teaming audience. 
Finally, students of mass communication will also find the work useful as it touches on their area of specialization. 
1.7	DEFINATION OPERATIONAL TERMS  
Impact: The influence and impression created by television programmes. 
Digitization: This means the use of digital data rather than analogue waveforms to carry broadcasting over television channel. 
Broadcast Media: This means one of the mass media channels that make use of television and radio. 
N.T.A:  The Nigerian Television Authority or NTA is a Nigerian government-owned and partly commercial broadcast station. Originally known as Nigerian Television








CHAPTER TWO
INTRODUCTION
2.1	LITERATURE REVIEW
2.1.1	The Concept of Digitization 
The keynote of this study which focuses on digitization goes forward to define it as a process through which information, whether relayed or through sound, text, voice or image is converted into digital, binary language for computer use (Okorie: 2008, P. 38). This makes possible the conversion of information from different, though one channel, and to reduce the risks of distortion. Thus, the use of digital language facilitates the coverages of computer, telecommunication, office technologies and assorted audio visual consumer electronics. Their integration, in turn, allows information to be handled at higher speed, with more flexibility, improved reliability and lower cost. 
Through digitization, the capacity of communication channels are greatly expanded, there is more scope for consumer choice, and more possibilities for interactive system (Kambol: 2008) Furthermore, digitization considerably improves the quality of voice and video transmission and, economic efficiency is enhanced because conversion to digital forms of storage, retrieval and editing save time and labour. For high quality video, for example, images can be digitally compressed and then transmitted over satellites at 56,000 bits per second as a computer file. 
This digital data can be stored on disc system. Until it is played back at the original speed. Since digital compression and storage system are light weight, the news technology can be especially useful in news gathering. 
Digital compression techniques in television offer important role in economic advantages for satellite broadcasting. (Ekeh: 2009, P. 113). More television channels can be put on fewer transponders, which imply considerable savings. Digital compression techniques will also increase opportunities for projects like video conferencing and pay television. 
In sum, the principle characteristic of digital technologies is its pervasiveness. They are everywhere, at home from kitchen to living room, in the office from electronic badge to computers among other places. 

Understanding Analogue TV.
To understand digital TV, it’s helpful to understand analogue TV so as to point out the differences to actually help us understand and appreciate the necessity of digital television. 
Analogue television did not really begin as an industry until the development of the cathode-ray tube (CRT), which uses a steered electron beam to “write” lines of electrons across a phosphor coated surface. (Wikipedia, 2010). 
The electron beam could be swept across the screen much faster than any mechanical disc system, allowing for more closely spaced scan lines and much higher image resolution, while slow fade phosphors removed image flicker effects. Also for less maintenance was required of an all electronic system compared to a spinning disc system. 
To review quickly here are the basics of analogue television transmission 
A video camera takes a picture of a scene at a frame rate of 30 frames per second. 
The camera rasterizes the scene. That is the camera turns the picture into rows of individual dots called pixels. Each pixel is assigned a colour and intensity. 
The rows of pixels are combined with synchronization signals, called horizontal sync and vertical sync signals, so that the electronics inside a TV set, will know how to display the rows of pixels (Wikipedia, 2010). 
This final signal, containing the colour and intensity of each pixel is a set of rows, along with horizontal and vertical sync signals which is called composite video signal sound is completely separate. 
Television system along with hundreds of other composite signals.
When a composite video signal is broadcast over the airwaves by a TV station, it happens on a specific frequency. The composite video signal is transmitted as an AM signal and the sound as FM signal on these channels. When the VCR wants to display its signal on a normal analogue TV, it takes the composite video signal and the sound signal off the tape and then modulates those signals. A cable box or satellite box does the same thing. 
The set-top box receives a digital signal from the satellite or cable, the box then converts that signal to an analogue signal and sends it to your analogue TV. 

Getting Ready for a Digital Television 
By 2015, all analogue television getting programming over the air through antenna will need to be plugged into a special box television set-top box to receive digital broadcasts. 
Digital television (DTV) is more than just a digital version of the analogue TV programming view. Today it is a new transmitting high quality video and audio to your TV-set using DTV, broadcastings cable system operators and satellite program service can transmit audio and news service such as multicasting (more than one programme on the same channel) and data casting (Electronic program guides and interactive television). 
To get a better idea of the difference between digital and analogue TV, compare a DVD movie with a VHS movie. A VHS tape will allow you to play, fast forward, pause and rewind the programme. But a DVD allows you to go directly to any “chapter” use interactive means and select a wide screen formats. 
Those affected by this transition are consumers who receive files-to-air television signals through a television set that are equipped with analogue turners. What to do to be connected is to have a CTV set-top box or purchase a television set with a built in digital turner. 
A digital “set-top box” is a digital to analogue signal converted device that easily plays into television to allow audience to continue to get programmes (sennette, 2008). 
The converter options is not free for everyone, some people have television set already connected to cable, if the cable service producer carries terrestrial signals, set-top boxes will not be needed for this people. 
2.1.2	The Concept of Broadcasting Media 
Broadcasting is a form of mass communication that involves the dissemination of information, news and entertainment to a large audience through electronic transmitters. When the signals transmitted are audio (sound and speech), it is referred to as radio broadcasting, but when both visuals (motion pictures) and audio signals are transmitted it is called television broadcasting (Adeniyi, 2009). 
Aside the importance of Broadcasting for Education, Entertainment and information, the society cannot maximize its potential for development and prosperity without a strong broadcast media organizations such as CNN, BBC and Al Jazeera have contributed immensely to the economic strength of their host countries. Few can deny the power of the media in shaping the destiny of any nation. 
Mass communication scholar, Dr Ibrahim of the University of Lagos, said in a recent lecture in 2010 at the university campus that the potential of the media as a tool for political and economic power cannot be easily measured. This is why nations around the world are moving fast towards the digitization of broadcast media. The global drive is so crucial because digital format of broadcasting is of higher quality than analogue. 
2.1.3	Digital Television Transition In Nigeria And Its Implication On The Nigerian Society, Unpublished Project Work, Benue State University, Makurdi
(Idoko 2021, P. 46), in her work, explored the importance of digital television transition. She observes that the television of the near future will resemble a movie screen more closely than a TV set; the picture will be sharper and wider. The TV may soon become more than just an appearance on which to watch a game or a show. Instead, it may serve as the display, for a variety of entertainment and information devices. He also pointed out that there will be wide range distribution of information and content can turn broadcast into an almost universal access platform. 
According to the researcher (Okorie:2020, P.38).) the Nigeria society is bound to encounter some of the following challenges in her journey to digital broadcasting. They include, lack of trained personnel, poverty, ignorance, corruption. 
This research and the current study are related in the sense that both studies are focused on the digitization of the broadcasting media in Nigeria. The reviewed study failed to specify its scope of study while the current study defines its scope to be NTA Ilorin. 
2.1.4 	DIGITALIZATION OF THE NIGERIA BROADCASTIND MEDIA, CHALLENGES 
He observes that some of the dividends that modern society is expected to reap from broadcasting digitization are: Efficient use of available spectrum which will allow more channels, thus bringing more choice to the viewer, high quality audio (sound) and video (images), digital television signals can carry extra information such as electronic programme guide that can provide more traditional programme information. 
The researcher indicated the challenges which could be: Economic, political and technological which affect the entire gamut of stakeholders. 
The research therefore is relevant to the current study because it answers one of the research questions posed in the current study as whether digitization of TV broadcast is going to enhance the audio visual transmission. The scope of the reviewed study is too wide and not effectively executed while the present study is limited to a particular location (NTA Ilorin) to exhaustively execute the research and generate data. 
2.2	THEORETICAL FRAMEWORK 
2.2.1	Diffusion of innovation Theory
	
The diffusion side of the theory talks about the use of communication to transfer technological innovation from development agencies to their clients so as to create an appetite for change though raising a climate for modernization among members of the public. 
Diffusion of innovation theory, in the context of broadcasting, explains how new media technologies or program formats spread through a population. It examines the process by which innovations are adopted over time, influenced by factors like communication channels, social systems, and individual characteristics. This theory helps understand how new broadcasting technologies, like digital television or streaming services, gain acceptance and become mainstream, or why some innovations fail to gain traction
2.2.2	Technology Determinism Theory 
	Technological Determinism Theory in broadcasting posits that changes in media technology drive social and cultural change. It suggests that the specific technologies used to transmit information, such as radio or television, shape how audiences think, behave, and organize society. Essentially, the technology itself is seen as the primary force behind these changes, rather than social or cultural factors. 
	In the early days of broadcasting, the technology of radio and television allowed for mass dissemination of information and entertainment. This technology shaped the content and structure of programming, with broadcasters holding significant control. This centralized control influenced public opinion and had social and political implications.

2.2.3	Uses and Gratification Theory 
	The Uses and Gratifications Theory in broadcasting posits that media consumers are active, goal-oriented individuals who choose media to satisfy specific needs and desires, rather than being passive recipients of media messages. This theory shifts the focus from what media does to people to what people do with media. Audiences actively select media based on their individual needs and expectations, and these choices influence how they interpret and respond to media content. 
	A person might watch a news broadcast to stay informed about current events (cognitive need), while another person might watch the same broadcast to relax and unwind after a long day (affective need). 
2.3	SUMMARY OF LITERATURE REVIEW 
This chapter reviewed the concept of digitization, Broadcasting media, it also discussed getting ready for a digital television. Also featured in this chapter were reviews of related studies done by other researchers. It adopted as its theoretical framework the technological determinism theory by Everest Rogers. The relevance of the theory adopted by the researcher for the study is also clearly stated in this chapter. 








CHAPTER THREE
3.0	METHODOLOGY
3.1	RESEARCH METHODOLOGY
This chapter presents the research methodology that the study followed. it explains the research design; population; sample size, sampling techniques and procedure; data collection instruments; methods of testing the validity and reliability of instruments; the research procedure that is followed; and the data analysis techniques that will used in conducting the study. 
3.2	RESEARCH DESIGN  
	Research design according Haskins (1968) refer to the total plan of a investigation on study. It is restricted to an aspect of research only.
	Nworgh (1991) stated that research design is a plan or blue print which should be collected and analyzed.. Research design provides the procedure outline for the conduct of the investigation. The research design helped in providing the necessary framework needed by the research for tackling certain problem such as what ought to constitute the target population, what is sample population and the sampling techniques to be used   in determining it, how to collect and analysed the data, that type of statistical test is appropriate e.t.c. the researches this made use of questionnaire as a measuring instrument.   The questionnaire is going to be given to the respondent in their various homes to ensure error free and high rate of the questionnaire.
3.3	POPULATION OF THE STUDY.
Population of study refers to the target of the study which specifies the aggregate of items or persons from whom data pertinent to the study was collected. Moreover, it is the acted or definite population to be studied. The population of study was that of NTA Channel Ilorin, which has the population of 20. 
	The population of this study is 100 staff in the area of study, N.T.A Ilorin. The population study of this research work  going to be carried out in kwara state polytechnic Iloin kwara state. This is done in order to know the view of this people in the community area and how the mass media effects on  rural development in that community. 
3.4	INSTRUMENT
	For the research the survey method which uses the questionnaire work are consulted.
3.5	PROCEDURE FOR DATA COLLLECTION    
The researcher administers questionnaire on respondent to solicit for their responses as well as interpret the content for those that could not understand it. The researcher will assist them by reading the questionnaire question to them and indicating their responses against the question. The research will do this in their homes and in their local language in order to enable them understand the question.
This field administration of the instrument guaranteed sincere and candid information from them (respondents)
3.6	METHOD OF DATA ANALYSIS
	It is generally noted that no research study is complete until the researcher is able to analyze the result o the data collected as a result of that study. This simply means, given meanings to the characteristic of data themselves for better understanding enter  by the readers  who are not experts in research, data analysis helps researcher to test their hypothesis in order to find out which one is rejected or accepted.
	Data collected is going to be used to arrange and present in tables and analyzed in sample percentage format for easy comprehensive while reference response will also be tabulate during the testing of hypothesis. Questionnaire is going to be used to gather the basic facts about the researchers.
	Uzoaguhi (1998) states that a questionnaire is a carefully designed instrument for collecting data in accordance with the specification of the research question. Hypothesis are used to ascertain facts, opinion, beliefs, attitude and practices the can be structured or unstructured. They are generally made to seek information necessary for answering research question.







CHAPTER FOUR
DATA ANALYSIS AND RESULT PRESENTATION
4.1	INTRODUCTION
		The chapter entails the analysis of data and presentation of result obtained through the appreciation of the procedure described in chapter three of this project report. The research questions posed at the beginning of the study were explored by administering the questionnaire to the 20 respondents. The nature of the questions was such that eliminate ambiguous responses from the respondents.
4.2	ANALYSIS OF DATA
 	The result presented and discussed below is based on the analysis of the two hundred copies of questionnaire completed and returned by the respondents. The number of the study questionnaire also helped in quick analysis of the data collected. The analysis was done buy treating each question, based on the research question. Table by table responses were coded as 1 for the response and on like that. The high rate of return (100%) prevent was done to respondents research which was spot administration.
Data Presentation of Result
	This presentation and analysis of data was done through the use of tabular formats and percentage. The questionnaire of a study was distributed and validated. Inter-presentation was due on the result of test of the questionnaire and sample percentages used.
SECTION A: QUESTIONS TO RESPONDENTS
	This section entails the respondent’s profile
Table 1: researcher field work 2025.
	Gender
	Respondents
	Percentages

	Male
	9
	45%

	Female
	11
	55%

	Total
	20
	100%


Source: responses from the administered questionnaire
	The table shows the rate of the genders of the respondent. The above table shows that 9 respondents representing 45% were male while 11 respondents representing 55% of the respondents were female. Although this was a random sampling of the youth of Nigeria that use social media. But it helps to examine some issues and the differences between the attitude of one gender and the other.
Table 2: Researcher field work 2025.
	Age range (years
	Respondents
	Percentages

	15-24
	11
	55%

	25-44
	5
	25%

	45 – Above
	4
	20%

	Total
	20
	100%


Source: responses from the administered questionnaire
	This table shows that range of the respondent that administered the questionnaire. It shows that 11 respondents that represent 55% are within the age range of 15-24years while 5 respondent representing 25% are within the age range of 25-44 years, also 4 respondent representing 20% are with the age range of 15- above years. Respectively from the result obtained the respondent within the age range of 25-44 years were of the highest number of the ages. Also it shows that this age range respondent are users of social media.
Table 3 Research filed work 2025.
	Qualification 
	Respondents
	Percentages

	Hnd 
	12
	60%

	Ond 
	8
	40%

	Total
	20
	100%


Source: responses from the administered questionnaire
	Due to the environment in which the questionnaire was distributed that is Kwara state polytechnic, 65 respondents  which is representing 65%  were (Hnd) students, while 35 respondents which representing 35%  were Ond students.
Table 4 Researcher filed work 2025.
	Marital status
	Respondents
	Percentages

	Married
	5
	25%

	Single
	15
	75%

	Divorced
	-
	-

	 Total
	20
	100%


Source: responses from the administered questionnaire
 The table shows the marital status of the respondents, 5 respondents which is representing 25% are married, while 15 respondents which is representing  75% are single, from the result obtain the highest number of respondents are single.
SECTION B: QUESTION TO RESPONDENTS
Item 1:  Do you have a Digital versatile Disc (DVD) Machine?  
	RESPONSES 
	FREQUENCY 
	PERCENTAGE % 

	Yes 
	13
	65%

	No 
	7
	35% 

	Total 
	20
	100% 


Source: Field Survey 2025. 
From table above 13 (65%) respondents own DVD machine, while 7(35%) respondents said they do not. 


Item 2: Do you notice any difference between the DVD machine and Video Cassette Recorder (VHS) video machine
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Yes 
	12
	60% 

	No 
	8
	30% 

	Total 
	20
	100% 


Source: Field Survey 2024. 
From table above12 (60%) respondents noticed difference between DVD machine and VHS, while 8(30%) do not notice any difference.
Item 3: If question 2 is yes, reason of Yes 
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Because they offer good audio/visual quality 
	9
	45% 

	Because digital forms of storage retrieval saves time. 
	6
	30% 

	Because they offer more scope for consumer choice. 
	3
	15% 

	All of the above 
	2
	10% 

	Total 
	20
	100% 


Source: Field Survey 2025.
From table above, 9 (45%) noticed that DVD offer good audio/Visual quality over VHS, 6 (30%) noticed that DVD digital form of storage retrieval saves time, 3 (15%) noticed that DVD offers more scope to consumers choice than VHS, and 2 (10%) noticed all of the above. 



Item 4: Do you agree that digital versatile disc (DVD) gives better audio visual transmission?   
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Strongly agree 
	8
	40% 

	Agree 
	7
	35% 

	Strongly disagree 
	4
	20% 

	Disagree 
	1
	5% 

	Total 
	20
	100% 


Source: Field Survey 2025.
From table above 8 (40%) Strongly agree that DVD gives better audio visual transmission, 7 (35%) respondents agrees, 4 (20%) strongly disagree, while 1 (5%) disagree.
Item 5: Does digital television give a higher image quality then analogue?  
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Yes 
	15
	75% 

	No 
	5
	25% 

	Total 
	20 
	100% 


Source: Field Survey 2025.. 
From the above table, 15 (75%) respondents accepted that Digital television gives higher image quality than analogue, while 5 (25%) do not accept.
.item 6:  Is there any difference in sound quality between a digital television and analogue television?
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Yes 
	17
	85% 

	No 
	3
	15% 

	Total 
	20
	100% 


Source: Field Survey 2025.
From table above 70 (70%) respondents accepted there is a difference in sound quality between a digital television and analogue television, while 3 (15%) persons do not accept.
Item 7: Does NTA Ilorin broadcasting station have computer equipment?
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Yes 
	100 
	100% 

	No 
	0 
	0% 

	Total 
	20
	100% 


Source: Field Survey 2025.
From table above, shows that 10 (100%) respondents agreed that NTA Ilorin broadcasting station have computer equipment.
Item 8: How will you assess the use of computer components i.e. flash drive in data gathering and processing?    
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	High 
	16
	80% 

	Low 
	4
	20% 

	Total 
	20
	100% 


Source: Field Survey 2025.
From the above table, 16 (80%) respondents rated the use of computer components i.e. flash drive in data gathering and processing high, while 4 (20%) rated It low.


Item 9:  Do you think computer storage and retrieval system is faster?
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Yes 
	13
	65% 

	No 
	0 
	0% 

	Can’t Say 
	7
	35% 

	Total 
	20
	100% 


Source: Field Survey 2025. 
From table above shows that, 13 (65%) thinks that computer storage and retrieval system is faster, while 7 (35%) can’t say. 
Item 10:  Has telephone (mobile phones) erased or improved information gathering
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Yes 
	12
	60% 

	No 
	6
	30% 

	Can’t say 
	2
	10% 

	Total 
	20
	100% 


Source: Field Survey 2025.
From the table above 12 (60%) respondents believe that telephone (Mobile phones) improved information gathering, 6 (30%) do not believe, while 2 (10%) can’t say.
Item 11: Are the operators of the gadgets computer literate?   
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Yes 
	11
	55% 

	No 
	7
	35% 

	Can’t say 
	2
	10% 

	Total 
	20
	100% 


Source: Field Survey 2025.
From the above table, 11 (55%) believe that the operators of computer gadgets are literate, and 7 (35%) believe that the operator of the computer gadget are not literate, while 2 (10%) also can’t say if the computer gadget operators are literate. 
12.  Do you think the recruitment of computer literates and digital technologist promotes success in transmission?
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	To an average level 
	12
	60% 

	To a high level 
	6 
	30% 

	To a very high level 
	2
	10% 

	
	
	

	Total 
	20
	100% 


Source: Field Survey 2025.
From table 12 (60%) respondents indicates a greater percentage, and believe that the recruitment of computer literates and digital technologist promote success in transmission to average level, 6 (30%) respondents indicates that to a high level it promote success, while, 2 (10%) indicates that it promotes success in transmission to a very high level. 
Item 13: Can digitization integrate the computer and television for improved service?   
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Yes 
	17
	85% 

	No 
	3
	15% 

	Total 
	20
	100% 


Source: Field Survey 2025. 
From the table above 17 (85%) respondents indicate “Yes, while 3 (15%) said “No”. These clearly show that greater percentage of the sample population believe that digitization integrate the computer and television for improved services. 
Item 14:  Do NTA Ilorin broadcasting station have an OB Van?  
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Yes 
	12
	60% 

	No 
	6
	30% 

	Can’t Say 
	2 
	10% 

	Total 
	20
	100% 


Source: Field Survey 2025.. 
Table 4.2.19 indicates that about 12 (60%) of respondents admitted that NTA Ilorin broadcasting station has OB Van, 6 (30%) admitted “No”, while 2 (10%) can’t say.
Item 15: Do you agree that digital OBV is a less painstaking in terms of operation than analogue equipment?   
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Yes 
	12
	60% 

	No 
	6
	30% 

	Can’t Say 
	2 
	10% 

	Total 
	20
	100% 


Source: Field Survey 2025. 
From the table above, 12 (60%) respondents which is the majority agree that digital OB Van is less painstaking in terms of operation than analogue equipment, while 5(10%) can’t say.



Item 16: How would you rate internet reception in Nigeria?   
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	Very good 
	11
	55% 

	Good 
	6
	30% 

	Fair 
	3
	15% 

	Poor 
	1
	5% 

	Total 
	20
	100% 


Source: Field Survey 2025. 
From the table above 11 (55%) respondents rated internet reception in Nigeria as very good, 6 (30%) rated it as good, and 3 (15%) rated it fair, while 1 (5%) rated it as poor.
Item 17:  How would you rate the audio and visual quality of a digital television over analogue Television?   
	RESPONSE 
	FREQUENCY 
	PERCENTAGE % 

	High 
	17
	85% 

	Low 
	-
	-

	Can’t Say 
	3
	15% 

	Total 
	20
	100% 


Source: Field Survey 2025.
From the table above 17 (85%) respondents rated audio and visual quality; of a digital television high over analogue television, No one rated it low, while 3 (15%) can’t say. 
Analysis of Research Question 
Research Question: 1 
To what extent is the digitization of T.V Broadcast going to enhance the audio visual transmission? 
The answer to the question is provided in table 17. The data in table 17 shows that 17 (85%) respondents rated audio and visual quality of a Digital television high over analogue television. It can be inferred from the above that a significant majority of the population in NTA Ilorin Broadcasting station rated high the audio visual transmission of a digital television. 
Research Question 2: 
How can information and communication technology equipment faciltate Digital broadcasting? 
The answer to the question is provided in table 8. From table 8, it shows that 16 or (80%) respondents assess the use of computer components i.e. flash drive in data gathering and processing high. From the deduction, it is obvious that a good majority of persons/individuals in NTA Ilorin broadcasting station believe that computer components i.e. flash drive in data gathering and processing is fast. 
Research Question 3:
Does Digital television have advantage over the Analogue Broadcasting? 
The answer to this question was provided in table 5. Findings in table 5 shows that 15 (75%) respondents accepted that digital television gives higher image quality than analogue. From the analysis of data in table 5, it can be agreed that Digital television gives a higher image quality than analogue. 
4.3   DISCLOSURE OF FINDINGS
	This study has further supported some earlier postulations on research to the Impact of digitization of the broadcast media in Nigeria.
	Firstly, in the calculation the table, the result shows that Digital switchover brings new opportunities to the broadcast industry as well as to viewers. Most notably, the launch of the DTT platform increases market competition, whether for the provision of broadcast services in a multi-channel environment or for the delivery of such services. This, in turn, translates into more efficient use of resources and lower costs. In many countries, the DTT platform has allowed new entrants, such as broadcasters and service operators, to enter the broadcast market while incumbent broadcasters have generally increased the number of programme services they offer.
	Finally, Mac Bride, stated that As a result, viewers have benefited from wide-range of new services. Manufacturers have benefited from increased sale of the digital receivers to access the new television services. Broadcasters and service providers have been able to implement new business models for the delivery of their services. But the service offering varies between markets. Some markets have launched extensive pay-DTT platforms while other markets have replaced the existing free-to- air offering. The business model adopted will be influenced by such market drivers as the size of the terrestrial television market, consumer habits, and the funding available to launch news services.
	Thus, from the findings the study got an over whelming support. The research has been confirmed and authenticated therefore Business models will also be impacted by the technology adopted for digital switchover. For example, countries that have only recently begun digital switchover can benefit from such new technologies as DVB- T2 which, in turn, enables an efficient use of spectrum and allows providers to augment their service offering.











CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	INTRODUCTION 
The main objective of this study was to determine the impact of Digitization of the broadcasting media in Nigeria. Using the staff of NTA Ilorin Broadcasting station as a focus. The questionnaire was used for data collection. Following the analysis of data and discussion of findings, this chapter presents the summary of findings, the conclusion and recommendations. 
5.2	SUMMARY OF FINDINGS 
This research work has shown that digitization has a very high impact on Broadcasting in NTA Broadcasting station. Digital broadcasting transmission is all easy technology breakthrough which records data in singles and makes this transmissions easy. It directly makes editing even much easier especially for editors and line transmitters and transmitter engineers. Digitization will help improve accessibility, sharp picture quality, good and efficient programming and so on. 
Therefore this study was made up of five chapters;.
	In chapter one of this research work, it revealed the limitation of broadcasting in rural area. The belief that television broadcast is not relevant to their existence due to cost implication. Rural area residence go far radio rather than either both television and radio. The participation of rural exists for them. They study however identity examines the usefulness and limitation.
	Also contain ways of developing, broadcast media communication in ogun. It also contains the operational meaning of items.
	Chapter two, it contains the  theory in which this research work rest on the democratic participant  theory, that is not tempted with and the public can also disapprove authoritarian and libertarian theories which uphold government and private control of the press largely and the audience don’t have minimal access to the media..
	The development communication theory which equate the media with government propaganda. The theory subordinates the media with the government activities order and controls. The media in this theory carry out positive ideas in favour of the government listing to orders restriction from government.
	Radio has formed a sojourning comrade to all and sounding even on phones e.t.c it reveals that the main aim of radio broadcasting is to foster development activities. The upbringing in the use of radio for development is further enhances through it cheap pri0ce rate and its easy to operate it does not require literacy and the absence of electricity is not barriers.
	The chapter three of this research work show, the research methodology used in gathering data analyzed for effective and reliable result arrived at and also the tools in carrying out the research which is the questionnaire used to carry out the research work. It shows how the instruments were used and how the respondents respond to the questionnaire to them by the researcher.
	In chapter four, it reveals the analysis of the field performance of the questionnaire distributed to the people of Oyun Village being the case study of this research work. The results were presented in a tabular form showing the question being asked and response of the respondent. Each table have its own analysis that is after has been calculated. It present the answers were also tested using chi-square statistical techniques.
	The researcher made use of chi-square because its always arrived at a reliable answer it aims is to find out if the various variable in the hypothesis are statistically related. In the calculation of chi-square, for hypothesis one of five. It is strongly accepted and believes that “Broadcast media are the tools for effective rural development in Oyun Village.
	Chapter five, Summaries all the contents of each chapter that this research work has treated, thereby having conclusion and recommendation.
5.3	CONCLUSION 
With the completion of the research and having analyzed all the data collected, it was discovered that the global drive for digitization is crucial, because digital format of broadcasting is of higher quality than analogue, it enhances sound and picture quality and makes much channel viewing easily accessible. The introductions of digital television represent the most significant innovation since the advent of television itself. Digital broadcast delivery, in addition to multiplying the number of available channels, will also transform the very nature of the television medium by making it interactive. 
This research has revealed that NTA Ilorin broadcasting station is not fully digitized, this is because of some constraints which militate against the media house, such as lack of adequate funds to run the broadcast station properly. 
5.4	RECOMMENDATIONS 
One may be right to express fear of NTA Ilorin Broadcasting station meeting the NBC deadline of digitalizing by June 2015.  
NTA Ilorin broadcasting station is faced with myriads of challenges ranging from the use of obsolete equipment, lack of adequate funds, political constraints and government interference, breakdown of operational equipment among others.
 NTA Ilorin whose major problems are lack of adequate funds/ finance according to the findings of the study, should be provided with adequate funds through the Federal annual budget allocation. Government should provide the broadcast station its full monthly subvention in order to fully operate maximally like other mass media organizations, because of the essential services it renders to the general public. 
Government should minimize its interference in the station in order to enable the station run smoothly and generate funds to operate maximally. Although it is the case of “he who pays the piper calls the tune”. It is no secret that the greater percentage of the problems faced by the government owned broadcast outfits is government constant unfair interference, accounting for the reasons private owned broadcast firms in the country thrive to the detriment of the government owned broadcasting organizations. 
The prevailing analogues communication and engineering equipment should be replaced with digital communication gadgets such as digital satellite, electronic news gathering equipment (ENG), procurement of Teleprompters, news and programme processing equipment, digital editing studios among others. The researcher believes that the provision of some of these needed facilities will help NTA Ilorin performance better. 
Finally, the researcher also suggest that the management of NTA Ilorin broadcasting station should pay proper management functions such as planning, organizing, coordinating etc to bear-on the overall administration of the broadcast stations, so as to optimally boost it’s productivity. 
Until these foregoing remedial measures are met, the myriad of problems facing the NTA Ilorin Broadcasting station will still remain, thereby leaving the organization in digital divide. 
5.5	SUGGESTION FOR FURTHER STUDIES 
Sequel to the findings of this research work, the researcher is suggesting that further research on this topic should be extended to other TV Stations in Nigeria. 
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QUESTIONNAIRE
I am a final year undergraduate students of mass communication writing my project on the impact of digitization on broadcast media in Nigeria . 
 (A case study of NTA Ilorin ilorin)
I am here requesting you to fill this questionnaire by providing suitable answer to the question therein. Simply all the information obtained from this question will be used for the research work only and will be treated confidently.
1. Do you have a Digital versatile Disc (DVD) Machine?  (a) Yes   (   )  (b) No  (  )
2. Do you notice any difference between the DVD machine and Video Cassette Recorder (VHS) video machine?   (a) Yes   (   )   (b) No  (  )
3. If you response to question 2 is Yes explain.....  (a) Because they offer good quality audio/visual  (   )   (b) Because digital forms of storage retrieval saves time. (   )  (c) Because they offer more scope for consumer choice i.e. sports, fashion  (   )  (d) All of the above   (   )
4. Do you agree that digital versatile disc (DVD) gives better audio visual transmission?   (a) Strongly agree  (   )   (b) Agree   (   )   (c) Strongly disagree   (   )   (d) Disagree  (   )
5. Does digital television give a higher image quality then analogue?  (a) Yes   (   )  (b) No  (   )
6. Is there any difference in sound quality between a digital television and analogue television? (a) Yes   (   )  (b) No  (   )
7. Does NTA Ilorin broadcasting station have computer equipment?   (a) Yes   (   )   (b) No   (  )
8. How will you assess the use of computer components i.e. flash drive in data gathering and processing?   (a) High   (   )   (b) Low   (   )
9. Do you think computer storage and retrieval system is faster?   (a) Yes  (   )   (b) No  (   )   (c) Can’t say  (   ) 
10. Has telephone (mobile phones) erased or improved information gathering?   (a) Yes  (   )
(b) No   (    )
11. Are the operators of the gadgets computer literate?   (a) Yes   (   )
( b) No   (   )   (c) Can’t say  (   )
12. Do you think the recruitment of computer literates and digital technologist promotes success in transmission?   (a) Yes   (   )   (b) No   (   )   (c) Can’t say  (   )
13. Can digitization integrate the computer and television for improved service?   (a) Yes   (   )
(b) No   (   )
14. Do NTA Ilorin broadcasting station have an OB Van?   (a) Yes  (   )
(b) No   (   )
15. Do you agree that digital OBV is an  less painstaking in terms of operation than analogue equipment?   (a) Yes   (   )   (b) No  (   )     (c) Can’t say   (   )
16. How would you rate internet reception in Nigeria?    (a) Very good  (   )   (b) Good  (  )  (c) Fair   (   )   (d) Poor   (   )  (e) Can’t say  (   )
17. How would you rate the audio and visual quality of a digital television over analogue Television?   (a) High  (   )  (b) Low   (   )   (c) Can’t say   (   )
SECTION B
Instruction: Please tick (   ) as appropriate
PERSONAL DATA
1. Gender: Male (    )  Female (     )
2. Age: 15-24 (   )   25-44 (    )   45 and above (   )
3. Qualification:    Ond (   )   Hnd (   )  Post graduate  (   )
4. Level:     Nd1 (  )     Nd 2 (  )       Hnd 1 (  )      Hnd 2 (   )
5. Marital status:  Single (    )    married (    )    divorced (    )











