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ABSTRACT

This study investigates the impact of billboard advertising as a communication tool in the campaign against cultism in Nigerian higher institutions. Cultism has remained a persistent threat to peace, safety, and academic excellence within tertiary institutions. Given the strategic and visual power of billboards, this research explores their effectiveness in creating awareness, shaping students' attitudes, and discouraging cult-related activities on campus. A survey research method was employed using structured questionnaires distributed among students across selected higher institutions. The findings revealed that billboards play a significant role in sensitizing students about the dangers of cultism. Most respondents acknowledged seeing anti-cultism billboard messages and agreed that these messages influenced their perceptions and behavioral decisions. However, challenges such as poor maintenance, lack of interactivity, and limited coverage were identified as factors affecting the overall effectiveness of billboard campaigns. The study concludes that while billboards are a powerful awareness tool, they should be complemented by other communication platforms—such as social media, radio, seminars, and counseling—to achieve a holistic approach to anti-cultism campaigns. Recommendations were made for better message design, broader placement, and institutional support for sustained and impactful billboard usage in Nigerian higher institutions.
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