[bookmark: _Toc201560731]TITLE PAGE
FAKE NEWS DISSEMINATION ON SOCIAL MEDIA AMONG YOUTHS IN ILORIN AND ITS IMPLICATION ON NATIONAL SECURITY

[bookmark: _GoBack]BY  
OYERO JOHN FEMI
     HND/22/MAC/FT/0349
	

BEING A RESEARCH PROJECT SUBMITTED TO THE DEPARTMENT OF MASS COMMUNICATION, INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY, KWARA STATE POLYTECHNIC, ILORIN
IN PARTIAL FULFILLMENT OF REQUIREMENTS FOR THE AWARD OF 
HIGHER NATIONAL DIPLOMA (HND) IN MASS COMMUNICATION.

JUNE, 2025
[bookmark: _Toc167333668][bookmark: _Toc168969280][bookmark: _Toc168976239][bookmark: _Toc169103935]
[bookmark: _Toc171855138]

[bookmark: _Toc201560732]CERTIFICATION
This is to certify that the project was read and approved as meeting the requirements of the department of Mass Communication, Kwara State Polytechnic, Ilorin for the award of Higher National Diploma in MASS COMMUNICATION.




_____________________						_________________
MR OLUFADI B.A								DATE
(Project Supervisor)





_________________							_________________
MR OLUFADI B.A								DATE
(Project Coordinator)





_________________							_________________      
MR OLOHUNGBEBE F.T							DATE
 (Head of Department)




[bookmark: _Toc168969281][bookmark: _Toc168976240][bookmark: _Toc169103936]
[bookmark: _Toc201560733]DEDICATION
I dedicate this to the creator, the just and the everlasting Who in his ultimate mercy give to me the opportunity to be among the living today, not only am alive, I’m also in good health and condition. And also to my parents, who support and encourage me in both academic and social life, they show me love and how to show it to people







[bookmark: _Toc168969282][bookmark: _Toc168976241][bookmark: _Toc169103937]

[bookmark: _Toc201560734]ACKNOWLEDGEMENT
I want to thanks the external owner of sovereignty, the lord of mighty and bounty, incomparable the everlasting and the supreme interior who has been so generous to me and make me witness today 
I want to thank my able supervisor Mr Olufadi B.A for the encouragement and mentorship I say a very big thanks you and to all staff of the glorious department
My appreciation starts with my parent Mr/Mrs Oyero, for the unconditional love, care, mentorship and discipline. I cannot thanks them enough for all what they did in my life, they showed me the right part and derailed me from the wrong part . I say a very big thanks to them.
And also to my Friends that we all travel in the rail of education all together, may thy Lord bless you all (Amin).

[bookmark: _Toc201560735]TABLE OF CONTENTS

TITLE PAGE	i
CERTIFICATION	ii
DEDICATION	iii
ACKNOWLEDGEMENT	iv
TABLE OF CONTENTS	v
ABSTRACT	vii
CHAPTER ONE	1
1.2	Statement of the Problem	2
1.3	Objectives of the Study	2
1.4	Research Questions	3
1.5	Significance of the Study	3
1.6	Scope of the Study	3
1.7	Definition of Terms	4
CHAPTER TWO	5
LITERATURE REVIEW	5
2.1	Introduction	5
2.2	Conceptual Review	5
2.2.1	Understanding Fake News	5
2.2.2	Types of Fake News	6
2.2.3	Understanding the Concept of Social Media	6
2.2.4	Types of Social Media	7
2.2.5	The Concept of National Security	8
2.2.6	The Role of Social Media in the Spread of Fake News	9
2.2.7	National Security Implications of Fake News	9
2.3	Current Thinking	12
2.4	Empirical Review	14
2.5	Theoretical Framework	17
2.5.1	Agenda-Setting Theory	17
2.5.1.1	Relevance of the Theory to the Study	17
2.5.2	Framing Theory	18
2.5.2.1	Relevance of the Theory to the Study	19
2.5.3	Uses and Gratification Theory	20
2.5.3.1	Relevance of the Theory to the Study	21
CHAPTER THREE	22
RESEARCH METHODOLOGY	22
3.1	Introduction	22
3.2	Research Method	22
3.3	Research Design	22
3.4	Population of the Study	23
3.5	Sample Size and Sampling Technique	23
3.6	Data Collection Instrument	24
3.7	Data Collection Procedure	24
3.8	Data Analysis Procedure	24
3.9	Ethical Considerations	25
CHAPTER FOUR	26
DATA PRESENTATION AND DATA ANALYSIS	26
4.0	INTRODUCTION	26
4.1	Data Presentation	26
4.2	Discussion of Findings	39
CHAPTER FIVE	41
SUMMARY, CONCLUSION AND RECOMMENDATION	41
5.1	Summary	41
5.2	Conclusion	42
5.3	Recommendations	42
REFERENCES	43
APPENDIX	45



[bookmark: _Toc201560736]ABSTRACT
This study explores the growing phenomenon of fake news dissemination on social media among youths in Ilorin, Nigeria, and examines its far-reaching implications for national security. In the digital age, social media platforms such as Facebook, Twitter, WhatsApp, and Instagram have become primary sources of information for many young people. However, these platforms also serve as fertile ground for the rapid spread of misinformation and disinformation, often without verification. The study focuses on the youth demographic (ages 18–35), who represent the most active users of social media and are therefore highly susceptible to both consuming and disseminating fake news. Using a quantitative research design, the study employed structured questionnaires to collect data from a sample of youths residing in Ilorin. The research aimed to determine the level of awareness, frequency of exposure, motivations for sharing content, and understanding of the consequences of fake news. Findings revealed that a significant number of respondents often share news without verifying the source, motivated by urgency, emotional reactions, sensational content, or peer influence. Many participants also demonstrated limited digital media literacy, which impairs their ability to critically assess the credibility of online information. The study identifies several national security risks associated with the spread of fake news. These include the potential to incite ethnic or religious conflict, spread panic or fear during emergencies (such as during elections or public health crises), and undermine public trust in government institutions. In extreme cases, fake news has been linked to mob violence and the breakdown of law and order. The study concludes that fake news is not just a media issue but a serious national security concern. It recommends a multi-faceted approach to address the problem. This includes implementing digital literacy programs in schools and communities, encouraging responsible social media use, enforcing stricter regulations against the spread of false information, and fostering collaboration between government agencies, civil society, and technology companies. Only through such coordinated efforts can the dangers of fake news dissemination among youths be mitigated, ensuring both informed citizenry and national stability.
Keywords: Fake news, social media, youths, Ilorin, misinformation, digital literacy, national security.
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[bookmark: _Toc201560737]CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
Insecurity is one of Nigeria’s greatest problems at the moment (Smith, 2021). This issue has continued to threaten the peaceful coexistence of Nigerians. In recent times, Nigeria has recorded a high level of insecurity ranging from kidnapping, terrorism, insurgency, activities of Boko Haram especially in the northern part of the country, farmers/herders clashes, banditry, communal clashes, ethnic cleansing, cyber and space crime.  There is currently no part of the country that has not been affected by any sort of insecurity. According to Global Peace Index (2019), Nigeria is one of the least peaceful places on earth. Nigeria is ranked 148 out of 163 countries in terms of peacefulness, safety, security, ongoing conflict and militarization according to GPI in the world. The insecurity in Nigeria has perpetually affected almost every facet of the nation especially national peace.
Factors such as hate speech, sermons from various religious leaders, failure of security agencies to safeguard lives and properties, religious crisis, failure of government to provide the right resources to security agencies to combat insecurity, communal clashes, herder’s attacks, insurgency are responsible for national insecurity in Nigeria. But one of the biggest contributors to national insecurity in Nigeria is fake news (Okafor & Onyenekwe, 2020).
Social media channels have remained an invaluable tool for disseminating information, communicating, and exchanging ideas. Over the last couple of years, advancements and improvements have increased their accessibility and user-friendliness. Social media channels allow users to share and circulate information via the internet. Simply put, social media are internet-based channels that facilitate collaboration, conversation, sharing, collaborative effort, and linking (Durnová, 2018). Such platforms have become one of the most popular ways for individuals of all ages, genders, and nationalities to communicate and share information. Social media channels are undoubtedly among the most effective way to convey information and sophisticated tools for public education, mobilization, communication, and exchange (Okafor & Onyenekwe, 2020).
Fake news on social media has emerged as a significant threat to national security globally. The rapid dissemination of false information can lead to misinformation, panic, and social unrest, undermining public trust in institutions and potentially leading to dangerous outcomes (Oyesomi, Salawu & Olorunyomi, (2018). 
With the proliferation of social media platforms, the speed and reach of information dissemination have increased exponentially. Unfortunately, this has also facilitated the spread of fake news, which can have severe consequences for national security. Recent events have demonstrated how fake news can influence public opinion, incite violence, and disrupt political processes. Understanding the dynamics of fake news and its impact on national security is crucial for developing effective countermeasures. 
This research aims to investigate the extent of fake news on social media and its implications on national security.

[bookmark: _Toc201560738]1.2	Statement of the Problem
Fake news on social media has become a pervasive issue, with significant implications on national security (Ibrahim, 2018). The problem is particularly acute among the youth, who are the most active users of social media. The rapid spread of false information has the potential to incite violence, disrupt social harmony, and undermine trust in public institutions. Aside from these,  the unchecked spread of fake news on social media platforms among the youth, the potential for fake news to incite violence, create public unrest, and pose threats to national security, Insufficient awareness among the youth regarding the identification and impact of fake news are problems which motivate the imperativeness to carry out this research work as it seeks to understand the specific ways in which fake news on social media affects the youths and the broader implications on national security.

[bookmark: _Toc201560739]1.3	Objectives of the Study
The general objective of this study is to examine fake news dissemination on social media among youths in Ilorin and its implication on national security. The specific objectives of this research are to:
i. Determine the pattern of exposure to social media platforms among youths in Ilorin.
ii. Identify and categorize the main sources and types of fake news on social media.
iii. Analyze the impact of fake news on public perception and behaviour.
iv. Evaluate the implications of fake news on national security.
v. Propose effective strategies for combating the spread of fake news and mitigating its impact on national security.
[bookmark: _Toc201560740]1.4	Research Questions
The study addresses the following research questions:
i. What is the pattern of exposure to social media platforms among youths in Ilorin?
ii. What are the primary sources and types of fake news circulating on social media?
iii. How does fake news on social media influence public perception and behavior?
iv. What are the direct and indirect implications of fake news on national security?
v. What strategies can be implemented to mitigate the impact of fake news on national security?
[bookmark: _Toc201560741]1.5	Significance of the Study
This research offers insights into the ways fake news on social media can destabilize national security, providing essential data for policymakers. Findings can inform the creation of stricter policies and regulations targeting misinformation and fake news in Nigeria. Government agencies may leverage this study to craft laws that protect national interests without curbing freedom of expression.
This study is significant in highlighting the need for digital and media literacy, especially among Nigerian youth who are the largest demographic using social media. Insights from the research may prompt educational institutions to integrate media literacy into curricula, fostering a generation that can critically assess and verify information before sharing. This study will contribute to the existing body of knowledge on fake news and national security by providing empirical evidence and practical solutions. 
Furthermore, as social media platforms continue to play an influential role in information dissemination, this study can serve as a valuable resource for these companies. It offers practical evidence on how misinformation affects national security, encouraging platforms like Facebook, X (Twitter), and Instagram to improve their fact-checking mechanisms and develop more stringent content moderation practices.
Importantly, this study is significant in enriching academic literatures on fake news and national security, particularly in the Nigerian and African contexts. It is significant in providing a foundation for future research on related topics, thereby potentially inspiring other studies on the socio-political impacts of misinformation, trust in media, and the evolving role of social media in Nigeria.
[bookmark: _Toc201560742]1.6	Scope of the Study
This study focuses on youths in Ilorin, Kwara State, and explores how fake news on social media influences their perceptions and behaviors, and the subsequent implications for national security. Geographically, the study is confined to Ilorin, a significant urban environment in Kwara State known for its active youth population and high social media engagement.

[bookmark: _Toc201560743]1.7	Definition of Terms
Fake News: Deliberately false or misleading information presented as news, often created to deceive or misinform. In this study, fake news refers to fabricated content on social media platforms that youth in Ilorin, Kwara State, encounter, which includes political misinformation, health-related falsehoods, and social and cultural misinformation.

Social Media: Digital platforms and applications that enable users to create, share, and engage with content and social networks. For this research, social media includes platforms such as Facebook, Twitter, Instagram, and WhatsApp, which are commonly used by the youth in Ilorin.

Youth: Individuals in the age group between 18 to 35 years. The target population of this study, focusing on young people in Ilorin, Kwara State and are active users of social media.
National Security: The safety and stability of a nation, including the protection of its citizens, institutions, and interests from threats. The implications of fake news on social media as it pertains to potential threats to the stability, peace, and security of Nigeria, with a focus on how these threats manifest in Ilorin, Kwara State.


[bookmark: _Toc201560744]CHAPTER TWO
[bookmark: _Toc201560745]LITERATURE REVIEW
[bookmark: _Toc201560746]2.1	Introduction
This chapter basically reviews relevant literatures pertinent to the study. It deals with review of related literature of previous research work in related studies. It involves collation of ideas, views, positions and opinions expressed in the writings of recognized authorities as well as findings of previous researcher in this area of study. Hence the researcher focuses on reviewing relevant literatures on fake news dissemination on social media among youths in Ilorin and its implication on national security. This study as well reviews these literatures sequentially and in order of the following sub-headings:
[bookmark: _Toc201560747]2.2	Conceptual Review
This section reviews the various concepts inherent in the undertaking of this research work. The concepts are reviewed for clearer and comprehensive understanding subsequently:
[bookmark: _Toc201560748]2.2.1	Understanding Fake News 
Fake news refers to deliberately fabricated information presented as news with the intent to mislead or deceive. It has been characterized as "false information with malicious intent" (Allcott & Gentzkow, 2017). Unlike errors or satire, fake news is created with specific motives, such as financial gain, political advantage, or social influence. The rise of social media has created a fertile ground for the spread of fake news, allowing information to go viral without being vetted by traditional journalistic standards (Allcott & Gentzkow, 2017).
Carson (2019) notes that “fake news” besides being a favourite term of Donald Trump–the man who won the 2016 US elections, it was equally named 2017’s word of the year. Fake news can be seen as “information that has been deliberately fabricated and disseminated with the intention to deceive and mislead others into believing falsehoods or doubting verifiable facts; it is disinformation that is presented as, or is likely to be perceived as, news” (McGonagle, 2017, p.203). 
Historically, several countries, groups and powerful individuals with vested interest are known to have deployed fake news as weapon (McGonagle, 2017) or persuasion, (Pedrini, 2019), either to discredit opposition, mislead others to believe alternatives or used to completely obfuscate the targeted audience (Tandoc, 2019). In this regard, we can see fake news as information deliberately fabricated to take the coloration of genuine or authentic information targeted at an audience with intention to deceive.
[bookmark: _Toc201560749]2.2.2	Types of Fake News
Fake news takes several forms, each with distinct characteristics, motivations, and effects on the audience. Wardle, (2017) identified various types of fake news as follows:
1. Click bait: Are sensationalized content crafted to attract clicks. Click bait headlines are exaggerated or sensationalized titles designed to attract clicks, often without delivering on the promised content. The primary aim is to generate revenue from ads rather than provide accurate information. While not always completely false, click bait can mislead readers and spread misinformation by framing content in a distorted way.
2. Satire/Parody: Satire or parody uses humor, exaggeration, or irony to comment on current events or social issues. While satirical content is not meant to deceive, some audiences may mistake it for real news, especially when it lacks clear labels or is shared out of context. 
3. False Connection: False connection occurs when headlines, images, or captions do not accurately reflect the content of the article. This type of fake news often draws people in with misleading headlines or images that make readers think the content is about something it is not. It exploits readers’ tendency to judge articles by their headlines without reading the full content.
4. Fabricated Content: Fabricated content is completely false information created with the intention of deceiving and misleading the audience. Unlike other forms that may contain kernels of truth, fabricated content lacks any basis in reality. This type of fake news is created to manipulate public opinion, harm reputations, or serve other malicious purposes.                                                                                                                                                                         
5. Manipulated Content: Manipulated content involves genuine information or images that are altered to mislead the audience. This could involve editing images or videos, distorting facts, or selectively cutting information to give a false impression. Deep fakes, for example, are manipulated videos that make it appear as though someone said or did something they did not.
6. False Context: False context involves taking genuine information and placing it in a misleading context to distort its meaning. This often involves using old photographs, videos, or news reports and presenting them as current events. During crises, false context is commonly used to manipulate emotions and misinform the public.
[bookmark: _Toc201560750]2.2.3	Understanding the Concept of Social Media
Social media has become a broad term to describe a phenomenon that is changing the world, affecting several areas and changing the way people communicate. Dollarhide (2020) refers to social media as computer based technology that simplifies sharing of information, ideas and thoughts through virtual networks and communities. According to Jacka & Scott, (2021), social media can be seen as the set of web-based broadcast technologies which provide people with the opportunity to move from positions of content consumers to producers which can be referred to as democratization of content. This implies that social media platforms enable the popular content consumers to become publishers. In other words, social media encourages citizen journalism – which empowers the people to be producers of not just broadcast content but multi-media as well. Social media can be seen as “works of user-created video, audio, text or multimedia that are published and shared in a social environment, such as blog, Facebook, Twitter or photo and video hosting site” (Ekpemo and Igbozuruike, 2018, p.47). 
Social media create platforms that enable people from different places to interact and share opinions on a number of issues ranging from politics, security and socio-economic areas. By way of comment, social media liberalize the much talked about “global village” and make everyone with an account to be part and parcel of global community making contributions. Invariably, this makes people to feel a sense of belonging or ownership – meaning they own the media (Ekpemo and Igbozuruike, 2018).
[bookmark: _Toc201560751]2.2.4	Types of Social Media
Social media platforms can be classified into several types, each catering to different communication, sharing, and interaction needs. Ibrahim, (2020) provides a comprehensive overview of the main types of social media:
1. Social Networking Sites: These platforms allow users to create profiles, connect with friends, share updates, and interact with others. They serve as hubs for personal communication, social interactions, and professional networking. Connecting with friends, family, and colleagues; sharing content and updates; networking for jobs and business. Examples include Facebook, LinkedIn, Twitter, VK.
2. Media Sharing Networks: These platforms are designed for sharing visual media like photos, videos, and live streams. Users can follow others, discover new content, and share their own creations. They are primarily used for sharing videos, images, and multimedia content; following influencers; promoting brands and products through visual content Instagram, YouTube, Snapchat, TikTok.
3. Microblogging Platforms: Microblogging sites allow users to post short updates, often with character limits, making them ideal for real-time conversations and news dissemination. They are best used for quick updates, real-time conversations, news, and opinions. Examples include; Twitter, Tumblr, Mastodon
4. Bookmarking and Content Curation Networks: These sites help users discover, save, and share interesting content from around the web. Content curation platforms let users organize their favorite links and media into collections or boards. Pinterest, Flipboard, Pocket are xamples.
5. Blogging and Publishing Platforms: These sites allow users to create and share long-form content, including articles, blog posts, and stories. They are ideal for writers, thought leaders, and content creators who want to publish content on specific topics. WordPress, Medium, Blogger, Substack are relevant examples.
6. E-commerce and Social Shopping Networks: Social shopping platforms enable users to browse and buy products while also interacting with sellers and other shoppers. These platforms often integrate e-commerce with social media, allowing brands to showcase products and users to make purchases directly. Examples include: Instagram Shopping, Poshmark, Etsy
7. Messaging Apps and Private Communication Networks: Messaging apps facilitate direct communication between users through chat, voice, or video. They are often used for both personal and professional communication and have increasingly included social features such as status updates and group chats. Examples of these include: WhatsApp, Messenger, Telegram, Signal. They are best in terms of private messaging, group chats, real-time communication, file sharing, and voice/video calls.
8. Live Streaming Platforms: These platforms focus on real-time broadcasting, allowing users to share live events or engage with audiences instantly. Live streaming has become popular among gamers, musicians, and influencers to interact directly with their followers. They are best used for real-time broadcasting, audience interaction, sharing events as they happen, live Q&A sessions. Twitch, Facebook Live, YouTube Live are examples.
[bookmark: _Toc201560752]2.2.5	The Concept of National Security 
Since national security is a compound word, it is appropriate to define the term in components. The word “national” as used in this paper refers to a nation or an entire country instead of a part. “Security” can be seen as a state of being protected from danger or anxiety or both. For any nation, security stands for many things – ranging from conditions of peace, to that of stability, and order, or total progress. National security is the protection of national survival, (Brennan, as cited in Ebeh, 2015). In other words, a nation is said to be secured when on one hand, there is the weaponry to withstand aggression from both internal and external sources, and on the other, the people feel a sense of security knowing the authority can stand up to aggression from whatever quarters. Lack of security equals insecurity and nations struggle to fight insecurity either in the form of terrorism or aggression from internal and external forces. National security touches on virtually all aspects of human existence. Therefore, it is safe to say that national security involves a lot of things. Ebeh, (2015) lend credence to this with the assertion that national security encompasses several issues. Ebeh further elaborates that it can better be understood from the system theory perspective which sees a system as entity or a whole and postulates that “a dislocation in any particular area of the system is bound to have an overlapping effect on other areas” (p.4). National security is not just restricted to the security of lives and property but encompasses areas such as food, environment, health, psychological and then arms. It is based on this premise, that the United Nations always emphasizes other forms of security such as food security, environmental security (climate-related matters), and health among others.
[bookmark: _Toc201560753]2.2.6	The Role of Social Media in the Spread of Fake News
Social media platforms such as Facebook, Twitter, and WhatsApp have transformed how news is disseminated and consumed. The platform algorithms, which prioritize engagement, often amplify sensational content, which can include fake news (Vosoughi, Roy, & Aral, 2018). Social media also allows individuals and organizations to target specific demographics, potentially manipulating public opinion on issues of national security. Factors Influencing the Spread of Fake News:
1. Virality and Speed: Information on social media spreads faster than traditional news media, often reaching millions within minutes.
2. Echo Chambers and Filter Bubbles: Users are exposed to information that aligns with their preexisting beliefs, reinforcing misinformation (Pariser, 2021).
3. Lack of Fact-Checking: Unlike traditional media, social media content is seldom fact-checked, leading to a proliferation of unverified information.
4. Anonymity and Pseudonymity: Many users operate under pseudonyms, which facilitates the sharing of information without accountability.
[bookmark: _Toc201560754]2.2.7	National Security Implications of Fake News
Fake news poses significant threats to national security across political, social, economic, and health domains. As the spread of misinformation has become more prevalent through social media and digital platforms, the risks associated with fake news have intensified. This review discusses the implications of fake news on national security, with a focus on political stability, public trust, social cohesion, economic stability, and public health.
1. Political Manipulation and Election Interference
Fake news has been widely used as a tool to manipulate political opinion and interfere in elections. The influence of misinformation campaigns on elections can weaken democratic processes, alter public opinion, and potentially sway election results. During the 2016 U.S. presidential election, for example, fake news articles and misleading information spread through social media platforms were found to influence voter perception, contributing to increased polarization and mistrust in the democratic process (Allcott & Gentzkow, 2017). Similar trends have been observed globally, where fake news has been employed to undermine trust in elections and destabilize political systems.
The use of fake news to manipulate public opinion in elections poses a direct threat to national security, as it undermines the democratic integrity of a nation. For instance, in Nigeria, fake news circulated on social media has targeted political figures, promoted divisive ideologies, and created tensions that threaten political stability (Uwalaka & Watkins, 2018). The resulting mistrust and polarization can make governance challenging, weakening institutions and rendering them more vulnerable to external interference.
2. Social Unrest and Violence
Fake news can incite social unrest and violence, especially in countries with existing ethnic, religious, or cultural tensions. Misleading information or hate speech shared on platforms like WhatsApp, Twitter, and Facebook has led to real-world violence, with notable cases in Nigeria and Myanmar where fake news fueled communal clashes and incited violence (Ibrahim & Adamu, 2020). In Nigeria, for instance, misinformation and incendiary messages circulated online have led to clashes between communities, sometimes resulting in significant casualties and displacement.
The social and economic cost of these outbreaks of violence can be severe. When fake news stirs ethnic or religious tensions, it creates mistrust among communities and disrupts social cohesion, which is essential for national security. This social fragmentation can make a country more susceptible to destabilization and may even be exploited by hostile foreign entities looking to weaken a nation from within (Ibrahim & Adamu, 2020).


3. Public Distrust in Institutions
The pervasive spread of fake news erodes public trust in institutions, including governments, law enforcement, and the media. When citizens are unable to distinguish between accurate information and fake news, trust in official sources of information diminishes. This distrust can be damaging to national security, as citizens become less likely to adhere to government directives and may even believe in conspiracy theories that challenge state authority (Nyhan & Reifler, 2020).
This distrust is particularly dangerous in situations where the government needs to mobilize public cooperation, such as during a crisis or in implementing new policies. If misinformation leads the public to question the legitimacy or intentions of government institutions, citizens may become less willing to comply with policies that are necessary for national security, like health directives during pandemic or emergency measures during a national crisis.
4. Economic Instability
Fake news can create economic instability by impacting financial markets, businesses, and consumer confidence. False information about companies, government policies, or market conditions can lead to panic selling, hoarding, and significant financial losses. For example, rumors regarding economic policy changes or banking crises have, at times, led to panic withdrawals from banks or fluctuations in stock markets. In Nigeria, for example, fake news spread on social media regarding changes in foreign exchange policies or government actions has caused confusion in the financial markets, impacting both local and foreign investment. Economic instability resulting from fake news can weaken a nation’s economic standing and, in severe cases, destabilize governments by creating public discontent. Economic security is a key aspect of national security, and threats to economic stability make a nation more vulnerable to both internal unrest and external manipulation.
5. Public Health Risks and Biosecurity
Fake news has particularly severe implications for public health and biosecurity, as seen during the COVID-19 pandemic. Misinformation about the virus, treatments, and vaccine safety proliferated online, leading to widespread vaccine hesitancy, non-compliance with health guidelines, and the spread of ineffective or dangerous treatments (Pulido et al., 2020). This has a direct impact on national security, as public health is essential to the stability of any nation. Fake news that undermines biosecurity can also involve the spread of misinformation about biological threats or infectious diseases, causing panic and irrational behaviors. In countries where fake news undermines public health policies, governments may struggle to control outbreaks of diseases, potentially leading to higher mortality rates and straining national healthcare systems. This can weaken the country’s overall security by reducing public resilience to health crises and increasing the burden on national resources.
6. Cybersecurity Threats
The digital spread of fake news is often coupled with cyber security threats. Cyber operations, including social media manipulation, hacking, and phishing attacks, are frequently used to distribute fake news. Foreign entities or cybercriminals can exploit fake news as part of larger disinformation campaigns aimed at destabilizing a country. By spreading false information about security threats, these campaigns can cause panic and confusion, weakening a nation’s cyber defenses and increasing its vulnerability to attacks (Bovet & Makse, 2019).
Fake news campaigns have also been linked to the use of bots and other automated systems that amplify misinformation, further complicating efforts to control and monitor information online. The combination of cyber security threats with the spread of fake news poses a dual risk to national security, as it challenges both information integrity and the country’s technological infrastructure.
7. Threat to International Relations
Fake news has the potential to strain international relations, as misinformation about other countries, leaders, or global events can exacerbate tensions. This may involve misinformation about diplomatic incidents, territorial disputes, or military activities that can lead to misunderstandings or even conflicts. For instance, fake news circulated during times of tension between countries can escalate hostilities, potentially leading to international crises or affecting diplomatic relations.
When nations perceive misinformation as propaganda or deliberate attempts to mislead, it may lead to deteriorating relations, imposition of sanctions, or retaliatory measures. This undermines diplomatic efforts and could compromise national security by creating or escalating international conflicts.
[bookmark: _Toc201560755]2.3	Current Thinking
The contemporary discourse on fake news highlights its complex implications, especially regarding national security and this issue has intensified due to the rise of digital platforms, where information is disseminated rapidly and often without adequate verification (Smith, 2021). Current thinking on the subject emphasizes several key themes: the role of social media, the mechanisms through which fake news influences public opinion and decision-making, and the strategies necessary to mitigate its impact on national security.
1. Impact of Social Media on the Spread of Fake News
Social media has become a primary medium through which fake news circulates. Platforms like Facebook, Twitter, WhatsApp, and Instagram allow users to share information instantly, often without regard for its authenticity. Current analyses stress that algorithms on these platforms tend to prioritize content with higher engagement rates, which frequently includes sensational or polarizing news — including fake stories. This environment fosters an echo chamber where users are repeatedly exposed to similar types of content, reinforcing biases and potentially spreading misinformation more rapidly and broadly than traditional media (Zengler, 2022).
2. Psychological and Social Drivers of Fake News Consumption
Research suggests that fake news is particularly effective because it exploits cognitive biases, such as confirmation bias, where individuals seek out information that aligns with their pre-existing beliefs (Nielsen, 2022). This tendency can make people more susceptible to believing and sharing fake news, especially when it confirms their political, social, or cultural views. The social validation aspect of sharing information also plays a role; individuals often feel a sense of belonging and support when they share news that aligns with the views of their online community. Consequently, the spread of fake news has a powerful psychological component that intensifies its reach and influence (Bradshaw & Howard, 2019).
3. National Security Implications
Current studies reveal that fake news can undermine national security by fostering distrust in government institutions, escalating social tensions, and even instigating violent events. For instance, misinformation about election processes can lead to public unrest, as seen in various recent global incidents (Smith, 2021). Fake news can also exacerbate conflicts between ethnic or religious groups, heightening national security risks by promoting division and potentially inciting violence. 
Additionally, governments and organizations may find it challenging to communicate accurate information in a crisis when fake news creates confusion and distrust among the public (Smith, 2021).
4. Technological Tools in Fake News Detection
There is a growing focus on using Artificial Intelligence (AI) and machine learning to detect and counter fake news. Machine learning algorithms can analyze vast amounts of data to identify patterns and flag content that is likely to be misleading (Marwick, & Lewis, 2017). For example, some platforms now use AI to identify deep fake videos, which can be especially harmful if they falsely depict public figures or incite panic. However, as fake news detection technology advances, so does the sophistication of misinformation tactics, resulting in an ongoing "cat-and-mouse" dynamic between technology developers and those who create and spread false information (Marwick & Lewis, 2017).
5. Governmental and Organizational Responses
Current thinking emphasizes the need for proactive measures by both governments and media organizations to counter fake news. This includes not only regulating social media platforms to ensure more responsible dissemination practices but also improving digital literacy among citizens. Many countries are considering or have implemented legislation to hold social media companies accountable for the spread of harmful content. Additionally, public awareness campaigns that educate individuals on how to identify and verify information before sharing it are increasingly viewed as essential components of countering fake news (Durnová, 2018).
[bookmark: _Toc201560756]2.4	Empirical Review
	This section provides analysis and review of works by authors whose works are related to this body of research. It provides an analysis of their topics, objectives, findings, conclusion, and recommendations.
In a study conducted by Oyesomi and Olorunyomi, (2021) on the topic “Fake News and National Security in Nigeria: A Critical Analysis", this study examines the impact of fake news on Nigeria's national security, focusing on how false information circulates in the country, especially during periods of political tension or crisis. The authors found that fake news in Nigeria is a tool often used to incite violence and disrupt social harmony, particularly during elections. The dissemination of fake news exacerbates tensions among ethnic and religious groups. The study suggests stricter regulation of online content and greater accountability from social media platforms. It also emphasizes the need for public education on the consequences of sharing unverified news, especially in sensitive times.
Okoro and Odoemelam, (2020) researched on "Impact of Social Media Misinformation on Nigeria’s National Security". The study assesses the role of misinformation on social media in affecting Nigeria’s national security, particularly concerning inter-ethnic relations and political stability. The study concludes that misinformation on social media contributes to mistrust among Nigerians and has led to significant security challenges, including mob violence and political unrest. The authors advocate for educational campaigns to encourage responsible use of social media and the establishment of social media literacy programs to curb the spread of misinformation.
Adaja and Ayodele, (2020) in a research titled "Social Media as a Tool for Political Propaganda and Disinformation in Nigeria’s 2019 Elections" explores how social media was used as a propaganda tool during the 2019 general elections in Nigeria and the potential threats it posed to national security. The authors found that social media served as a double-edged sword, facilitating both political mobilization and the spread of fake news, which led to heightened political tensions and security threats. They recommend that government agencies should work with social media companies to monitor political misinformation and that digital literacy be included in educational curricula to better equip Nigerians in identifying fake news.
Furthermore, Oloyede, (2021) researched on the topic "The Role of Fake News in Nigeria’s Security Crisis: A Case Study of Boko Haram Insurgency". This study investigates how fake news has impacted Nigeria’s fight against Boko Haram and the broader implications for national security. Oloyede concluded that fake news about the Boko Haram crisis has complicated counterinsurgency efforts, spreading misinformation that has misled both civilians and the military, and often led to public panic. The study recommends that the Nigerian government should collaborate with media organizations to provide verified information about security situations, and that journalists be trained in conflict-sensitive reporting to avoid amplifying misinformation.
Nwafor, (2019) researched on the "Fake News, Social Media, and Electoral Violence in Nigeria". The study analyzed the role of fake news spread via social media in inciting electoral violence in Nigeria, with a particular focus on the 2015 and 2019 general elections. Nwafor found that fake news during election periods fuels distrust in the electoral process and incites violence among partisan groups. Social media has become a battleground for competing narratives, often escalating political tensions. Nwafor suggests implementing stricter social media regulations during election periods, increasing penalties for those who intentionally spread false information, and encouraging political candidates to denounce fake news associated with their campaigns.
In another study on "Social Media and the Spread of Fake News in Nigeria: A Study of Youth Engagement" by Ezeah, and Emmanuel, (2020), this research examines youth involvement in the spread of fake news on social media in Nigeria and the broader implications for social stability and security. The study found that a high percentage of Nigerian youth engage with and spread unverified information on social media, largely due to low digital literacy. This spread contributes to social unrest, especially in regions already facing security challenges. Ezeah and Emmanuel recommend that Nigerian educational institutions incorporate digital and social media literacy into their curricula. They also call for government and social media companies to implement stronger countermeasures against fake news, such as fact-checking systems and warnings on unverified posts.
In a study conducted by Bello (2022), researchers found that misinformation about health crises (e.g., Ebola, COVID-19) or economic instability (e.g., inflation rumors) led to panic-buying and social anxiety in Nigeria. The study underscores that false information rapidly circulates on social media and causes swift behavioral reactions among the public, potentially overwhelming governmental and medical resources. Such responses to fake news are especially concerning in regions with limited infrastructure, where misinformation can quickly spiral into chaos.
A notable study by Akinyemi and Oladipo (2023) examined the spread of politically charged fake news during the Nigerian elections. Their findings suggest that fake news propagated on social media not only influences voter behavior but also exacerbates tensions between ethnic and political groups, sometimes leading to violence. The research highlights that the lack of stringent laws governing online content in Nigeria makes it difficult to prevent or control such information, which is often orchestrated to manipulate political views and incite unrest.
A study by Igwe and Nnamdi (2022) explored how continuous exposure to fake news increases anxiety and fear among the population, weakening social cohesion. Their research, conducted across multiple states in Nigeria, found that people frequently exposed to fake news about security threats tend to develop a hyper-vigilant mindset, which can negatively impact mental health and lead to self-protective behaviors such as armed self-defense, thereby increasing the risk of violence.
[bookmark: _Toc201560757]2.5	Theoretical Framework
	To understand the implications of fake news on social media for national security, particularly among youths in Ilorin, Kwara State, several theoretical perspectives are integrated. These theories provide a foundation for analyzing how fake news spreads, how it influences behavior, and how it impacts national security. The following are theories considered relevant and proposed by the researcher for the study:
[bookmark: _Toc201560758]2.5.1	Agenda-Setting Theory
The Agenda Setting Theory, developed by Maxwell McCombs and Donald Shaw in 1972, suggests that the media has a significant influence on the public's perception of what issues are important. According to the theory, while the media may not directly tell people what to think, it does tell them what to think about. This is achieved by giving specific topics more visibility through frequency, prominence, or framing, which leads audiences to perceive those topics as more important. 
Core Assumptions of Agenda Setting Theory
1. Media Influence on Issue Salience: The theory asserts that the more coverage an issue receives in the media, the more likely it is to be perceived as important by the public. This happens because repeated exposure to certain stories or issues shapes the audience’s perception of their relevance.
2. Public Agenda and Media Agenda Link: Agenda setting theory suggests that there is a strong relationship between the media's agenda (the issues they cover) and the public's agenda (the issues people think are important). When the media focuses on specific topics, those topics tend to rise in importance on the public agenda as well.
3. Selective Nature of Media Attention: The media’s agenda is influenced by various factors, including journalistic norms, ownership, political influence, and audience interests. These factors shape which issues are highlighted and how they are framed.
[bookmark: _Toc201560759]2.5.1.1	Relevance of the Theory to the Study
In the context of fake news on social media, agenda-setting theory helps explain how media coverage of misinformation and its national security implications can shape public and governmental attention on these issues. The theory is relevant in several ways:
1. Influencing Public Perception of National Security Risks: When the media consistently highlights cases of fake news influencing elections, creating public panic, or exacerbating ethnic tensions, the public may come to view fake news as a primary national security threat. This can lead to increased public support for measures like fact-checking initiatives, regulatory oversight, and media literacy programs.
2. Shaping Policy Responses: By focusing attention on specific issues, such as fake news’s impact on national security, media coverage can influence government agendas. Policymakers may prioritize laws and policies aimed at curbing misinformation, enhancing cybersecurity, and collaborating with tech companies to prevent the spread of harmful content online.
3. Highlighting the Role of Social Media in Information Dissemination: The agenda-setting function of traditional media is magnified by social media platforms, where content can spread quickly and influence public opinion. Social media amplifies agenda-setting effects, with algorithms that push certain issues to the top of feeds, further shaping perceptions.
4. Framing of Fake News Issues: Through second-level agenda setting, the media can shape how fake news is viewed by focusing on its role in manipulating elections, instigating violence, or undermining trust in public institutions. This selective framing of fake news shapes the audience’s understanding of its consequences for national security and social stability.
 This theory helps to explain how fake news on social media can influence the perceptions and priorities of the youth in Ilorin, Kwara State. When fake news stories receive widespread attention, they can shape the issues that young people consider important, potentially leading to skewed perceptions and misinformed actions that impact national security.
[bookmark: _Toc201560760]2.5.2	Framing Theory
Framing Theory explores how media and communicators present information in a way that influences how audiences interpret it. Developed by Erving Goffman in his 1974 book Frame Analysis, framing theory suggests that the way information is packaged— including the selection, emphasis, exclusion, and elaboration of details — shapes how individuals understand and react to it. By framing an issue in specific ways, media and other communicators can direct audience attention to certain aspects of the information and thereby influence the audience's perception, opinions, and behavior. The core concepts of Framing Theory include:
Frames as Organizing Structures: Frames provide a structured way for media and communicators to present information. By emphasizing certain aspects of a story, frames help people make sense of complex issues. For instance, media coverage on fake news can frame it as a problem of ethics, regulation, technology, or a national security threat.
Selection and Emphasis: Frames involve decisions about which aspects of an issue to highlight and which to downplay or exclude. This selection process is crucial in shaping public understanding and prioritization of issues. For example, in reporting on social issues, the media might emphasize individual responsibility or societal factors, leading audiences to focus on different causes or solutions.
Types of Frames:
Episodic Frame: This type focuses on specific events or individual cases rather than broader systemic issues. Episodic frames often present isolated incidents, like specific cases of fake news causing harm, rather than examining underlying causes or patterns.
Thematic Frame: This type takes a broader, more systemic view of an issue. For instance, framing fake news as a recurring problem linked to social media algorithms, government policy, or economic incentives highlights the issue as part of a larger trend rather than isolated cases.
Audience Interpretation: Frames influence not only what audiences focus on but also how they interpret the significance of an issue. Frames are interpreted through the audience’s preexisting beliefs, experiences, and cultural background, which shape their understanding of the framed information.
Framing theory suggests that the way information is presented (the frame) influences how people interpret and respond to it. Different frames can lead to different interpretations and reactions.
[bookmark: _Toc201560761]2.5.2.1	Relevance of the Theory to the Study
In the context of fake news on social media, framing plays a critical role in shaping public and government responses:
Influencing Public Perception of Fake News: If fake news is framed as a serious threat to national security, the public is more likely to perceive it as a pressing concern that requires government intervention. On the other hand, framing it as a minor issue or a byproduct of technological advancements might lead the public to see it as less critical.
Shaping Policy Responses: Different frames lead to different policy solutions. For example, framing fake news as a threat to national security may lead to calls for stringent laws, digital monitoring, and partnerships with tech companies to control the spread of false information. Framing it as a matter of public misinformation, however, might lead to educational campaigns focused on media literacy.
Framing in Social Media Algorithms: Social media platforms often promote content based on engagement metrics, inadvertently framing certain issues as more urgent or popular than others. These algorithmic frames can amplify fake news or emotionally charged information, impacting public perception and even policy focus on these topics.
[bookmark: _Toc201560762]2.5.3	Uses and Gratification Theory
The Uses and Gratifications Theory (UGT) explains why people actively seek out specific media to satisfy individual needs. Developed in the 1940s and 1950s and further refined by researchers like Elihu Katz, Jay Blumler, and Michael Gurevitch in the 1970s, UGT diverges from earlier theories that treated audiences as passive receivers of media messages. Instead, it views audiences as active participants who select media based on their own needs and desires. By focusing on how and why people use media, the theory explores the motivations behind media consumption and the psychological or social gratifications they receive. Core assumptions of Uses and Gratifications Theory include:
Audience Activity: UGT assumes that individuals are active users of media and that they make conscious choices about which media to consume based on their specific needs or desires.
Goal-Oriented Media Use: People use media with a particular purpose in mind. Their media choices are guided by a desire to meet specific goals, such as relaxation, information-seeking, or social connection.
Media Competes with Other Sources of Gratification: Media is not the only source for satisfying needs. Individuals also turn to personal interactions, hobbies, and other activities to fulfill their requirements. This means media must compete with other activities to capture attention.
Self-Awareness of Needs: UGT assumes that individuals are aware of their needs and can articulate them, which guides their media choices. This includes needs for entertainment, social interaction, information, and escapism.
Diverse Gratifications: Different people use the same media content for different reasons, resulting in diverse gratifications. For instance, two individuals might watch the news — one to be informed and the other as a conversation starter for social settings.
Types of Needs in Uses and Gratifications Theory
The theory identifies several types of needs that drive media consumption:
1. Cognitive Needs: These are the needs related to acquiring knowledge and information. For example, people may use news websites, documentaries, or educational programs to stay informed and learn new things.
2. Affective Needs: Affective needs relate to emotional satisfaction. People consume media for enjoyment, excitement, pleasure, or to experience different emotions. Watching a movie or listening to music can fulfill these affective needs.
3. Personal Integrative Needs: These are needs related to enhancing self-confidence, status, and social standing. People use media to reinforce their identity, values, or opinions. For instance, sharing knowledgeable articles on social media can help individuals assert their viewpoints or feel validated.
4. Social Integrative Needs: These needs focus on connection and social interaction. People may use social media, messaging apps, or watch popular TV shows to connect with others and feel a sense of belonging.
5. Tension Release Needs (Escapism): These needs relate to the desire for relaxation and escape from daily pressures. Entertainment content like TV series, video games, and fantasy novels provide an outlet for relaxation and escapism.
[bookmark: _Toc201560763]2.5.3.1	Relevance of the Theory to the Study
UGT offers insights into certain relevance as to why people may seek out or share fake news:
1. Cognitive Needs and Information-Seeking: People might seek information that aligns with their existing beliefs, even if it’s false, as it reinforces their worldview. In this way, fake news satisfies a cognitive need by affirming pre-existing opinions.
2. Social Needs and Validation: Sharing news (even if it’s fake) on social media can fulfill social integrative needs. Individuals may seek approval and engagement from their social circle, regardless of the news’s accuracy.
3. Affective Needs and Emotional Satisfaction: Sensational or emotionally charged fake news can meet affective needs by creating excitement or indignation. The pleasure of engaging with sensational content can drive people to consume or share fake news.
4. Escapism: Some may turn to conspiracies or alternative narratives as an escape from confusing or troubling realities, fulfilling a tension-release need.


[bookmark: _Toc201560764]CHAPTER THREE
[bookmark: _Toc201560765]RESEARCH METHODOLOGY
[bookmark: _Toc201560766]3.1	Introduction
The overall purpose of this chapter is to provide a description of the data gathering techniques employed in carrying out this research work. This study is considered quantitative in nature and it adopts survey method because it is considered most appropriate when quantitative research is involved. 
[bookmark: _Toc201560767]3.2	Research Method
This study employs quantitative approach and also considers the survey research design to collect and analyze data. The survey research has been identified as a technique in research where the desired characteristic of a given population is systematically examined. Survey research involves gathering of data about a target population from a sample and generalizing the findings obtained from the analysis of the sample to the entire population. The study required that data is collected at a particular time, from a large sample, for the purpose of describing the population represented by the sample at that particular time. 
[bookmark: _Toc201560768]3.3	Research Design
Research design refers to the overall strategy that a researcher choose to integrate the different components of the study in a coherent and logical way, thereby, ensuring that  researcher effectively address the research problem; it constitutes the blueprint for the collection, measurement and analysis of data (Silverman, 2016). This study employs the quantitative approach and employed the survey research design to collect and analyze data. Survey research is a technique in research where the desired characteristic of a given population is systematically examined. 
Survey research involves gathering of data about a target population from a sample and generalizing the findings obtained from the analysis of the sample to the entire population Survey research designs are procedures in quantitative research in which investigators administer a survey to a sample or to the entire population of people to describe the attitudes, opinions, behaviors, or characteristics of the population (Silverman, 2016).
[bookmark: _Toc201560769]3.4	Population of the Study
The population of a study is best defined as living or non-living things which may be people, animals or things that the study is expected to investigate. Thus, the population of this study are youths aged 18-35 in Ilorin, Kwara State and are active users of social media platforms such as Facebook, X (Twitter), Instagram, and WhatsApp. As of the 2006 census, Ilorin, the capital city of Kwara State, Nigeria, had a population of 777,667. 

[bookmark: _Toc201560770]3.5	Sample Size and Sampling Technique
A sample is a subset of the population that is selected for the actual study.  Due to practical constraints, it is often more feasible to study a smaller group (sample) rather than the entire population.  In carrying out this research, the Taro Yamane model is adopted in determining the sample size from the entire population. The Taro Yamane formula sampling model is shown below;
				   n= 	    N
				   (1+N (e)2
Where; 
n signifies the sample size 
N signifies the population under the study (88, 975)
e signifies the margin error (0.07)
   			n= 	777,667
				1+ 777,667 (0.07)2
n= 	777,667
		     	         1+ 777,667 (0.0049) 

     n= 		777,667
    				1+3810.6
n=        777,667
     				   3811.6
		n= 204 (Approximately 200 sample size).
	For the purpose of this study, the researcher samples 200 respondents of the entire population.

Sampling Technique
Sampling technique refers to method used to select individuals to form the sample.  In the context of this study, the Simple Random sampling technique is employed in selecting sample for the study. With this technique, every youth in the community has an equal chance of being selected. This technique is straightforward and ensures fairness in selection.
[bookmark: _Toc201560771]3.6	Data Collection Instrument
This refers to the tool with which a researcher derives data from the selected respondents for a study and for this study considered survey method; a structured questionnaire is administered to gather data on the youths' social media usage, exposure to fake news, perception of fake news, and its impact on their behavior and national security as a whole. The questionnaire contains closed-ended questions and Likert scale items while the distribution is done both physically and online to the selected respondents to ensure broad participation.
[bookmark: _Toc201560772]3.7	Data Collection Procedure
To collect data for this study, the researcher personally administers questionnaires to the selected respondents which are collected immediately after it has been properly filled by the respondents.

[bookmark: _Toc201560773]3.8	Data Analysis Procedure
	Data collected from the selected respondents are presented, analyzed, and interpreted in tables. Thus, items on the questionnaire are presented in separate tables to analyze and interpret the responses from the samples selected.

[bookmark: _Toc201560774]3.9	Ethical Considerations
Ethical consideration is an accumulation of value and principles that address questions of what is good or bad in human affairs (Creswell, 2014). Participants are informed about the purpose of the study, their right to withdraw at any time, and the confidentiality of their responses. The privacy of participants are maintained by anonymizing their responses and ensuring that no personally identifiable information is disclosed. Also, all collected data are stored securely and accessed only by authorized personnel involved in the research.

















[bookmark: _Toc201560775]CHAPTER FOUR
[bookmark: _Toc201560776]DATA PRESENTATION AND DATA ANALYSIS
[bookmark: _Toc201560777]4.0	INTRODUCTION
In this chapter, the various data collected from the selected population of study sampled on the topic: “Fake News on Social Media and its Implication on National Security”. The demographic data are presented first, and then followed by the research questions.

[bookmark: _Toc201560778]4.1	Data Presentation
Table 1: Gender Distribution of Respondents
	Variables
	No. of Respondents
	Percentage (%)

	Male
Female
	114
86
	57%
40%

	Total
	200
	100%


Source: Field Work Survey (2024)
The table above shows that 114 respondents are male while 86 respondents are female.
Table 2: Age group of respondents
	Age Group
	Number of Respondents
	Percentage

	18-20years
	34
	17%

	21-23years
	42
	21%

	24-26years
	70
	35%

	27 years and above
	54
	27%

	
	
	

	Total
	200
	100%


Source: Field Work Survey (2025)
The table above shows that 34 respondents representing 17% are between 20-25 years, 21% of the respondents are between the age of 26 – 30 years, 70 respondents representing 35% are in the age bracket of 30 – 35 years while 54 respondents representing 27% are 36 years of age and above.



Table 3: Respondents’ Highest Level of Education
	Variables
	No of Respondents
	Percentage (%)

	Primary
	44
	22

	Secondary
	70
	35

	Tertiary
	64
	32

	Others
	22
	11

	Total
	200
	100%


Source: Field Work Survey (2025)
	Table 3 shows that 44 respondents representing 12% are Primary School certified, 70 respondents representing 35% are belong to the secondary level of education, 64 respondents representing 32% are in the tertiary level of education while the remaining 22 respondents representing 11% have other educational qualifications.
Table 4: Respondents daily usage of social media for information updates 
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	86
50
	43
25

	Neutral
Disagree 
Strongly Disagree
	50
24
10
	25
12
5

	Total
	200
	100%


Source: Field Work Survey (2025)
From the table above, findings show that 86 respondents representing 43% strongly agree that they use social media daily for information updates, 50 respondents representing 25% agree that they use social media daily for information updates, 50 respondents representing 25% are neutral, 24 respondents representing 12% disagree that they use social media daily for information updates while 10 respondents representing 5% strongly disagree that they use social media daily for information updates.
Table 5: I spend a significant amount of time on social media platforms each day
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	96
50
	48
25

	Neutral
Disagree 
Strongly Disagree
	10
24
20
	5
12
10

	Total
	200
	100%


Source: Field Work Survey (2025)
The table above shows that 96 respondents representing 48% strongly agree that they  spend a significant amount of time on social media platforms each day, 50 respondents representing 25% agree that they  spend a significant amount of time on social media platforms each day, 10 respondents representing 5% are neutral, 24 respondents representing 12% disagree that they  spend a significant amount of time on social media platforms each day while 10 respondents representing 10% strongly disagree that they  spend a significant amount of time on social media platforms each day.
Table 6: The primary social media platform I use is Facebook
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	104
60
	52
30

	Neutral
Disagree 
Strongly Disagree
	30
6
0
	15
3
0

	Total
	200
	100%


Source: Field Work Survey (2025)
The table above shows that 104 respondents representing 52% strongly agree that The primary social media platform they use is Facebook, 60 respondents representing 30% agree that The primary social media platform they use is Facebook, 30 respondents representing 15% are neutral while 6 respondents representing 3% disagree that The primary social media platform they use is Facebook.
Table 7: The primary social media platform I use is X (Twitter)
	Responses
	No of Respondents
	Percentage (100%)

	Strongly agree
	110
	55%

	Agree
	46
	23%

	Neutral
	34
	17%

	Strongly disagree
Disagree
	0
10
	0%
5%

	Total
	200
	100%


Source: Field Work Survey (2025)
	The table shows that 110 respondents representing 55% Strongly agree that the primary social media platform they use is X (Twitter), 23 respondents representing 23% Agree that the primary social media platform they use is X (Twitter), 34 respondents representing 17% are neutral while 10 respondents representing 5% Disagree that the primary social media platform they use is X (Twitter).
Table 8: I rely on social media more than traditional news sources (e.g., newspapers, TV) for information
	Variables
	No. of Respondents
	Percentage (%)

	Strongly Agree 
Agree
Neutral
Strongly Disagree
Disagree 
	72
58
16
30
20
	36%
29%
8%
15%
10%

	Total
	200
	100%


Source: Field Work Survey (2025)
Table 8 shows that 72 respondents representing 36% strongly agree that they rely on social media more than traditional news sources (e.g., newspapers, TV) for information, 58 respondents representing 29% agree that they rely on social media more than traditional news sources (e.g., newspapers, TV) for information, 16 respondents representing 8% are neutral, 30 respondents representing 15% strongly disagree that they rely on social media more than traditional news sources (e.g., newspapers, TV) for information while 20 respondents representing 10% disagree that they rely on social media more than traditional news sources (e.g., newspapers, TV) for information. 
Table 9: I have encountered fake news on social media
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	76
50
	38
25

	Neutral
Disagree 
Strongly Disagree
	10
24
40
	5
12
20

	Total
	200
	100%


Source: Field Survey (2025)
	Table 4.9 shows that 76 respondents representing 38% Strongly Agree that they have encountered fake news on social media, 50 respondents representing 25% Agree that they have encountered fake news on social media, 10 respondents are neutral, 24 respondents representing 12% Disagree that they have encountered fake news on social media while 40 respondents representing 20% Strongly Disagree that they have encountered fake news on social media.

Table 10: News shared by friends and family on social media is often unverified
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	76
50
	38
25

	Neutral
Disagree 
Strongly Disagree
	10
24
40
	5
12
20

	Total
	200
	100%


Source: Field Work Survey (2025)
The table above shows that 76 respondents representing 38% Strongly Agree that News shared by friends and family on social media is often unverified, 50 respondents representing 25% Agree that News shared by friends and family on social media is often unverified, 10 respondents are neutral, 24 respondents representing 12% Disagree that News shared by friends and family on social media is often unverified while 40 respondents representing 20% Strongly Disagree that News shared by friends and family on social media is often unverified.
Table 11: Social media platforms are filled with false or misleading news on political issues
	Responses
	No of Respondents
	Percentage (100%)

	Strongly agree
	110
	55%

	Agree
	46
	23%

	Neutral
	34
	17%

	Strongly disagree
Disagree
	0
10
	0%
5%

	Total
	200
	100%


Source: Field Work Survey (2025)
Table 11 shows that 110 respondents representing 55% strongly agree that Social media platforms are filled with false or misleading news on political issues, 46 respondents representing 23% agree that Social media platforms are filled with false or misleading news on political issues, 34 respondents representing 17% are neutral while 10 respondents representing 5% disagree that Social media platforms are filled with false or misleading news on political issues. 
Table 12: Most of the fake news I encounter is spread by influencers or popular accounts
	Responses
	No of Respondents
	Percentage (100%)

	Strongly agree
	74
	37%

	Agree
	52
	26%

	Neutral
	40
	20%

	Strongly disagree
Disagree
	0
10
	0%
5%

	Total
	200
	100%


Source: Field Work Survey (2025)
	The table shows that 74 respondents representing 37% strongly agree that most of the fake news they encounter is spread by influencers or popular accounts, 52 respondents representing 26% agree that most of the fake news they encounter is spread by influencers or popular accounts, 40 respondents are neutral while 10 respondents representing 5% disagree that most of the fake news they encounter is spread by influencers or popular accounts.
Table 13: Entertainment and celebrity-related fake news are more common than other types of fake news
	Responses
	No of Respondents
	Percentage (100%)

	Strongly agree
	74
	37%

	Agree
	52
	26%

	Neutral
	40
	20%

	Strongly disagree
Disagree
	0
10
	0%
5%

	Total
	200
	100%


Source: Field Work Survey (2025)
	The table shows that 74 respondents representing 37% strongly agree that entertainment and celebrity-related fake news are more common than other types of fake news, 52 respondents representing 26% agree that entertainment and celebrity-related fake news are more common than other types of fake news, 40 respondents are neutral while 10 respondents representing 5% disagree that entertainment and celebrity-related fake news are more common than other types of fake news.
Table 14: Fake news on social media influences my views on national security issues
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	100
64
	50
32

	Neutral
Disagree 
Strongly Disagree
	10
16
10
	5
8
5

	Total
	200
	100%


Source: Field Survey (2025)
The table above shows that 100 respondents representing 50% strongly agree that fake news on social media influences their views on national security issues, 64 respondents representing 32% agree that fake news on social media influences their views on national security issues, 10 respondents representing 5% are neutral, 16 respondents representing 8% disagree that fake news on social media influences their views on national security issues while 10 respondents representing 5% strongly disagree that fake news on social media influences their views on national security issues.
Table 15: When I see news shared frequently on social media, I tend to believe it’s true
	Responses
	No of Respondents
	Percentage (100%)

	Strongly agree
	74
	37%

	Agree
	52
	26%

	Neutral
	40
	20%

	Strongly disagree
Disagree
	0
10
	0%
5%

	Total
	200
	100%


Source: Field Work Survey (2025)
	The table shows that 74 respondents representing 37% strongly agree that when they see news shared frequently on social media, they tend to believe it’s true, 52 respondents representing 26% agree that when they see news shared frequently on social media, they tend to believe it’s true, 40 respondents are neutral while 10 respondents representing 5% disagree that when they see news shared frequently on social media, they tend to believe it’s true.

Table 16: Fake news has made me more suspicious of certain ethnic or religious groups
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	100
64
	50
32

	Neutral
Disagree 
Strongly Disagree
	10
16
10
	5
8
5

	Total
	200
	100%


Source: Field Survey (2025)
The table above shows that 100 respondents representing 50% strongly agree that fake news has made them more suspicious of certain ethnic or religious groups, 64 respondents representing 32% agree that fake news has made them more suspicious of certain ethnic or religious groups, 10 respondents representing 5% are neutral, 16 respondents representing 8% disagree that fake news has made them more suspicious of certain ethnic or religious groups while 10 respondents representing 5% strongly disagree that fake news has made them more suspicious of certain ethnic or religious groups.
Table 17: I have shared information without verifying it because it was shared by a trusted source
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	104
60
	52
30

	Neutral
Disagree 
Strongly Disagree
	30
6
0
	15
3
0

	Total
	200
	100%


Source: Field Survey (2025).
The table above shows that 104 respondents representing 52% strongly agree that they have shared information without verifying it because it was shared by a trusted source, 60 respondents representing 30% agree that they have shared information without verifying it because it was shared by a trusted source, 30 respondents representing 15% are neutral while 6 respondents representing 3% strongly agree that they have shared information without verifying it because it was shared by a trusted source.
Table 18: Fake news on social media has sometimes made me anxious or fearful
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	96
50
	48
25

	Neutral
Disagree 
Strongly Disagree
	10
24
20
	5
12
10

	Total
	200
	100%


Source: Field Work Survey (2025)
The table above shows that 96 respondents representing 48% strongly agree that fake news on social media has sometimes made them anxious or fearful, 50 respondents representing 25% agree that fake news on social media has sometimes made them anxious or fearful, 10 respondents representing 5% are neutral, 24 respondents representing 12% disagree that fake news on social media has sometimes made them anxious or fearful while 20 respondents representing 10% strongly agree that fake news on social media has sometimes made them anxious or fearful.
Table 19: Fake news can cause social unrest and violence in society
	Responses
	No of Respondents
	Percentage (100%)

	Strongly agree
	74
	37%

	Agree
	42
	21%

	Neutral
	40
	20%

	Strongly disagree
Disagree
	14
30
	7%
15%

	Total
	200
	100%


Source: Field Work Survey (2025).
The table above shows that 74 respondents representing 37% strongly agree that Fake news can cause social unrest and violence in society, 42 respondents representing 21% agree that Fake news can cause social unrest and violence in society, 40 respondents representing 20% are neutral, 14 respondents representing 7% strongly disagree that Fake news can cause social unrest and violence in society while 30 respondents representing 15% disagree that Fake news can cause social unrest and violence in society.

Table 20: Social media platforms make it easy for fake news to spread, threatening national security
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	96
50
	48
25

	Neutral
Disagree 
Strongly Disagree
	10
24
20
	5
12
10

	Total
	200
	100%


Source: Field Work Survey (2025).
The table above shows that 96 respondents representing 48% strongly agree that Social media platforms make it easy for fake news to spread, threatening national security, 50 respondents representing 25% agree that Social media platforms make it easy for fake news to spread, threatening national security, 10 respondents representing 5% are neutral, 24 respondents representing 12% disagree that Social media platforms make it easy for fake news to spread, threatening national security while 20 respondents representing 10% strongly disagree that Social media platforms make it easy for fake news to spread, threatening national security.
Table 21: Fake news targeting government policies can weaken trust in the government
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	66
50
	33
25

	Neutral
Disagree 
Strongly Disagree
	50
24
10
	25
12
5

	Total
	200
	100%


Source: Field Survey (2025)
The table above shows that 66 respondents representing 48% strongly agree that Social media platforms make it easy for fake news to spread, threatening national security, 50 respondents representing 25% agree that Social media platforms make it easy for fake news to spread, threatening national security, 10 respondents representing 5% are neutral, 24 respondents representing 12% disagree that Social media platforms make it easy for fake news to spread, threatening national security while 20 respondents representing 10% strongly disagree that Social media platforms make it easy for fake news to spread, threatening national security.
Table 22: Political instability in Nigeria is often fueled by misinformation on social media
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	86
50
	43
25

	Neutral
Disagree 
Strongly Disagree
	50
24
10
	25
12
5

	Total
	200
	100%


Source: Field Survey (2025)
The table above shows that 86 respondents representing 43% strongly agree that Political instability in Nigeria is often fueled by misinformation on social media, 50 respondents representing 25% agree that Political instability in Nigeria is often fueled by misinformation on social media, 50 respondents representing 25% are neutral, 24 respondents representing 12% disagree that Political instability in Nigeria is often fueled by misinformation on social media while 10 respondents representing 5% strongly disagree that political instability in Nigeria is often fueled by misinformation on social media.
Table 23: Educating social media users on fact-checking information can help reduce fake news
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	112
48
	56
24

	Neutral
Disagree 
Strongly Disagree
	22
6
12
	11
3
6

	Total
	200
	100%


Source: Field Survey (2025)
The table above shows that 112 respondents representing 56% strongly agree that Educating social media users on fact-checking information can help reduce fake news, 48 respondents representing 24% agree that Educating social media users on fact-checking information can help reduce fake news, 22 respondents representing 11% are neutral, 6 respondents representing 12% disagree that Educating social media users on fact-checking information can help reduce fake news while 12 respondents representing 6% strongly disagree that Educating social media users on fact-checking information can help reduce fake news.
Table 24: Social media platforms should implement stricter regulations on fake news
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	96
50
	48
25

	Neutral
Disagree 
Strongly Disagree
	10
24
20
	5
12
10

	Total
	200
	100%


Source: Field Survey (2025)
The table above shows that 96 respondents representing 48% strongly agree that Social media platforms should implement stricter regulations on fake news, 50 respondents representing 25% agree that Social media platforms should implement stricter regulations on fake news, 10 respondents representing 5% are neutral, 24 respondents representing 12% disagree that Social media platforms should implement stricter regulations on fake news while 20 respondents representing 10% strongly disagree that Social media platforms should implement stricter regulations on fake news.
Table 25: I believe government intervention is necessary to control the spread of fake news
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	66
50
	33
25

	Neutral
Disagree 
Strongly Disagree
	50
24
10
	25
12
5

	Total
	200
	100%


Source: Field Survey (2025)
The table above shows that 66 respondents representing 33% strongly agree that they believe government intervention is necessary to control the spread of fake news, 50 respondents representing 25% agree that they believe government intervention is necessary to control the spread of fake news, 50 respondents representing 25% are neutral, 24 respondents representing 12% disagree that they believe government intervention is necessary to control the spread of fake news while 10 respondents representing 5% strongly disagree that they believe government intervention is necessary to control the spread of fake news.
Table 26: Collaborations between media houses and social media companies can reduce misinformation
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	90
64
	45
32

	Neutral
Disagree 
Strongly Disagree
	20
16
10
	10
8
5

	Total
	200
	100%


Source: Field Survey (2025)
The table above shows that 90 respondents representing 45% strongly agree that Collaborations between media houses and social media companies can reduce misinformation, 64 respondents representing 32% agree that Collaborations between media houses and social media companies can reduce misinformation, 20 respondents representing 10% are neutral, 16 respondents representing 8% disagree that Collaborations between media houses and social media companies can reduce misinformation while 10 respondents representing 5% strongly disagree that Collaborations between media houses and social media companies can reduce misinformation.


Table 27: Teaching digital literacy in schools would reduce the impact of fake news on youths
	Variables 
	No. of Respondents
	Percentage (100%)

	Strongly Agree
Agree
	96
50
	48
25

	Neutral
Disagree 
Strongly Disagree
	10
24
20
	5
12
10

	Total
	200
	100%


Source: Field Survey (2025)
The table above shows that 96 respondents representing 48% strongly agree that Teaching digital literacy in schools would reduce the impact of fake news on youths, 50 respondents representing 25% agree that Teaching digital literacy in schools would reduce the impact of fake news on youths, 10 respondents representing 5% are neutral, 24 respondents representing 12% disagree that Teaching digital literacy in schools would reduce the impact of fake news on youths while 20 respondents representing 10% strongly disagree that Teaching digital literacy in schools would reduce the impact of fake news on youths.
[bookmark: _Toc201560779]4.2	Discussion of Findings
The findings of this study reveal several critical insights into the patterns and implications of fake news dissemination among youths in Ilorin. Firstly, the data indicates that a majority of the respondents actively engage with social media platforms such as WhatsApp, Facebook, Twitter (X), and Instagram on a daily basis. These platforms serve as their primary sources of news and information, surpassing traditional media like radio, television, and newspapers. However, this heavy reliance on social media comes with the risk of consuming and sharing unverified or misleading content.
One of the most striking findings is that many youths do not consistently verify the authenticity of news before sharing it. A combination of emotional reactions, sensational headlines, peer influence, and lack of media literacy contribute to this behavior. While some respondents acknowledged being aware of the dangers of fake news, many still admitted to forwarding messages or posts without fact-checking. This trend suggests a gap between awareness and action, largely driven by the desire to participate in trending discussions or spread urgent-sounding information quickly.
Moreover, the study revealed that most respondents have encountered fake news relating to politics, religion, health (especially during the COVID-19 pandemic), and security issues. Such content, when widely disseminated, has the potential to incite fear, mistrust, and even violence. In particular, politically and religiously charged fake news can deepen societal divisions and provoke unrest, especially in a multi-ethnic and multi-religious country like Nigeria. These implications underscore the threat fake news poses to national security, as it can disrupt public order, fuel misinformation during elections, and undermine confidence in government institutions.
Furthermore, the findings highlight a general lack of critical digital literacy among youths in Ilorin. While they are tech-savvy and active online, many lack the skills to discern credible sources from fake ones. This deficiency exacerbates the problem, as misinformation continues to circulate unchecked.










[bookmark: _Toc201560780]CHAPTER FIVE
[bookmark: _Toc201560781]SUMMARY, CONCLUSION AND RECOMMENDATION
[bookmark: _Toc201560782]5.1	Summary
This study examined “Fake News on Social Media and its Implication on National Security” and it studies residents of Ilorin, Kwara State. Questionnaires were administered to four hundred individuals who are inhabitants of Ilorin metropolis, Kwara State. This research explored the implications of fake news on social media and its impact on national security, focusing on youths in Ilorin community. The study analyzed the pattern of exposure to social media platforms, identified the primary sources and types of fake news, and assessed its influence on public perception and behavior. It also examined the direct and indirect implications of fake news on national security and proposed strategies to mitigate its adverse effects.
The study is divided into five chapters; the first chapter gave a background to the study, statement of the problem, objectives of the study, research questions, significance, scope and definitions of operational terms as relevant to the research work. 
The second chapter of this research work reviewed literatures that are relevant to the study. The review made a notable attempt towards examining the stands of various authors and scholars. This chapter also has several reviews of related studies (empirical review). The chapter also included theoretical framework which discuss a couple of mass communication theories and it relevance to this study. It examined Agenda Setting theory, Framing Theory and Uses and Gratification Theory. In a nutshell, the work of scholars, their postulations and theoretical assumptions were reviewed in the second chapter of this study.
Chapter three of this work deals with the research methodology adopted. The researcher used descriptive design, a component of survey method of research for collecting the required data. Simple Random Sampling Technique coupled with the descriptive survey method of research which involves the use of questionnaire as research instrument was deployed. A total of 200 respondents who are youths in Ilorin Kwara State formed the sample of this study.
In chapter four, the data gathered through the use of questionnaire as mentioned earlier in the third chapter of this study was analyzed using percentage tables. Also, interpretations of the findings were made in line with responses gotten from respondents. The data were analyzed based on the two hundred questionnaires that was issued out and completely returned by respondents.
The findings revealed that social media platforms like Facebook, WhatsApp, and Twitter are the primary channels for youth engagement, with frequent exposure to content that may include fake news. Common sources of fake news include unverified blogs, politically motivated individuals, and misinformed social media influencers. The types of fake news range from politically charged narratives to fabricated stories about health crises and societal unrest.
The study demonstrated that fake news significantly shapes public perception, often leading to misinformation, panic, and divisive behaviors. On a broader scale, the dissemination of fake news exacerbates societal tensions, undermines trust in governance, and threatens national security by fueling unrest, propaganda, and the spread of extremist ideologies.
[bookmark: _Toc201560783]5.2	Conclusion
Fake news on social media poses a significant threat to national security, particularly when targeted at vulnerable populations like youths. The ease of accessibility and rapid dissemination of unverified information amplifies its reach and impact. The findings underscore the importance of media literacy among the youth and the role of regulatory agencies in curbing the spread of misinformation. While social media provides a platform for communication and engagement, its misuse for propagating fake news demands urgent intervention.
[bookmark: _Toc201560784]5.3	Recommendations
	Following the findings and conclusion from this study, the researcher recommends the following:
i. Educating youths in Ilorin and other communities about how to identify and verify credible sources of information. Workshops, seminars, and digital literacy campaigns should be prioritized.
ii. Government and relevant agencies should enforce stricter regulations on social media platforms to monitor and flag fake news. Collaboration with platform providers to implement fact-checking mechanisms is essential.
iii. Community leaders and influencers should be empowered to promote accurate information and counter misinformation. Awareness campaigns can help rebuild trust and reduce the influence of fake news.
iv. Media organizations should adhere to ethical standards and ensure the credibility of their reports to counterbalance fake narratives on social media.
v. Artificial intelligence tools can be utilized to detect and remove fake news quickly. Governments and private organizations should invest in technologies that flag or block the dissemination of harmful content.
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[bookmark: _Toc201560786]APPENDIX
QUESTIONNAIRE
INSTRUCTION: Kindly tick (√) the answer that represent your view or opinion from the questions below:

Section A: Demographic Information
1. Gender: (a) Male [ ] (b) Female [ ]
2. Age Group: (a) 18-20 [ ] (b) 21–23 [ ] (c) 24–26 [ ] (d) 27 and above [ ]
3. Highest Level of Education: (a) Primary [ ] (b) Secondary [ ] (c) Tertiary [ ] (d) Others (Specify) 

Section B: Exposure to Social Media Platforms
Objective: To determine the pattern of exposure to social media platforms among youths in Ilorin community.
1. I use social media daily to get information and updates. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
2. I spend a significant amount of time on social media platforms each day. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ] 
3. The primary social media platform I use is Facebook. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
4. The primary social media platform I use is X (Twitter). (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
5. I rely on social media more than traditional news sources (e.g., newspapers, TV) for information. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
6. Section C: Sources and Types of Fake News on Social Media
7. I have encountered fake news on social media. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
8. News shared by friends and family on social media is often unverified. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
9. Social media platforms are filled with false or misleading news on political issues. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ] 
10. Most of the fake news I encounter is spread by influencers or popular accounts. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
11. Entertainment and celebrity-related fake news are more common than other types of fake news. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
12. Section D: Impact of Fake News on Public Perception and Behaviour
13. Fake news on social media influences my views on national security issues. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
14. When I see news shared frequently on social media, I tend to believe it’s true. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
15. Fake news has made me more suspicious of certain ethnic or religious groups. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
16. I have shared information without verifying it because it was shared by a trusted source. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
17. Fake news on social media has sometimes made me anxious or fearful. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
18. Section E: Implications of Fake News on National Security
19. Fake news can cause social unrest and violence in society. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
20. Social media platforms make it easy for fake news to spread, threatening national security. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
21. Fake news targeting government policies can weaken trust in the government. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
22. Political instability in Nigeria is often fueled by misinformation on social media. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
23. Section F: Strategies for Combating Fake News and Mitigating Its Impact on National Security
24. Educating social media users on fact-checking information can help reduce fake news. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
25. Social media platforms should implement stricter regulations on fake news. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
26. I believe government intervention is necessary to control the spread of fake news. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
27. Collaborations between media houses and social media companies can reduce misinformation. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]
28. Teaching digital literacy in schools would reduce the impact of fake news on youths. (a) Strongly Agree [  ] (b) Agree   [   ] (c) Neutral [   ] (d) Strongly Disagree [  ] (e) Disagree [   ]

