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CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
Kidnapping has become a pervasive and deeply concerning issue in Nigeria’s security landscape over the past two decades, Nigeria has witnessed a disturbing increase in the frequency and complexity of kidnapping incidents. While kidnapping for ransom is a common motive, other factors such as political instability, ethnic tensions and religious extremism have also contributed to its rise (Uzodinma & Omenazu, 2019).
The problem of kidnapping is not limited ton one particular region; it has spread across the country with various regions experiencing different forms of kidnapping-related challenges. For example, the Niger Delta has been plagued by militant groups engaging in kidnapping for financial gains, while the North-West witnessed in surge in “banditry” involving the abduction of school children (Chin, 2021).
Kidnapping has far-reaching consequences for Nigeria’s society and economy. Families and communities are left traumatized, and the psychological scars run deep. Beyond the personal level, economic activities are disrupted as individuals become hesistant to travel and invest in areas with high kidnapping rates (Okonkwo et al., 2019). Moreover, the negative publicity generated by kidnapping incidents deters foreign investors and damages Nigeria’s global image.
Amid this grim scenario, radio advocacy has emerged as a potent tool in the fight against kidnapping. Radio, with its extensive reach, plays a crucial role in disseminating information to the masses. Nigeria boasts a diverse and vibrant radio landscape, with a wide range of stations catering to various linguistic and cultural groups. This diversity enables radio advocacy to effectively target specific audiences with tailored anti-kidnapping messages.
Radio advocacy leverages the power of storytelling, public service announcements and talk shows to inform citizens about the risks associated with kidnapping and to mobilize them to take action. Radio programs have been used to share stories of kidnapping survivors, making the issue more relatable to the general public and, in some cases, dissuading potential kidnappers (Obioha & Oboh, 2020).
The reole of radio advocacy goes beyond raising awareness. It serves as a catalyst for public engagement and activism. When radio stations host discussions on kidnapping, listeners have the opportunity to participate, ask questions and express their concerns. This participatory approach fosters a sense of ownership among the public, making them feel like active contributors to the anti-kidnapping campaing. 
Furthermore, radio advocacy is not constrained by geographical boundaries. It can reach remote and marginalized communities where other forms of communication may be limited. This aspect is crucial in Nigeria, given its vast and diverse population spread across urban and rural areas.
To illustrate the power of radio advocacy, it’s worth noting examples of successful campaigns. Stations like Radio Nigeria and Wazobia FM have initiated dedicated anti-kidnapping programs that provide information on prevention measures and security updates. These programs have been instrumental in raising awareness and facilitating cooperation between communities and law enforcement agencies (Oji & Okoro, 2018).
The background to this study underscores the gravity of the kidnapping problem in Nigeria and the critical role that radio advocacy plays in addressing this multifaceted issue. It highlights the divers landscape of kidnapping challenges across the country and the need for targeted communication strategies. Radio advocacy, with its ability to inform, engage and mobilize, is a potent tool in the strategies. Radio advocacy, with its ability to inform, engage and mobilize, is a potent tool in the ongoing campaign against kidnapping, and this research seeks to explore its effectiveness in greater detail.
1.2	Statement of the Problem 
The surge in kidnapping incidents across Nigeria presents a multifaceted problem that demands immediate attention. Kidnapping not only threatens the physical safety and psychological well-being of individuals and communities but also has broader implications for the nation as a whole. The menace of kidnapping has led to a pervasive sense of insecurity, eroding trust in public Institutions and undermining social cohesion. Furthermore, the kidnappers’ motives, which range from financial gain to political agitation, have made the issue even more complex and challenging to address. Despite concerted efforts by the government, security agencies, and civil society organizations, the problem persists, and in some cases, it evolves, with kidnappers adapting their tactics to evade law enforcement. This persistence raises critical questions about the effectiveness of current strategies and the need for innovative approaches to tackle this security concern.
Furthermore, the impact of kidnapping extends beyond the immediate victims; it disrupts economic activities, deters foreign investment, and damages Nigeria’s International image. Kidnapping-related incidents, such as school abductions, have garnered global attention and raised concerns about the safety of Nigerian citizens, particularly children and students. Therefore, understanding the problem of safety of Nigerian citizens, particularly children and students. Therefore, understanding the problem of kidnapping and its various dimensions is paramount to developing informed and effective strategies to combat it, and this study seeks to contribute to that understanding.
1.3	Objectives of the Study 
The main objective of this study is to appraise radio advocacy and the campaign against kidnapping in Kwara State. The specific objective of the study are:
i. To analyse the role of radio advocacy in raising awareness about kidnapping in Kwara State.
ii. To evaluate the effectiveness of radio advocacy in mobilizing public support against kidnapping in Kwara State
iii. To identify the challenges faced by radio advocacy in addressing the issue of kidnapping in Kwara State 
iv. To explore the potential opportunities and strategies for enhancing radio advocacy in the campaign against kidnapping in Kwara State .
1.4	Research Questions
To achieve the above objectives, this study will address the following research questions:
i. What is the role of radio advocacy in creating awareness about kidnapping in Kwara State?
ii. How effective is radio advocacy in mobilizing public support to combat kidnapping in Kwara State?
iii. What are the major challenges that radio advocacy faces in its campaing against kidnapping in Kwara State?
iv. What strategies and opportunities can enhance the impact of radio advocacy in addressing the issues of kidnapping?
1.5	Significance of the Study
This study is significant for its potential contribution to the field of mass communication, particularly in understanding how media coverage shapes public perceptions of critical societal issues. By focusing on radio advocacy and campaign against kidnapping in Kwara State, the study offers insights into the effectiveness of radio in addressing the concerns of insecurity and public safety . the findings will provide a clearer picture of how radio is used in framing kidnapping stories and whether this framing aligns with the information needs and expectations of their audience.
For media practitioners, this research will serve as a practical guide for improving reportage on sensitive issues like kidnapping. The study’s recommendations will highlight the importance of accurate, balanced, and ethical reporting, which is critical for maintaining public trust. Media organizations can leverage these insights to enhance the quality of their content and adopt strategies that promote responsible journalism, thereby fostering a better-informed society.
The study is also valuable to policymakers and security agencies. Understanding audience perceptions of radio advocacy and campaign can help these stakeholders gauge public sentiment regarding the kidnapping crisis. This knowledge can inform the development of more targeted communication strategies and security interventions. Additionally, the study may reveal areas where collaboration between the media and security agencies could be strengthened to improve public awareness and safety measures.
Academics and researchers in mass communication and media studies will benefit from this study as it adds to the growing body of knowledge on media influence in Nigeria. It offers a contextual analysis of the relationship between radio advocacy and audience perceptions in Kwara State, providing a foundation for future research in this area. The study’s findings may also inspire comparative studies across other regions or media formats, broadening the scope of scholarly discourse on the topic.
1.6	Scope of the Study
This research focuses primarily on the role of radio advocacy in the campaign against kidnapping in Nigeria. It will examine specific radio programs, campaigns, and initiatives aimed at addressing this issue. The study will cover radio Nigeria, Idofian, Kwara State, Nigeria to provide a comprehensive perspective on the topic. However, it does not extend to other forms of media advocacy, such as television or social media, which may also play a role in the anti-kidnapping campaign.
1.7	Definition of Terms
Kidnapping: Kidnapping refers to the unlawful and often violent abduction or seizure of one or more individuals against their will.
Awareness: Awareness, in the context of this study, relates to the extent to which the general public is informed, knowledgeable, and conscious of the issue of kidnapping in Nigeria. 
Mobilization: Mobilization refers to the process of inspiring and motivating individuals, groups and communities to take proactive action against kidnapping.
Effectiveness: Effectiveness as used in this study, measures the degrees to which radio advocacy efforts contribute to reducing the incidence of kidnapping and mitigating its impact on society. 
Anti-kidnapping campaign: An anti-kidnapping campaign refers to a coordinated and strategic effort aimed at preventing, combating and raising awareness about kidnapping.
Mass Media: Mass media is a collective term for various communication channels and platforms including radio, television, Radios, magazines and digital media that have the capacity to reach a wide and divers audience simultaneously.
Public Service Announcement (PSA): A public service announcement is a brief message or advertisement disseminated through mass media with the primary aim of promoting public awareness, education or engagement on issue of social importance.

CHAPTER TWO
LITERATURE REVIEW
2.1	Introduction
This chapter presents the theoretical and empirical foundations upon which the study is based. It explores relevant communication theories that underpin the use of radio in advocacy, particularly in the campaign against kidnapping. It also reviews previous related studies to provide insights into how radio has been utilized in similar contexts to influence public awareness and behavior towards security challenges. The chapter is structured to include conceptual clarifications, theoretical framework, empirical review, and a summary, all aimed at contextualizing the role of radio advocacy in combating kidnapping in Kwara State.
2.2	Conceptual Review 
2.2.1	The Concept of Kidnapping
Kidnapping is one of the most heinous crimes that disrupts the social fabric of communities and undermines security systems. The term "kidnapping" broadly refers to the unlawful act of seizing, confining, or transporting an individual against their will, often with the intention of securing a ransom or leveraging the victim for other forms of advantage. It is not merely a criminal offense but a violation of human rights, as it infringes on an individual’s freedom and dignity (Okoro & Agbo, 2020). The dynamics of kidnapping vary across regions, reflecting local economic, political, and cultural contexts.
Historically, kidnapping has been associated with rebellion or political objectives. For instance, in the Niger Delta region of Nigeria, militant groups resorted to kidnapping oil workers to draw attention to environmental degradation and demand a greater share of oil wealth. However, what started as a tool for activism in the 2000s has evolved into a widespread criminal enterprise. Today, kidnappers often target vulnerable individuals, including students, travelers, and businesspeople, purely for financial gains (Ajibade, 2019).
The motivations behind kidnapping are diverse, ranging from socio-economic factors to political instability. Poverty, unemployment, and economic disparities often drive individuals into criminal acts such as kidnapping. Studies have shown a correlation between high poverty rates and the prevalence of violent crimes, including kidnapping, as individuals seek alternative means of survival (Ibrahim, 2021). Additionally, weak law enforcement mechanisms and corruption contribute to the rise in kidnapping cases, as perpetrators often operate with impunity.
Kidnapping is also a symptom of broader societal challenges, including political instability and insecurity. In conflict-prone regions, kidnapping is frequently used as a weapon of war or a means of terrorizing communities. In Nigeria, the activities of insurgent groups such as Boko Haram and bandits have exacerbated the problem, with mass abductions becoming a strategy to instill fear and assert dominance. A prominent example is the abduction of schoolgirls in Chibok and Dapchi, which drew international attention to Nigeria’s kidnapping crisis (Amnesty International, 2018).
The impacts of kidnapping are profound and multidimensional. At the individual level, victims often suffer from physical and psychological trauma. Many endure prolonged captivity, abuse, and malnutrition, which leave lasting scars. Families of kidnapped victims also bear significant financial and emotional burdens, particularly when forced to pay ransoms. On a societal level, kidnapping erodes trust in public institutions and disrupts social cohesion, as communities live in fear of becoming the next target (Eze, 2020).
Economically, kidnapping has detrimental effects on both local and national levels. In regions where kidnapping is rampant, businesses often shut down or relocate, leading to job losses and decreased economic activity. Investors are deterred from engaging in such areas, further aggravating poverty and underdevelopment. Additionally, the government incurs significant costs in deploying resources to combat the crime and provide support to affected families (Okonkwo, 2019).
Kidnapping is classified into various forms, depending on the perpetrators' motives and methods. These include political kidnapping, where victims are abducted to push a political agenda; economic kidnapping, aimed at extorting ransoms; and opportunistic kidnapping, where criminals exploit unplanned opportunities. Other forms include parental kidnapping, which involves custody disputes, and kidnapping for ritual purposes, a disturbing phenomenon in parts of Nigeria (Adebayo, 2022).
2.2.2	Concept of Advocacy
Advocacy is a deliberate process designed to influence decisions within political, economic, and social systems and institutions. It is a means of mobilizing public opinion and resources to influence social change and public policies (Cohen, de la Vega, & Watson, 2001). At its core, advocacy seeks to protect human rights, promote justice, and ensure that the voices of marginalized or vulnerable groups are heard in decision-making processes. It encompasses a wide range of activities such as awareness creation, education, lobbying, media campaigns, and community mobilization. These efforts are usually directed at creating a favorable environment for change. Advocacy plays a vital role in democratic societies where it functions as a tool for participation and accountability (Onyekwere, 2019).
The concept of advocacy is rooted in civic engagement and empowerment, allowing individuals or groups to take action on issues they care about. According to Gregory and Rutledge (2016), advocacy is not only about expressing concerns but also about offering solutions and proposing actionable steps. It can be reactive or proactive, depending on whether the action is taken in response to an existing challenge or in anticipation of one. Effective advocacy requires planning, strategy, and the ability to build coalitions to amplify voices and messages. It is also dependent on the communication channels used, the clarity of the message, and the credibility of the advocates involved. As such, advocacy is both a practice and a discipline that intersects with communication, politics, and development studies (Jansen, 2011).
In contemporary society, advocacy has expanded beyond traditional protest or lobbying to include mass communication tools such as radio, television, and social media. The choice of media is critical to the success of an advocacy campaign, especially when targeting a diverse or widespread audience. Radio, in particular, has proven to be a powerful medium due to its affordability, accessibility, and ability to reach even rural and illiterate populations (Oyero, 2011). By using the power of narrative, interviews, expert analysis, and public service announcements, advocacy via radio can shape public discourse and challenge harmful societal norms. In areas where other media may be limited, radio becomes a bridge between policy makers and the public. This has made it an essential tool in advocacy campaigns related to health, security, education, and human rights (Okoro & Agbo, 2017).
2.2.3	Concept of Radio Advocacy
Radio advocacy refers to the strategic use of radio broadcasting as a medium to promote awareness, mobilize public opinion, and influence behavioral or policy change on specific social, political, or developmental issues. Unlike conventional radio programming, radio advocacy is purpose-driven and focused on agenda-setting for the public good (Ojebuyi & Soola, 2016). It typically involves carefully crafted content that educates, informs, and persuades target audiences toward taking action. This could range from preventing crimes, encouraging civic participation, or promoting health and education. The approach takes advantage of radio’s wide reach, immediacy, and relatability, particularly in societies where literacy levels are low or access to digital media is limited (Nwabueze, 2014). As such, radio advocacy plays a critical role in driving grassroots change, especially in rural and underserved communities.
One of the defining features of radio advocacy is its accessibility and affordability. Radio remains one of the most widespread forms of media in Africa due to its cost-effectiveness and ability to penetrate remote areas without the need for internet or electricity (Mefalopulos, 2008). For communities in Kwara State and similar regions, radio is often the primary or only source of information and entertainment. This makes it an effective channel for communicating advocacy messages, as it reaches audiences across socio-economic and educational strata. Through local dialects and culturally relevant messaging, radio advocacy can engage listeners more deeply than many other media forms. In addition, the real-time nature of radio broadcasts allows for timely dissemination of critical information, particularly on security issues like kidnapping.
Radio advocacy utilizes a variety of programming formats, including interviews, talk shows, jingles, public service announcements (PSAs), phone-in programs, and drama segments. These formats allow for both one-way information dissemination and interactive engagement with the audience (Asemah & Edegoh, 2013). Phone-in programs, for instance, provide a platform for listeners to express concerns, share experiences, and ask questions related to advocacy themes. Meanwhile, dramatizations and storytelling make the message more relatable, especially for listeners who prefer narrative forms of communication. The use of indigenous languages and community-based radio stations further enhances the relevance and reach of advocacy campaigns. These programming techniques help ensure that advocacy is not only heard but also understood and internalized.
Radio advocacy is also grounded in theories of communication such as the Agenda-Setting Theory, which posits that media do not tell people what to think, but what to think about (McCombs & Shaw, 1972). By consistently featuring issues like kidnapping and insecurity in programming, radio stations can elevate the public’s perception of the urgency and seriousness of such matters. This increases pressure on stakeholders, including security agencies and government officials, to act. Furthermore, the Social Responsibility Theory of the press emphasizes the media’s duty to serve the public interest by promoting awareness and ethical responsibility (Siebert et al., 1956). Within this framework, radio advocacy becomes a civic tool that fulfills journalistic duty while actively contributing to societal well-being.
In the context of crime prevention, especially kidnapping, radio advocacy is instrumental in building awareness and fostering community collaboration. It can be used to educate citizens on safety tips, inform them of ongoing threats, and promote the importance of reporting suspicious activities (Okunna, 2002). Such advocacy helps create a security-conscious public and bridges the communication gap between law enforcement agencies and local communities. For example, stations in Kwara State can air regular segments with police representatives or community leaders discussing local security efforts. This not only builds trust but also makes the audience feel involved in crime prevention strategies. As such, radio becomes a two-way tool—educating the public while gathering intelligence through feedback mechanisms.
2.2.4	Understanding Kidnapping as a Social Problem
Kidnapping, broadly defined, is the unlawful taking or confinement of a person against their will, often to demand a ransom, political concession, or for ritual purposes (Chukwuma, 2017). It has emerged as one of the most pressing social issues in Nigeria, affecting not only victims and their families but the society at large. In many cases, kidnapping is driven by a combination of poverty, unemployment, weak law enforcement, and political instability (Ikelegbe, 2010). It constitutes a direct attack on personal security and disrupts the social fabric by instilling fear and mistrust among citizens. The persistent occurrence of kidnapping challenges the government's capacity to maintain order and protect its citizens. Hence, it is not merely a criminal act but a multi-layered social problem with significant implications for national development and social cohesion.
The classification of kidnapping as a social problem is due to its widespread impact on societal values, norms, and institutions. A social problem is typically defined as any condition that negatively affects a large number of people and that is considered undesirable by society (Blumer, 1971). Kidnapping in Nigeria, particularly in Kwara State and neighboring regions, meets these criteria as it disrupts public safety, economic stability, and education. Schools in high-risk areas have been forced to shut down due to threats or actual abductions, while business owners and farmers live in constant fear of attack. The insecurity created by frequent kidnappings diminishes trust in public institutions, especially the police and government. This erosion of trust weakens social solidarity and makes collective action against crime more difficult.
Kidnapping is fueled by both economic and socio-political factors. Economically, the rise in youth unemployment and poverty levels across Nigeria have driven many young people into criminal activities, including kidnapping for ransom (Okoli & Agada, 2014). Politically, the proliferation of small arms, inadequate policing, and corruption within the security sector provide an enabling environment for kidnappers to operate with minimal consequences. Furthermore, the perceived inequality in wealth distribution and lack of state presence in rural areas have made some communities susceptible to criminal gangs. These conditions suggest that addressing kidnapping requires more than punitive measures; it demands structural reforms that address root causes. Until these issues are resolved, kidnapping will remain a persistent social problem.
The psychological and emotional toll of kidnapping on victims and their families also reflects its social cost. Victims of kidnapping often suffer from trauma, anxiety, depression, and post-traumatic stress disorder (PTSD) long after their release (Chukwuelobe, 2019). Families of victims face economic pressure from ransom demands and emotional distress during the period of abduction. These experiences create a climate of fear and helplessness within communities. Additionally, the social stigma that sometimes follows victims, especially in ritual or politically-motivated kidnappings, further compounds their suffering. The emotional effects extend beyond direct victims to the larger society, reducing overall feelings of safety and communal trust. In this context, kidnapping severely damages social health and well-being.
2.2.5	Causes and Implications of Kidnapping in Nigeria
Kidnapping in Nigeria is a multifaceted issue that stems from a variety of underlying causes, ranging from economic hardship to political instability. One of the most cited reasons for the rise in kidnapping is the high rate of unemployment, especially among youth (Okoli & Agada, 2014). With limited access to gainful employment, many young people resort to criminal activities as a means of survival. Additionally, the economic disparity between the wealthy elite and the impoverished masses fosters resentment, leading some to see kidnapping as a way to redistribute wealth (Chukwuma, 2017). These socio-economic pressures, when combined with poor governance, create a fertile ground for crime to thrive. Therefore, the roots of kidnapping are deeply tied to the structural weaknesses of Nigeria’s economy and polity.
Another major contributor to the rise of kidnapping in Nigeria is the failure of the security system. The Nigerian Police Force is often underfunded, poorly equipped, and sometimes compromised by corruption (Ikelegbe, 2010). This has led to a decline in public confidence in the security apparatus, making it easier for criminals to operate with impunity. In many rural areas, law enforcement presence is minimal or non-existent, giving room for kidnappers to establish operational bases. In some instances, there have been allegations of collusion between criminals and security personnel, further eroding trust (Omede, 2011). The absence of timely and effective policing responses has contributed significantly to the persistence of kidnapping.
Weak judicial processes also play a role in the proliferation of kidnapping. In many cases, suspected kidnappers are either not prosecuted or are released due to procedural failures, such as lack of evidence or slow judicial processes (Alemika & Chukwuma, 2005). This judicial inefficiency not only fails to deter potential offenders but emboldens them. Furthermore, the lack of effective witness protection programs makes it dangerous for victims and communities to testify against perpetrators. The result is a vicious cycle in which crimes go unpunished, and public fear increases. Without reforms in the judicial system, efforts to combat kidnapping will remain largely ineffective.
Another cause of kidnapping is the influence of organized crime networks and militant groups. In some regions, particularly in the Niger Delta and parts of the North, criminal groups have institutionalized kidnapping as a business (Igbuzor, 2011). These groups often operate with military-grade weapons and sophisticated logistics, making them formidable adversaries to law enforcement. Ransoms collected from wealthy individuals, companies, and sometimes government officials are used to finance further criminal operations. Kidnapping, in this sense, is not just a social ill but part of a broader organized criminal economy. This makes it more difficult to eradicate without a comprehensive national security strategy.
The implications of kidnapping on national development are severe. Economically, it discourages investment, reduces productivity, and increases the cost of doing business (Udounwa, 2013). Investors, both local and foreign, are hesitant to operate in environments where the threat of abduction looms. This has led to business closures, relocation of companies, and an overall decline in economic activities in affected regions. The agricultural sector, which depends heavily on rural peace, is particularly hit as farmers abandon lands out of fear. This contributes to food insecurity and rural poverty, worsening the socio-economic problems that feed criminal behavior.
Socially, kidnapping destroys the trust that binds communities together. Families live in fear, and people avoid travel or community events, leading to a decline in social interactions and cultural engagement (Chukwuelobe, 2019). Schools, especially in northern Nigeria, have become frequent targets of mass abductions, resulting in thousands of children being withdrawn from school. This not only affects educational development but also perpetuates the cycle of poverty and ignorance that fuels criminality. The trauma experienced by victims and their families can lead to long-term psychological disorders, including PTSD, anxiety, and depression. Consequently, kidnapping has far-reaching effects on the mental health and social stability of Nigerian communities.
Politically, persistent kidnapping erodes public trust in the government and its institutions. When citizens perceive the government as incapable of protecting them, it can lead to apathy, civil unrest, or support for alternative security arrangements such as vigilante groups (Onapajo & Uzodike, 2012). These informal groups, while filling a security vacuum, often operate outside legal frameworks and can contribute to further instability. Moreover, the government’s inability to guarantee safety undermines its legitimacy and hampers democratic development. Political leaders may also become targets themselves, leading to a militarization of politics and governance. In this context, kidnapping threatens not just personal security but the very fabric of democratic governance in Nigeria.
2.2.6	The Role of Radio in Community-Based Campaigns
Radio has long been recognized as one of the most effective tools for reaching large audiences, particularly in developing countries like Nigeria. It is a powerful medium for disseminating information, shaping public opinion, and influencing behavior on a wide scale. In the context of community-based campaigns, radio serves as an indispensable tool for raising awareness, educating the public, and mobilizing communities to take action on pressing social issues. As a medium that transcends geographical barriers, radio has proven to be a versatile and accessible platform for community-based campaigns, especially in areas where other forms of mass communication, such as television or internet access, may be limited (Waziri & Ajayi, 2018). This section explores the role of radio in community-based campaigns, emphasizing its ability to educate, mobilize, and empower communities, with a particular focus on its potential in addressing social issues like kidnapping.
One of the key advantages of radio in community-based campaigns is its wide reach and accessibility. According to McKinney (2015), radio is the most accessible mass communication medium in Nigeria, particularly in rural and underserved areas where access to electricity or the internet is often limited. Radio programs can reach listeners across vast geographical areas, providing vital information to both urban and rural populations. This broad reach is particularly important when attempting to address issues that affect diverse demographic groups, such as the fight against kidnapping, which impacts both rural and urban communities. Community radio stations, in particular, have been instrumental in tailoring messages to the specific needs and concerns of local populations, making them an invaluable resource in the effort to combat crime and raise public awareness.
Furthermore, radio provides an interactive platform that allows for two-way communication between broadcasters and listeners. This interactive aspect is crucial in community-based campaigns, as it fosters engagement and encourages active participation from the audience. Through phone-ins, text messages, and social media platforms linked to radio stations, listeners can ask questions, express concerns, and offer feedback. This interactive feature creates a sense of inclusivity and empowerment, as communities feel that their voices are being heard. By allowing for dialogue, radio campaigns can address misconceptions, clarify information, and adapt messages to reflect the evolving needs of the audience (Folarin, 2017). For example, a radio campaign aimed at combating kidnapping can invite listeners to share their experiences, suggest solutions, or report suspicious activities, thereby fostering a collaborative approach to tackling the issue.
Another significant role of radio in community-based campaigns is its ability to educate the public on important social issues. In the context of kidnapping, radio programs can provide information on how to recognize and prevent abductions, as well as how to react in the event of an incident. Public education campaigns on radio can involve experts such as law enforcement officers, social workers, and community leaders who offer practical advice and insights on crime prevention. By providing consistent and reliable information, radio programs can help reduce panic and fear, enabling listeners to respond to security threats in a more informed and effective manner (Ejiogu, 2019). Additionally, educational radio programs can help demystify the causes of kidnapping, shedding light on the socio-economic factors, such as poverty and unemployment, that contribute to the crime. This knowledge empowers communities to take proactive measures in addressing these root causes.
Radio also plays a vital role in mobilizing communities to take action. In the case of kidnapping, community-based radio campaigns can rally residents to work together in preventing abductions. Radio can promote initiatives such as neighborhood watch programs, community patrols, and information-sharing networks, encouraging listeners to collaborate with law enforcement and local authorities. Furthermore, radio can serve as a tool for holding public officials accountable, urging them to prioritize security issues and implement effective policies to combat kidnapping. By using compelling storytelling, radio stations can highlight the personal experiences of victims and their families, which can motivate listeners to take a stand and demand action from both government officials and security agencies (Alemika & Chukwuma, 2005).
The role of radio in community-based campaigns is further enhanced by its ability to foster social cohesion and solidarity. In regions where communities are divided along ethnic, religious, or political lines, radio has the power to bridge these gaps and unite people for a common cause. By promoting shared values, collective action, and community engagement, radio campaigns can help create a sense of solidarity in the fight against social issues like kidnapping. For example, radio stations can feature programs that emphasize the importance of peaceful coexistence, security cooperation, and mutual support, which are crucial in building safer communities (Onapajo & Uzodike, 2012). The ability of radio to foster a sense of community ownership in security matters is particularly important in the context of kidnapping, where coordinated efforts at the local level are essential for combating the crime effectively.
In addition to its reach and educational potential, radio offers a cost-effective alternative to more expensive forms of mass communication, such as television and print media. In resource-constrained settings, radio can be a more viable option for conducting large-scale public awareness campaigns. For local governments, NGOs, and community organizations working to address the issue of kidnapping, radio provides a relatively low-cost means of reaching a wide audience with targeted messages. This cost-effectiveness makes radio a popular choice for organizations that may not have the financial resources to run extensive media campaigns on other platforms. Furthermore, radio programs can be easily repeated or broadcast at different times to ensure that messages are reinforced and reach as many people as possible (Waziri & Ajayi, 2018).
Finally, radio campaigns can serve as a platform for promoting policy advocacy and legislative change. In the case of kidnapping, radio programs can raise public awareness about existing laws and policies aimed at combating the crime, while also advocating for stronger measures. By highlighting gaps in the law, radio campaigns can mobilize public opinion and generate pressure on policymakers to enact more effective laws and improve security infrastructure. For example, radio programs can engage experts and policymakers in discussions about improving police training, providing better resources for law enforcement, or strengthening laws related to kidnapping and ransom. In this way, radio can play a crucial role in shaping the policy discourse around kidnapping and pushing for reforms that enhance public safety (Alemika & Chukwuma, 2005).
2.3	Theoretical Review 
2.3.1	Agenda-Setting Theory 
Agenda-setting theory, developed by Maxwell McCombs and Donald Shaw in 1972, explains how mass media influence public perception by prioritizing certain issues over others. According to the theory, while the media may not dictate how people think, it strongly influences what they think about by giving prominence to specific topics. In essence, when the media consistently highlights an issue, it becomes more salient in the minds of the public. This theory has become central in understanding the role of media in shaping public discourse and drawing attention to societal concerns.
The theory has two key levels. The first level deals with the salience of issues – the ability of media to influence what topics are considered important. The second level involves attribute agenda-setting – the media not only tell people what to think about but also how to think about it by focusing on particular attributes or angles of a story. For example, if the media repeatedly emphasize the frequency, brutality, and societal impact of kidnapping, audiences are likely to view it as a critical social issue that requires urgent attention. Through such framing, media content contributes to the formation of public opinion and policy priorities.
The relevance of agenda-setting theory to this study lies in its ability to explain the role of radio in setting the public and government’s agenda on the issue of kidnapping in Kwara State. Radio programs, news bulletins, and advocacy jingles can continuously bring the issue to public attention, highlighting the dangers, trends, and preventive strategies associated with kidnapping. By doing this, radio stations are not just disseminating information, but actively shaping what the public considers to be the most pressing threats in their environment.
Furthermore, the theory supports the idea that consistent radio advocacy can mobilize public action and pressure government bodies into responding to the kidnapping crisis. As kidnapping becomes a dominant topic in radio discussions, it also begins to occupy the front burner in political and social discourse. This public awareness can lead to stronger community surveillance, demand for better security measures, and increased cooperation with law enforcement agencies, which ultimately contributes to the mitigation of kidnapping.
2.3.2	Social Responsibility Theory
Social Responsibility Theory emerged in the mid-20th century as a response to the perceived limitations of the libertarian theory of the press. It posits that media organizations, while enjoying freedom of expression, also have a moral and ethical obligation to serve the public good. Developed from the Hutchins Commission report of 1947, the theory emphasizes that the media should provide accurate, balanced, and relevant information that contributes to the development of a healthy democratic society. It suggests that media should not only inform but also educate, enlighten, and act in the interest of public welfare.
Under this theory, media outlets like radio stations are expected to play a watchdog role, hold authorities accountable, and serve as a platform for public dialogue. They are also charged with the responsibility of addressing societal issues, including crime, insecurity, and injustice. Radio, being a widely accessible medium in Nigeria, especially in rural areas, is positioned as a critical channel for public education and awareness. Through regular programming, advocacy messages, expert interviews, and public service announcements, radio fulfills its social responsibility by guiding listeners toward informed and safe decisions.
In the context of this study, Social Responsibility Theory is particularly relevant because it underlines the ethical duty of radio stations in Kwara State to actively participate in the campaign against kidnapping. As kidnapping has become a widespread threat, especially in certain parts of Nigeria, radio stations cannot afford to remain neutral or passive. Instead, they are expected to use their platforms to sensitize the public, support victims’ voices, disseminate safety tips, and promote community policing efforts that can reduce the incidence of kidnapping.
Moreover, this theory supports the idea that media advocacy, when responsibly executed, can be a powerful force for social change. Radio campaigns against kidnapping often aim to stimulate public discourse, encourage citizen engagement, and influence policy. By acting in the public interest, radio not only fulfills its duty but also enhances public trust and strengthens the media's role as an agent of societal transformation.
Ultimately, Social Responsibility Theory affirms that media advocacy is not merely about raising awareness but also about fostering accountability and communal involvement in solving pressing issues like kidnapping. This makes it an essential theoretical framework for evaluating how radio stations in Kwara State contribute to public safety and social stability through their campaign efforts. Thus, the theory enriches this study by highlighting the moral imperatives and potential impact of radio in addressing criminal activities and advocating for a secure society.
2.4	Empirical Review 
Several studies have examined the role of media, particularly radio, in advocacy campaigns and crime prevention. One such study is “The Role of Radio in Curbing Insecurity in Northern Nigeria” by Musa and Bello (2020). The researchers employed a survey design using structured questionnaires administered to a sample of 200 respondents selected through stratified random sampling. The instrument used was a Likert-scale questionnaire focusing on media consumption patterns and awareness of security tips. Data were analyzed using descriptive and inferential statistics. Findings revealed that radio was instrumental in disseminating security-related information and enhancing public vigilance. The study recommended increased collaboration between security agencies and radio broadcasters. This research is relevant to the present study as it underscores the strategic importance of radio in tackling security issues like kidnapping.
Another relevant study is “Mass Media and Crime Prevention: A Study of Lagos Residents” conducted by Okoro and Agbo (2018). This study used a mixed-method approach that involved both survey and focus group discussions. The researchers sampled 150 participants purposively selected from three urban local government areas in Lagos. Questionnaires and interview guides were used to collect data, while SPSS was employed for quantitative data analysis and thematic analysis for qualitative data. The study found that while the media contributes significantly to crime prevention, the effectiveness depends largely on message clarity and audience trust. The researchers recommended that media content should be localized and tailored to specific community needs. This study is relevant to the current research as it highlights how message presentation and audience trust influence the success of advocacy campaigns.
In a related work titled “The Impact of Radio on Rural Security Awareness in Ekiti State”, Adeyemi and Fashola (2019) adopted a descriptive research design and surveyed 250 rural residents using simple random sampling. Data were collected through structured questionnaires and analyzed using frequency tables and chi-square tests. The findings showed that community-based radio programs helped in reducing crime through early warnings and public sensitization. The authors recommended the expansion of community radio networks to rural and semi-urban areas. This study is particularly useful to the present research as it sheds light on the impact of radio campaigns in grassroots areas similar to several parts of Kwara State.
Similarly, “Media Advocacy and Public Awareness in Combating Social Vices in Nigeria” by Eze and Nwankwo (2021) explored how media messages influence public perception and action against crime. The researchers employed a qualitative case study approach, using content analysis of five selected radio programs and in-depth interviews with ten media professionals and listeners. The study revealed that consistent media advocacy leads to increased public awareness and engagement in community policing. The study recommended the integration of feedback mechanisms in advocacy programs to enhance participation. This study directly informs the current work by highlighting the role of structured and consistent advocacy in reducing crime rates.
Furthermore, “The Effectiveness of Radio Advocacy in Combating Gender-Based Violence in Kaduna State” by Yusuf and Ahmed (2022) utilized a quasi-experimental design to measure the impact of a three-month radio campaign on listeners' knowledge and attitudes. Using pre- and post-surveys on 300 respondents selected through cluster sampling, the study found a significant improvement in awareness levels and reported behavior changes among participants. Data were analyzed using paired sample t-tests. The authors recommended sustained campaigns and government support for radio stations. This study supports the current research by showing how advocacy campaigns can change public behavior when effectively implemented.
Collectively, these empirical studies demonstrate the various methodologies and tools employed in media advocacy research, all of which emphasize the effectiveness of radio in shaping public knowledge and action on security issues. Their findings and recommendations contribute valuable insights into the formulation of the present study, particularly regarding the effectiveness, reach, and structure of radio campaigns aimed at addressing kidnapping in Kwara State. They establish a solid foundation upon which this research builds to further investigate the specific dynamics of radio advocacy in combating the menace of kidnapping within a localized context.







CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Introduction
Chapter Three outlines the methodology used in this study, providing a detailed description of the research design, population, sample size, sampling techniques, data collection instruments, and data analysis procedures. The research investigates the role of radio in community-based campaigns, with a focus on its impact on shaping public perceptions and community behavior. This chapter establishes the framework for the study, ensuring that the research process is systematic and can be replicated in future studies. By adopting a structured approach, this chapter justifies the methods chosen to meet the objectives of the study.
3.2	Research Design
This study adopts a descriptive survey research design. This approach is chosen because it allows for the collection of primary data from a sample population and provides a detailed examination of the role of radio in community-based campaigns. Descriptive surveys are effective in analyzing trends, behaviors, and opinions. Through structured questionnaires and interviews, this study will collect data on community perceptions of radio campaigns and how they influence behavior. The design is appropriate for capturing both qualitative and quantitative data, ensuring that a comprehensive understanding of the subject matter is achieved.
3.3 	Research Method
The research method employed for this study is both qualitative and quantitative. The qualitative aspect focuses on interviews and focus group discussions, while the quantitative aspect involves surveys using structured questionnaires. Radio content will be analyzed through content analysis, which will help identify the types of messages and strategies used in community-based campaigns. Interviews and focus group discussions will provide deeper insights into how the radio programs are perceived and the extent to which they influence the community. This dual approach allows for a holistic understanding of the role of radio in community-based campaigns.
3.4	Population of the Study
The population for this study consists of individuals who reside within a specific community and are regularly exposed to community-based radio campaigns. These individuals will primarily include adults aged 18 and above, as they are the target audience for most radio campaigns. The community members are selected based on their consistent engagement with radio stations, particularly those that run community-oriented programs. The study will also focus on radio broadcasters and media professionals who are involved in the design and implementation of these campaigns. The goal is to explore both the community's perceptions of radio campaigns and the strategies employed by radio stations to influence public behavior.
3.5	Sample Size and Sampling Technique
The sample size for this study is 100 respondents, drawn from a selected community where radio campaigns have been actively used for public awareness and behavioral change. The sampling technique involves a multi-stage process:
Stage 1: Stratification by Community Demographics
The first stage involves categorizing the population based on key demographic factors such as age, gender, and socio-economic status. This stratification ensures that different segments of the community are represented in the study.
Stage 2: Proportional Allocation of Sample Size
After stratifying the population, the sample size of 100 will be distributed proportionally across the different demographic groups. This allocation ensures that the sample is representative of the broader community.
Stage 3: Random Selection
Within each stratum, respondents will be selected through simple random sampling. This guarantees that every individual in each demographic group has an equal chance of being included in the study, minimizing selection bias and ensuring a representative sample.
3.6	 Research Instrument
The primary research instrument for this study will be a structured questionnaire designed to gather data on the community’s perceptions and responses to radio-based community campaigns. The questionnaire will be divided into two sections: one focusing on demographic information (e.g., age, gender, educational background), and the other exploring respondents’ opinions on the effectiveness and impact of radio campaigns. The instrument will also include open-ended questions to gather qualitative data on personal experiences with radio campaigns and their perceived influence on community behavior.
3.7	Validity of the Research Instrument
To ensure the validity of the research instrument, a content validity approach will be used. Experts in media studies and communication will review the questionnaire to confirm that the items adequately cover the study's objectives. Additionally, a pre-test will be conducted with a small sample from a similar community to identify any issues or ambiguities in the questionnaire. Feedback from the pre-test will be used to revise the instrument and ensure that it accurately captures the data needed to address the research questions.
3.8	Reliability of the Research Instrument
The reliability of the research instrument will be assessed through a pilot test, where the questionnaire will be administered to a small group of individuals not included in the main study sample. The consistency of the responses will be measured using Cronbach’s Alpha, with a threshold of 0.70 or higher considered acceptable. Any unclear or ambiguous questions will be refined to ensure clarity and consistency in data collection. This process will ensure that the instrument reliably measures what it intends to and provides consistent results across different respondents.
3.9	Method of Administration of the Research Instrument
The structured questionnaire will be administered through face-to-face interviews conducted by trained research assistants. The research assistants will be briefed on the study's objectives and ethical considerations before collecting data. In addition to the questionnaire, focus group discussions and interviews will be conducted with community members to gather more in-depth insights into the role of radio in shaping perceptions and behaviors kidnapping in the state. These sessions will be recorded, with participants' consent, to ensure accuracy in data collection.

3.10	Method of Data Analysis
Data collected from the structured questionnaire will be analyzed using descriptive statistics with the aid of frequency tables expressed in counts and percentage. Each item contained in the questionnaire will be analysed to show the degree of the respondents’ responses.

























CHAPTER FOUR
DATA ANALYSIS AND RESULTS
4.1	 Introduction
Chapter Four presents the data analysis and results of the study, focusing on Radio advocacy and the campaign against kidnapping in Kwara State. This chapter discusses the findings from the data collected through the structured questionnaire administered to respondents across the three selected Local Government Areas in Ilorin. The analysis is based on qualitative analysis of the responses of the respondents using frequency table expressed in counts and percentages.
4.2	Analysis of Demographic Data
Table 4.3.1: Gender Distribution of the Respondents 
	Gender 
	Frequency 
	Percentage(%)

	Male 
	55
	55

	Female 
	45
	45

	Total 
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.2.1 presents the gender distribution of the respondents. The data reveals that 55% of the respondents were male, while 45% were female. This shows that both genders were fairly represented in the study, though males had a slightly higher participation rate. The relatively balanced distribution suggests that perspectives from both genders are adequately captured, ensuring a more comprehensive analysis of audience Perception of Radio Coverage of Kidnapping in Nigeria.







Table 4.2.2: Age Distribution of the Respondents
	Age Group
	Frequency 
	Percentage(%)

	Less than 18
	10
	10

	18 – 25
	45
	45

	26 – 33
	30
	30

	34 & above
	15
	15

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.2.2 illustrates the age distribution of the respondents. 10 respondents representing 10% of the respondents were within the age group less than 18, 45 respondents representing 45% of the respondents were within the age group of 18-25 years, 30 respondents representing 30% of them were within the age group of 26-33 years, 15 respondents representing 15% of them were within the age group of 34 years and above. The statistics shows that the majority of the respondents (45%) fall within the 18-25 age range, indicating that young adults form the dominant group in this study. 
Table 4.2.3: Educational Qualification of Respondents
	Qualifications
	Frequency 
	Percentage(%)

	No formal education
	5
	5

	Secondary school certificate 
	25
	25

	National diploma
	30
	30

	HND/Bachelor’s Degree
	30
	30

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.2.3 shows the educational qualifications of the respondents. 5 respondents representing 5% of the respondents had no formal education, 25 respondents representing 25% of them had secondary school certificate, 30 respondents representing 30% of them had national diploma certificate while 30 respondents representing 30% of them had HND/Bachelor’s Degree.  By intuition, the presence of educated individuals in this study implies that the respondents are likely to be informed and capable of making reasoned judgments about Audience Perception of Radio Coverage of Kidnapping in Nigeria (Kwara State as a Case Study)
Table 4.2.4: Marital distribution of the Respondents
	Marital Status 
	Frequency 
	Percentage(%)

	Single
	19
	19

	Married 
	25
	25

	Divorced 
	6
	6

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.4 shows the distribution of the respondents by their marital status. Out of all, 19 respondents representing 19% of the respondents indicated that they were single, 25 respondents representing 25% of them indicated that they were married while 6 respondents representing 6% of them indicated that they were divorced. By intuition, the statistics shows that majority of the respondents who partook in the survey were married.
4.3	Analysis of the Research Questions
Table 4.3.1: Radios regularly report kidnapping cases in Kwara State
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	35
	35

	Agree
	40
	40

	Indifferent
	10
	10

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.1 shows that out of the respondents who partook in the survey, 35 respondents representing 35% of them strongly agreed with the statement that Radios regularly report kidnapping cases in Kwara State, 40 respondents representing 40% of them agreed with the statement, 10 respondents representing 10% of them were indifferent with the statement, 10 respondents representing 10% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that 75% of the respondents agreed with the statement, paving way to conclude that Radios regularly report kidnapping cases in Kwara State
Table 4.3.2: I have seen an increase in Radio reports about kidnapping recently
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	40
	40

	Agree
	35
	35

	Indifferent
	10
	10

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.2 shows that out of the respondents who partook in the survey, 40 respondents representing 40% of them strongly agreed with the statement that they have seen an increase in Radio reports about kidnapping recently, 35 respondents representing 35% of them agreed with the statement, 10 respondents representing 10% of them were indifferent with the statement, 10 respondents representing 10% of them disagreed with the statement and 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that with the majority of the respondents agreeing with the statement, they have seen an increase in Radio reports about kidnapping recently







Table 4.3.3: Most Radios dedicate enough space to report kidnapping news
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	30
	30

	Agree
	40
	40

	Indifferent
	15
	15

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.3 shows that 30 respondents representing 30% of the respondents strongly agreed with the statement that Most Radios dedicate enough space to report kidnapping news, 40 respondents representing 40% of them agreed with the statement, 15 respondents representing 15% of them were indifferent with the statement, 10 respondents representing 10% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that with the majority (70%) of the respondents agreeing to the statement, most Radios dedicate enough space to report kidnapping news
 Table 4.3.4: Radios regularly report kidnapping cases in Kwara State
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	38
	38

	Agree
	42
	42

	Indifferent
	8
	8

	Disagree
	7
	7

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.4 shows that out of the respondents who partook in the survey, 38 respondents representing 38% of the respondents strongly agreed with the statement that Radios regularly report kidnapping cases in Kwara State, 42 respondents representing 42% of them agreed with the statement, 8 respondents representing 8% of them were indifferent with the statement, 7 respondents representing 7% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (80%) agreed that Radios regularly report kidnapping cases in Kwara State
Table 4.3.5: I have seen an increase in Radio reports about kidnapping recently
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	45
	45

	Agree
	35
	35

	Indifferent
	10
	10

	Disagree
	7
	7

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.5 shows that 45 respondents representing 45% of the respondents strongly agreed with the statement that they have seen an increase in Radio reports about kidnapping recently, 35 respondents representing 35% of them agreed with the statement, 10 respondents representing 10% of them were indifferent, 7 respondents representing 7% of them disagreed with the statement while 3 respondents representing 3% of them strongly disagreed with the statement. By intuition, majority of the respondents (80%) agree that they have seen an increase in Radio reports about kidnapping recently
Table 4.3.6: Most Radios dedicate enough space to report kidnapping news
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	30
	30

	Agree
	15
	15

	Indifferent
	10
	10

	Disagree
	35
	35

	Strongly disagree
	10
	10

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.6 shows that out of the respondents who partook in the survey, 30 respondents representing 30% of the respondents strongly agreed with the statement that Most Radios dedicate enough space to report kidnapping news, 15 respondents representing 15% of them agreed with the statement, 10 respondents representing 10% of them were indifferent with the statement while 35 respondents representing 35% of them disagreed and 10 respondents representing 10% of them strongly disagreed with the statement respectively. The statistics shows that slightly majority (45) of the respondents agreed to the notion that Most Radios dedicate enough space to report kidnapping news
Table 4.3.7: Media coverage influences the way Nigerians perceive opportunities abroad
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	33
	33

	Agree
	37
	37

	Indifferent
	15
	15

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.7 shows that out of the respondents who partook in the survey, 33 respondents representing 33% of them strongly agreed with the statement that Most Radios dedicate enough space to report kidnapping news, 37 respondents representing 37% of them agreed with the statement, 15 respondents representing 15% of them were indifferent, 10 respondents representing 10% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (70%) of them agreed that Most Radios dedicate enough space to report kidnapping news.



Table 4.3.8: Radios regularly report kidnapping cases in Kwara State
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	45
	45

	Agree
	35
	35

	Indifferent
	10
	10

	Disagree
	7
	7

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.8 shows that out of the respondents who partook in the survey, 45 respondents representing 45% of them strongly agreed with the statement that Radios regularly report kidnapping cases in Kwara State, 35 respondents representing 35% of them agreed with the statement, 10 respondents representing 10% of them were indifferent with the statement while 7 respondents representing 7% of them and 3 respondents representing 3% of them disagreed and strongly disagreed with the statement respectively. The statistics shows that majority of the respondents (80%) of them agreed that Radios regularly report kidnapping cases in Kwara State
 Table 4.3.9: I have seen an increase in Radio reports about kidnapping recently
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	50
	50

	Agree
	30
	30

	Indifferent
	10
	10

	Disagree
	7
	7

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.9 shows that out of the respondents who partook in the survey, 50 respondents representing 50% of them strongly agreed with the statement that they have seen an increase in Radio reports about kidnapping recently, 30 respondents representing 30% of them agreed with the statement, 10 respondents representing 10% of them were indifferent, 7 respondents representing 7% of them disagreed with the statement and 3 respondents representing 3% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (80%) acceded to the fact that I have seen an increase in Radio reports about kidnapping recently
Table 4.3.10: Most Radios dedicate enough space to report kidnapping news
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	42
	42

	Agree
	40
	40

	Indifferent
	8
	8

	Disagree
	6
	6

	Strongly disagree
	4
	4

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.10 shows that out of the respondents who partook in the survey, 42 respondents representing 42% of them strongly agreed with the statement that Most Radios dedicate enough space to report kidnapping news, 40 respondents representing 40% of them agreed with the statement, 8 respondents representing 8% of them were indifferent, 6 respondents representing 6% of them disagreed with the statement while 4 respondents representing 4% of them strongly disagreed with the statement. By intuition, the statistics shows that majority of the respondents (82%) strongly believed that most Radios dedicate enough space to report kidnapping news







Table 4.3.11: Radio reports influence how I perceive the threat of kidnapping
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	35
	35

	Agree
	40
	40

	Indifferent
	10
	10

	Disagree
	8
	8

	Strongly disagree
	7
	7

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.11 reveals that out of the respondents who partook in the survey, 35 respondents representing 35% of them strongly agreed with the statement that Radio reports influence how I perceive the threat of kidnapping, 40 respondents representing 40% of them agreed with the statement, 10 respondents representing 10% of them were indifferent with the statement, 8 respondents representing 8% of them disagreed with the statement while 7 respondents representing 7% of them strongly disagreed with the statement. The statistics shows that majority of the respondents agreed that Radio reports influence how I perceive the threat of kidnapping
Table 4.3.12: I believe Radio coverage shapes how the public discusses kidnapping
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	30
	30

	Agree
	45
	45

	Indifferent
	10
	10

	Disagree
	8
	8

	Strongly disagree
	7
	7

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.12 shows that out of the respondents who partook in the survey, 30 respondents representing 30% of the respondents strongly agreed with the statement that they believe Radio coverage shapes how the public discusses kidnapping, 45 respondents representing 45% of them agreed with the statement, 10 respondents representing 10% of them were indifferent with the statement, 8 respondents representing 8% of them disagreed with the statement while 7 respondents representing 7% of them strongly disagreed with the statement. By intuition, the statistics shows that majority of the respondents (75%) were of the opinion that they believe Radio coverage shapes how the public discusses kidnapping
Table 4.3.13: Radio coverage has made me more cautious about personal security
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	40
	40

	Agree
	38
	38

	Indifferent
	12
	12

	Disagree
	6
	6

	Strongly disagree
	4
	4

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.13 shows that out of the respondents who partook in the survey, 40 respondents representing 40% of them strongly agreed with the statement that Radio coverage has made them more cautious about personal security, 38 respondents representing 38% of them agreed with the statement, 12 respondents representing 12% of them were indifferent with the statement, 6 respondents representing 6% of them disagreed with the statement while 4 respondents representing 4% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (78%) of the respondents believed that radio coverage has made them more cautious about personal security







Table 4.3.14: They consider Radio reports on kidnapping to be accurate and trustworthy
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	50
	50

	Agree
	35
	35

	Indifferent
	5
	5

	Disagree
	5
	5

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.14 shows that out of the respondents who partook in the survey, 50 respondents representing 50% of them strongly agreed with the statement that they consider Radio reports on kidnapping to be accurate and trustworthy, 35 respondents representing 35% of them agreed with the statement, 5 respondents representing 5% of them were indifferent of the statement, 5 respondents representing 5% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (85%) believed that they consider Radio reports on kidnapping to be accurate and trustworthy.
 Table 4.3.15: Radios present both government and victims' perspectives fairly
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	50
	50

	Agree
	30
	30

	Indifferent
	10
	10

	Disagree
	7
	7

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.15 shows that out of the respondents who partook in the survey, 50 respondents representing 50% of the respondents strongly agreed with the statement that Radios present both government and victims' perspectives fairly, 30 respondents representing 30% of them agreed with the statement, 10 respondents representing 10% of them were indifferent with the statement, 7 respondents representing 7% of them disagreed with the statement and 3 respondents representing 3% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (80%) believed that Radios present both government and victims' perspectives fairly
Table 4.3.16: I find Radio coverage on kidnapping to be very informative
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	42
	42

	Agree
	40
	40

	Indifferent
	8
	8

	Disagree
	6
	6

	Strongly disagree
	4
	4

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.16 shows that 42 respondents representing 42 respondents representing 42% of the respondents strongly agreed with the statement that many I find Radio coverage on kidnapping to be very informative, 40 respondents representing 40% of them agreed with the statement, 8 respondents representing 8% of them were indifferent with the statement, 6 respondents representing 6% of them disagreed with the statement while 4 respondents representing 4% of them strongly disagreed with the statement. By intuition, majority of the respondents (82%) were of the believe that they find Radio coverage on kidnapping to be very informative.
4.4	Discussion of Findings
This section discusses the key findings of the study in relation to the research objectives, with specific focus on radio advocacy and the campaign against kidnapping in Kwara State. The data collected through structured questionnaires and analyzed in previous sections provide valuable insights into public awareness, responsiveness, and perceived adequacy of Radio reporting on kidnapping cases.
Radios’ Coverage of Kidnapping Cases in Kwara State
The data consistently show a high level of agreement among respondents that Radios regularly report kidnapping incidents in Kwara State. Specifically, across various tables (Tables 4.3.1, 4.3.4, and 4.3.8), a majority ranging from 75% to 80% of the respondents agreed or strongly agreed that Radios provide regular coverage of kidnapping events. This suggests that the print media in the region is fulfilling its role of informing the public on issues of insecurity, particularly kidnapping, which has become a prevalent concern in Nigeria. The consistent perception across multiple tables validates the reliability of this finding.
Perception of an Increase in Reports
A significant majority of respondents also acknowledged that there has been an increase in Radio reports on kidnapping cases recently (Tables 4.3.2 and 4.3.5). With 80% of the participants concurring with this observation, it can be inferred that Radios have intensified their reportage on kidnapping, likely due to the increasing rate of such crimes and rising public interest. This aligns with the broader trend in Nigerian journalism, where insecurity-related issues have gained prominence in media content.
Adequacy of Space Dedicated to Kidnapping Reports
The findings on whether Radios dedicate enough space to kidnapping stories were mixed. In Tables 4.3.3 and 4.3.6, one set of responses shows that 70% agreed that Radios dedicate sufficient space, while another shows only 45% agreement, with a significant portion (45%) disagreeing. This discrepancy suggests that while kidnapping issues are covered, the depth and extent of the coverage may vary across different Radios or may not always meet the audience’s expectations. Some respondents may feel that the media focuses more on headlines without providing detailed analysis or follow-up on such cases.
Media Influence on Public Perception
The study also examined the broader influence of media coverage on public perception (Table 4.3.7), particularly in how Nigerians perceive issues such as safety and opportunities abroad. A majority of 70% agreed that media reports influence how people perceive opportunities outside Nigeria. This finding indicates the power of media narratives in shaping public opinion, which could extend to influencing migration decisions and public sentiment towards national security.



























CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary of Findings
This study set out to understand radio advocacy and the campaign against kidnapping in Kwara State, especially in terms of how the frequency and style of reporting influence public awareness, emotions, and trust in the media. Through the use of a structured questionnaire distributed across key local government areas in Ilorin, it became evident that Radios consistently cover kidnapping stories, often placing them in prominent positions such as front pages or lead headlines. This consistent visibility has made the issue of kidnapping highly noticeable to readers, reinforcing its place as a major national concern.
The responses gathered showed that the way these stories are presented—especially through the use of bold, dramatic language and alarming headlines—plays a strong role in shaping how the public feels about the issue. Many respondents expressed that this type of reporting makes them more fearful and anxious, even though they appreciate being kept informed. There was also a sense that Radios sometimes sensationalize the reports, which can heighten public tension instead of simply informing people.
Interestingly, while the tone of coverage may provoke fear, most respondents still value the information provided and believe that it helps them stay aware and cautious. Many acknowledged that Radios have educated them about high-risk areas and prompted them to take safety more seriously. However, some were disappointed by what they described as an urban bias in reporting—stories often focus on incidents in cities or involving prominent individuals, while events in rural communities receive less attention and follow-up reporting is frequently absent.
Despite these mixed feelings, the general level of trust in Radios remained fairly strong. Readers still see print media as more reliable than social media and are likely to turn to Radios first when trying to verify information about kidnapping. Overall, the study suggests that while Radio reporting on kidnapping raises awareness and promotes public caution, it also carries the burden of responsibility in how stories are framed, to avoid amplifying fear unnecessarily.
5.2	Conclusion 
In conclusion, this study has revealed that Radio coverage of kidnapping in Kwara State plays a significant role in shaping public perception and awareness of the issue. The consistent and prominent reporting of kidnapping incidents has made the topic a major concern for readers, increasing their sense of vulnerability and fear. While Radios serve as a critical source of information, the sensational tone often used in headlines and stories tends to amplify public anxiety, sometimes at the expense of balanced, constructive reporting. Nevertheless, the audience still trusts Radios more than social media, acknowledging their role in spreading verified and timely information.
The findings also highlight the need for more responsible and inclusive journalism, where rural areas and lesser-known victims are given adequate coverage. It is clear that media not only inform but influence how society understands and reacts to issues like kidnapping. Therefore, Radios have both the opportunity and the duty to educate the public while reducing panic. The conclusion drawn from this research points to the importance of striking a balance between raising awareness and maintaining a calm, fact-based tone in reporting crime-related stories.
5.3	Recommendations 
At the end of this study, the following recommendation are made:
i. Journalists should avoid sensational headlines that incite fear and public panic.
ii. Radios must ensure balanced and fact-based reporting on kidnapping incidents.
iii. Media houses should increase coverage of kidnapping cases in rural communities.
iv. Security agencies should partner with media for accurate crime reporting and updates.
v. Listeners should verify news before spreading to prevent misinformation and panic.
vi. Media practitioners must undergo regular training on ethical crime reporting.
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APPENDIX
QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY
DEPARTMENT OF MASS COMMUNICATION
Dear Respondent,
I am a student of Mass Communication conducting a research study on "Radio Advocacy and the Campaign against Kidnapping in Kwara State." This questionnaire is designed to obtain information on your views about how Radios report kidnapping issues and how this shapes your perception as a reader.
Your responses will be treated with the utmost confidentiality and will be used strictly for academic purposes. Kindly respond to all items honestly and objectively. There are no right or wrong answers.
Thank you for your participation.
Section A: Biographical Information
Please tick (✓) the appropriate option.
1. Gender: (b) Female ( ) (a) Male ( )
2. Age Group: (a) Below 18 ( )   (b) 18–25 ( )  (c) 26–33 ( )    (d) 34 and above ( )
3. Educational Qualification:  (a) No Formal Education ( ) (b) SSCE/Equivalent ( )
(c) National Diploma ( ) (d) HND/B.Sc ( ) (e) Postgraduate ( )   
4. Marital Status: (c) Divorced ( ) (b) Married ( ) (a) Single ( )
5. Religion: (c) Traditional Religion ( ) (b) Christianity ( ) (a) Islam ( )
Section B: Audience Perception of Radio Coverage of Kidnapping
Instruction: Please tick (✓) the option that best reflects your opinion using the following scale:
SA = Strongly Agree, A = Agree, U = Undecided, D = Disagree, SD = Strongly Disagree
Objective 1: To analyse the role of radio advocacy in raising awareness about kidnapping in Kwara State.
	S/N
	Statements
	SA
	
	A
	U
	D
	SD

	6
	Radios regularly report kidnapping cases in Kwara State
	
	
	
	
	
	

	7
		I have seen an increase in Radio reports about kidnapping recently



	
	
	
	
	
	

	8
	Most Radios dedicate enough space to report kidnapping news
	
	
	
	
	
	




Objective 2: To evaluate the effectiveness of radio advocacy in mobilizing public support against kidnapping in Kwara State
	S/N
	Statements
	SA
	
	A
	U
	D
	SD

	9
	Radios regularly report kidnapping cases in Kwara State
	
	
	
	
	
	

	10
		



	I have seen an increase in Radio reports about kidnapping recently



	
	
	
	
	
	

	11
	Most Radios dedicate enough space to report kidnapping news
	
	
	
	
	
	


Objective 3: To identify the challenges faced by radio advocacy in addressing the issue of kidnapping in Kwara State
	S/N
	Statements
	SA
	
	A
	U
	D
	SD

	12
	Radio reports influence how I perceive the threat of kidnapping.
	
	
	
	
	
	

	13
	I believe Radio coverage shapes how the public discusses kidnapping
	
	
	
	
	
	

	14
	Media coverage has made me more cautious about personal security.
	
	
	
	
	
	


Objective 4: To explore the potential opportunities and strategies for enhancing radio advocacy in the campaign against kidnapping in Kwara State
	S/N
	Statements
	SA
	
	A
	U
	D
	SD

	15
	I consider Radio reports on kidnapping to be accurate and trustworthy
	
	
	
	
	
	

	16
	Radios present both government and victims' perspectives fairly.
	
	
	
	
	
	

	17
	I find Radio coverage on kidnapping to be very informative.
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