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Abstract
[bookmark: _GoBack]This study explores the role of Oja-Igbo Town Hall in Ogbomosho as a vehicle for the promotion of tourism in the region. The research assesses the various cultural, social, and economic activities hosted at the town hall and evaluates their impact on attracting both local and international tourists. Oja-Igbo Town Hall, situated in one of Ogbomosho’s historic and commercial centers, serves not only as a meeting point for community engagement but also as a platform for showcasing the town’s rich heritage, including traditional festivals, crafts exhibitions, musical performances, and historical narratives. Using qualitative and quantitative methods such as interviews, observations, and surveys administered to local residents, tourists, and cultural stakeholders, the study identifies the strengths and limitations of the town hall's current operations in tourism development. Findings reveal that while Oja-Igbo Town Hall has significant potential to serve as a cultural tourism hub, challenges such as inadequate infrastructure, limited publicity, and lack of formal tourism management strategies hinder its effectiveness. The study recommends strategic partnerships between local authorities, tourism agencies, and community-based organizations to enhance the facility's appeal and accessibility. By highlighting the role of community spaces like the Oja-Igbo Town Hall, the research underscores the importance of grassroots cultural assets in promoting sustainable tourism and preserving indigenous heritage.
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CHAPTER ONE
1.1	Background to the Study
Tourism plays a vital role in the economic, cultural, and social development of communities around the world. In recent decades, cultural tourism has emerged as a key sector capable of showcasing local heritage, promoting cross-cultural understanding, and contributing to sustainable development (Richards, 2018). In Nigeria, cultural tourism remains an underutilized asset despite the country’s diverse ethnic groups, historical landmarks, festivals, and traditional institutions.
In Nigeria, cultural tourism is a growing sector that offers significant potential for community development, cultural preservation, and economic diversification. One of the most untapped yet promising areas in this regard is the use of local town halls as platforms for promoting cultural tourism. Town halls traditionally known as centers for communal activities, often host events, festivals, historical exhibitions, and meetings that can attract tourists and provide them with immersive cultural experiences (Richards, 2018).
Town halls in Nigerian communities often serve as central gathering points for cultural, social, and political engagement. They host events such as weddings, naming ceremonies, traditional festivals, community meetings, and exhibitions—all of which possess intrinsic cultural value that could be harnessed for tourism (Ogunlade&Ogundele, 2020). 
Oja-Igbo Town Hall, located in the heart of Ogbomosho, Oyo State, is one such facility. Historically and culturally significant, Oja-Igbo is a central location known for its vibrant market, traditional leadership influence, and communal gatherings. The town hall serves as a venue for various socio-cultural activities including weddings, naming ceremonies, local governance meetings, and traditional festivals. These events offer a glimpse into the cultural richness of the Ogbomosho people and have the potential to position the town hall as a tourist attraction (Ogunlade&Ogundele, 2020). 
However, the extent to which these activities are structured, promoted, and managed for tourism development remains under-researched, undocumented or under-promoted, limiting their potential to attract tourists. This study seeks to fill that gap by assessing the types of activities taking place at Oja-Igbo Town Hall and their contributions to tourism promotion in Ogbomosho.
1.2	Statement of the Problem
Although Ogbomosho boasts a rich cultural heritage and traditional institutions, the town has not significantly benefited from tourism. Facilities like the Oja-Igbo Town Hall, which should ideally serve as centers for cultural and tourism activities, remain largely untapped in terms of strategic promotion and development. There is minimal collaboration between tourism stakeholders and community leaders, and events held at the town hall often lack structure and visibility (Ajani &Ayeni, 2021). These issues pose a threat to both cultural preservation and the economic potential of cultural tourism.
Moreover, there is a paucity of academic studies focusing on the tourism potential of community spaces like town halls in Nigeria (Ajani &Ayeni, 2021). This research seeks to address this gap by evaluating the activities of the Oja-Igbo Town Hall and assessing their role in promoting tourism in the region.
1.3	Objectives of the Study
The main objective of this study is to assess the activities of Oja-Igbo Town Hall in Ogbomosho and their potential for tourism promotion. The specific objectives are to:
1. Identify the types of activities conducted at the town hall.
2.  Evaluate the extent to which these activities contribute to tourism in Ogbomosho.
3. Examine the challenges limiting the use of the town hall for tourist promotion.
4. Recommend strategies for enhancing the role of the town hall in cultural tourism development.
1.4	Research Questions
The study is guided by the following research questions:
1. What are the main activities held at Oja-Igbo Town Hall?
2. How do these activities engage and attract tourists?
3. What challenges affect the town hall’s ability to promote tourism?
4. What measures can be adopted to improve its tourism potential?
1.5	Significance of the Study
This study is significant for several reasons. Firstly, it contributes to the growing body of literature on cultural tourism and community-based tourism development in Nigeria. Secondly, it provides practical insights into how existing communal structures, such as town halls, can be transformed into tourism assets (Oluwole, 2019). The study will be useful to policy makers, tourism boards, local government authorities, and cultural organizations interested in promoting 
sustainable tourism, preserving indigenous heritage, and empowering local communities.
Furthermore, by focusing on Oja-Igbo Town Hall, this study can serve as a model for assessing similar facilities across other towns and cities in Nigeria.
1.6	Scope of the Study
This research focuses on Oja-Igbo Town Hall located in Ogbomosho, Oyo State. It examines the types of cultural and social activities that take place at the venue and their significance to tourism promotion. The study is limited to the town hall; it does not cover other town halls or tourist attractions in Ogbomosho or other regions of Oyo State.
1.7	Definition of Terms
· Tourism Promotion: Deliberate efforts to increase public awareness and attraction of a location or event to tourists through marketing, cultural events, and infrastructure development (UNWTO, 2020).
· Town Hall: A public building used for local meetings, cultural events, and community gatherings.

· Cultural Tourism: A form of tourism centered on a region's cultural heritage, traditional practices, festivals, arts, and architecture (Richards, 2018).
· Community-Based Tourism: Tourism that is owned and managed by the local community, where profits are reinvested into local development (Manyara& Jones, 2007).










CHAPTER TWO
LITERATURE REVIEW
2.1	Tourism and Cultural Tourism
Tourism is broadly defined as travel for recreational, leisure, or business purposes, usually for a limited duration (UNWTO, 2020). It encompasses various sectors including accommodation, transportation, entertainment, and cultural activities. Cultural tourism, a subcategory, refers to tourism that is centered on a region’s cultural assets—such as festivals, heritage sites, traditional arts, and lifestyles (Richards, 2018). It is particularly important in developing countries where rich cultural heritages can be leveraged to generate income, preserve identity, and create employment (Ajani &Ayeni, 2021).
Tourism is a major global industry involving the movement of people for leisure, business, and other purposes. It plays a vital role in economic development by generating income, creating employment, and improving infrastructure (UNWTO, 2018; Cooper et al., 2018).
Cultural tourism is a form of tourism focused on experiencing the culture, heritage, and traditions of a destination. It includes visits to historical sites, festivals, museums, and participation in local customs (Richards, 2021; McKercher& Du Cros, 2022). It has grown in popularity as travelers seek authentic and meaningful experiences.
Cultural tourism promotes socio-economic development by preserving heritage, fostering community pride, and stimulating local economies (Ivanovic, 2018; Timothy & Boyd, 2023). However, it also faces challenges such as cultural commodification, over-tourism, and sustainability concerns (Ashley et al., 2021).
To ensure sustainable development, cultural tourism must involve local communities, protect intangible heritage, and adopt careful planning and management strategies (UNESCO, 2017).
2.2	Community-Based Tourism (CBT)
Community-Based Tourism (CBT) is a form of tourism managed and owned by local communities, with profits reinvested into communal development. It emphasizes grassroots participation, cultural preservation, and environmental sustainability (Manyara& Jones, 2007). Town halls, as community-owned spaces, offer viable platforms for CBT when utilized for cultural and social events that attract tourists and promote community identity (Ogunlade&Ogundele, 2020).
Community-Based Tourism (CBT) is an alternative form of tourism that seeks to empower local communities by involving them directly in the planning, development, management, and benefit-sharing of tourism activities. Unlike conventional tourism, which often sidelines local residents, CBT ensures that community members are central stakeholders in tourism development, thereby fostering cultural preservation, environmental sustainability, and economic development (Asker, Boronyak, Carrard&Paddon, 2020).
Community-Based Tourism (CBT) is defined as tourism that is owned and managed by the local community for its benefit. It emphasizes sustainable practices that allow tourists to experience the community’s lifestyle, culture, heritage, and natural resources in a respectful and non-exploitative manner (Goodwin &Santilli, 2019). The key principles of CBT include:
1. Community Participation: Local residents play a central role in decision-making processes and tourism operations.
2. Equitable Benefit Sharing: Revenue generated from tourism is distributed fairly among community members.
3. Capacity Building: Skills training and education are provided to enable communities to manage tourism efficiently.
4. Cultural and Environmental Sustainability: Tourism activities are designed to respect local traditions and preserve natural resources (Zapata et al., 2021).
Community-Based Tourism holds great promise as a sustainable development tool that aligns economic growth with cultural and environmental stewardship. By placing communities at the heart of tourism, CBT promotes more equitable and meaningful travel experiences. However, realizing its full potential requires concerted efforts to overcome the challenges of capacity building, funding, and market access (Goodwin &Santilli, 2019).
2.3	The Role of Cultural Infrastructure in Tourism Development
Cultural infrastructure includes the physical and institutional frameworks that support cultural expression—such as museums, town halls, performance centers, and traditional marketplaces (Oluwole, 2019). These structures play a pivotal role in the promotion of cultural tourism. They serve as sites for hosting indigenous events like dance performances, weddings, traditional festivals, and storytelling—all of which can be appealing to cultural tourists seeking authentic experiences (Richards, 2018).
Cultural infrastructures play a pivotal role in the promotion and development of tourism by serving as foundational elements that preserve, display, and enhance the cultural heritage of a society. These infrastructures—which include museums, heritage sites, galleries, cultural centers, monuments, performance halls, libraries, and traditional markets—function as both physical and symbolic spaces where cultural expressions are showcased, interpreted, and experienced by visitors (Richards, 2021). 
Firstly, cultural infrastructures serve as repositories of collective memory and identity, preserving the tangible and intangible heritage of communities. These infrastructures enable the conservation and interpretation of traditions, histories, art forms, and values that define a people, making them accessible to both locals and tourists (UNESCO, 2023). Through exhibitions, performances, and interactive activities, cultural infrastructures educate tourists, foster cross-cultural understanding, and promote respect for local customs (Timothy, 2011).
Secondly, cultural infrastructures significantly contribute to the economic dimension of tourism development. They serve as key attractions that stimulate visitation and spending, thereby generating employment, encouraging local entrepreneurship, and supporting allied sectors such as hospitality, transportation, and handicraft industries (OECD, 2019). For instance, museums and festivals often act as anchor attractions that boost destination branding and diversify tourism offerings beyond natural or recreational resources (Richards & Wilson, 2017).
Furthermore, cultural infrastructures facilitate community engagement and inclusive development. By involving local artists, historians, and cultural practitioners in tourism activities, these infrastructures ensure that development is participatory and culturally sensitive (De Varine, 2015). Cultural centers and town halls, for example, often double as venues for local governance, storytelling, and traditional ceremonies—thereby reinforcing community ownership of tourism processes (Ashworth &Tunbridge, 2020).
In addition, investments in cultural infrastructure stimulate urban renewal and rural revitalization. The regeneration of heritage sites, restoration of historic buildings, and development of creative districts attract tourists while improving the aesthetic and functional quality of the environment for residents (Graham, Ashworth, &Tunbridge, 2020). These interventions contribute to place-making, foster civic pride, and enhance the overall livability of destinations.
Despite these contributions, the potential of cultural infrastructures is sometimes underutilized due to challenges such as poor maintenance, inadequate funding, limited professional capacity, and lack of integration into tourism planning. Therefore, effective tourism development policies must recognize and prioritize cultural infrastructure as a strategic asset. Partnerships between governments, cultural institutions, private investors, and local communities are essential to ensure sustainable use, preservation, and innovation within these infrastructures (UNWTO, 2018).
Town halls such as Oja-Igbo, which serve multiple functions including governance and celebration, are often overlooked in tourism planning despite their strong potential. According to Ajani and Ayeni (2021), when strategically integrated into tourism policy, such local infrastructure can enhance the visibility and economic viability of cultural tourism in semi-urban areas.
In conclusion, cultural infrastructures are not merely supporting facilities but are central to tourism development. They shape the cultural landscape of a destination, enhance visitor experiences, and create socioeconomic benefits. A strategic focus on developing and sustaining cultural infrastructures can lead to a more inclusive, diversified, and sustainable tourism sector.
2.4	Tourism and Cultural Promotion in Oyo State
Oyo State is one of Nigeria’s most culturally rich regions, with a legacy of powerful kingdoms, festivals (like Sango and Oranyan festivals), and historical landmarks (Ogunlade&Ogundele, 2020). Despite this potential, the tourism sector in the state remains underdeveloped due to factors such as poor funding, low awareness, inadequate infrastructure, and insufficient community engagement.
Oyo State, located in southwestern Nigeria, is endowed with a rich cultural heritage, historical landmarks, and diverse tourism assets that position it as a vital destination for cultural tourism in Nigeria. The state, known as the cradle of Yoruba civilization, is home to prominent traditional institutions, sacred groves, palaces, and festivals that reflect the identity and values of the Yoruba people (Aremu, 2021). Tourism and cultural promotion in Oyo State are increasingly recognized as tools for sustainable development, cultural preservation, and economic diversification.
Oyo State boasts a variety of cultural and historical attractions that serve as magnets for both domestic and international tourists. The most notable include:
· The Ancient City of Oyo-Ile: Once the capital of the Old Oyo Empire, Oyo-Ile is an archaeological and cultural treasure representing the political and spiritual heart of pre-colonial Yoruba civilization (Aremu, 2016).
· The Alaafin's Palace in Oyo: A vibrant seat of traditional authority, the palace serves as a living museum of Yoruba architecture, customs, and monarchy.
· Bower's Tower and Mapo Hall in Ibadan: These colonial-era structures offer panoramic views of the city and serve as historical monuments that attract heritage tourists.
· Cultural Festivals: Events such as the Sango Festival, Oranyan Festival, and Egungun Festival celebrate Yoruba deities, ancestors, and heroic figures, promoting both cultural pride and tourism (Falade, 2015).
· The Oke-Ogun Region: Known for its natural landscapes, waterfalls (like Ado-Awaye Suspended Lake), and traditional shrines, this region offers opportunities for ecotourism and cultural exploration (Ajani, 2022).
The government of Oyo State, through the Ministry of Information, Culture, and Tourism, has prioritized tourism and cultural promotion as part of its economic development agenda. Efforts include the revitalization of heritage sites, partnerships with private investors, and the hosting of annual cultural festivals that attract national and international audiences (Oyo State Government, 2021).
In addition, cultural promotion is supported by traditional institutions, community groups, NGOs, and academia, which help in organizing festivals, documenting oral histories, and training youth in indigenous arts and crafts. These multi-stakeholder efforts ensure that cultural heritage remains a living and evolving element of tourism development (Ojo, 2024).
Tourism and cultural promotion in Oyo State offer immense opportunities for cultural preservation, community development, and economic diversification. By harnessing its unique cultural resources and addressing infrastructural and policy challenges, Oyo State can become a leading cultural tourism destination in Nigeria and West Africa. Strategic investment, inclusive governance, and innovative promotion are essential for unlocking the full potential of tourism in the state (Ajani, 2022).
Ogbomosho, as one of the major towns in the state, houses traditional institutions and venues like Oja-Igbo Town Hall that could serve as focal points for tourism development. However, there is a lack of structured programming and promotional efforts to harness this potential. This underscores the need to reassess and utilize existing local structures for tourism purposes (Falade, 2015).
2.5	Activities at Town Halls and Their Tourism Potential
Town halls are multifunctional spaces that often host a variety of culturally relevant activities. According to Oluwole (2019), activities such as:
1. Traditional wedding ceremonies
2. Naming and chieftaincy ceremonies
3. Cultural exhibitions and storytelling
4. Dance and music performances
5. Community festivals and seasonal rituals
Town hall can serve as tourist attractions when well packaged and publicized. The success of such events in promoting tourism depends on the extent of organization, community participation, and visibility to outsiders. Oja-Igbo Town Hall reportedly hosts similar events that could be transformed into tourism products with proper documentation, signage, marketing, and linkages to tour operators (Ajani &Ayeni, 2021).
2.6	Challenges in Promoting Community-Based Tourism
Several studies have identified challenges limiting the growth of CBT and cultural tourism in Nigeria. These include:
· Inadequate infrastructure: Poor road networks, lack of modern facilities, and insufficient signage deter tourists (Manyara& Jones, 2007).
· Lack of promotion and awareness: Many local tourism sites and events are unknown outside their immediate communities (Ogunlade&Ogundele, 2020).
· Weak institutional support: Absence of policy frameworks and financial support hampers growth (Oluwole, 2019).
· Community apathy or resistance: In some cases, locals may not understand or support the commercial use of cultural assets for tourism (Richards, 2018).
Oja-Igbo Town Hall faces similar constraints that need to be addressed for the facility to reach its full tourism potential.











CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Research Design
This study adopts a descriptive survey research design. This design is appropriate for the study as it enables the researcher to gather information on existing conditions, practices, and opinions regarding the activities of Oja-Igbo Town Hall and their contributions to tourism development (Creswell, 2014). The design facilitates both qualitative and quantitative analysis, allowing for an in-depth assessment of the town hall’s roles, challenges, and opportunities in promoting cultural tourism.
3.2	Population of the Study
The population for this study comprises community members, cultural leaders, event organizers, local government officials, and tourists who have either used or experienced events at Oja-Igbo Town Hall in Ogbomosho. The inclusion of diverse stakeholders ensures a holistic understanding of the town hall’s functions and its relevance to tourism.

3.3	Sample Size and Sampling Technique
A sample size of 120 respondents was selected from the population using purposive and stratified sampling techniques. Purposive sampling was used to select key informants such as cultural leaders and town hall managers, while stratified sampling was used to ensure that different categories of stakeholders (community members, tourists, and local officials) were adequately represented 
The distribution of respondents was as follows:
· Community Members – 50
· Cultural Leaders – 10
· Event Organizers – 20
· Tourists – 20
· Local Government Officials – 20




3.4 	Research Instruments
The primary instruments used for data collection were:
1. Structured Questionnaire: This consisted of both closed-ended and open-ended questions aimed at collecting data on the nature of events at the town hall, tourism engagement, challenges, and suggestions for improvement.
2. In-depth Interviews: Conducted with selected cultural leaders and government officials to gain deeper insights into policy and cultural relevance.
3. Observation Checklist: Used to document physical features, infrastructure, and ongoing activities at the town hall.
The instruments were developed based on insights from the literature review and were subjected to expert validation for content accuracy.
3.5	Validity and Reliability of Instruments
To ensure validity, the instruments were reviewed by three experts in tourism studies and cultural anthropology. Their feedback was used to refine ambiguous or biased items. Reliability was tested through a pilot study involving 10 respondents outside the sample population. Using the Cronbach’s Alpha reliability coefficient, the instrument yielded a value of 0.83, which indicates a high level of internal consistency (Tavakol&Dennick, 2021).
3.6	Method of Data Collection
Data collection was conducted over a period of four weeks. The researcher personally administered the questionnaires and conducted interviews at Oja-Igbo Town Hall and surrounding areas. Observation of events was done during two cultural ceremonies held in the course of the research. Ethical considerations such as informed consent and confidentiality were strictly observed.
3.7	Method of Data Analysis
Data collected were analyzed using descriptive statistics (frequency tables, percentages, and means) for quantitative responses. Content analysis was employed to interpret qualitative data from open-ended questions and interviews. These analyses provided insights into the range of activities at the town hall, their impact on tourism, and the prevailing challenges and opportunities for enhancement.



CHAPTER FOUR
DATA PRESENTATION AND INTERPRETATION
4.0	Introduction
This chapter presents and analyzes data collected from respondents through questionnaires, interviews, and observations. The goal is to assess the activities conducted at Oja-Igbo Town Hall, their potential for promoting tourism in Ogbomosho, and the challenges and prospects involved. A total of 120 questionnaires were distributed, and 110 were successfully retrieved and analyzed, giving a response rate of 91.7%.
The chapter is divided into three parts; the first part involves socio- demographic characteristics of the respondents. These include gender, age group, occupation, and educational level. The second part focuses on the results of research question of the study and the last section is the discussion of research results.
The presentation of data is expressed below based on the information gotten from questionnaire and interviews.
In this present work, a total number of 120 questionnaires were distributed. 110 questionnaires were recovered from the respondents. 
4.1	Demographic Characteristics of Respondents
	Variable
	Category
	Frequency (n=110)
	Percentage (%)

	Gender
	Male
	64
	58.2%

	
	Female
	46
	41.8%

	Age Group
	18–30
	28
	25.5%

	
	31–50
	52
	47.3%

	
	51 and above
	30
	27.2%

	Occupation
	Civil Servant
	22
	20.0%

	
	Trader
	30
	27.3%

	
	Cultural Leader
	10
	9.1%

	
	Event Organizer
	20
	18.2%

	
	Others
	28
	25.5%

	Education Level
	No formal education
	12
	10.9%

	
	Primary
	22
	20.0%

	
	Secondary
	40
	36.4%

	
	Tertiary
	36
	32.7%


Source: Field Survey, 2025
The study sampled a total of 110 respondents. The gender distribution revealed that 58.2% (64) of the participants were male, while 41.8% (46) were female, indicating a slightly higher participation of males in the study.
In terms of age, the majority of respondents, 47.3% (52), fell within the 31–50 years age group. This was followed by 27.2% (30) who were aged 51 and above, and 25.5% (28) who were between 18 and 30 years. This shows that the sample comprises mostly middle-aged adults, with a fairly even distribution among younger and older participants as well.
Regarding occupation, 27.3% (30) of the respondents were traders, making up the largest occupational group. They were followed by those categorized as 'others' at 25.5% (28), and civil servants, who constituted 20.0% (22) of the sample. Event organizers represented 18.2% (20), while cultural leaders accounted for 9.1% (10). This occupational spread indicates a diverse range of participants with varying levels of involvement in community and cultural activities.
As for educational attainment, the highest proportion of respondents, 36.4% (40), had completed secondary education, while 32.7% (36) had attained tertiary education. Additionally, 20.0% (22) had only primary education, and a small minority, 10.9% (12), had no formal education. This suggests that the majority of the respondents are fairly educated, which may influence their awareness and participation in community and cultural development initiatives.
4.2	Presentation of Research Objectives based on Research Questions
4.2.1 Research Question 1: What are the main activities held at Oja-Igbo Town Hall?
Table 4.2: Respondents' views on types of activities conducted at Oja-Igbo town hall
	Activity Type
	Frequency
	Percentage

	Traditional weddings
	88
	80.0%

	Naming/chieftaincy ceremonies
	76
	69.1%

	Cultural performances (music/dance)
	62
	56.4%

	Community meetings
	90
	81.8%

	Religious events
	35
	31.8%

	Tourist exhibitions
	18
	16.4%

	Total
	369
	337%


Source: Field Survey, 2025

Figure 4.1

The data shows high participation in community meetings (81.8%), traditional weddings (80.0%), and naming/chieftaincy ceremonies (69.1%), indicating strong engagement in communal and cultural traditions. Over half of the respondents (56.4%) also take part in cultural performances such as music and dance. However, religious events (31.8%) and especially tourist exhibitions (16.4%) recorded lower participation, suggesting that tourism-related activities are less developed in the area.

4.2.2 Research Question 2: How do these activities engage and attract tourists?
Table 4.3: Respondents'views on how these activities engage and attract tourist?
	Response
	Frequency
	Percentage

	Showcasing cultural heritage
	89
	80.9%

	Hosting festivals and community celebrations
	55
	50.0%

	Organizing exhibition and craft show
	63
	57.3%

	Facilitating interactive experience
	78
	70.9%

	Serving as information centres
	60
	54.5%

	Promoting community involvement
	77
	70.0%

	Enhancing tourists comfort and accessibility
	65
	59.1%

	Total
	487
	443


Source: Field Survey, 2025



Figure 4.2

The summary of the data shows that Oja-Igbo Town Hall plays a key role in promoting tourism by showcasing cultural heritage (80.9%), facilitating interactive experiences (70.9%), and encouraging community involvement (70.0%). It also contributes through exhibitions (57.3%), improving tourist comfort (59.1%), serving as an information center (54.5%), and hosting festivals (50.0%). These activities highlight the town hall’s importance in cultural preservation and tourism development
4.2.3 Research Question 3: What challenges affect the town hall’s ability to promote tourism?
Table 4.4: Respondents'views on challengesaffecting the town hall
	Challenge
	Frequency
	Percentage

	Poor infrastructure
	72
	65.5%

	Inadequate promotion
	64
	58.2%

	Lack of government support
	58
	52.7%

	Community apathy
	34
	30.9%

	Poor coordination of events
	50
	45.5%

	Total
	278
	253


Source: Field Survey, 2025




Figure 4.3

The data reveals that the major challenges facing Oja-Igbo Town Hall in promoting tourism include poor infrastructure (65.5%), inadequate promotion (58.2%), and lack of government support (52.7%). Other notable issues are poor coordination of events (45.5%) and community apathy (30.9%). These challenges highlight the need for improved facilities, better publicity, stronger government involvement, effective event planning, and increased community participation to boost tourism development.

4.2.4 Research Question 4: What measures can be adopted to improve its tourism potential?
Table 4.5: Respondents' views on measure that can help improve the tourism potentials of the town hall
	Suggestion 
	Frequency
	Percentage

	Infrastructure development
	92
	83.6%

	Government support
	88
	80.0%

	Adequate and improved promotion
	74
	67.3%

	Creation of annual cultural festivals
	58
	52.7%

	Public-private partnership
	84
	76.4%

	Total
	396
	360


Source: Field Survey, 2025



Figure 4.4

The data suggests key strategies to enhance tourism at Oja-Igbo Town Hall, with most respondents emphasizing infrastructure development (83.6%) and increased government support (80.0%). Public-private partnerships (76.4%) and improved promotion (67.3%) were also highlighted as important. Additionally, the creation of annual cultural festivals (52.7%) was suggested to boost tourist attraction. These recommendations point to the need for combined efforts in infrastructure, policy support, marketing, collaboration, and cultural programming to strengthen tourism development.
· Interview Highlights: A local cultural leader remarked:
“The town hall is central to our identity, but we need more publicity and organized festivals to attract visitors.”
A tourism officer noted: “If Oja-Igbo can be packaged with our heritage sites, Ogbomosho can become a cultural tourism hub in Oyo State.”
4.3:	 Discussion of Research Results
The comprehensive discussion is been presented base on the respondents' view regarding the objectives of the research. 
Objective one is presented in table 4.2, which aims to unveil the types of activities conducted at Oja-Igbo town hall. The analysis of respondents’ engagement in various activities reveals a strong presence of traditional practices and communal interactions within the study area. Community meetings ranked highest, with 81.8% (90 respondents) indicating regular participation. This highlights the importance of communal dialogue and decision-making in local governance and social organization.
Traditional weddings also recorded a high level of engagement, with 80.0% (88 respondents) affirming their involvement. This suggests that traditional matrimonial ceremonies remain a vital cultural expression and continue to be widely practiced and attended.
Naming and chieftaincy ceremonies were reported by 69.1% (76 respondents), indicating that these rites of passage and leadership appointments are still deeply rooted in the cultural life of the community. Furthermore, 56.4% (62 respondents) participated in cultural performances, including music and dance. This shows that traditional entertainment forms remain relevant and serve as vibrant expressions of cultural identity and heritage.
Participation in religious events was relatively lower, with 31.8% (35 respondents) indicating involvement. While religion is significant in many Nigerian communities, this lower percentage may reflect the study's focus on traditional and cultural rather than religious activities.
Finally, only 16.4% (18 respondents) reported participation in tourist exhibitions. This suggests that tourism-related events are not yet widespread or well-developed in the area, pointing to a potential area for growth and development in promoting local culture to a wider audience.
Objectivestwo is presented in table 4.3. The data reveals that a majority of respondents believe that the Oja-Igbo Town Hall plays a significant role in promoting tourism through various cultural and community-based activities. A high proportion (80.9%) identified the showcasing of cultural heritage as a key function, indicating its importance in preserving and displaying local traditions. 
Additionally, 70.9% of respondents agreed that the town hall facilitates interactive experiences for tourists, while 70.0% noted its role in promoting community involvement. Other notable contributions include organizing exhibitions and craft shows (57.3%), enhancing tourist comfort and accessibility (59.1%), and serving as information centres (54.5%). Hosting festivals and community celebrations was acknowledged by 50.0% of respondents, suggesting moderate recognition of its impact. Overall, the data illustrates the multifaceted contribution of Oja-Igbo Town Hall to the development and promotion of tourism in the area.
Objective three reveals is analyzed in table 4.4 which highlights several key challenges affecting the effectiveness of Oja-Igbo Town Hall in promoting tourism. The most frequently cited issue is poor infrastructure, reported by 65.5% of respondents, indicating that inadequate facilities and amenities significantly hinder tourist experiences and overall development efforts. This is closely followed by inadequate promotion (58.2%), suggesting that limited publicity and marketing efforts reduce awareness and visibility of the town hall’s activities.
Lack of government support was identified by 52.7% of respondents, reflecting a perceived absence of institutional backing in terms of funding, policy support, or strategic partnerships. Additionally, poor coordination of events (45.5%) was noted as a challenge, pointing to organizational weaknesses that may impact the quality and success of tourism-related programs. Lastly, community apathy was mentioned by 30.9% of respondents, indicating that low local interest or involvement could undermine tourism development initiatives.
Overall, the findings reveal that for Oja-Igbo Town Hall to function more effectively in promoting tourism there is a need for improved infrastructure, better promotional strategies, increased government involvement, stronger event planning, and greater community engagement.
Lastly, objective four provides valuable insight into suggested strategies for enhancing the tourism-promoting role of Oja-Igbo Town Hall. The most emphasized recommendation is infrastructure development, supported by 83.6% of respondents. This suggests a strong belief that upgrading physical facilities such as roads, buildings, and utilities is essential to improve tourist experiences and attract more visitors.
Closely following this is the call for greater government support, endorsed by 80.0% of respondents. This indicates a need for increased funding, policy backing, and official recognition to strengthen the town hall’s tourism initiatives. Additionally, public-private partnerships are considered crucial by 76.4% of respondents, highlighting the importance of collaboration between the government, private investors, and local stakeholders in sustaining tourism projects.
Improved promotion and publicity, mentioned by 67.3%, reflects the need for more effective marketing strategies to raise awareness of the town hall’s activities and cultural value. Lastly, the creation of annual cultural festivals was suggested by 52.7% of respondents, indicating that regular, well-organized cultural events could attract tourists and showcase local heritage more consistently.
In summary, the suggestions underscore a multifaceted approach to enhancing tourism at Oja-Igbo Town Hall, involving infrastructure upgrades, government involvement, strategic partnerships, effective promotion, and consistent cultural programming.



CHAPTER FIVE
 SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1	Summary of the Study
This study was conducted to assess the activities taking place at Oja-Igbo Town Hall in Ogbomosho and their role in promoting tourism. It explored the nature and frequency of events hosted at the town hall, their cultural and tourism relevance, and the factors inhibiting or enhancing their tourism potential.
The study was structured into five chapters. Chapter One provided the background, objectives, and scope of the study. Chapter Two reviewed related literature and theoretical frameworks, particularly the Butler’s Tourism Area Life Cycle Model. Chapter Three outlined the methodology, including the use of descriptive survey design and purposive sampling. Chapter Four presented and analyzed the data collected from 110 respondents.
Key findings revealed that:
Oja-Igbo Town Hall is a significant venue for traditional weddings, chieftaincy events, and cultural performances.
A majority of respondents (63.6%) believe these activities contribute to tourism in Ogbomosho.
The main challenges to using the town hall as a tourism asset include poor infrastructure, lack of promotion, and limited government support.
Stakeholders suggest improvements such as structured festivals, increased publicity, and public-private partnerships to boost tourism potential.
5.2	Conclusion
Based on the findings, it is evident that Oja-Igbo Town Hall plays a critical role in preserving and showcasing the cultural heritage of Ogbomosho. However, its potential as a tourism hub remains largely untapped due to infrastructural, managerial, and promotional limitations. With strategic planning and investment, the town hall could be transformed into a key cultural tourism destination within Oyo State.
The study concludes that community-based infrastructure such as town halls can serve as effective tools for grassroots tourism promotion when supported by strong institutional frameworks and stakeholder engagement.

5.3	Recommendations
In light of the findings, the following recommendations are made:
1. Infrastructure Upgrade: The local government and private investors should collaborate to improve the facilities at Oja-Igbo Town Hall, including better seating, lighting, and sanitation, to enhance visitor experience.
2. Cultural Festival Development: Annual or seasonal cultural festivals should be organized at the town hall to attract both local and international tourists.
3. Promotion and Publicity: Marketing strategies, including social media campaigns and brochures, should be used to raise awareness about events at the town hall.
4. Policy Integration: The state tourism board should include Oja-Igbo in official tourism development plans, with designated funding and support programs.
5. Community Training and Involvement: Workshops and training sessions should be organized for local residents and event organizers to build capacity in event management, tourism hospitality, and cultural preservation.
6. Partnerships with Tour Operators: Establish links with tour guides and agencies to include town hall events in regional tourism packages.
5.4	Contribution to Knowledge
This research contributes to the existing body of knowledge by:
1. Highlighting the tourism potential of community-based cultural infrastructure.
2. Demonstrating how grassroots institutions like town halls can play a role in sustainable tourism.
3. Providing data-driven insights into the limitations and opportunities for cultural tourism development in Ogbomosho.
5.5	Suggestions for Further Research
Future studies could focus on:
A comparative analysis of multiple town halls across Oyo State to assess their collective tourism value.
The economic impact of town hall-based tourism on local communities.
The role of digital technologies in promoting rural cultural tourism in Nigeria.
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Appendix
Questionnaires
Department of Tourism Management Technology
Kwara State Polytechnic,
Ilorin, Kwara State.
Dear Respondent,
This questionnaires seeks information on "Assessment of the Activities of Oja-Igbo Town Hall in Ogbomosho for Tourist Promotion"
Sir/Ma, your kind response will be appreciated.
Thank you.
Section A: Bio-Data of Respondents
Please tick (✓) the appropriate options that apply to you.
1. Gender: Male (   )Female (   )
2. Age: 18–30 (   ) ☐ 31–50 (   ) 51 and above (   )
3. Occupation: Civil Servant (   ) Trader (   ) Cultural Leader (   ) Event Organizer (   ) others (please specify) ___________
4. Educational Qualification:No Formal Education (   ) Primary (   ) Secondary (   ) Tertiary (   )
Section B: Assessment of the Activities of Oja-Igbo Town Hall in Ogbomosho for Tourist Promotion
Instruction: Please tick (✓) option(s) that best express your level of agreement with the following statements.
5. Are you aware of the activities held at Oja-Igbo Town Hall?Yes (   ) No (   )
6. What type of events do you know or attend there? (Tick all that apply)
· Traditional Weddings (   )
· Chieftaincy Ceremonies (   )
· Cultural Dance/Music Events (   )
· Community Meetings (   )
· Religious Events (   )
· Exhibitions (   )
· Others (specify): ___________________________
7.  Do you think these events attract tourists or visitors?Yes (   ) No (   )
8.  If yes, from where? ________________________
9.  How do these activities engage and attract tourists?
· Showcasing cultural heritage (   )
· Hosting festivals and community celebrations (   )
· Organizing exhibition and craft show (   )
· Facilitating interactive experience (   )
· Serving as information centres(   )
· Promoting community involvement (   )
· Enhancing tourists comfort and accessibility (   )
10.  What challenges affect the use of Oja-Igbo Town Hall to promote tourism (Tick all that apply)
· Poor Infrastructure
· Lack of Promotion
· Community Apathy
· Lack of Government Support
· Poor Event Management
11. What measures can be adopted to improve its tourism potential?
· Infrastructure development
· Government support
· Adequate and improved promotion
· Creation of annual cultural festivals
· Public-private partnership
Thank you for your time and cooperation!






Types of activities conducted at Oja-Igbo town hall
Series 1	Traditional weddings	Naming/chieftaincy ceremonies	Cultural performances (music/dance)	Community meetings	Religious events	Tourist exhibitions	88	76	62	90	35	18	How activities at Oja-Igbo engage and attract tourist
Series 3	Showcasing cultural heritage	Hosting festivals and community celebrations	Organizing exhibition and craft show	Facilitating interactive experience	Serving as information centres	Promoting community involvement	Enhancing tourists comfort and accessibility	89	55	63	78	60	77	65	Challenges affecting the town hall
Sales	Poor infrastructure 72 65.5%	Inadequate promotion 64 58.2%	Lack of government support 58 52.7%	Community apathy 34 30.9%	Poor coordination of events 50 45.5%	72	64	58	34	50	Measure that can help improve the tourism potentials of the town hall

Sales	Infrastructure development 92 83.6%	Government support 88 80.0%	Adequate and improved promotion 74 67.3%	Creation of annual cultural festivals 58 52.7%	Public-private partnership 84 76.4%	92	88	74	58	84	ii

