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  CHAPTER ONE
1.0 INTRODUCTION
         In recent years, the term, hospitality has become increasingly popular a number of ways whether it is commercial or industrial and public services. The hospitality may have four attribute which Must have a relationship between individuals who take the role of Host or guest, this relationship may be commercial or private (social) the key to successful hospitality in both the commercial And private include knowledge of what would evoke pleasure in the guest and hospitality as a process that includes arrival,
Providing comfort and fulfillment of guest wished, and departure.
    The Hospitality or Hotel industry, is one of the oldest endeavors in the would closely linked to travel, people needed places for shelter and food along the routes they traveled whether by land-water or air private family homes provided accommodation for travelers. In Europe in the early days churches provided shelter to the travelers (Historic Hötels in Britain, 2006).
 In Nigeria (African Society) travelers are accommodated by village or ward heads in large halls. These forms of accommodations were then called inn. Many early inn keepers did not keep their rooms cleans (Andrew 2008). Several travelers had to share the same room and even toilets facilities The inn keepers also provide modest Wholesome food, drinks and musical entertainment.
           Tourism industries are not the same as the other industry. It Is because it provide the service to the customer beside some of the tangible product. Tourism and Hospitality are not synonyms (Singh D.K, 2007) . Hunziker and Krapft define tourism as “the Sum of the phenomena and relationship arising from the Hospitality and stay of non-residents in so far as they do not lead to permanent residence and are not connected with any earning Activity.
      Thus, Hospitality and tourism cannot be separated since Hospitality is the key success to the tourism industry.





1.1 BACKGROUND OF THE STUDY
There are some components that make the hospitality industry. Towards Tourism industry firstly, in the tourism industry for example, food and beverages, lodging place of attractions, and transportation. All These components are related to the hospitality. Each of the components has the connection to each other.
    So, in order to make sure that the customer will feel satisfied using the tourism services we have to ensure that the customer felt satisfied Sing each of the components. We need hospitality, applied in the food and beverages so as customer will feel well treated during their lunch Dinner or others.
   We also need hospitality applied in the transportation during their journey. Other tourism components also need the hospitality, thus, it show us how hospitality are very important to the tourism industry is the tangible products
   Customers will never feel or experiencing the product offered unless they have bought it. So, when they buy the service offered we, must provide them with the best services so as they will feel comfortable Using our services
     Tourism related company must emphasize on hospitality in. order to success.
     Global Economists forecast continuing international tourism Growth, ranging between 3 to 6 percent annually (6%). Depending on the Location
     As one of the world’s largest and fastest industries, this continuous
growth will place great stress on remaining biologically diverce habitats. And indigenceous cultures, which are often used to support mass tourism.

       Sustainable tourists can reduce the impact of tourism in many Ways including:
1) Informing themselves of the culture, polities and economy of the Communities visited.
2) Anticipating and respecting local cultures, expectations and Assumptions.
3) Contributing to inter cultural understanding and tolerance.
4) Supporting the integrity of local cultures by favouring business
Which conserve cultural heritage and traditional values.
5) Supporting local economies by purchasing local goods and Participating with small and local business.

1.2 STATEMENT OF THE PROBLEM
    The way hospitality industry improves its performance motivation and satisfactory is through tourism, immediately this is done, people are more likely visit the organization in order to reach the organizational goals. but if the tourism is not function or perform it can bring Inappropriate sales performance towards the organizational efficiency Such problems as go-slow sales, dissatisfaction.

        This research will take on insight into hospitality “industry Problems. Such problems follow as:
1) Decline in hospitality industry affect tourism industry.
2) Neglection of hospitality in tourism industry reduce patronage
3) Hospitality perception as to do how tourism industry are in Adequately compensated.
1.3 AIMS AND OBJECTIVE
The aims and. Objectives of this study is to examine the role of Hospitality industry in tourism Development with particular reference to E.phonix Hotel Ilorin. Other aims objectives include to know:,
1) The impact of hospitality industry in tourism development 

     2) This specific role of hospitality to tourism duet 
     3) To recommend on various ways of promoting them through the hospitalilty industry





1.4 RESEARCH QUESTION
This research will make use of these hypothesis
1 what is the impact of hospitality indoing in tourism development?.
ii What is the specific roles  to tourism duet?
iii What recommendations can hospitality be given to promote tourism.
1.5 STUDY AREA
      The E.phoneix Hotel was laid by then the military Governor of the State, Lt. Col. David L. Bamigboye on 24 march, 1971. The Hotel was officially declared opened on the 28th of January, 1975 by Col. David L. Bamigboye, who was still the military Governor of the state.
     The registration certificate for the Hotel was obtained on 14 June1973 with Rc number 11577. As at that time, the Hotel comprise of only One building, the “WING” with only 72 rooms. Later, it was discovered that there would be need for more rooms due to the expansion of Hospitality business in the state.
     The foundation stone for the second building tagged “WING B” Was laid by then military Administrator, Col. Sunday O. Ifere on the 20th September, 1979. The Wing B comprises of 99 rooms, 8 chalets were later built, bringing the total number of rooms available for sales to 179.
     The Hotel was later designed and upgraded year 2000 by then the executive Governor, Alh mohammed lawal. It was re-opened for business on 18 march 2003. It was also renamed MIDWAY INTERNATIONAL HOTEL. When it was re-opened. However, the name was changed back to KWARA HOTEL 2004 to identify with the state.

       Different Management Companies have been contracted to manage the hotel at different times, Arewa Hotels Ltd, Beni Geva and co, Shlomo Hasson and co, W Hotel Ltd among others.
       The room types in the Hotel are broken down into the following categories:
i) Standard rooms                          87
ii) Executive rooms                        09
iii) Kwara club rooms                     60
iv)Kwara club standard                  04
v) Suites                                         90
vi)Chalets                                       08
VIl) Triple Suite                               01
Vili) Presidential suite                     01
The hotel has the following facilities:
• Banquet ball that could host up to 1,000 people.
• 3 other smaller halls that could host between 50 to 150 people.
• An emirate restaurant
• A coffee bar
• A garden bar tagged “ARIYA GARDEN” that is also used to host Events and could host up to 1500 people
•An open field that is also used to host events and accommodate up To 5,000 people at a time
•A sports and recreation centre named PHYSIQUE ACADEMY that. Has the following facilities, a modern Gymnasium with Professional instructors, Isquash court, 2 badminton courts, 3 lawn Tennis courts, 1 Olympic size swimming pool, with 1 children pool, 1 basket ball court, 1 foot ball field, also there are so many indoor games like scrabble, chess, monopoly; pool etc.
   Presently the Hotels has been leased to KH MANAGEMENT & INTEGRATED SERVICE LTD, since 2009, when the state Government saw the need to run the hotels as private business Enterprise.  It is being managed by a South Africa Company, the Hotel is now CRESTAL HOSPITALITY HOTEL








1.7 OPERATIONAL TERM
I) Role: A prescribed or expected behaviour associated with a particular position or status in a group.
ii) Hospitality: is the friendly reception and treatment of guest ‘ör strangers. It also an act of friendly, generous and foods and drinks Accommodation and other leisure and tourism service without Special relation.
Ili) Industry: This is an act of producing or making goods or service in Factories
. It is also the aggregate of manufacturing or technically Productive enterprises in a particular field.
Iv) Tourism : is the sum of phenomena and relationship arising from the travel and stay of non-residents, insofar as they do not lead to permanent residence and are not connected with earning activity.
v) Tourism Development: tourism has become a popular global Leisure activity. In 2010, there were over 940 million international Tourist arrivals, with a growth of 66% as compared to 2009.
VI) Hospitality industry: the hospitality consist of broad category of fields within the service industry that includes lodging, Restaurants, Event Planning, Theme Parks, Transportation, Cruise And additional fields within the tourism industry.
Wikipedia- org/wiki/hosp.
 










                                                   CHAPTER TWO
2.0 INTRODUCTION
This chapter focuses on the review of some related literatures Issues reviewed here include the following broad subtitles:-
• Hospitality Tourism in General
•Hospitality Tourism in Nigeria
• Roles of hospitality industry in Nigeria / Roles of hospitality industry in wara state
• Tourism Development in Nigeria
• Tourism Development in Kwara state
2.1  HOSPITALITY TOURISM IN GENERAL
    According to single D.K, (2007) stated that, the eating and sleeping Service offered to visitors is another way to provide meaningful experiences based on the historic, ethnics, natural and cultural characteristics of a community or rural area. Eating should be an experience. the barbecues Restaurants in lock hart and lulling are tourist destination because they are authentic expressions of daily life in those towns. Restaurant do not have to be ethnic in order to express the Character of a place and to provide a meaningful experience. They just have to be “Local”. They just show a connection to the place. this may be expressed by the owner’s collection of historic local photographs or their obvious support for the local school athletic teams..
           Even the chain restaurant can achieve this “Localizes” by choice of décor. Lodging is an important as restaurants in expressing the local character of a place. The architecture should be consistent with the town and region. The décor should be consistent with the place. How often have you been in a motel in a desert region that was decorated with pictures of ocean scenes? that does nơt create a valuable product for the Visitor. A meaningful product is a cohesive experience. Bed and breakfast establishments are especially important as overall heritage Tourism products. the visitor is staying in someone home and should have an experience that makes them feel like they have lived in the town, even for one night (singh D.K, 2007).

         National and state parks which have done heritage tourism for more than one hundred years, place major emphasis on what is called interpretation. Guided trails, ranger talks, booklets, videos, maps and visitors centres are all part of the interpretive programs of parks. Heritage tourism is small towns and rural areas must also provide Interpretation because visitors will not see or understand most of the Heritage tourism products described above unless someone “interprets” them to the visitors  While it would be difficult for someone not to be Awestruck by the rock mountains or the. Coast of Maine, the Rio Grande Valley takes an little explaining to help visitors recognies what is there and to have memorable experience. There is an entire profession of Heritage interpretation. Many people make their living as interpreter they may be formally trained or they may self taught. There is a professional association the National Associate for interpretation that Interpretation, how can people learn interpretative. Methods, and, how can interpretation be used to develop heritage products in your town or region. (Singh D.K, 2007).
       There are some formal definitions of interpretation but basically Interpretation is telling the stories of a place. These stories may focus on History, ethnicity, architecture, natural characteristic, daily life, or all of these. these stories may be told by individuals talking to groups, or by music, drama, art, Printed material, video and audio, signs, displays, and many combination of such methods but whether the topic or methods, Interpretation must speak to the needs and interest of the visitor and must stimulate their interest (Singh D.K, 2007).
      Interpretation is not classroom teaching. It is not about conveying a Certain set of facts to the audience. It is about arousing their interest and curiosity about the place by some how connecting the characteristics of the place to their lives background and interests. The purpose of Interpretation is to provide a memorable experience (product) to the visitor, not to prepare them to pass the final exam Interpretation is not prepared difficult if you love your place and your visitors. You want to show your visitors a good time by sharing your excitement and understanding of the place they are visiting. (singh D.K,2007).
     Standard business practise says develop your products to meet a market demand. Research the market and give them what they want clearly that is essential. However, developing heritage products does not follow the textbook practice. First, there are some major constraints on the kinds of product you can develop or want to develop. Many towns may not want to turn their ethnic heritage into a commodity anc landowners may not want to birdwatchers on their land. So the first step in product development is :
I) Determine what you have that may be a product.
li) Determine if you want to offer it as a product.
     After you identify your potential products, you have to determine if someone will pay for them and how much they will pay. This may be difficult because there are few comparables to use for analysis. (singh D.K,2007).
    Part of the attraction of a heritage product is its uniqueness, but because the product is unique, it may very difficult to find comparables. this present a major problem for financing heritage product development. Leaders need assurance that the business venture will be Successful, but the lack of comparables can make it difficult to provide such assurance. (singh D.K,2007):

2.2 HOSPITALITY TOURISM IN NIGERIA
    According to (Awoseni, 1990) suggested that in Nigeria, the hospitality industry began with a company called “Nigeria Railway corporation” Jointly owned by agreement between Mr. Robert living and Nigeria Railway caterers. They were first solely on trains. The operation of the quest twice In kano, was on request with all the equipment by the air force as hospitality and it was then develop into Kano central hotel today: In 1950-1951, there was a demand by British Overseas airways corpertation now called British airways to build a new Three story building of 24-bedrooms each having a private bath room And balcony, thus commend the expansion from guest house to the international hotel that exists till today In 1957 the federal Government invited professor Arthur Lewis of The university of Flan Cheater to conduct an economic survey of Nigeria. he recommended that good hotels of international standard should be built in Lagos to attract more foreign investors, which was built by Leventis group and federal palace hotel by the federal Government of Nigeria.
      On the private side, the first private hotel was established in 1949 at No6, broad street Lagos, by Mr. Nicholas, an Greeks and it was named the Olympic hotels others were grand hotel, royal hotel at Idumota and broad street respectively Lagos airport hotel started as "Arma Hotel" about that period (Awoseni, 1990).

   During the decades time, Nigeria has witnessed a tremendous growth in the hotel business. The demand for accommodation as apart of overall experience in hospitality has development dramatically for those traveling, whither for leisure or business.
   Since people had the desire, need and ability to stay away, from home such a rapid growth has been fonder mentally linked to transport system and the technological advances of the 150years from the train to the car and jet, aeroplane (Awoseni, 1990).
   The major hotel companies fully recognize both the rate and volumes advantages of business travelers as (tourism) and are adapting: accommodation to meet the growing needs of this market for which competition is so intense.
   There are increase numbers of women in senior positions. So, company are attempting to after women a superior product and service tailored to their specific needs. A very large number of people stay over night away from home in institutions, such institution include hospitals prisons, Residential case facilities, university and accommodation related to outward-bound and training course (Maguran J. Philip, 1977).
SECTORS IN THE HOSPITALITY TOURISM
There are many different types of establishment which go to make up the hospitality tourism industry in Nigeria. Below include the select
Each:-
* Hotel and Motel
* Restaurant
*Industrial Catering
* Hospitality Welfare Catering
* Transport Catering
*Public House
* Educational Establishment
* Conference Centers
*Contract Catering
* Leisure Complexes
* Clubs
* Arrived Forces
* Residential and Non-Residential Establishment
* Fast Food Cocktail Bars
* Wine and Cocktail Bars
* On and Off Licenses Beer Parlour
(Ogunlade, 2002)

DIFFERENT TYPES OF DEPARTMENT IN HOSPITALITY INDUSTRY IN NIGERIA
* According to (Olomo,2004) stated that, Reception Department:- Is the Center point of receiving and welcoming quests, to the hotel and is the key method of giving information to quest, it play a very Important role in the operation system of the hospitality industry.
* House  keeping Department:- This is located at or the back of house Department, linked to accommodation. House keeping has an Overall responsibility for maintains standards of lealiness Presentation of the principal accommodation product, the quest Bedrooms, bathrooms and corridors, including the replenishment of lined, arranging quest laundry needs and the checking of rooms for any faults, maintenance requirements and safety.
*Restaurant Department:- This is a department where necessary Information on the menu of the day is required by the reception. Desk for quest that would needs meals either on arrival or any Convement time. The major hotel companies fully recognize both the rate and volumes advantages of business travelers and are adapting accommodation to meet the growing needs of the market for which competition is so intense (Maguran, 1977).
*Maintenance Department:- This department due with all fault Equipment in the room. Any equipment in the room handled. Promptly by the maintenance should be communicated to them from the quest through the reception desk. It could be dripping Water tap etc.

*Kitchen Department:- Kitchen is been referred to as the center of Household where all activities concern food and beverages is been produced also a place where largest hours is been spent (Maguran1977).
     Tourism entails the movement of people away from the place of Residence to a destination to spend the night there. Hospitality are places that provide accommodation, food and drift to people. Here are find Out that tourist depends on hospitality (Hotels) for their accommodation While Hotels need the tourist as their guest. Therefore Tourism and Hospitality are smooth running. “Since a tourist visit is longer then one Night, then it is the accommodation that will become the home base of the tourist This shows that hotels can be homes for tourist they are Away from their residence. Business Tourism which entails traveling for meetings and conferences have facilities as conference rooms in the Hotels.
    Hospitality are part of the tourist product which is the Amalgamation of transportation, accommodation and attraction. It is one Of the basic components of tourism because it provides accommodation for tourist. Hotel may itself be an important tourist attraction (Corperatal, 1998).
       Bhatial, (2006) opened that, in fact a large number of tourists visit a particular destination or town simply because there is a first class luxury hospitality or hotel (resort) which provides excellent services and facilities.
    Since tourism entails using ones residence to a destination the hospitality provides foods and beverage or drinks to the tourist. Food is a key driver in a holiday maker’s decision. As such every tourist need food while away from home Some hotels in switerzerland, Holland, France, Australia and Belgium have gained a reputation for providing excellent accommodation. the hospitality (Hotels) promotes culture in a that tourist engaged In gastronomy tourist have different types of dishes whether Africa or Intercontinental in hotels. (Bhatia, 2006).






HOTEL SERVICES AND FACILITIES 
     Hotel facilities are service that are packaged by hotels to meet up with the demand of guest (Nwankwo, 2007).
*Accommodation facilities:- This is the local of every hotel. This is because the major arm of hotel is the provision of shelter to guest who always away from home.
*Recreational facilities:- This includes facilities in a hotel that are meant to ensure the overall comfort and physical fitness of guise. example of These facilities are swimming pool, lawn tourism court, Nymfootball field, indoor games like ludo-draft, scrabbles, chess, table tourism, Gymnastic facilities.
*Conference center:- A conference center is usually some what secluded with varied meeting rooms.
*Sales outlets:- These are shops in the vacility of the hotels for sales of Snacks souvenirs and provisions. (Nwankwo, 2007).
*Banquet services:- Banquet business is an accommodation for large Number of guest where lunch, dinner, buffets and specialties like Receptions, wedding pathless group service for alcoholic are offered(Oladele,2001).

2.3 ROLE OF HOSPITALITY INDUSTRY IN NIGERIA
     According to Awoseni, (1990) stated that, Hospitality industry Operators provide an important contribution to the economic performance. Hospitality business has been the fastest growing area. Of employment throughout Nigeria. For an individual to be received or been hospitable He/She must attain a certain age and able to possess valuable qualities and able to move from one place to another, in pursuit of business, sum, weather, sand, sea; the psycha of the average individual inevitably turn to the hope of finding a home away from ome and is either by foot or rail, road, sea or Air, Hospitality cannot be received in one's place of abode.
     Hospitality industry builds bridges for promoting friendship domestically and internationally. It contributes towards international peace and understanding. There is no better means of education than hospitality industry because it has a, better means of meeting with different people. The hospitality industry is also been in competition with other sector of the economic for quality manpower at all levels guest demand for quality service will increase turnover of tourist and at the end the tourist will have a place to rest, eat and get some other facilities needed.

Hospitality industry is such a big business that we other wonder why we have shown such pitiable lack of appreciation of its significance disregard for its potentials for our economic well-being (Awoseni, 1990)
   According to (Maguran, 1977) suggested that hospitality industry will generate revenue to the country constituting a high yielding sector and lucrative foreign exchange earning for Nigeria and it will offer employment opportunities to the country.
   The number of employee in sector relate to the hospitality industry grew by 25 percent between June 1981 and 1991 compared to and increase of dust over 1 percent for all employees in all industries. In June1990 the hospitality industry employed directly over 1.5 million people.
   Hospitality industry served as shield and security for mostly, a foreigner who like to stay two week before back home and a businessman especially notice that the chef was around them, they believe their life is secure. Therefore hospitality business is very important in one’s environment because prevention is better than cure.












ROLES OF HOSPITALITY INDUSTRY IN KWARA STATE
    Kwara state was formed out of the former northern region on 27th May 1967 by the then regime of General Yakubu Gowon. At its creation, the state was made up of the former Ilorin and Kabba provinces of the  northern region and was initially named the west central state buts later changed to “kwara” a local name for the “River Niger” in the 1976 State creation exercise, the. Idah/ Dakina portion of the state was excised To merged with a part of the then Bene- Plateau state to form Benue State.
     Kwara state Hospitality and Tourism development board state secretariat. The hospitality create job opportunities for people, it generate revenue to the state in high yielding sector and it also served as protection and security for the travelers.
Hospitality industry promote kwara state by improve in cultural Activities such as:-
 .Okuta Ilorin (physical /cultural):- the stone in which Ilorin derived its name is found at asaju’s compound in Idi-Ape Quarters, close to Emir of Ilorin’s Palace. This is the stone on which one of the founders of Ilorin known as Ojo-Iseku used to sarpen his métal tools. The stone was called “Okuta Ilorin” (www.hospitality Nigeria.com, 2011).
.Traditional Wenving centers Ilorin (Art & Craft):- A lot of traditional Weaving centers about with in the state. The popular called “Aso Oke” materials are processed locally by indigenes of Ilorin. it remains a thriving local industry among the old and young in the State.
.Patisi Beach, patigi (physical:- Patigi is located along River Niger and enjoys a bounteous stretch of sandy beach currently used by local fisherman. The regatta pavilion is constructed on the beach and together with the recently constructed regatta complex. The beach has potential for. Great holiday resortwww.hospitality.nigeria.com
TOURISM DEVELOPMENT IN NIGERIA
   According to Ogunlade (1977) whose lamented that tourism was An alien term in Nigeria until 1963 when the first attempt to plan and Develop the tourist trade was made through the establishment of the Nigeria Tourist Association. the association which was jointly financed and controlled by the federal and former regional government failed to Complex of factors including inadequate funds and lack of definite policy was & 9.2 million in 1973, representing 0.1percent of thenational income for the year, and the balance of payments showed deficits of N61.2, N70.3 and 145.3 millions on travels in 1973, 1974 and 1975 respectively. 
      However, it would be a gross misconception to condemn the Association alone for tourism’s failure in the country a Nigeria’s post-independence administrations were characterized by political instability, Domestic crisis resulting in a civil-war and in consistent social economic Policies. Besides, a country just released from colonial /rule looked al Tourism, especially foreign tourists as intruders and spies to the Development of tourism.
       The period between 1970 and 1977 was of no major significance to Tourism in Nigeria as visitors to the country were predominantly Business from North America, United Kingdom and continental Europe while there was a fair amount of traffic from continental Africa fc political, cultural and sporting activities on the domestic scene, there was always been a heavy concentration of travels from the rest of the country to Laos the federal capital then, before it was moved to Abuja, the federal capital Territory partly because of the centralization of government activities in the capital city and mostly because of the concentration of industry and commence in Lagos (Ogunlade, 1977). Travelers to Lagos were therefore mostly:-
a) Federal state and local Government Officials and agencies.
b) Job seekers from the provinces
c) Traders and Middleman acting as the link between manufactures Lagos and the provisional consumers. The fact that the country is highly urbanized coupled with traditional chose family ties also result in the opposite traffic from Lagos the rest of the country particularly during weekend and public holidays.
      While it was unfortunate that the Nigerian tourist Association  failed to promote and develop international tourism, it was more unfortunate that the association failed to encourage domestic leisure tourism. The Nigeria Tourism Association was widely dissolved by the federal Government through the “Nigeria Tourism Board Decree, No54, 1976” which established the Nigeria Tourist Association and did not take. Off after two years after the board which was officially established in1978 and was charged with the complex of responsibility among which Are:-
a) Developing domestic tourism by encouraging the proviston of tourist facilities and amenities in Nigeria, including the Development of hotels.

b) To develop international Tourism by encouraging people from Abroad to visit Nigeria including the development of hotel and Auxiliary service that will encourage such visitors.

c) Publishing tourism at home and abroad and undertaking research In the field.

d) To provide advisory information services to the state Tourism Committee.

e) To render financial Assistance to the state Government in the field Of Tourism

f) To grade and classify hotels throughout the country

g) To undertake or assist in the development of museums and historic sites, parks, game reserves and holiday resort, sports and souvenir industries.

        In addition to the establishment of Nigerian Tourism Board, state Committee were also established in each. Of the nineteen states of the federation before the creation of more states by General Ibrahim Babangida 1991 bringing the total number of the state to thirty (30) states and federal Territory Capital at Abuja.
      In 1978, the federal Government allocate the sum of N1 million to each of the state committee in the 19 states available then to develop functional holiday resort or tourist villages. Some of the states did make good use of the money and established tourist centers.
The federal efforts were results of these:-
1 Yankari Game Reserve in Bauchi
2) Argungu fishing and cultural village at argungu sokoto state(Ogunlade, 1977)

      The reason for the misuse of this fund by most of the states as someResearch at NIPSS has shown must be attributed in part to inadequate Administrative machinery from centre. During this period, the Nigerian Tourist board by passed it and made the allocation through the ministry of finance and hence the NTB was not in position to monitor the use of the funds by the state. In order situation, some Tourism committee did not know of the allocation. In the fourth (4th ) national development plan, the Tourism board was given the main task to promote tourist in the country and ultimately the government shifted active participation in tourism to the private sectors with standard facilities at reasonable prices. The government approved the sum of N115 million for the implementation of tourism during the plan period state government had A predominant share in the promotion of tourism but the federal Government complemented the state Governments role and this was Intended to avoid duplication (Ogunlade, 1977).
        The then Nigerian Tourist Board now known as Nigerian Tourism Development corporation under decree 81 of 1992 was assigned some major tasks which included the establishment of a National Institute for Tourism, holiday resorts including a beach holiday resorts in Lagos circuit tourist village and tourism development at the federal capital.
         During the civilian regime that lasted between October 1971 to the December 1983 about twenty major tourist projects were identified for implementation under the 4” National development plan. in the 1971 Constitution tourism was in the concurrent list most tourist attractions such as beaches, game reserves, mountain, lakes, waterfall and animal festivals were under the board was only expected to play a supplementary role. Such as in coping to encourage foreigners to visit Nigeria and to spend their holidays in Nigeria etc. As earlier mentioned in the functions of the board. (Ogunlade, 1977).






2.6 TOURISM DEVELOPMENT IN KWARA STATE
        An assessment of tourism contribution to economic development In Kwara State requires and analysis of the backward and forward Linkages between tourism and other sectors, and undertaking of the Spatial location of tourism activities and identification of the beneficiaries of its economic and other impacts.
      This means, if tourism is to have a major influence on the economy A Kwara (Nigeria), If should have a strange linkages with the rest of domestic economy tourism is therefore, be a catalyst for National and regional development as:-
.Bringing Employment
. Exchange and Earning Boost of foreign
. Development of infrastructure• v It creates redistribution of wealth
. Promotion of state tradition art and crafts
. It opens up the state further foreign investors
.Balance of payments
Promote friendliness away the ethic.












                                                    CHAPTER THREE
3.0 INTRODUCTION
This chapter vividly shows a detail account of the study areas, sampling procedures for the study, instrument for data collection, the validation on the instrument, the research procedure for data collection and the method of data analysis.



3.1 DISCRIPTION OF STUDY AREA
ILorin the Kwara State Capital is located on latitude 80 – 3” North.
And longitude 4”, it is occupying and area of about 100km2, situated in
The transition zone between the delicious wood land of south and the
Savannah of the North, thus giving it’s a status of a gate way city. Lorin
Is major Nigeria indigenous city resolved through a period of traditional
Urbanization which took place in some parts of west Africa. It has passed
Through three stages; pre-colonial, and colonial, post – colonial era.











3,2 METHOD OF DATA COLLECTION
An oral interview is used to gather information from E.phoenix hotel this method is used because of the subject matter.

























            ORGANISATIONAL STRUCTURE OF E PHEONIX HOTEL
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CHAPTER FOUR
PRESENTATION AND INTERPRETATION OF DATA ANALYSIS

This chapter focuses on findings of the role of hospitality industry
in tourism development in Ilorin kwara state. The chapter is divide into
three (3) sections, first section contains of social characteristics of
respondents like age, sex, marital status, educational qualification and
religion. The second part involves issues pertaining to recreational
center while the last part focuses on discussion of major finding of the
study.

SECTION A: SOCIO CHARACTERISTICS OF THE RESPONDENT
TABLE 1: Sex Distribution of the Respondents.
	Sex
	Frequency

	Percentage


	Male

	40
	40

	Female

	60
	60

	Total
	100
	100



Source: field work, 2025.
From the above table, show that (40%) respondents were male
While (60%) respondents Female.


Table 2: Marital status of the Respondents.
	Marital status

	Frequency

	Percentage


	Single

	70

	70


	Married

	30

	30


	Total

	100

	100



Source: field work, 2025
From the above table, show that (70%) respondents were single while
(30%) respondents married.











Table 3: Age distribution of the Respondents
	Age

	Frequency

	Percentage


	21-30yrs

	45

	45


	31-40yrs

	25

	25


	41-50yrs

	18

	18


	51 and above

	12

	12


	Total

	100

	100



Source: field work, 2025
From the above table, show that (45%) respondents were between 21-30
Yrs (25%) respondents were between 31-40yrs (18%) respondents were
41-50yrs while (12%) respondents were 31 and above years







Table 4: Educational Qualification of the Respondents
	Education

	Frequency

	Percentage


	O’level

	15

	15


	ND/NCE

	27

	27


	BSC/HND

	48

	48


	Others

	10

	10


	Total

	100

	100



Source: field work, 2025
From the above table, show that (15%) respondents with O’ level (27%)
Respondents with ND/NEC(48%) respondents with BSCE/HND while
(10%) respondents with others






Table 5: Respondents Religion
	Religion

	Frequency

	Percentage


	Christian

	68

	68


	Muslim

	32

	32


	Traditional

	-
	-

	Others

	-
	-

	Total

	100
	100


Source: field work, 2025.
From the above table, show that (68%) respondents were Christian, while
(32%) respondents were Muslim.
SECTION B: issue about the roles of hospitality industry tourism
Development in llorin Kwara state.







Table 6: hospitality industry role to tourism development
	S/N

	Options

	Frequency

	Percentage

	Ranks


	1
	It promote tourism

	40

	40

	1st


	2
	It provide adequate security for the tourist

	30
	30
	2nd


	3
	It create employment
For people
	20
	20
	3rd


	4
	It make life smooth for living

	10
	10
	4th


	Total
	
	100
	100
	


Source: Field work, 2025
The above table shows that (40%) respondents conclude on
Promote tourism, (30%) respondents, agreed on adequate security,(20%)
Revealed on create job opportunity, while (10%) agreed on smooth life for
Living to the state.










Table 7: Benefits of Hospitality industry in tourism development
	S/N

	Options

	Frequency

	Percentage

	Ranks


	1
	Tourism effective

	45

	45

	1st


	2
	Providing accommodation

	25

	25

	2nd

	3
	Attraction of foreign investors

	30

	30

	3rd

	Total
	
	100
	100
	


Source: Field work, 2025
The above table shows that (45%) respondents conclude on
Tourism effective, (25%) respondents revealed on providing
Accommodation, (30%) respondents conclude on attraction for foreign
Investors to the state.





Table 8: Facilities can boost tourism development to creastal Table
Hospitality
	S/N

	Options

	Frequency

	Percentage

	Ranks


	1
	Cyber café

	40

	40

	1st

	2
	Seminal room

	10.

	10.

	4th

	3
	Ariya garden

	15
	15
	3rd

	4
	Accommodation

	15	
	15	
	3rd

	5
	Laundry and dry cleaning

	20	
	20	
	2nd

	Total
	
	100
	100
	


Source: Field work, 2025.
The above table shows that (40%) respondents conclude on Cyber
Café (10%) respondents revealed on seminar room(15%) respondents
Agreed on Ariya garden (15%) respondents conclude on accommodation
While (20%) respondents agreed on laundry and dry cleaning.

Table 9: Service Failure in Crestal Hospitality Hotel
	S/N

	Options

	Frequency

	Percentage

	Ranks


	1
	Unable to get expected result

	50

	50

	1st


	2
	Unavailable service

	40

	40

	2nd

	3
	Lack of attention

	10

	10

	3rd


	Total

	
	1oo
	1oo
	


Source: Field work, 2025.
The above table shows that (50%) respondents conclude on
Unexpected result(40%) respondents revealed on unavailable service,
While(10%) respondents agreed on lack of attention.








Table 10: problems facing crestal hospitality hotel
	S/N
	Options

	Frequency

	Percentage

	Ranks


	
	Lack of good security:

	40

	40

	1st


	
	Poor salary

	25

	25

	2nd


	
	Indecent location of the hotel

	15

	15

	4th


	
	Lack of staff

	20

	20

	3rd

	Total
	
	100
	100
	


Source: Field work, 2025.
The above table shows that (40%) respondents conclude lack of
Good security (25%) respondents revealed on poor salary (15%)
Respondents conclude on indecent location while (20%) agreed on lack of
Staff.

Table 11: Strategies to enhance the development of crestal hospitality hotel
	S/N

	Options

	Frequency

	Percentage

	Ranks

	1
	Provision of electricity

	25

	25

	2nd

	2
	Maintenance of facilities

	10

	10

	5th

	3
	Provision of rooms for future

	30

	30

	1st

	4
	Management should Not
Depend on one cloth


	15

	15

	3rd

	5
	Keeping of environment clean

	8

	8

	6th

	6
	Employment of expert to the
Hotel

	12

	12

	4th


	TOtal
	
	100
	100
	


Source: Field work, 2025
The above table shows that (25%) respondents conclude on
Provision of electricity (10%) respondents revealed on maintainance of
Facilities(30%) respondents agreed on provision of rooms for future
Expansion (15%) revealed on management should not depend on one cloth(8%) respondents conclude on keeping the environment clean while (12%) agreed on employment of expert to the hotel.
SECTION C: DISCUSSION OF MAJOR FINDINGS
        This research work revealed that majority of respondents in this Study were female, those between the age range of 21-30years are in Highest number respondents are single and the religion affiliation are mostly Christians and staff of the hotel are mostly involved in the participation.
All of these whose respondents are mostly staffer of crestal
Hospitality hotel Ilorin kwara state. The respondent attitude towards
Hospitality to tourism are yes option to the respondents, yes option are
High than the other option also the respondents make us to know that the hospitality have positive role in tourism and also it brings benefits And facilities tourism.
However, the respondents shows that there is service failure in
Crestal hospitality hotel and the problems that the Hotel is facing and also analyze on how to solved it.










[bookmark: _3q6t6vuszlzo]CHAPTER FIVE
5.0 SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 This chapter involved the summary of the study makes
Concluding remarks as well as given likely recommendation how to get Positive results.
The research topic “role of hospitality industry in tourism Development” cannot be discussed without first analyzing Hospitality, Which makeup the tourism center facilities. From the finding, it has been clearly proved that hospitality is both a services and a means and the Service ultimately produces tourism as the means therefore, hospitality plays a very important role in tourism.
The researcher revealed that crestal hospitality (Hotel) in tourism Development facing problem of poor security service, poor enumeration to the staff and inadequate staff and the research make proffer possible Solutions to make crestal Hospitality (Hotel) in better position to develop tourism in kwara state the provision of of stable electricity, and employment of expert in the field.
5.2 CONCLUSION
The research work was carried out in order to benefits that can be
Derived from hospitality which can boost crestal hospitality hotel.
The research also analyse ways through which hospitality and
Tourism can be improved through crestal hospitality hotel in kwara state in order to make it available in the industry “Hospitality and Tourism”
There are also great prospect for hospitality and tourism in kwara state An such prospect are attainable if we tap them.
Therefore, if hospitality industry should be given priority by the
Kwara state government, in establishing tourism destination with
Publishing awareness through the mass media so that tourism and
Individual will be motivated and also show more interest in tourism
Centre.























5.3 RECOMMENDATION
Based on the funding of the study, the following recommendation
Are hereby postulated.
/ the crestal hospitality hotel should employ the expert in the field.
/ the provision of electricity is very important in the hotel.
/ the hotels should be conductive for the guest or tourism.
The hotel should not allow changing of management team time totimes.
V the crestal hospitality hotel needs and expansion of rooms for future purpose.v the environment should be hygienic and nest.
/ the hotel should encourage the staff by increase their salary.
Good security should be provided by the hotels in order to guide.
Bodies checking and their properties.
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DEPARTMENT OF LEISURE AND TOURISM MANAGEMENT, KWARA STATE POLYTECHNIC ILORIN KWARA STATE
QUESTIONNAIRE
Dear Sir/Ma
This questionnaire is prepare to allow the researcher to gather information on “the role of hospitality industry in tourism development in llorin Kwara state” Nigeria.
Thus, information given will be used only for the purpose of this study and confidential.
SECTION A: Bio- data of respondents
1. Sex: male ()                                                                      
2. Age limit: 20-30 yrs ( )
                     41-50 yrs( )
3. Religions: Christian ( )
4. Marital Status: Single ( )
5. Educational background: O’level( )
               BSC/HND ( )              Others ()

Please tick () where appropriate
SECTION B: Bio- data of respondents
Female( )
31-40 yrs ( )
51yrs and above( )
Islamic ( ) Traditional ()
Married () others ()
ND/NCE ( ) Others () 
6. Ranks _____________



SECTION B
Does hospitality industry plays any role development in Ilorin kwara state?
Yes ( )                                         No( )
Probe for these hospitality industry role to tourism in kwara state 
(a) _______________________________________
(b) _______________________________________
(c) _______________________________________
Does hospitality industry have any benefit (s) to tourism
Development? Yes ( )                    No ( )
Probe for these hospitality industry benefit (s) to tourism development.
(a) ______________________________________
(b) _______________________________________
(c) ________________________________________
Are there any facilities in E-phoenix Hotel that can boost tourism 
Development ? Yes ( )                            No( )
Mention (s) the facilities in E-phoenix Hotel that can boost tourism development
(a) ________________________________
(b) ________________________________
What do you understand by service failure?
10.
(a) _______________________________
(b) _______________________________
Are there any constraints facing the development of  E-phoenix Hotel?
Yes ( )                     No ( )



Probe for these problems facing the development. 
(a) _____________________________
(b) ______________________________
(c) ______________________________
Suggest strategies the enhance the development of E-phoenix
(a) _________________________________
(b) _________________________________
(c) _________________________________
(d) __________________________________








