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CHAPTER ONE
INTRODUCTION

1.1	Background of the Study
Diabetes is considered to be one of the biggest health threats in the 21st century, which is mostly caused by defects in insulin secretion, insulin action or both and leads to increased levels of blood glucose and liver enzymes (Kebede M, 2019). This disease is associated with numerous comorbidities due to a wide range of complications, such as retinopathy, nephropathy, neuropathy, and cardiovascular disease (Gerdes V, 2019). Therefore, if diabetes as a chronic disease is not controlled and managed, it may not only affect many organs of the body, but also lead to premature death. Better management and control of diabetes and following a standard treatment protocol improves the quality of life and prevents complications and premature death. Successful management and control of diabetes is largely dependent on patients' self‐care behaviors (Forbes JM, 2013). 
Patients with diabetes need lifelong self‐care behaviors because more than 95% of the treatment process is performed by the patient and the treatment team has little control over the patient between visits. Various studies have shown that self‐care activities can control patients' blood sugar levels and reduce the acute and chronic complications of diabetes. Also, self‐care‐based interventions cause positive changes in people's attitudes and beliefs, increase patients' knowledge and information about controlling and managing diabetes, and improve self‐care processes. One way to help improve diabetes self‐care processes is to use social networks.
 Social networks can help management and control patients' blood sugar by providing various trainings and ease real‐time communication and feedback of blood sugar and other physiological information between patients and treatment professionals. Toma et al. 2019 in a meta‐analysis study showed that online services provided through social networks had a beneficial effect in reducing diabetes levels, especially in patients with type diabetes. 
Also, the Petrovski and Zivkovic, 2019 study identified the positive effects and different outcomes of using social networks for diabetics: it promotes patients' autonomy by complete the information supplied by healthcare professionals; facilitates the patient's conversation with health care professionals; provides psychosocial aids; raises patient's authorization; collects information on patient experiences and views; boosts health education; improves healthcare and behaviour change; and decreases disease stigma.
 However, these studies address the various dimensions related to the qualitative evaluation of communication content in Facebook forums, mobile‐based diabetes self‐management and social networking system, design of a social networking, service based tailored application for diabetes self‐management and intergroup discussion different stakeholders about diabetes have been done on social media by comparing and contrasting the content of patient‐generated Facebook posts.
Over the years, media have become an active technology toll in Nigeria as well as a news and communications channel for the citizenry of Nigeria. Access to mobile telephony especially among the technological savvy youths has made dissemination of information easy with a snap of the finger. In recent times, as the diabetes disease encroaches on and emasculates world activities, media platforms have been utilized as an information outlet to citizens. Its significance has gained more recognition owing especially to the fact that the government implemented a policy to curb the spread of the diabetes. Thus, it has become an active tool for engagement and communication for the dissemination of plausible information as well as incredulous (MIS) information, Gever (2015). 
One of the fundamental responsibilities of the media is surveillance of the environment. The media perform this function in order to keep the society alert and vigilant in regards to impending dangers that may be risky to the generality of the wellbeing of the people. Health promotion is a cardinal responsibility of the media. The mass media are responsible for disseminating various health massages to ensure healthy living among the audience. The import of this assertion is that at the core of health promotion are the activities of the media to provide information to the citizens as well as communicate government policy directives to the audience to guarantee public safety. The surveillance role of the media, therefore, entails that the media constitute the eyes and ears of the public. The media provide information and alert the public on the right cause of actions in cases of emergencies so as not to be swayed by unverifiable information that would have negative impact on the health of the people (Lasswell, 2007). Gever (2015) states that, the media owe it as a duty to monitor the environment and report to the society with a view to averting impending dangers. 
He further observes that the surveillance function of the media occurs when they (media) scan the society, discover looming perilous activities and make them known to the public through their various programmes. Donohue, Tichenor and Olien (1973) cited in Gever and Ezeah (2020) must have been referring to the surveillance function of the mass media when they submit that knowledge is an essential condiment that people need to take informed decisions in situations of crises. This assertion makes a strong case for media workers to constantly monitor the society and provide relevant and sufficient information to members of the general public. The idea behind the surveillance function of the mass media is attributed to Lasswell (2007). In the views of Lasswell, the mass media typically play three roles to the society. These are: the surveillance of the environment, the correlation of the different components of society in responding to the environment and the passing of societal heritage from generation to generation. The primary purpose of media campaigns during disease outbreaks is to elicit population behaviour change, which leads to disease prevention and control. 
However, the effectiveness of such campaigns in achieving this goal depends on message precision and clarity.  It is in view of this fundamental role vested on the media that the current study explores Nigerian media activities in raising public awareness on the diabetes disease in Yakuba village, Kwara State.
1.2	Statement of the Problem
The world has leaped forward in terms of using internet based technologies for information flow and social media is a very popular means in every way of life. It is not a hidden fact that in Nigeria, social media were used massively during two historically times like the Ebola of 2014 and the Lassa fever of 2017. 
The need for the study arises as concerned activities like World Health Organization (WHO), government officers, doctors, health professional, the general public, learners, students, and academicians are using social media during the diabetes disease outbrake for multiple reasons people in social media are doing things concerned with the diabetes disease, People are expressing their opinions and sentiments, peoples are participating in a virtual debate that might have both positive and negative implication in the society especially for the management of the crisis. 
Bastani & Bahrami (2020) found in the web.2 era, much of this misinformation disseminated via social media where information could spread easily. An amount of potentially dangerous misinformation has been generated about the diabetes disease outbreak, which has been communicated via social networks. This misinformation comprises of different aspects of the epidemic, which is capable of threatening public safety which further worsens the situation. This false and misleading news about diabetes disease is transferred faster than the virus and it seems that people are fighting with two aspects of crisis .e.g. viruS and the associated misinformation with simultaneously. The use of social media in risk communication about the global HINI epidemics showed that for the dissemination of risk messages and public participation of risk communication and management process different institutions and cultures can make use of mass media (Ding & Zhang, 2010). Above mentioned studies have contradictory findings. Bastani & Bathrami (2020) argue as media have been a major source of misinformation which has put public health at risk.
According to Odorume (2015), a healthy nation is a wealthy nation, as such, people's consciousness on health need to be reawaken by the media in order to reduce the chances of Diabetes outbreak. With the rate of information coming from different angles as it concerns Diabetes disease some may seem true why some may not, be that as it may, one may ask how do Nigeria residents perceive the campaign messages about diabetes from the media? From the foregoing, this study sought to examine the role of media in promoting awareness on diabetes  among residents of Yakuba village, Kwara State.
1.3	Objectives of the study.
The primary objective of this study is to examine the role of media in promoting awareness on diabetes among residents of Ilorin, Kwara State. 
1.	 To ascertain whether media create awareness about diabetes drugs/self-management among resident of Yakuba village, Kwara State.
2.	To examine the extent Kwara State residents are exposed to media campaign programme on diabetes.
3.	To understand whether exposure of Ilorin, Kwara State residents to media campaign programme is responsible for adoption of healthy behaviour.
4.	To examine the challenges that sabotage the efforts of media in promoting awareness on diabetes among residents of Ilorin. 


1.4 	Research Questions
1.	 Does media create awareness about diabetes drugs/self-management among resident of Yakuba village, Kwara State? 
2.	To what extent are Kwara State residents exposed to media compagn programme on diabetes? 
3.	Are Kwara State residents exposed to media compaign programme responsible for adoption of healthy behaviour?
4.	Are there challenges sabotaging the efforts of media in promoting awareness on diabetes among residents of Ilorin?
1.5	Significance of the study.
· This study will provide information on the ways media can be used as major instrument to create awareness during pandemic. 
· The project will also educate the residents on how to prevent and manage diabetes disease.
· Finally, Nigerians will benefit from this research work through improved  standard of living in Nigeria.

1.6	 Scope of the study 
The scope of the study is to find out the role of media in promoting awareness on diabetes among residents of Yakuba, Kwara State. Questionnaire will be used for instrument for the collection of the data, which will be distributed to various community within Ilorin metropolis who will answer some question retaining to the topic and administration of the response will be done to the topic and administration of the response will be done. The research work will be carried out November to September 2025 as time frame.
1.7 	Operational definition of terms 
1.	Media: Media refers to the communication channels through which we disseminate news, music, movies, education, promotional messages and other data. 
2.	Diabetes: Diabetes is a disease in which the body’s ability to produce or respond to the hormone insulin is impaired, resulting in abnormal metabolism of carbohydrates and elevated levels of glucose in the blood.
3.	Role: Role is a comprehensive pattern of behaviour that is socially recognized, providing a means of identifying and placing an individual 
4.	Promoting: is act of promoting a company or organisation's brand, product or service through mass medium
5.	Awareness: awareness is a concept about knowing, perceiving and being cognizant of events.










CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
This section of the research is focused on carrying out an extensive literature on the concept under study. This chapter is compartmentalized into three sections namely; conceptual literature, theoretical framework and empirical literature. 
2.1	Conceptual Framework
2.1.1	Concept of Diabetes
Diabetes mellitus is a complex, chronic disease. It is a condition characterised by an elevation of the level of glucose in the blood. Insulin, a hormone produced by the pancreas, controls the blood glucose level by regulating the production and storage of glucose. In diabetes there may be a decrease in the body’s ability to respond to insulin or a decrease in the insulin produced by the pancreas which leads to abnormalities in the metabolism of carbohydrates, proteins and fats. 
Black and Matassarin-Jacobs (2015) define diabetes mellitus as a metabolic disorder characterised by glucose intolerance. It is a systemic disease caused by an imbalance between insulin supply and insulin demand. The onset is from 3 years in children and 25 years in adults. According to Friderichsen and Maunsbach (2016), the criteria for diagnosis of diabetes mellitus have been explained and include a causal plasma glucose of 11.1mmo1/L or higher, or fasting plasma glucose of 7.0mmo1/L or higher. According to Baumann, Chang and Hoebeke (2002:191), the prevalence of diabetes is higher in minority groups and among those who are socio-economically disadvantaged, but the reason for that has not been given.

2.1.2	Types of Diabetes
 There are four major classifications of diabetes mellitus, namely: · 
· Type I 
This is known as IDDM. About 5-10% of patients have type I diabetes mellitus. The pancreas produces inadequate amounts of insulin, resulting in the need for insulin injections to control the blood glucose. It is characterised by a sudden onset, usually before the age of 30 years. (Royle & Walsh 2017). According to Lewis, Collier and Heitkemper (2016), in type I diabetes, also called IDDM, auto-immune B-cell destruction is attributed to a genetic predisposition coupled with viral agents and possibly chemical agents. Individuals susceptible to type I diabetes are linked to HLA (Human Leucocytes Antigen) DR3 and DR4 loci (DR3 and DR4 are just numbers used to identify the antigens).
· Type II 
This is also known as the NIDDM. It results from a decrease in the sensitivity of the cells to insulin and a decrease in the amount of insulin produced. About 90-95% of patients have type II diabetes. This type II diabetes is treated with diet and exercise, and if elevated glucose levels persist, diet is supplemented with oral hypoglycaemic agents. During periods of illness or surgery, individuals who usually control their type II diabetes with diet, exercise and oral agents, may require insulin injections. In some individuals oral agents fail to control hyperglycaemia and insulin injection is required (Royle & Walsh 2018). Whittemore, Chase, Mandle and Roy (2002:18) indicate that type II diabetes accounts for 80-90% of all cases and is the significant cause of morbidity in the United States. The complications of type II result in disruption of lifestyle, psychosocial adjustment and health care expenses. It is often treated with diet, exercise, self-monitoring of blood glucose and hypoglycaemic agents/insulin.

· Type III
 This is where diabetes mellitus is associated with other conditions, for example, pancreatic disease, hormonal disorders and drugs such as glucocorticoids and oestrogen-containing preparations. Depending on the ability of the pancreas to produce insulin, the patient may require oral agents or insulin (Smeltzer & Bare 2016:1023).
· Type four
· Gestational diabetes mellitus 
The onset of Gestational diabetes mellitus is during pregnancy, usually in the second or third trimester, as a result of hormones secreted by the placenta, which inhibit the action of insulin. It occurs in about 2-5% of all pregnancies. About 30-40% of patients with Gestational diabetes mellitus will develop type II diabetes within 5-10 years (especially if obese). Impaired glucose tolerance and statistical risk groups are examples of Gestational diabetes mellitus. Statistical risk groups are individuals at greater risk than the general population of developing diabetes, and the risk factors include immediate family members with the disease and presence of islet cell antibodies (Smeltzer & Bare 2015).
2.1.3	Causes of Diabetes
 In Royle and Walsh (2019) the causes of type I diabetes are described and include genetic factors, immunologic factors, environmental factors and infectious agents. 
 Genetic factors: People do not inherit type I diabetes mellitus itself, but they inherit a genetic predisposition towards developing type I diabetes mellitus. This genetic tendency has been found in people with certain HLA. HLA is a cluster of genes responsible for transplantation of antigens and other immune processes. The risk of developing type I diabetes is increased three to five times in people who have one of these two HLA types (Royle & Walsh 2018)
 Immunologic factors: People with type I diabetes have an auto-immune response, and this auto-immune response is an abnormal response in which antibodies are directed against normal tissues of the body, responding to 15 these tissues as if they are foreign. Auto-antibodies against islet cells and against endogenous (internal) insulin have been detected in people at the time of diagnosis and even several years prior to the development of clinical signs of type I diabetes (Royle & Walsh 1992:596; Smeltzer & Bare 2016).
Environmental factors: It has been proposed that certain viruses or toxins may precipitate the auto-immune process that leads to beta cell destruction, and the events that lead to beta cell destruction are not fully understood (Royle & Walsh 2018). · 
Infectious agents: Viral infections may cause insulin independent diabetes mellitus. Indirect evidence is that the onset of IDDM increases, following childhood viral infection (Royle & Walsh 2019).
2.1.4	Signs and symptoms 
The signs and symptoms present as a result of hyperglycaemia (excessive sugar in the blood). There is an increase in urine output (polyuria) which results from the glycosuria (glucose in urine) secondary to hyperglycaemia. Patients experience increased thirst (polydipsia) which is secondary to osmotic diuresis and hyperosmolality. Increased appetite (polyphagia) results because of cellular starvation, and decreased storage of calories. Weight loss in the presence of polyphagia is due to the ineffective metabolism of carbohydrate, protein and fat. Weakness and lethargy are experienced as a result of inadequate energy production (Phipps et al 1987:610). Fatigue is another symptom of diabetes mellitus. Wounds heal poorly. They take a long time to heal due to poor blood circulation to the lower extremities. Vaginitis may be an early complaint in females. The person may also complain of blurred vision (Lewis et al 1996:1440; Smeltzer & Bare 2018:1024, 1025). Dry mucous membranes, dry skin, tachycardia and nausea may also manifest if the patient is unable to take in enough fluids to replace the losses through osmotic diuresis (Phipps et al 1987:610). The signs of hypoglycaemia (a deficiency of sugar in the blood) are most commonly seen as side effects of insulin therapy or with the use of oral hypoglycaemic agents in patients with diabetes mellitus. Signs such as sweating, trembling and shakiness, which result from increased sympathetic stimulation, cause considerable discomfort. Patients can also experience palpitations, nervousness, hunger, faintness, weakness, irritability, headaches, visual disturbance, marked personality changes and confusion. A coma and convulsions can follow (Bain 2001:15; Phipps et al 1987:638).
2.1.5	Management and Control of Diabetes Mellitus 
The focus of the management of diabetes is maintaining a healthy lifestyle by following the correct diet, exercising, and taking medication as prescribed.
 2.1.5.1 Diet
 Diet constitutes the foundation of diabetes management. The nutritional management of the patient with diabetes is geared towards the following: 
· Provision of all the essential food constituents
· Meeting energy needs 
· Maintenance of an ideal weight 
· Decrease of elevated blood lipid levels 
· Achievement of blood glucose levels close to normal the diet that is prescribed for diabetic patients as well as the one that is restricted for them will be discussed
· Type II diabetes is treated by diet and exercise, and only when elevated glucose levels persist are supplements of oral agents as well as insulin injections given (Royle & Walsh 1992:597; Whittemore et al 2002:18).
2.1.5.2	Dietary restrictions 
Savoca and Miller (2001:225) indicate that previous research showed that people with diabetes found the most difficult component of their self-care regimen to be adhering to a healthy diet. People with diabetes were reported to be more resistant to dietary change when compared to people with other chronic diseases. Fukunishi and Akimoto (1997:1364) and Whittemore et al (2002:22) reported in their research study that diabetics seem to fail in keeping to an appropriate diet for various reasons.
2.1.5.2	Prescribed diet 
The diet that should be followed by diabetic patients is discussed below, and reference is made to the importance of eating three meals per day and having snacks in between meals to prevent hypoglycaemia. The diet that is recommended for diabetic patients should comprise of the following: · Carbohydrates like brown bread, maize meal, cereals and potatoes, because they add bulk to the diet, making it difficult to over-eat on these foods even when eating to satisfy the appetite. · Food rich in fibre, e.g legumes, oats, soya products, vegetables and some fruits – a high fibre diet plays a role in lowering cholesterol in the blood, and improving blood glucose levels, thus decreasing the need for exogenous insulin.
2.1.5.3	Exercise 
Exercise is considered an essential part of diabetic management. It contributes to the reduction of weight and cholesterol level. Exercise is important because of its effect on lowering blood glucose and reducing cardiovascular risk factors. It increases the uptake of glucose by the body muscles and improves insulin utilisation. Patients should be encouraged to exercise daily at the same time and for the same amount to maintain constant, normal blood glucose levels. Patients need to consult the health care personnel before resuming with exercise to give them advice on when to exercise and when not. This is important because exercising with elevated blood glucose levels will cause increased secretion of glucagons, growth hormone and catecholemines.

2.1.6	Treatment of Diabetes 
· Oral anti-diabetic drugs
 Lewis et al (2016:1451), Pulse (2001:P1), Sanders (1995:9) and The Control of Glucomodulation (1995:67), describe various oral anti-diabetic drugs to be used by diabetic patients in case their blood glucose levels remain elevated in spite of the recommended diet. The four types of oral anti-diabetes drugs described include: Sulphonylureas (Rastinon), Metformin (Glucophage), Acarbose and Actos.
· Insulin injections
 As mentioned earlier, apart from oral drugs there is the insulin injection. According to Mollentze (2000:862), insulin treatment is usually introduced when a patient with type II diabetes cannot achieve satisfactory metabolic control with diet, exercise and oral agents. Insulin therapy should not be avoided in older type II diabetic patients with unacceptable glycaemic control. Although twice daily injections of insulin is a matter of choice, combining night time insulin with day time metformin was reported to give superior results compared with other regimens in a study that included elderly patients. For those who are "needle phobic", a psychologist should be recommended (Focus on the positive … 2018:18).
2.1.7	Diabetic control 
Aspects which are considered essential to diabetic control include urine and blood glucose self-monitoring, foot care, eye care, attendance of diabetic clinics and counselling. According to Brown and Segal (2020), patient belief systems should be considered when developing interventions and when monitoring patient outcomes. These are beliefs of patients relevant to their disease and their evaluation of alternative treatments as recognised by the patients. Brown and Segal (1996:916) showed that individual health and treatment perceptions are related to treatment practices among African and White American diabetics. Compliance with treatment is affected by individual demographic characteristics as well as by beliefs about the cost of treatment and the benefits of home remedies. (According to Kyngas and Rissanen (2001:771), the predictor of good compliance is support from nurses, physicians, parents and friends. When patients are encouraged to actively participate in decisions, they ultimately achieve higher levels of compliance (Rasmussen, Wellard & Nankervis 2002:629)
· Urine glucose self-monitoring: Diabetic patients should be taught and encouraged to test their urine for glucose and acetone, although this is not as accurate as blood glucose monitoring.
· Blood glucose self-monitoring: Blood glucose self-monitoring is preferable to urine monitoring. Patients and family members should be instructed on how to do blood glucose self-monitoring. It should be done daily and the data used to selfadjust the diet, exercise, and medication.
· Foot care: The importance of appropriate foot care for diabetics cannot be over emphasised, the reason being to prevent injury to the feet as one of the complications of diabetes.
· Eye care: Frequent eye examination is encouraged to preserve vision, because this allows for the detection of any retinopathy. Diabetic patients should be referred to an ophthalmologist every six months. Patients should be taught to apply eye patches, especially after ophthalmic procedures in order for the eye to rest, and also to protect it from light. Dark glasses may be worn instead of eye patches. Patients should be counselled, bearing in mind that their visual impairment differs.
2.1.8		The role of the media in promoting health communication
 Because health communication is an integral aspect of social marketing and a communication aimed at changing the behaviours of individuals and communities about a certain habit, idea or disease; the media is very important because it provides the platform through which health messages and campaigns are promoted. Health communication is more about prevention than curation, it is therefore the moral obligation and responsibility of media practitioners and experienced communicators to ensure that health messages and campaigns are successfully executed and must reach the target audience. It is one thing to know what to say, in fact, Agba (2007) advises that the media should trace its way back to the concept of journalism in public interest in order to discharge their role properly, especially in critical times. Lasswell (2012) highlighted three main functions of the media: • Surveillance of the environment • Correlation of different responses to the environment • Transmission of social heritage Surveillance of the environment the primary function of the media is to gather information for the public. There are several things happening in the environment that people may not be aware of unless it is brought to the fore by the media.
 According to the Westley & Maclean’s 1957 model of communication, there are several events, scattered everywhere in our immediate environment. If the media does not talk about it, the public may not know about it. In health communication, these events or information could be attributed to the numerous ailments and diseases that attack people every day. Some of these diseases are not even known because there is little or no information available on the media. This is why in the surveillance role of the media, it is the duty and responsibility of the media to create awareness and inform people on certain diseases that kill every day
 In fact, Nwanne (2010) believes that the media urgently and creditably recognised their responsibility of performing their surveillance function by unearthing the dangers of the Ebola virus and its prevention. It is therefore the duty of the media to set the agenda for the society by educating the public about other deadly diseases that seriously threaten people’s health.
2.1.9	The responsibility of the media 
 Society expects mass communication to serve the people’s interests. So, it is expected that health communication messages should not only inform and educate, but should also entertain the people. In recent times, the hopes of the society encompass the idea of creating a forum for discussion, serving as watchdog for the society, providing leadership to the community, helping to empower the society, educating the people about potential health risks, physical education and health literacy, and persistently advocating for the interests of the society. One of the very integral issues that arose from the Hutchin’s Commission in the social responsibility theory was the conflicting question ‘who is the journalist responsible to?’ the media owners, the editors (gatekeepers) or the people for whom they are to inform, educate or entertain? Man can easily be manipulated by the media owners through the kind of information the media professionals make available to the people Specialty Journal of Medical Research and Health Science, 2017, Vol, 2 (3): 1-4
2.1.9.1		Challenges facing Nigeria on Diseases outbreaks 
The challenges are enormous and require total commitment and focused strategies to overcome. These challenges include; 
• Mal-orientation of communities: politicians and health workers Many decision-makers and caregivers reject routine immunization due to rumour, incorrect information, and fear. Attempts to increase coverage must include awareness of people’s attitudes and the influence of these on behaviour. Fears regarding routine immunization are expressed in many parts of Nigeria. Fathers of partially immunised children in Muslim rural communities in Lagos State see hidden motives linked with attempts by nongovernmental organisations (NGOs) sponsored by unknown enemies in developed countries to reduce the local population and increase mortality rates among Nigerians.
• Politicization of health issues: Low and differential routine and supplemental immunization coverage below the threshold required for interruption of transmission. These immunity gaps allow viruses to persist in smaller areas and population sub-groups. The downward trend in the coverage of all the antigens appears to be associated with political problems. These political problems included low government commitment to ensure the fulfilment of EPI policy as well as over centralization in the administration of EPI at the federal level of governance in Nigeria (Obioha et al., 2010).
• Influence of religion: Very large population and high population growth rate with cultural, religious and geographical barriers. In Nigeria, the greatest challenge to the acceptance of immunization is a religious one especially among the northern Nigerian Muslims. Generally, the Muslim north has the low immunization coverage, the least being 6% (northwest) and the highest being 44.6% (southeast). In Ekiti State (southwest), for example, the northeast and west of Ekiti, with a stronger Islamic influence, has low immunization coverage and also poor educational attainment. Christians have 24.2% immunization coverage as compared to only 8.8% for Muslims (Ankrah and 2005).
• Shortage of vaccines and immunization supplies: Under the NPI’s the first mandate is to “support the states and local governments in their immunization programmes by supplying vaccines, needles and syringes, cold chain equipment and other things and logistics as may be required for those programmes”. However, the supply of vaccines has always been problematic for Nigeria, primarily because funds were not sufficient and were not released on time (FBA, 2005).
2.2	THEORETICAL FRAMEWORK
[bookmark: _GoBack]2.2.1	AGENDA-SETTING THEORY
This study finds relevance in the Agenda-setting Theory. The theory espouses that the media determine what issues to be considered most important by the society. The theory was proposed by Maxwell McCombs and Donald Shaw in 1972/1973 (Gever, 2015). Folarin (2000) states that, the agenda-setting theory implies that the media predetermine what issues to think about. According to Folarin, the media do this through frequency of reporting, prominence given to the reports through headline display, pictures and layout in newspapers, magazines, films, graphics or timing on radio and television. The theory is relevant to this study because one of the essential roles of the media is to alert the society on issues that affect peaceful coexistence of people.
 Through media programmes, information on the outbreak of killer diseases can be brought to the knowledge of the people. In setting the agenda for the public, the media can collaborate with relevant government health agencies to educate the people on the mode of transmission and prevention of health related issues. Within the context of this study, the media have been performing these essential roles since the outbreak of diabetes in Nigeria. Through their various programmes, the media have been able to draw the attention of the public to the dangers of the pandemic and safety measures to be adopted to contain its spread (Gever, 2015).
According to Agenda setting Theory, people not only learn about public issues and other topics from the media, but they also learn how much significance to attach to an issue or subject based on how much focus the media places on it. During a campaign, for example, the media set the discourse "agenda." One of the most critical aspects of the mass media's dominance is its capacity to influence human cognition (McQuail & Windfall, 1993, cited in Ekeanyanwu & Olaniyan, 2010). Therefore, Agenda setting Theory can help to create awareness, educate, enlighten and mobilise the people regarding a particular issue in the country by the kind of coverage or report given to it by the media. 
The relevance of this theory to this study is based on the fact that the relevance the broadcast media give to issue such as diabetes will directly or indirectly have an effect on the people, hence influence them to start thinking of the ways to stay safe from diabetes, thereby increasing their consciousness to healthy practice, so that they can checkmate the spread of diabetes.
2.3	Empirical Review
Wakefield et al (2014) carried out a study on how the mass media are utilised in the campaign to change certain health behaviour and it was revealed that mass media campaigns can cause positive changes or prevent negative changes in health-related behaviours among people. Robinson et al (2014) conducted a study on mass media and health communication campaigns and it was revealed that health communication campaigns that made use of mass media and other communication medium with distribution of free or reduced-price health-related products are effective in improving healthy behaviours. Olapegba et al (2020) conducted a study on diabetes knowledge and perceptions in Nigeria and the result showed that the traditional media (TV/Radio) are the most common source of health information about diabetes.
It was also revealed that Nigerians have relatively high knowledge, majorly gotten from the mainstream media, about diabetes. Their perceptions of diabetes bear implications across public health initiatives, compliance with precautionary behaviour as well as bilateral relations with foreign nations. The study further established that in the wake of diabetes in Nigeria, the country adopted several pre-and-on-the crisis response strategies to handle the crisis including documentaries by Actors Guild of Nigeria, Animated Videos, Pre-instructing strategies, use of celebrities/influencers. The study recommended that for effective behavioural health change to occur during a crisis, the media especially mass media must be adopted in the sensitization and education of the masses as this would help in instilling in them certain behaviours required for survival.
These seven fundamental activities are shown to result in great glycemic control, decrease complications and improvement in personal satisfaction (Calvert et al., 2022). Diabetes self-management requires the patient to make numerous alterations in diets and lifestyles (Bonner et al., 2016; Shrisvastava et al., 2013). It is opined that embracing self-management by PLWD may not be reliable as many patients may not adhere to prescribed management such as glucose monitoring, diets and medication adherence (Burkholder et al., 2016). Diabetes can also be considered as a genetic disease as people that have the history of the disease in their family are at higher risk. Also, its control has an impact on the entire family system (Caro-Bautista, 2019; Dezii, 2002). As such, emotionally and supportive network, particularly from families and friends are considered to be an essential part in the successful control of diabetes.
Mayberry and Osborn (2012) indicated that one of the most important theories for health behaviour is to change the needs of diabetes self-care performance in such a way that social support is included, and family members are seen as a significant source of social support. Families and friends play an important role since their positive or negative views have an impact on the well-being of PLWD, as well as how they interfere with or promote self-care activities such as food shopping and prescription refilling.














CHAPTER THREE
RESEARCH METHODOLOGY
3.0 Preamble 
The research method adopted is survey method. Survey is useful in collecting original data for describing a population about the characteristics of or prediction about the behaviour of great body of people requiring measurement along feelings, ideas, information and understanding (Backstron and Hursh, 2003)
3.1 Research Design 
This research work used survey method in obtaining and analysing data. Howel (2013) put it that, survey is an investigation about the characteristics of a given population by means of collecting data from a sample of that population and estimating their characteristics through systematic use of statistical methodology. It also entails asking (many people) a question or series of questions in order to gather information about a subject matter. Unlike other research methods, survey is one of the most important areas of measurement in applied social science research and it is use to effectively measure the characteristics and opinion of the population through question and answer.
3.2 Population of the Study
Ohaja (2003:75) defined population as “all those persons or things that fall under the umbrella of the topic or that can be examined to address the research problem or meet the research objective”. Euborakhai (2003:32) further explains that “population is the entire subjects which researcher is in investigating and any group of persons, organization, events, animals, plants or other objects that is being studied by an investigator constitute the population” Thus, the population for this study is the entire people of Ilorin central, Kwara State which according to 2024 census is put at 1,064,000.

3.3 Sample size and Sampling Technique 
Sampling technique according to Evborakhai (2003:33) is “that part or portion of the population that is studied”. Meanwhile, to ensure effective and inclusive distribution of questionnaires, the researcher adopted the cluster sampling technique. According to Jackson (2011) he asserts that Cluster sampling (also known as one-stage cluster sampling) is a technique in which clusters of participants that represent the population are identified and included in the sample. Cluster sampling involves identification of cluster of participants representing the population and their inclusion in the sample group. This is a popular method in conducting marketing researches. The main aim of cluster sampling can be specified as cost reduction and increasing the levels of efficiency of sampling. This specific technique can also be applied in integration with multi-stage sampling. Accordingly, in cluster sampling a complete list of clusters represent the sampling frame. Then, a few clusters are chosen randomly as the source of primary data. 
Bases on the above, which is the study area is divided into political local government where we have Kwara state central senatorial districts covers four local government which include: Asa, Ilorin East, Ilorin South and Ilorin West. Based on the explanation of cluster sampling, the researcher randomly selected four (4) local government from the whole local government to serve as sample where the respondents will be adequately drawn.
Therefore, 25 respondents were drawn from each of the local government making it a total of 100 respondents which formed the sample size for the study. The researcher will further adopted convenience or available sampling for distribution of questionnaires.
	The samples size will determined on population size and diversity of district, ensuring adequate representation across various demographic factors. Stratified random sampling is utilized to select participants from different age groups, social economics background, and geographical location within the district. 

3.4 	Instrument of Data Gathering
It is defined as attesting device for measuring a given phenomenon such as paper and penal text. It can also be said to be use for data collection.
They include questionnaire, interviewer, observation and reading. Essentially the researcher must ensure that the instrument chosen is valid and reliable. In other to make this research work reliable and useful, the instrument use is a questionnaire. This is a data collection instrument mostly use in normative surveys, this is a systematically prepared from with respondent of research informant for the purpose of collecting data or information. 
A self-structured questionnaire was developed by the researcher and used as an instrument to elicit information from the respondents to examine “Role of media in promoting awareness on diabetes among residents of Ilorin, Kwara State”. The questionnaire was divided into two sections A and B. Section A contains personal data of the respondents while section B contains 15 items that are needed to answer the research questions in this study. The questionnaire is a closed-ended type in which response is limited based on five Likert type scale which ranges as follow: Strongly Agreed, Agreed, Undecided, Disagreed and Strongly Disagreed. The items are placed on a 5-point rating scale of strongly agreed (SA), agreed (A), Undecided (U), disagreed (D), and strongly disagreed (SD). The items were scored as follows: SA = (5), A = (4), U= (3), D = (2), SD = (1).
3.5	Method of Data Collection
	This data research of this research work was collected through the administration of questionnaire on the sample population with in residents of Ilorin Central, Kwara State. 
The targeted populations for this study are the residents of Kwara state which comprises of four local government areas (4) namely; Asa, Ilorin East, Ilorin South and Ilorin West. The instrument was used to delicate demography data and data for specific question for the study. 
To ensure accurate data collection the questionnaires was distribution of residents Kwara central senatorial district. The above instrument used helped in collecting an aggregate amount of the data used for the study.
3.6    Method of Data Presentation and Analysis 	
        For proper analysis in this study, descriptive and interference statistical tools of measuring data were use in analysing the collected data. That is, data were analyzed and presented using descriptive statistical tools such as frequency distribution tables and cross- tabulations.
	In this study, the research used a SPSS which is statistical hypothesis test used in the analysis of contingency table. In simpler terms, this test is primary used to examined whether two categorical variable are independent in influencing the test statics.

3.7	Validity and Reliability of the Instrument
	This research work is valid because it covers all the areas needed and required to be studied. Also the questionnaires were administered to the entire sample size from the population residents of Ilorin, Kwara State.
However the other useful observations and suggestions by the respondents were modified, and the corrections will be made. 
The copy of the questionnaire has been reviewed by the supervisor in order to make necessary adjustments to ensure reliability and validity of the study. 






CHAPTER FOUR
DATA ANALYSIS AND RESULT PRESENTATION
4.1	Introduction
	In this chapter, researcher’s shall attempt to analyze the data collected in respect of the survey. Each of the questions will be analyzed and examined in relation with the answers supplied by the respondents.
4.2	 Analysis of Research Instrument/Data Presentation
This chapter presents the data collected from the respondents. A total number 100 out of the distributed 100 questionnaires, which were found useable, were used the data analysis. Each questionnaire contains 20 items. These items were grouped on their relevance and relatedness to each of the research questions under examination. Percentages, frequency and response were used for the analysis of research question.

SECTION A
Question 1: Do you use media as means of sharing information? 
	Response
	Percentage
	Respondents

	Yes
	70.1%
	70

	No
	29.9%
	30

	Total
	100%
	100


Source: Research’s fieldwork, 2025
In response to the question 1, 70.1 respondents (70%) Have use media as means of sharing information, while 29.9 respondents (30%) were not. Its implies that majority of the respondents use media as means of sharing information.  
Question 2: Which media do you often use?
	Response
	Percentage
	Respondents

	Radio
	10.1%
	10

	Television
	39.9%
	40

	Facebook 
	40.1%
	40

	Others
	9.9%
	10

	Total 
	100%
	100


Source: Research’s fieldwork, 2025
From table 2 above, 10.1 respondents (10%) said they use radio often, 39.1 (40%) respondents said they use television often, while 40.1(40%) respondents said they facebook often, (20%) respondents also chosen others media.
Question 3: Have you heard about Diabetes outbreak on media before? 
	Response
	Percentage
	Respondents

	Yes
	69.9%
	70

	No
	30.1%
	30

	Total
	100%
	100


Source: Research’s fieldwork, 2025
In response to the question 3, 69.9respondents (70%) Have heard about Diabetes outbreak on media before, while 30.1 respondents (30%) were not. Its implies that majority of respondents heard about Diabetes outbreak on media before 
Question 4: How often do you hear on media about Diabetes?
	Response
	Percentage
	Respondents

	Very often
	10.1%
	10

	Quite often
	39.9%
	40

	Not often 
	40.1%
	40

	Not at all
	9.9%
	10

	Total 
	100%
	100


Source: Research’s fieldwork, 2025
From table 4 above, 10.1 respondents (10%) said they often hear about Diabetes, 40 respondents (40%) said they quite often hear about Diabetes media, while 40.1 respondents (40%) said they not often hear about Diabetes media respondents, 9.9 respondents (10%) said they have not hear about Diabetes media
TABLE 4.2.5
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	5
	Media plays vital role on create awareness for people
	80.1
	19.9
	0
	0
	100

	
	Percentage 
	80%
	20%
	0%
	0%
	100%


Source: Research’s fieldwork, 2025
	The data on table 5 above shows that 100% of the respondents Strongly agreed that Media plays vital role on create awareness for people while 0% dissent with the statement. The statement is therefore accepted.
TABLE 4.2.6
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	6
	Information of Diabetes shared on Mass media provide precaution method
	39.9
	20.1
	30
	10
	100

	
	Percentage 
	40%
	20%
	30%
	10%
	100%


Source: Research’s fieldwork, 2025
	The above data shows that 60% of the respondents agreed that Information of Diabetes shared on Mass media provide precaution method while 40% of the respondent dissent with the statement. The statement is however considered accepted. 

TABLE 4.2.7
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	7
	Media programme educate people on Diabetes protocol to manage and prevent disease
	40.1
	39.9
	10.1
	9.9
	100

	
	Percentage 
	40%
	40%
	10%
	10%
	100%


Source: Research’s fieldwork, 2025
The above data shows that 80% of the respondents agreed that Media programme educate people on Diabetes protocol to manage and prevent disease while 40% of the respondents disagreed with the statement. The statement is therefore accepted. Its implies that agreed that Media programme educate people on Diabetes protocol to manage and prevent disease
TABLE 4.2.8
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	8
	Media programme have positive impact in the society during disease  outbreak
	10.1
	44.9
	25
	20
	100

	
	Percentage 
	10%
	45%
	25%
	20%
	100%


Source: Research’s fieldwork, 2025
From the table above, it is revealed that 55% of the respondents agreed with the statement that Media programme have positive impact in the society during disease outbreak, while 45% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted.

TABLE 4.2.9
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	9
	Media campaign against Diabetes has influenced on the spread of Diabetes among resident of Kwara State
	20.1
	39.9
	10.1
	29.9
	100

	
	Percentage 
	20%
	40%
	10%
	30%
	100%


Source: Research’s fieldwork, 2025
As shown above, the total number of respondents 60% that agreed with the statement that Media campaign against Diabetes has influenced on the spread of Diabetes among resident of Kwara State while those that dissent with the statement are 40%. In brief, the statement is worthy of acceptance. 




TABLE 4.2.10
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	10
	Media campaign against the spread of Diabetes in Nigeria reduce spread of Diabetes.
	30.1
	29.9
	20.1
	19.9
	100

	
	Percentage 
	30%
	30%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	From the table above, it is clear that Mass media campaign against the spread of Diabetes in Nigera reduce spread of Diabetes. This is because 60% of the respondents agreed with the statement that Mass media campaign against the spread of Diabetes in Nigera reduce spread of Diabetes, while the total of 40% disagreed with the statement. Statement is therefore be accepted. 

TABLE 4.2.11
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	11
	People get to know the symptoms of Diabetes through media
	30.1
	24.9
	15.1
	29.9
	100

	
	Percentage 
	30%
	25%
	15%
	30%
	100%


Source: Research’s fieldwork, 2025	
According to the above data, 55% of the respondents agreed that “People get to know the symptoms of Diabetes through media. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 



TABLE 4.2.12
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	12
	Media  platform help the Kwara state in promoting health information
	30.1
	24.9
	15.1
	29.9
	100

	
	Percentage 
	30%
	25%
	15%
	30%
	100%


Source: Research’s fieldwork, 2025	
According to the above data, 55% of the respondents agreed that Media  platform help the Kwara state in promoting health information. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
TABLE 4.2.13
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	13
	Reportage on  media about Diabetes outbreak encourage some people to adopt preventive measure
	30.1
	29.9
	20.1
	19.9
	100

	
	Percentage 
	30%
	30%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	The above data shows that 60% of the respondents agreed with the statement that Reportage on media about Diabetes outbreak encourage some people to adopt preventive measure, while 40% dissent with the statement. The statement is therefore considered as true and accepted. 





TABLE 4.2.14
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	14
	Media encourage people on partook on Diabetes Vaccine
	40.1
	19.9
	20.1
	19.9
	100

	
	Percentage 
	40%
	20%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	The table above has helped in concluding that “Media encourage people on partook on Diabetes Vaccine, 60% agreed with the statement, while 40% disagreed with the statement is therefore considered true and accepted. 
TABLE 4.2.15
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	15
	Media serve as medium that improve sharing of  information on healthcare
	40.1
	19.9
	20.1
	19.9
	100

	
	Percentage 
	40%
	20%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	The table above has helped in concluding that “Media serve as medium that improve sharing of information on healthcare, 60% agreed with the statement, while 40% disagreed with the statement is therefore considered true and accepted. 






TABLE 4.2.16
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	16
	Media platform (Radio, Newspaper, Watsap, Facebook and twitter) have great impact on curbing spread of Diabetes in Kwara State
	39.9
	19.9
	20.1
	19.9
	100

	
	Percentage 
	40%
	20%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	The table above has helped in concluding that “Media platform (Radio, Newspaper, Watsap, Facebook and twitter) have great impact on curbing spread of Diabetes in Kwara State, 60% agreed with the statement, while 40% disagreed with the statement is therefore considered true and accepted. 
SECTION : Personal Data 
TABLE 4.2.17: Age distribution of the respondent 
	Response 
	Frequency 
	Percentage %

	18-24
	90.1
	90%

	25-30
	9.9
	10%

	31-45
	0
	0

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 17 shows that out of the respondents who partook in the survey, 90.1(90%) of the respondent were within the age bracket of 18-24 years, 9.9(10%) of them were within the age bracket of 25-30 years, 0(0%) of them were within the age of 31-45years, majority of the respondent were with the age bracket of 18-24 years.
TABLE 4.2.18: Gender of the respondents 
	Response 
	Frequency 
	Percentage %

	Male 
	32.1
	32%

	Female 
	67.9
	68%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 18 shows the distribution of the respondent by their gender out of all 32.1 (32%) of the respondents were males while 67.9(68%) of them were females. 
TABLE 4.2.19: Occupation of the respondents 
	Response 
	Frequency 
	Percentage %

	Student 
	85.9
	86%

	Civil servant 
	14.1
	14%

	Others
	0
	0%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 19 shows that out of the respondents who partook in the survey, 85.9(86%) of them were Student, 14.1(14%) of them were Civil servant.
TABLE 4.2.20: Marital status of the respondents 
	Response 
	Frequency 
	Percentage %

	Single 
	86.1
	86%

	Married 
	13.9
	14%

	Divorced
	0
	0%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 20 shows that out of the respondents who partook in the survey, 86.1(86%) of them were single, 13.9(14%) of them were married.
4.3	Analysis of the Research Questions
RESEARCH QUEATION 1. Do media create awareness about diabetes drug/self management among resident  Yakuba village, Kwara State?
	Item 10 and 12 answered this research question. Item 1, Television programme create adequate awareness on Diabetes, 100% of the respondents Strongly agreed that media programme create adequate awareness on Diabetes while 0% dissent with the statement. The statement is therefore accepted.
	In Item 14, 55% of the respondents agreed that “Media campaign against Diabetes has influenced on the spread of Diabetes among resident of Kwara State. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted.
RESEARCH QUEATION 2.  To what extent are Kwara State residents exposed to media campaign programme on diabetes?
From table 6, 20 respondents (10%) said they often hear about Diabetes, 40 respondents (80%) said they quite often hear about Diabetes media, while 80 respondents (40%) said they not often hear about Diabetes media respondents.
Table 11 shows that Information of Diabetes shared on Mass media provide precaution method
Tale 13, it is revealed that 55% of the respondents agreed with the statement that Media programme have positive impact in the society during disease outbreak

RESEARCH QUEATION 3. Are Kwara state residents’ expose to media campaign programme responsible for adoption of healthy behaviour?
Table 11 data shows that 60% of the respondents agreed that Information of Diabetes shared on Mass media provide precaution method, Media programme educate people on Diabetes protocol to manage and prevent disease data shows that 60% of the respondents agreed this statement.
Table 18 The above data shows that 60% of the respondents agreed with the statement that Reportage on media about Diabetes outbreak encourage some people to adopt preventive measure.
Also, Table 21 has helped in concluding that “Media platform (Radio, Newspaper, Watsap, Facebook and twitter) have great impact on curbing spread of Diabetes in Kwara State, 60% agreed with the statement
RESEARCH QUEATION 4. Are there challenges sabotaging the efforts of media in promoting awareness on diabetes among residents of Ilorin?
With the help of literature review it’s discovered that “Low and differential routine and supplemental immunization coverage below the threshold required for interruption of transmission. These immunity gaps allow viruses to persist in smaller areas and population sub-groups. The downward trend in the coverage of all the antigens appears to be associated with political problems. These political problems included low government commitment to ensure the fulfilment of EPI policy as well as over centralization in the administration of EPI at the federal level of governance in Nigeria (Obioha et al., 2010). However, the supply of vaccines has always been problematic for Nigeria, primarily because funds were not sufficient and were not released on time (FBA, 2005).”

4.4	Discussion of the Result
The researcher’s derived information from the data analyse above that 80% of the respondents Strongly agreed that media programme create adequate awareness on diabetes and also, the data shows that 60% of the respondents agreed that Information of Diabetes shared on Television provide adequate information on preventive methods.
Information shows that 60% of the respondents agreed that Television programme educate people on diabetes ever protocol while 40% of the respondents disagreed with the statement. Many of the respondents agreed with the statement that Television programme have positive impact in the society, while 55% of the respondents agreed with the statement. The statement as a result of this is simply accepted as true.
According to the above data, 55% of the respondents agreed that Television programme educate people on symptoms of Diabetes in the society. While also data shows that 60% of the respondents agreed with the statement that Television campaign against the spread of Diabetes in Nigeria reduce spread of Diabetes.
Moreover, above data analyse has helped in concluding that Media programme help the country in promoting health information 60% of the respondents agreed with the statement, the table also helped in concluding that Reportage on Television about diabetes pandemic encourage some people to adopt preventive measure many of the respondents agreed with the statement.
Furthermore, data shows that 60% of the respondents agreed with the statement that Television encourgae people on Diabetes Vaccine.
According to agenda setting theory, people not only learn about public issues and other topics from the media, but they also learn how much significance to attach to an issue or subject based on how much focus the media places on it. During a campaign, for example, the media sets the discourse's "agenda." One of the most critical aspects of the mass media's dominance is its capacity to influence human cognition (McQuail & Windfall, 1993, cited in Ekeanyanwu & Olaniyan, 2010). Therefore, agenda setting theory can help to create awareness, educate, enlighten and mobilise the people regarding a particular issue in the country by the kind of coverage or report given to it by the media. 
In addition, above 55% of the respondents agreed that Television programme improve sharing of information on Diabetes on protocol.
In fact, Nwanne (2010) believes that the media urgently and creditably recognised their responsibility of performing their surveillance function by unearthing the dangers of the Diabetes and its prevention. It is therefore the duty of the media to set the agenda for the society by educating the public about other deadly diseases that seriously threaten people’s health.
In conclusion, the responses received recommend that the media programme have great impact curbing spread of Diabetes among residents of Kwara State.










CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS 
5.1 Summary of Findings 
This research study is based on the “Roles of media in promoting awareness on Diabetes among residents of Kwara State”. 
This research work is divided into five chapters, which the chapters’ revealed step approached for easy presentation of the research content. 
Chapter (1) focused on the background of the study, Statement of problem, Objectives of Study, Research Question, Significant of the study, Operational Definition of Terms, Scope of the Study. 
Chapter (2) of this research work explained the conceptual frame work with the theoretical frame work of agenda setting theory used. Clearly explained the empirical review (review of related studies) also explained the different individual research contain research work that are related to the study. 
Chapter (3) of this research contains methodology adopted in the study population of the study “Roles of media in promoting awareness on Diabetes among residents of Kwara State” Sample size which is one hundred (100) respondent and sampling technique used is Simple Random, while the research used questionnaire as the instrument, for the data collection amidst the sampling size. It also stated. It also stated the validity and reliability of the instrument as well as it stated the method of data analysis. 
Chapter four (4) of his research work, explained haw the data gathered were analyzed for proper understanding, it also contained how data were represented. Therefore, agenda setting theory in this study help to create awareness, educate, enlighten and mobilise the people regarding a particular issue in the country by the kind of coverage or report given to it by the media. 
The relevance of this theory to this study is based on the fact that the relevance the broadcast media give to issue such as Diabetes will directly or indirectly have an effect on the people hence influence them to start thinking of the ways to stay safe from Diabetes thereby increasing their consciousness to healthy practice so that they can checkmate the spread of Diabetes.
Chapter Five (5) of his research, clearly summarized the chapter from Chapter one to Chapter Four, it also contain the conclusion and recommendation of the study.
5.2 	Conclusion 
On account of the research study, the Diabetes has profound medical, economic, and psycho social effects, with over thousands lost globally. Assessing the respondents and further education of the general public has proved effective in changing the risk perception of the populace and resulted in attitudinal changes that were necessary to reduce the epidemic disease burden.
The media is a useful instrument with which to sensitise and mobilise the public about desired changes in health behaviour. The media plays a useful and supportive role during meningitis outbreaks in Nigeria. However, paid advertisements and announcements that support the media in health promotion campaigns are undermined by limited understanding of infectious diseases by politicians and some media sponsors.
Adequate monitoring of Television programme and media platforms to confirm and improve the quality of prime importance reports. Both Nigeria and others countries have good knowledge of the pandemic and have a satisfactory attitude and perception towards the global response.
5.3	Recommendations
Given the observed challenges faced by the Nigerian media regarding meningitis prevention and control, the authors recommend the establishment of a permanent funded media structure charged with the responsibility of grassroots campaigns against meningitis in Nigeria. 
· Media institutions should be integrated into all organisations and committees charged with planning, controlling and preventing outbreaks of the disease. 
· Media programmes on meningitis should be communicated in different native Nigerian languages for easy comprehension.
· There is need for mass media aggressive education and enlightenment mobilization campaign of human health.
· Improving prediction of Diabetes preventive behavior
· Eradication misinformation spread by people about the virus.
· Government should provide Information for the people about cure, symptoms and preventive of the disease.
· The campaigns on Diabetes protocol and precaution should also be active in improving public attitudes towards effective preventive measures.
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QUESTIONNAIRE

KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION COMMUNICATION TECHNOLOGY (IICT),

DEPARTMENT OF MASS COMMUNICATION

Dear respondent,
I, student of the Department of Mass Communication studying for the Higher National Diploma (HND) at the above named Institution are conducting a research study on the topic: “ROLE OF MEDIA IN PROMOTING AWARENESS ON DIABETES AMONG RESIDENTS OF KWARA STATE”.
This exercise is purely for academic purpose not for publication. Therefore your sincerely will be appreciated.
	INSTRUCTION: Please (  ) the answer which consider as the most appropriate. The questionnaire will be into three parts section A, section B and section C


SECTION A
Instruction: Please tick (   ) as appropriate
5. Do you use media as means of sharing information? Yes ( ) No ( )
6. Which media do you often use?  Radio ( ) Television ( ) Facebook ( ) Watsapp () Twitter () Instagram () others ()
7. Have you heard about Diabetes outbreak on media? Yes ( ) No (  )
8.  How often do you hear on media? Very often ( ) Quite often ( ) Not often ( ) Not at All (  )

SECTION B
	S/N
	Statement
	SA
	A
	N
	D
	SD

	9
	Media plays vital role on creating awareness for people diseases outbreak    
	
	
	
	
	

	10
	Information of Diabetes shared on Mass media provide precaution method 
	
	
	
	
	

	11
	Media programme educate people on Diabetes protocol to manage and prevent disease
	
	
	
	
	

	12
	Media programme have positive impact in the society during disease  outbreak
	
	
	
	
	

	13
	Media campaign against Diabetes has influenced on the spread of Diabetes among resident of Kwara State
	
	
	
	
	

	14
	Mass media campaign against the spread of Diabetes in Nigeria reduce spread of Diabetes.
	
	
	
	
	

	15
	People get to know the symptoms of Diabetes through media
	
	
	
	
	

	16.
	Media  platform help the Kwara state in promoting health information
	
	
	
	
	

	17.
	Reportage on  media about Diabetes outbreak encourage some people to adopt preventive measure
	
	
	
	
	

	18.
	Media encourage people on partook on Diabetes Vaccine 
	
	
	
	
	

	19.
	Media serve as medium that improve sharing of  information on healthcare 
	
	
	
	
	

	20.
	Media platform (Radio, Newspaper, Watsap, Facebook and twitter) have great impact on curbing spread of Diabetes in Kwara State
	
	
	
	
	



SECTION C
Instruction: Please tick (   ) as appropriate
PERSONAL DATA
1.  Distribution of respondent by age: 18-24(  ) 25-30 (  ) 31-45 (  )  
46- above ( )
2.  Gender: Male (    ) Female (     )
3.  Occupation of respondent: Civil servant (  ) Student (  ) Others (   )
4.  Marital status: Single (    ) married (    ) divorced (    )

