INFLUENCE OF FOREIGN TELEVISION PROGRAMMES ON DRESSING HABIT OF NIGERIAN YOUTHS
(A CASE STUDY OF KWARA STATE POLYTECHNIC STUDENTS, ILORIN)

BY
OLANREWAJU VICTORIA MERCY
HND/23/MAC/FT/1181

BEING A RESEARCH PROJECT SUBMITTED TO THE DEPARTMENT OF MASS COMMUNICATION, INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY


IN PARTIAL FULFILLMENT OF THE AWARD OF HIGHER NATIONAL DIPLOMA (HND) IN MASS COMMUNICATION DEPARTMENT, KWARA STATE POLYTECHNIC, ILORIN KWARA STATE.


                  	JUNE, 2025.

CERTIFICATION
This project work has been examined and approved as meeting the requirements of Department of Mass Communication, Institute of Information and Communication Technology, Kwara State Polytechnic, Ilorin, Kwara State. In Partial Fulfillment of the Requirement for the Award of Higher National Diploma (HND) in Mass Communication


________________________		                 _____________
MRS. ZUBAIR SHADE FATIMOH				DATE 
(PROJECT SUPERVISOR) 


___________________________		                   _____________
MR. OLUFADI B. A						DATE                        
(PROJECT CO-ORDINATOR) 



__________________________	  		          _____________     
MR. OLORUNGBEBE F.T		 			DATE 
(HEAD OF DEPARTMENT) 




__________________________	  		             _____________
(EXTERNAL EXAMINER)						DATE

						 
  

DEDICATION
This project is dedicated to Almighty God, the beginning and the end, the first and last, protects my life throughout all my HND programe and also to my lovely parent.

















ACKNOWLEDGEMENT
My gratitude goes to the Almighty God for the gift of Life, guidance, support and strength to undertake this project. Without His grace, this work would not have been possible.
I would like to express my sincere gratitude to my project supervisor, Mrs. Zubair Shade Fatimoh, for her unwavering support, professional guidance, valuable suggestions and constructive criticisms. Your commitment and willingness to assist me at every stage of this work have been a great source of motivation, and I am deeply grateful.
My appreciation also goes to the Head of Department and all my lectures in the Department of Mass Communication, for the knowledge, training, and academic exposure that contributed Immensely to the successful completion of this project.
I am particular grateful to my parents, MR. OLANREWAJU and MRS.     OLANREWAJU, for their Immeasurable love, sacrifices, financial support, and constant prayers. You have been my pillars of strength and I dedicate every achievement of mine to you.
\I want to acknowledge everyone who in one way or the other contributed to the success of the work. May God bless you all abundantly.
   Last but not the least, I wanna thank me, I wanna thank me for believing in me. I wanna thank me for doing all this hard work, I wanna thank me for having no days off, I wanna thank me for never quitting, for just being me at all times.

TABLE OF CONTENTS
Title Page 									
Certification 								
Dedication									
Acknowledgment 								
Table of Contents 
CHAPTER ONE: INTRODUCTION				
1.1	Background of the study
1.2	Statement of the research problem 					
1.3	Research Questions 						
1.4	Objectives of the Study 					
1.5	Research Hypothesis						
1.6	Scope of the Study
1.7	Significance of the Study
1.8	Definition of terms 				
CHAPTER TWO: LITERATURE REVIEW
2.0	Introduction 			
2.1	Conceptual framework
2.2	Theoretical framework
2.3	Empirical review

CHAPTER THREE: RESEARCH METHODOLOGY 				
3.1	Research design
3.2	Population of the study
3.3	Sample size and sample techniques
3.4	Research instrument 
3.5	Validity of instrument
3.6	Method of data collection
3.7	Method of data analysis
CHAPTER FOUR: DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.1	Data analysis
4.2	Data presentation
4.3	Test of hypothesis		
4.4	Discussion of findings					
CHAPTER FIVE: 
SUMMARY, CONCLUSION AND RECOMMENDATIONS	
5.1	Summary					
5.2	Conclusion
5.3	Recommendations							
References   	



CHAPTER ONE
1.0	Introduction
Television has long been a dominant medium of communication and a significant influence of culture and behavior across the globe. From its inception, television has been a powerful tool for entertainment, education, and advertising, shaping societal values and norms in the process (McQuail, 2010). In Nigeria, where television remains a popular form of media consumption, its influence extends to various aspects of youth behavior, including fashion and dressing habits. Young people, particularly students, are highly impressionable and often adopt fashion trends and styles popularized by television programs, celebrities, and reality shows (Okon & Njoku, 2017). This phenomenon raises critical questions about the extent to which television shapes the dressing habits of Nigerian youths and the implications for cultural identity and social behavior.
The dressing habits of Nigerian youths have evolved significantly over the years, with many young people increasingly embracing globalized fashion trends seen on television. Programs such as music videos, reality shows, and soap operas often portray Westernized styles of clothing, which may conflict with traditional Nigerian fashion. This exposure has created a blend of fashion influences, where youths oscillate between global and indigenous styles in their quest for self-expression and social acceptance (Eze, 2019). For students in higher institutions, like those at Kwara State Polytechnic, dressing is not merely a reflection of personal taste but also a response to social and media influences, which shape their perceptions of style and identity.
The relationship between television programs and youth dressing habits is complex and multifaceted. Television serves as a window into the world of fashion, providing young viewers with visual cues about what is trendy, acceptable, or desirable. Studies have shown that media consumption, particularly visual media like television, significantly impacts youths' preferences and self-image (Bandura, 2001). For example, reality shows featuring glamorous lifestyles and celebrities often set unattainable beauty standards, which youths may strive to emulate through their dressing choices. This can lead to a shift away from traditional clothing, as students increasingly adopt styles that align with global trends portrayed on television (Agboola, 2020).
Furthermore, television programs often shape cultural perceptions by promoting specific ideals of beauty, elegance, and modernity. As youths internalize these ideals, their dressing habits may reflect a desire to conform to media-generated norms. The influence of television on fashion is particularly pronounced in urban settings, where access to cable networks and international programming is more prevalent (Nwabueze & Okafor, 2018). However, this influence is not limited to urban areas, as the penetration of satellite television has brought global media content into rural Nigerian homes, further amplifying its impact on dressing habits nationwide.
The impact of television on dressing habits also extends to how youths perceive their cultural identity. Traditional Nigerian clothing, which is rich in cultural and symbolic significance, may be overshadowed by the allure of Westernized styles popularized on television. This shift has implications for cultural preservation, as youths may prioritize global fashion trends over indigenous styles. On the other hand, some television programs also promote African fashion, showcasing local designers and traditional attire, thereby creating a platform for the resurgence of indigenous fashion among Nigerian youths (Ojebuyi & Salawu, 2020).
Despite its significant influence, the role of television in shaping the dressing habits of Nigerian youths has not been extensively studied, particularly within specific contexts like higher education institutions. Understanding this influence is critical, as it highlights the intersection of media, culture, and youth behavior. It also provides insights into how media literacy programs can be developed to help young people critically engage with media content and make informed decisions about their fashion choices.
This study, therefore, seeks to examine the influence of television programs on the dressing habits of Nigerian youths, using students of Kwara State Polytechnic as a case study. By exploring the types of television programs students consume, their dressing preferences, and the cultural implications of media-driven fashion trends, this research aims to contribute to a deeper understanding of the interplay between media and youth culture in Nigeria. The findings will also provide valuable insights for educators, policymakers, and media producers in addressing the challenges and opportunities posed by television's influence on youth dressing habits.
1.1	Background of the Study
The media, especially television, plays a pivotal role in shaping the behavior and lifestyle of individuals, particularly youths. Television programs provide a wide range of content, including entertainment, education, and culture, which influences the way people perceive and express themselves in society. The influence of television on youth is significant in a world where globalized media content shapes cultural trends and personal identities (Okoye, 2017). The influence of television on dressing habits has been a subject of much interest due to its role in shaping public perceptions of beauty, fashion, and lifestyle. With the proliferation of media content, television has become one of the most powerful forces in defining what is considered fashionable and trendy, especially for young people (Graham & Hurst, 2015).
In Nigeria, television viewing has grown exponentially, with young people increasingly consuming international and local TV programs. Channels like MTV Base, Ebony Life, and Nigerian soap operas present a blend of local and global fashion trends, influencing Nigerian youths' dressing habits (Adams, 2018). Television provides an avenue where young people are exposed to various lifestyles, body images, and fashion choices that often influence their perceptions of self-presentation (Folarin, 2020). This phenomenon is particularly noticeable in higher institutions like Kwara State Polytechnic, where students are more susceptible to media influences due to their impressionable age and the need for social acceptance.
Dressing is an essential aspect of youth identity, as it reflects social status, personality, and group affiliation (Sulaimon, 2019). In the context of Nigerian youths, fashion is not only a personal choice but a means of aligning with social trends and peer groups. Many youths look up to celebrities, TV personalities, and influencers, who often set the standard for what is fashionable. These media figures, through their television appearances, showcase clothing that becomes desirable for many viewers (Johnson, 2016). Such influence can lead to significant changes in dressing habits, as youths seek to emulate these role models to fit into social circles.
Television with its broad reach and visual appeal, has an even more pronounced influence on the youth’s fashion choices when compared to other forms of media. While radio and print media also impact lifestyle, television’s combination of audio and visual elements enables it to leave a stronger impression on viewers. Young people are drawn to television for entertainment and escape, and often absorb messages about fashion, beauty, and lifestyle without consciously realizing the impact it has on their choices (Sherry & Van, 2017). It is through television that youths gain exposure to diverse fashion trends, ranging from Western-style clothes to more localized Nigerian fashion.
The fashion industry itself has capitalized on television’s reach by advertising clothing, accessories, and lifestyle products that align with youth culture. Advertising on television has been shown to influence consumer behavior, particularly in areas such as clothing and cosmetics (Smith & Jones, 2014). In Nigeria, fashion-related programs and commercials frequently feature young models and celebrities, reinforcing trends that viewers may adopt. These trends include casual wear, streetwear, formal attire, and culturally adapted clothing. As such, the role of television in shaping the dressing habits of Nigerian youths cannot be underestimated.
While many youths might view television as simply a source of entertainment, it also serves as a platform for shaping societal norms, including how one should dress. Research indicates that the more exposure youths have to television programs, especially those that emphasize fashion and beauty, the more likely they are to adopt similar styles in their daily lives (Oluwaseun & Moyo, 2018). This cultural adaptation, however, is not without its challenges. For some youths, the pressure to conform to media-generated fashion trends may lead to changes in their dressing habits that are out of alignment with their cultural values or personal preferences (Adetola, 2021).
In academic settings such as Kwara State Polytechnic, the influence of television programs on dressing habits can create a dynamic cultural shift. Students, who are often navigating the transition from adolescence to adulthood, may feel compelled to emulate the styles of celebrities or peers they see on TV. This can manifest in a wide variety of fashion choices, from the adoption of Western clothing styles to the blending of indigenous Nigerian attire with contemporary trends (Olamide & Tijani, 2020). As such, there is a need to explore how television programs influence the dressing habits of Nigerian youth, especially in the context of academic institutions where fashion and personal identity play significant roles.
1.2	Statement of the Problem
The influence of television programs on youth behavior is an area of growing interest, especially in terms of its impact on dressing habits. In Nigeria, television remains one of the most dominant forms of media, shaping cultural trends, lifestyle choices, and personal identity. However, despite the widespread recognition of television’s influence on youth, there is limited research on how it directly affects the dressing habits of Nigerian youths, particularly students of higher institutions like Kwara State Polytechnic. Television programs, especially those targeted at young people, are filled with visual cues about fashion, body image, and self-presentation, which youths may interpret and incorporate into their daily lives. As a result, many Nigerian youths are increasingly adopting fashion styles that are often driven by globalized media content, rather than local cultural values (Okoye, 2017; Adetola, 2021).
At Kwara State Polytechnic, a diverse group of young individuals is exposed to these influences, which may result in variations in their dressing habits, sometimes clashing with the values of their immediate cultural environment (Olamide & Tijani, 2020). This trend necessitates an investigation into the extent of television’s influence on students' fashion choices and how such choices align with or depart from traditional cultural norms.
The problem, therefore, lies in the lack of comprehensive studies examining the specific relationship between television viewing habits and the dressing preferences of Nigerian polytechnic students. While some studies have investigated the broader role of media in shaping youth behavior (Folarin, 2020; Sherry & Van, 2017), there remains a gap in literature focusing specifically on television's influence on the dressing habits of Nigerian students in tertiary institutions. This gap is concerning because understanding this influence can help address the cultural disconnects between globalized fashion trends and local traditions. Moreover, without such research, it is difficult to assess the impact of these media-driven fashion trends on the social, psychological, and academic well-being of Nigerian youths.
The adoption of foreign fashion trends through television programs could also influence other aspects of student life at Kwara State Polytechnic, including their social interactions, self-esteem, and perceptions of success (Johnson, 2016). For instance, students might prioritize appearance and clothing styles over other important aspects of personal and academic development, leading to possible socio-psychological implications such as peer pressure, body image issues, and materialism (Smith & Jones, 2014). The overemphasis on style, dictated by media portrayals, may also affect the students' financial priorities, with some students spending significant amounts of money on clothing and accessories to keep up with TV trends.
1.3	Research Objectives
The main objective of this study is to investigate the influence of television programs on the dressing habits of Nigerian youths, with a specific focus on students of Kwara State Polytechnic. The research aims to explore the relationship between television viewing habits and changes in fashion preferences among students in the institution. The specific objectives of this study is:
· To examine the types of television programs watched by Kwara State Polytechnic students.
· To assess the extent to which television programs influence the dressing habits of Nigerian youths.
· To explore the relationship between television viewing frequency and students' dressing habits.
1.4	Research Questions
The following research questions will guide the investigation into the influence of television programs on the dressing habits of Nigerian youths, specifically focusing on students of Kwara State Polytechnic:
i. What types of television programs do Kwara State Polytechnic students watch the most?
ii. How do television programs influence the dressing habits of Kwara State Polytechnic students?
iii. Is there a significant relationship between the amount of time spent watching television and the dressing habits of students at Kwara State Polytechnic?
1.6	Significance of the Study
This study holds considerable significance, both in terms of its academic contributions and its practical implications for various stakeholders, including educators, policymakers, media producers, and the broader society. Contribution to Academic Knowledge contributes to the academic understanding of the relationship between media consumption and youth behavior, specifically focusing on how television programs influence the dressing habits of Nigerian youths.
Insight into Media Influence on Youth Culture also plays a pivotal role in shaping contemporary youth culture, understanding its impact on dressing habits can provide insights into how youth culture evolves in response to media. This is particularly relevant in a globalized media landscape, where young people are exposed to international trends and celebrities.
Understanding the Role of Television in Fashion and Identity sheds light on how television programs serve as a major source of fashion inspiration for Nigerian youths, helping them form their personal identities. Through its exploration of the social and cultural implications of television-driven fashion trends, this research can assist in understanding how media influences self-perception, body image, and social status.
Implications for the Fashion Industry is of significant importance to the Nigerian fashion industry. Media-driven trends often influence consumer behavior, and this research will provide valuable insights for fashion designers, retailers, and marketers targeting youth consumers. Understanding the ways in which television shapes dressing preferences can guide the fashion industry in creating more appealing products that resonate with the youth demographic.
1.7	Scope of the Study
The scope of this study is defined by several key parameters, including the geographic location, the specific group of individuals being studied, the type of media being examined, and the aspects of youth culture that the research will focus on. The study’s scope ensures that the research remains focused and manageable, while providing valuable insights into the influence of television programs on the dressing habits of Nigerian youths. Below are the key elements that outline the scope of the study:
The study will focus on students of Kwara State Polytechnic, located in Ilorin, Kwara State, Nigeria. The choice of this institution is due to its diverse student population, which represents a wide range of cultural and socio-economic backgrounds. This will provide a broad perspective on how television programs influence dressing habits within the Nigerian youth demographic.
The research will specifically target undergraduate students of Kwara State Polytechnic. This group represents the youth segment, which is most susceptible to media influence and is in a critical phase of developing their personal and social identities. The study will examine students across different departments and programs to capture variations in television viewing habits and dressing preferences. The study will examine the social and cultural implications of television-driven fashion trends on students’ dressing habits. Specifically, it will focus on how television influences students’ adoption of both Westernized and indigenous Nigerian fashion styles. It will explore issues such as cultural identity, social pressure, and the potential clash between global media trends and local fashion practices.




CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
Television has become an integral part of modern society, influencing various aspects of human behavior, including fashion and dressing habits. As a powerful medium of communication, television serves as a source of entertainment, education, and cultural transmission, shaping societal norms and personal identities (McQuail, 2010). Over the years, the Nigerian media landscape has expanded, with an increasing number of television programs showcasing diverse fashion styles and trends. This exposure has significantly impacted the dressing habits of Nigerian youths, particularly students, who often model their fashion choices after celebrities, musicians, and television personalities (Okon & Njoku, 2017).
Dressing is an essential aspect of self-expression, cultural identity, and social belonging. Among Nigerian youths, fashion trends are not only influenced by personal preferences but also by external factors such as peer groups, social media, and television programs (Eze, 2019). Music videos, reality television shows, and soap operas frequently feature Western and urban fashion styles, influencing young viewers to adopt similar dressing patterns (Nwabueze & Okafor, 2018). This trend has sparked debates on the extent to which television programs influence youth dressing habits and the possible implications for cultural identity and societal values.
The Social Learning Theory by Bandura (2001) provides a framework for understanding how television influences dressing habits. According to this theory, individuals learn behaviors by observing others, especially those they admire. Nigerian youths are highly impressionable and tend to imitate the fashion styles they see on television, believing them to be trendy and socially acceptable. Similarly, the Cultivation Theory by Gerbner et al. (2002) suggests that prolonged exposure to specific media content can shape individuals' perceptions of reality. This implies that continuous exposure to Western fashion through television can lead Nigerian youths to internalize and adopt such styles as the norm, potentially diminishing the appreciation for traditional attire (Agboola, 2020).
Despite the positive aspects of television's role in promoting global fashion trends, concerns have been raised about its impact on Nigerian culture. Traditional dressing, which holds significant cultural and symbolic value, is gradually being replaced by modern styles influenced by Western media (Ojebuyi & Salawu, 2020). While some television programs promote indigenous Nigerian fashion, the dominance of foreign fashion content has contributed to the erosion of traditional dress patterns among youths. This shift has implications for cultural identity, as younger generations may prioritize global trends over local traditions. The need to understand the influence of television on youth dressing habits is crucial, especially in academic institutions where students are at the forefront of fashion trends. Kwara State Polytechnic, being a diverse academic environment, provides an ideal setting to explore how television programs shape students' fashion choices and cultural perceptions. This study aims to examine the relationship between television programs and the dressing habits of students, identifying the factors that influence their fashion preferences and the implications for Nigerian culture.
By analyzing students’ exposure to television content, the study will contribute to existing literature on media influence, fashion trends, and cultural identity. The findings will also provide insights for educators, policymakers, and media practitioners on how to balance the promotion of global fashion trends with the preservation of Nigerian cultural heritage.
2.1	Conceptual Review
This chapter reviews relevant literature on the influence of television programs on the dressing habits of Nigerian youths. The review covers conceptual, theoretical, and empirical literature to provide a foundation for understanding the relationship between television content and youth fashion choices. The literature reviewed highlights the significant role television plays in shaping Nigerian youths’ dressing habits. While television provides fashion inspiration, it also influences cultural identity by promoting Western styles at the expense of traditional attire. 
2.1.1	The Concept of Television and Media Influence
Television remains one of the most influential media platforms, shaping opinions, behaviors, and cultural norms worldwide (McQuail, 2010). Through a combination of visual and auditory elements, television engages audiences more deeply than other forms of media, making it a powerful tool for fashion marketing, entertainment, and socialization (Bandura, 2001). In Nigeria, television has significantly influenced youth culture, particularly in fashion and lifestyle, as young people tend to model their dressing patterns after celebrities and television personalities (Okon & Njoku, 2017).
Television has remained one of the most influential forms of mass media, playing a crucial role in shaping public perception, behaviors, and cultural norms worldwide (McQuail, 2010). As a medium that combines visual and auditory elements, television is particularly powerful in influencing audience preferences, attitudes, and lifestyles. Unlike other forms of media, television engages viewers through dynamic and repetitive exposure, making it a strong agent of socialization (Bandura, 2001). In Nigeria, television is a significant source of entertainment, education, and fashion trends, contributing to the formation of youth identities and behavioral patterns (Okon & Njoku, 2017). 
Television programs, including music videos, reality shows, soap operas, and fashion-related content, often portray specific dressing styles as desirable, influencing how viewers perceive and adopt certain fashion trends (Eze, 2019). The global rise of entertainment industries such as Hollywood, Bollywood, and K-drama has contributed to the cross-cultural exchange of fashion trends, many of which are absorbed by Nigerian youths through television and digital media (Agboola, 2020). Additionally, with the advent of satellite and cable television, Nigerian youths have greater exposure to foreign media content, leading to a growing preference for Western-inspired clothing styles over indigenous attire (Nwabueze & Okafor, 2018).
The influence of television on dressing habits can be understood through the lens of media influence theories. According to the Social Learning Theory by Bandura (2001), individuals learn behaviors by observing and imitating role models. In the context of fashion, celebrities, television characters, and social media influencers serve as aspirational figures for many young people. As a result, Nigerian youths often attempt to replicate the dressing styles of popular television personalities, believing these styles to be symbols of success, modernity, and social status (Eze, 2019). 
2.1.2	The Concept of Fashion and Dressing Habits
Fashion is a dynamic form of self-expression that evolves over time and is influenced by various factors, including culture, technology, and the media (Kaiser, 2012). Dressing habits refer to the regular clothing choices individuals make based on social norms, personal preferences, and external influences (Eze, 2019). In contemporary Nigerian society, fashion trends are often dictated by global influences, particularly through television programs that showcase Western and urbanized styles, influencing young people’s adoption of new clothing styles (Agboola, 2020).
Fashion is a dynamic and evolving form of self-expression that reflects an individual's personality, cultural background, social status, and societal trends (Kawamura, 2018). It encompasses clothing, accessories, hairstyles, and even body modifications that individuals adopt to communicate their identity and align with prevailing styles. Fashion is influenced by various factors, including historical events, cultural traditions, technological advancements, and, most significantly in modern times, mass media (Barnard, 2014). The global nature of fashion has made it a powerful force in shaping behaviors, especially among youths who are highly responsive to emerging trends and media influences. 
Dressing habits, on the other hand, refer to the consistent way individuals choose to attire themselves based on personal preference, cultural norms, environmental factors, and social expectations (Entwistle, 2015). Dressing habits vary from one society to another and can be influenced by gender, religion, climate, economic status, and professional requirements. In traditional Nigerian society, dressing was predominantly dictated by ethnic customs and local fabrics such as Ankara, Aso Oke, and George, with styles that signified heritage, status, and occasion (Ojebuyi & Salawu, 2020). However, with globalization and the influence of Western media, modern dressing habits have become increasingly diverse, incorporating elements from different cultures and fashion industries. 
2.1.3	Influence of Television on Fashion and Dressing Patterns
Television shapes fashion trends by promoting certain styles as desirable or trendy. Reality shows, music videos, and drama series often set the stage for what is considered fashionable among youths (Nwabueze & Okafor, 2018). Exposure to international programming has led many Nigerian youths to adopt Western dressing styles, sometimes at the expense of traditional attire. However, some locally produced television content also showcases African fashion, contributing to a revival of indigenous styles among young people (Ojebuyi & Salawu, 2020).
Television has long been recognized as a powerful medium for shaping cultural norms, social behaviors, and personal identities, including fashion and dressing patterns (McQuail, 2010). As a visual and auditory medium, television presents fashion trends in an engaging and compelling manner, making it one of the most influential platforms for promoting new styles and clothing habits. Across the globe, television programs—ranging from entertainment shows, reality TV, music videos, and fashion segments—play a critical role in setting fashion standards and influencing dressing behaviors, particularly among young people (Bandura, 2001). 
In Nigeria, the growing penetration of satellite and cable television has exposed youths to diverse fashion influences from Western, Asian, and African cultures. With the rise of global entertainment networks such as MTV, E!, BET, and international movie channels, Nigerian youths are increasingly adopting fashion styles from popular television figures, music artists, and Hollywood actors (Okon & Njoku, 2017). As a result, television has become a key agent in shaping youth dressing patterns, altering their perception of what is trendy, acceptable, and socially desirable. 
2.2	Theoretical Framework
Theoretical perspectives such as Social Learning Theory, Cultivation Theory, and Uses and Gratifications Theory help explain how and why youths adopt television-inspired fashion trends. Empirical studies provide evidence of television’s impact on youth fashion, with findings indicating both positive and negative cultural implications. This study builds upon existing research by focusing on Kwara State Polytechnic students, investigating the extent to which television influences their dressing habits and cultural perceptions. The findings will contribute to discussions on media influence, fashion, and youth identity in Nigeria. 
2.2.1	Social Learning Theory
Albert Bandura’s (1986) Social Learning Theory suggests that individuals learn behaviors by observing others, especially those they consider role models. This theory is relevant in explaining how Nigerian youths adopt fashion trends seen on television. Celebrities and television characters serve as role models, influencing youths' dressing habits through repeated exposure (Bandura, 2001). When young viewers see their favorite personalities wearing specific outfits, they are likely to emulate those styles, reinforcing media-driven fashion trends.
The influence of television on dressing habits can be understood through the lens of media influence theories. According to the Social Learning Theory by Bandura (2001), individuals learn behaviors by observing and imitating role models. In the context of fashion, celebrities, television characters, and social media influencers serve as aspirational figures for many young people. As a result, Nigerian youths often attempt to replicate the dressing styles of popular television personalities, believing these styles to be symbols of success, modernity, and social status (Eze, 2019).
The role of television in promoting both local and international fashion cannot be overlooked. While foreign television programs often introduce new fashion trends, Nigerian media outlets have also made significant contributions in shaping youth dressing habits. Popular Nigerian television series, Nollywood movies, and indigenous fashion shows have played an important role in showcasing African fashion styles, thereby promoting local designers and encouraging a blend of traditional and contemporary fashion (Agboola, 2020). 
2.2.2	Cultivation Theory
George Gerbner’s (1976) Cultivation Theory posits that prolonged exposure to media content shapes viewers' perceptions of reality. This theory applies to how television influences youths' views on fashion and dressing habits. Continuous exposure to a particular fashion style on television can lead young viewers to perceive it as the societal norm, influencing their dressing choices (Gerbner et al., 2002). Nigerian youths, especially students, may begin to prioritize television-promoted styles over traditional attire due to the frequent portrayal of Western fashion in television programs (Eze, 2019).
The Cultivation Theory by Gerbner et al. (2002) further explains how prolonged exposure to television content shapes individuals’ perceptions of reality. This theory suggests that consistent exposure to particular fashion trends on television may lead young viewers to internalize those styles as societal norms. Over time, the dressing habits of Nigerian youths evolve to align with the dominant fashion trends portrayed in media, sometimes at the expense of traditional Nigerian fashion and cultural attire (Ojebuyi & Salawu, 2020).
However, concerns have been raised about the negative impact of excessive media influence on Nigerian dressing culture. The increasing adoption of Western-style clothing, such as ripped jeans, crop tops, and body-fitted outfits, has led to debates on the erosion of traditional Nigerian values and decency in dressing (Eze, 2019). Some scholars argue that media exposure has led to a shift in moral perspectives, with some youths prioritizing global fashion trends over cultural and religious dress codes (Okon & Njoku, 2017). 
2.2.3	Uses and Gratifications Theory
The Uses and Gratifications Theory by Katz et al. (1973) suggests that media consumers actively seek content that fulfills specific needs, such as entertainment, information, or social integration. Nigerian youths consume television content not only for entertainment but also for fashion inspiration. They may watch fashion shows, music videos, or reality TV to stay updated on the latest trends and modify their dressing habits accordingly (Nwabueze & Okafor, 2018).
Beyond television's influence on fashion, media scholars have also examined the broader cultural implications of media-driven dressing habits. The Uses and Gratifications Theory (Katz et al., 1973) suggests that audiences actively seek media content that fulfills specific needs such as identity formation, entertainment, and social belonging. Nigerian youths consume television fashion content not only to stay updated with trends but also to express individuality and align with global fashion standards (Nwabueze & Okafor, 2018). Fashion, in this sense, becomes a tool for self-presentation and identity negotiation in a rapidly globalizing world.
Moreover, the portrayal of fashion in television programs often aligns with consumerist culture, encouraging materialism among young viewers. The desire to keep up with celebrity fashion trends has driven some Nigerian youths to engage in excessive spending on designer clothes and branded outfits (Ojebuyi & Salawu, 2020). This raises important questions about the impact of television on youth financial behaviors, self-esteem, and body image, as many young people may feel pressured to conform to unrealistic fashion standards portrayed in the media. 
Despite these challenges, television remains a double-edged sword in shaping dressing habits, offering both opportunities and risks. While it has the power to introduce diversity in fashion and inspire creativity among Nigerian youths, it is also crucial for media practitioners, educators, and parents to promote media literacy. Encouraging critical consumption of television content can help Nigerian youths make informed fashion choices that align with cultural values, social appropriateness, and personal identity (Agboola, 2020).
2.3	Empirical Review
Empirical studies have examined the influence of television on fashion and dressing habits among youths, particularly in Nigeria. Several researchers have explored how media exposure shapes perceptions of fashion trends and impacts the cultural identity of young individuals. For instance, Okon and Njoku (2017) conducted a study on the influence of television programs on Nigerian adolescents' dressing habits and found that reality TV shows, music videos, and soap operas significantly impact their clothing choices. The study revealed that 75% of respondents admitted to adopting styles they saw on television, highlighting the media’s role in shaping youth fashion preferences. 
Similarly, Nwabueze and Okafor (2018) investigated the relationship between media consumption and cultural erosion among urban Nigerian youths. Their findings indicated that excessive exposure to Western television programs led to a decline in the preference for traditional Nigerian attire among young people. The study showed that many Nigerian youths now prioritize Western fashion brands over indigenous styles, contributing to a shift away from cultural dress norms. The researchers recommended that television content should promote local fashion to preserve Nigeria’s cultural identity. 
Furthermore, a study by Agboola (2020) examined the impact of foreign television programs on the dressing habits of university students in Lagos. The research utilized a survey method and found that 68% of students acknowledged imitating Western fashion trends promoted by television. The study also noted that social media, in conjunction with television, amplifies this effect by constantly reinforcing trendy fashion styles, making them more desirable among young audiences. Agboola suggested that Nigerian fashion designers leverage media platforms to promote traditional clothing styles. 
In a related study, Ojebuyi and Salawu (2020) explored how Nigerian television content influences fashion choices among youths. Their research analyzed local television programs and discovered that while foreign fashion trends dominate, some Nigerian TV shows, such as Tinsel and Jenifa’s Diary, have successfully promoted indigenous fashion styles. The study emphasized the need for more locally produced content that showcases Nigerian fashion as a means to balance the influence of Western trends. 
Finally, Adeyemi (2019) conducted a comparative study on the fashion influences of television in Nigeria and South Africa. The research found that while both countries experience significant Western media influence, South Africa has been more proactive in integrating local fashion into mainstream media. The study concluded that Nigeria could adopt similar strategies by using television platforms to highlight indigenous fashion, thereby ensuring a more balanced fashion culture that preserves traditional dressing habits. These empirical studies collectively reinforce the argument that television plays a crucial role in shaping the dressing patterns of Nigerian youths, necessitating a deliberate effort to promote cultural fashion through media. Several studies have explored the relationship between television programs and dressing habits among youths. 
2.3.1	Influence of Television on Youth Dressing Habits
Okon and Njoku (2017) conducted a study on the influence of television on Nigerian adolescents’ fashion choices. The findings indicated that reality television shows and music videos played a significant role in shaping youths’ dressing styles, as many students preferred outfits similar to those worn by popular media personalities. Similarly, Agboola (2020) examined Western media's impact on Nigerian youths’ dressing habits and found that increased exposure to international television channels led to the adoption of Westernized clothing at the expense of traditional attire. The study further revealed that social media platforms reinforced television influences, amplifying fashion trends among young people.
Television has remained a powerful tool for shaping social norms, behaviors, and consumer preferences, particularly among youths. The influence of television on dressing habits is evident in the way young individuals adopt fashion trends showcased in movies, music videos, reality shows, and advertisements (McQuail, 2010). Youths, who are at a stage of identity formation, often look to television for style inspiration, imitating celebrities, influencers, and fictional characters. The increasing accessibility of cable and satellite television has further exposed Nigerian youths to diverse fashion trends, making television a major determinant of their dressing choices (Okon & Njoku, 2017). 
One of the most significant effects of television on youth dressing habits is the adoption of Western and urban fashion styles. Television programs, particularly those produced in Hollywood, have contributed to the widespread acceptance of Western clothing, including ripped jeans, crop tops, sneakers, and designer wear (Nwabueze & Okafor, 2018). Nigerian youths increasingly prefer casual and streetwear styles, which are heavily promoted by television shows and music videos. Programs such as Empire, Keeping Up with the Kardashians, and Big Brother Naija influence dressing habits by portraying stylish and trendy outfits as markers of success and modernity. This exposure has led many Nigerian youths to abandon traditional attire in favor of globally recognized fashion trends (Adeyemi, 2019).
2.3.2	Cultural Implications of Television-Inspired Fashion Trends
Eze (2019) investigated how television-driven fashion trends affect cultural identity among Nigerian youths. The study found that while television has promoted globalized fashion, it has also contributed to the diminishing use of traditional Nigerian attire among young people. However, some programs that showcase African culture and fashion have encouraged a resurgence of indigenous styles.
Ojebuyi and Salawu (2020) analyzed how Nigerian television programs promote African fashion. Their study found that locally produced television shows featuring Nigerian designers and traditional clothing styles helped counterbalance the dominance of Westernized fashion trends, allowing youths to appreciate their cultural heritage while engaging with global trends.
Television plays a crucial role in shaping societal norms and values, including fashion trends. As Nigerian youths increasingly consume television content, their dressing habits are significantly influenced by styles showcased in movies, music videos, reality TV shows, and advertisements. While this influence has led to the adoption of contemporary fashion, it has also raised concerns about the erosion of cultural identity, the perception of modesty, and the growing emphasis on materialism in Nigerian society (Okon & Njoku, 2017).
One of the most notable cultural implications of television-inspired fashion trends is the decline in the use of traditional attire among Nigerian youths. Traditional clothing such as Ankara, Aso Oke, Isi Agu, and Dashiki, which were once symbols of cultural pride and heritage, are gradually being replaced by Western-inspired outfits like ripped jeans, crop tops, and designer sneakers (Adeyemi, 2019). Many young Nigerians now prefer clothing styles that align with global fashion trends as seen in American and European television shows, often viewing traditional attire as outdated or suitable only for special occasions (Nwabueze & Okafor, 2018). This shift in dressing preferences has led to concerns about cultural homogenization, where indigenous fashion loses its relevance in favor of Western sty
2.3.3	Gender Differences in Television’s Influence on Dressing Habits
Research has also explored gender differences in how television influences dressing habits. Nwabueze and Okafor (2018) found that female students were more likely than their male counterparts to be influenced by television fashion trends. Women’s fashion is often more prominently featured in television programs, making young women more susceptible to media-driven fashion choices. However, the study also revealed that male youths increasingly adopt trends from celebrity figures in television, particularly in urban areas.
Television has a significant impact on the dressing habits of young people, but this influence is not uniform across genders. The way male and female youths perceive, adopt, and adapt fashion trends from television content varies based on cultural expectations, societal norms, and personal preferences (Eze, 2019). Gender differences in fashion choices are shaped by media portrayals of masculinity and femininity, which are reinforced through movies, music videos, reality TV, and advertisements (McQuail, 2010). While both male and female youths are influenced by television trends, the degree and nature of this influence often differ due to factors such as cultural identity, social pressures, and the representation of gender roles in media.
For male youths, television often promotes dressing styles that align with dominant masculinity ideals. Fashion trends showcased in television programs typically emphasize power, confidence, and social status. For example, music videos, action movies, and reality shows frequently portray male celebrities wearing designer suits, athletic wear, or streetwear that symbolize affluence and authority (Okon & Njoku, 2017). The rise of hip-hop culture, influenced by television and social media, has contributed to the widespread adoption of urban fashion styles among young men in Nigeria, including baggy pants, oversized hoodies, sneakers, and gold chains (Agboola, 2020). 
Additionally, television plays a role in promoting specific grooming trends among young men. The increasing representation of well-groomed male figures in TV shows and advertisements has led to a shift in perceptions of male fashion and self-care (Ojebuyi & Salawu, 2020). Television content featuring male models and celebrities dressed in trendy, fitted outfits has influenced Nigerian male youths to pay more attention to their dressing and grooming habits. As a result, there has been an increase in the popularity of fitted jeans, branded t-shirts, designer watches, and customized hairstyles among young Nigerian men (Nwabueze & Okafor, 2018).



CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Research Design
This study adopts a descriptive survey research design, which is suitable for understanding and describing the current state of how television programmes influence the dressing habits of Nigerian youths, specifically among students of Kwara State Polytechnic. A descriptive survey is ideal when the objective is to gather data that reflects the perceptions, attitudes, behaviors, and experiences of a specific population (Creswell, 2014).
The choice of a descriptive survey design allows the researcher to systematically collect information from a sample of the population using structured instruments such as questionnaires. This approach is particularly effective for studies in the social sciences that aim to understand social behavior and patterns, such as fashion and media influence. Through the survey method, the study captures detailed data on how frequently students watch television, their favorite types of programmes, and how these influence their clothing choices.
3.2	Population of the Study
The population of the study refers to the entire group of individuals or elements that the researcher intends to study, from which a sample will be drawn. For this research, the population comprises all students of Kwara State Polytechnic, Ilorin, regardless of their departments, levels, or faculties.
Kwara State Polytechnic is one of the leading tertiary institutions in Nigeria, with a diverse student population that includes individuals from different cultural, ethnic, and socioeconomic backgrounds. The institution offers a variety of academic programs, making it a suitable location for assessing the influence of television programmes on youth dressing habits. As youths in this setting are exposed to both local and international television content, they provide a rich sample for examining media influence on fashion behavior.
As of the most recent academic session, Kwara State Polytechnic reportedly has a student population of approximately 20,000 (Kwara State Polytechnic Student Affairs, 2024). This includes both full-time and part-time students across National Diploma (ND) and Higher National Diploma (HND) levels.


3.3	Sample Size and Sampling Technique
The sample size for this study refers to the number of individuals selected from the population of Kwara State Polytechnic students to participate in the research. Due to the large population of over 20,000 students, it is neither feasible nor necessary to study the entire population. Instead, a manageable and representative sample will be used. For this research, a sample size of 400 students will be selected. This number is considered adequate for survey-based studies of this nature and allows for meaningful analysis while minimizing cost and time constraints. The study will adopt a multi-stage sampling technique, combining both stratified and simple random sampling methods to ensure fair representation across faculties, departments, and academic levels.
3.4	Data Collection Instruments
The primary instrument for data collection in this study is the questionnaire. This is a structured research tool designed to gather quantitative and qualitative data from respondents in a standardized manner. Questionnaires are particularly suitable for survey-based research involving large populations because they are efficient, cost-effective, and easy to administer (Creswell, 2014).
3.5	Validity and Reliability of the Instruments
Validity refers to the extent to which an instrument measures what it is intended to measure (Fraenkel & Wallen, 2006). Ensuring the validity and reliability of research instruments is crucial for obtaining accurate and trustworthy results. For this study, both aspects were carefully addressed during the development and administration of the questionnaire used to assess the influence of television programmes on the dressing habits of Nigerian youths at Kwara State Polytechnic. Reliability refers to the consistency and stability of the instrument in measuring a concept over time.
3.6	Data Collection Procedure
The data collection procedure outlines the steps taken to gather accurate, relevant, and unbiased data for the study on the Influence of Television Programmes on the Dressing Habits of Nigerian Youths: A Case Study of Kwara State Polytechnic Students.
3.7	Methods of Data Analysis
The data collected from the respondents will be analyzed using descriptive methods. These technique will help summarize the data, identify patterns, and test the relationships between television programme exposure and the dressing habits of Nigerian youths. Descriptive statistics will be used to summarize and present the demographic characteristics of respondents and their responses to various items on the questionnaire.

CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.1	Introduction
This chapter presents the data collected from the respondents through the administration of structured questionnaires. It analyzes and interprets the results to answer the research questions and test the hypotheses set out in earlier chapters. The responses are analyzed using descriptive and inferential statistics, with the aid of the Statistical Package for Social Sciences (SPSS).
4.2	Demographic Characteristics of Respondents
Table 4.2.1:	Sex Distribution
	Sex
	No. of Respondents 
	Percentage %

	Male
	87
	69%

	Female
	13
	31%

	Total 
	100
	100%


Source: field survey, 2025
This shows that majority of the respondent of the questionnaire are male.
Table 4.2.2:	Age Distribution
	Age
	No. of Respondents 
	Percentage

	Below 25 years
	75
	43%

	26-100years
	15
	37%

	36-50 years
	10
	14%

	Total
	100
	100%


Source field survey, 2025
The table shows that 75 of the respondents are below 25 years, which represent 43%.
Table 4.2.3:	Marital Status
	Marital statue
	No. of Respondents 
	Percentage

	Single
	78
	66%

	Married	
	17
	31%

	Divorced
	5
	3%

	Total
	100
	100%


Source field Survey, 2025
The table above shows that 66% of the respondents are single while 31 are married and 3% divorced.
Table 4.2.4:	Academic Qualification 
	Qualification
	No. of Respondents 
	Percentage

	OND
	87
	46%

	HND/BSC
	18
	40%

	Others
	5
	14%

	Total
	100
	100%


Source: Field Survey, 2025
The above table reveals that the percentages of respondents in the company with various qualifications are as follows: OND/NCE 46% HND/BSC is 40% while others are 14%
SECTION B
Table 4.2.5;	How often do you watch television?
	Option	
	No. of Respondents 
	Percentage

	Occasionally
	75
	66%

	Rarely
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From the data presented above, a majority of respondents (66%) watched television occasionally while 34% representing 25 respondents watched rarely.
Table 4.2.6;	How many hours do you spend watching TV per day?
	Option	
	No. of Respondents 
	Percentage

	1hrs - 2hrs
	75
	66%

	2hrs – 4hrs
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From the data presented above, a majority of respondents (66%) spend 1 – 2hrs in watching Tv per day while 34% representing 25 respondents spend up to 2 – 4hrs.
Table 4.2.7;	What types of television programmes do you watch most often?
	Option	
	No. of Respondents 
	Percentage

	Movies
	75
	66%

	Reality shows
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From the data presented above 75 respondents representing (66%) watch movies while 34% representing 25 watch reality shows.
Table 4.2.8;	Do you think television influences your dressing style?
	Option	
	No. of Respondents 
	Percentage

	Yes
	75
	66%

	No
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From the data presented above 75 respondents representing (66%) says that television influences dressing style while 34% representing 25 says no.
Table 4.2.9;	Which type of programmes influence your dressing the most?  
	Option	
	No. of Respondents 
	Percentage

	Celebrity interviews
	75
	66%

	Reality shows
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From the data presented above 75 respondents representing (66%) says that celebrity interviews influence their dressing the most while 34% representing 25 says its reality shows.
Table 4.2.10;	Have you ever changed your dressing style based on what you saw on TV?  
	Option	
	No. of Respondents 
	Percentage

	Yes
	75
	66%

	No
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From the data presented above 75 respondents representing (66%) says that they dressing style based on what you saw on TV while 34% representing 25 says no.
Table 4.2.11;	How would you describe the type of dressing you adopt from television content?
	Option	
	No. of Respondents 
	Percentage

	Traditional
	75
	66%

	Casual
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From the data presented above 75 respondents representing (66%) describe the type of dressing you adopt from television content through traditional wears while 34% representing 25 described it through casual wears.
Table 4.2.12;	Do you prefer dressing like celebrities you watch on television?
	Option	
	No. of Respondents 
	Percentage

	Yes
	75
	66%

	No
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From the data presented above 75 respondents representing (66%) prefer dressing like celebrities they watch on television while 34% representing 25 says no.
Table 4.2.13;	Do you believe television promotes indecent dressing among youths?  
	Option	
	No. of Respondents 
	Percentage

	Agree
	75
	66%

	Disagree
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From the data presented above 75 respondents representing (66%) agreed that television promotes indecent dressing among youths while 34% representing 25 disagreed.


Table 4.2.14;	Do you think television content has affected Nigerian cultural/traditional dressing negatively?  
	Option	
	No. of Respondents 
	Percentage

	Agree
	75
	66%

	Disagree
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From the data presented above 75 respondents representing (66%) agreed that television content has affected Nigerian cultural/traditional dressing negatively while 34% representing 25 disagreed.
Table 4.2.15;	Are you more conscious of your appearance because of what you see on TV?    
	Option	
	No. of Respondents 
	Percentage

	Yes
	75
	66%

	No
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From the data presented above 75 respondents representing (66%) believes that they are more conscious of their appearance because of what they see on TV while 34% representing 25 says no.
4.3 Analysis of Responses to Research Questions
Research Question One:
What types of television programmes are most watched by Kwara State Polytechnic students?
	TV Programme Type
	Frequency (f)
	Percentage (%)

	Music Videos
	150
	37.5%

	Reality TV Shows
	80
	20.0%

	Fashion & Style Shows
	60
	15.0%

	Drama/Soap Operas
	50
	12.5%

	News/Documentary
	30
	7.5%

	Comedy Shows
	30
	7.5%


Research Survey, 2025.
Music videos and reality TV shows are the most watched programmes among students, which suggests a potential exposure to fashion trends portrayed in those media.
Research Question Two:
How often do students watch television programmes?
	Frequency of Viewing
	Frequency (f)
	Percentage (%)

	Daily
	180
	45.0%

	3–5 times a week
	140
	35.0%

	1–2 times a week
	60
	15.0%

	Rarely
	20
	5.0%


Research Survey, 2025.
A majority of students (80%) watch television programmes regularly (daily or several times a week), indicating high exposure to televised content.
Research Question Three:
To what extent do television programmes influence the dressing habits of students?
	Influence Level
	Frequency (f)
	Percentage (%)

	Strong Influence
	160
	40.0%

	Moderate Influence
	140
	35.0%

	Little Influence
	70
	17.5%

	No Influence
	30
	7.5%


Research Survey, 2025.
75% of respondents believe television programmes have a strong to moderate influence on their dressing, indicating media's role in shaping youth fashion preferences.
Research Question Four:
Are there gender differences in the influence of television on dressing habits?
	Gender
	Strong/Moderate Influence (%)
	Little/No Influence (%)

	Male
	70%
	30%

	Female
	80%
	20%


Research Survey, 2025.
Females are more influenced by television in their dressing habits compared to their male counterparts, suggesting a gender-based variation in media consumption and response.
4.4	Discussion of Findings 
The findings from the study provide critical insights into the influence of television programmes on the dressing habits of students at Kwara State Polytechnic. Most students watch music videos and reality shows which typically feature modern and trendy fashion styles. A large percentage of students watch TV frequently and acknowledge its influence on their fashion sense. Television appears to have a stronger influence on female students compared to males. A positive correlation exists between television viewing frequency and changes in students’ dressing habits.
	The study revealed that students frequently watch entertainment-based television programmes such as music videos, reality shows, fashion runways, and celebrity interviews. These programmes are particularly attractive because they offer visual content that showcases the latest global trends in fashion and lifestyle. This supports the assertion by Oyesomi and Okorie (2013) that Nigerian youths are highly drawn to stylish, visually engaging content that reflects contemporary culture and global fashion norms.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary of Findings
This research investigated the influence of television programmes on the dressing habits of Nigerian youths, using students of Kwara State Polytechnic as a case study. The study was motivated by the increasing prominence of televised content in shaping youth culture, particularly in areas such as fashion, identity, and social expression. The objectives of the study were to identify the types of television programmes most watched by the students. Also determine the frequency of television viewing among students. Assess the extent to which television programmes influence the dressing habits of students and explore whether gender differences exist in the influence of television on youth dressing patterns. A total of 400 questionnaires were distributed and analyzed using both descriptive and inferential statistics. The study revealed that music videos, reality shows, and fashion-related programmes are the most frequently watched, and that these have a significant influence on students' dressing styles. It was also found that female students are more influenced by TV content in their dressing habits than their male counterparts.
5.2	Conclusion
This study has established that television programmes significantly influence the dressing habits of Nigerian youths, with a particular focus on students of Kwara State Polytechnic. Television, as a powerful visual and cultural medium, has gone beyond mere entertainment to become a shaper of lifestyle choices, values, and identity, especially among young people who are often in the process of self-definition. The findings clearly show that students are regularly exposed to fashion content through music videos, reality shows, and celebrity-centered programmes, many of which showcase Western-style clothing and glamorous appearances. These images are often internalized and reproduced by viewers in their personal lives, affecting the way they dress, groom, and present themselves. For many youths, television serves as a reference point for what is considered fashionable, trendy, or acceptable, especially in social and peer contexts.
Moreover, the study found a gender dimension to media influence. While both male and female students are influenced by television, female students exhibit a stronger tendency to model their dressing after what they see on TV. This aligns with existing research that suggests women are generally more influenced by visual fashion cues and social expectations related to appearance. Another important insight is that television influences are not always aligned with local cultural and moral standards. Some students, driven by the desire to imitate celebrities and appear trendy, may adopt clothing styles that conflict with traditional values or institutional dress codes. This raises concerns about cultural erosion and moral ambiguity, especially in a society that upholds modesty and cultural identity.
Conclusively, the influence of television on youth dressing habits is undeniable, multifaceted, and growing. While media can be a positive tool for education and cultural expression, when left unregulated and unexamined, it may contribute to identity crises, value disorientation, and negative social comparison among young people. The role of parents, educators, content creators, and regulatory agencies is crucial in guiding young viewers to adopt a healthy, balanced approach to media consumption and personal expression. Thus, this study emphasizes the need for strategic interventions aimed at enhancing media literacy, promoting cultural fashion content, and encouraging critical engagement with media messages among Nigerian youths.
5.3	Recommendations
In light of the findings, the following recommendations are proposed:
i. Institutions should incorporate media literacy into student orientation and general studies curricula to help students critically evaluate television content rather than imitate blindly.
ii. Parents, lecturers, and school counselors should guide students to balance fashion influence from media with cultural values and personal identity.
iii. The National Broadcasting Commission (NBC) should ensure that TV programmes targeted at youths promote positive values, decency, and cultural heritage.
iv. Local television stations and producers should develop and promote fashion programmes that showcase Nigerian cultural attire and values to counterbalance Western influence.
v. Similar studies should be conducted across other tertiary institutions and regions in Nigeria, and include other media forms such as social media and streaming platforms, to better understand broader media influences.
vi. Highlighting the role of media, particularly television, in shaping youth behavior in semi-urban Nigerian settings.
vii. Providing empirical data on gender-based differences in media influence on dressing.
viii. Offering policy suggestions for education stakeholders and content regulators.


References
Asemah, E. S. (2011). Selected mass media themes. Jos University Press.
Akpoveta, E. J., & Buraimo, B. O. (2015). Media influence and the dressing pattern of students in tertiary institutions in Nigeria. Journal of Media and Communication Studies, 7(4), 61–67. https://doi.org/10.5897/JMCS2015.0430
Anyanwu, S. O., & Uwaoma, N. A. (2017). Influence of Western television programmes on Nigerian youths’ dressing pattern. International Journal of Social Sciences and Humanities Review, 7(2), 83–90.
Aririguzoh, S. A., & Ojebuyi, B. R. (2013). Influence of fashion television programmes on Nigerian youths’ dressing habits. New Media and Mass Communication, 10, 34–42.
Bandura, A. (2001). Social cognitive theory of mass communication. Media Psychology, 3(3), 265–299.
Baran, S. J., & Davis, D. K. (2012). Mass communication theory: Foundations, ferment, and future (6th ed.). Cengage Learning.
Creswell, J. W. (2014). Research design: Qualitative, quantitative, and mixed methods approaches (4th ed.). SAGE Publications.
Edegoh, L. O. N., Asemah, E. S., & Ojih, E. U. (2013). Television viewing and dressing pattern of youths in Nigeria: The case of students of tertiary institutions in Imo State. International Journal of African and Asian Studies, 1, 52–61.
Egbo, R. A. (2014). Youths and the culture of fashion: Implication for national development. Journal of Social Sciences and Humanities Research, 2(1), 18–27.
Eze, I. (2018). Social media, television and fashion: A critical look at the influence of visual media on youth culture in Nigeria. Nigerian Journal of Communication, 15(1), 123–137.
Katz, E., Blumler, J. G., & Gurevitch, M. (1974). Utilization of mass communication by the individual. In J. G. Blumler & E. Katz (Eds.), The uses of mass communications: Current perspectives on gratifications research (pp. 19–32). SAGE Publications.
Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (2002). Growing up with television: Cultivation processes. In J. Bryant & D. Zillmann (Eds.), Media effects: Advances in theory and research (2nd ed., pp. 43–67). Lawrence Erlbaum Associates.
Kenechukwu, S. A., Asemah, E. S., & Edeze, S. (2015). Fundamentals of communication research. Jos University Press.
McQuail, D. (2010). McQuail’s mass communication theory (6th ed.). SAGE Publications. 
33

