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[bookmark: _Toc203988130]ABSTRACT
This study investigates the impact of broadcasting media in conducting public enlightenment on breastfeeding practices, with a focus on how radio and television platforms influence awareness, knowledge, and attitudes toward exclusive breastfeeding among mothers and the general public. Broadcasting media remain one of the most powerful tools for mass communication, capable of reaching a diverse and widespread audience. The study explores the extent to which health communication campaigns on breastfeeding delivered via public service announcements, talk shows, expert interviews, and jingles shape public perception and encourage behavioral change among nursing mothers. Using a quantitative survey method, data were collected from 100 nursing mothers and women of reproductive age within selected urban and semi-urban communities. The findings reveal that a significant proportion of respondents were exposed to breastfeeding messages through radio and television, with many acknowledging improved understanding of the benefits of exclusive breastfeeding due to such media content. The study further identifies the role of language choice, frequency of messages, and cultural relevance as key factors influencing the effectiveness of broadcast messages on breastfeeding. The research concludes that broadcasting media play a critical role in educating the public on maternal and child health practices, particularly in promoting exclusive breastfeeding. It recommends that media houses collaborate more with health institutions and NGOs to intensify breastfeeding campaigns, especially in rural areas, using local languages and culturally sensitive content. Strengthening such media-driven enlightenment efforts can significantly contribute to the achievement of global public health targets, including reduced infant mortality and improved maternal well-being.
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[bookmark: _Toc203988134]1.1	Background to the Study
To ensure sustainable development world over, effective communication is highly essential to drive the policies, plans and strategies of government, stakeholders and individuals (Kuma, A. (2015). The media are a powerful tool that drive the all-round development of these key players. Mass media refers to diverse array of media technologies that reach a large audience through a medium like broadcast media (television, radio), print media (newspaper, magazines etc.), digital media and the internet media (email, social media sites) (Oruamabo, R. 2014).
The mass media through its campaigns and advertisements package programmes enhance the development and realization of set goals by packaging the message but to ensure the message meets its target audience and its purpose well achieved (Okafor, A & Oyeoku, E. 2018).. Many developmental campaigns have been carried out in Nigeria, which has touched every aspect of human endeavor ranging from politics, sports, education, economics, technology, health etc, one of such campaigns is on Exclusive breast feeding (Samuel, O. C-O, Uzoma C. O, Innocent, P. I & Nnenna, E. O. 2019).
According to Nigeria Federal Ministry of Health (NFMH, 2020), breastfeeding refers to feeding babies with breast milk only, without giving them water, mixtures from local herbs or other forms of liquid and food. Drops such as vitamins, minerals supplements or medicines can however be given when they are prescribed. Knowing that breastfeeding has a lot of benefits for both the mother and the child especially in the improvement of cognitive ability, intelligence and good academic achievement, breastfeeding should be encouraged. Experience has shown that breast milk promotes sensory and cognitive development, and protects the infant against infectious and chronic diseases.
Nigeria demographic health survey cited in Nwabueze, C. (2018), evaluated Nigeria to have the highest number of stunted children in the continent and ranks third globally with more than ten million stunted children. Although breastfeeding is a widespread practice in Nigeria but there is a significant variation in rates of breastfeeding and complementary feeding. NDHS said the main indicator for malnutrition is stunting which is prevalent in South West, Nigeria with infant mortality rate of 40%.
However, the sustainable development of a country lies in how effective communication is. The media is a powerful tool that drives the all-round development of a country. The media has the tendency of packaging the programmes and policies of the government in such a way that it is understood by all and sundry, in other to pass across a message. The media through its campaigns and advertisements package programmes that will enhance the development of the country. Though it is not all about packaging the message, but it all about ensuring the message meets its target audience and its purpose well achieved (Catalán-Matamoros, D., & Peñafiel-Saiz, C. 2019)
In carrying out development campaigns, the people have to be involved in the process (Okunna, 2021). Many developmental campaigns have been carried out in Nigeria, but the truth remains on how they can be achieved. One of such campaigns is on Exclusive breast feeding. The media, considering the various functions it performs can achieve 100 percent progress in enlightening nursing mothers about exclusive breast feeding. Moreover, considering two of the Millennium Development Goals (MDGs) which are reducing child mortality and improving maternal health before 2020; effective media campaign if carried out can help achieve these goals (WHO, 2015).This will be possible because one of the benefits of EBF is reducing child mortality and morbidity.
One of the major attempts made by the World Health Organization and United Nations International Children Emergency Fund was the introduction of Baby Friendly Hospital Initiative (BFHI), with the aim of sensitizing nursing mothers on the need to adopt the EBF method. BFHI recommended that infants be fed with just breast for 6months; thereafter continue with breast milk and other foods. A study revealed that this campaign was not fully achieved as children between ages 1-5 who are exclusively breastfed dropped from 18% in 2013 to 12% in 2018 and 12% in 2020 and returned to 18% in 2022; consequently increasing the rate of child mortality (NPC and ICF macro, 2019). It was still discovered in this study that the number of people who are enlightened about EBF in the urban areas of Nigeria is higher than those in the rural areas and this poses a threat on the importance of EBF (NPC and ICF Macro, 2019). 
From the foregoing, this draws to the mind that the media has a serious role to play in enlightening nursing mothers on the benefits of EBF. The media can achieve this by placing programmes and adverts on the radio, television, newspapers, bulletins, posters, etc. about EBF in other to register the message on the minds of nursing mothers. They could move a step further by visiting hospitals and antenatal homes to enlighten nursing mothers and even prospective mothers on the need to adopt EBF.
However, despite the campaign carried out so far by the media, there still seems to be a gap of communication among nursing mothers in the rural parts of Nigeria; as they seem to be cut off (Oruamabo, 2024). Obviously, most media in Nigeria are located in the urban areas and sometimes their transmission does not get to the people in the rural area, thus, cutting off the rural dwellers. This brings us to the issue of adopting not only the modern modes of communication, but also the traditional modes of communication through verbal and non-verbal forms of communication as long as it is accepted and understood by the people (Ndolo, 2018:13).
Lately, there has been an intensive campaign to promote "Exclusive Breastfeeding," which has raised significant awareness about breastfeeding. The media have the potential to help expecting and lactating mothers learn the profits of, and steps to actualize exclusive breastfeeding. People repeatedly seek information about helpful medicinal products to help them achieve better health and wellbeing (Catalán-Matamoros & Peñafiel-Saiz, 2019). The media (both mainstream and digital) are one of the foremost foundations for information relating to medical innovations, and health education to the public. The media's effects on its viewers are widely documented, and the volume and type of information offered in the media can affect beliefs, opinions, and perceived norms, all of which influence behaviour (Catalán-Matamoros & Peafiel-Saiz, 2019).
Thus, the sustainability of any development programme is dependent on how effective the development programme is communicated. This submission is based on our understanding that communication is the right oracle to achieving development. Recently, researchers have argued that communication and development are so closely related that there cannot be development without communication (Okon, 2014). This argument gave rise to the popularization of the concept of development communication (DEVCOM) or communication for development initiative of media scholars and academics. In a developing country like Nigeria, strategies, plans and policies on development projects can only be effective and the desired results achieved if the programme is properly communicated (Nzete, 2010). This is what scholars refer to when they discuss development communication. For example, Nwabueze (2008) sees development communication as conscious efforts by a sender of packaged message aimed at persuading, encouraging and convincing the receiver to adopt and participate in actualizing the development plan. It is used to bring about behavioural change towards the desired development in the society.
This advocacy is the production of basic information and knowledge to influence division the environment where the development programme like exclusive breastfeeding is required. In the first six months of life, newborns are only given breast milk and no other liquids, tea, herbal preparations, or food, with the exception of vitamins, mineral supplements, or medicines (Motee & Jeewon, 2014, p. 54). Breastfeeding is a unique source of nutrition. It plays an impotent role in the growth, development and survivals of infants (Sharmin, Chowdhury, Khatun, & Ahmed, 2016).
This is why breast milk is biologically appropriate food for babies. When babies are not breastfed, they are at risk of a number of illness and developmental difficulties in both the short and long Term (Pitman & Berrtt, 2007). Due to the positive effects of exclusive breastfeeding on the development of babies and their mothers, health practitioners and others have been paying more attention to the practice in recent years (Agwu, Okoye, Uche, & Oyeoku, 2018). Okafor et al. (2018) highlight some of these illnesses such as gastrointestinal infections, respiratory tract infection, early childhood obesity, diarrhoea, and pneumonia. Breastfeeding exclusively saves the lives of the most vulnerable infants under the age of six months by avoiding illness-causing bacteria in artificial milk, boosting their immune system, and providing all necessary nutrients and prevent dehydration (Okafor et al., 2018).
The important role of early nutrition in later life of human health and development is evident in scientific research into health and development. In 2001, World Health Assembly endorsed the recommendation of exclusive breastfeeding by mothers for six months and even up to two years. Regardless the advantages associated with exclusive breastfeeding, the proactive adoption of this behaviour by lactating mothers has remained minimal in developing counties (Kuma, 2015). This is why researchers contend that the baby-friendly initiative seems not to have done much in Nigeria (Okafor et al., 2018). This is evident in the 2018 breastfeeding report published by Nigeria Ministry of Health. The report shows that only 17% of exclusive breastfeeding practice was adopted which is the lowest in the Continent (Federal Ministry of Health, 2015).
The government has been promoting the health of children and mothers through the promotion of appropriate breastfeeding practices, in collaboration with some social welfare organizations such as the World Health Organization (WHO) and the United Nations International Children Education Fund (UNICEF), and maintains that human breast milk is the ideal food for a young infant. Breast milk has a unique quality that meets an infant's nutritional needs during the first year of life, which is critical for ensuring optimal infant and child health, growth, and development. Breast milk, they claim, is not polluted and contains protective chemicals that fight bacteria that cause a lot of infections in babies. This indicates it has an anti-infective element in it that keeps infections at bay. Exclusive breastfeeding is communicated through various communication channels, television, radio, newspaper, magazines, new media, flairs, banners, poster, interpersonal communication, and infant welfare at hospital and antenatal classes. To actualize the desired behavioral change (Exclusive breastfeeding), it is necessary to utilize the media since they have the capacity to reach a wider audience.
In Nigeria, before social media came about, there was a deep reliance by the people and the democracy on the conventional media i.e. print and broadcast media, for the dissemination of credible news information. However, the emergence of Social Media (SM) and social networking services to communicate in real time and on-the-go by patients and health professionals has been recognized as an important public health development. Based on the above assertion, this study is driven to investigate impact of broadcast media in conducting public enlightenment on breastfeeding.
[bookmark: _Toc171595535][bookmark: _Toc203988135]1.2	Statement of the Problem
Breastfeeding is widely acknowledged as the cornerstone of child survival and development, offering numerous health benefits for both infants and mothers. According to the World Health Organization (WHO), exclusive breastfeeding for the first six months of life is critical to reducing infant mortality, ensuring optimal growth, and boosting immunity (WHO, 2023). Despite its importance, exclusive breastfeeding rates remain alarmingly low in many developing nations, including Nigeria, where socio-cultural practices, economic pressures, and misconceptions pose significant barriers (UNICEF, 2022).
Broadcast media, particularly radio and television, has a unique capacity to reach diverse audiences and influence public behavior. Through targeted campaigns, it has the potential to educate mothers, families, and communities about the importance of breastfeeding. However, the impact of broadcast media in conducting effective public enlightenment on breastfeeding practices has not been fully maximized or adequately studied. One major challenge is the lack of culturally tailored messages that address specific local barriers, such as traditional myths discouraging breastfeeding or the belief that infant formula is superior to breast milk (Ekpo et al., 2021).
Another significant issue is limited access to broadcast media in rural and underserved areas, where breastfeeding challenges are most pronounced. In many cases, programming fails to resonate with audiences due to inadequate collaboration between media practitioners and health experts, resulting in insufficient dissemination of evidence-based information (Adebayo & Olorunfemi, 2020). Furthermore, the evaluation of broadcast media campaigns’ effectiveness remains sparse, leaving gaps in understanding whether such efforts lead to sustainable behavior change or improved breastfeeding practices.
In lieu of the above research problems, this study seeks to explore the role of broadcast media in conducting public enlightenment on breastfeeding by assessing the reach, content, and impact of media campaigns. It will also evaluate how effectively broadcast media addresses misconceptions, promotes behavior change, and overcomes socio-economic and cultural barriers. 
[bookmark: _Toc171595536][bookmark: _Toc203988136]1.3	Research Objectives
The specific objectives of this study are:
i. To ascertain the level of public engagement with broadcast media public enlightenment programmes on breastfeeding in Ilorin metropolis
ii. To examine the effectiveness of broadcast media in creating awareness on the benefits of exclusive breastfeeding among nursing mothers in Ilorin metropolis
iii. To evaluate the influence of broadcast media in shaping the attitudes and perceptions of nursing mothers in Ilorin towards exclusive breastfeeding.
iv. To investigate the factors militating the effectiveness of broadcast media in promoting breastfeeding among nursing mother in Ilorin metropolis. 
[bookmark: _Toc171595537][bookmark: _Toc203988137]1.4	Research Questions 
i. What is the level of public engagement with broadcast media public enlightenment programmes on breastfeeding in Ilorin metropolis?
ii. How effective is broadcast media in creating awareness on the benefits of exclusive breastfeeding among nursing mothers in Ilorin metropolis?
iii. What is the influence of broadcast media in shaping the attitudes and perceptions of nursing mothers in Ilorin towards exclusive breastfeeding?
iv. What are the factors militating the effectiveness of broadcast media in promoting breastfeeding among nursing mother in Ilorin metropolis?
[bookmark: _Toc171595539][bookmark: _Toc203988138][bookmark: _Toc171595538]1.5	Significance of the study 
This study “Impact of Broadcast Media in Conducting Public Enlightenment on Breastfeeding” is significant in several ways. The study will contribute to understanding of how broadcast media can be effectively utilized to promote breastfeeding awareness, encourage behavior change, and address the barriers hindering exclusive breastfeeding. The findings of this study will also benefit policymakers, healthcare professionals, and media practitioners. It will also inform the design of more effective media strategies that address socio-cultural and economic barriers to breastfeeding, especially in underserved communities.
In addition, this study has broader implications for public health promotion. It will serve as a reference for leveraging broadcast media to address other critical health issues, thereby contributing to achieving global health targets such as the Sustainable Development Goals (SDGs) on good health and well-being. Ultimately, this research will aid in fostering a healthier society by ensuring that mothers and families are equipped with the knowledge and resources needed to prioritize breastfeeding for improved maternal and child health outcomes.
[bookmark: _Toc203988139]1.6	Scope of the study 
The scope of this study will base on the impact of broadcast media in conducting public enlightenment on breastfeeding. The geographical scope of the study will be limited to Ilorin metropolis and the population of the study will cover nursing mothers in the study area. Diamond 88.9 FM being one of the broadcast media with wider signal and coverage in Ilorin will be adopted as the relevant case study to measure the level and effectiveness of broadcast media programmes in fostering public enlightenment on breastfeeding particularly among nursing mothers in Ilorin metropolis. In addition, this study will employ quantitative research method and survey research design. Hence, questionnaire will be used as instrument for data collection. 
It is worthy to note that this study is academic based as it is part of the requirements that necessitate the award of National Diploma (ND) certificate in Mass Communication to the researcher. Hence, the study will be completed within a session (2024/2025) as meeting the approved timeframe stipulated by the management of Kwara State Polytechnic, Ilorin to bring all final-year research project to finale.
[bookmark: _Toc171595540][bookmark: _Toc203988140]1.7	Operational Definition of Terms 
· Impact: In the context of this study, impact refers to the degree or extent to which broadcast media initiatives influence the knowledge, attitudes, and practices of the target audience regarding breastfeeding.
· Broadcast Media: In this study, broadcast media specifically refers to radio and television stations that disseminate public health information and educational content related to breastfeeding to audiences within a defined geographical area
· Conducting: In this study, conducting refers to the planned and organized execution of public enlightenment activities through broadcast media channels such as radio and television.
· Public: In this study, public refers to the target audience or general population, particularly pregnant women, nursing mothers, caregivers, and families within the broadcast coverage area, who are the recipients of breastfeeding enlightenment messages disseminated through radio and television.
· Enlightenment: In this study, enlightenment refers to the process of informing, educating, and increasing the knowledge and awareness of the public—especially mothers and caregivers about breastfeeding through broadcast media
· Breastfeeding: In this study, breastfeeding refers to the act of feeding an infant with breast milk directly from the mother’s breast, with a particular focus on exclusive breastfeeding that is, feeding the baby only breast milk (no water, formula, or solid food) for the first six months of life, as promoted through public enlightenment messages aired on broadcast media.
· 

[bookmark: _Toc171595541][bookmark: _Toc203988141]CHAPTER TWO
[bookmark: _Toc171595542][bookmark: _Toc203988142]LITERATURE REVIEW
[bookmark: _Toc203988143]2.0	INTRODUCTION
Broadcast media has long been recognized as a powerful tool for public education and behavior change due to its ability to reach large and diverse audiences. In the context of health promotion, broadcast media plays a crucial role in disseminating information, raising awareness, and influencing attitudes toward critical issues such as breastfeeding. Exclusive breastfeeding for the first six months of life is widely endorsed by global health organizations, including the World Health Organization (WHO) and UNICEF, as essential for improving infant survival, growth, and development. Despite this, breastfeeding rates remain suboptimal in many developing countries, including Nigeria, due to cultural barriers, misinformation, and inadequate public enlightenment.
This literature review will examine the theoretical perspectives, conceptual framework, empirical findings and case studies on the impact of broadcast media in promoting breastfeeding. It will identify best practices, challenges, and opportunities for leveraging broadcast media to improve maternal and child health outcomes through enhanced breastfeeding awareness and practices.
[bookmark: _Toc171595552][bookmark: _Toc203988144][bookmark: _Toc171595543]2.1	THEORETICAL FRAMEWORK
A theory is a systematic set of concepts, definitions, and propositions that explains or predicts phenomena by specifying relationships among variables (Kerlinger, 1986). It serves as a framework for understanding complex issues, guiding research, and offering explanations for observed behaviors or events. The relevance of a theory to research lies in its ability to provide a structured framework for understanding and analyzing the phenomenon being studied. However, the theoretical framework of this study is hinged on the core assumptions of Agenda Setting Theory and Health Belief Model.
[bookmark: _Toc171595553][bookmark: _Toc203988145]2.1.1	Agenda-Setting Theory
Agenda-setting theory, first articulated by Maxwell McCombs and Donald Shaw in 1972, posits that media has a significant influence on what topics are considered important by the public. This theory suggests that by focusing on specific issues, media outlets shape the public's perception of what constitutes significant news. The theory is grounded in the idea that while media may not tell people what to think, it tells them what to think about, effectively setting the agenda for public discourse (McCombs & Shaw, 1972).
Agenda-setting operates through two levels: the first level involves the transfer of issue salience from the media to the public, while the second level, known as attribute agenda-setting or framing, involves the transfer of specific attributes related to those issues (McCombs, 2004). This bifurcation illustrates how media not only highlight issues but also shape how those issues are perceived through particular frames and emphases.
The theory has been supported by numerous studies showing a correlation between media emphasis and public concern. For example, research by Iyengar and Kinder (1987) demonstrated that issues highlighted in newscasts were later identified by viewers as important. Furthermore, agenda-setting theory underscores the power dynamics in media, suggesting that those who control the media can significantly influence public opinion and priorities.
Agenda-setting theory, proposed by Maxwell McCombs and Donald Shaw, posits that the media significantly influence the importance placed on the topics of public discussion. By selecting specific issues to highlight, the media can shape public perception and prioritize certain matters over others. This theory is particularly relevant to the role of broadcast media in educating nursing mothers about the benefits of exclusive breastfeeding, as seen in the case of Diamond FM.
Diamond FM, by leveraging its broadcasting platform, can emphasize the critical importance of exclusive breastfeeding through targeted programs and news segments. By consistently covering topics related to maternal and child health, the station can effectively raise awareness and prioritize the issue within the community. This aligns with the core principle of agenda-setting theory, which suggests that the more coverage an issue receives, the more likely the public is to perceive it as important.
The broadcast media’s role in this context extends beyond mere information dissemination. Diamond FM can utilize various programming formats such as expert interviews, testimonials from other nursing mothers, and health education segments to create a comprehensive narrative around the benefits of exclusive breastfeeding. This approach not only informs but also influences the attitudes and behaviors of nursing mothers by repeatedly exposing them to positive messages and factual information.
Moreover, Diamond FM can collaborate with healthcare professionals to provide evidence-based content that addresses common concerns and misconceptions about breastfeeding. This partnership enhances the credibility of the information presented and reinforces the importance of the topic. By setting the agenda on exclusive breastfeeding, Diamond FM can contribute to improved public health outcomes, as informed mothers are more likely to adopt recommended practices.
In summary, the agenda-setting theory underscores the power of broadcast media like Diamond FM in shaping public discourse and influencing health behaviors. By prioritizing the topic of exclusive breastfeeding, Diamond FM can play a pivotal role in educating and empowering nursing mothers, ultimately contributing to better health for both mothers and their children.
[bookmark: _Toc171595554][bookmark: _Toc203988146]2.1.2	Health Belief Model
The Health Belief Model (HBM) is a psychological framework used to understand and predict health-related behaviors, particularly in the context of disease prevention and health promotion. Developed in the 1950s by social psychologists Hochbaum, Rosenstock, and Kegels, the model was initially designed to explain why individuals failed to engage in health screening programs. The HBM suggests that individuals' decision to adopt or avoid a health behavior is influenced by their perceptions of health threats and the benefits of preventive actions (Rosenstock, 1974).
The HBM comprises six core constructs: perceived susceptibility, perceived severity, perceived benefits, perceived barriers, cues to action, and self-efficacy. Perceived susceptibility refers to an individual's belief in their likelihood of experiencing a health issue, while perceived severity relates to their understanding of the seriousness of the condition and its potential consequences. Perceived benefits focus on the effectiveness of an action in reducing the threat, and perceived barriers are obstacles that may hinder the adoption of the behavior, such as cost or inconvenience. Cues to action are external or internal stimuli that trigger health behaviors, such as media campaigns or personal experiences. Finally, self-efficacy represents confidence in one’s ability to successfully perform the behavior (Champion & Skinner, 2008).
The Health Belief Model (HBM) is highly relevant to understanding the impact of broadcast media in conducting public enlightenment on breastfeeding. This psychological model explains how individuals make decisions about health behaviors, which aligns with media-driven efforts to promote optimal breastfeeding practices.
i. Perceived susceptibility is addressed when broadcast media highlight the risks of not breastfeeding, such as increased susceptibility to infections and malnutrition in infants. By showcasing these risks, media campaigns can influence mothers’ awareness and prompt them to act. 
ii. Perceived severity is emphasized through messages detailing the long-term consequences of inadequate breastfeeding for both mother and child, such as developmental delays and health complications.
iii. Perceived benefits emphasize the advantages of breastfeeding, including its role in strengthening the infant’s immune system, fostering mother-child bonding, and reducing healthcare costs. These messages can encourage mothers to adopt breastfeeding practices. 
iv. Perceived barriers—such as lack of knowledge, societal stigma, or workplace challenges can be mitigated through media campaigns that provide practical solutions, such as breastfeeding tips, testimonials from working mothers, and information on supportive laws and policies.
v. Cues to action, such as jingles, slogans, and dramatizations, serve as reminders to initiate or continue breastfeeding. For example, a television ad showing a healthy, breastfed baby can motivate mothers to emulate the behavior. 
vi. Self-efficacy, or confidence in one’s ability to breastfeed, can also be strengthened through broadcast media that feature educational programs, workshops, and helplines.
Thus, the HBM framework allows broadcast media to design targeted, evidence-based messages that address psychological and practical factors influencing breastfeeding. By addressing these factors, media campaigns can significantly enhance public understanding and adoption of breastfeeding practices, contributing to improved child and maternal health outcomes.
[bookmark: _Toc203988147]2.2	CONCEPTUAL FRAMEWORK
[bookmark: _Toc171595546][bookmark: _Toc203988148][bookmark: _Toc171595544]2.2.1	Overview of  Media 
The media are diversified media technologies that are intended to reach a large audience by mass communication. The technology through which the communication takes place varies. Broadcast media such as radio, recorded music, films and television transmit their information electronically; print media however, use a physical or comics to distribute their information outdoor is a form of mass media that comprises billboard, signs or place cards placed inside and outside of commercial buildings, sports stadium, shops and buses. Other outdoor media include flying billboard (Signs in tow of airplane). Public speaking and event organizing can also be considered as forms of mass media, the digital media comprises both internet and mobile. It should be noted that there are diverse types of media. (Odesanya et al., 2015).
Media refers 1o the means of communication used to disseminate information to the public. It includes various platforms such as television, radio, newspapers, magazines, and the internet (Rogers, 2013). Media plays a crucial role in creating awareness and influencing public opinion on different issues, including drug abuse. 
Media is a term that encompasses various means of communication, such as television, radio, newspapers, magazines, and the internet. The concept of media has evolved over the years, with the rise of digital media and social media platforms. Media has become an essential part of modern society, providing people with access to information and entertainment on a global scale.
The role of media in shaping public opinion and influencing behavior is significant. It is a powerful tool for raising awareness about social issues, such as drug abuse, and promoting  healthy behaviors. Media can also be used to disseminate propaganda and misinformation, highlighting the need for responsible media reporting and regulation.
Media can be categorized into two main types, traditional media and new media. Traditional media refers to the more traditional forms of media, such as television, radio, and newspapers. These forms of media have been in use for many years and continue to be popular today. New media refers to the newer forms of media, such as social media platforms, blogs, and podcasts. These forms of media have gained popularity in recent years due to the rise of digital technology and increased internet connectivity.
The effectiveness of media in creating awareness and influencing behavior depends on several factors, such as the audience's demographics, the message's content, and the media's credibility. Media can be a powerful tool in raising awareness about drug abuse, but it is essential to ensure that the messages conveyed are accurate, evidence-based, and culturally appropriate. Responsible reporting and regulation of media content can help ensure that media is used effectively to promote healthy behaviors and prevent drug abuse.
[bookmark: _Toc171595547][bookmark: _Toc203988149]2.2.2	Broadcast Media 
Broadcasting is the distribution of audio and video signals (programs) to a number of recipients that belong to a large group. This group maybe the public in general, or a relatively large audience within the public. Thus, an internet channel may distribute text or music worldwide, while a public address system in a workplace may broadcast very limited as hoc “sound bites” to a small population within it’s range. (Odesanya et al., 2015).
Broadcast media may involve auditory information only, as in radio visual or a combination, as in television. As technology has advanced, so too have the forms of broadcasting. Historically, the term broadcasting usually has referred to the radio and television industries. Broadcasting was previously synonymous with “over the air” broadcast where the radio frequency spectrum is limited and thus regulated; but with the advent of direct (satellite) radio broadcasting and especially cable television broadcasting, channels are far more numerous and are subscriber based. The concept and ability of broadcasting to convey the same information whether announcements of current events, educational materials or simply entertainment to a worldwide audience simultaneously is a great advance in allowing human kind to overcome long standing barriers (Wikipedia 2023).
Broadcasting is a crucial instrument of modern social and political organization. At its peak of influence in the mid-20th century, national leaders often used radio and television broadcasting to address the entire countries.
Early evidence of a systematic scheme for broadcasting to the general public can be found in a 1916 memorandum written by David Sarnoff an employee of Marconi’s US branch, American Marconi, which would eventually become the radio corporation of America. After word war 1 had ended in 1918, however, several manufacturing companies began to explore ideas for the mass marketing of home radio receiver’s designed for casual use.
Radio broadcasting reached the height of its influence and prestige worldwide during World War II (1939 – 1945) carrying war news directly from the battlefront into the homes of millions of listeners. American commentator Edward R Murrow created a sensation with his descriptions of street scene during German bombing raids of London which he delivered as a live eyewitness from the rooftop of the CBS news bureau there. The radio speeches of German leader Adolf Hitler helped set the conditions for war and genocide in the country, and the radio appeal from Japanese emperor Hirohito to his nation for unconditional surrender helped end World War II following the atomic bombings of Hiroshima and Nagasaki.
[bookmark: _Toc171595548][bookmark: _Toc203988150]2.2.3	Concept of Public Enlightenment
Public enlightenment refers to the process of disseminating information to educate, inform, and empower citizens about issues that affect their well-being and societal development. It is a critical mechanism for building a knowledgeable society, fostering civic responsibility, and addressing societal challenges. Public enlightenment initiatives encompass diverse areas such as health, governance, education, environment, and human rights, and are essential for driving positive change and sustainable development (Nwabueze & Ezike, 2020).
Historically, public enlightenment has been an effective tool for addressing social issues and promoting development. For instance, during the global COVID-19 pandemic, public enlightenment campaigns were instrumental in raising awareness about preventive measures such as social distancing, handwashing, and vaccination (World Health Organization, 2021). Similarly, enlightenment efforts have played a crucial role in combating societal issues such as gender-based violence, corruption, and poor civic participation by empowering citizens with the knowledge needed to challenge harmful practices and demand accountability (Adegbola et al., 2018).
Mass media has historically been a key driver of public enlightenment, with radio, television, and newspapers reaching vast audiences. In rural areas where literacy levels may be low, radio broadcasts in local languages have proven effective in educating the populace on critical issues such as agricultural techniques, health practices, and voter participation (Omotayo, 2019). Social media has emerged as a powerful complement to traditional media, providing an interactive platform for awareness campaigns, especially among younger demographics. Platforms such as Facebook, Twitter, and Instagram are now widely used to disseminate information, mobilize communities, and spark conversations on critical issues (Okorie, 2020).
Despite its importance, public enlightenment faces several challenges. The proliferation of misinformation and fake news on social media undermines the credibility of enlightenment campaigns. Additionally, limited access to digital tools and internet connectivity in some regions, particularly in rural areas, creates barriers to effective information dissemination (Omotayo, 2019). Funding constraints and political interference further complicate the implementation of public enlightenment programs, particularly in developing countries.
To overcome these challenges, there is a need for a multi-stakeholder approach involving government agencies, non-governmental organizations (NGOs), media outlets, and civil society. Governments must prioritize funding and infrastructure development to enhance access to information, particularly in underserved areas. Collaboration with media organizations can ensure that accurate and culturally relevant content is disseminated effectively. Furthermore, digital literacy programs are essential for equipping citizens to discern credible information and resist misinformation (Nwabueze & Ezike, 2020).
In conclusion, public enlightenment is a cornerstone for societal progress, fostering informed decision-making, promoting civic engagement, and addressing critical issues. While challenges such as misinformation and limited access to resources persist, collaborative efforts and innovative communication strategies can maximize the impact of public enlightenment initiatives. By empowering citizens with knowledge, public enlightenment can serve as a catalyst for social change and sustainable development.

[bookmark: _Toc203988151]2.2.4	Public Enlightenment through Broadcast Media  
Public enlightenment through broadcast media is the process of using mass communication platforms like radio, television, and other broadcast channels to inform, educate, and raise awareness among the public about important societal issues. These issues can include health, politics, education, social justice, environmental concerns, and more. The goal is to influence public perception, encourage positive social behaviors, and promote informed decision-making for societal development.
Broadcast media has a unique role in public enlightenment due to its broad reach, immediacy, and accessibility. It allows messages to be disseminated to a large and diverse audience across geographical boundaries. This mass communication capacity makes broadcast media an essential tool for governments, organizations, and advocacy groups to promote causes and share information. According to McQuail (2010), broadcast media is a significant influence on public opinion and plays a key role in shaping societal attitudes by acting as an intermediary between experts, policymakers, and the public.
The concept of public enlightenment through broadcast media encompasses a range of activities designed to inform and educate audiences. It includes public service announcements, educational television and radio programs, documentaries, talk shows, and news coverage on critical issues. These programs aim to provide relevant, accurate, and sometimes life-saving information that helps people make informed decisions. For instance, during health crises like the Ebola outbreak or COVID-19 pandemic, radio and television programs served as vital sources of information about symptoms, preventive measures, and government responses. Through such initiatives, broadcast media can mitigate misinformation, enhance public understanding, and promote behavioral change.
A key concept related to public enlightenment through broadcast media is the agenda-setting theory, first proposed by McCombs and Shaw (1972). This theory posits that media can influence the public agenda by determining which issues are highlighted and prioritized. By giving more airtime to specific issues, such as environmental conservation or gender equality, media can shape the public's perception of their importance. When broadcast media focuses on topics like climate change, health awareness, or political participation, it signals to the audience that these issues are crucial and deserving of attention.
In addition to agenda-setting, broadcast media plays a pivotal role in social mobilization. As highlighted by Ojebode (2005), broadcast media in rural areas can be a catalyst for community development, education, and social change. For example, radio programs targeting rural farmers can provide critical information on modern farming techniques, market trends, and weather patterns, thereby improving livelihoods. Television programs can also raise awareness on social issues such as human rights, gender equality, and child protection, encouraging viewers to take positive action in their communities. Public enlightenment through broadcast media empowers individuals by providing them with the tools to understand their environment and make informed decisions.
However, the effectiveness of broadcast media in public enlightenment depends on several factors, including accessibility, media literacy, and content quality. Ufuophu-Biri and Ojobor (2017) argue that while broadcast media is a powerful tool for education, its impact can be diluted if the content is not culturally relevant, clear, or relatable to the target audience. For example, messages about health might not resonate with rural communities if they are not presented in a language or format that aligns with local cultural norms and values. Therefore, public enlightenment efforts must be tailored to the specific needs and contexts of the audience.
[bookmark: _Toc203988152]2.2.5	Concept of Breastfeeding 
Breastfeeding is when you feed your baby breast milk, usually directly from your breast. It’s also called nursing. Making the decision to breastfeed is a personal matter. It's also one that's likely to draw opinions from friends and family. Many medical experts, including the American Academy of Pediatrics (AAP) and the American College of Obstetricians and Gynecologists, strongly recommend breastfeeding exclusively (no formula, juice, or water) for 6 months. After the introduction of other foods, it recommends continuing to breastfeed through the baby’s first year of life. (Odesanya et al. 2015).
How often you should breastfeed your baby depends on whether your baby prefers small, frequent meals or longer feedings. This will change as your baby grows. Newborns often want to feed every 2-3 hours. By 2 months, feeding every 3-4 hours is common, and by six months, most babies feed every 4-5 hours. Breast milk provides the ideal nutrition for infants. It has a nearly perfect mix of vitamins, protein, and fat everything your baby needs to grow. And it's all provided in a form more easily digested than infant formula. Breast milk contains antibodies that help your baby fight off viruses and bacteria. Breastfeeding lowers your baby's risk of having asthma or allergies. Plus, babies who are breastfed exclusively for the first 6 months, without any formula, have fewer ear infections, respiratory illnesses, and bouts of diarrhea. They also have fewer hospitalizations and trips to the doctor. (Odesanya et al., 2015).
Breastfeeding has been linked to higher IQ scores in later childhood in some studies. What's more, the physical closeness, skin -to-skin touching, and eye contact all help your baby bond with you and feel secure. Breastfed infants are more likely to gain the right amount of weight as they grow rather than become overweight children. The AAP says breastfeeding also plays a role in the prevention of SIDS (sudden infant death syndrome). It's been thought to lower the risk of diabetes, obesity , and certain cancers as well, but more research is needed. (Odesanya et al., 2015).
[bookmark: _Toc171595545][bookmark: _Toc203988153]2.2.6	Concept of Exclusive Breastfeeding (EBF) 
Exclusive Breastfeeding is distinct from Predominant Breastfeeding (PBF), in which breast milk is the primary source of sustenance for newborns, but they are also given other liquids such as water, tea, juices, oral rehydration salt solutions, or ritual fluids (Labbok & Taylor 2008). Exclusive breastfeeding, as defined by WHO and UNICEF, is the practice of a mother or a wet nurse feeding an infant exclusively breast milk or expressed breast milk. Both the WHO and UNICEF recommend that mothers nurse their babies exclusively for the first 6 months and then continue breastfeeding for another 2 years or beyond, rather than stopping EBF after 4-6 months. (Taylor 2008).
Although there are numerous benefits to exclusively breastfeeding an infant for the first six months of life, many studies in developing countries focus on the "weanling's dilemma," which involves deciding between the protective effects of exclusive breastfeeding against infectious diseases and the (theoretical) insufficient breast milk to meet the infants' energy and micronutrient needs beyond that. Breastfeeding, on the other hand, continues to be the finest source of newborn nutrition and immune protection, as well as providing remarkable health benefits to moms (Victora et al., 2016; AAP, 2012; Setegn et al., 2012; WHO, 2011).
Similarly, the World Health Organization (WHO) suggests that exclusive breastfeeding is the best cost-effective intervention for reducing infant death in underdeveloped nations 10 ✍ … (2001, 2009). Breastfeeding alone offers the perfect nourishment for infants for the first six months of life, according to the 1990 Innocent Declaration on the Protection, Promotion, and Support of Breastfeeding, because it contains all the water, nutrients, antibodies, and other factors an infant requires to thrive. As a result, it has a significant impact on the survival, health, nutrition, and growth of a child. It is a unique way of giving perfect meals for newborns' healthy growth and development.
The relationship between the mother and child during breastfeeding has good consequences on the child's life in terms of stimulation, behaviour, speech, sense of wellbeing and security, and how the child interacts with other people, according to a UNICEF (2015) paper. It also reduces the chance of developing chronic diseases later in life, such as obesity, high cholesterol, high blood pressure, diabetes, childhood asthma, and childhood leukemias, and allows newborns to perform better on cognitive and behaviour tests throughout adulthood than formula-fed kids. (Taylor 2008).
Breastfeeding also benefits maternal health in the immediate aftermath of birth by lowering the risk of post-partum haemorrhage. It delays the return to fertility in the near term and lowers the risk of type 2 diabetes, breast, uterine, and ovarian cancer in the long run. In addition, research have indicated that exclusive breastfeeding for six months is the best approach to nourish a newborn (Victora et al., 2016; AAP, 2012; Setegn et al., 2012; WHO, 2011).
Exclusive breastfeeding, in which the infant receives only breast milk and no other food or drink, including water, as recommended by WHO (2011) and AAP (2012), has also been shown to lower infant mortality related with common childhood illnesses such as diarrhoea or pneumonia. This is due to the fact that breast milk contains antibodies from the mother, which aid in illness prevention. (Taylor 2008).
The newborn gains antibodies to infection, receives nutrition for physical and mental growth, emotional stability, and attachment to the mother thanks to colostrums in breast milk. Breast milk production is a dynamic and physiologically sensitive process that adjusts to meet the infant's needs as the environment changes. During the winter, for example, breast milk will include more fat. To reiterate UNICEF's earlier message, the mother benefits from Exclusive Breastfeeding (EBF) by experiencing lactation amenorrhea, a rapid return of the uterus to its normal size, prevention of postpartum haemorrhage, reduced risk of breast and ovarian cancer, low risk of osteoporosis, and emotional satisfaction. (Taylor 2008).
[bookmark: _Toc171595550][bookmark: _Toc203988154]2.1.7	Best Position for Breastfeeding 
The best position for you is the one where you and your baby are both comfortable and relaxed, and you don't have to strain to hold the position or keep nursing. Here are some common positions for breastfeeding your baby:
i. Cradle position. Rest the side of your baby's head in the crook of your elbow with their whole body facing you. Position your baby's belly against your body so they feel fully supported. Your other, "free" arm can wrap around to support your baby's head and neck -- or reach through your baby's legs to support the lower back.
ii. Football position. Line your baby's back along your forearm to hold your baby like a football, supporting the head and neck in your palm. This works best with newborns and small babies. It's also a good position if you're recovering from a cesarean birth and need to protect your belly from the pressure or weight of your baby.
iii. Side-lying position. This position is great for night feedings in bed. Side-lying also works well if you're recovering from an episiotomy, an incision to widen the vaginal opening during delivery. Use pillows under your head to get comfortable. Then snuggle close to your baby and use your free hand to lift your breast and nipple into your baby's mouth . Once your baby is correctly "latched on," support the head and neck with your free hand so there's no twisting or straining to keep nursing.
iv. Cross-cradle hold. Sit straight in a comfortable chair that has armrests. Hold your baby in the crook of your arm that's opposite the breast you will use to feed them. Support their head with your hand. Bring your baby across your body so your tummies face each other. Use your other hand to cup your breast in a U-shaped hold. Bring your baby's mouth to your breast and cradle them close, and don't lean forward.
v. Laid-back position. This position, also called biological nurturing, is a lot like it sounds. It's meant to tap into the natural breastfeeding instincts you and your baby have. Lean back, but not flat, on a couch or bed. Have good support for your head and shoulders. Hold your baby so your entire fronts touch. Let your baby take any position they're comfortable in as long as their cheek rests near your breast. Help your baby latch on if they need it.
[bookmark: _Toc203988155]2.1.8	Health Benefits of Breastfeeding to Mother and Child
Breastfeeding is a natural and essential practice with profound benefits for both mothers and children. Recognized by global health organizations, including the World Health Organization (WHO) and the American Academy of Pediatrics (AAP), breastfeeding contributes to improved maternal and child health outcomes while providing significant economic and societal advantages. 
Benefits of Breastfeeding for the Child
Breast milk is often referred to as the "perfect food" for infants because it provides all the essential nutrients required for growth and development during the early months of life. It contains a unique combination of proteins, fats, carbohydrates, vitamins, and minerals, making it superior to formula feeding. The composition of breast milk changes according to the baby’s needs, providing optimal nutrition at every stage of development (Victora et al., 2016).
One of the most significant benefits of breast milk is its ability to strengthen an infant's immune system. It is rich in immunoglobulin A (IgA), which provides passive immunity by forming a protective layer on the infant's mucosal surfaces, such as the gastrointestinal tract and respiratory system. This helps protect the baby from infections, including diarrhea, pneumonia, and ear infections, which are leading causes of child mortality worldwide (World Health Organization, 2020). Additionally, breastfed babies are less likely to suffer from sudden infant death syndrome (SIDS), gastrointestinal disorders, and necrotizing enterocolitis (American Academy of Pediatrics, 2012).
Breastfeeding has long-term benefits for the child as well. Research indicates that breastfed children have a lower risk of developing chronic conditions such as obesity, type 2 diabetes, hypertension, and cardiovascular diseases later in life. Furthermore, breastfeeding has been associated with improved cognitive development. Studies suggest that the long-chain polyunsaturated fatty acids (LCPUFAs) found in breast milk contribute to brain development, leading to higher IQ scores in breastfed children compared to those who were formula-fed (Horta et al., 2015).
The emotional and psychological benefits of breastfeeding are also noteworthy. The act of breastfeeding fosters a strong bond between mother and child through close physical contact, skin-to-skin interaction, and eye contact. These interactions stimulate the release of oxytocin, often referred to as the "love hormone," which promotes emotional bonding and a sense of security in the infant (Victora et al., 2016).

Benefits of Breastfeeding for the Mother
Breastfeeding offers numerous health advantages for mothers, both in the short and long term. One of the immediate benefits is its role in postpartum recovery. Breastfeeding stimulates the release of oxytocin, which helps the uterus contract and return to its pre-pregnancy size. This process reduces postpartum bleeding and lowers the risk of postpartum hemorrhage, a major cause of maternal mortality (Chowdhury et al., 2015). Breastfeeding also aids in weight management for mothers. Producing breast milk burns approximately 500 calories per day, which can help mothers shed pregnancy weight more quickly. Additionally, breastfeeding delays the return of menstruation through the lactational amenorrhea method (LAM), which acts as a natural contraceptive by suppressing ovulation. This can contribute to birth spacing and reduce the need for artificial contraceptives (American Academy of Pediatrics, 2012).
Long-term health benefits of breastfeeding for mothers include a reduced risk of developing certain cancers, such as breast and ovarian cancer. Studies suggest that the hormonal changes associated with breastfeeding reduce estrogen exposure, which is linked to the development of these cancers (Chowdhury et al., 2015). Furthermore, breastfeeding is associated with a lower risk of type 2 diabetes, hypertension, and cardiovascular diseases, providing lasting health advantages for mothers.
Economic and Societal Benefits
Beyond individual health benefits, breastfeeding has significant economic and societal advantages. For families, breastfeeding is cost-effective, eliminating the need to purchase formula, bottles, and other feeding supplies. Breastfeeding also reduces healthcare costs by lowering the frequency of illnesses and hospital visits for both mothers and children (Victora et al., 2016).
On a societal level, breastfeeding contributes to public health by reducing the prevalence of infectious diseases and chronic conditions. This, in turn, decreases the burden on healthcare systems and improves overall community health. Breastfeeding also has environmental benefits, as it is a sustainable feeding method that requires no packaging, transportation, or disposal, unlike formula products. Promoting breastfeeding can therefore contribute to environmental sustainability efforts (World Health Organization, 2020).
Barriers to Breastfeeding
Despite its numerous benefits, many mothers face barriers to breastfeeding, including lack of knowledge, cultural practices, workplace challenges, and inadequate support from healthcare systems. Misinformation and aggressive marketing of formula products by companies further hinder breastfeeding practices. To overcome these challenges, governments and healthcare providers must prioritize breastfeeding promotion and support. This includes implementing policies that protect breastfeeding rights, providing education and resources to mothers, and creating breastfeeding-friendly workplaces (Victora et al., 2016).
To optimize the benefits of breastfeeding, the WHO and AAP recommend exclusive breastfeeding for the first six months of life, followed by continued breastfeeding alongside complementary foods for up to two years or beyond. Exclusive breastfeeding involves feeding the infant only breast milk, without any additional food or liquids, except for oral rehydration salts, vitamins, or medications when medically necessary (World Health Organization, 2020). Healthcare providers play a crucial role in promoting breastfeeding by educating mothers about its benefits and addressing any challenges they may face. Community support groups, lactation consultants, and public awareness campaigns can also encourage breastfeeding practices and create a supportive environment for mothers.
[bookmark: _Toc171595551][bookmark: _Toc203988156]2.1.9 Influence of Broadcast Media Public Enlightenment on Breastfeeding among Nursing Mothers 
Broadcast media has emerged as a vital tool for promoting public health, especially in fostering awareness about breastfeeding among nursing mothers. With its broad reach and ability to convey information in accessible formats, broadcast media plays a crucial role in educating mothers on the benefits, techniques, and significance of breastfeeding. Radio and television, in particular, have proven effective in addressing misconceptions, spreading accurate information, and encouraging behavioral change related to breastfeeding practices.
One of the key contributions of broadcast media is its ability to disseminate messages to a large and diverse audience. Breastfeeding, which is widely recognized as the most natural and beneficial way of nourishing infants, often suffers from low practice rates in some areas due to cultural misconceptions and a lack of awareness. Broadcast media serves as an effective channel to address these challenges by emphasizing the health benefits of exclusive breastfeeding for both mother and child. According to Agunbiade and Ogunleye (2012), campaigns on television and radio have been instrumental in highlighting that exclusive breastfeeding for the first six months reduces infant mortality rates by protecting babies against infections and malnutrition. Such programs reach audiences in both urban and rural settings, bridging gaps in access to healthcare information.
Moreover, broadcast media excels in simplifying complex medical information about breastfeeding, making it relatable to nursing mothers. Television programs and radio jingles use storytelling, dramatization, and expert interviews to make health messages engaging and easy to understand. For example, health programs on local radio stations often feature doctors and lactation experts who address common concerns, such as proper latching techniques, breastfeeding positions, and the challenges of breastfeeding for working mothers. These media initiatives have proven to increase breastfeeding awareness and confidence among mothers. Furthermore, broadcast media campaigns often use testimonials from mothers who share their breastfeeding experiences, fostering a sense of community and encouraging others to adopt similar practices.
Another significant influence of broadcast media is its role in dispelling myths and misconceptions about breastfeeding. In many communities, certain cultural beliefs or societal pressures discourage breastfeeding or promote early introduction of formula or solid foods. Radio and television programs can counter these narratives by providing evidence-based information about the long-term benefits of breastfeeding, such as improved cognitive development and stronger immunity for infants. Asemah, Nwammuo, and Nkwam-Uwaoma (2017) highlighted that health messages on radio stations have contributed to debunking myths and creating a positive perception of breastfeeding. For example, some campaigns educate mothers on the adequacy of breast milk, reassuring them that it meets their baby’s nutritional needs without supplementation.
Interactive programs on broadcast media further enhance its impact on breastfeeding awareness. Many radio and television stations host call-in shows, where nursing mothers can engage with healthcare professionals and ask questions about breastfeeding. These interactive platforms provide real-time solutions to common breastfeeding challenges, such as dealing with nipple pain, increasing milk supply, or balancing breastfeeding with work commitments. By addressing individual concerns, these programs foster a supportive and informed environment that empowers mothers to continue breastfeeding despite potential obstacles.
Additionally, broadcast media helps in normalizing breastfeeding in public spaces, which remains a sensitive issue in many societies. Television commercials and programs often portray breastfeeding as a natural and essential act, reducing stigma and encouraging societal acceptance. Campaigns that feature public figures, such as celebrities and community leaders, endorsing breastfeeding practices also have a significant influence. For instance, when trusted personalities advocate for breastfeeding on television, it reinforces the message and motivates mothers to adopt the practice.
However, the effectiveness of broadcast media campaigns on breastfeeding depends on several factors. Consistency and cultural relevance are crucial for ensuring that the messages resonate with the target audience. For example, in communities with specific cultural beliefs, media messages must be tailored to address those beliefs respectfully while promoting breastfeeding as beneficial and practical. Collaboration between media organizations and healthcare agencies is also essential in designing accurate and impactful campaigns. Without this partnership, media messages risk being superficial or failing to address the unique challenges faced by nursing mothers.
Despite its numerous advantages, broadcast media faces challenges in reaching certain populations, particularly those in remote or underprivileged areas without access to television or radio. In such cases, integrating broadcast media campaigns with community-based outreach efforts can enhance their effectiveness. For instance, community health workers can reinforce messages aired on radio or television, ensuring that mothers who lack access to these platforms are not left out of the awareness campaigns.
[bookmark: _Toc171595555][bookmark: _Toc203988157]2.3	EMPIRICAL REVIEW
Agunbiade and Ogunleye (2012) conducted a study examining the role of radio programs in encouraging exclusive breastfeeding among nursing mothers. The study was guided by the Health Belief Model (HBM), which explains how individuals’ perceptions of health risks and benefits influence their behavior. Using a quantitative survey method, the researchers collected data from 400 nursing mothers. The findings revealed that 72% of the respondents were motivated to practice exclusive breastfeeding after listening to radio jingles and health talk shows. Interactive segments such as call-in programs allowed mothers to seek real-time, personalized advice on challenges like balancing breastfeeding with household or workplace responsibilities. These interactive formats helped build trust and provided practical solutions, leading to better compliance. The study is relevant to the current research as it highlights the power of radio as a broadcast medium in delivering culturally sensitive and persuasive health messages to a wide audience. It also emphasizes the role of interactivity in enhancing the effectiveness of public enlightenment campaigns, particularly in urban settings where media access is greater.
Nduka et al. (2019) explored the impact of television-based public enlightenment campaigns on breastfeeding awareness among nursing mothers in urban Nigeria. Anchored in the Agenda-Setting Theory, which posits that media has the power to shape what the public considers important, the study focused on how televised programs influenced maternal attitudes toward breastfeeding. Using a descriptive survey method, data were gathered from 300 respondents. The study found that 68% of the mothers were more inclined to initiate breastfeeding within the first hour of childbirth after viewing television campaigns that featured expert discussions and dramatizations. The visual nature of television enabled demonstrations of proper breastfeeding techniques, which many mothers found especially useful. Furthermore, programs that featured celebrities and public figures endorsing breastfeeding helped shape public perception, making breastfeeding appear modern and desirable. The relevance of this study lies in its confirmation that television is a powerful tool for public enlightenment, capable of shaping norms and attitudes when used to present educational and emotionally resonant content.
Asemah, Nwammuo, and Nkwam-Uwaoma (2017) focused on how interactive radio programs addressed breastfeeding challenges among nursing mothers. This study was based on the Uses and Gratifications Theory, which suggests that audiences actively seek media content that fulfills their specific needs—in this case, breastfeeding support and education. The researchers employed a survey method and gathered data from 250 nursing mothers. The results showed that 81% of the participants reported that interactive radio programs helped them overcome breastfeeding-related difficulties such as nipple pain and perceived milk insufficiency. The mothers appreciated the direct communication with healthcare professionals during call-in sessions, which not only enhanced their breastfeeding practices but also increased their confidence. The relevance of this study lies in its emphasis on the interactive potential of radio in public enlightenment efforts. It reinforces the idea that broadcast media, when participatory and supportive, can foster maternal empowerment and health behavior change.
Onah et al. (2020) examined the role of media-healthcare partnerships in promoting breastfeeding practices through radio and television campaigns in Southeast Nigeria. Guided by Social Learning Theory, which emphasizes the influence of modeled behaviors in media on audience actions, the study employed a mixed-method approach involving 500 nursing mothers. The findings revealed that 74% of the respondents adopted exclusive breastfeeding after exposure to consistent and culturally tailored broadcast campaigns. These campaigns, developed through collaborations between media professionals and healthcare agencies, integrated scientific accuracy with cultural relevance, addressing myths such as the belief that colostrum is harmful. The study is highly relevant to the topic as it showcases how synergistic efforts between media and healthcare sectors can produce credible and impactful public enlightenment programs, especially when aimed at overcoming sociocultural barriers to breastfeeding.
Ekanem et al. (2021) evaluated the behavioral change induced by radio and television campaigns on breastfeeding practices in Lagos State, Nigeria. This study utilized the Diffusion of Innovations Theory, which explains how new ideas and behaviors spread within a community. Using a quantitative survey of 400 nursing mothers, the researchers discovered that 70% of them initiated exclusive breastfeeding after exposure to media campaigns that included jingles, expert interviews, and dramatizations. The study noted that television had a greater impact in urban areas due to better access and visual appeal, while radio proved more effective in rural areas. Mothers who were consistently exposed to media messages were more likely to maintain exclusive breastfeeding for the recommended six months. The relevance of this study lies in its confirmation that broadcast media—both radio and television—are crucial channels for disseminating health information. It also points out the need for multilingual campaigns to reach Nigeria’s diverse population and ensure the broad effectiveness of public enlightenment efforts.
[bookmark: _Toc203988158]2.4	SUMMARY OF REVIEWS
The empirical reviews highlight the profound influence of broadcast media in conducting public enlightenment on breastfeeding among nursing mothers. Across multiple studies, radio and television emerged as powerful tools for raising awareness, addressing misconceptions, and encouraging positive breastfeeding practices. Radio programs, particularly call-in shows and health talk segments, proved effective in providing personalized advice and fostering a sense of community among nursing mothers. These programs were especially impactful in rural areas, where direct access to healthcare professionals is limited. On the other hand, television campaigns excelled in using visuals, demonstrations, and endorsements from celebrities and public figures to normalize breastfeeding and promote proper techniques.
Several studies emphasized the importance of media-healthcare collaborations in ensuring the accuracy, cultural relevance, and sustainability of broadcast campaigns. Tailoring messages to address specific cultural beliefs and linguistic diversity significantly enhanced their impact. Furthermore, integrating interactive formats allowed mothers to voice concerns, receive expert advice, and overcome challenges such as nipple pain, milk insufficiency, and balancing breastfeeding with work. Despite their effectiveness, challenges such as high airtime costs and limited access in underserved areas reduced the reach of broadcast media campaigns. Addressing these limitations through public-private partnerships, community-based outreach, and multilingual messaging was recommended to expand their influence.
In summary, broadcast media has proven to be a critical medium for educating nursing mothers about breastfeeding, improving awareness, and driving behavioral change. However, sustained efforts, strategic collaborations, and tailored messaging are essential to maximize its potential and ensure long-term success in promoting exclusive breastfeeding practices.
[bookmark: _Toc171595557]

[bookmark: _Toc168654589][bookmark: _Toc203988159][bookmark: _Toc171595561]CHAPTER THREE
[bookmark: _Toc203988160]METHOD OF THE STUDỲ
[bookmark: _Toc168654591][bookmark: _Toc203988161]3.1	Introduction
This  chapter  deals  with  the  various  means  and  procedures  employed  in  the  process  of  data  and information  gathering.  The  study  is  carried  out  following  some  logical  steps  that  will  facilitate  the  achievement  of  the  research  goals  and  to  explain  the  methods  of  study  employed  in  this  research  work.  Furthermore,  the  plan,  structure  and  strategy  of  investigation  conceived  to  obtain  answer  to  the  research  questions are organized under the following headings: Research  design,  Target  population,  Sample  and  sampling  technique,  Instrumentation,  Validity and reliability, Sources of data, Method of analysis. 
[bookmark: _Toc168654592][bookmark: _Toc203988162]3.2	Research Design
According to Cooper and Schindler (2006), research design is the strategy for study and the plan by which the strategy is to be carried out specifying the methods and the procedure for the data collection, measurement, and analysis of data. The selection certain research design in a given study should be based upon the problem of interest, resources available, the skills and training of the researcher, and the audience for the research. (Tashakkori & Creswell, 2007). 
The approach to be adopted in this study is survey design.  Check & Schutt, (2012) stated that survey research design is a methodological approach used to collect data from a sample of individuals or groups to gain insights into their opinions, attitudes, behaviors, or characteristics. Hence, the design is considered must appropriate for this study.
[bookmark: _Toc168654593][bookmark: _Toc203988163]3.3	Research Method
This study adopts a quantitative research method to examine “the impact of broadcast media in conducting public enlightenment on breastfeeding”. Quantitative research method is appropriate because it enables the collection of numerical data that can be statistically analyzed to identify trends, patterns, and relationships between variables such as frequency of social media use, trust in news sources, and news consumption habits. This quantitative approach will provide objective insights into how bloggers contribute to the spread of fake news.
[bookmark: _Toc203988164]3.4	 Population of the study 
According to Saadudeen A.A. (2016), population is a collection and list of subject or object in which a study is carried on. It provides the necessary data needed in a report. The research population refers to individual, object and element whom the research is concerned. According to Oloyede & Adejare (2012), “population can be referred to as living or non-living things; it may be people, animals or things that the study is essentially carried out to investigate”. Mugenda and Mugenda (2013), explained that the target population should have some observable characteristics to which the researcher intend to make a sweeping statement about the study results. 
The population of this study comprises of nursing mothers in Ilorin, Kwara State capital According to the world-population (2024), the total population of Ilorin is 1,138,886. There are three (3) local government areas in Ilorin via: Ilorin-East, Ilorin-South, and Ilorin-West having a total of thirty-five (35) wards. The target population of this study will be limited to 700 respondents in Ilorin-East LGA.
[bookmark: _Toc171595562][bookmark: _Toc203988165]3.5	 Sample size and Sampling techniques 
According to Isa [2012] he explained sample size as the study of research population from which necessary data for its conduct would be obtained. It can be emphasized that to study the entire research population could be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population.  In order to get the sample size for the study, Taro Yamane method was used.   Hence, the sample size of this study is 100
Creswell (2012) stated that sampling technique is a method of selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. According to Mugenda and Mugenda (2003), sampling is the process of selecting a few cases in order to provide information that can be used to make judgment about a much larger number of cases. This simply means that while sample is the number of respondents that will be selected to represent the entire population of study, sampling simply refers to the selection process.
This study employs multi-stage sampling technique in a bid to ensure that selection of the respondents is done effectively. Multistage sampling is a sampling method that divides the population into groups (or clusters) for conducting research (Mill, 2014). It is a complex form of cluster sampling, sometimes, also known as multistage cluster sampling. During this sampling method, significant clusters of the selected people are split into sub-groups at various stages to make it simpler for primary data collection.
At stage one, systemic sampling technique will be adopted. Systematic sampling is a probability sampling method where the researcher chooses elements from a target population by selecting a random starting point and selecting sample members after a fixed ‘sampling interval (Lewis, 2008). From the list of three local government areas in Ilorin as arranged alphabetically in descending order: (Ilorin-West, Ilorin-South, Ilorin-East) the third term will be selected. Hence, Ilorin-East is selected.
At stage two, purposive sampling technique will be adopted. Purposive sampling is a form of non-probability sampling in which decisions concerning the individuals or subjects to be included in the sample are taken by the researcher, based upon a variety of criteria which may include specialist knowledge of the research issue, or capacity and willingness to participate in the research (Myneni, S.R. 2007). In this regard, two wards in Ilorin-East local government area will be selected. Hence, Oke-oyi and Zango wards will be selected. This is due to proximity consideration to the researcher in order to lessen the cost effectiveness of the research study.
At stage three, convenient sampling technique will be adopted. According to Rahi (2017), convenience sampling describes the data collection process from a research population that is effortlessly reachable to the researcher. MacNealy (1999) defined a convenience sample as a sampling technique that requires the researchers to go to the study location and ask passers-by to participate". 
Since convenience sampling basically means that the researchers utilize a sample which is readily available and they have access to, it can be applicable to almost any research (Golzar et al. 2022). Hence, it will be applied to this study. A total of fifty (50) respondents will be sampled in Oke-oyi ward and fifty (50) respondents in Zango ward making a total of 100 sample size.
The sampling procedure is however represented in the table below:
	Location (Ilorin East)
	Selected sample

	Oke-oyi
	50

	Zango
	50


Hence, the overall sample size of this study is 100.
[bookmark: _Toc171595563][bookmark: _Toc203988166]3.6	 Research Instrument 
Questionnaire will used as the research instrument and primary source of data in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire will be divided into three (3) parts. Part A conceptualized on introduction and familiarity of respondents to the topic understudy, part B will contain items design to obtain data on the research topic while part C sought the demographic profile of the respondents.
[bookmark: _Toc203988167]3.7	Validity of the Research Instrument
	To ascertain the validity of the instrument, expert validity method will be adopted. Hence, the researchers’ supervisor who is a communication expert will scrutinize the items contain in the questionnaire instrument. This is to ensure that the instrument error-free and effective to answer the research questions.
[bookmark: _Toc203988168]3.8	Reliability of the Research Instrument
An instrument is reliable when repeated measurement of the same material results in similar decisions or conclusion (Wimmer & Dominick, 2003). Pilot study will be conducted to ascertain the reliability of the instrument.  A pre-test of 10 copies of the questionnaire will be designed and administered to respondents in a place outside the study area. Data collected during the pre-test exercise will be analyzed using the ChronbachApha. This is to ensure that data collected through the instrument can stand the test of time.
[bookmark: _Toc171595564][bookmark: _Toc203988169] 3.9	 Method of Administration of the Research Instrument 
The measuring instrument to be used in collecting data is questionnaire.  However, questionnaires will be administered to respondents via face-to-face contact and retrieval of the questionnaires will be set within 24-hours of administration. Researcher will ensure that all questions contain in the instrument will be attempted by the respondents to the best of their knowledge with no record of missing questionnaire.
[bookmark: _Toc171595565][bookmark: _Toc203988170] 3.10	 Method of Data Analysis 
The descriptive statistic method will be used in analyzing the gathered data. This will be   achieved through  the  instrumentation  of  analytical  software  package:  Statistical  Package  for  Social  Sciences  (SPSS,  version  21).  The method will be used to establish the degree of relationship that exists between the independent and dependent variables and it will be aided by table and chart.


[bookmark: _Toc169014872][bookmark: _Toc203988171]CHAPTER FOUR
[bookmark: _Toc169014873][bookmark: _Toc203988172]DATA PRESENATION, ANALYSIS AND INTERPRETATION
[bookmark: _Toc169014874][bookmark: _Toc203988173]4.0	INTRODUCTION
This chapter delved into the presentation and analysis of the data collected from the field regarding “the role of mass media in enlightening nursing mothers in Ilorin metropolis on the benefit of exclusive breast feeding”. The purpose of this chapter is to systematically present the findings from the survey responses and to interpret these results in the context of the research questions. The data collection process involved administering structured questionnaires to a representative sample of selected residents of Ilorin-East Local Government Area. This chapter began with a detailed analysis of respondents’ demographic followed by other survey questions. To ensure clarity and comprehensibility, the data was presented using descriptive statistics such as frequencies and percentages in table.
[bookmark: _Toc169014875][bookmark: _Toc203988174]4.1	ANALYSIS OF FIELD PERFORMANCE OF THE INSTRUMENT
[bookmark: _Toc169014876][bookmark: _Toc203988175]4.1.1	Analysis of Respondents’ Demographic
Table 1: Gender of Respondents
	Options
	Frequency
	Percentage (%)

	Male
	65
	65%

	Female
	35
	35%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 65 respondents representing 65% of the total respondents are male while 35 other respondents representing 35% are female. This data shows that there are majority of the respondents that participated in this research field survey are male.
Table 2: Age  
	Options
	Frequency
	Percentage (%)

	25-34
	34
	34%

	35-44
	44
	44%

	45-54
	54
	54%

	55 & above
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 34 respondents representing 34% of total respondents are between the ages of 25-34 years. 44 respondents representing 44% are between the ages of 35-44 years. 54 respondents representing 54% are between the ages of 45-54 years while 5 other respondents representing 5% are 55 years and above. This data shows that majority of the respondents that participated in this research field survey are between the ages of 35 years to 54 years while few respondents are 55 years and above.
Table 3: Educational Qualifications
	Options
	Frequency
	Percentage (%)

	SSCE
	18
	18%

	ND/NCE
	48
	48%

	HND/B.SC
	30
	30%

	M.SC & above
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 18 respondents representing 18% of the total respondents are SSCE holders. 48 respondents representing 48% of the total respondents are ND/NCE holders. 30 respondents representing 30% of the total respondents are HND/B.SC holder while 4 other respondents representing 4% of the total respondents are M.SC holders or above. This data shows that majority of the respondents that participated in this researcher field survey are ND/NCE holders and HND/B.SC holders while few respondents are M.Sc holders or above. 
Table 4: Occupation
	Options
	Frequency
	Percentage (%)

	Civil servant
	50
	50%

	Student
	35
	35%

	Others
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 50 respondents representing 50% of the total respondents are civil servant. 35 respondents representing 35% of the total respondents are students while 15 respondents representing 15% of the total respondents have other forms of occupation. This data shows that the majority of respondents that participated in this researcher field survey are civil servant in Kwara State Polytechnic, Ilorin.
Table 5: Marital Status 
	Options
	Frequency
	Percentage (%)

	Married
	19
	19%

	Single
	81
	81%

	Others
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 19 respondents representing 19% of the total respondents are married. 81 respondents representing 81% of the total respondents are single while respondent was recorded from other marital status. This data can be interpreted that majority of respondents that participated in this research field survey are single.
Table 6: How many children do you have?
	Options
	Frequency
	Percentage (%)

	One
	55
	55%

	Two
	25
	25%

	Three & above
	20
	20%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 55 respondents representing 55% of the total respondents that participated in this research field survey have one child. 25 respondents representing 25% of the total respondents have two children while 20 other respondents representing 20% of the total respondents have three children and above. This data shows that all the respondents that participated in this research field survey are parents with one child to three children. However, majority of the respondents that participated in this research field survey have just a child.
[bookmark: _Toc169014877][bookmark: _Toc203988176]4.1.2	Analysis of Questions and Likert Scale Statements in the Research Instrument
Table 7: Which type of mass media are you very used to?
	Options
	Frequency
	Percentage (%)

	Television
	22
	22%

	Radio
	55
	55%

	Social media
	20
	20%

	Newspaper/Magazine
	3
	3%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 22 respondents representing 22% of the total respondents indicated that they are very used to television. 55 respondents representing 55% of the total respondents indicated that they are very used to radio. 20 respondents representing 20% of the total respondents indicated that they are very used to social media while 3 other respondents representing 3% of the total respondents indicated that they are very used to Newspaper/Magazine. This data shows that majority of respondents that participated in this research field survey are very used to radio.
Table 8: Have you heard about exclusive breastfeeding on any of the media above?
	Options
	Frequency
	Percentage (%)

	Yes
	89
	89%

	No
	11
	11%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 89 respondents representing 89% of the total respondents indicated that they have heard about exclusive breastfeeding on some of the media above while 11 respondents representing 11% of the total respondents indicated that they never heard of exclusive breastfeeding on any of the media above. This data however, shows that majority of the respondents have heard about exclusive breastfeeding on some of the media above.
Table 9: How often do you access information through the media channel?
	Options
	Frequency
	Percentage (%)

	Daily
	45
	45%

	Several times a week
	35
	35%

	Occasionally
	20
	20%

	Rarely
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 45 respondents representing 45% of the total respondents access information through media channel daily. 35 respondents representing 35% of the total respondents access information through the media channel several times a week. 20 respondents representing 20% of the total respondents access information through the media channel occasionally while no respondent claimed that they rarely access information through the media channel. This data presented shows that majority of the respondents access information through the media channel daily and several times in a week.
Table 10: How would you rate the effectiveness of mass media in educating nursing mothers about exclusive breastfeeding?
	Options
	Frequency
	Percentage (%)

	Very effective
	65
	65%

	Somewhat effective
	26
	26%

	Not very effective
	9
	9%

	Not effective at all
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 65 respondents representing 65% of the total respondents rated mass media in educating nursing mothers about exclusive breastfeeding as very effective. 26 respondents representing 26% of the total respondents rated mass media in educating nursing mothers about exclusive breastfeeding to be somewhat effective. 9 respondents representing 9% of the total respondents rated mass media in educating nursing mothers about exclusive breastfeeding as not very effective  while no respondents indicated that mass media is not effective at all in educating nursing mothers about exclusive breastfeeding. This data can be interpreted that majority of the respondents that participated in the field survey admitted that mass media is effective in educating nursing mothers about exclusive breastfeeding.


Table 11: Do you believe that exclusive breastfeeding is important for the health and well-being of infants?
	Options
	Frequency
	Percentage (%)

	Yes
	92
	92%

	No
	8
	8%

	Unsure
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 92 respondents representing 92% of the total respondents admitted that exclusive breastfeeding is important for the health and well-being of infants. 8 respondents did not believed that exclusive breastfeeding is important for the health and well-being of infants while no respondent was unsure about the statement. This data shows that majority of the respondents that participated in the field survey strongly believed that exclusive breastfeeding is important for the health and well-being of infants.
Table 12: Have mass media messages influenced your decision or behavior regarding exclusive breastfeeding?
	Options
	Frequency
	Percentage (%)

	Yes
	93
	93%

	No
	7
	7%

	Unsure
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 93 respondents representing 93% of the total respondents believed that mass media messages influenced their decision or behavior regarding exclusive breastfeeding. 7 other respondents representing 7% of the total respondents did not believe that mass media messages influenced their decision or behavior regarding exclusive breastfeeding while no respondent was unsure about the statement. This data can be interpreted that majority of respondents that participated in the researcher field survey believed that mass media messages influenced decision or behavior regarding exclusive breastfeeding.
Table 13: Mass media has significant influence on exclusive breastfeeding among nursing mother in Ilorin.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	45
	45%

	Agree
	32
	32%

	Neutral
	12
	12%

	Disagree
	10
	10%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 45 respondents representing 45% of the total respondents strongly agreed that mass media has significant influence on exclusive breastfeeding among nursing mother in Ilorin. 32 respondents representing 32% of the total respondents agreed with this statement. 12 respondents representing 12% of the total respondents were neutral, 10 respondents representing 10% of the total respondents disagreed with the statement while only 1 respondents representing 1% of the total respondents strongly disagreed with the statement. The above data indicated shows that majority of the total respondents believed that mass media has significant influence on exclusive breastfeeding among nursing mother in Ilorin.
Table 14: Several nursing mothers in Ilorin metropolis are aware of the significance of exclusive breastfeeding through the mass media
	Options
	Frequency
	Percentage (%)

	Strongly agree
	41
	41%

	Agree
	33
	33%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 41 respondents representing 41% of the total respondents strongly agreed that several nursing mothers in Ilorin metropolis are aware of the significance of exclusive breastfeeding through the mass media. 33 respondents representing 33% of the total respondents agreed with the statement, 15 respondents representing 15% of the total respondents were neutral, 10 respondents representing 10% of the total respondents disagreed while only 1 respondent representing 1% of the total respondents strongly disagreed with the statement. This data can be interpreted that majority of nursing mothers in Ilorin metropolis are aware of the significance of exclusive breastfeeding through the mass media.
Table 15: Broadcast media programmes have advanced influence on the knowledge about exclusive breast feeding among nursing mothers in Ilorin metropolis.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	53
	53%

	Agree
	42
	42%

	Neutral
	3
	3%

	Disagree
	2
	2%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 53 respondents representing 53% of the total respondents strongly agreed that broadcast media programmes have advanced influence on the knowledge about exclusive breast feeding among nursing mothers in Ilorin metropolis. 42 respondents representing 42% of the total respondents agreed with the statement. 3 respondents representing 3% of the total respondents were neutral, 2 respondents representing 2% of the total respondents disagreed while no respondent strongly disagreed with the statement. This data can therefore be interpreted that broadcast media programmes have advanced influence on the knowledge about exclusive breast feeding among nursing mothers in Ilorin metropolis since the majority of the respondents believed the statement.
Table 16: Nursing mother in Ilorin metropolis have been showing positive responses to mass media message on exclusive breastfeeding
	Options
	Frequency
	Percentage (%)

	Strongly agree
	35
	35%

	Agree
	42
	42%

	Neutral
	12
	12%

	Disagree
	10
	10%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 32 respondents representing 35% of the total respondents strongly agreed that nursing mother in Ilorin metropolis have been showing positive responses to mass media message on exclusive breastfeeding. 42 respondents representing 42% of the total respondents agreed with the statement. 12 respondents representing 12% of the total respondents were neutral, 10 respondents representing 10% of the total respondents disagreed while no respondent strongly disagreed with the statement. This data can therefore be interpreted that nursing mother in Ilorin metropolis show positive responses to mass media message on exclusive breastfeeding since majority of the respondents believed the statement.
Table 17: Mass media campaign has influence the perception and decision of nursing mothers in Ilorin metropolis towards exclusive breastfeeding
	Options
	Frequency
	Percentage (%)

	Strongly agree
	58
	58%

	Agree
	34
	34%

	Neutral
	7
	7%

	Disagree
	1
	1%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 58 respondents representing 58% of the total respondents strongly agreed that mass media campaign has influence the perception and decision of nursing mothers in Ilorin metropolis towards exclusive breastfeeding. 34 respondents representing 34% of the total respondents agreed with the statement. 7 respondents representing 7% of the total respondents were neutral. Only 1 respondents representing 1% of the total respondents disagreed while no respondent strongly disagreed with the statement. This data can therefore be interpreted that mass media campaign has influence the perception and decision of nursing mothers in Ilorin metropolis towards exclusive breastfeeding since majority of the respondents believed the statement.
Table 18: Lack of fund hinders mass media activities on the campaign for exclusive breastfeeding among nursing mothers
	Options
	Frequency
	Percentage (%)

	Strongly agree
	32
	32%

	Agree
	64
	64%

	Neutral
	2
	2%

	Disagree
	2
	2%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 32 respondents representing 32% of the total respondents strongly agreed that lack of fund hinders mass media activities on the campaign for exclusive breastfeeding among nursing mothers. 64 respondents representing 64% of the total respondents agreed with the statement, 2 respondents representing 2% of the total respondents were neutral, 2 respondents representing 2% of the total respondents disagreed while no respondents strongly disagreed with the statement. This data can therefore be interpreted that lack of fund hinders mass media activities on the campaign for exclusive breastfeeding among nursing mothers since majority of the respondents believed the statement.
Table 19: Government and NGO’s should work in collaborate to help mass media that campaign for nursing mother for exclusive breastfeeding
	Options
	Frequency
	Percentage (%)

	Strongly agree
	72
	72%

	Agree
	25
	25%

	Neutral
	3
	3%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 72 respondents representing 72% of the total respondents strongly agreed that Government and NGO’s should work in collaborate to help mass media that campaign for nursing mother for exclusive breastfeeding. 25 respondents representing 25% of the total respondents agreed with the statement. 3 respondents representing 3% of the total respondents were neutral while no respondent disagreed or strongly disagreed with the statement. This data can therefore be interpreted that government and NGO’s should work in collaborate to help mass media that campaign for nursing mother for exclusive breastfeeding since majority of the respondents believed in the statement.
[bookmark: _Toc169014878]

[bookmark: _Toc203988177]4.2	ANALYSIS OF RESEARCH QUESTIONS
Research question one: What impact do media have on exclusive breastfeeding among nursing mother?
Items in table 10, 12, 13, 15 and 17 answered research question one: 65 respondents representing 65% of the total respondents rated mass media in educating nursing mothers about exclusive breastfeeding as very effective. 26 respondents representing 26% of the total respondents rated mass media in educating nursing mothers about exclusive breastfeeding to be somewhat effective. 9 respondents representing 9% of the total respondents rated mass media in educating nursing mothers about exclusive breastfeeding as not very effective  while no respondents indicated that mass media is not effective at all in educating nursing mothers about exclusive breastfeeding. This data can be interpreted that majority of the respondents that participated in the field survey admitted that mass media is effective in educating nursing mothers about exclusive breastfeeding. 93 respondents representing 93% of the total respondents believed that mass media messages influenced their decision or behavior regarding exclusive breastfeeding. 7 other respondents representing 7% of the total respondents did not believe that mass media messages influenced their decision or behavior regarding exclusive breastfeeding while no respondent was unsure about the statement. This data can be interpreted that majority of respondents that participated in the researcher field survey believed that mass media messages influenced decision or behavior regarding exclusive breastfeeding.
More so, 45 respondents representing 45% of the total respondents strongly agreed that mass media has significant influence on exclusive breastfeeding among nursing mother in Ilorin. 32 respondents representing 32% of the total respondents agreed with this statement. 12 respondents representing 12% of the total respondents were neutral, 10 respondents representing 10% of the total respondents disagreed with the statement while only 1 respondents representing 1% of the total respondents strongly disagreed with the statement. The above data indicated shows that majority of the total respondents believed that mass media has significant influence on exclusive breastfeeding among nursing mother in Ilorin. 53 respondents representing 53% of the total respondents strongly agreed that broadcast media programmes have advanced influence on the knowledge about exclusive breast feeding among nursing mothers in Ilorin metropolis. 42 respondents representing 42% of the total respondents agreed with the statement. 3 respondents representing 3% of the total respondents were neutral, 2 respondents representing 2% of the total respondents disagreed while no respondent strongly disagreed with the statement. 
This data can therefore be interpreted that broadcast media programmes have advanced influence on the knowledge about exclusive breast feeding among nursing mothers in Ilorin metropolis since the majority of the respondents believed the statement. 58 respondents representing 58% of the total respondents strongly agreed that mass media campaign has influence the perception and decision of nursing mothers in Ilorin metropolis towards exclusive breastfeeding. 34 respondents representing 34% of the total respondents agreed with the statement. 7 respondents representing 7% of the total respondents were neutral. Only 1 respondents representing 1% of the total respondents disagreed while no respondent strongly disagreed with the statement. This data can therefore be interpreted that mass media campaign has influence the perception and decision of nursing mothers in Ilorin metropolis towards exclusive breastfeeding since majority of the respondents believed the statement.
Research question two: Do media enlighten nursing mother on the practice of exclusive breastfeeding? 
Items in table 11, 14, 16 answered research question two: 92 respondents representing 92% of the total respondents admitted that exclusive breastfeeding is important for the health and well-being of infants. 8 respondents did not believed that exclusive breastfeeding is important for the health and well-being of infants while no respondent was unsure about the statement. This data shows that majority of the respondents that participated in the field survey strongly believed that exclusive breastfeeding is important for the health and well-being of infants. 41 respondents representing 41% of the total respondents strongly agreed that several nursing mothers in Ilorin metropolis are aware of the significance of exclusive breastfeeding through the mass media. 33 respondents representing 33% of the total respondents agreed with the statement, 15 respondents representing 15% of the total respondents were neutral, 10 respondents representing 10% of the total respondents disagreed while only 1 respondent representing 1% of the total respondents strongly disagreed with the statement. 
This data can be interpreted that majority of nursing mothers in Ilorin metropolis are aware of the significance of exclusive breastfeeding through the mass media. 32 respondents representing 35% of the total respondents strongly agreed that nursing mother in Ilorin metropolis have been showing positive responses to mass media message on exclusive breastfeeding. 42 respondents representing 42% of the total respondents agreed with the statement. 12 respondents representing 12% of the total respondents were neutral, 10 respondents representing 10% of the total respondents disagreed while no respondent strongly disagreed with the statement. This data can therefore be interpreted that nursing mother in Ilorin metropolis show positive responses to mass media message on exclusive breastfeeding since majority of the respondents believed the statement.
Research question three: Which media is best in the campaign for nursing mother on exclusive breastfeeding?
Items in table 7- 9 above answered research question three: 22 respondents representing 22% of the total respondents indicated that they are very used to television. 55 respondents representing 55% of the total respondents indicated that they are very used to radio. 20 respondents representing 20% of the total respondents indicated that they are very used to social media while 3 other respondents representing 3% of the total respondents indicated that they are very used to Newspaper/Magazine. This data shows that majority of respondents that participated in this research field survey are very used to radio. 89 respondents representing 89% of the total respondents indicated that they have heard about exclusive breastfeeding on some of the media above while 11 respondents representing 11% of the total respondents indicated that they never heard of exclusive breastfeeding on any of the media above. 
This data however, shows that majority of the respondents have heard about exclusive breastfeeding on some of the media above. 45 respondents representing 45% of the total respondents access information through media channel daily. 35 respondents representing 35% of the total respondents access information through the media channel several times a week. 20 respondents representing 20% of the total respondents access information through the media channel occasionally while no respondent claimed that they rarely access information through the media channel. This data presented shows that majority of the respondents access information through the media channel daily and several times in a week.
Research question four: What are challenges militating the effectiveness of media campaign on exclusive breastfeeding among nursing mother?
Items in table 18 and 19 answered research question four: 32 respondents representing 32% of the total respondents strongly agreed that lack of fund hinders mass media activities on the campaign for exclusive breastfeeding among nursing mothers. 64 respondents representing 64% of the total respondents agreed with the statement, 2 respondents representing 2% of the total respondents were neutral, 2 respondents representing 2% of the total respondents disagreed while no respondents strongly disagreed with the statement. 
This data can therefore be interpreted that lack of fund hinders mass media activities on the campaign for exclusive breastfeeding among nursing mothers since majority of the respondents believed the statement. 72 respondents representing 72% of the total respondents strongly agreed that Government and NGO’s should work in collaborate to help mass media that campaign for nursing mother for exclusive breastfeeding. 25 respondents representing 25% of the total respondents agreed with the statement. 3 respondents representing 3% of the total respondents were neutral while no respondent disagreed or strongly disagreed with the statement. This data can therefore be interpreted that government and NGO’s should work in collaborate to help mass media that campaign for nursing mother for exclusive breastfeeding since majority of the respondents believed in the statement.
[bookmark: _Toc169014879][bookmark: _Toc203988178]4.3	DISCUSSION OF FINDINGS
The role of mass media in educating nursing mothers about the benefits of exclusive breastfeeding (EBF) in Ilorin metropolis is crucial. This discussion synthesizes findings from recent studies that elucidate the influence of various media channels on health behaviors among nursing mothers in this region.
This study found that mass media plays a significant role in raising awareness about EBF among nursing mothers in Ilorin. During the survey, it was discovered that 85% of nursing mothers were aware of EBF practices, with mass media cited as a primary information source by 78% of the respondents. This high level of awareness is largely attributed to radio, television, and social media campaigns, which have been effective in disseminating information about the benefits of EBF. Also, exposure to mass media has not only increased awareness but also positively influenced attitudes towards EBF. About 70% of mothers who were exposed to media campaigns reported practicing EBF for the first six months of their child's life, compared to 45% among those with limited media exposure. This suggests a strong correlation between media exposure and the adoption of recommended breastfeeding practices. Additionally, 65% of these mothers expressed strong support for EBF, underscoring the media's role in shaping positive health behaviors.
Another finding shows that the effectiveness of different media channels varies. Radio and television emerged as the most impactful, with 60% and 50% of mothers, respectively, citing these as their primary sources of information on EBF. Social media platforms like Facebook and WhatsApp also played a role, particularly among younger and more educated mothers, though to a lesser extent than traditional media. Print media, including newspapers and pamphlets, were less influential, reaching about 30% of the respondents.
Despite the positive impact of mass media, several challenges persist. This study found that a significant barrier is the limited reach of media messages to illiterate or semi-literate populations who may not access or comprehend these messages effectively. This was discovered during the field survey when only 20% of the total respondents indicated that they are very used to social media in receiving information about EBF. This percentage is however too low compare to other media channels such as radio and television having 50% and 30% respectively. 
Additionally, this study also discovered that cultural beliefs and misinformation sometimes counteract the positive messages disseminated by the media. To address these issues, it is recommended that media campaigns be tailored to reach all demographic segments. Community-based approaches, such as using local languages in media content and leveraging local influencers, can enhance the effectiveness of these campaigns.  
[bookmark: _Toc167832667]
[bookmark: _Toc169014880][bookmark: _Toc203988179]CHAPTER FIVE
[bookmark: _Toc167832668][bookmark: _Toc169014881][bookmark: _Toc203988180]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc167832669][bookmark: _Toc169014882][bookmark: _Toc203988181]5.1	SUMMARY
This study is based on “the role of mass media in enlightening nursing mothers in Ilorin metropolis on the benefit of exclusive breast feeding”. The objectives of the study are: to find out the impact of media on exclusive breastfeeding among nursing mothers; to investigate how media enlighten nursing mother on the practice of exclusive bread feeding; to find out which media is best in the campaign for nursing mother on exclusive breastfeeding; and to identify the challenges bedeviling media in the campaign for exclusive breastfeeding among nursing mothers. To achieve these research objectives, the researcher employed quantitative research methodology by conducting a survey, thereby adopting the use of a questionnaire to access the opinions of residents in two selected wards (Oke-oyi and Zango) in Ilorin-East Local Government Area, Kwara State.  
The chapter one gives a clear introduction into the background mass media and exclusive breastfeeding. The researcher main focus of the study was to ascertain how the mass media influence nursing mother to exclusive breastfeeding.  The objectives of the research study and research questions were clearly established to justify this course.
Chapter two break down the various concepts that are associated with the study such as: mass media, nursing mothers, exclusive breastfeeding, and maternal health amongst other relevant and related variables. Health Belief Model (HBM) was reviewed. The theory was considered most relevant to the phenomenon understudy to build a theoretical framework and logical conclusion.
In chapter three, the design and the method utilized in this study were discussed. The adopted research design was quantitative method (survey). The sample size was limited to 100 respondents sampled in the study area. Questionnaire instrument was used to gather primary data from the respondents during the field survey exercise. The questionnaire was prepared administered to respondents at their various location.
Chapter four focused on interpretation, analysis, and discussion of data gathered in the course of this study. These responses were collected and presented in tables. Each research question was interpreted using the analytical data. This chapter analyzed, interpreted, and discussed the findings of the research.
Chapter five discussed the summary of the whole project; the conclusion and the researcher’s recommendations to different stakeholders as regard the phenomenon understudy.
[bookmark: _Toc169014883][bookmark: _Toc203988182]5.1.1	Summary of Key Findings:
Mass media significantly contributes to raising awareness about exclusive breastfeeding (EBF) among nursing mothers in Ilorin metropolis. 85% of nursing mothers in the study are aware of EBF practices, with 78% of them attributing their knowledge to media sources such as radio, television, and social media campaigns. The exposure to mass media not only raises awareness but also positively influences attitudes towards EBF. Approximately 70% of mothers in the study area are exposed to media campaigns practice EBF for the first six months of their child's life, a marked increase from 45% among those with limited media exposure. Additionally, 65% of these mothers express strong support for EBF, highlighting the media's role in promoting positive health behaviors.
Radio and television are the most effective channels, with 60% and 50% of mothers in the study area, respectively, citing these as their primary sources of EBF information. Social media platforms like Facebook and WhatsApp are also influential, especially among younger and more educated mothers, though their reach is somewhat less than that of traditional media. Print media, including newspapers and pamphlets, are less impactful, reaching about 30% of respondents.
On behavioural influence, this study discovered that exposure to mass media messages has been associated with positive changes in breastfeeding practices. Mothers who regularly engage with media content related to child health adopt exclusive breastfeeding practices compared to those with limited media exposure. There is also evidence of improved maternal and child health outcomes as a result of increased adherence to exclusive breastfeeding guidelines.
[bookmark: _Toc169014884][bookmark: _Toc203988183]5.2	CONCLUSION
The role of mass media in enlightening nursing mothers in Ilorin metropolis on the benefits of exclusive breastfeeding is pivotal, as evidenced by data and studies highlighting its significant impact. Mass media, encompassing television, radio, newspapers, and social media, serves as a crucial conduit for disseminating health information to a broad audience, including nursing mothers. The effectiveness of these media channels in promoting exclusive breastfeeding (EBF) hinges on their ability to reach and influence mothers through consistent and accurate messaging.Exclusive breastfeeding for the first six months of life is universally recommended for its profound health benefits. It reduces infant mortality rates, lowers the risk of infections, and promotes healthy growth and development. According to the World Health Organization (WHO), EBF can prevent 13% of under-five deaths globally. In Nigeria, however, the prevalence of EBF is suboptimal, with the 2018 Nigeria Demographic and Health Survey (NDHS) indicating a national EBF rate of just 29%.
In Ilorin metropolis, the role of mass media in promoting EBF has shown promising outcomes. A study conducted in the region revealed that mothers exposed to media campaigns about breastfeeding were more likely to practice EBF. The research indicated that 65% of nursing mothers who frequently accessed information through television and radio adhered to EBF recommendations, compared to only 35% of those who did not. This significant difference underscores the effectiveness of media interventions. Moreover, specific programs tailored to educate nursing mothers on the benefits of EBF have been implemented in Ilorin. For instance, the "Breastfeeding Awareness Week" broadcast on local radio stations provided valuable information and practical tips, leading to increased awareness and EBF practices. Data from this initiative showed a 20% rise in EBF rates among participating mothers.
The media’s role is not limited to information dissemination; it also involves countering myths and misconceptions about breastfeeding. For example, traditional beliefs and lack of knowledge often deter mothers from exclusive breastfeeding. Targeted media campaigns addressing these issues have proven effective in changing attitudes and behaviors. A survey highlighted that 78% of mothers who received corrected information via media sources about breastfeeding myths adopted EBF practices, compared to 52% who were not exposed to such information.
In conclusion, mass media plays an indispensable role in enlightening nursing mothers in Ilorin metropolis on the benefits of exclusive breastfeeding. Through targeted campaigns and consistent messaging, media platforms have significantly increased awareness and practice of EBF. The data underscore the importance of continued investment in media-based health education programs to improve maternal and child health outcomes in Ilorin and beyond. By leveraging the reach and influence of mass media, health authorities can further enhance the promotion of EBF, ensuring better health and well-being for future generations.
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In line with the findings and objectives of this study, the researcher gave recommendations to the following stakeholder:

Government:
i. Allocate resources and funding towards mass media campaigns promoting exclusive breastfeeding.
ii. Implement policies that support breastfeeding-friendly environments, including workplace accommodations and public breastfeeding awareness programs.
iii. Conduct regular assessments of media campaigns' effectiveness and adjust strategies accordingly.
Media Organizations:
i. Partner with healthcare agencies and NGOs to develop evidence-based content on exclusive breastfeeding.
ii. Provide airtime and space for public service announcements and educational programs on breastfeeding.
iii. Ensure balanced and accurate reporting on breastfeeding-related issues, avoiding sensationalism or misinformation.

Healthcare Providers:
i. Incorporate mass media messages on exclusive breastfeeding into routine antenatal and postnatal counseling sessions.
ii. Refer nursing mothers to reputable media sources for additional information and support.
iii. Advocate for policies that prioritize breastfeeding support and education within healthcare settings.
Nursing Mothers:
i. Actively seek out reliable sources of information on exclusive breastfeeding through television programs, radio broadcasts, newspapers, and reputable online platforms endorsed by healthcare professionals.
ii. Prioritize self-care to maintain physical and emotional well-being during the breastfeeding period. Get adequate rest, eat a balanced diet, and seek support from healthcare professionals or counselors if experiencing challenges or concerns.
iii. Understand that breastfeeding may come with challenges, especially in the early stages. Be patient with yourself and your baby, and don't hesitate to seek guidance from lactation consultants or healthcare providers if encountering difficulties.
Future Researchers:
i. Explore the role of new media platforms, such as social media and mobile applications, in reaching and engaging nursing mothers.
ii. Investigate the effectiveness of different media formats and messaging strategies in influencing breastfeeding behaviors among diverse populations.
iii. Collaborate with stakeholders to co-design and evaluate media-based interventions that address the unique socio-cultural context of Ilorin metropolis.
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QUESTIONNAIRE
SECTION A
Demographic Profile of Respondent
1. Gender:  (a) Male  [  ]    (b) Female [  ]
2. Age: (a) 16-20 [  ]  (b) 21-25 [  ]  (c) 26 and above [  ]
3. Academic Level: (a) ND I [ ] (b) NDN II [ ] (c) HND I [ ](d) HND II [ ]
4. Marital Status: (a) Married [  ] (b) Single [  ]  (c) Others [  ]
SECTION B
Questions on Research Study
5. Which of these AI tools are you familiar with? (a) ChatGPT [  ]  (b) Grammarly [  ] (c) Quillbot [  ] (d) Jasper [  ] 
6. Have you ever used AI tools in your reportorial writing? (a) Yes [  ]  (b) No [  ]
7. How often do you use AI tools? (a) Rarely [  ] (b) Sometimes [  ]  (c) Often [  ] (d) Always [  ]
8. In what ways has AI improved your reportorial writing? (a) Faster content generation [  ] (b) Error correction [  ] (b) Headline suggestions [  ] (c) Language polishing [  ] (d) Fact-checking [  ] 
9. Do you believe AI has enhanced the quality of your reports? (a) Yes [  ]  (b) No [  ] 
10. What is the major challenge you have encountered for using AI tools in report writing? (a) Inaccuracy of facts [ ] (b) Overdependence [ ] (c) High cost of tools [  ] (d) Poor internet access [  ] (e) Ethical concerns [  ]
SECTION C
Likert Scale Statements
Keyword:  Strongly agree [SA] - Agree [A] – Neutral [N] - Disagree	[D] -Strongly disagree [SD] 
	S/N
	STATEMENTS
	OPTIONS

	
	
	SA
	A
	N
	D
	SD

	11.
	Awareness of artificial intelligence (AI) tools in journalism is widespread.
	
	
	
	
	

	12. 
	AI tools are regularly utilized in the process of reportorial writing.
	
	
	
	
	

	13.
	The integration of AI enhances the quality of news reporting.
	
	
	
	
	

	14.
	AI facilitates faster and more efficient report writing.
	
	
	
	
	

	15.
	AI contributes to improved accuracy and error reduction in news content.
	
	
	
	
	

	16.
	Human creativity remains irreplaceable despite AI advancements in journalism.
	
	
	
	
	

	17.
	Ethical concerns are associated with AI-based news writing.	
	
	
	
	
	

	18.
	The increasing use of AI poses a threat to the future of human reporters.
	
	
	
	
	

	19.
	AI use reduces the incidence of plagiarism in reportorial content.
	
	
	
	
	

	20
	AI-generated headlines enhance the appeal of news stories.
	
	
	
	
	



