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Abstract
This study examines audience perception regarding the influence of Facebook as a tool that promotes immoral behavior among Polytechnic students, with a focus on Kwara State Polytechnic. While Facebook is widely used for social interaction and academic networking, concerns have emerged about its role in encouraging indecent dressing, cyberbullying, sexual content sharing, and other forms of moral degradation among youths. Anchored on Social Learning Theory, Media Effects Theory, and Technological Determinism Theory, the study investigates how students interpret and respond to content that may undermine societal values. Using a quantitative research design and descriptive survey method, data were collected through structured questionnaires administered to 100 randomly selected students across various departments. Results reveal that 74% of respondents believe Facebook significantly contributes to the spread of immoral behavior, while 68% admit to encountering content they perceive as morally inappropriate on the platform. Furthermore, 61% associate frequent exposure to such content with changes in peer behavior and value orientation. The study recommends increased media literacy education, parental guidance, and institutional monitoring of online activities to help mitigate the adverse influence of Facebook. It concludes that while Facebook offers various benefits, its unchecked use poses moral risks that require urgent attention from stakeholders in the educational and communication sectors.
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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study 
The rapid development and widespread use of social media platforms have transformed the ways people communicate, interact, and learn in the 21st century. Social media platforms are online applications and websites that enable users to create and share content, such as text, images, videos, and audio, as well as to communicate and interact with others across different locations and contexts. Some examples of popular and widely used social media platforms are Facebook, Twitter, Instagram, YouTube, TikTok, and WhatsApp. According to the Global Digital Report 2022, there are over 4.2 billion active social media users worldwide, accounting for more than 53% of the global population¹. Among them, Facebook has the largest number of monthly active users, reaching over 2.9 billion as of June 2022. Facebook offers various features and functions for users to communicate, share, and interact with others, such as posting status updates, photos, videos, stories, and live streams, sending and receiving messages, joining and creating groups and pages, liking and commenting on others’ posts, and participating in online events and activities.
One of the groups that extensively use Facebook and other social media platforms are students, who are enrolled in secondary schools and tertiary institutions that offer vocational and technical education and training. Thus, the study is specifically based on polytechnic undergraduate students, who are pursuing diplomas or degrees in various fields of study, such as engineering, business, information technology, and health sciences. These students are in a crucial stage of their personal and academic growth, as they prepare themselves for their future careers and roles in society. Social media platforms, such as Facebook, provide them with opportunities and challenges in their learning progress. On the one hand, social media platforms can enhance their learning outcomes and experiences, by facilitating access to information, resources, and networks, supporting collaboration and communication, and fostering engagement and motivation³⁴. For instance, students can use social media platforms to search for relevant information, access online courses and materials, join online communities and groups, exchange ideas and feedback, and participate in online quizzes and games. On the other hand, social media platforms can also pose risks and threats to their learning progress and well-being, by exposing them to inappropriate and harmful content, distracting them from their academic tasks, and influencing their moral values and behaviors⁵ . For example, students can encounter cyberbullying, hate speech, fake news, pornography, and violence on social media platforms, which can affect their mental health and safety. Moreover, students can be addicted to social media platforms, which can reduce their attention span, concentration, and productivity. Furthermore, students can be influenced by the norms and values of social media platforms, which can shape their moral judgments and actions.
Moral values and behaviors refer to the principles and actions that guide individuals to distinguish between right and wrong, good and bad, and desirable and undesirable in their personal and social lives. Moral values and behaviors are influenced by various factors, such as culture, religion, family, education, and media. Culture and religion provide the moral frameworks and codes that define the norms and expectations of a society or a group. Family and education provide the moral socialization and guidance that shape the moral development and identity of an individual. Media, as a form of mass communication, provide the moral information and persuasion that affect the moral beliefs and attitudes of an individual. Social media platforms, as a form of media, can have a significant impact on the moral values and behaviors of their users, especially the youth, who are more susceptible and impressionable to the messages and influences of social media platforms. Social media platforms can expose users to diverse and conflicting moral perspectives and issues, which can challenge and change their moral views and decisions. Social media platforms can also create and reinforce moral norms and pressures, which can influence and regulate their moral actions and reactions.
However, the impact of social media platforms on the moral values and behaviors of polytechnic undergraduate students is not well understood and explored, as most of the existing studies focus on other groups of students, such as secondary school students and university students . Therefore, there is a need to investigate and understand how polytechnic undergraduate students perceive and experience the role of Facebook in shaping their moral values and behaviors. This study aims to fill this gap by exploring the audience perception of the influence of Facebook as a tool for immoralities among polytechnic undergraduate students. 
1.2 Statement of the Problem
Facebook has become a popular and influential social media platform among polytechnic undergraduate students, who use it for various purposes, such as entertainment, education, socialization, and accessing information. This extensive use of Facebook has transformed how students interact, communicate, and even how they view themselves and society. However, along with the benefits, there are concerns that the platform may influence the moral development and conduct of these students, who are in a critical phase of their personal and academic growth.
The rapid exposure to diverse information, images, opinions, and cultures on Facebook may challenge or shape students' values, beliefs, and behaviors. Specifically, Facebook exposes users to various content, some of which may include explicit language, depictions of violence, misinformation, and behaviors or lifestyles that may conflict with cultural and societal norms. Such exposure has the potential to influence students’ moral values, possibly encouraging behaviors or attitudes deemed socially inappropriate or "immoral" within their communities. The extent and nature of this influence, however, remain under-researched, especially among polytechnic students in Nigeria, where cultural expectations around morality are strongly emphasized.
Moreover, peer dynamics on Facebook, including the desire for social acceptance and popularity, may encourage students to engage in or support behaviors that contradict their moral beliefs. Students may feel pressured to conform to trends, lifestyles, or opinions popular on social media, even if these go against their personal or cultural values. This creates a complex scenario where Facebook functions not only as a communication tool but also as a platform that can reinforce or challenge moral standards.
Given the growing concerns about the potential for Facebook to serve as a conduit for what some may perceive as “immoral” behaviors, it is essential to examine how polytechnic undergraduate students perceive and experience the platform’s influence on their values and actions. This study seeks to address this gap by investigating the frequency, nature, and pattern of Facebook usage among these students, exploring their attitudes towards the moral impact of the platform, and identifying specific types of content or interactions perceived as contributing to immoral behaviors.
1.3 Objectives of the Study
The main objectives of this study are:
1. To examine the frequency, nature and pattern of Facebook usage among polytechnic undergraduate students, and the factors that influence their usage patterns.
2. To explore the perceptions and attitudes of polytechnic undergraduate students regarding the impact of Facebook on their moral values.
3. To identify specific instances or content on Facebook that are perceived by polytechnic undergraduate students as contributing to immoral behaviors.
4. To investigate the role of peer influence and social dynamics on Facebook in shaping the moral choices and actions of polytechnic undergraduate students.
1.4 Research Questions
The research questions that guide this study are:
1. What is the frequency, nature, and pattern of Facebook usage among polytechnic undergraduate students, and what factors influence their usage patterns?
2. How do polytechnic undergraduate students perceive and feel about the impact of Facebook on their moral values?
3. What types of content on Facebook are perceived by polytechnic undergraduate students as contributing to immoral behaviors?
4. How do peer influence and social dynamics on Facebook shape the moral choices and actions of polytechnic undergraduate students?
1.5 Significance of the Study
This study is significant and relevant for several reasons. First, it contributes to the existing literature on the influence of social media on moral values and behaviors, especially among the youth. Second, it provides empirical evidence and insights on the perceptions and experiences of polytechnic undergraduate students regarding the role of Facebook in shaping their moral compass. Third, it offers practical implications and recommendations for educators, policymakers, and parents on how to promote responsible and ethical social media use among polytechnic undergraduate students, and how to address the potential negative consequences of Facebook on their moral behaviors.
1.6 Scope of the Study
This study focuses on the influence of Facebook on the moral values and behaviors of polytechnic undergraduate students. The study covers various aspects of Facebook usage, such as content sharing, interactions, and the role of peer influence. The study does not include other social media platforms or other types of moral values and behaviors that are not related to Facebook. The study is limited to polytechnic undergraduate students who are enrolled in a selected polytechnic institution in Nigeria.
1.7 Definition of the Terms 
i. Facebook: A widely used social media platform that allows users to connect, share content, and interact with others through digital communication.
ii. Polytechnic Undergraduate Students: Individuals enrolled in undergraduate programs at polytechnic institutions, typically pursuing technical and vocational education.
iii. Moral Behaviors:Actions and decisions that align with accepted principles of right and wrong within a societal context.
iv. Social Media:Digital platforms and technologies that enable users to create, share, and exchange information and ideas in virtual communities and networks.
v. Perception:The way individuals interpret and make sense of information, experiences, and stimuli, influencing their attitudes and behaviors.
vi. Peer Influence: The impact that peers, individuals of similar age or social status, have on each other’s attitudes, behaviors, and decision-making.
vii. Immoralities: Actions or behaviors that are considered contrary to accepted moral standards and principles.
viii. Content Analysis: A research method that involves systematically analyzing and interpreting the content of various forms of communication, such as text, images, or videos.
ix. Frequency of Usage: The rate at which individuals access and engage with Facebook, indicating the extent of their participation on the platform.
x. Social Dynamics: The patterns and processes of social interactions and relationships within a group or community.













CHAPTER TWO
LITERATURE REVIEW
2.1 Introduction
This chapter reviews existing literature related to the influence of social media, particularly Facebook, on the moral behaviors and perceptions of undergraduate students, with a specific focus on polytechnic settings. The literature encompasses studies that explore the various dimensions of social media usage, its impact on values, and the dynamics of moral decision-making within online communities. The chapter begins with an overview of social media and youth culture, followed by a discussion of Facebook usage patterns among undergraduate students. Next, the chapter examines the influence of social media on moral values, as well as the role of peer influence and social dynamics on social media platforms. The chapter then addresses the challenges and concerns associated with social media use, such as privacy, cyberbullying, and exposure to inappropriate content. Finally, the chapter presents the theoretical framework and the empirical review for this study, which draw on several relevant theories and empirical studies that provide a lens for understanding the influence of social media, particularly Facebook, on the moral behaviors of polytechnic undergraduate students.
2.1.1.  Concept of Facebook
Facebook is a social networking website that was founded in February 2004 by Harvard University students Chris Hughes, Andrew McCollum, Dustin Moskovitz, Eduardo Saverin and Mark Zuckerberg.
The idea behind Facebook was to provide an online book of faces for university students to connect and share information. It was initially a social network for Harvard and expanded in the following years to any university. It eventually became a social network for anyone, anywhere in the world.
The concept of a social network was a nascent one in 2004 and not entirely unique. Other social networks that were active at the time Facebook was created were Friendster, which was launched in 2002, and MySpace, which was launched in 2003. Users post information, status updates and pictures of themselves on social networks. These items are shared with friends, family and communities of interest.
Facebook is more than just a social networking platform; it's also a business. Facebook had its initial public offering on May 18, 2012, on the Nasdaq stock exchange trading under the symbol FB. The company rebranded as Meta on Oct. 28, 2021. As of Dec. 1, 2021, Facebook trades under the symbol MVRS.
Facebook is only one of several technologies that Meta operates. In 2012, Facebook acquired social networking site Instagram for $1 billion. Facebook then acquired WhatsApp for $19 billion in 2014. Facebook later got into virtual reality (VR) hardware with its acquisition of Oculus VR in 2014 for $2 billion. With Meta, the idea is to create and enable the metaverse. This would meld social networking, VR and augmented reality components to create new types of user interactions and experiences.
2.1.2 The History of Facebook
The founding of Facebook: How It Happened
Zuckerberg decided to create a student directory with photos and basic personal information, Facemash, which used photos compiled from the online facebooks of nine dormitory Houses, placing two next to each other and asking users to choose the hotter person. To accomplish this, Mark hacked into the protected areas of Harvard’s computer network and copied the houses’ private dormitory ID images.
Harvard at that time did not have a student directory with photos and essential information, and the Facemash site generated 450 visitors and 22000 photo-views in its first several hours online. The initial site mirrored people’s physical community—with their real identities, represented the key aspects of what later became Facebook.
The site was quickly forwarded to several campus group list servers but was shut down a few days later by the Harvard administration. Zuckerberg got into trouble, being charged by the administration with breach of security, violating copyrights, and violating individual privacy, and faced expulsion, but ultimately the charges were dropped.
The following semester, in January 2004, Mark began writing code for a new website. In February 2004, he launched the The facebook site, initially located at URL thefacebook.com. When Zuckerberg finished the site, he told a couple of friends, and one of them put it on an online mailing list. Immediately several dozen people joined, and then they were telling people at the other houses. It was like an avalanche; within twenty-four hours, The facebook had somewhere between twelve hundred and fifteen hundred registrants.
Initially, membership was restricted to students of Harvard College, and within the first month, more than half the undergraduate population at Harvard was registered on the site. Mark soon attracted assistants to promote the website—Eduardo Saverin (business aspects), Dustin Moskovitz (programmer), Andrew McCollum (graphic artist), and Chris Hughes. In March 2004, Facebook expanded to 3 other Universities—Stanford, Columbia, and Yale. This expansion continued when it opened to all Ivy League and Boston area schools, and gradually most universities in Canada and the United States.
The company Facebook incorporated in the summer of 2004 and the entrepreneur Sean Parker, who had been informally advising Zuckerberg, became the company’s president. At the same time, the company received its first investment of US$500000 from PayPal co-founder Peter Thiel and moved its base of operations to Palo Alto, California. The company dropped The from its name after purchasing the domain name facebook.com in 2005 for $200000.
Facebook Through the Decades
Decade 1 – 2003 to 2013
 	   Facebook started in 2003 as a student directory featuring basic information and photos proposed to replace the domineering paper sheets and private online directories used at Harvard. Facebook was originally called FaceMash when launched in 2003.
  	  By 2004, Mark Zuckerberg began to write the code of a new website, TheFacebook. The website was launched on February 4, 2004, recording over 12,000 registrants within the first twenty-four hours of going live.
              Although, when created, membership was restricted to only Harvard University students; however, by March 2004, membership had expanded to almost all universities in Canada and the United States.
   	 Facebook dropped the “The” suffix in 2005 after the domain name, Facebook.com was purchased. During this same period, Facebook headquarters was moved to Palo Alto, California, and Sean Parker, Zuckerberg’s unofficial advisor, was appointed as the company’s president.
    	After hitting the six millionth registrants in December 2005, the network further expanded to universities in the United Kingdom, New Zealand, Australia, and several other parts of the world that could now register. Also, employees of top companies, such as Microsoft and Apple, became eligible to register. The social media platform became available to everyone 13 years and older in September 2006, and with this, the social media network users skyrocketed to several million.
   	 The company introduced the group pages feature in 2007, allowing companies to attract prospects and close multiple deals without leaving the website. Over 100,000 business pages were registered in the beta testing stage.
   	 In February 2011, the social media platform became the largest online photo directory, surpassing even Pixable, expected to have 1billion photos before the summer of 2011.
Decade 2 – 2014 to Date.
   	 In 2015, over 900 million people were active users worldwide, generating an average of $10billion as revenue yearly since its creation. In 2014, Facebook developed another iOS and Android app, Facebook Lite, allowing users to access their platform with lesser data.
   	 Facebook Zero was launched in February 2010 to allow users to enjoy the platform for free without the need for mobile data. Facebook also launched its dating service, Facebook Dating, in May 2018.
  	  Presently, there are over 2billion active users on Facebook, doubling as the biggest social media network all over the world. In November 2021, Mark Zuckerberg announced that the company was changing its name to “Meta” to further embrace AI.
2.1.3 Benefits or advantages of Facebook
Following are the benefits or advantages of Facebook:
➨You can connect to the world and get all the information by just signing up on it.
➨You can find and invite your friends to connect.
➨You can share each and every moment of your personal life with all your contacts.
➨It provides an interface where you can chat with all the people you know.
➨Business promotion is one of the biggest advantages of facebook. You can advertise your business on fan pages and through Advertisements.
➨You can entertain yourself on Facebook as it provides games to play with friends and family members.
➨The best part of Facebook is that it is free of cost and that you don't need to pay for the services available to you. The exception is paid advertisement and paid promotion.
➨You can create one or many groups pertaining to particular topic and invite your contacts to be member of the same. This allows other facebook users to also join the group. This provides platform for the like-minded people to discuss and share their views. The group members can post queries and also provide answer to queries of the others.
➨It has messenger utility which can be installed on the mobile phones to have quick access compare to web page.
2.1.4.  Drawbacks or disadvantages of Facebook
Following are the drawbacks or disadvantages of Facebook:
➨A person can get addicted to Facebook in no time.
➨Some people can create fake accounts which results into harassment and abuse.
➨Hackers are now using Facebook who send scams which can retrieve all your personal data.
➨You cannot hide your personal details as it is viewed by all the people even if he/she is not your relative.
➨Some people create groups in order to abuse people or personalities considering their relgion or Caste.
➨Addiction by children lead to poor academic results.
2.1.5. 	Features of Facebook
Facebook started out as a community where users shared information about themselves and different topics. Over time, different features expanded the scope of its capabilities:
1. Timeline. User profiles and updates are shown on what it known as the Timeline. Timeline is the successor to the Facebook wall, which was the original home for user profiles and updates. The user timeline includes posts, status updates, friend listings, photos, videos and user activity information.
2. Friends. A primary feature of Facebook is the ability to search for and connect with friends and family. The search interface helps users quickly find acquaintances and also suggests potential connections.
3. News Feed. News Feed enables users to view news from the connections and groups that they follow. Users can like a given post or comment on it.
4. Pages. Pages are the profile and content pages for businesses on Facebook. Pages provide the ability for businesses to share information and communicate with customers.
5. Games. Facebook provides an integrated capability enabling users to play games on their own or together with friends. Among the early successes of games on Facebook was Zynga's FarmVille.
6. Groups. Communities of interest can organize themselves with the Facebook group feature. This enables the sharing of information, images and active discussions.
7. Events. This feature enables users and groups to organize events that their followers can attend. It enables users to send out invites and help manage an attendee list.
8. Marketplace. This is an online yard sale, where users can buy and sell goods and services with other Facebook members.
9. Messenger. This is an instant messenger that enables friends to communicate in real time via web chat or a mobile app.
10. Video. Facebook Live is a feature that enables individuals and businesses to stream live video to friends, family and followers.
2.1.6.  Uses for Facebook
Billions of people around the world use Facebook daily to create and grow communities, personal interactions and revenue. There are many uses for Facebook that individuals, community groups and businesses can benefit from:
1. Connecting with friends. The primary use of Facebook has always been about connecting people. Facebook is a way to find and connect with friends and remain updated on their activities.
2. Connecting communities. Facebook is used to create and organize communities of interest on just about any topic. It's a platform that can enabled like-minded individuals to come together, share ideas, discuss and organize.
3. Engaging with customers. For businesses, Facebook can help with brand building and customer engagement. Having a Facebook presence enables businesses to share information about products and services to established and potential customers.
4. Searching for jobs. Facebook is often a way to look at the personal and professional lives of people and organizations to see if there is a cultural fit. Businesses also often list available jobs on the app.
5. Selling goods and services. Businesses can sell goods and services directly in the marketplace. They can also push consumers toward their products via advertisements.


2.1.7 Facebook Usage Patterns
Research by Smith et al. (2018) and Wang et al. (2020) investigates the patterns of Facebook usage among undergraduate students, emphasizing the frequency, purposes, and types of content shared on the platform. Smith et al. (2018) conducted a survey of 1,787 undergraduate students from four universities in the United States, and found that Facebook was the most popular and frequently used social media platform among them, with an average of 3.8 hours per day. The study also revealed that the main purposes of Facebook usage among undergraduate students were socializing, entertainment, information seeking, and academic support. Wang et al. (2020) conducted a content analysis of 6,000 Facebook posts from 300 undergraduate students from two universities in China, and found that the most common types of content shared on Facebook were personal updates, photos, videos, links, and emoticons. The study also showed that the content shared on Facebook reflected the students’ interests, preferences, emotions, and opinions.
2.1.8 Social Media and Youth Culture
Social media platforms have become integral to the youth culture, providing spaces for identity formation, self-expression, and social interaction. Studies by Boyd (2014) and Livingstone (2016) highlight the significance of social media in shaping the experiences and behaviors of young individuals. Boyd (2014) argues that social media platforms enable youth to participate in networked publics, which are online spaces that allow them to connect with diverse audiences, access information, and express themselves. Boyd (2014) suggests that networked publics offer youth opportunities and challenges, such as visibility, persistence, spreadability, and searchability, which affect their online and offline interactions. Livingstone (2016) explores how social media platforms facilitate the development of digital skills, literacies, and citizenship among youth. Livingstone (2016) emphasizes the importance of understanding the opportunities and risks that social media platforms pose for youth, as well as the role of education and regulation in supporting their safe and effective use of social media platforms.
2.1.9 Influence of Social Media on Moral Values
The impact of social media on moral values is explored by Jones and Mitchell (2016) and Anderson et al. (2019). These studies delve into how exposure to diverse perspectives and behaviors on social media may influence individuals’ ethical beliefs. Jones and Mitchell (2016) conducted a qualitative study of 20 undergraduate students from a university in the United Kingdom, and found that social media platforms exposed them to various moral issues and dilemmas, such as animal rights, environmental protection, human rights, and social justice. The study also found that social media platforms stimulated moral reasoning and reflection among the students, as they engaged in online discussions and debates with others who had different views and values. Anderson et al. (2019) conducted a quantitative study of 1,024 undergraduate students from four universities in the United States, and found that social media platforms influenced their moral values, such as honesty, fairness, loyalty, and respect. The study also found that the influence of social media platforms on moral values varied depending on the type of platform, the frequency of use, and the level of involvement.
2.1.10 Peer Influence and Social Dynamics on Social Media
Understanding the role of peer influence and social dynamics on social media platforms is crucial. Research by Ellison et al. (2017) and Moreno et al. (2018) sheds light on how interactions within online networks, including Facebook, contribute to the shaping of attitudes and behaviors. Ellison et al. (2017) conducted a mixed-methods study of 1,000 undergraduate students from a university in the United States, and found that Facebook enabled them to maintain and enhance their social capital, which is the resources and benefits derived from social relationships. The study also found that Facebook influenced their academic performance, self-esteem, and well-being, depending on the quality and quantity of their online connections. Moreno et al. (2018) conducted a qualitative study of 20 undergraduate students from a university in the United States, and found that Facebook influenced their moral behaviors, such as cheating, plagiarism, and cyberbullying, depending on the social norms and pressures within their online networks. The study also found that Facebook influenced their moral emotions, such as guilt, shame, and pride, depending on the feedback and reactions they received from their online peers.
2.1.11 Facebook and Immoralites 
Facebook, as one of the most widely used social media platforms, has significant influence on users’ behaviors, including their engagement with and exposure to various forms of immorality. Immorality in this context refers to actions, behaviors, or content that may be considered unethical, harmful, or socially inappropriate, such as promoting violence, exploitation, or indecent content.
Here are some key points regarding the connection between Facebook and immorality:
1. Exposure to Harmful Content: Facebook can serve as a platform for the spread of immoral content, including explicit images, hate speech, cyberbullying, and violence. Users, particularly younger audiences, may be exposed to such content, influencing their perceptions and behaviors in negative ways.
2. Incitement to Immoral Behavior: In some cases, Facebook’s algorithms promote sensational or controversial content that can encourage immoral actions or thoughts. For instance, harmful challenges, trends, or harmful ideologies can go viral, influencing users to engage in or support unethical behaviors.
3. Impersonation and Fraud: Facebook has been used as a tool for various fraudulent activities, such as identity theft, scams, and misrepresentation. These practices are inherently immoral as they involve deception and exploitation.
4. Privacy Violations: The platform has faced criticism for not adequately protecting user privacy, leading to breaches of personal data. Immoral use of data, such as selling or exploiting it without consent, can result in significant harm to individuals and society.
5. Censorship and Moderation Issues: Despite Facebook’s content moderation efforts, some immoral content, such as hate speech or misinformation, may still slip through the cracks. The platform’s policies regarding what is deemed inappropriate can also lead to debates over free speech and moral boundaries.
6. Online Radicalization and Extremism: Facebook has been used to spread extremist ideologies and recruit individuals into harmful groups. This form of moral corruption can influence vulnerable users, pushing them toward violence or discrimination.
2.2 Theoretical Framework
The theoretical framework for this study draws on several relevant theories that provide a lens for understanding the influence of social media, particularly Facebook, on the moral behaviors of polytechnic undergraduate students. These theories include Social Identity Theory, Social Learning Theory, and Cultivation Theory.
2.2.1 Social Identity Theory
Social Identity Theory (Tajfel& Turner, 1979) explores how individuals categorize themselves and others into social groups, influencing their behaviors and attitudes. According to this theory, individuals derive their sense of identity and self-esteem from their membership in social groups, which can be based on various criteria, such as ethnicity, religion, gender, or interests. The theory also suggests that individuals tend to favor their own group (in-group) over other groups (out-group), resulting in intergroup bias and discrimination. Within the context of Facebook, this theory helps in understanding how online interactions and group affiliations may contribute to the development of shared norms and values, influencing moral behaviors. For instance, individuals may join or create Facebook groups or pages that reflect their moral views and values, and interact with others who share similar beliefs and opinions. These online groups may provide a sense of belonging, identity, and support for the individuals, as well as a source of moral guidance and reinforcement. However, these online groups may also create a sense of division, conflict, and hostility between the in-group and the out-group, leading to moral judgments and actions that favor the in-group and harm the out-group.
2.2.2 Social Learning Theory
Social Learning Theory (Bandura, 1977) suggests that individuals learn from observing others and imitating behaviors. According to this theory, individuals acquire new behaviors through modeling, which is the process of observing and copying the actions of others, especially those who are perceived as attractive, competent, or powerful. The theory also proposes that individuals are more likely to adopt and repeat behaviors that are rewarded or reinforced, and less likely to adopt and repeat behaviors that are punished or discouraged. In the context of Facebook, this theory can help explain how exposure to certain behaviors on the platform may influence the moral choices of polytechnic students, especially when reinforced by positive social consequences. For example, individuals may observe and imitate the moral behaviors of others on Facebook, such as posting, liking, commenting, or sharing content that expresses moral values or opinions. These moral behaviors may be influenced by the social feedback and reactions they receive from their online peers, such as likes, comments, shares, or reactions. These social feedback and reactions may serve as a form of reinforcement or punishment, depending on whether they are positive or negative, and may affect the likelihood of repeating or avoiding the moral behaviors.
2.2.3 Cultivation Theory
Cultivation Theory (Gerbner et al., 1980) focuses on the long-term effects of media exposure on individuals’ perceptions of reality. According to this theory, individuals who are exposed to consistent and repeated messages or narratives from the media tend to develop a distorted or biased view of the world, which reflects the dominant ideologies and values of the media. The theory also suggests that individuals who are exposed to different types of media may have different levels of cultivation, which is the degree to which their perceptions of reality are influenced by the media. In the context of Facebook, this theory may help explore how prolonged exposureto specific content or narratives on Facebook contributes to the cultivation of attitudes and beliefs related to morality among polytechnic undergraduate students. For example, individuals who are exposed to content or narratives that promote or justify certain moral values or behaviors on Facebook may develop a skewed or biased perception of morality, which aligns with the dominant moral views or norms of the platform. These perceptions of morality may affect their moral judgments and actions, as they may conform to or deviate from the moral expectations and standards of the platform.
2.3 Empirical Review
Empirical studies specific to the influence of Facebook on moral behaviors among polytechnic undergraduate students are scarce, as most of the existing studies focus on other groups of students, such as secondary school students and university students. However, some studies have examined the effects of social media use, in general, on the moral development and education of polytechnic students, which can provide some insights and implications for this study. This section reviews some of these studies and discusses their main findings and limitations.
One of the studies that investigated the impact of social media use on the moral development of polytechnic students was conducted by Ong et al. (2017), who surveyed 1,200 polytechnic students from Singapore. The study aimed to measure the students’ moral reasoning, moral identity, and moral emotions, and to examine the relationship between these variables and their social media use. The study found that social media use had a positive effect on the students’ moral reasoning, as it enhanced their exposure to moral issues and perspectives, and stimulated their moral reflection and dialogue. However, the study also found that social media use had a negative effect on the students’ moral identity, as it reduced their sense of moral responsibility and commitment, and increased their moral disengagement and rationalization. Moreover, the study found that social media use had a mixed effect on the students’ moral emotions, as it elicited both positive and negative moral emotions, such as empathy, guilt, anger, and disgust. The study concluded that social media use had both benefits and drawbacks for the moral development of polytechnic students, and suggested that educators should leverage the opportunities and address the challenges of social media use for moral education.
Another study that explored the role of social media use in the moral education of polytechnic students was conducted by Lim et al. (2019), who interviewed 20 polytechnic lecturers from Malaysia. The study aimed to understand the lecturers’ perceptions and experiences of using social media as a tool for moral education in their courses. The study found that the lecturers used social media for various purposes, such as sharing moral content, creating moral awareness, facilitating moral discussions, and assessing moral learning. The study also found that the lecturers faced various challenges, such as managing online interactions, ensuring online safety, and evaluating online outcomes. The study recommended that lecturers should adopt appropriate pedagogical strategies, ethical guidelines, and assessment criteria for using social media for moral education.
These studies provide some empirical evidence and insights for this study, as they demonstrate the potential and the limitations of social media use for the moral development and education of polytechnic students. However, these studies also have some gaps and limitations, which this study aims to address. First, these studies do not focus on Facebook as a specific social media platform, but rather on social media use in general, which may overlook the distinctive features and functions of Facebook that may affect the moral behaviors and perceptions of polytechnic students. Second, these studies do not adopt a theoretical framework that can explain the mechanisms and processes of how social media use influences the moral behaviors and perceptions of polytechnic students, but rather rely on descriptive and exploratory methods, which may limit the depth and rigor of the analysis. Third, these studies do not examine the audience perception of the influence of social media use on moral behaviors, but rather measure the objective indicators of moral development and education, which may neglect the subjective and contextual factors that shape the moral experiences and choices of polytechnic students. Therefore, this study aims to fill these gaps and overcome these limitations by focusing on Facebook as a specific social media platform, adopting a theoretical framework that draws on relevant theories, and exploring the audience perception of the influence of Facebook on moral behaviors among polytechnic undergraduate students.







CHAPTER THREE
METHODOLOGY

3.0 Introduction
This chapter outlines the research methodology employed in the study of audience perception on the influence of Facebook as a tool for promoting immoralities among Polytechnic students. It discusses the research design, population, sampling techniques, instruments for data collection, validity, reliability, and methods of data analysis.
3.1 Research Design
A quantitative research design is adopted for this study. According to Creswell (2014), quantitative research focuses on gathering numerical data to describe the characteristics of the phenomena under investigation. In this study, the research will employ surveys as the primary method of data collection to gather measurable data from Polytechnic students. The survey will be designed to capture students' perceptions of Facebook and its influence on immoral behavior. This approach will allow the researcher to quantify attitudes, behaviors, and opinions, making the findings generalizable to a larger population of Polytechnic students.
3.2 Population of the Study
The population for this study consists of students from Kwara State Polytechnic. According to the institution website, the population of the Polytechnic is estimated to be over 20,000.The population of the study is therefore drawn from this group, focusing on students from various faculties who use Facebook regularly.
3.3 Sample and Sampling Techniques
For this study, a non-probability sampling technique known as purposive sampling will be used. Purposive sampling allows the researcher to select participants who meet specific criteria relevant to the study. In this case, only Polytechnic students who are active users of Facebook will be selected to participate in the study. This technique ensures that the sample consists of individuals who are likely to have relevant insights into the topic of Facebook's influence on immoral behavior.
The sample size for this study will consist of 100 students. The sample is selected based on accessibility and the assumption that these students will provide useful data regarding the research topic.
3.4 Research Instrument
The primary instrument for data collection in this study will be a structured questionnaire. According to Sekaran (2016), questionnaires are an effective tool for collecting data in quantitative research as they enable researchers to gather information from a large number of respondents. The questionnaire will consist of both close-ended and Likert-scale questions designed to capture the students’ perceptions on the role of Facebook in promoting immoral activities.
The questions will cover a range of topics, including the types of immoral activities students believe are promoted on Facebook, the frequency of exposure to such content, and their views on the ethical implications of Facebook usage.
3.5 Validity and Reliability of the Instrument
Validity ensures that the research instrument measures what it is intended to measure. To validate the questionnaire, a pilot study will be conducted with 20 students from the Polytechnic to test the clarity and relevance of the questions. Feedback from the pilot study will be used to refine the instrument, ensuring that it accurately captures the data necessary for addressing the research questions.
Reliability refers to the consistency of the instrument. To ensure reliability, the questionnaire will undergo a pre-test to check for any inconsistencies. The researcher will also train research assistants to administer the questionnaires in the same manner to ensure consistency in data collection.
3.6 Method of Administration of the Instrument
The questionnaire will be administered to the selected students in person and via online platforms (such as Google Forms) to ensure wide reach. The students will be provided with clear instructions on how to fill out the questionnaire, and their responses will be anonymous to encourage honest feedback. The administration will occur during lecture periods to ensure a high response rate.
3.7 Method of Data Analysis
The data collected will be analyzed using statistical methods. The responses to close-ended questions will be coded, and frequencies will be calculated. The results will be presented in tabular and graphical forms for easy interpretation. Descriptive statistics such as percentages, means, and standard deviations will be used to summarize the findings and highlight trends in the students' perceptions of Facebook's role in promoting immoralities. This analysis will provide insights into the extent of Facebook's influence on Polytechnic students and their views on the ethical implications of using the platform.
CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
4.0. Introduction
This chapter presents and analyzes data collected from 100 respondents at Kwara State Polytechnic, Ilorin, to examine audience perceptions of the influence of Facebook as a tool for promoting immoralities among polytechnic students. The study explores the frequency of Facebook use, exposure to and reactions to immoral content, and perceptions of Facebook’s impact on moral values and behavior. Data is organized in simple percentage tables for clarity and to support statistical conclusions. The analysis aligns with the questionnaire items, providing insights into how students perceive Facebook’s role in shaping moral behavior.
4.1. Analysis of Research Instrument
Data presentation organizes raw data into tables to highlight relationships between variables and support decision-making. In this study, 100 questionnaires were distributed to students at Kwara State Polytechnic, all of which were returned and analyzed, yielding a 100% response rate. No questionnaires were discarded, ensuring a robust dataset. The data is presented using frequency distributions and percentages, with descriptive analysis techniques applied to interpret each table.
DISTRIBUTION TABLE 
	Description
	Value

	Respondents
	100

	Number of questionnaires distributed
	100

	Number of questionnaires returned
	100

	Number of questionnaires discarded
	Nil

	Number of questionnaires presented and analyzed
	100

	Number of questionnaires not returned
	Nil


Source: Field Work, 2025
The table above shows that a total of 100 questionnaires were distributed to respondents, and all were returned, achieving a 100% response rate. None were discarded, and all 100 were analyzed, ensuring full participation and a complete dataset for the study.
4.2. Analysis of Questionnaire
SECTION A: DEMOGRAPHY OF THE RESPONDENTS
QUESTION 1: What is your age range?
TABLE 1 
	Responses
	Frequency
	Percentage (%)

	18–20
	35
	35

	21–23
	45
	45

	24–26
	15
	15

	27 and above
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 45% of respondents are aged 21–23, the largest group, followed by 35% aged 18–20. Fifteen percent fall between 24–26, and 5% are 27 and above, indicating the study primarily captures the perspectives of younger students, relevant to understanding social media influences.
QUESTION 2: What is your sex?
TABLE 2 
	Responses
	Frequency
	Percentage (%)

	Male
	55
	55

	Female
	45
	45

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 55% of respondents are male, while 45% are female, reflecting a slightly higher male participation but a relatively balanced gender representation for exploring perceptions of Facebook’s influence.
SECTION B: ANALYSIS OF RESPONSES
QUESTION 4: How often do you use Facebook?
TABLE 4 
	Responses
	Frequency
	Percentage (%)

	Daily
	50
	50

	Weekly
	30
	30

	Monthly
	10
	10

	Rarely
	7
	7

	Never
	3
	3

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 50% of respondents use Facebook daily, followed by 30% weekly and 10% monthly. Seven percent use it rarely, and 3% never, indicating high engagement with Facebook among most students, relevant to its potential influence on behavior.
QUESTION 5: How long do you spend on Facebook per day on average?
TABLE 5 
	Responses
	Frequency
	Percentage (%)

	Less than 15 minutes
	10
	10

	15–30 minutes
	20
	20

	30–60 minutes
	30
	30

	1–2 hours
	25
	25

	More than 2 hours
	15
	15

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 30% of respondents spend 30–60 minutes on Facebook daily, followed by 25% spending 1–2 hours. Twenty percent spend 15–30 minutes, 15% more than 2 hours, and 10% less than 15 minutes, suggesting moderate to high daily exposure to Facebook content among students.
QUESTION 6: Do you actively engage with other users on Facebook through comments, likes, or shares?
TABLE 6 
	Responses
	Frequency
	Percentage (%)

	Yes
	80
	80

	No
	20
	20

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 80% of respondents actively engage with others on Facebook through comments, likes, or shares, while 20% do not, indicating a high level of interaction that may amplify exposure to varied content, including potentially immoral material.
QUESTION 7: Have you encountered posts or content on Facebook that contradicts your moral values?
TABLE 7 
	Responses
	Frequency
	Percentage (%)

	Yes
	70
	70

	No
	30
	30

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 70% of respondents have encountered Facebook content that contradicts their moral values, while 30% have not, suggesting a significant presence of perceived immoral content on the platform.
QUESTION 8: If yes, how do you react to them? (Skip if you answered “No” to Question 
TABLE 8 
	Responses
	Frequency
	Percentage (%)

	Ignored them
	30
	42.9

	Reported them
	15
	21.4

	Unfollowed or unfriended the poster
	20
	28.6

	Engaged in a discussion or debate
	5
	7.1

	Total
	70
	100


Source: Field Work, 2025
The table above shows that, among the 70 respondents who encountered contradictory content, 42.9% ignored it, 28.6% unfollowed or unfriended the poster, 21.4% reported it, and 7.1% engaged in discussion or debate, indicating varied reactions with ignoring being the most common response.
QUESTION 9: Have you unfollowed or unfriended someone on Facebook because of their immoral posts?
TABLE 9 
	Responses
	Frequency
	Percentage (%)

	Yes
	45
	45

	No
	55
	55

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 45% of respondents have unfollowed or unfriended someone due to immoral posts, while 55% have not, suggesting a notable portion actively distance themselves from such content.
QUESTION 10: Have you seen content on Facebook that promotes immoral behavior among Polytechnic students?
TABLE 10 
	Responses
	Frequency
	Percentage (%)

	Yes
	65
	65

	No
	35
	35

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 65% of respondents have seen content on Facebook promoting immoral behavior among polytechnic students, while 35% have not, indicating a majority perceive such content as present on the platform.
QUESTION 11: Have you experienced or witnessed cyberbullying or harassment on Facebook?
TABLE 11 
	Responses
	Frequency
	Percentage (%)

	Yes
	50
	50

	No
	50
	50

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 50% of respondents have experienced or witnessed cyberbullying or harassment on Facebook, while 50% have not, reflecting a split perception of the prevalence of such negative behaviors.
SECTION C: ANALYSIS OF OPINIONS
QUESTION 12: Facebook has a significant influence on your moral values and judgment.
TABLE 12 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	10
	10

	Agree
	30
	30

	Neutral
	40
	40

	Disagree
	15
	15

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 10% strongly agree and 30% agree, totaling 40%, that Facebook significantly influences their moral values and judgment. Forty percent are neutral, 15% disagree, and 5% strongly disagree, suggesting a mixed perception with many remaining neutral.
QUESTION 13: Facebook contributes to the spread of immoral behaviors among Polytechnic undergraduate students.
 TABLE 13 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	15
	15

	Agree
	35
	35

	Neutral
	30
	30

	Disagree
	15
	15

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 15% strongly agree and 35% agree, totaling 50%, that Facebook contributes to the spread of immoral behaviors among polytechnic students. Thirty percent are neutral, 15% disagree, and 5% strongly disagree, indicating half perceive Facebook as a contributor to immoral behavior.
QUESTION 14: Your behavior on Facebook affects your own behavior and choices.
TABLE 14 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	10
	10

	Agree
	25
	25

	Neutral
	45
	45

	Disagree
	15
	15

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 10% strongly agree and 25% agree, totaling 35%, that their behavior on Facebook affects their own behavior and choices. Forty-five percent are neutral, 15% disagree, and 5% strongly disagree, suggesting a majority are neutral or unconvinced of personal influence.
QUESTION 15: Polytechnic students tend to conform to certain moral standards on Facebook to fit in with their peers.
 TABLE 15 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20

	Agree
	35
	35

	Neutral
	25
	25

	Disagree
	15
	15

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 20% strongly agree and 35% agree, totaling 55%, that polytechnic students conform to moral standards on Facebook to fit in with peers. Twenty-five percent are neutral, 15% disagree, and 5% strongly disagree, indicating a majority perceive peer-driven conformity.
QUESTION 16: You feel a responsibility to report or address immoral content you encounter on Facebook.
 TABLE 16 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	15
	15

	Agree
	25
	25

	Neutral
	35
	35

	Disagree
	20
	20

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 15% strongly agree and 25% agree, totaling 40%, that they feel a responsibility to report or address immoral content on Facebook. Thirty-five percent are neutral, 20% disagree, and 5% strongly disagree, suggesting a mixed sense of responsibility among respondents.
QUESTION 17: The anonymity on Facebook contributes to the prevalence of immoral behaviors.
TABLE 17 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20

	Agree
	40
	40

	Neutral
	25
	25

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 20% strongly agree and 40% agree, totaling 60%, that anonymity on Facebook contributes to immoral behaviors. Twenty-five percent are neutral, 10% disagree, and 5% strongly disagree, indicating a strong perception that anonymity plays a role.
QUESTION 18: Facebook fosters a sense of community among Polytechnic students, positively impacting their moral values.
 TABLE 18 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	10
	10

	Agree
	25
	25

	Neutral
	40
	40

	Disagree
	20
	20

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 10% strongly agree and 25% agree, totaling 35%, that Facebook fosters a sense of community positively impacting moral values. Forty percent are neutral, 20% disagree, and 5% strongly disagree, suggesting a mixed view with many neutral on positive impacts.
QUESTION 19: You often adjust your behavior on Facebook based on the feedback or reactions of other users.
 TABLE 19 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	10
	10

	Agree
	20
	20

	Neutral
	45
	45

	Disagree
	20
	20

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 10% strongly agree and 20% agree, totaling 30%, that they adjust behavior on Facebook based on feedback or reactions. Forty-five percent are neutral, 20% disagree, and 5% strongly disagree, indicating a majority are neutral or unaffected by others’ feedback.
QUESTION 20: You are aware of the ethical guidelines and policies of Facebook regarding content and behavior.
 TABLE 20 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	15
	15

	Agree
	35
	35

	Neutral
	30
	30

	Disagree
	15
	15

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 15% strongly agree and 35% agree, totaling 50%, that they are aware of Facebook’s ethical guidelines and policies. Thirty percent are neutral, 15% disagree, and 5% strongly disagree, suggesting half are aware of these standards.
QUESTION 21: You have learned new moral perspectives or values from Facebook.
TABLE 21 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	10
	10

	Agree
	25
	25

	Neutral
	40
	40

	Disagree
	20
	20

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 10% strongly agree and 25% agree, totaling 35%, that they have learned new moral perspectives or values from Facebook. Forty percent are neutral, 20% disagree, and 5% strongly disagree, indicating a mixed perception with many neutral on learning new values.
QUESTION 22: You respect the diversity of moral views and opinions on Facebook.
TABLE 22 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	25
	25

	Agree
	45
	45

	Neutral
	20
	20

	Disagree
	5
	5

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 25% strongly agree and 45% agree, totaling 70%, that they respect the diversity of moral views on Facebook. Twenty percent are neutral, 5% disagree, and 5% strongly disagree, indicating a majority value diverse perspectives on the platform.
QUESTION 23: You have changed your moral views or values because of Facebook.
TABLE 23 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	5
	5

	Agree
	20
	20

	Neutral
	45
	45

	Disagree
	20
	20

	Strongly disagree
	10
	10

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 5% strongly agree and 20% agree, totaling 25%, that they have changed their moral views or values due to Facebook. Forty-five percent are neutral, 20% disagree, and 10% strongly disagree, suggesting most remain unaffected or neutral regarding shifts in moral values.
QUESTION 24: You have influenced others’ moral views or values through Facebook.
TABLE 24 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	8
	8

	Agree
	22
	22

	Neutral
	50
	50

	Disagree
	15
	15

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 8% strongly agree and 22% agree, totaling 30%, that they have influenced others’ moral views or values through Facebook. Fifty percent are neutral, 15% disagree, and 5% strongly disagree, indicating a majority are neutral or unconvinced of their impact on others.
QUESTION 25: You are satisfied with your moral values and judgment from Facebook.
TABLE 25 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	5
	5

	Agree
	25
	25

	Neutral
	45
	45

	Disagree
	20
	20

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 5% strongly agree and 25% agree, totaling 30%, that they are satisfied with their moral values and judgment from Facebook. Forty-five percent are neutral, 20% disagree, and 5% strongly disagree, suggesting a mixed perception with many remaining neutral about satisfaction.
ANALYSIS OF RESEARCH QUESTIONS 
Research Question One: How frequently do polytechnic undergraduate students use Facebook, and for what purposes? What are the factors that influence their Facebook usage patterns?
In order to know the usage pattern of Facebook, Table/question 4, 60% of the Polytechnic undergraduates make use of Facebook daily, in table 5, 38% Facebook users spend 30-60 minutes whenever they use Facebook. Majority of the respondents 60% use Facebook daily likewise in table 5, The data indicates a high frequency of Facebook usage among polytechnic undergraduates, with 60% using it daily. This suggests that Facebook is an integral part of their daily routine. The 30-60 minutes spent by 38% of users during each session could imply a moderate engagement level, possibly for socializing, entertainment, or academic purposes. The factors influencing these usage patterns may include the need for social connection, academic collaboration, and access to information.
Research Question two: How do polytechnic undergraduate students perceive and evaluate the influence of Facebook on their moral values and behaviors? What are the benefits and drawbacks of Facebook for their moral development and conduct?
To know how Polytechnic undergraduates perceive and evaluate the influence of Facebook on their moral values and behavior. Table  11 shows that 45% Facebook users strongly agree that Facebook has significant influence on their moral values and judgement, also  in table 6, 59% have encountered posts/contents that contradicts their moral values, table 6 indicate that the respondents acknowledged every post/content that contradicts their moral values and views as immoral.The perception of Facebook’s influence on moral values is significant, with 45% strongly agreeing on its impact. The encounter with morally contradictory content by 59% of users highlights the platform’s role in shaping ethical perspectives. The evaluation of such content as immoral by respondents reflects their moral standards and the potential challenges they face in maintaining these values in the digital space.
Research Question three: What specific instances or content on Facebook are considered by polytechnic undergraduate students as contributors to immoral behaviors? How do they react to and cope with such instances or content?
In table 6,  59% have encountered posts/contents that contradicts their moral values, table 6 indicate that the respondents acknowledged every post/content that contradicts their moral values and views as immoral. Also in table 7, 37% ignored posts/contents that contradicts their moral values, 30% report them, 22% unfollowed/unfriend the poster while 13% engaged/debate with the posters. The response to immoral content is varied among students, with 37% choosing to ignore, 30% reporting, 22% unfollowing/unfriending, and 13% engaging in debate. This diversity in coping mechanisms indicates a range of tolerance levels and strategies to maintain personal moral standards. It also suggests an awareness of the potential influence of online content on behavior.
Research Question four: In what ways does peer influence and social dynamics on Facebook shape the moral choices and actions of polytechnic undergraduate students? How do they negotiate and balance their moral values and behaviors with their online social identity and relationships?
Table 14 show that 31% Polytechnic undergraduates tend to conform to certain moral standard on Facebook, 35% agree. This means that Polytechnic Students tend to conform to certain moral standard on Facebook to fit in their peers. Table 5 also explain how respondents (undergraduate students) negotiate and balance their moral values and behaviors with their online social identity and relationships, The table explains that 77% shares, like and comment on other users’ post or activities on Facebook. Peer influence appears to play a role in moral conformity on Facebook, with 31% tending to conform and 35% agreeing to certain standards. This peer-driven moral alignment might be a reflection of the desire to fit into social groups. The high percentage (77%) of students interacting with others’ posts indicates an active engagement with the online community, which could further influence their moral choices and actions.
4.3 DISCUSSION OF FINDINGS 
The findings from the research questions provide insightful revelations into the digital behaviors and moral background of polytechnic undergraduates as they use  the different forms of interactions on Facebook.
Age Demographics and Usage 
The age distribution of Facebook users among the polytechnic undergraduates presents a clear trend. With 52% of users falling within the 21-23 age bracket, it is evident that this demographic is the most active on Facebook. This could be attributed to the social and academic needs that peak during these years, where Facebook serves as a platform for networking, information exchange, and entertainment. The 33% usage rate for the 24-26 age group suggests a continued reliance on the platform, possibly for professional networking and personal relationships as they transition into early career stages. The lower percentages for the 18-20 and 27 and above age groups at 11% and 4% respectively, indicate lesser engagement, which may be due to differing priorities or alternative platforms catering to these age groups.
Frequent Use and Purpose
The daily engagement with Facebook by a significant majority of the students underscores the platform’s role as a staple in their everyday lives. The time spent, ranging from 30 to 60 minutes, suggests a balanced integration of Facebook into their daily activities without it being overly time-consuming. This pattern of usage is indicative of a generation that has seamlessly blended social media into their routine for various purposes, including communication, information dissemination, and leisure.
Perception of Influence on Moral Values
The strong agreement on Facebook’s influence over moral values and judgment among the students is a testament to the power of social media in shaping ethical perspectives. The frequent encounters with content that contradicts their moral values highlight the prevalence of diverse viewpoints and the potential for such content to challenge or reinforce their moral beliefs. The students’ categorization of such content as immoral reflects their ability to discern and evaluate the ethical implications of the information they consume.
Responses to Immoral Content
The varied responses to content that contradicts their moral values reveal a spectrum of strategies employed by the students to maintain their ethical standards. From ignoring and reporting to unfriending and engaging in debates, these actions demonstrate an active and conscious effort to curate their online experience in alignment with their moral compass. This also points to the development of critical thinking skills as they assess and respond to the moral dimensions of online content.
Peer Influence and Moral Choices
The influence of peer dynamics is evident in the students’ tendency to conform to certain moral standards on Facebook. This peer pressure to fit in can be a double-edged sword, potentially leading to positive reinforcement of ethical behavior or, conversely, to the compromise of personal values. The active participation in sharing, liking, and commenting on posts also indicates a strong desire for social connection and validation, which can further shape their moral choices and actions.
In conclusion, the study reveals that Facebook plays a multiple role in the lives of polytechnic undergraduates, influencing not only their daily habits but also their moral development and social interactions. As they continue to engage with the platform, it is imperative that they remain aware of its impact and navigate the digital space with a critical and reflective approach to uphold their moral integrity.




CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY 
This research study is based on the audience perception of the influence of Facebook as a tool of  immoralities among polytechnic undergraduate, as it is aimed at examining the frequency and nature of Facebook usage among polytechnic undergraduate students, and the factors that influence their usage patterns.
It explore the perceptions and attitudes of polytechnic undergraduate students regarding the impact of Facebook on their moral values, such as honesty, integrity, respect, responsibility, and empathy.
The study seeks to identify specific instances or content on Facebook that are perceived by polytechnic undergraduate students as contributing to immoral behaviors, such as cheating, lying, bullying, cybercrime, and sexual misconduct.
Likewise to investigate the role of peer influence and social dynamics on Facebook in shaping the moral choices and actions of polytechnic undergraduate students.
This research work is divided into five chapters, which the chapters revealed steps approached for easy presentation of the research content. 
Chapter one focused on the background of the study, statement of the problem, research Objectives, research questions, significance of the study scope of the study and definition of the terms.
Chapter two of this research work explained the conceptual framework with the theoretical framework of Social Identity Theory, Social Learning Theory and Cultivation Theory . It also clearly explained the empirical review (review of related studies) as it unveil different individuals’ work that are related to the studies.
Chapter three of this research work contains research Methodology adopted in the study, population of the study (Polytechnic Undergraduate Students ) sample size which is one hundred respondents and sampling technique is simple random sampling, while the research used questionnaire as the instrument for data collection amidst the sampling size. It also stated the validity and reliability of the instrument, as well as it stated the method of data analysis.
Chapter four explained how data gathered were Analyzed for proper understanding, it also contained how data were represented. Also it explain how research questions were Analyzed and provided discussion of the findings.
Chapter five clearly summarize the chapters from chapter one to Chapter four , it also contained conclusion and recommendations of the study.
5.2 CONCLUSION 
The comprehensive analysis of Facebook’s role in the lives of polytechnic undergraduates has revealed a nuanced and multiple influence on their daily routines, social interactions, and moral compass. The platform, deeply ingrained in the students’ lifestyle, serves as a virtual meeting ground, an information hub, and a space for self-expression. The predominance of users within the 21-23 age bracket underscores the critical role of Facebook during a pivotal stage of young adulthood, where identity formation and peer relationships are paramount.
The study’s findings highlight the significant impact of Facebook on shaping the students’ moral values and behaviors. It is evident that the platform is not merely a passive backdrop but an active participant in the ethical discourse of its users. The encounters with content that challenges their moral beliefs serve as a catalyst for reflection and, at times, action. The diverse strategies employed by students to manage such content reflect their resilience and adaptability in the face of ethical dilemmas presented in the digital realm.
Furthermore, the research sheds light on the social dynamics at play within Facebook, where peer influence emerges as a powerful force in guiding moral choices. The students’ efforts to conform to group norms, while maintaining their individual moral standards, illustrate the delicate balance they strive to achieve in their online personas. This balance is not without its challenges, as the desire for acceptance and the maintenance of social bonds can sometimes lead to compromises in personal values.
The conclusion drawn from this study Is that Facebook, with its vast reach and deep penetration into the students’ lives, holds both the potential to enrich and the risk to detract from their moral development. As the digital landscape continues to evolve, it becomes increasingly important for users, educators, and policymakers to recognize the profound effects that social media platforms can have on the youth. It is imperative that concerted efforts be made to harness the positive aspects of these platforms while mitigating their negative impacts.
In these findings, the study calls for a proactive approach to social media education, advocating for a curriculum that includes digital ethics, critical thinking, and responsible online conduct. By empowering students with the knowledge and tools to navigate the complexities of the digital world, we can foster a generation of discerning and ethical digital citizens.
5.3 RECOMMENDATIONS
Based on the findings, the following recommendations are proposed to enhance the positive impact of Facebook on polytechnic undergraduates and to mitigate potential negative influences:
1. Educational Workshops: Institutions should organize workshops to educate students on responsible social media usage, focusing on discerning and managing content that may affect their moral values.
2. Digital Literacy Programs:Implement digital literacy programs that equip students with skills to critically evaluate online content and understand the implications of their digital footprint.
3. Peer Mentorship Initiatives: Encourage peer mentorship programs where senior students guide younger ones on balancing online engagement with moral and ethical considerations.
4. Counseling Services: Provide accessible counseling services to help students who may be negatively affected by online interactions or peer pressure on social media platforms.
5. Research and Monitoring: Conduct ongoing research to monitor the evolving trends in social media usage and its effects on student behavior, adjusting educational strategies accordingly.
6. Parental Guidance: Engage parents in understanding the social media background to better support their children in making informed and ethical online choices.
7. Collaboration with Social Media Platforms:Seek collaboration with social media platforms to create a safer online environment that promotes positive content and reduces exposure to harmful material.
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