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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND TO THE STUDY
Non profit oriented organization is an organization that is established on the interest of the people not profit making. Non-profit organization exists in both private and public organization. Under private non-profit organization, we have religion and social organization. Christian association of Nigeria (C.A.N) is an example of private organization we have in government ministry and government pastorals red cross, man no war. In the 50’s during the colonial era, non-profit making organization were in existence through the colonial masters but due to the said development and advance technology, there has been rapid increase in development of non-profit through the assistance of the federal government. A typical example is the health center which is in collaboration with the world health organization (W.H.O) extend program on immunization (E.P.I) and others to mention a few. Considering the following information and fact, marketing has become a hot cake as a topic among private and public non-profit making organization. They now organize marketing seminar, read marketing books and others in secret understanding of what is meant by marketing and how it is to be introduced and applied in their professions. In other words, they want to know how marketing can help organization to expose the increasing problems that would be analyzed as the write up progress. Health organization not to be specific to this alone, some of the non-profit sector face difficulties in attracting sufficient fund of non-profit culture to the appropriate target people. There is hardly public of non-profit organization that does not face problem with reference to its marketing. The purpose of this study concept such as marketing segmentation, marketing positioning, marketing mix, channel of distribution, logical system among others have important roles to play in any marketing. Models can apply trustfully in the role of marketing in relation to how they are applied to some of their services, in non-profit organization especially ministry of health, Ilorin which is the subject under study, the concept will apply to some of their services which are family planning, drug abuse, eradication of gonorrhea, tobacco smoking and also presentation of seminar on the introduction of how to use this will be useful in the aspect of the project.
	In its fullest sense, there is a need for understanding what concrete state that the consumer wants satisfaction in the economy and social justification of a firm existence. Consequently, all organization activities must be most organization goals.
	In concluding this aspect of production, marketing concept calls for a management re-orientation in an organization where marketing is note as the major field of operation regarding what business the company is operating.

1.2	STATEMENTS OF THE PROBLEMS
There is hardly a public or private non-profit organization that is not faced with some problems stemming from its relation to its market and to achieve its sets goals and objectives non-profit organizations are faced with a number of problems of which is the application of marketing concept as related to effective strategic planning and corporate objective within the organization,this research work will therefore investigate and provide answers to the following: 
1. What are the advantages of marketing concept in non-profit oriented organizations?
2. How does non-profit organization make use of marketing concept?
3. How does marketing strategy influence non-profit oriented organization?
4. What are the impacts of marketing concept on the performance of non-profit making organization?
1.3	RESEARCH QUESTIONS
The following are research questions to be provided with answers:
1. What is non-profit making organization and how is marketing concept applied in this organization?
2. What are the advantages of marketing concept in non-profit making organizations?
3. What is the influence of marketing concept on non-profit making organization?
4. What are the challenges facing non-profit making organization in application of marketing concept?
1.4	OBJECTIVES OF THE STUDY
The main objective of the work is to examine the relevance of marketing concept in non-profit making organization and other specific objectives are:
1. To examine the application of marketing concept in non-profit making organizations.
2. To identify the advantages of marketing concept in non-profit making organizations.
3. To determine the influence of marketing concept on non-profit organization.
4. To examine the challenges facing non-profit making organization in application of marketing concept.
1.5	RESEARCH HYPOTHESES
The following are the hypothesis to be tested in the course of this research work
H0: Marketing concept does not have effect on the performance of non-profit making organization.
H1: Marketing concept has effect on the performance of non-profit making  organization.
H0: Marketing concept does not contribute to the performance of non-profit marking organization.
H2: Marketing concept contribute to the performance of non-profit marking organization.
H0: Marketing concept does not control the problems faced in non-profit organization.
H3: Marketing concept control the problems faced in non-profit organization.
1.6	SIGNIFICANCE OF THE STUDY
	The significance of the study is derived to non-profit organization sector, long overdue and definitely needed, thousand of that organization handle millions of naira and affect millions of people. An example is set in the hospital, often a large put to administration expenses rather than serving the intended market. Due to this fact we need to analysis this problem critically and see if the application of market and marketing concept save the problem discusses earlier on.
1.7	SCOPE OF THE STUDY
	The scope is concerned with the area of the application of marketing concept in nonprofit organization using LEAH foundation as an organization choice and sample chosen from Ilorin township that is between the consumer top management staff and middle management staff  of LEAH foundation.
1.8	DEFINITION OF TERMS
Marketing:	According to stallion Williams .J. (1981) marketing is defined as a business activity that involves planning, promoting, pricing and distributing of product and services to consumer or potential consumers.
Marketing concept: It is defined by Philip Kotler (1984) in his text, a consumer oriented balance by integrated marketing aimed at generating consumer satisfaction as pay to satisfy organization goals.
Non-profit:	This means when an organization is not set up for profit making purpose while profit means the monetary reward on sales of items or engaging activities.
Application: Means practical use of something.
Organization: This is a group of people who performed business together in other to achieve a particular aim e.g. club
Orient: Means to direct towards an activity.

	
CHAPTER TWO
LITERATURE REVIEW
2.1CONCEPTUAL FRAMEWORK
CONCEPT OF MARKETING IN A NON-PROFIT ORIENTED 
ORGANIZATION
Philip Kotler’s marketing management analysis (1984) defines marketing management concert as the key to achieve organization goals, it determine the need desired satisfaction effect and more efficiently than other competition. Joseph Gulham and Goodwill Paul (1986) in their work said that marketing concert focuses on all the activities of the marketing organization on satisfying those with marketing. In order to accomplish the organization long large objectives.
Williams. (1881) defines marketing as a business activity that involves planning, promotion, price, and distribution to products or services to the customers or the potential customers.
There are two dominants research streams of market oriented (M.O) in the literature. The A.Jay, Kotler and Bernard Jawarski is based on a process (1994). They defined MO as the organizational wide generation of market intelligence (Kotler, Jaworski  andKumor). The authors initially treated MO as the application of the marketing concert but later pointed out that MO is a philosophy in which all the organization must be involved. They develop the MARKOR scales which consist of three main components title: intelligence dissemination and responsiveness, being the customer suggest maintaining.
For understanding performance proposal and studies, it is useful to be aware of the different advantage point for dissuasions non-profit performance. To begin with there are theories of organizational effectiveness indication. Next there are two level of analysis: namely the organization, on one hand and indicators (e.g. Kotler (1993): Slater and Neduer 1994). As we can expect from studies focusing on non-profit organization their primary concert was to unravel the relationship between market orientation and variety of profit performance measures, such as ROL,ROA, sakes growth, market share and financial performance. The things behind those kind of studies is that the more market oriented a firm is the profitable it is however; neither profit performance nor the concert of market orientation may be completely suitable for or application to the non-profit environment.
In the non-profit sector goods and profit performance indicates assume less important. Non-profit organization may forego profit in order to contribution to other overdoing objective such as  output maximization (e.g. servicing the greatest possible number of need people in a community) or quantity maximization (James and Rose 1986), obtaining resources and profit for a nonprofit organization are just considered means to higher ends which ultimately serves that organization mission against the background; successful profit performance could be just one among a bordervariety of NPO performance measurement should be modified in order to take into account particular characteristic of nonprofit oriented organization and their specific context. (Long foreman 2001).
Similarly, market orientation may take a difference flavors in the nonprofit context, both service oriented and “expressive” and “representation” NPOS face “customer” who talk to the customer about their upcoming produce and advise them to use the product and are the people who program on the other. At the organization level there exist performance system and framework that involves the complete organization and suggest how to analysis various organization dimension, while at the program level, the analysis is done by studying different aspect of specific program that a NPD carries on a (nonprofit program performance).
THE IMPORTANCE OF MARKETING CONCEPT IN A NON-PROFIT ORGANIZATION.
	There are many benefit to be enjoy by an organization if marketing concept is properly applied to practice by such an organization or company of the benefit areexamine below.
	Marketing concept contribution profit an organization by increasing the sales volume of an organization has kind of service it can tender or sell what ways or strategies can be used to potential customer. No longer can an organization decides on it is own any product and then go ahead and produce them to be offered to the customer regardless of their wants.
An organization that applies and practice marketing concept in its activities will always meet up with its customer needs and wants this will therefore bring about more customer and profit. In a situation where there is a strong competition in the market innovation the applied marketing concept in their activities are likely to have preferential marketing should be with consumer and it application to all organization, it is recognized that a product is something built a capable or satisfying customer need and wants, application of marketing concept could help to assist the company or organization to build a good maze for itself.
An organization that always put customer welfare at first on their product during and after the sales of the product and services will always be seen as a better organization compared to other that do not care about customer welfare, hence, more patronage potential customer.
The maker’s document for these is as follows.
1.   The assists of the firm have little value without the input of the customer.
2. The task of the form is to attract and retain customer.
3. Customers are attracted through offers of high value and retained satisfaction.
Another importance of marketing concept is that it bridges the gap between the producer and customer, any organization that makes good use of marketing concept will be able to bridge the gap that leads to effective communication between the organization and the customers.Long foreman (2001) states that some importance of marketing concept of the importance identified by lathe is that marketing concept convert people feed into profitable company opportunities through movement of industrial goods and other to rural area customer by promoting and customer education.
Another important of marketing concept is the standard of living by making goods produce in one area to be used on available in another area.Marketing concept is also important because it is creative employment, this is because all the numerous activities.   
All the activities involved have to be undertaken by people, so that as a result create employment opportunities.Furthermore, marketing concept infirm the customer about the availability of certain goods and services. After the customer needs and wants been identified has produced by company organization inform the customers about the availability of sound goods and behaviours.
Marketing concept also thinks customers want and needs of customer has been identified it is turned into the actual goods and services needed. Finally marketing concept is important because it ensure the success of a company to firm or an organization.
Therefore, marketing concept is more important to the success of the firm, and entirely new way of business thinking.
SOCIAL RESPONSIBILITIES
A well implemented marketing concept will always take into consideration customers welfare and will not even jeopardize their lives on terms of population poisonous product and harmful practice customer can therefore rely on an employment and other social amenities, such as build pack dating to research institution producing antic, hospitals were necessary as soon.
Nonprofit organization may not seek for profit but they have goods which they use as yard stick to measure their own sound at any point in time. The non-profit may not seek profit but there are however remain a balance where the cost are not excessive in ration of cost of revenue should be suitable for the “profit” the central there remain the same, upon towards satisfying the organization. An organization that employs or applies the marking concept attend to determine the needs of the customer they plan to sell to some organization that makes use to marketing theory to give themselves a sense of direction towards how to meet and satisfy the needs and want of their various customer after the needs has been established, product or services are designed to formulate the various marketing strategies which is pricing, advantage and distribution pattern consumer, it is therefore necessary to involve everybody in the entire organization figures 
Is the main different between the sale approach and the main marketing approach?
	To serve organization needs (primary) obtain revenue
	To serves organization needs (primary) obtain revenue

	Provide product that convince consumer to obey
	To serve consumer’s needs of a profit or acceptable sales

	Primary advertising, personal selling, sales promotion
	All personal in the organization



ADOPTION PROCESS OF MARKETING
The adoption process of marketing concept involves serve steps, some people will adopt an innovation quickly after its introduction. Other will delay or sometimes before accepting the new product still other may never adopt it.
Research have identified categories of individual based on the relative time when they adopt a given innovation, the categories of individual based on the relative time when they adopt on a given innovation, the categories are rather arbitrary portioned to represent unit standard deviation from the average time or adoption, there are five categories  

Innovation
Early majority
Early adopters
Late majority
Laggards
INNOVATION: This group include about (1-3%) of the marketing and are the first to adopt an innovation. In relation to late adopters, the innovation are likely to be younger, have social status and in better financial position, innovation also tends to have boarders more cosmopolitan social relationship, they like to reply more on impersonal serve of information include those extend to their self -people or other word of mouth.
EARLY ADOPTERS: They are made up of (10-15%) of the market and the follow the innovation as adopted group. Every adopter a greatly respected in their social system of change who is seeking to spend up the diffusion of a given innovation will often work ahead of other in their group. The early adopter tends to more integrated part of a local social system.
EARLY MAJORITY:This group are a bit above average in social and economic measure in members rely quite a bit of advertisement, sales people and contract early adopter business firm in the categories are average size operation.
LATE MAJORITY: They are usually the group that adopt on innovation In response to an economic possession or to social pressure from peers. They rely on late or early majority as sources of information, advertising and personal selling or less effective with this group constrictive (34%) of the market.
LAGGARDS:  These groupsare refined to as tradition bored group. This point of references is what one in the past tends to wait till the product is almost needed idea. The laggards constitutes (16%) of the market and includes those who are last to adopt an innovation. At the point we might recall the discussion only adopters (early or late) of an innovation for most innovation there are still a lot of people who never adopted the innovation or the new adopters. The adoption process of marketing concept was introduced by Stanton .j. Williams (1981) the concept involves serve of steps of some people that adopt an innovation quickly and other that delay or sometimes before accepting.
PROBLEMS OF MARKETING CONCEPT
	When basic condition of establish the form are satisfied, it is not certain that the firms new marketing approachwill function perfectly.
	Firstly, there is a unit on the firm are satisfy the customer’s needs for a particular product that is a result of the fact that each person has unique idea of what a specific product should be.
	According to Williams, (1981)and D. C. Ferevo, (1970) identified some other things that may cause problems in implementing marketing concept. One of the problems identified is that a firm or a organization may have problems of maintaining employee and restricting some during the need of co-ordination the activities of various department. A firm in health sometime contributes to the dissatisfaction of other segment by satisfying one segment unsatisfied.
	Government and nonprofit organization such as LEAH foundation as experience the same population.
	Another identified problem of marketing concept by Williams and Ferevois that of financial costing. This is a major problem in all organization in marketing, nonprofit and private business. This problem include the cost allocation quality and cost of carrying out  sales service, other problems confronting marketing concept should also be departmental conflicts usually some other department when it comes to providing what the consumer needs or want.
	The word itself is dynamic and so customer needs and want keeping change to keep with this trend marketers need to adjust and develop new product that satisfy consumer. Accounting department has to give out the cash for production department in some organization. (especially business) do not have a public relation to advertise organization lecture for customers and educate them on their product so as to be able to differentiate what customer want and rather than what they get.
Another problem of marketing concept is that of government policies, government may take policies what may affect the activities of a company and organization as a result they may not be able to meet up with customer needs or want.
Political instability is also another problem of marketing concept if there is instability in the rules and regulation in government in a country of marketing activities will be affected as they have to adopt or abide by such rules and regulation.
EFFECT OF MARKETING IN A NON-PROFITABLE ORGANIZATION
SIZEABLE: a market must be large enough to support an independent marketing effort. Many market product to serve a specific need of the customer.
REACHABLE: it is not enough for market to measurable and suitable only it must be researchable with effective market program such as promotion, advertising tools to attract more funds.
MEASURABLE: this is the degree of which the size and purchase power of the resulting of the subject to both the definition and measurement of the company so they can unwilling customer, this analysis is made by Philip Kotler (1993) and was defined by him.
2.2 	THEORETICAL FRAMEWORK
Recent Study highlights the important of bringing the market orientation (MO) philosophy to the non-profit context as a organization response to current pressure and environment change. In the last two decades the nonprofit sector has been experiencing different pressures such as increasing control by the public sector and donors, competition for resources and cut back in subsides. Those reasons make that nonprofit organization (NPO) gives special attention to performance measures and achievement of external goals in order to obtain new resources.
In the nonprofit sector various study have found a positive relationship between marketing orientation and organization performance in some instance they are not able or willing to pay for the services offered by Kotler (1993).










CHAPTER THREE
METHODOLOGY
3.1 INTRODUCTION
This chapter will provide the research instrument used, research design, population and sampling techniques used, the validity and reliability of data collected, method of data collection used and method of data analysis used.
3.2	RESEARCH DESIGN 
The method used to accomplish the objective of this research work is descriptive method which is set together integration analysis summarized and defines particular purpose of this research work. The research was designed in such a way that information obtained in the case of the study was through the use of primary and secondary data, from the primary data, interview method was employed which the respondent were asked simple questions and their responses was noted in preparing the chapter four.
3.3	POPULATION OF THE STUDY
	The population under study must be registered and in doing this, a sample population of the study includes: member of staff of the company. This research work is based on questionnaire administered to the company and the total population of the study is 30 working staff of the company.
3.4 SAMPLE SIZE AND SAMPLING TECHNIQUES.
	The sampling method use for the purpose of this study is random sampling. This is done with the aims of covering as many respondents as possible so as to ensure that the facts are proving beyond or reasonable doubt. The sample was taken as the random respective of the totally of the population and the questionnaire will be administered to them, the samples of the representatives were taken from each category of staff.
3.5    METHOD OF DATA COLLECTION.
The method of data collection used in accomplishment of this research work involves both primary and secondary data collection which involves personal interview, relevant materials and textbook consultations.
3.6  INSTRUMENTOF DATA COLLECTION.
Instrument used in collecting information is the questionnaire and interview. Interview was carried with definite aim of obtaining valid and reliable information through respond by the interview. Data were collected from many records and relevant documents filed by the organization.
Questionnaire.
It is well structured question and with letter of opened question which we hope that it will attract information based on the factors that are thought to be the application of marketing concept in non-profit organization.
Interview.
This was directed to some of the responds to the questionnaires in other to cross check their consistency to questionnaires administered. It was designed to discover irrelevant fact.
3.7    METHOD OF DATA  ANALYSIS
The activity of data collection was through interview and observation relevant materials and textbook consultation was made. In this regard, the researcher makes use of simples percentage techniques to analysis the data gathered through the questionnaire based on the response from the respondents.
The type of data for this project work were obtained from both primary which includes the use of personal interview of the staff and secondary data which includes the use of relevant materials or textbooks consultation written by authors. 
3.8	 HISTORICAL BACKGROUND OF THE CASE STUDY.
	LEAH foundation was founded by her Excellency, Dcns. Omolewa Ahmed as a non-governmental, non religious, non-partism and not for profit organization, established to raise awareness and spur affirmation action on issues affecting the survival and development of women and children in particular and humanity in general, throughout, realistic and sustainable strategy. The foundation is based in Ilorin, Kwara state, north central of Nigeria.
	The establishment of LEAH Foundation was inspired by our founder’s experiences with people challenged by their situation in life and the strong conviction that life empowered anchors hope from which the acronym LEAH was coined.
	LEAH Foundation is registered with the Nigeria corporation affairs commissions under part C (incorporated trustee) of the company and allied matters Act no1 of 1990 with registration number C.A.C/IT/NO45529. LEAH foundation fight against under-development based on its SHE mood which translate to social welfare, health and education is driven by the believe that the world can be a better place if every stake holders contribute in the struggle to eradicate to the development definitive’s confronting the world.
	Ahmed with the vision of becoming the reference point in social work in Nigeria and beyond. LEAH foundation has since its establishment being able to make a lot of difference in its key areas of interest and in reference to its vision and projection plan to do more.




CHAPTER FOUR
DATA PRESENTATION,ANALYSIS AND INTERPRETATION
4.1 	INTRODUCTION
This chapter deals with analysis, presentation and interpretation of limited information collected, the research give the analysis and interpretation of the retrieved questionnaires with the sample percentage method. Of the40 questionnaires administered only 30 questionnaires used as some of them were not returned or filled inappropriately.
4.2 DATA PRESENTATION, ANALYSIS
AND INTERPRETATION.
Tabular method will be used to present the result of data collected after which analysis and interpretation will follow from which scientifically justifiable conclusion can be made. This implies that, the results presented shall be used to test the acceptance or rejection of some of the hypotheses.
SECTION    A
TABLE 1: SEX DISTRIBUTION
	ALTERNATIVE
	RESPONSE
	PERCENTAGE

	MALE
	18
	60

	FEMALE
	12
	40

	TOTAL
	30
	100


SOURCE: RESEARCH FIELD SURVEY 2025
As shown in the table aboveout of 30 people that responded to the questionnaire, it shows that the majority of the employees and respondent were male (60%) while (40%) where female.
TABLE 2: MARITAL STATUS
	ALTERNATIVE
	RESPONSE
	PERCENTAGE

	MARRIED
	22
	73

	SINGLE
	8
	27

	TOTAL
	30
	100


SOURCE: RESEARCH FIELD SURVEY 2025
The table shows that 73 of the respondents are married while 27 are 
Single.
TABLE 3: AGE DISTRIBUTION
	ALTERNATIVE
	RESPONSE
	PERSENTAGE

	23-35
	10
	37

	36-45
	20
	63

	46-Above
	-
	-

	TOTAL
	30
	100


	SOURCE: RESEARCH SURVEY 2025
	From the data in table 3, it could be seen that those within age of 23-35 represent (37%) and respondents aged between 36-45 are 20(63%) therefore showing no respondents is aged above 45 years.
TABLE 4: EDUCATION QUALIFICATION
	ALTERNATIVE
	RESPONSE
	PERCENTAGE

	SSCE
	4
	13

	OND/NCE
	20
	67

	HND/BSC
	6
	20

	TOTAL
	30
	100


	SOURCE: RESEARCH FIELD SURVEY 2025
From the above analysis it can be seen that the number of respondents withschool certificate holder is 4 (13%) while 20 respondents have either OND or NCE and HND/BSC holder are just 6(20%). The data above shows that all the respondents are educated.
SECTION   B
TABLE 1: HOW IS THIS ORGANIZATION FINANCED?
	ALTERNATIVE
	RESPONSE
	PERCENTAGE

	GOVERNMENT
	8
	27

	DONOR
	2
	7

	ALL OF THE ABOVE
	20
	66

	TOTAL
	30
	100


	SOURCE: RESEARCH FIELD SURVEY 2025
From the above data, it could be deducted that the organization is majorly finance through both donation and the government of the state which indicate that it is indeed a non-profited organization.
TABLE 2:DO YOU THINK MARKETING CONCEPT IS NEEDED IN THE ORGANIZATION SINCE IT IS NON-ORIENTED.
	ALTERNTIVE
	RESPONSE
	PERCENTAGE

	YES
	14
	47

	NO
	16
	53

	TOTAL
	30
	100


	SOURCE: RESEARCH FIELD SURVEY 2025
From the above table, it shows that the application of marketing concept may not be necessary as majority(53%) of the respondents have answered.
TABLE 3: WHAT DOES THE ORGANIZATION DO?
	ALTERNTIVE
	RESPONSE
	PERCENTAGE

	Produce what is needed by the target
	18
	60

	Produce what they are capable of producing
	12
	40

	TOTAL
	30
	100


		SOURCE: RESEARCH FIELD SURVEY 2025
Through the study of the above data, it could be clearly seen that the organization only produce what is needed by the customer with a lot of percentage of 73 respondents and not what they could produce with a percentage of 27 respondents.
TABLE 4: DO YOU ADVERTISE YOUR PRODUCT?
	ALTERNTIVE
	RESPONSE
	PERCENTAGE

	YES
	30
	100

	NO
	-
	-

	TOTAL
	30
	100


	SOURCE:  RESEARCH FIELD SURVEY 2025
From the above data, the organization clearly advertises their product to their customer with a total percentage of 100 respondents answering in affirmative.
TABLE 5: IF YES ON WHICH MEDIA?
	ALTERNATIVE
	RESPONSE
	PERCENTAGE

	TELEVISION
	16
	53

	RADIO
	8
	27

	OTHERS
	6
	20

	TOTAL
	30
	100


	SOURCE: FIELD SURVEY 2025
	From the table it is clearly shown that the organization advertisement is on television with (16)55% respondents saying so and 27 on radio while others with 18.
TABLE 6: ARE YOUR CUSTOMER APPRECIATING YOUR SERVICE?
	ALTERNTIVE
	RESPONSE
	PERCENTAGE

	YES
	20
	67

	NO
	10
	33

	TOTAL
	30
	100


	SOURCE: RESEARCH FIELD SURVEY 2025
the table above shows that 67% agreed that customer appreciate the service while 33% disagreed that customer do not appreciate their service what Mr. A can appreciate might be different from Mr. B`s own.
TABLE 7: HOW OFTEN DO THE MANAGEMENT ENGAGE IN PROMOTIONAL ADVERTISING?
	ALTERNATIVE
	RESPONSE
	PERCENTAGE

	REGULARLY
	-
	-

	SOMETIMES
	24
	80

	RANDOM
	6
	20

	TOTAL
	30
	100


	SOURCE:  RESEARCH FIELD SURVEY 2025
	From the table above it could be seen that 80 of the respondent testified that the management don’t engage in promotional advertising regularly with 20 of the respondent said is random.
TABLE 8: DO YOU HAVE ANY PROBLEM FROM CLIENT OR PUBLIC?
	ALTERNTIVE
	RESPONSE
	PERCENTAGE

	YES
	10
	33

	NO
	20
	67

	TOTAL
	30
	100


	SOURCE: RESEARCH FIELD SURVEY 2025
In the table above 67 of the respondent confirmed that the organization those not have problem from client or public while 33 respondent said that the organization have problem from client.
PROBLEM OF LEAH FOUNDATION
	The major problem facing LEAH foundation as the lack of funds, there is inadequate fund to buy materials such as spear parts, drugs, injection, generator and other things used in discharging their services to customer, however some are listed below. 
	Shortage of staff, lack of proper training and policy programming, operation engineers, insufficient spear part.
TESTING OF HYPOTHESIS
	In testing the hypothesis, the writer has employed the use of chi-square test X2 which is given by
X2 = (01 – E1) E
Where O = Observed frequency
	E = Expressed frequency
	E1 = Sample size
X2 = Chi square
Note : expected frequency (E2) is calculate thus,
		Grand total
		No of Observation
HYPOTHESIS I
Ho: Marketing concept doesn’t have effect on the performance of nonprofit 
making organization
H1: Marketing concept have effect on the performance of nonprofit making 
organization
	Response
	O1
	E1
	O1-E1
	(O1-E1)2
	(O1-E1)2
      E1

	Yes
	20
	15
	5
	25
	1.7

	No
	10
	15
	-5
	25
	1.7

	Total
	30
	30
	
	
	2.4






X2 =£(O1-E1)2 =2.4
	     E1
Level of significant=50%
			  =0.05
Degree of freedom = (r-1)(c-1)
			= (2-1)(2-1)
			=1x1=1
	(0.05,1)=3.978
4.3 	DISCUSSION OF FINDINGS.
Decision rule
	Accept Ho if calculated values is greater than the tabular value but reject Ho if calculated is less than the tabular value. Therefore Ho should be accepted that marketing concept have effect on the performance of nonprofit making organization.




CHAPTER FIVE
	SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY OF FINDINGS.
	During the course of this research work, it was discovered that it is not only profit oriented organization that apply the concept of marketing and also organization that are not profit oriented also make use of marketing concept.
	It is also discovered that for non-profit oriented organization like LEAH foundation efficiently, some strategies must set out to ensure maximum satisfaction of their customer.
	More so it was also discovered that the application of marketing concept in a non-profit organization will engage the organization to be able to know what exactly the customer need and not just to produce anything.
	Furthermore, it was discovered application of marketing concept in a non-profit organization like LEAH foundation will ensure close and cordial relationship with the customer and organization.
5.2	CONCLUSION.
	The findings of the research study on the application of marketing concept is non-profit organization is facing (words) what the customer satisfaction in the organization.
Moreover the aims of choosing this topic “application” is to examine the various ways by which the organization under study applies marketing concept in an organization and to examine if they produce what is required thought the research that free health product and service and distributed to the appropriate people that should be directed to finally it was discovered from the research that the customers appreciate the organization service due to the fact that marketing concept was applied.
5.3	RECOMMENDATION.
	Based on findings of this, The following recommendation where suggested: LEAH foundation should appeal to both state and federal government for assisting concerning funds, thought this will be able to buy all they need.
	The researcher advice the organization to establish a monitoring unit that will make since that all the services get down to the targeted customers at the night time so that the most of the free drugs would not be sold out during the exercise on the rural people on time the organization should speak to their appropriate channel road maintaining.. The organization should also equip the research unit to see if there could have a solution to less problem of the country.
	Finally, the organization should try to motivate the donors market and the contribution market as much as they could as it was finally stated by the (public relation officer) of the organization that customers satisfaction is what still makes the organization contribute to the operation customer satisfaction is the foremost of “MARKETING CONCEPT”

REFERENCES
America Marketing Association (1992):	Journal l marketing research volume 29.
Edward.W. (1999): Fundamental modern6 4th edition (198) volume 5.
Fatigun J.A (1998): A practical student l approaches (1998) volume 18.
Gulhan, J.P.G (1976): Marketing management Evans. L ltd London (197) 		volume 21
James & rose (1986): Research non- profit organization.
Longfore (2001):Marketing concept 2nd edition (2001) volume 4.
Philip,K (1984): Marketing orientation
Stanton, J.W (1981): Fundamentals of marketing both edition practice hall, New   Y York (1981) volume 19. 






						Kwara State Polytechnic,
Department of Business Administration,
						Ilorin, Kwara state,
P.M.B 1375.
Dear Respondent,
	I am a final year student of Business Administration department, KwaraState Polytechnic, Ilorin.
	As part of the condition for the award of Higher National Diploma (HND) in Business Administration, I am currently carrying out a research on “Application of marketing concept in a non-profit organization” using a case study of LEAH Foundation, Ilorin, Kwara state.
	I shall be grateful if you could grant me a favor in completing the attached questionnaire as objectively as possible.
	Please be assured that all information given will be specifically used for the purpose of this academic exercise and will be treated with ultimate confidence.
	Thanks for your unreserved assistance.
								Yours faithfully,
						SAADU AZEEZAT OPEYEMI 
							HND/23/BAM/FT/0310



QUESTIONNAIRE
SECTION A
1.	Gender:	Male (  )	Female (  )
2.	Marital status: Married (  )   Single (  )
3.	Age Distribution: 	25-35 (   )		35-45 (   )   45-55(  )
4.	Education qualification	(a) SSCE (  ) (b) OND/ NCE(   ) 	 (c) HND (d) MSC
SECTION B
5. How is this organization financed? (a) Comment (  )(b) Donor  (  )(c) All of the above (  )
6. Do you think marketing concept is needed in the organization since it is non-profit oriented?(a) Yes (  )	(b) No (  )
7. Is the application of marketing concept positive to this organization? 
(a) Yes ( )	(b) No  (  )
8. How do you know what is needed by the target customers? 
     a. Through the research and development ( ) b.Through monitoring unit ()
9. Do you produce what the customers need? (a) Yes (  )	(b) No (  )
10. Do you advertise your products?(a) Yes (  )	(b) No (  )
11. If Yes, on which media? a. Television (  ) b. Radio (  )  c.. Others (  )
12. Are your customers appreciating your services?(a) Yes (  )	(b) No  (  )
13. How often do the management engages in promotional advertising?
a. Usually (  )  b. Sometimes  (  )  c. Random  (  )
[bookmark: _GoBack]14. Do you have any problem from clients? (a) Yes (  )	(b) No  (  )
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