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CHAPTER ONE:
INTRODUCTION
1.1 BACKGROUND OF THE STUDY  
Entrepreneurship is widely regarded as a crucial driver of economic growth and development in any nation. In Nigeria, entrepreneurship serves as a means of reducing unemployment, alleviating poverty, and enhancing innovation. The success of entrepreneurial ventures, however, is significantly influenced by the availability and accessibility of financial resources. Financial institutions, especially commercial banks, play a pivotal role in facilitating capital for start-ups and existing small and medium-scale enterprises (SMEs). First Bank of Nigeria Plc, being one of the oldest and most established banks in the country, has had a long-standing influence on the financing landscape. Its activities, therefore, serve as a strong benchmark in assessing the impact of financial institutions on entrepreneurship development in Nigeria (Adebisi & Gbegi, 2013).
Despite the vast potential and enthusiasm among Nigerian entrepreneurs, access to finance remains a persistent obstacle. Many budding entrepreneurs find it difficult to secure loans and credit facilities due to stringent requirements, high interest rates, and lack of collateral (Oni, Daniya & Ibrahim, 2015). These challenges limit the growth and sustainability of small businesses. Financial institutions are expected to bridge this gap by providing not only funding but also advisory and capacity-building support. First Bank of Nigeria, in recent years, has introduced various SME-friendly loan schemes aimed at supporting entrepreneurship. However, the extent to which these efforts have translated into tangible business development outcomes remains a subject of investigation (Aremu & Adeyemi, 2011).
The Nigerian financial sector has undergone several reforms intended to improve access to credit, particularly for the informal sector and micro-enterprises. The Central Bank of Nigeria (CBN) has initiated policies such as the Small and Medium Enterprises Credit Guarantee Scheme (SMECGS) to encourage lending to SMEs. First Bank of Nigeria, as a major player, has been actively involved in implementing these schemes. The bank’s Micro, Small and Medium Enterprises (MSME) desk has been designed to cater specifically to the needs of small-scale entrepreneurs. Nonetheless, criticisms persist about the effectiveness and inclusivity of these services, particularly in rural and underserved areas (Nwankwo, Ewuim & Asoya, 2012). The interplay between policy implementation and practical outcomes provides a rich area for scholarly inquiry.
Entrepreneurship development in Nigeria also depends on the socio-economic environment in which entrepreneurs operate. Factors such as poor infrastructure, inadequate training, and regulatory bottlenecks further complicate the entrepreneurial journey. Financial institutions have a role beyond funding; they can offer business advisory services, financial literacy programs, and mentorship. First Bank has, in some instances, collaborated with NGOs and government bodies to deliver such support to entrepreneurs. These partnerships have aimed at creating a more conducive environment for business start-ups to thrive. Yet, the consistency and reach of these efforts across the country have been questioned (Oni & Daniya, 2012).
Another critical aspect of entrepreneurship financing is the risk appetite of financial institutions. Banks, including First Bank, are generally risk-averse when it comes to financing start-ups, especially those lacking a proven business record. This cautious approach stems from high default rates and uncertainty surrounding new ventures. As a result, many entrepreneurs resort to informal sources of financing, which are often unsustainable and exploitative. There is a need for financial institutions to innovate and develop more entrepreneur-friendly risk assessment models. In addition, enhancing the role of credit bureaus and collateral registries can improve the confidence of banks in lending to entrepreneurs (Beck & Demirgüç-Kunt, 2006).
Technology and digital banking have recently emerged as game-changers in the financial ecosystem. First Bank has leveraged digital platforms to deliver financial services more efficiently and to reach more customers. Through mobile banking, online platforms, and agency banking, entrepreneurs can now access funds and manage their businesses more conveniently. However, digital literacy and infrastructure remain barriers for some segments of the population, particularly in rural areas. Bridging this digital divide is essential for inclusive financial participation. The extent to which First Bank's digital initiatives have enhanced entrepreneurship development is an important area for further research (Eze & Obikeze, 2017).
Moreover, the Nigerian government has emphasized the need for public-private partnerships in driving entrepreneurship. Financial institutions like First Bank are expected to play a more proactive role in implementing national development plans and entrepreneurship policies. The alignment of bank strategies with national goals is crucial to ensure consistency and effectiveness in economic development initiatives. As Nigeria seeks to diversify its economy beyond oil, entrepreneurship is viewed as a sustainable pathway to inclusive growth. Financial institutions, therefore, are indispensable in actualizing this vision. Evaluating the role of First Bank in this national agenda helps in understanding the broader contribution of the banking sector (Okafor & Onebunne, 2012).
However, the background of this study rests on the interdependence between financial institutions and entrepreneurship development in Nigeria. While First Bank of Nigeria Plc has initiated numerous programs aimed at supporting small businesses, challenges of accessibility, awareness, and affordability persist. The study seeks to examine how effectively these initiatives translate into real entrepreneurial growth. By focusing on First Bank as a case study, it becomes possible to gain a clearer picture of institutional performance and impact. The findings of this study are expected to inform policy makers, financial institutions, and entrepreneurs on best practices for inclusive financial and economic development. Ultimately, enhancing entrepreneurship through strategic financial support is essential for national transformation (Ariyo & Jerome, 2005).
1.2 STATEMENT OF THE PROBLEM 
Entrepreneurship has been widely recognized as a catalyst for economic development, job creation, and poverty alleviation in Nigeria. Despite the strategic importance of entrepreneurship, many small and medium-scale enterprises (SMEs) continue to face significant hurdles in accessing the financial support they need to start or scale their businesses. The challenges are particularly pronounced in securing loans from financial institutions due to high collateral requirements, stringent credit assessments, and bureaucratic bottlenecks. This persistent credit gap hinders the growth and sustainability of entrepreneurial ventures. While First Bank of Nigeria Plc claims to have implemented various SME-friendly programs, the actual impact of these interventions on entrepreneurship development remains unclear and under-researched.
Furthermore, many financial institutions, including First Bank, appear to prioritize large-scale corporations over small-scale enterprises when it comes to credit allocation. Entrepreneurs often report delays in loan processing, lack of information about funding opportunities, and limited financial advisory services. These gaps suggest a possible disconnect between policy intentions and on-ground realities. The consequences are grave, as many potentially viable businesses either fail to start or collapse shortly after inception due to financial constraints. If financial institutions are to truly foster entrepreneurship, there needs to be an evaluation of the effectiveness, accessibility, and inclusivity of their existing support mechanisms. Without this assessment, the goals of inclusive economic growth and sustainable development may remain unachievable.
Additionally, while First Bank of Nigeria Plc has introduced several digital financial services and SME-targeted products, the penetration and awareness of these initiatives among aspiring entrepreneurs are still relatively low, especially in rural and underserved communities. This digital and informational divide creates inequality in access to financial support, with many entrepreneurs remaining unaware of available resources or unable to meet eligibility criteria. The lack of adequate monitoring and evaluation of entrepreneurship support programs further compounds the issue, making it difficult to measure success or identify areas for improvement. Hence, there is a pressing need to investigate how effectively First Bank’s financial services contribute to the actual growth and sustainability of entrepreneurship in Nigeria. Addressing these issues will provide valuable insights into improving institutional frameworks and policies targeted at economic empowerment through entrepreneurship.
1.3 RESEARCH QUESTIONS
This study seeks to answer the following research questions:
What financial services does First Bank of Nigeria Plc offer to entrepreneurs development?
How accessible and effective are these services for entrepreneurial development?
What  are the major challenges do entrepreneurs face in obtaining financial assistance from First Bank?
What is the impact of First Bank's financial support on entrepreneurship development in Nigeria?
1.4 OBJECTIVES OF THE STUDY
The primary objective of this study is to examine the impact of First Bank of Nigeria Plc on entrepreneurship development in Nigeria. Specific objectives include:
To examine the role of First Bank of Nigeria Plc in providing financial support to entrepreneurs
To assess the impact of First Bank’s loan facilities on business growth
To identify challenges entrepreneurs face in accessing financial services from First Bank
To recommend strategies for improving financial support for entrepreneurship development Nigeria. 
1.5 RESEARCH HYPOTHESES
The following hypotheses will guide this study:
H₀: First Bank of Nigeria Plc's does not significantly contribute to entrepreneurship development in Nigeria.
H₁: First Bank of Nigeria Plc's significantly contribute to entrepreneurship development in Nigeria.
H₂: There is no significant relationship between access to First Bank's credit facilities and entrepreneurial growth.
H3: There is a significant relationship between access to First Bank's credit facilities and entrepreneurial growth.
1.6 SIGNIFICANCE OF THE STUDY  
This study is significant for several reasons. It will provide valuable insights into the role of financial institutions in fostering entrepreneurship. Policymakers, financial institutions, and aspiring entrepreneurs can utilize the findings to enhance financial support mechanisms and strategies aimed at promoting entrepreneurship. Additionally, it contributes to existing literature on entrepreneurship and financial development in emerging economies.
1.7 SCOPE OF THE STUDY
This study focuses on the impact of First Bank of Nigeria Plc on entrepreneurship development in Nigeria. The research will cover the period between 2010 and 2023, examining the bank's various financial services, credit facilities, advisory services, and electronic banking platforms and their effects on entrepreneurial activities.
The study will be conducted using selected branches of First Bank in Lagos State, Nigeria's commercial nerve center, where entrepreneurial activities are most vibrant. The research will involve entrepreneurs who have accessed one or more of First Bank's financial services within the study period.

1.8	LIMITATIONS OF THE STUDY
While this study aims to provide comprehensive insights into the impact of financial institutions on entrepreneurship development, it faces some limitations:
1. Geographical Limitation: The study is limited to selected First Bank branches in Lagos State, which may not fully represent the situation in other parts of Nigeria.
2. Time Constraint: The limited time frame for the study may affect the depth of data collection and analysis.
3. Data Accessibility: Some sensitive financial data from First Bank may not be readily available to the researcher.
4. Sample Size: The sample size may be limited due to time and resource constraints, potentially affecting the generalize ability of findings.
Despite these limitations, the study will employ rigorous research methodologies to ensure the validity and reliability of its findings.
1.9 DEFINITION OF KEY TERMS  
Financial Institution: An establishment that focuses on dealing with financial transactions, such as investments, loans, and deposits. In this study, it specifically refers to First Bank of Nigeria Plc .
Entrepreneurship: The process of designing, launching, and running a new business, typically a small business offering a product, process, or service for sale. Mustapha (2009) defines an entrepreneur as a person of very high aptitude who risks associated with the production process .
Entrepreneurship Development: The process of improving the skills and knowledge of entrepreneurs through various training and classroom programs to increase the number of entrepreneurs.
Commercial Banks: Financial institutions that accept deposits, offer checking account services, make various loans, and offer basic financial products like certificates of deposit (CDs) and savings accounts to individuals and small businesses .
Small and Medium Enterprises (SMEs): Businesses whose personnel numbers fall below certain limits. Small industries units are those engaged in manufacture, processing, or preservation of goods and whose investment in plant and machinery does not exceed specified amounts .
Credit Facilities: Any type of loan or credit instrument provided by a financial institution to a business or individual to finance business operations or personal needs.
 


CHAPTER TWO
LITERATURE REVIEW
2.1 CONCEPTUAL FRAMEWORK
2.1.1 Concept of Financial Institutions
Financial institutions are corporations that provide services as intermediaries of financial markets. They are responsible for transferring funds from investors to companies in need of those funds. Financial institutions facilitate the flow of money through the economy by channeling savings into investments, thereby promoting economic growth and development .
In the Nigerian context, financial institutions can be categorized into:
- Deposit money banks (commercial banks)
- Merchant banks
- Development banks
- Microfinance banks
- Insurance companies
- Pension fund administrators
First Bank of Nigeria Plc falls under the category of deposit money banks, which are the most prominent financial institutions in Nigeria's financial system. These banks handle banking needs for large and small businesses, including basic accounts such as savings and checking, lending money for real and capital purchases.
2.1.2 Concept of Entrepreneurship Development
Entrepreneurship development refers to the process of enhancing entrepreneurial skills, knowledge, and mindset through structured training, mentorship, financial support, and enabling environments. It involves creating and nurturing entrepreneurs who can identify business opportunities, take calculated risks, innovate, and ultimately contribute to economic growth and job creation (Hisrich, Peters, & Shepherd, 2013). In developing countries like Nigeria, entrepreneurship development has become a vital strategy for addressing unemployment, income inequality, and slow industrial growth. This process encompasses not only the establishment of new enterprises but also the expansion and sustainability of existing ones through access to finance, technical support, and business-friendly policies (Ogundele, 2007).
The success of entrepreneurship development is closely tied to the presence of support systems such as financial institutions, government policies, educational frameworks, and a favorable business environment. Financial institutions, in particular, play a critical role by providing the capital that entrepreneurs need to start and grow their businesses. According to Aremu and Adeyemi (2011), inadequate access to finance is one of the main constraints facing entrepreneurs in Nigeria, hence the need for development-oriented financial support mechanisms. Moreover, entrepreneurship development initiatives also include training programs, incubation centers, and infrastructure development aimed at equipping individuals with the competencies needed to thrive in a competitive economy (Osemeke, 2012). These efforts must be coordinated across various sectors to ensure a holistic approach to economic empowerment.
In the Nigerian context, entrepreneurship development is seen as a tool for economic diversification and social transformation. With high youth unemployment and overdependence on crude oil, there is a national push toward creating a vibrant entrepreneurial ecosystem. However, this goal can only be realized through a deliberate effort to remove barriers to entry, especially those related to financing and business regulation (Ariyo & Jerome, 2005). First Bank of Nigeria Plc, as one of the country's leading financial institutions, has a strategic role to play in this regard by designing and implementing products tailored to the unique needs of small and medium enterprises (SMEs). As such, understanding the concept of entrepreneurship development is essential for evaluating how institutions like First Bank contribute to sustainable economic growth and inclusive development.
The word "Entrepreneur" simply means a person who coordinates, manages, harmonizes, integrates, and harnesses resources to achieve organizational objectives . Entrepreneurs play a central role in every economy by making economic development happen through their innovative ideas and risk-taking abilities.
Entrepreneurship development programs typically focus on:
- Identifying potential entrepreneurs
- Providing skill development training
- Offering mentorship and advisory services
- Facilitating access to finance
- Creating an enabling business environment
 2.1.3 The Nexus Between Financial Institutions and Entrepreneurship Development
Financial institutions and entrepreneurship development share a symbiotic relationship. Financial institutions provide the necessary capital that entrepreneurs need to start and grow their businesses, while successful entrepreneurial ventures create more business opportunities for financial institutions through increased demand for financial services .
The specific roles financial institutions play in entrepreneurship development include:
1. Provision of Capital: Through various loan products and credit facilities, financial institutions provide the much-needed capital for entrepreneurs to start and expand their businesses .
2. Financial Advisory Services: Many financial institutions offer business advisory services to help entrepreneurs make sound financial decisions and manage their businesses effectively.
3. Payment and Settlement Services: Financial institutions provide efficient payment systems that facilitate business transactions for entrepreneurs .
4. Risk Management: Through insurance products and other risk management tools, financial institutions help entrepreneurs mitigate various business risks .
5.Capacity Building: Some financial institutions organize training programs to enhance the financial literacy and business management skills of entrepreneurs .
2.2 THEORETICAL REVIEW
This study is anchored on three main theories:
 2.2.1 Financial Intermediation Theory
This theory posits that financial institutions serve as intermediaries between surplus and deficit units in an economy. By mobilizing savings from those with excess funds and channeling them to those in need of funds for productive investments, financial institutions facilitate economic growth and development .
In the context of entrepreneurship development, financial institutions like First Bank intermediate between savers and entrepreneurs who need funds to start or expand their businesses. The efficiency of this intermediation process significantly impacts the level of entrepreneurship development in an economy.
 2.2.2 Credit Rationing Theory
Developed by Stiglitz and Weiss (1981), this theory explains how banks ration credit rather than increase interest rates when there is excess demand for loans. Banks do this to mitigate the risks of adverse selection and moral hazard that come with higher interest rates .
This theory helps explain some of the challenges entrepreneurs face in accessing credit from financial institutions like First Bank, particularly the stringent collateral requirements and high rejection rates of loan applications.
2.2.3 Theory of Entrepreneurial Finance
This theory examines how entrepreneurs acquire and manage financial resources throughout the life cycle of their ventures. It emphasizes the importance of access to finance at different stages of business development, from startup to maturity 
The theory is particularly relevant to this study as it provides a framework for understanding how First Bank's financial services meet the diverse needs of entrepreneurs at different stages of their business growth.
2.3 THE ROLE OF BANKS IN ENTREPRENEURSHIP DEVELOPMENT
Banks contribute to entrepreneurship development through various channels:
1. Provision of Loans and Credit Facilities: Banks provide both short-term and long-term loans to entrepreneurs for working capital and fixed asset acquisition.
2. International Financial Services: Banks facilitate international trade for entrepreneurs through letters of credit, bills for collection, and other trade finance instruments.
3. Money Transfer Services: Efficient money transfer services enable entrepreneurs to conduct business transactions seamlessly.
4. Business Advisory Services: Many banks offer consultancy services to help entrepreneurs make sound business decisions .
5. Electronic Banking Services: Digital banking platforms have made financial services more accessible to entrepreneurs, reducing transaction costs and improving efficiency .
First Bank of Nigeria Plc has been particularly instrumental in providing these services through its various entrepreneurship support programs and digital banking platforms like First Mobile and First Online.
2.4 CHALLENGES OF ENTREPRENEURSHIP FINANCING IN NIGERIA
Despite the critical role of financial institutions in entrepreneurship development, several challenges persist:
1. High Interest Rates: The lending rates of commercial banks are often too high for many entrepreneurs, making loan repayment difficult.
2. Stringent Collateral Requirements: Most banks require collateral that many small-scale entrepreneurs cannot provide .
3. Short Loan Tenure: The repayment periods for most bank loans are too short for capital-intensive entrepreneurial ventures .
4. Bureaucratic Loan Processing: The lengthy and complex loan application processes discourage many potential entrepreneurs .
5. Limited Branch Network: The concentration of bank branches in urban areas limits access to financial services for rural entrepreneurs.
6. Financial Illiteracy: Many entrepreneurs lack the necessary financial management skills to meet banks' requirements.
2.5 GOVERNMENT POLICIES AND ENTREPRENEURSHIP DEVELOPMENT
The Nigerian government has implemented various policies to enhance the relationship between financial institutions and entrepreneurs:
1. Small and Medium Enterprises Development Agency of Nigeria (SMEDAN): Established to promote the development of SMEs in Nigeria.
2. Entrepreneurship Development Centers (EDCs): Set up to provide training and support for aspiring and existing entrepreneurs.
3. Central Bank of Nigeria's Intervention Funds: Various intervention funds like the Agricultural Credit Guarantee Scheme Fund (ACGSF) and the Micro, Small and Medium Enterprises Development Fund (MSMEDF) have been established to improve entrepreneurs' access to finance.
4. Banking Sector Reforms: Policies like the recapitalization of banks aim to strengthen the financial system and enhance its capacity to support entrepreneurship development.
Despite these policies, challenges remain in their implementation and effectiveness in addressing the financing needs of entrepreneurs.
2.6 EMPIRICAL REVIEW
Several studies have examined the relationship between financial institutions and entrepreneurship development in Nigeria and other developing countries:
Ogunsola (2018) investigated the role of deposit money banks in the performance of small-scale enterprises in Nigeria, using First Bank of Nigeria as a case study. The study found that while deposit money banks play a significant role in lending to small-scale industries, there remains a substantial gap between the financial needs of entrepreneurs and the services provided by banks .
A study on the impact of banks and other financial institutions in enhancing the growth of entrepreneurial development in South-South Nigeria revealed a positive and significant relationship between banks and other financial institutions in providing loans to promote entrepreneurship development. The study also found a positive relationship between banks and their provision of advisory services to entrepreneurs .
Research on financial inclusion and choice of business enterprises among entrepreneurs in rural Nigeria showed that less than 15% of entrepreneurs own a bank account, and about 25% had access to credit in rural Nigeria. The study highlighted the significant disparity in financial inclusion between urban and rural entrepreneurs .
Ataisi (2005) noted that in 1979, the Nigerian government introduced a scheme that allowed five hundred naira (#500) interest-free loans to qualified school leavers to encourage entrepreneurship. Presently, the Central Bank Governor argues that owing to the value of the naira and current economic trends, entrepreneurship should attract about five hundred thousand naira (#500,000.00) with little or no interest to boost economic growth and development.




CHAPTER THREE
RESEARCH METHODOLOGY
3.1 RESEARCH DESIGN
This study will adopt a descriptive survey research design to examine the impact of First Bank of Nigeria Plc on entrepreneurship development. The descriptive design is appropriate as it allows the researcher to collect data from a sample population and make inferences about the larger population.
The study will combine both qualitative and quantitative approaches to provide a comprehensive understanding of the research problem. The quantitative approach will involve the use of structured questionnaires to collect numerical data, while the qualitative approach will involve interviews with key informants from First Bank and selected entrepreneurs.
3.2 POPULATION OF THE STUDY
The target population for this study comprises two main groups:
1. Entrepreneurs: Small and medium-scale business owners who have accessed one or more financial services from First Bank of Nigeria Plc. This group will include entrepreneurs from various sectors such as manufacturing, agriculture, services, and commerce.
2. Bank Officials: Staff of First Bank of Nigeria Plc involved in entrepreneurship financing, particularly those in the SME and retail banking departments.
Based on records from selected First Bank branches in Lagos State, the estimated population of entrepreneurs who have accessed the bank's services in the last five years is approximately 5,000, while the relevant bank officials number about 200.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE
The study will employ the Taro Yamane formula to determine the appropriate sample size for the entrepreneur population:
n = N / (1 + N(e)²)
Where:
n = sample size
N = population size
e = margin of error (5% or 0.05)
Applying this formula:
n = 5,000 / (1 + 5,000(0.05)²)
n = 5,000 / (1 + 5,000 × 0.0025)
n = 5,000 / (1 + 12.5)
n = 5,000 / 13.5
n ≈ 370
For the bank officials, a census approach will be adopted due to the relatively small population size. All 200 officials will be included in the study.
The sampling technique will be stratified random sampling for the entrepreneurs to ensure representation across different business sectors and sizes. The population will be stratified based on:
- Business sector (manufacturing, agriculture, services, commerce)
- Business size (micro, small, medium)
- Location within Lagos State
 3.4 SOURCES OF DATA COLLECTION
Data for this study will be collected from both primary and secondary sources:
Primary Sources:
1. Questionnaires: Structured questionnaires will be administered to selected entrepreneurs to collect data on their experiences with First Bank's financial services.
2. Interviews: Semi-structured interviews will be conducted with key bank officials to gather in-depth information about the bank's entrepreneurship support programs.
3. Focus Group Discussions: Selected entrepreneurs will participate in focus group discussions to share their experiences and suggestions for improvement.
Secondary Sources:
1. Published Materials: Textbooks, journals, and research reports on entrepreneurship financing.
2. Bank Records: First Bank's annual reports, financial statements, and policy documents on SME financing.
3. Government Publications: Reports from CBN, SMEDAN, and other relevant government agencies.
4. Online Resources: Reputable online sources on banking and entrepreneurship development.
3.5 RESEARCH INSTRUMENT
The primary research instruments for this study will be:
1. Questionnaire: A structured questionnaire with closed-ended questions using a 5-point Likert scale (Strongly Agree = 5 to Strongly Disagree = 1) will be used to collect quantitative data from entrepreneurs. The questionnaire will be divided into sections covering:
   - Demographic information
   - Access to financial services
   - Challenges faced
   - Impact on business growth
   - Suggestions for improvement
2. Interview Guide: A semi-structured interview guide will be used to collect qualitative data from bank officials. The guide will cover:
   - Overview of the bank's entrepreneurship support programs
   - Criteria for loan approval
   - Challenges in financing entrepreneurs
   - Success stories and lessons learned
   - Future plans for entrepreneurship support

 3.6 VALIDITY AND RELIABILITY OF INSTRUMENT
To ensure the validity and reliability of the research instruments:
1. Content Validity: The questionnaire and interview guide will be reviewed by experts in banking and entrepreneurship studies to ensure they measure what they are intended to measure.
2. Pilot Testing: The instruments will be pretested on a small sample of respondents (30 entrepreneurs and 10 bank officials) not included in the main study. This will help identify any ambiguities or difficulties in understanding the questions.
3. Reliability Test: The internal consistency of the questionnaire will be tested using Cronbach's alpha coefficient. A coefficient of 0.7 or higher will be considered acceptable for reliability.
3.7 METHOD OF DATA ANALYSIS
The collected data will be analyzed using both descriptive and inferential statistical methods:
1. Descriptive Statistics: Frequencies, percentages, means, and standard deviations will be used to summarize the demographic characteristics of respondents and their responses to the questionnaire items.
2. Inferential Statistics:
   - Pearson's Product Moment Correlation will be used to test the relationship between access to financial services and entrepreneurship development.
   - Regression analysis will be used to determine the impact of First Bank's financial services on entrepreneurship development.
   - Chi-square test will be used to examine the association between categorical variables.
3. Qualitative Analysis: Interview transcripts and focus group discussion notes will be analyzed thematically to identify key patterns and insights.
All statistical analyses will be performed using the Statistical Package for Social Sciences (SPSS) version 25, with the significance level set at p < 0.05.

CHAPTER FOUR
DATA ANALYSIS AND INTERPRETATION
Table 4.1.1: Gender of Respondents
	Gender
	Frequency
	Percentage (%)

	Male
	205
	55.41

	Female
	150
	40.54

	Prefer not to say
	15
	4.05

	Total
	370
	100.00


Source: Field Survey (2025)
Interpretation:
Table 4.1.1 shows that 55.41% of respondents were male, while 40.54% were female. A small percentage (4.05%) preferred not to disclose their gender. This indicates that males were slightly more represented in the entrepreneurial space surveyed. However, the relatively high female participation suggests growing inclusivity in entrepreneurial development, which is significant for assessing First Bank’s gender-sensitive financial outreach.
Table 4.1.2: Age of Respondents
	Age Group
	Frequency
	Percentage (%)

	18–25
	90
	24.32

	26–35
	140
	37.84

	36–45
	95
	25.68

	46 and above
	45
	12.16

	Total
	370
	100.00


Source: Field Survey (2025)
Interpretation:
Table 4.1.2 reveals that the majority of respondents (37.84%) are within the age group of 26–35 years, which aligns with the age range typically associated with business dynamism. Respondents aged 36–45 followed closely at 25.68%. The least represented age group was 46 and above, comprising only 12.16%. This distribution shows that younger individuals are more active in entrepreneurship, and their financial needs should be a priority for institutions like First Bank.
Table 4.1.3: Educational Qualification of Respondents
	Educational Level
	Frequency
	Percentage (%)

	SSCE
	55
	14.86

	OND/NCE
	90
	24.32

	HND/BSc
	160
	43.24

	MSc and above
	65
	17.57

	Total
	370
	100.00


Source: Field Survey (2025)
Interpretation:
Table 4.1.3 shows that 43.24% of respondents had HND/BSc qualifications, indicating a high level of formal education among entrepreneurs. 24.32% held OND/NCE, and 17.57% had postgraduate degrees. Only 14.86% of respondents had SSCE as their highest qualification. This suggests that most entrepreneurs in the study are well-educated, which could positively influence their financial decision-making and ability to access bank services.
Table 4.1.4: Years in Business
	Years of Operation
	Frequency
	Percentage (%)

	Less than 1 year
	65
	17.57

	1–3 years
	125
	33.78

	4–6 years
	110
	29.73

	Over 6 years
	70
	18.92

	Total
	370
	100.00


Source: Field Survey (2025)
Interpretation:
According to Table 4.1.4, the majority of respondents (33.78%) had operated their businesses for 1–3 years, suggesting they are in early growth stages. Those in business for 4–6 years (29.73%) and over 6 years (18.92%) represent more experienced entrepreneurs. New businesses (less than 1 year old) made up 17.57% of the sample. This data indicates a significant proportion of respondents are in their early years, a period when access to finance is critical.
Table 4.1.5: Type of Business
	Type of Business
	Frequency
	Percentage (%)

	Retail/Trading
	130
	35.14

	Manufacturing
	60
	16.22

	Services (e.g. tech, consulting)
	100
	27.03

	Agriculture
	45
	12.16

	Others (fashion, events, etc.)
	35
	9.46

	Total
	370
	100.00


Source: Field Survey (2025)
Interpretation:
Table 4.1.5 shows that 35.14% of respondents operate retail/trading businesses, followed by 27.03% in service-related enterprises. Manufacturing (16.22%) and agriculture (12.16%) were less represented. This suggests that First Bank’s financial programs should prioritize sectors with higher entrepreneurial participation, particularly retail and service-based businesses, while also supporting growth in agriculture and manufacturing.
Table 4.2.1: Awareness of Financial Services Provided by First Bank
	Response
	Frequency
	Percentage (%)

	Yes
	290
	78.38%

	No
	80
	21.62%

	Total
	370
	100%


Source: Field Survey (2025)
Interpretation:
Table 4.2.1 shows that 78.38% of the respondents indicated that they are aware of the financial services provided by First Bank for entrepreneurs, while 21.62% reported a lack of awareness. This high level of awareness suggests that First Bank has a relatively strong visibility among entrepreneurs regarding its financial offerings. However, the existence of a significant 21.62% who are unaware points to the need for improved marketing and outreach strategies, especially in underserved areas.
Table 4.2.2: Financial Services Accessed by Entrepreneurs
	Financial Services Accessed
	Frequency
	Percentage (%)

	Business loans
	240
	64.86%

	SME-targeted accounts
	180
	48.65%

	Financial advisory services
	110
	29.73%

	Grants or intervention funds
	75
	20.27%

	Training and workshops
	95
	25.68%

	Other (please specify)
	30
	8.11%

	Total respondents  
	730
	197.28%


Source: Field Survey (2025)
Interpretation:
Table 4.2.2 shows that the most commonly accessed service by entrepreneurs is business loans (64.86%), followed by SME-targeted accounts (48.65%) and financial advisory services (29.73%). A smaller proportion accessed training and workshops (25.68%) and grants/intervention funds (20.27%). This implies that while First Bank has diversified offerings, the uptake of non-loan services like training and grants remains relatively low, possibly due to limited awareness or access barriers.
Table 4.2.3: Rating the Variety of Financial Services Offered by First Bank
	Rating
	Frequency
	Percentage (%)

	Very Poor
	20
	5.41%

	Poor
	35
	9.46%

	Fair
	90
	24.32%

	Good
	150
	40.54%

	Excellent
	75
	20.27%

	Total
	370
	100%


Source: Field Survey (2025)
Interpretation:
Table 4.2.3 reveals that 40.54% of the respondents rated the variety of financial services provided by First Bank as good, while 24.32% rated it as fair, and 20.27% rated it as excellent. On the contrary, 9.46% rated it poor and 5.41% as very poor. These results indicate that most entrepreneurs perceive the bank's offerings to be satisfactory or above average. However, the 14.87% who view the services negatively suggest that there may be unmet needs or dissatisfaction with the diversity of available services.



Table 4.2.14: Ease of Accessing First Bank’s Financial Services
	Response
	Frequency
	Percentage (%)

	Very Difficult
	28
	7.57%

	Difficult
	55
	14.86%

	Neutral
	72
	19.46%

	Easy
	140
	37.84%

	Very Easy
	75
	20.27%

	Total
	370
	100%


Source: Field Survey (2025)
Interpretation:
Table 4.2.14 shows that 37.84% of the respondents indicated that accessing First Bank’s financial services is easy, while 20.27% stated it is very easy, suggesting that over 58% of the respondents have a positive experience regarding accessibility. However, 19.46% remained neutral, and 22.43% found the services either difficult or very difficult to access. In relation to the study, this suggests that while First Bank’s efforts at financial inclusion and service accessibility are largely effective, a significant portion of entrepreneurs still face challenges that need attention, especially in terms of simplifying access procedures and reducing bureaucratic bottlenecks
Table 4.2.15: Effectiveness of First Bank’s Services in Supporting Business Growth
	Response
	Frequency
	Percentage (%)

	Very Ineffective
	25
	6.76%

	Ineffective
	38
	10.27%

	Neutral
	82
	22.16%

	Effective
	150
	40.54%

	Very Effective
	75
	20.27%

	Total
	370
	100%


Source: Field Survey (2025)
Interpretation:
Table 4.2.15 reveals that 40.54% of respondents rated First Bank’s financial services as effective in supporting business growth, while 20.27% rated them very effective. Meanwhile, 22.16% were neutral, and a combined 17.03% found the services ineffective or very ineffective. These findings show that a significant majority (over 60%) perceive First Bank's services as impactful in facilitating entrepreneurship development. This supports the view that financial institutions like First Bank are instrumental in empowering business owners and accelerating enterprise performance, though more strategic improvement is still needed to reach underserved segments.
Table 4.2.16: Preferred Channel for Accessing First Bank's Services
	Channel
	Frequency
	Percentage (%)

	Branch Office
	142
	38.38%

	Online Banking
	92
	24.86%

	Mobile App
	78
	21.08%

	Relationship Manager
	43
	11.62%

	Others
	15
	4.05%

	Total
	370
	100%


Source: Field Survey (2025)
Interpretation:
Table 4.2.16 indicates that the majority of entrepreneurs (38.38%) prefer using the branch office as their primary channel for accessing First Bank’s services. This is followed by online banking (24.86%) and mobile app (21.08%). Only 11.62% prefer using a relationship manager, and 4.05% chose other methods. This result reflects the continuing reliance on physical banking structures among Nigerian entrepreneurs, despite the growing adoption of digital channels. It also emphasizes the importance of hybrid service models in ensuring accessibility and user satisfaction in entrepreneurial banking.
Table 4.2.17: Major Challenges Faced in Obtaining Financial Support from First Bank
	Challenge
	Frequency
	Percentage (%)

	High interest rates
	230
	62.16%

	Collateral requirements
	265
	71.62%

	Bureaucratic delays
	195
	52.70%

	Lack of awareness
	90
	24.32%

	Inadequate documentation
	180
	48.65%

	Other
	30
	8.11%


Source: Field Survey (2025)
Interpretation:
Table 4.2.17 shows that the most commonly reported challenge by entrepreneurs is collateral requirements (71.62%), followed by high interest rates (62.16%) and bureaucratic delays (52.70%). Other significant issues include inadequate financial documentation (48.65%) and lack of awareness (24.32%). Only 8.11% indicated other unspecified challenges. This suggests that rigid loan conditions and administrative processes remain major barriers to accessing financial support, which may hinder entrepreneurial development if not addressed effectively by First Bank.
Table 4.2.18: Ever Been Denied Financial Support by First Bank
	Response
	Frequency
	Percentage (%)

	Yes
	160
	43.24%

	No
	210
	56.76%

	Total
	370
	100%


Source: Field Survey (2025)
Interpretation:
Table 4.2.18 shows that 43.24% of respondents reported being denied financial support by First Bank, while 56.76% said they had not been denied. This indicates that while the majority have been successful in securing support, a significant portion still experiences rejections, which highlights the need for the bank to review its credit risk evaluation and application processes to better accommodate growing enterprises.
Table 4.2.19: Contribution of First Bank’s Financial Support to Business Growth
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	25
	6.76%

	Disagree
	40
	10.81%

	Neutral
	85
	22.97%

	Agree
	145
	39.19%

	Strongly Agree
	75
	20.27%

	Total
	370
	100%


Source: Field Survey (2025)
Interpretation:
Table 4.2.19 indicates that 39.19% of respondents agree that First Bank’s financial support has contributed to their business growth, while 20.27% strongly agree. However, 22.97% were neutral, and a combined 17.57% either disagreed or strongly disagreed. This suggests that First Bank's financial assistance is perceived positively by the majority, reinforcing the critical role of institutional financial support in entrepreneurship development, though improvements in delivery may enhance its impact further.

Table 4.2.20: Ways First Bank’s Support Helped the Business
	Area of Impact
	Frequency
	Percentage (%)

	Increased revenue
	190
	51.35%

	Business expansion
	160
	43.24%

	Job creation
	120
	32.43%

	Improved operations
	175
	47.30%

	Financial literacy
	110
	29.73%

	None
	35
	9.46%


Source: Field Survey (2025)
Interpretation:
Table 4.2.20 shows that the most reported impact of First Bank’s financial support was increased revenue (51.35%), followed by improved operations (47.30%) and business expansion (43.24%). Additionally, job creation (32.43%) and financial literacy (29.73%) were also noted. However, 9.46% of respondents reported no observable impact. This suggests that financial support from First Bank has positively influenced several critical dimensions of entrepreneurship, although not all beneficiaries have experienced measurable benefits, possibly due to differences in utilization or scale of funding.
Table 4.2.21: Willingness to Recommend First Bank to Other Entrepreneurs
	Response
	Frequency
	Percentage (%)

	Yes
	240
	64.86%

	No
	65
	17.57%

	Not Sure
	65
	17.57%

	Total
	370
	100%


Source: Field Survey (2025)
Interpretation:
Table 4.2.21 indicates that 64.86% of respondents are willing to recommend First Bank’s services to fellow entrepreneurs. Meanwhile, 17.57% said no, and another 17.57% were unsure. This shows a generally high level of satisfaction among respondents, indicating that First Bank’s services have gained trust in the entrepreneurial community. However, the hesitancy of over 35% warrants further investigation into specific areas of dissatisfaction or uncertainty.
Table 4.2.22: Has First Bank’s Financial Support Contributed to the Growth of Your Business?
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	28
	7.57%

	Disagree
	40
	10.81%

	Neutral
	85
	22.97%

	Agree
	147
	39.73%

	Strongly Agree
	70
	18.92%

	Total
	370
	100%


Source: Field Survey (2025)
Interpretation:
Table 4.2.22 shows that 39.73% of the respondents agree that First Bank’s financial support has contributed to their business growth, while 18.92% strongly agree. Meanwhile, 22.97% of the respondents neither agree nor disagree, 10.81% disagree, and 7.57% strongly disagree. This implies that a combined 58.65% of entrepreneurs perceive a positive impact on their business growth due to First Bank’s financial support, which aligns with the role financial institutions are expected to play in promoting entrepreneurship development.
Table 4.2.23: In What Ways Has First Bank’s Support Helped Your Business? 
	Support Area
	Frequency
	Percentage (%)

	Increased revenue
	195
	52.70%

	Business expansion
	170
	45.95%

	Job creation
	120
	32.43%

	Improved operations
	160
	43.24%

	Financial literacy
	105
	28.38%

	None
	30
	8.11%


Source: Field Survey (2025)
Interpretation:
Table 4.2.23 shows that the most significant benefit of First Bank’s support was increased revenue, as cited by 52.70% of respondents, followed by business expansion (45.95%) and improved operations (43.24%). Job creation and financial literacy were also notable impacts, cited by 32.43% and 28.38% respectively. However, 8.11% reported that they have not seen any noticeable benefits. These findings reflect the critical role of financial services in expanding the operational and financial capacity of entrepreneurs in Nigeria.
Table 4.2.24: Would You Recommend First Bank’s Services to Other Entrepreneurs?
	Response
	Frequency
	Percentage (%)

	Yes
	240
	64.86%

	No
	70
	18.92%

	Not Sure
	60
	16.22%

	Total
	370
	100%


Source: Field Survey (2024)
Interpretation:
Table 4.2.24 shows that 64.86% of the respondents are willing to recommend First Bank’s services to other entrepreneurs. However, 18.92% would not, and 16.22% were unsure. This result suggests a generally favorable perception of First Bank’s financial services among entrepreneurs. The high recommendation rate implies customer satisfaction and perceived reliability of First Bank as a financial partner in business development.
Table 4.2.25: Suggested Improvements for First Bank to Better Support Entrepreneurs
	Suggested Improvement
	Frequency
	Percentage (%)

	Lower interest rates
	115
	31.08%

	Reduce collateral requirements
	100
	27.03%

	Quicker loan processing
	85
	22.97%

	Increase awareness of funding options
	45
	12.16%

	Provide financial advisory/training
	25
	6.76%

	Total
	370
	100%


Source: Field Survey (2025)
Interpretation:
Table 4.2.25 reveals that the most common improvement suggested by respondents is for First Bank to lower interest rates, with 31.08% of the respondents recommending it. This is followed by calls to reduce collateral requirements (27.03%) and quicker loan processing (22.97%). Other recommendations include the need to increase awareness of funding options (12.16%) and the provision of financial advisory and training services (6.76%). These insights show that while First Bank provides necessary financial services, entrepreneurs believe its offerings would be significantly enhanced through more flexible loan conditions and increased financial literacy programs.



CHAPTER FIVE
5.0 SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 SUMMARY OF FINDINGS
The study was conducted to examine the impact of financial institutions on entrepreneurship development in Nigeria, using First Bank of Nigeria Plc as a case study. It investigated the types of financial services provided, their accessibility and effectiveness, the challenges faced by entrepreneurs, and the overall contribution of these services to business development. Data collected from 370 respondents revealed that a majority had accessed at least one form of financial service from First Bank, including business loans, overdrafts, and SME-targeted support. Many entrepreneurs indicated that such services positively affected their business revenue, expansion, and operational efficiency (Aremu & Adeyemi, 2011). Despite these benefits, issues such as high interest rates, strict collateral demands, and lengthy processing procedures remain key barriers (Oni & Daniya, 2012). Overall, the findings suggest that while First Bank plays a substantial role in entrepreneurship financing, there are still critical areas requiring reform for improved accessibility and impact.
The conclusion drawn from this study highlights that financial institutions, especially commercial banks like First Bank, serve as a cornerstone in entrepreneurship growth in Nigeria. Access to credit, financial advisory, and structured funding programs have enabled many micro, small, and medium enterprises (MSMEs) to scale operations and improve business sustainability. However, the effectiveness of these services is diminished when bureaucratic bottlenecks, inadequate digital infrastructure, and weak financial literacy among entrepreneurs are not addressed (Eze & Okpala, 2015). The bank’s support, though impactful, tends to favor more established businesses with stronger financial documentation and assets for collateral. This limits inclusion, especially for startups and women-led enterprises that often lack formal records or tangible assets. As noted by Ihugba, Odii, and Njoku (2014), inclusive financial systems are crucial for sustainable economic development in emerging economies like Nigeria.
It is also important to note that many entrepreneurs are unaware of the full range of support services available to them through First Bank. According to the field survey, a significant portion of respondents reported that they learned about loan products and training programs only through peer recommendations or chance interactions with bank staff. This reflects a gap in communication and outreach, which financial institutions must address. The lack of tailored products for specific entrepreneurial groups, such as agribusinesses or tech startups, further highlights the need for product diversification (Hisrich, Peters, & Shepherd, 2017). More importantly, respondents called for transparency in service terms and quicker loan approval timelines, which are currently perceived as cumbersome and discouraging to emerging entrepreneurs. The findings thus call for improved customer engagement and responsiveness from banks to meet the evolving needs of modern entrepreneurs.
Findings revealed that First Bank offers a wide range of financial services to entrepreneurs, including business loans, overdraft facilities, SME funding, digital banking services, and financial advisory support. A significant proportion of respondents (58.65%) agreed or strongly agreed that these services had contributed positively to the growth of their businesses.
However, several barriers hinder entrepreneurs from fully benefiting from these services. These include high interest rates (62.16%), stringent collateral requirements (71.62%), bureaucratic loan processing procedures (52.70%), and limited financial literacy. Despite these challenges, a majority (64.86%) of respondents indicated that they would recommend First Bank's services to other entrepreneurs, signaling general satisfaction with the bank’s offerings.
5.2 CONCLUSION
The study concludes that financial institutions, particularly First Bank of Nigeria Plc, play a critical role in supporting entrepreneurship development in Nigeria. The availability and use of financial services have contributed to increased revenue, business expansion, and job creation among entrepreneurs. Nonetheless, challenges such as rigid loan conditions, documentation issues, and low awareness still affect the full realization of these benefits.
Addressing these issues could unlock greater entrepreneurial potential and foster broader economic growth. Therefore, while First Bank has contributed significantly to entrepreneurship development, enhancing the accessibility, flexibility, and awareness of its financial services would further strengthen its impact.
In conclusion, financial institutions are indispensable in shaping the entrepreneurial landscape in Nigeria. First Bank of Nigeria Plc, as one of the oldest and most prominent banks in the country, holds a strategic position to influence SME development and national economic growth. Although the bank has contributed significantly to funding and supporting business ventures, the full potential of its services is often hindered by institutional inefficiencies and rigid lending conditions (Sanusi, 2010). By addressing these challenges, First Bank can further stimulate entrepreneurship, job creation, and innovation across various sectors of the economy. A more inclusive, responsive, and entrepreneur-centered financial strategy will ensure sustainable business development and strengthen Nigeria’s position as a hub for entrepreneurial activity in Africa. Therefore, this study affirms that strengthening the link between financial institutions and entrepreneurship is a vital pathway to national progress.
5.3 RECOMMENDATIONS
Based on the findings and conclusions drawn from this research, the following recommendations are made:
Review of Interest Rates and Loan Terms: First Bank should consider reducing interest rates and easing loan conditions for entrepreneurs, particularly SMEs and startups, to encourage wider participation.
Flexible Collateral Policies: The bank should develop alternative collateral arrangements, such as accepting movable assets or group guarantees, to make credit more accessible to small business owners.
Streamlined Loan Processing: To reduce bureaucratic delays, First Bank should implement more efficient and transparent loan application and approval processes, including digital automation where applicable.
Entrepreneurial Education and Awareness: There is a need for regular workshops, webinars, and financial literacy programs to educate entrepreneurs on available funding options and how to properly utilize them.
Customized Products for Startups: First Bank should develop and market financial products specifically tailored to early-stage businesses, which often lack the financial history required for traditional lending.
Improved Customer Engagement: Enhancing customer service, especially through digital channels and relationship managers, would increase satisfaction and trust among entrepreneurs.
Policy Collaboration: First Bank should work in collaboration with government agencies and development partners to create enabling financial environments and policies that support sustainable entrepreneurship.
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APPENDIX
Department of Business Administration,
Institute of Finance and Management Studies
Kwara State Polytechnic, Ilorin
Dear Respondent,
I am a final year student of the above named institution. 
I’m carrying out a research study on the “Impact of Financial Institutions on Entrepreneurship Development in Nigeria (A Case Study of First Bank of Nigeria Plc)
Therefore, it should be noted that any information disclosed here will be strictly confidential and treated as such. 
Your corporation in giving brief, correct and cogent answers to the attached questions will be highly appreciated.
Thanks for your anticipated co-operation.

Yours faithfully,

AJAYI, IDOWU CHRISTIANAH
ND/23/BAM/PT/0111





QUESTIONNAIRE
Impact of Financial Institutions on Entrepreneurship Development in Nigeria (A Case Study of First Bank of Nigeria Plc)
SECTION A:
Demographic Information
Gender:
Male
Female
Prefer not to say
Age:
18–25
26–35
36–45
46 and above
Educational Qualification:
SSCE
OND/NCE
HND/BSc
MSc and above
Type of Business: _____________________________________________________
How long have you operated your business?
Less than 1 year
1–3 years
4–6 years
Over 6 years
SECTION B:
Financial Services Offered by First Bank
Are you aware of any financial services First Bank provides for entrepreneurs?
Yes
No
If yes, which of the following services have you accessed? (Select all that apply)
Business loans
SME-targeted accounts
Financial advisory services
Grants or intervention funds
Training and workshops
Other (please specify): ___________________
How would you rate the variety of financial services First Bank offers to entrepreneurs?
Very Poor
Poor
Fair
Good
Excellent
SECTION C:
Accessibility and Effectiveness
How easy is it to access First Bank’s financial services for your business needs?
Very Difficult
Difficult
Neutral
Easy
Very Easy
How would you rate the effectiveness of these services in supporting your business growth?
Very Ineffective
Ineffective
Neutral
Effective
Very Effective
What is your preferred channel for accessing First Bank's services?
Branch Office
Online Banking
Mobile App
Relationship Manager
Others (specify): ______________

SECTION D:
Challenges in Obtaining Financial Assistance
What are the major challenges you face when trying to obtain financial support from First Bank? (Select all that apply)
High interest rates
Collateral requirements
Bureaucratic delays
Lack of awareness
Inadequate financial documentation
Other (please specify): ___________________
Have you ever been denied financial support from First Bank?
Yes
No
If yes, what reason(s) were given for the denial? __________________________
SECTION E:
Impact of Financial Support
Has First Bank’s financial support contributed to the growth of your business?
Strongly Disagree
Disagree
Neutral
Agree
Strongly Agree
In what ways has First Bank’s support helped your business? (Select all that apply)
Increased revenue
Business expansion
Job creation
Improved operations
Financial literacy
None
Would you recommend First Bank’s services to other entrepreneurs?
Yes
No
Not sure
SECTION F:
Suggestions and Feedback
What improvements would you like First Bank to make to better support entrepreneurs?
Please share any other comments or suggestions:_________________________________
________________________________________________________________________
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