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CHAPTER ONE
1.1	Background of the study
Media campaign that casts gays as society's victims and encourages straights to be their protectors must make it easier for those to respond to assert and explain their new protectiveness. According to Marshall K. Kirk and Erastes Pill and appeared in Guide Magazine few straight women, and even fewer straight men, will want to defend homosexuality boldly as such. Most would rather attach their awakened protective impulse to some principle of justice or law, to some general desire for consistent and fair treatment in society. Campaign should not demand direct support for homosexual practices, should instead take anti-discrimination as its theme. Soto-Sanfiel, (2019).
The right to free speech, freedom of beliefs, freedom of association, due process and equal protection of laws-these should be the concerns brought to mind by our campaign. It is especially important for the gay movement to hitch its cause to accepted standards of law and justice because its straight supporters must have at hand a cogent reply to the moral arguments of its enemies. The homophobes clothe their emotional revulsion in the daunting robes of religious dogma, so defenders of gay rights must be ready to counter dogma with principle. Hart and Herman, (2017).
The first record of possible homosexual couple in history is commonly regarded as Khnumhotep and Niankhkhnum, an ancient Egyptian male couple, who lived around 2400 BCE. The pair is portrayed in a nose-kissing position, the most intimate pose in Egyptian art, surrounded by what appear to be their heirs. The anthropologists Stephen Murray and Will Roscoe reported that women in Lesotho engaged in socially sanctioned "long term, erotic relationships" called motsoalle. Calzo & Ward, (2019). The anthropologist E. E. Evans-Pritchard also recorded that male Azande warriors in the northern Congo routinely took on young male lovers between the ages of twelve and twenty, who helped with household tasks and participated in intercourse sex with their older husbands. Lawoko & Jansson, (2020).
Before advance further let explain brief on broadcast media. Broadcastingis the distribution of audio and/or video content or other messages to a dispersed audience via any electronic mass communications medium, but typically one using the electromagnetic spectrum (radio waves), in a one-to-many model.
Broadcasting began with AM radio, which came into popular use around 1920 with the spread of vacuum tuberadio transmitters and receivers. Before this, all forms of electronic communication (early radio, telephone, and telegraph) were one-to-one, with the message intended for a single recipient. The term broadcasting, borrowed from the agricultural method of sowing seeds in a field by casting them broadly about, was coined by either KDKA manager Frank Conrad or RCA historian George Clark around 1920 to distinguish this new activity of "one-to-many" communication; a single radio station transmitting to multiple listeners. Issa (2022)
Over the air broadcasting is usually associated with radio and television, though in recent years both radio and television transmissions have begun to be distributed by cable (cable television). The receiving parties may include the general public or a relatively small subset; the point is that anyone with the appropriate receiving technology and equipment (e.g., a radio or television set) can receive the signal. The field of broadcasting includes both government-managed services such as public radio, community radio and public television, and private commercial radio and commercial television. Yoder & Khan, (2017).
Private or two-way telecommunications transmissions do not qualify under this definition. For example, amateur ("ham") and citizens band (CB) radio operators are not allowed to broadcast. As defined, "transmitting" and "broadcasting" are not the same. The earliest broadcasting consisted of sending telegraph signals over the airwaves, using Morse code, a system developed in the 1830s by Samuel F. B. Morse, physicist Joseph Henry and Alfred Vail. They developed an electrical telegraph system which sent pulses of electric current along wires which controlled an electromagnet that was located at the receiving end of the telegraph system. Gruenbaum (2021)
Landmark article has become a "bible" of the homosexual movement, and has since been widely re-published on the Internet and elsewhere. It outlines strategies and techniques for a successful widespread propaganda campaign to confuse and deceive the American people and demonize opponents.  Like all propaganda, their methods are based not on solid intellectual arguments, but instead upon emotional manipulation of the public in an attempt to gain widespread sympathy and approval for homosexual behavior. Amadi & Chiwokwa, (2018). 
Homosexuality is also a romantic attraction, sexual attraction or sexual behavior between members of the same sex or gender. As a sexual orientation, homosexuality is "an enduring pattern of emotional, romantic, and or sexual attractions" to people of the same sex. It "also refers to a person's sense of identity based on those attractions, related behaviors, and membership in a community of others who share those attractions."Along with bisexuality and heterosexuality, homosexuality is one of the three main categories of sexual orientation within the heterosexual–homosexual continuum. Edeh, (2017). 
Scientists do not know exactly what determines an individual's sexual orientation, but they believe that it is caused by a complex interplay of genetic, hormonal, and environmental influences, and do not view it as a choice. They favor biologically-based theories, which point to genetic factors, the early uterine environment, both, or the inclusion of genetic and social factors. Altemeyer, (2022).
There is no substantive evidence which suggests parenting or early childhood experiences play a role when it comes to sexual orientation. While some people believe that homosexual activity is unnatural, scientific research has shown that homosexuality is a normal and natural variation in human sexuality and is not in and of itself a source of negative psychological effects. There is insufficient evidence to support the use of psychological interventions to change sexual orientation. Wilkinson et al., (2020).
The most common terms for homosexual people are lesbian for females and gay for males, though gay is also used to refer generally to both homosexual males and females. The number of people who identify as gay or lesbian and the proportion of people who have same-sex sexual experiences are difficult for researchers to estimate reliably for a variety of reasons, including many gay or lesbian people not openly identifying as such due to homophobia and heterosexist discrimination. Homosexual behavior has also been documented in many non-human animal species. Calzo & Ward, (2019).
Societal attitudes towards same-sex relationships have varied over time and place, from expecting all males to engage in same-sex relationships, to casual integration, through acceptance, to seeing the practice as a minor sin, repressing it through law enforcement and judicial mechanisms, and to proscribing it under penalty of death. In a detailed compilation of historical and ethnographic materials of Preindustrial Cultures, "strong disapproval of homosexuality was reported for 41% of 42 cultures; it was accepted or ignored by 21%, and 12% reported no such concept. Of 70 ethnographies, 59% reported homosexuality absent or rare in frequency and 41% reported it present or not uncommon." Gruenbaum (2021)
In cultures influenced by Abrahamic religions, the law and the church established sodomy as a transgression against divine law or a crime against nature. The condemnation of anal sex between males, however, predates Christian belief. It was frequent in ancient Greece; "unnatural" can be traced back to Plato. Many historical figures, including Socrates, Lord Byron, Edward II, and Hadrian, have had terms such as gay or bisexual applied to them; some scholars, such as Michel Foucault, have regarded this as risking the anachronistic introduction of a contemporary construction of sexuality foreign to their times, though others challenge this. Meyer, (2018).
In social science, there has been a dispute between "essentialist" and "constructionist" views of homosexuality. The debate divides those who believe that terms such as "gay" and "straight" refer to objective, culturally invariant properties of persons from those who believe that the experiences they name are artifacts of unique cultural and social processes. "Essentialists" typically believe that sexual preferences are determined by biological forces, while "constructionists" assume that sexual desires are learned. The philosopher of science Michael Ruse has stated that the social constructionist approach, which is influenced by Foucault, is based on a selective reading of the historical record that confuses the existence of homosexual people with the way in which they are labeled or treated. Meyer, 2003). Thus, the research is on the impact of broadcast media campaign against homosexualism (A case study of Tanke Ilorin).
1.2 	Statement of the problem
Many gay and lesbian people are in committed same-sex relationships, though only recently have census forms and political conditions facilitated their visibility and enumeration. These relationships are equivalent to heterosexual relationships in essential psychological respects. Homosexual relationships and acts have been admired, as well as condemned, throughout recorded history, depending on the form they took and the culture in which they occurred.
Broadcast media campaigns hold significant influence in shaping societal attitudes, perceptions, and behaviors toward various social issues. In Nigeria, where traditional and religious values strongly influence public opinion, the subject of homosexuality remains highly controversial. Media campaigns that address homosexuality especially those opposing it have become widespread, often reflecting cultural, religious, and societal sentiments.
In Tanke, Ilorin, a community known for its diversity and intersection of modernity with deeply rooted traditions, these campaigns have sparked varying reactions. While some campaigns are framed as efforts to uphold cultural and moral values, they may also contribute to stigmatization, discrimination, and even violence against individuals who identify as homosexual or are perceived to deviate from heteronormative expectations. This study seeks to examine the impact of broadcast media campaigns against homosexuality on the Tanke community.
Specifically, it aims to explore how these campaigns influence public attitudes, social behaviors, and levels of acceptance or rejection of homosexuality within the community. It also seeks to understand the role of such campaigns in either perpetuating stigma or fostering dialogue about sexual orientation and diversity. By addressing this issue, the study intends to shed light on the societal consequences of media narratives on homosexuality and provide insights into how broadcast media can better navigate such sensitive topics in a manner that promotes understanding and social cohesion.
1.3	Objectives of the study
Objective of this research work lies on the impact of broadcast media campaign against homosexualism a study of Tanke Ilorin Kwara State. The objective is however is to:
1. To examine the impact of broadcast media campaign against homosexualism in Tanke Ilorin.
2. To determine the strategies broadcast media use in the campaign against homosexualism in Tanke Ilorin.
3. To ascertain the challenges broadcast media face in the campaign against homosexualism in Tanke Ilorin. 
1.4	Research Questions
This research with the topic “Impact of broadcast media campaign against homosexualism” will fix its focus on the following research questions
1. Do broadcast media have impact on the campaign against homosexualism in Tanke Ilorin?
2. What strategies do broadcast media use in the campaign against homosexualism in Tanke Ilorin?
3. What are the challenges hindered the performance of  broadcast media in campaign against homosexualism in Tanke Ilorin?
1.5	Significance of the study
	The purpose of the study is to explain the importance or significance impact of broadcast media campaign against homosexualism using Tanke Ilorin as primary case study. It will analyze the impact of radio/television effort. The research will also expose the students of mass communication to the impacts of broadcast media in the society and will find out the views and opinions of the rural students people on how broadcast media have influenced their opinions and decisions. The topic will also highlight problems that obstruct better performances of the medium and proffer necessary solution including the purpose of the media as then “Watching of the society”
	Lastly, the researcher or readers and students will find the academic effort educative, entertaining and informative, particularly, in the course of pointing out or identifying the institutional responsibility of the mass media to the populace in general.
1.6	Scope of the study
	The scope of the research work is on impact of broadcast media campaign against homosexualism (A case study of Tanke Ilorin). Thus, For easy access to adequate and quick information, this research work is limited to students of Kwara State Polytechnic. and research will highlight and establish the relevance, importance and impact of broadcast media campaign against homosexualism. The study will also reveal how effective broadcast media is to the country at large.
1.7	Operational definition of terms
	In this course of the research work, we came across diverse and numerous words that were relevant and judiciously used to express ideas, view and give adequate explanation. This keyword were not that new, strange or difficult to identify, but due to the topic and discourse, they need to be picked out and examined for easy understanding.
1. Homosexualism: According to (Wikipedia.freeencyclopedia) Homosexuality is romantic attraction, sexual attraction or sexual behavior between members of the same sex or gender.
2. Broadcasting: It is the sending forth of material by radio, television for reception by the public. The international telecommunication union (ITV) defines broadcasting as a radio communication services in which transmission are intended for the direct reception of the general public.
3. Radio: this is the use of electronic waves to transmit information, education and entertainment inform of a signal(sound) for simultaneous reception by large heterogeneous and widely scattered audience either by an individual or group using appropriate apparatus.
4. Public: public is and individuals or a groups engage in dialogue in the public sphere in order to deliver a message to a specific audience.
5. Awareness: Awarenessis the ability to directly know and perceive, to feel, or to be cognizant of events.
6. Campaign: (Warner, Kara (2011). Series of military operations intended to achieve a goal, confined to a particular area, or involving a specified type of fighting.


CHAPTER TWO
LITERATURE REVIEW
2.0 	Introduction
Literature review or narrative review is a type of review article. A literature review is a scholarly paper, which includes the current knowledge including substantive findings, as well as theoretical and methodological contributions to a particular topic. Literature reviews are secondary sources, and do not report new or original experimental work. Most often associated with academic-oriented literature, such reviews are found in academic journals, and are not to be confused with book reviews that may also appear in the same publication. Literature reviews are a basis for research in nearly every academic field.
A narrow-scope literature review may be included as part of a peer-reviewed journal article presenting new research, serving to situate the current study within the body of the relevant literature and to provide context for the reader. In such a case, the review usually precedes the methodology and results sections of the work.
Producing a literature review may also be part of graduate and post-graduate student work, including in the preparation of a thesis, dissertation, or a journal article. Literature reviews are also common in a research proposal or prospectus (the document that is approved before a student formally begins a dissertation or thesis).
2.1	CONCEPTUAL FRAMEWORK
2.1.1	Concept of broadcast media
The earliest broadcasting consisted of sending telegraph signals over the airwaves, using Morse code, a system developed in the 1830s by Samuel F. B. Morse, physicist Joseph Henry and Alfred Vail. They developed an electrical telegraph system which sent pulses of electric current along wires which controlled an electromagnet that was located at the receiving end of the telegraph system. A code was needed to transmit natural language using only these pulses, and the silence between them. Morse therefore developed the forerunner to modern International Morse code. This was particularly important for ship-to-ship and ship-to-shore communication, but it became increasingly important for business and general news reporting, and as an arena for personal communication by radio amateurs (Douglas, op. cit.).
Audio broadcasting began experimentally in the first decade of the 20th century. By the early 1920s radio broadcasting became a household medium, at first on the AM band and later on FM. Television broadcasting started experimentally in the 1920s and became widespread after World War II, using VHF and UHF spectrum. Satellite broadcasting was initiated in the 1960s and moved into general industry usage in the 1970s, with DBS (Direct Broadcast Satellites) emerging in the 1980s.
Broadcasting is said to be the distribution of audio and or video content or other messages to a dispersed audience via any electronic mass communication medium, but typically one using the electro-magnetic spectrum (radio waves), in a one-to-many model.
Broadcasting was originally composed of analog signals using transmission techniques but during 200s broadcasters have switched to digital signal using digital transmission. In general usage, broadcast most frequently refers to the transmission of information and entertainment programming from various sources to the public at large.
2.1.2	Development of broadcasting 
The development of the broadcast media is not as dramatic as the print. It started roughly 75 years after print, precisely 1935, through the establishment of the Radio Distribution service. This was intimated by the British colonialists to serve as a means of communication and contact with events in Britain. Most of the programmes were European Oriented. 
In 1951, assisted by the British colonialists Nigeria established the Nigerian Broadcasting Service. At this time there was clamor by regional governments, to own and operate their own station. This was the advent of rationalization and self-government. Having observed the penetrability of radio medium regional governments were fascinated. According to Nwosu (2004:18), with the leadership of the regions in the hands of black leaders like Awolowo was vigorously escalated. Awalowo being an ambitious, dedicated and goal oriented leader saw the radio as a means of radiating his ideas. This led to the establishment of the Western Nigeria Broadcasting service in 1959. Late Dr Okpara, who foresaw a better educated Eastern Nigerian, established the Eastern Nigeria Broadcasting Service in 1963. Today, with the creation of 36 states radio stations have proliferated.


2.1.3	Television and Radio Broadcast
According to Nwosu (2004:19), television development was also not dramatic in Nigeria. It started in 1959 through the efforts of the Western Regional Government. Late Chief Obafemi Awolowo created the western Nigeria Television (WNTV). It came as rude shock to the then federal government, which later started its own television.
The role played by television broadcasting in our contemporary society includes entertainments and information. Television has the ability to deliver a story visually from the scene of the action, making viewers feel as though they were at the scenes themselves. It also presents an atmosphere of ease which viewers can receive the news. Reading a story in the newspaper require much more concentration than watching one on television. A routine newscast on a local station of the network simply sketches even the main story with barely a sentence or two.
Radio is undoubtedly the most powerful instrument for nation building. Given our oral tradition, it is a medium through which all part of the nation can be reached easily. Infact radio has picked up as traditional media systems are being discarded. But as it often is the case in Africa, dualism also subsists in the media-the old co-exiting with the modern.
There is always a tendency to forget that African has a rich media tradition. Indigenous communication systems have always existed to dialogue, inform, educate and solve social conflicts. Rural residents who constitute the majority of the continents population use traditional means to disseminate information: a town crier walks through the village at night striking his going to summon villagers to community activities: a drum beat communicate death, imminent invasion or the spread of an epidemic, and the lyrics in publicity performed songs aim to reduce stress and help workers improve their work ethics. Certainly traditional communication systems are a market place of ideas and skills.
The expansion and introduction of radio, in recent times, is reducing the impact of these traditional systems. The radio transmission involves the process by which messages are sent through electoral signals into the air waves. In other words, sound could be sent and received through these waves. The history of radio dates back to the 19th century when Samuel Morse invented the Electronic telegraph. Gugielmo Marconi built on the invention to produce electro-magnetic impulses, which could be sent through the air without wire, carrying voice transmission over long distance.
The radio station range from extremely strong, clear channel, 50,000 watts transmitter whose signals can be picked up hundreds of miles away to low powered non-commercial stations with a range of only a few miles. Many radio stations operate under joint ownership with television stations. One major advantage the radio offers to advertisers compared to television is its low cost, both for air time and for preparation of the commercials. Also, radio is more flexible in time availability and the speed with which it can accommodate new advertising copy. Radio however, lacks the visual appeal that helps the television to have more patronage and audience. Radio has not only succeeded in bringing government and its polices to the citizen’s parlor, but serves as source of comfort. Radio is a good friend in times of loneliness and partner in every circumstance.
2.1.4	Concept of Homosexualism
The word homosexual is a Greek and Latin hybrid, with the first element derived from Greek homos, "same" (not related to the Latin homo, "man", as in Homo sapiens), thus connoting sexual acts and affections between members of the same sex, including lesbianism. The first known appearance of homosexual in print is found in an 1869 German pamphlet by the Austrian-born novelist Karl-Maria Kertbeny, published anonymously, arguing against a Prussian anti-sodomy law.
In 1886, the psychiatrist Richard von Krafft-Ebing used the terms homosexual and heterosexual in his book Psychopathia Sexualis. Krafft-Ebing's book was so popular among both laymen and doctors that the terms "heterosexual" and "homosexual" became the most widely accepted terms for sexual orientation. As such, the current use of the term has its roots in the broader 19th-century tradition of personality taxonomy.
Among indigenous peoples of the Americas prior to European colonization, a common form of same-sex sexuality centered around the figure of the Two-Spirit individual. Typically, this individual was recognized early in life, given a choice by the parents to follow the path and, if the child accepted the role, raised in the appropriate manner, learning the customs of the gender it had chosen. Two-Spirit individuals were commonly shamans and were revered as having powers beyond those of ordinary shamans. Their sexual life was with the ordinary tribe members of the same sex.
Homosexual and transgender individuals were also common among other pre-conquest civilizations in Latin America, such as the Aztecs, Mayas, Quechuas, Moches, Zapotecs, and the Tupinambá of Brazil. The Spanish conquerors were horrified to discover sodomy openly practiced among native peoples, and attempted to crush it out by subjecting the berdaches (as the Spanish called them) under their rule to severe penalties, including public execution, burning and being torn to pieces by dogs.
In 1986, the United States Supreme Court ruled in Bowers v. Hardwick that a state could criminalize sodomy. This court overturned this decision in 2003.In 1998, the state of Hawaii passed a constitutional amendment against gay marriage. In 2013 a ruling, by the state attorney general on this amendment, allowed the government to pass a statute legalizing gay marriage.
2.1.5	Gay and Lesbian in youth
Gay and lesbian youth bear an increased risk of suicide, substance abuse, school problems, and isolation because of a "hostile and condemning environment, verbal and physical abuse, rejection and isolation from family and peers". Further, LGBT youths are more likely to report psychological and physical abuse by parents or caretakers, and more sexual abuse. Suggested reasons for this disparity are that LGBT youths may be specifically targeted on the basis of their perceived sexual orientation or gender non-conforming appearance, and that "risk factors associated with sexual minority status, including discrimination, invisibility, and rejection by family members may lead to an increase in behaviors that are associated with risk for victimization, such as substance abuse, sex with multiple partners, or running away from home as a teenager."
A 2008 study showed a correlation between the degree of rejecting behavior by parents of LGB adolescents and negative health problems in the teenagers studied: Higher rates of family rejection were significantly associated with poorer health outcomes. On the basis of odds ratios, lesbian, gay, and bisexual young adults who reported higher levels of family rejection during adolescence were 8.4 times more likely to report having attempted suicide, 5.9 times more likely to report high levels of depression, 3.4 times more likely to use illegal drugs, and 3.4 times more likely to report having engaged in unprotected sexual intercourse compared with peers from families that reported no or low levels of family rejection. Crisis centers in larger cities and information sites on the Internet have arisen to help youth and adults. The Trevor Project, a suicide prevention helpline for gay youth, was established following the 1998 airing on HBO of the Academy Award winning short film Trevor. 
2.1.6	Homosexualism in Religion
Though the relationship between homosexuality and religion is complex, current authoritative bodies and doctrines of the world's largest religions view homosexual behaviour negatively. This can range from quietly discouraging homosexual activity, to explicitly forbidding same-sex sexual practices among adherents and actively opposing social acceptance of homosexuality. Some teach that homosexual desire itself is sinful, others state that only the sexual act is a sin, others are completely accepting of gays and lesbians, while some encourage homosexuality.
Some claim that homosexuality can be overcome through religious faith and practice. On the other hand, voices exist within many of these religions that view homosexuality more positively, and liberal religious denominations may bless same-sex marriages. Some view same-sex love and sexuality as sacred, and a mythology of same-sex love can be found around the world. 
2.1.7	Heterosexism and Homophobia
In many cultures, homosexual people are frequently subject to prejudice and discrimination. A 2011 Dutch study concluded that 49% of Holland's youth and 58% of youth foreign to the country reject homosexuality. Similar to other minority groups they can also be subject to stereotyping. These attitudes tend to be due to forms of homophobia and heterosexism (negative attitudes, bias, and discrimination in favor of opposite-sex sexuality and relationships). Heterosexism can include the presumption that everyone is heterosexual or that opposite-sex attractions and relationships are the norm and therefore superior.
Homophobia is a fear of, aversion to, or discrimination against homosexual people. It manifests in different forms, and a number of different types have been postulated, among which are internalized homophobia, social homophobia, emotional homophobia, rationalized homophobia, and others. Similar is lesbophobia (specifically targeting lesbians) and biphobia (against bisexual people). When such attitudes manifest as crimes they are often called hate crimes and gay bashing.


2.1.8	Violence against gays and lesbians
In the United States, the FBI reported that 20.4% of hate crimes reported to law enforcement in 2011 were based on sexual orientation bias. 56.7% of these crimes were based on bias against homosexual men. 11.1% were based on bias against homosexual women. 29.6% were based on anti-homosexual bias without regard to gender. The 1998 murder of Matthew Shepard, a gay student, is a notorious such incident in the U.S. LGBT people, especially lesbians, may become the victims of "corrective rape", a violent crime with the supposed aim of making them heterosexual. In certain parts of the world, LGBT people are also at risk of "honor killings" perpetrated by their families or relatives.
Currently, homosexua; acts are legal in almost all western countries, and in many of these countries violence against LGBT peoples classified as a hate crime, with such violence being often connected with conservative or religious learning ideologies which condemn homosexuality, or being perpetrated by individuals who associate homosexuality to being weak, ill, feminine or immoral.
Historically,, state sanctioned persecution of homosexuals was mostly limited to male homosexuality, termed “sodomy”. During the medieval and early modern period, the penalty for sodomy was death. 
2.1.9	Sexual orientation identity and sexual fluidity
Often, sexual orientation and sexual orientation identity are not distinguished, which can impact accurately assessing sexual identity and whether or not sexual orientation is able to change; sexual orientation identity can change throughout an individual's life, and may or may not align with biological sex, sexual behavior or actual sexual orientation. While the Centre for Addiction and Mental Health and American Psychiatric Association state that sexual orientation is innate, continuous or fixed throughout their lives for some people, but is fluid or changes over time for others, the American Psychological Association distinguishes between sexual orientation (an innate attraction) and sexual orientation identity (which may change at any point in a person's life).
A 2012 study found that 2% of a sample of 2,560 adult participants reported a change of sexual orientation identity after a 10-year period. For men, a change occurred in 0.78% of those who had identified as heterosexual, 9.52% of homosexuals, and 47% of bisexuals. For women, a change occurred in 1.36% of heterosexuals, 63.6% of lesbians, and 64.7% of bisexuals. The researchers suggested that heterosexuality may be a more stable identity because of its normative status. A 2-year study by Lisa M. Diamond on a sample of 80 non-heterosexual female adolescents (age 16-23) reported that half of the participants had changed sexual-minority identities more than once, one third of them during the 2-year follow-up. Diamond concluded that "although sexual attractions appear fairly stable, sexual identities and behaviors are more fluid." 
2.1.10	Same-Sex Relationships
People with a homosexual orientation can express their sexuality in a variety of ways, and may or may not express it in their behaviors. Many have sexual relationships predominately with people of their own gender identity, though some have sexual relationships with those of the opposite gender, bisexual relationships, or none at all (celibacy). Survey data indicates that between 40% and 60% of gay men and between 45% and 80% of lesbians are currently involved in a romantic relationship. Survey data also indicate that between 18% and 28% of gay couples and between 8% and 21% of lesbian couples in the U.S. have lived together ten or more years.
Studies have found same-sex and opposite-sex couples to be equivalent to each other in measures of satisfaction and commitment in relationships, that age and gender are more reliable than sexual orientation as a predictor of satisfaction and commitment to a relationship, and that people who are heterosexual or homosexual share comparable expectations and ideals with regard to romantic relationships. 
2.1.11	Media and Homosexualism
The media portrayal of LGBT people refers to the varying and evolving ways in which the media depicts or portrays the lesbian, gay, bisexual, and transgender community. The acronym LGBT is commonly used in North America and other English-speaking countries; it attempts to include all sexual orientations and variations represented in shorthand. Although the acronym originated in North America, media representation of the LGBT community may be examined on a global scale, with varying degrees of tolerance.
Historically, the portrayal of the LGBT community in media has been negative, reflecting the intolerance for the LGBT community seen in cultures; however, from the 1990s to present day, there has been an increase in the depictions of LGBT individuals, issues, and concerns within mainstream media in North America. The LGBT community has taken an increasingly proactive stand in defining its own culture with a primary goal of achieving an affirmative visibility in mainstream media.
2.1.12	Broadcast media sexual orientation change efforts
According to media there are no studies of adequate scientific rigor that conclude that sexual orientation change efforts work to change a person's sexual orientation. Those efforts have been controversial due to tensions between the values held by some faith-based organizations, on the one hand, and those held by LGBT rights organizations and professional and scientific organizations and other faith-based organizations, on the other.
The longstanding consensus of the behavioral and social sciences and the health and mental health professions is that homosexuality per se is a normal and positive variation of human sexual orientation, and therefore not a mental disorder. The American Psychological Association says that "most people experience little or no sense of choice about their sexual orientation". Some individuals and groups have promoted the idea of homosexuality as symptomatic of developmental defects or spiritual and moral failings and have argued that sexual orientation change efforts, including psychotherapy and religious efforts, could alter homosexual feelings and behaviors. Many of these individuals and groups appeared to be embedded within the larger context of conservative religious political movements that have supported the stigmatization of homosexuality on political or religious grounds us.
No major mental health professional organization has sanctioned efforts to change sexual orientation and virtually all of them have adopted policy statements cautioning the profession and the public about treatments that purport to change sexual orientation. These include the American Psychiatric Association, American Psychological Association, American Counseling Association, National Association of Social Workers in the USA, the Royal College of Psychiatrists, and the Australian Psychological Society. The American Psychological Association and the Royal College of Psychiatrists expressed concerns that the positions espoused by NARTH are not supported by the science and create an environment in which prejudice and discrimination can flourish.
The American Psychological Association states that "sexual orientation is not a choice that can be changed at will, and that sexual orientation is most likely the result of a complex interaction of environmental, cognitive and biological factors is shaped at an early age and evidence suggests biological, including genetic or inborn hormonal factors, play a significant role in a person's sexuality." They say that "sexual orientation identity not sexual orientation appears to change via psychotherapy, support groups, and life events." The American Psychiatric Association says "individuals maybe become aware at different points in their lives that they are heterosexual, gay, lesbian, or bisexual" and "opposes any psychiatric treatment, such as 'reparative' or 'conversion' therapy, which is based upon the assumption that homosexuality per se is a mental disorder, or based upon a prior assumption that the patient should change his/her homosexual orientation". They do, however, encourage gay affirmative psychotherapy.
The American Psychological Association "encourages mental health professionals to avoid misrepresenting the efficacy of sexual orientation change efforts by promoting or promising change in sexual orientation when providing assistance to individuals distressed by their own or others' sexual orientation and concludes that the benefits reported by participants in sexual orientation change efforts can be gained through approaches that do not attempt to change sexual orientation".
2.1.13	Cases of Homosexualism in Tanke Ilorin
Police Source Residents of Fate/Tanke area in Ilorin were last Thursday caught by surprise as a suspected homosexual lawyer, Francis Ikebudi ran out nakedly while trying to escape arrest by the men of the Kwara State Police Command, The national pilot reports It was gathered that the legal practitioner was caught in an attempt to have sexual intercourse with a male commercial motorcyclist. According to an eyewitness, who pleaded anonymity, Ikebudi was noticed running out of his apartment naked and covering his male genital organ with his hands while being chased by police officers.
Another eyewitness simply identified as Lekan, said, “The lawyer of recent asked a commercial motorcyclist to take him home and after that he collected the okada rider’s mobile contact and kept calling him from time to time. “Today he (the lawyer) asked the commercial motorcyclist to take home as usual and he invited him to his apartment. He afterward started romancing him. “The man said he found the action a taboo and he told the lawyer to hold on that he needs to go home to take his bath and come back.
“The okada rider however went to the police station to report the matter and police followed him and hanged around. The police later gained entrance into the lawyer’s apartment before he could execute his plans.” Meanwhile, neighbours of the suspect who pleaded not to be named said several male teenagers had fallen victims to the lawyer’s heinous act. “We reported the case to Police station “F” division but somehow they will settle the case but today, he appeared to have gone beyond his boundary,” a source divulged.
Meanwhile, a police source who confirmed the arrest of the suspect informed our reporter that he will appear in court today (Monday). Efforts to contact the state Police spokesperson, DSP Ajayi Okasanmi proved abortive as neither responded to calls put through his mobile phone nor replied text message sent to him as at the time of filling this report. Below is the extract of the text message; “I learnt of one lawyer allegedly arrested for homosexuality Francis Ikebudi today at Tanke, are you aware of that sir.”
2.1.14	Portray gays as victims, not as aggressive challengers
In any campaign to win over the public, gays must be cast as victims in need of protection so that straights will be inclined by reflex to assume the role of protector. If gays are presented, instead, as a strong and prideful tribe promoting a rigidly nonconformist and deviant lifestyle, they are more likely to be seen as a public menace that justifies resistance and oppression. For that reason, we must forego the temptation to strut our "gay pride" publicly when it conflicts with the Gay Victim image. And we must walk the fine line between impressing straights with our great numbers, on the one hand, and sparking their hostile paranoia "They are all around us!" on the other.
A media campaign to promote the Gay Victim image should make use of symbols which reduce the mainstream's sense of threat, which lower it's guard, and which enhance the plausibility of victimization. In practical terms, this means that jaunty mustachioed musclemen would keep very low profile in gay commercials and other public presentations, while sympathetic figures of nice young people, old people, and attractive women would be featured. (It almost goes without saying that groups on the farthest margin of acceptability such as NAMBLA, [Ed note -- North American Man-Boy Love Association] must play no part at all in such a campaign: suspected child-molesters will never look like victims.)
Now, there are two different messages about the Gay Victim that are worth communicating. First, the mainstream should be told that gays are victims of fate, in the sense that most never had a choice to accept or reject their sexual preference. The message must read: "As far as gays can tell, they were born gay, just as you were born heterosexual or white or black or bright or athletic. Nobody ever tricked or seduced them; they never made a choice, and are not morally blameworthy. What they do isn't willfully contrary - it's only natural for them. This twist of fate could as easily have happened to you!" 
By the way, we realize that many gays will question an advertising technique, which might threaten to make homosexuality look like some dreadful disease, which strikes fated "victims". But the plain fact is that the gay community is weak and must manipulate the powers of the weak, including the play for sympathy.
2.1.15	Parenting in Homosexualism
Scientific research has been generally consistent in showing that lesbian and gay parents are as fit and capable as heterosexual parents, and their children are as psychologically healthy and well-adjusted as children reared by heterosexual parents. According to scientific literature reviews, there is no evidence to the contrary.
A review study suggested that the children with lesbian or gay parents appear less traditionally gender-typed and are more likely to be open to homoerotic relationships, partly due to genetic (80% of the children being raised by same-sex couples in the US are not adopted and most are the result of heterosexual marriages) and family socialization processes (children grow up in relatively more tolerant school, neighborhood, and social contexts, which are less heterosexist), even though majority of children raised by same-sex couples identify as heterosexual.
A 2005 review by Charlotte J. Patterson for the American Psychological Association found that the available data did not suggest higher rates of homosexuality among the children of lesbian or gay parents. One study suggested that children of gay and lesbian parents were more likely to adopt non-heterosexual identities, especially daughters of lesbian parents (inter-generational transfer was not significant in some analyses for sons).
2.1.16	Virtual Contacts with Gays and Lesbians
Information that flows through media via television, movies, music, books and many other channels encourages contact and communication between groups and even across national boundaries. Gordon Allport, an influential psychologist, is often cited in scholarly research for his contact thesis which, put simply, says that under the right conditions, interpersonal contact is one of the best ways to reduce prejudice between majority and minority groups. Building on this idea, we argue that “imagined contact” even with characters in a TV show can change perceptions of outgroups.
Increases in representations of gay people in news, television, and movies started in the 1990s prominently exemplified by Ellen DeGeneres’s coming out on mainstream American television in her portrayal of Ellen Morgen in the ABC-sitcom, Ellen. Portrayals of lesbian women and gay men have continued to increase over the two decades since they were featured in popular shows like Will and Grace and Modern Family; and these portrayals have and recently spread to shows for teenage audiences such as Glee and Teen Wolf.  Beyond entertainment, the news media has also increasingly covered gay rights as such issues have become politicized.
In 2014, networks from Russia Today to Al Jazeera extensively covered the gay rights debate surrounding the “anti-gay Sochi Olympics.” Although this shift in media visibility was pronounced in the United States and Western Europe, our data suggest that the influence of the media is not contained by national borders. Media portrayals of new issues and previously marginalized people are an understudied dimension of the ways ideas, values, and principles are spread transnationally as well as within countries.
In an increasingly interconnected world, we hypothesize that effects from virtual contacts through media exposure to portrayals of lesbian women and gay men should hold cross-nationally, depending on the national media outlets willingness to transmit portrayals. We expect media effects to vary by age cohort since younger audiences in their impressionable years are more likely to have shifted their views in line with new information transmitted since the 1990s. These audiences are less likely to have formed firm opinions about gay and lesbian people.
2.1.17	Media Matters on homosexuallism especially for young people
Theory using the combined World Values and European Values Surveys. In a cross-national, multi-level analysis of individual attitudes, our work demonstrates that both media pervasiveness and press freedom are related to more liberal attitudes among young people. Research believe that these young people’s exposure to gay and lesbians in the media coincides with contacts younger people have with gay and lesbian people and issues through other avenues of socialization. However imperfect media portrayals of gay people may be and however poor a substitute for personal contacts the media does introduce new debates and new frames of reference about homosexuality across multiple domestic contexts.
Findings have implications for our understanding of how contact with diverse groups shape people’s beliefs and values. They suggest that the effects of contacts with an outgroup involve more than just face-to-face interactions. Researchers, advocates, and policymakers, and producers should take into account how cultural contact through media can shape opinions and values, even across national borders. Television, film, radio and the Internet remain powerful socializing mechanisms through which younger generations come into contact with previously invisible minorities.
In making our case, we do not wish to minimize the contributions of direct, interpersonal contacts to processes of attitude change. Indeed, our data may show joint effects from media contacts and personal contacts. Another route for change may have occurred as new media portrayals increased the interpersonal visibility of gay and lesbian people and the likelihood that they would come out and openly reveal their identities to friends, neighbors, and co-workers.
Importantly, we are not arguing that enhanced visibility generated by the media always improves the lived experiences of gay and lesbian people. It depends on the context and exact media content. Media portrayals may arrive in contexts already somewhat open to gay and lesbian people, or in contexts where discrimination and hostility hold sway. In addition, given media portrayal can highlight more or less sensational or controversial aspects of gay life, and indeed often neglects the broad array of issues experienced by members of this diverse community.
2.1.18	Larger Implications on homosexualism
The takeaway of the research is that as the liberalization of attitudes towards gays and lesbians has occurred in many countries across the globe since the 1980s, change has been encouraged in part by communications climates within and across nations that allow for the free transmission of minority viewpoints. Yet gaps in tolerance and freedom of expression remain between free countries and those that restrict the sharing of controversial content or minority viewpoints.
To close gaps in tolerance and cultural change, movements and leaders must encourage various forms of media to tell more accurate stories about lesbian and gay people. Promoting a more inclusive and representative depiction of queer people in the media may expand tolerance toward all kinds of stigmatized minorities, even across national boundaries.  Findings support the claim that free media are essential for advancing gay rights and suggests that media freedom may need to precede efforts to secure gay rights legislation. In corners of the globe where homosexual rights are still highly contentious, both personal and virtual contacts conveying positive images of lesbians and gays can lead to constructive change.
2.2	Theoretical Framework
	The study of mass communication has led to the explanation and predictions of some theories of mass communication which were related to the topic “The impact of broadcast media campaign against homosexualism”
2.2.1	Agenda Setting Theory
The agenda-setting theory was made prominent by McCombs and Shaw (1972) and, more recently, by Dearing and Rogers (1996). The theory provides a framework for understanding how media influences the salience of an issue in the minds of audiences. The theory suggests that the pe333rvasiveness of mass media and the passivity of audiences allow the media to shape opinions. Furthermore, the theory allows consideration of how media attention to specific issues (e.g., violent crime) that is disproportionate to objective measures (e.g., statistics on violence) can influence what an audience thinks.
The power of the news media to set a nation’s agenda, to focus public attention on a few key public issues, is an immense and well documented influence. Not only do people acquire factual information about public affairs from the news media, readers and viewers also to learn how much importance to attach to a topic on the basis of the emphasis placed on it in the news.
Newspaper provide a host of cues about the salience of the topic in the daily news-lead story on page one, other front page display, large headline e.t.c. television news also offer numerous cues about salience the opening story on the newscaster, length of time devoted to the topic e.t.c these cues repeated of each topic. In other words, the news media can set the agenda for the public’s attention to that small group of issues around which public opinion forms.
There is no doubt that the media’s role as the agenda setting for the society at large. Agenda setting theory explains that the mass media, through the particular news stories and other kinds of information selected for publication as well as the prominence or emphasis ascribed to such stories and information, do predetermine which public issues are important and which are less important in the society at any given time.
The agenda setting describes the “ability (of the news media) to influence the salience of topic on the public agenda”. That is, if a news items is covered frequently and prominently, the audience will regard the issue as more importantly, the audience will regard the issue as more important. Agenda-setting theory was formally developed by Max Mccobs and Donald Shaw in a study on the 1968 American presidential election. In the 1969 “Chapel Hill study” Combs and Shaw demonstrated a strong correlation coefficient) between what 100 residents of Chapel hill, North Carolina thought was the most important issue.
Some scholars are of the opinion that agenda setting is neither a model of communication nor theory. They believe that it is more of an explanation for the mass media and public opinion effect on one another. The agenda theory also holds the assumption that there is relationship between news coverage and public perception of the importance of issues. The theory posits that mass attention to an issue will elevate such issues of high point of importance by the public.
Agenda setting studies have developed evidence that the press select certain issues to play up at time when they are not significant in the public mind and they then become part of accepted agenda.  No wonder it is said that the press has the ability to mentally order and organize the world for people.
2.2.2	Reinforcement Theory
Reinforcement theory is a limited effects media model applicable within the realm of communication. The theory generally states that people seek out and remember information that provides cognitive support for their pre-existing attitudes and beliefs. The main assumption that guides this theory is that people do not like to be wrong and often feel uncomfortable when their beliefs are challenged.
Additionally, this theory focuses on the behavior to consequence connection within the ABC model. This theory, in management, can also be referred to as operant conditioning or the law of effect. Quite simply, this theory notes that a behavior will continue with a certain level of frequency based on pleasant or unpleasant results.
Politics provides an excellent setting for the study of reinforcement theory. The statistics on undecided voters indicate that most people have pre-existing beliefs when it comes to politics. Relatively few people remain undecided late into high-profile elections. For example, about a month prior to the 2008 U.S. presidential election, less than one-fifth of likely voters claimed to be undecided (Sidoti, 2008). Much political advertising is targeted at these individuals not only because of their importance in the overall result, but also because they are the most susceptible to political persuasion (Johnson-Cartee & Copeland, 1997).
Part of the reason why undecided voters are frequent message targets can be found in reinforcement theory. Reinforcement theory predicts that people with already developed opinions will selectively attend to and cognitively incorporate information that supports their own views.
Reinforcement theory has three primary mechanisms behind it: selective exposure, selective perception, and selective retention. (Knobloch-Westerwick, 2014) draws on numerous theories. Basically, this theory states that people do not like to have previously-held beliefs challenged. When individuals encounter information that is discrepant from their own opinions, they seek to resolve the resultant disharmony somehow. People in general do not like to be wrong.
A change or shift in attitude is sometimes interpreted as an admission that the original belief was inaccurate or inadequate. To avoid having their opinions challenged, research indicates that people  tend to simply avoid information that might be discrepant in nature (Johnson-Cartee and Copeland, 1997). Support for this tendency to avoid dissonant messages can also be found in mood management theory. Basically, this theory states that people expose themselves to stimuli that are pleasurable and avoid stimuli that might induce a negative reaction (Zillman & Bryant, 1985).
The selective exposure phenomenon focuses on how people manage to avoid incongruent information and primarily encounter information that supports predispositions. Obviously, most are not able to completely avoid all potentially challenging information.
All this theories will provide a holistic approach for the effect of photojournalism on development of print media in Nigeria.


2.3	Review Of Related Studies
Review on Homosexual behavior in other animals. Homosexual and bisexual behaviors occur in a number of other animal species. Such behaviors include sexual activity, courtship, affection, pair bonding, and parenting, and are widespread; a 1999 review by researcher Bruce Bagemihl shows that homosexual behavior has been documented in about 500 species, ranging from primates to gut worms. Animal sexual behavior takes many different forms, even within the same species. The motivations for and implications of these behaviors have yet to be fully understood, since most species have yet to be fully studied. According to Bagemihl, "the animal kingdom [does] it with much greater sexual diversity including homosexual, bisexual and nonreproductive sex than the scientific community and society at large have previously been willing to accept".
A review paper by N. W. Bailey and Marlene Zuk looking into studies of same-sex sexual behaviour in animals challenges the view that such behaviour lowers reproductive success, citing several hypotheses about how same-sex sexual behavior might be adaptive; these hypotheses vary greatly among different species. Bailey and Zuk also suggest future research needs to look into evolutionary consequences of same-sex sexual behaviour, rather than only looking into origins of such behaviour.
Reliable data as to the size of the gay and lesbian population are of value in informing public policy. For example, demographics would help in calculating the costs and benefits of domestic partnership benefits, of the impact of legalizing gay adoption, and of the impact of the U.S. military's Don't Ask Don't Tell policy. Further, knowledge of the size of the "gay and lesbian population holds promise for helping social scientists understand a wide array of important questions questions about the general nature of labor market choices, accumulation of human capital, specialization within households, discrimination, and decisions about geographic location."
Measuring the prevalence of homosexuality presents difficulties. It is necessary to consider the measuring criteria that are used, the cutoff point and the time span taken to define a sexual orientation. Many people, despite having same-sex attractions, may be reluctant to identify themselves as gay or bisexual. The research must measure some characteristic that may or may not be defining of sexual orientation. The number of people with same-sex desires may be larger than the number of people who act on those desires, which in turn may be larger than the number of people who self-identify as gay, lesbian, or bisexual.
In 1948 and 1953, Alfred Kinsey reported that nearly 46% of the male subjects had "reacted" sexually to persons of both sexes in the course of their adult lives, and 37% had had at least one homosexual experience. Kinsey's methodology was criticized by John Tukey for using convenience samples and not random samples. A later study tried to eliminate the sample bias, but still reached similar conclusions.
The study intends to establish the role of the media in combating homosexuality among the. Youth in Uganda the Objectives of the study were: to find out how the media represents cases concerning combating homosexuality in Uganda, the role of the media in influencing the institutional framework towards combating homosexuality in Uganda. to examine the challenges faced by the media in fighting homosexuality. The study used a cross sectional case study design employing both qualitative and quantitative methods of data collection. A case study design was used because it was not be possible to study all media houses in Uganda within a short time and yet there is need to obtain detailed contextual analysis.
The findings of the study revealed that many literature, articles and academic publications from different authors on media and its role towards homosexuality control were also presented. In the cause of this research, the researcher was able to find out that serious media reporting started recently in 1 990s when radio Uganda was unmonopolized. But all in all, a correlation has been found between the role of the media and fighting against homosexuality in Uganda. Thus, the media becomes an essential figure in this war. The conclusions of the study showed that media representation of homosexuals’ may not necessarily combat homosexuality but can only promote it the more. Media representation of homosexuals can only be of significance in combating homosexuality if it is negative. Positive representation of homosexuals only spurs it in potential young ones.
The media can play a very big role in influencing the institutional framework on combating homosexuality in Uganda. Therefore, the media needs a frontline emphasis if homosexuality is to be combated in this case. The recommendations of the study showed that Media houses need to start representing homosexuality as a bad thing if it is to be combated in Uganda because the meaning of most issues is got from the media firsthand.

CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction
These chapters discuss how the research will be conducted in a specific way using an appropriated methodology for collecting and analyzing data. Methodology is the philosophy process of research process that included assumptions and values which serves as a basis for research and the standards or criteria the researcher writes a hypothesis and what level of evidence is necessary to decide whether or not to discard or retain hypothesis. This is due to the existence of many alternative methodologies and ways of conceiving social phenomena found in social sciences.
The research work geared towards finding out the impact of broadcast media campaign against homosexualism in Tanke Ilorin. This chapter will also try to know if designers of broadcast media messages have been doing enough to sensitizing the public about homosexualism.
3.1	Research method 
This chapter describes the research procedures on the study. The chapter explained the research design used, the population of the study, sampling technique/sample size, description of research instrument validity of data gathering instrument, method of data collection and method of data analysis.
The research design adopted for this work was the survey method which involves sampling of opinion of different people using questionnaire in order to get information on what is being studied. Survey method was chosen because it is the best competent method for collecting data for the purpose of describing a population that is large to be observed directly.
3.2	Population of the Study 
Population of study for any research work has been variously defined by different scholars and their definitions pointed toward the same direction. Avwokeni (2015: 92) refers to populations of a research study as the set of all participants that qualify for a study.
Akinade and Owolabi (2019) defined research population as the total set of observations from which a sample is drawn. In another wise, Wimmer & Dominick (2006) posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study. The research population of this study comprises of male and female youths in Tanke area in Ilorin Kwara State whose age bracket falls within 18-40 years. This population was chosen for proximity and to lessen the financial burden of covering youths in other locations.
3.3	Sample Size and Sampling Technique 
Sample size is a fragment of research population through which data will be collected. According to Issa (2012) it is referred to as the study of population from which necessary data for its conduct would be obtained. Sample size is the elements making up the sample that are actually studied and generalizations or inferences about the population are made. This generalization of result based on the sample to the population is the major purpose of sampling and also a major concern in any scientific investigation.
It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. In sequel, findings and recommendations of this research study as regard the research topic understudy shall be pragmatically generalized beyond the sampled size. In this wise, the sample size of this study is limited to one hundred (100) youths (respondents) in Tanke area in Ilorin Kwara State. 
3.3.1 Non-probability Sampling: 
This study adopted non-probability sampling method. Non-probability sampling is defined as a sampling technique in which the researcher selects samples based on the subjective judgment of the researcher rather than random selection. It is a sampling method in which not all members of the population have an equal chance of participating in the study and they were selected through systemic random sampling method. According to Dodge, Y. (2008) Non probability sampling method can be categorized into the following:
· Convenience Sampling
· Haphazard Sampling.
· Purposive Sampling
· Expert Sampling
· Heterogeneity Sampling
· Modal Instance Sampling
3.4	Data Types and Sources 
Data is any form of information that has been collected, observed, generated or created to validate original research findings. It might be used to prove or disprove a theory, bolster claims made in research, or to further the knowledge around a specific topic or problem
3.4.1 Data Type 
According to Kuckartz & Rädiker, (2014), there are four observable categories of data in research.
· Nominal Data
· Ordinal Data: 
· Discrete Data
· Continuous Data
This research data is collected and analyzedand interpretedin ordinal form. Ordinal data/variable is a type of data that follows a natural order. This variable is mostly found in surveys, finance, economics, questionnaires, and so on. Examples include the degree of agreement to a statement (strongly agree, agree, disagree, strongly disagree). In order to operate with such data, the answers and put in simple percentage table and cross tabulation form.
3.4.2 Sources of Data. 
Primary Source: A primary data source is an original data source, that is, one in which the data are collected first-hand by the researcher for a specific research purpose or project. The primary source of data in this research study is limited only to the questionnaire administered during field survey.
Secondary Source: Secondary data is a second-hand form of data. It is the data that has already been collected through primary sources and made readily available for researchers to use for their own research. Examples are not limited to books, personal sources, E-journals, newspapers, web sites, government records etc. Researcher in this study made use of websites, E-journals and library to augment the primary data collected.
3.5	Instrumentation 
Questionnaire: Saul Mcleod (2015) defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. Questionnaires is an effective means of measuring the behavior, attitudes, preferences, opinions, and intentions of relatively large numbers of subjects more cheaply and quickly than other methods. (Roopa & Rani, 2012).
Since this study employs surveyed method of design, questionnaires were used to collect data. The questionnaire was divided into two parts, part A contains items intended to collect data on demographic characteristics of the respondents, while part B contain items designed to obtain data on the research topic.
3.6	Reliability and Validity of the Instrument 
In order to ensure that relevant items were included in the questionnaires, extensive and relevant literature were consulted before instrument for data collection was constructed; this is done in other to ensure content validity of questionnaires. A constructed questionnaire was given to the project supervisor for scrutiny. This is imperative in order to make sure that the data collection instrument had face validity.
3.7	Method of Administration of the Instrument 
The data for this research work is collected through the administration of questionnaires to respondents in the study areas. This instrument was used to elicit demographic data for specific questions for the study. To ensure accurate data collection, questionnaires were administered by researcher to respondents in their various locations. The above instrument (questionnaire & observation) used has helped in collecting an aggregate amount of data used for the study.
3.8	Method of Data Analysis 
Issa (2004) gives further explanation on data analysis that the last segment of chapter three is developed to explain how the research intends to analyze and interpret the data that will accrue for the administration of the respondents. That is; when data has been collected, how he intends to set out and analyzed the collected data. The data obtained from the distributed questionnaires will be retrieved and analyzed using a simple percentage table and cross tabulation will be follow in the course of this research and conclusion of the findings will follow and also proffer necessary recommendations on field of study. This is one of the most adopted means of data analysis employed by many researchers.


CHAPTER FOUR
DATA PRESENTATION ANALYSIS AND INTERPRETATION
4.1	Data Presentation
	Logically and accurate arrangement of data is imminent before any qualitative research could be considered meaningful. Data must be analyzed, interpreted and evaluate before it can lead to a worthwhile conclusion derived from the study. For that reason, report shall be presented in table obviously showing clear item in the questionnaire. Since the respondents opinions have been achieved through the study of administrating question shall come first.
SECTION A - BIO DATA OF RESPONDENTS
Table 1: Distribution of the respondents by Gender
	Variables
	Respondents
	Percentage (%)

	Male
	57
	57%

	Female
	43
	43%

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 57(57%) of the respondents are male while 43(43%) of the respondents are female. Thus, there are more male respondents in this research survey than female.
Table 2: Distribution of the respondents by Age
	Variables
	Respondents
	Percentage (%)

	15 – 20 years
	15
	15%

	21 -25 years
	48
	48%

	26 - 30 years
	18
	18%

	31 - 35 years
	9
	9%

	36 years and above
	10
	10%

	Total
	100
	100%


 Sources: Field Survey 2025
In the table above, it shows that 15(15%) of the respondents are between 15-20 years, 48(48%) are between 21-25 years, 18(18%) are between 26-30 years, 9(9%) are between 31-35 years and 10(10%) of the respondents are 36 years and above.
Table 3: Distribution of the respondents by Education Qualification
	Variables
	Respondents
	Percentage (%)

	HND
	58
	58%

	ND
	18
	18%

	Others
	24
	24%

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 58(58%) of the respondents are HND holder, 18(18%) are ND holder and 24(24%) of the respondents have other certification.
Table 4: Distribution of the respondents by Marital status
	Variables
	Respondents
	Percentage (%)

	Single
	62
	62%

	Married
	20
	20%

	Divorced
	8
	8%

	Widow
	10
	10%

	Total
	100
	100%


 Sources: Field Survey 2025
The table above shows that 62(62%) of the respondents are single, 20(20%) are married, 8(8%) are divorced and 10(10%) of the respondents are widow.
SECTION B - ANALYSIS OF RESEARCH QUESTIONS
Table 5: Have you hear broadcast media campaign against homosexualism?
	Variables
	Respondents
	Percentage (%)

	Yes
	61
	61%

	No
	39
	39%

	Total
	100
	100%


 Sources: Field Survey 2025
In the table above, it shows that 61(61%0 of the respondents hear broadcast media campaign against homosexualism while 39(39%) of the respondents didn't hear broadcast media campaign against homosexualism.
Table 6: How did you see it?
	Variables
	Respondents
	Percentage (%)

	Good
	41
	41%

	Bad
	31
	31%

	Waste
	12
	12%

	All of the above
	16
	16%

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 41(41%) of the respondents see broadcast media campaign against homosexualism good, 31(31%) see it as bad, 12(12%) of the respondents see the campaign as waste effort and 16(16%) of the respondents choose all of the above.
Table 7: How often did you hear of the programme
	Variables
	Respondents
	Percentage (%)

	Often
	29
	29%

	Not often
	25
	25%

	Rarely often
	24
	24%

	Not at all
	22
	22%

	Total
	100
	100%


 Sources: Field Survey 2025
The table above shows that 29(29%) of the respondents hear broadcast media campaign against homosexualism often, 25(25%) hear the campaign but not often, 24(24%0 hear the campaign but rarely but 22(22%) of the respondents didn't hear broadcast media campaign against homosexualism at all.
Table 8: Through which broadcast media did you hear the programme?
	Variables
	Respondents
	Percentage (%)

	Radio
	38
	38%

	Television
	35
	35%

	None of the above
	27
	27%

	Total
	100
	100%


 Sources: Field Survey 2025
In the table above, it shows that 38(38%) of the respondents hear broadcast media campaign against homosexualism through radio broadcasting media, 35(35%) hear the campaign through television broadcasting and 27(27%) of the respondents didn't hear the capaign from radio or television broadcasting media.
Table 9: How will you rate the degree of interactiveness of broadcast media on the campaign against homosexualism?
	Variables
	Respondents
	Percentage (%)

	High
	20
	20%

	Very high
	30
	30%

	Low 
	25
	25%

	Very low
	25
	25%

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 20(20%) of the respondents rate the degree of interactiveness of broadcast media on the campaign against homosexualism high, 30(30%) rate it very high, 25(25%) rate it low and 25(25%) of the respondents rate the degree of interactiveness of broadcast media on the campaign against homosexualism very low.
Table 10: Do the campaign on homosexualism is effective?
	Variables
	Respondents
	Percentage (%)

	Very Effective
	29
	29%

	Not Effective
	21
	21%

	Quite Effective
	36
	36%

	Not effective at all
	14
	14%

	Total
	100
	100%


 Sources: Field Survey 2025
The table above show that 29(29%) of the respondents said campaign on homosexualism is very effective, 21(21%) said the campaign is not effective, 36(36%) said the campaign is quite effective and 14(14%) of the respondents said campaign on homosexualism is not effective at all.
Table 11: How do you see the impact of broadcast media campaign against homosexualism is?
	Variables
	Respondents
	Percentage (%)

	Encourage
	46
	46%

	Not encourage
	24
	24%

	All of the above
	19
	19%

	None of the above
	11
	11%

	Total
	100
	100%


 Sources: Field Survey 2025
The table above show that 46(46%) of the respondents see the impact of broadcast media campaign against homosexualism encouraging, 24(24%) see it not encouraging, 19(19%) see it encouraging and not encouraging and 11(11%) of the respondents don't the impact of broadcast media campaign against homosexualism at all.
Table 12: Broadcast media actively fight against Homosexualism in Tanke Ilorin?
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	14
	14%

	Agree
	17
	17%

	Neutral
	30
	30%

	Disagree
	13
	13%

	Strongly disagree
	26
	26%

	Total
	100
	100%


 Sources: Field Survey 2025
The table above show that 14(14%) of the respondents strongly agreed that broadcast media actively fight against Homosexualism in Tanke Ilorin, 17(17%) also agreed, 30(30%) stayed neutral, 13(13%) disagreed and 26(26%) of the respondents strongly disagreed that broadcast media actively fight against Homosexualism in Tanke Ilorin.


Table 13: Broadcast media are influential agents in fight against Homosexualism in Tanke Ilorin?
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	24
	24%

	Agree
	17
	17%

	Neutral
	28
	28%

	Disagree
	19
	19%

	Strongly disagree
	12
	12%

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 24(24%) of the respondents strongly agreed that Broadcast media are influential agents in fight against Homosexualism in Tanke Ilorin, 17(17%) of the respondents also agreed, 28(28%) stayed neutral, 19(19%) disagreed, and 12(12%) of the respondents strongly disagreed.
Table 14: Broadcast media should be regarded as a useful platform to fight against Homosexualism in Tanke Ilorin?
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	24
	24%

	Agree
	26
	26%

	Neutral
	19
	19%

	Disagree
	13
	13%

	Strongly disagree
	18
	18%

	Total
	100
	100%


 Sources: Field Survey 2025
In the table above, it shows that 24(24%) of the respondents strongly agreed that broadcast media should be regarded as a useful platform to fight against Homosexualism in Tanke Ilorin, 26(26%) also agreed, 19(19%) are neutral, 13(13%) disagreed and 18(18%) of the respondents strongly disagreed.


Table 15: Broadcast media face challenges in the fight against Homosexualism in Tanke Ilorin?
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	22
	22%

	Agree
	21
	21%

	Neutral
	22
	22%

	Disagree
	15
	15%

	Strongly disagree
	20
	20%

	Total
	200
	100%


 Sources: Field Survey 2025
The table above show that 22(22%) of the respondents strongly agreed that broadcast media face challenges in the fight against Homosexualism in Tanke Ilorin, 21(21%) also agreed, 22(22%) stayed neutral, 15(15%) disagreed and 20(20%) of the respondents strongly disagreed.
Table 16: Broadcast media platforms certainly offer new ways to encourage audience in Homosexualism in Tanke Ilorin?
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	23
	23%

	Agree
	19
	19%

	Neutral
	21
	21%

	Disagree
	15
	15%

	Strongly disagree
	22
	22%

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 23(23%) of the respondents strongly agreed that broadcast media platforms certainly offer new ways to encourage audience in Homosexualism in Tanke Ilorin, 19(19%) of the respondents also agreed, 21(21%) stayed neutral, 15(15%) disagreed and 22(22%) of the respondents strongly disagreed.


Table 17: Broadcast media create awareness about danger of Homosexualism in Tanke Ilorin?
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	24
	24%

	Agree
	23
	23%

	Neutral
	17
	17%

	Disagree
	19
	19%

	Strongly disagree
	17
	17%

	Total
	200
	100%


 Sources: Field Survey 2025
In the table above, it shows that 24(24%) of the respondents strongly agreed that broadcast media create awareness about danger of Homosexualism in Tanke Ilorin, 23(23%) also agreed, 17(17%) stayed neutral, 19(19%) disagreed and 17(17%) of the respondents strongly disagreed.
Table 18: Phone-in should be allowed in broadcast media to fight against Homosexualism in Tanke Ilorin?
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	24
	24%

	Agree
	24
	24%

	Neutral
	19
	19%

	Disagree
	13
	13%

	Strongly disagree
	20
	20%

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it show that 24(24%) of the respondents strongly agreed that phone-in should be allowed in broadcast media to fight against Homosexualism in Tanke Ilorin, another 24(2450 respondents also agreed, 19(19%) stayed neutral, 13(13%) disagreed and 20(20%) of the respondents strongly disagreed.


4.2	Discussion of Findings
Going by the findings, the broadcast media campaign on homosexualism has tremendously change the attitude of the entire respondents. It was discovered that few of the respondents identify favorably with broadcast media in the homosexualism campaigns while majority expressed unsatisfied towards broadcast media involvement.
Therefore, the study revealed that the broadcast media campaign on homosexualism have restructured the attitude of few people on what homosexualism means and the can keep away through the broadcast media. From our findings about broadcast media campaign against homosexualism, it has being noted from our research questions through the questionnaire that majority of our respondents don’t have an idea of what homosexuality means, or broadcast media campaign about homosexuality. It also noted that the effectiveness of these broadcast media campaign against homosexualism is not noted or aware by all respondents.
Through our research respondents of about 200 were able to find out that broadcast media don’t take much effect or do more on the fight against homosexualism therefore majority of the masses do not see the usefulness of broadcast media on the fight against homosexualism.
Findings shows that 24(24%) of the respondents strongly agreed that broadcast media create awareness about danger of Homosexualism in Tanke Ilorin, 23(23%) also agreed, 17(17%) stayed neutral, 19(19%) disagreed and 17(17%) of the respondents strongly disagreed while 23(23%) of the respondents strongly agreed that broadcast media platforms certainly offer new ways to encourage audience in Homosexualism in Tanke Ilorin, 19(19%) of the respondents also agreed, 21(21%) stayed neutral, 15(15%) disagreed and 22(22%) of the respondents strongly disagreed and 24(24%) of the respondents strongly agreed that phone-in should be allowed in broadcast media to fight against Homosexualism in Tanke Ilorin, another 24(24%) respondents also agreed, 19(19%) stayed neutral, 13(13%) disagreed and 20(20%) of the respondents strongly disagreed.
Analysis from field performance shows that 24(24%) of the respondents strongly agreed that broadcast media should be regarded as a useful platform to fight against Homosexualism in Tanke Ilorin, 26(26%) also agreed, 19(19%) are neutral, 13(135) disagreed and 18(18%) of the respondents strongly disagreed while 24(24%) of the respondents strongly agreed that Broadcast media are influential agents in fight against Homosexualism in Tanke Ilorin, 17(17%) of the respondents also agreed, 28(28%) stayed neutral, 19(19%) disagreed, and 12(12%) of the respondents strongly disagreed and 14(14%0 of the respondents strongly agreed that broadcast media actively fight against Homosexualism in Tanke Ilorin, 17(17%) also agreed, 30(30%) stayed neutral, 13(13%) disagreed and 26(26%) of the respondents strongly disagreed that broadcast media actively fight against Homosexualism in Tanke Ilorin.
Survey deduced that 29(29%) of the respondents said campaign on homosexualism is very effective, 21(21%) said the campaign is not effective, 36(36%) said the campaign is quite effective and 14(14%) of the respondents said campaign on homosexualism is not effective at all while 46(46%) of the respondents see the impact of broadcast media campaign against homosexualism encouraging, 24(24%) see it not encouraging, 19(19%) see it encouraging and not encouraging and 11(11%) of the respondents don't the impact of broadcast media campaign against homosexualism at all and 20(20%) of the respondents rate the degree of interactiveness of broadcast media on the campaign against homosexualism high, 30(30%) rate it very high, 25(25%) rate it low and 25(25%) of the respondents rate the degree of interactiveness of broadcast media on the campaign against homosexualism very low.



CHAPTER FIVE
SUMMARY CONCLUSION AND RECOMMENDATIONS
5.1	Summary
This research work is focus on the impact of broadcast media campaign against homosexualism in Tanke area Ilorin. Thus, the research work is divided into five chapters; the first chapter gave a background to the study, statement of research, objectives of the study, research questions, significance of the study, scope and limitation of study and definition of key terms.
The second chapter of this research work deals with review of relevant literature. The review made a notable attempt towards examining the stands of various authors and scholars on what the whole concept is all about. Chapter two of the research work is therefore divided into the following subheadings; conceptual model, conceptual review, theoretical framework, and empirical review. The chapter also gave the theoretical framework and its application to this study. The work of scholars, their postulations, theoretical assumptions and literary documents that were consulted and reviewed was done for reasonable generalization, coupled with the findings of the study itself.
Chapter three of this work deals with research methodology, survey method was adopted and simple random sampling method was adopted which involved the use of Google form questionnaire as research instrument, a sample size was reached 100 respondents using Taro Yamane calculation method, thus, Google form questionnaire analysis was adopt to gather survey analysis for randomly sample size of this study.
In chapter four, the data gathered through the use of Google form questionnaire in chapter three of this study was analyzed using statistical table. Also, interpretations of the findings were made in line with responses gotten from the respondents. The data were analyzed based on one hundred (100) questionnaires that were administered to respondents.
Chapter four of this research work explains how the data was analyzed for proper understanding. It is also contains data presentation and chapter five contains the summary of the whole research work, how researcher recommends the work for another upcoming researchers and how they conclude the whole work.


5.2	Conclusion
As public debates regarding homosexuality have intensified over the last 20 years, studies have begun to consider the ways media consumption potentially shapes public opinion toward same-sex relationships and civil rights. Consistent with other work on positive minority portrayals and prejudice reduction, this research generally affirms that exposure to positive (explicit or implicit) messages about homosexuality is associated with more general positive affect toward sexual minorities, as well as greater support of civil rights for sexual minorities (Bonds-Raacke et al. 2007; Calzo and Ward 2009; Lee and Hicks 2011; Schiappa, Gregg, and Hewes 2006). This effect is accomplished via both the content of the media, but also through the implicit negotiation of group identities and boundaries. The case study on the impact of the broadcast media campaign against homosexualism in Tanke, Ilorin, investigates how media messages influence public perception and behavior towards homosexuality. The study examines the content of media campaigns, the channels used for dissemination, and the audience's reception and response.
The campaigns often portrayed homosexuality negatively, emphasizing moral, religious, and cultural arguments against it. Various broadcast media channels such as radio, television, and social media were utilized to reach a broad audience. The audience's response varied, with a significant portion influenced by the negative portrayal, leading to increased stigmatization and discrimination against the community in Tanke. The campaigns contributed to reinforcing existing prejudices, resulting in heightened homophobia and social exclusion of homosexual individuals.
The broadcast media campaign against homosexuality in Tanke, Ilorin, has had a substantial impact on public perception and behavior. The negative portrayal of homosexuality through these campaigns has reinforced existing societal prejudices, leading to increased discrimination and stigmatization of individuals. While the campaigns were effective in reaching a wide audience, their content has contributed to a more hostile environment for the community.
5.3	Recommendations
The validity of any project work rest on the suggestions and the recommendation that it offer, it is on this, and the researcher considered it imperatives, necessary and appropriate to make the following suitable recommendation to all broadcast media organization and the general public.
· The change in representation of racial diversity in the community is advancing towards a more equal standpoint.
· Media should contribute largely on the campaign against homosexualism in Tanke area in Ilorin Kwara State.
· Implement educational programs that provide accurate information about homosexuality, addressing myths and misconceptions to reduce prejudice and discrimination.
· Radio and Television station should engage in day-to-day campaign on the implication of homosexualism to younger once.
· Media should have programme that contain challenges and steps how to curb homosexualism in any given country.
· Media and its audience should involving the willingness to show more racial diversity on a global scale. This attempt at equality is to make people of all gender, race, class, ethnicity and sexual orientation feel as though they are represented fairly and evenly.
· Media should take specific steps towards homosexualism and the use of different diverse characters on television. As well as the diverse characters,
· Media should is also making it a point that homosexualism people of different races can have professions like doctors, teachers, etc. This takes away the single focus on their sexual preference or race etc., and displays the complexity of these characters as they would with any straight or white or middle class person.
· Government should put in place the law against homosexualism in order to reduce its activities. Though the reason some individuals develop a gay sexual identity has not been definitively established nor do we yet understand the development of heterosexuality
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APPENDIX
Kwara State polytechnic, Ilorin,
Institute of Information and
Communication Technology,
Department of Mass Communication,
Dear respondent,
I am HND II student of the above-named Institution and Department carrying out a research on the “The impact of broadcast media campaign against Homosexualism (A case study of Tanke in Ilorin Kwara State)”. I will be happy if you fill the questionnaire as sincerely as possible. Your identity shall be kept confidential as possible; and the data gathered therein will be used strictly for academic purpose.
INSTRUCTION: Please () the answer you consider appropriate. The questionnaire will be in two parts. Section A & B.
SECTION A: PERSONAL DATA OF THE RESPONDENT
 1. Gender: (a) Male (  ) (b) Female (  )
2. Age: (a) 15-20 (  ) (b) 21-25 (  ) (c) 26-30 (  ) (d) 31-35 (  ) (e) 36 and above (  )
3. Education Qualification (a) HND (b) ND (  ) (c) Other (  )
4. Marital status (a) single (  ) (b) Married (  ) (c) Divorce (  ) (d) Widow (  )
SECTION B: RESEARCH QUESTIONS
5. How did you see it? (a) Good (  ) (b) Bad (  ) (c) Waste (  ) (d) All of the above (  )
6. Have you hear broadcast media campaign against homosexualism? (a) Yes (  ) (b) N0 (  )
7. How often did you hear the programme? (a) Often  (  ) (b) Not Often  (   ) (c) Rarely Often (  ) (d) Not at all (  )
8. Through which broadcast media did you hear the programme? (a) Radio (  ) (b) Television (   ) (c) None of the above (  )
9. How will you rate the degree of interactiveness of broadcast media on the campaign against homosexualism? (a) High (  ) (b) Very high (  ) (c) Low (  ) (d) Very low (  )
10. Do the campaign on homosexualism is effective? (a) Effective (  ) (b) Not Effective (  ) (d) Quite Effective ( ) (e) Not at all ( )
11. How do you see the impact of broadcast media campaign against homosexualism is (a) Encourage (  ) (b) Not encourage (  ) (c) All of the above (d) None of the above (  )
Key words: SA = Strongly Agree, A = Agree, N = Neutral, D = Disagree and SD = Strongly Disagree.

	S/N 
	Statement
	SA
	A
	N
	D
	SD

	12.
	Broadcast media actively fight against Homosexualism in Tanke Ilorin
	
	
	
	
	

	13. 
	Broadcast media are influential agents in fight against Homosexualism in Tanke Ilorin
	
	
	
	
	

	14.
	Broadcast media should be regarded as a useful platform to fight against Homosexualism in Tanke Ilorin
	
	
	
	
	

	15.
	Broadcast media face challenges in the fight against Homosexualism in Tanke Ilorn
	
	
	
	
	

	16.
	Broadcast media platforms certainly offer new ways to encourage audience in Homosexualism in Tanke Ilorin
	
	
	
	
	

	17.
	Broadcast media create awareness about danger of Homosexualism in Tanke Ilorin
	
	
	
	
	

	18
	Phone-in should be allowed in broadcast media to fight against Homosexualism in Tanke Ilorin
	
	
	
	
	



