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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
   Using social media websites is among the most common activity of today’s children and adolescents. Any website that allows social interaction is considered a social media site, including social networking sites, such as Facebook, Myspace, twitter, gaming sites and virtual worlds such as club Penguin, second life and the Sims etc. Such sites offer today’s youth a portal for entertainment and communication and have grown exponentially in recent years.
   The definition of social media is the “relationship that exists between networks of people” (Walter & Rivera, 2004). In the last ten years, the online world has changed dramatically. Thanks to the invention of social media where young men and women now exchange ideas, feelings, personal information, pictures and videos at a truly astonishing rate. Schill (2011) states that the social media sites encourage negative behaviors for teen students such as procrastination (catching up with friends), and they are more likely to drink and drug.
   However, everyday, many students are spending countless hours immersed in social media such as Facebook, MySpace, and World of war craft or SimCity. At first glance, this may seem like a waste of time, however, it also helps students to develop important knowledge and social skills, and be active citizens who share and create content, Brydolf (2007).
   At present, whether social media is favorable or unfavorable, many students utilize these sites on a daily basis. As social media sites continue to grow in popularity, it is our belief that technology is a vital part of today’s student success equation.
   Many researchers have been delving into a considerable amount of research on how social media influences retention of college youths. Many parents are worried that their college students are spending too much time on Facebook and other social media sites and not enough time studying which might ultimately expose them to new cultures, limiting them from fully exhibiting or practicing of their own culture.
   Therefore, for this reason, O’keffe & Clarke-Pearson (2010) asserts that it is important that parents become aware of the nature of social media sites, given that not all of them are healthy environments for youth’s good cultural standard.
    Engaging in various forms of social media is a routine activity that research has shown to benefit children and the youth by enhancing communication, social connection and even technical skills. Social media sites offer multiple daily opportunities for connecting with friends, classmates and people with shared interests. Thus, a large part of this generation’s social and emotional development is occurring while on the internet and on Cell phones Ito, horst & Bittani (2008).
    Due to their limited capacity for self-regulation and susceptibility to peer pressure, children, adolescents and youth are at some risk as they navigate and experiment with social media. Recent research indicates that there are frequent online expressions of offline behaviours, such as bullying, clique-forming, and sexual experimentation that have introduced problems such as cyber bullying, privacy issues and sexing, Lenhart (2009). Other problems that merit awareness include internet addiction and concurrent sleep deprivation.
  Cooper (2013) opines that social media affects not only our lives when we are active on a social media site, but also when we are offline. Approximately one in five couples last year 2012 met on social media sites such as Facebook. Some effects of social media on the youths include changes to your behavior and habits. Some of these changes can have adverse effects on our lives, due to factors such as peer pressure and the related stress caused by it, constant image maintenance needs to be maintained on social networking sites.
  Currently, over 60% of the world’s population is active on social networking/media sites. Melville (2010). The increase in popularity of social media has had a profound effect on the lives of today's’ youth.
  Youths update their social media sties with every little detail of their lives. Friendships are made and broken due to social media, privacy is all but lost and any embarrassment a person suffers in one’s life is available for the entire world to view on the internet which may lead to severe stress and ultimately have a profound negative effect on one’s psychology.
1.2 STATEMENT OF THE PROBLEM
  This research is interested in finding out the effects which social media have on the lifestyles of the youths. Specifically, the issues arising from the researcher are:
For what purpose are the youths utilizing social media? What are the positive and negative effects social media have on the youth? To what extent has the social media allowed or affected the youth cultural lifestyles? What are the possible solutions to the negative effects of social media on the youth lifestyle?
1.3 RESEARCH OBJECTIVE
The main objective of this research is to examine how social media influences the lifestyle of Nigerian youths the specific objectives are 
1. Examine the extent of social media usage among Nigerian youth.
2. Identify the positive effects of social media on the lifestyle of Nigerian youths.
3. Explore the negative effects of social media on their behavior, values, and relationships.
4. Assess how social media influences communication patterns and interpersonal interactions among youths.
5. Propose recommendations for promoting responsible and productive use of social media among Nigerian youths.
1.4 RESEARCH QUESTIONS
In carrying out this project work, the researcher intends using this under listed questions in probing into the research.
1. How frequently do Nigerian youths use social media?
2. What are the positive influences of social media on their lifestyle?
3. What negative behaviors or consequences are linked to social media use among Nigerian youths?
4. How has social media affected the social interaction and communication patterns of youths?
5. What strategies can help mitigate the negative effects of social media on Nigerian youths?
1.5 SIGNIFICANCE OF STUDY 
    This study is significant in the sense that it will help to identify those areas, and to what extent the social media has affected the youth lifestyles in the Nigerian society.
   This study would help to advance the knowledge in the field of academics and also serve as a source of literature.
  Above all, the study will equip the youths to encourage positive effect and guard against the negative effects of social media on the lifestyles.
1.6 SCOPE OF THE STUDY
The study focuses on Nigerian youths, particularly within the age range of 15 to 30 years. It covers various aspects of lifestyle including communication, education, behavior, fashion, relationships, and entertainment. The study will concentrate on social media platforms widely used in Nigeria such as WhatsApp, Instagram, Facebook, Twitter/X, and TikTok.
1.7 DEFINITION OF TERMS
The following terms are used in study of the project.
Youth: Wikipedia sees youth as the time of life between childhood and adulthood (maturity). The Chambers Twentieth Century Dictionary sees youth as a state of being young early life; the period immediately succeeding childhood. Youth is also defined as the appearance, freshness, vigor, spirit, etc. characteristic of one who is young.
Social media: Refers to the means of interactions among people in which they create, share, and exchange information and ideas in virtual communities and networks. This is the exchange of information or services among individuals, groups or institutions. It’s also the establishment or use of computer. 
Lifestyle: Wikipedia defines lifestyle as the typical way of life of an individual, group or culture. It also Lifestyle refers to the way in which an individual or group lives, encompassing habits, behaviors, choices, and daily activities. It includes factors such as dietary habits, physical activity, social interactions, work-life balance, and leisure activities. Lifestyle reflects personal values, cultural influences, socioeconomic status, and individual preferences, and it can significantly impact overall well-being and quality of life. Different lifestyles can be categorized in various ways, such as healthy, active, sedentary, minimalist, or consumer-oriented.
Society: A group of people related to each other through persistent relations, or a large social grouping sharing the same geographical or social territory, subject to the same political authorities and dominant cultural expectations.

                                                                

                                                           

CHAPTER TWO
LITEPATURE REVIEW
2.1 CONCEPTUAL FRAME WORK
 INTRODUCTION
This chapter reviews relevant literature on the effect of social media on the lifestyle of Nigerian youth. It provides a conceptual understanding of key terms, discusses theoretical frameworks, and critically analyzes empirical studies both local and international. The chapter concludes by identifying gaps in the literature that this study seeks to address.

2.1.1 DEVELOPMENT OF SOCIAL MEDIA
The development of social media started off with simple platforms. Geocities was one of the earliest social networking services, launched in November 1994, followed by Classmates.com in December 1995 and SixDegrees.com in May 1997. SixDegree , launched in 1997, is often regarded as the first social media site. 
Unlike instant-messaging clients (e.g., ICQ and AOL's AIM) or chat clients (e.g., IRC, iChat, or Chat Television), Six Degrees was the first online business that was created for real people, using their real names. As such, according to CBS News, Six Degrees is "widely considered to be the very first social networking site," as it included "profiles, friends lists and school affiliations" that could be used by registered users. 
Thereafter, Open Diary was launched in October 1998; LiveJournal in April 1999; Ryze in October 2001; Friendster in March 2003; the corporate and job-oriented site LinkedIn in May 2003; hi5 in June 2003; MySpace in August 2003; Orkut in January 2004; Facebook in February 2004; YouTube in February 2005; Yahoo! 360° in March 2005; Bebo in July 2005; the text-based service Twitter, in which posts (called tweets) were limited to 140 characters, in July 2006; Tumblr in February 2007; Instagram in July 2010; and Google+ in July 2011.
Social media refers to web-based platforms that allow users to create, share, and exchange content in virtual communities. Popular platforms among Nigerian youth include Facebook, Instagram, Twitter (X), WhatsApp, TikTok, Snapchat, and YouTube. Kaplan and Haenlein (2010) define social media as “a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0.” These platforms serve multiple functions including communication, entertainment, self-expression, and networking.                                                                                                                                                 
Social Media can also be defined as websites which allow profile creation and visibility of relationships between users (Boyd & Ellison, 2008); web-based applications which provide functionality for sharing, relationships, group, conversation and profiles (Kietzmann et al., 2011). Social media has been referred to as “social media sites” (Diga & Kelleher, 2009), or a set of information technologies which facilitate interactions and networking (Kapoor et al., 2017; Oestreicher-Singer & Zalmanson, 2013). However, there appears to be a broad agreement that Web2.0 technologies played a significant role in the development and adoption of social media. 
    Another definition of social media refers to “Internet-based applications built on Web 2.0, while Web 2.0 refers to a concept as well as a platform for harnessing collective intelligence” (Huang & Benyoucef, 2013). Social media, such as Facebook, Twitter, and LinkedIn, provide people with pervasive network connectivity (Asur & Huberman, 2010). 
    The term “Web 2.0” refers to the set of technologies and ideologies that enable and drive media rich content creation on the internet (Kaplan & Haenlein, 2010). Web 2.0 is rooted in the open source ideology, whereby users collaborate freely using free tools and sharing their work and information with each other. Technological advances in Web 2.0 and open ideology supported the emergence of User Generated Content (UGC). The UGC the ability to create and share content free of censorship and at low cost, contributed to the proliferation of social media(DesAutels,2011). 
     As an Information System, social media is built upon a set of (available) Internet, communication and computing technologies, as well as a set of ideological beliefs about 
how information should be created, accessed and distributed.
2.1.2 CONCEPT OF LIFESTYLE
      Lifestyle encompasses patterns of behavior, consumption, values, and social practices that define how individuals live. For youth, lifestyle may include their fashion sense, language, dietary habits, health behaviors, leisure activities, and interaction styles. Social media has the power to shape these dimensions through trends, peer influence, and exposure to global cultures.
      Lifestyle typically reflects an individual's attitudes, way of life, values, or world view. Therefore, a lifestyle is a means of forging a sense of self and to create cultural symbols that resonate with personal identity. Not all aspects of a lifestyle are voluntary. Surrounding social and technical systems can constrain the lifestyle choices available to the individual and the symbols they are able to project to others and themselves.
      Lifestyle is a way to communicate our differences, interests, and behavior. It is a method of living. Lifestyle conveys our opinions and attitudes. Alfred Alder gave the term lifestyle. He was an Austrian psychologist. He wrote a book named “The Case of Miss R in 1929”. In the book, Alfred mentioned how a person’s childhood affects their lifestyle later. Lifestyle is a mixture of real and abstract factors. The real factors include demographics. For example, the lifestyle in an urban metro city is different from a village. The abstract factors include preferences, views, and personal worth.
     Lifestyle is the interests, opinions, behaviors, and behavioral orientations of an individual, group, or culture. The term "style of life" (German:  Lebensstil ) was introduced by Austrian psychologist Alfred Adler in his 1929 book, The Case of Miss R., with the meaning of "a person's basic character as established early in childhood". The broader sense of lifestyle as a "way or style of living" has been documented since 1961. Lifestyle is a combination of determining intangible or tangible factors. Tangible factors relate specifically to demographic variables, i.e. an individual's demographic profile, whereas intangible factors concern the psychological aspects of an individual such as personal values, preferences, and outlooks.
  There are some factors that shape lifestyle, they are:
1. Family Background: The values, discipline, religion, and habits youths grow up with often shape their choices and behavior. Family background refers to the social, economic, cultural, and educational circumstances of an individual's family, which can significantly influence their development and life experiences. It encompasses aspects like parental education and occupation, family structure (nuclear or extended), financial status, cultural values, and parenting styles. Understanding family background is crucial for comprehending various aspects of a person's life, including their educational aspirations, career choices, and overall well-being.
For example, a child raised in a conservative or religious family may adopt modest dressing and moral behavior.
2. Peer Influence: Peer influence refers to the impact that friends and classmates have on an individual's behavior, attitudes, and choices. This influence can be both positive, encouraging positive behaviors like studying or healthy habits, and negative, potentially leading to risky behaviors or negative social norms, youths often imitate their peers to feel accepted or trendy.
Understanding type of Peer Influence:
Positive Influence: Peers can encourage each other to excel academically, participate in new activities, or develop positive habits. 
Negative Influence: Peers can also pressure individuals to engage in risky behaviors like substance use, risky sexual behavior, or other harmful activities. 
Subtle vs. Direct: Peer influence can be direct, like explicit requests or commands, or more subtle, like observation, imitation, or the establishment of social norms. 
Age and Context: Peer influence is particularly strong during adolescence and young adulthood, as individuals navigate social dynamics and develop their sense of self. 
Examples of Peer Influence:
Academic Performance: Peers can influence study habits, motivation, and academic performance by setting expectations and providing support. 
Health Behaviors: Peer influence can affect dietary choices, exercise habits, substance use (alcohol, drugs, smoking), and sexual behavior. 
Social Attitudes: Peers can shape an individual's attitudes towards social issues, relationships, and personal values. 
Navigating Peer Influence:
Developing Strong Self-Esteem: Individuals with strong self-esteem and a clear sense of self are better equipped to resist negative peer pressure. 
Building Positive Relationships: Surrounding oneself with supportive and positive peers can foster healthy behaviors and attitudes. 
Recognizing and Resisting Pressure: Learning to identify negative peer pressure and develop strategies to resist it is crucial for protecting oneself. 
Open Communication: Having open and honest communication with trusted adults (parents, teachers, counselors) can provide support and guidance in navigating peer influence.
3. Education and School Environment: Education and school environment exposes youths to knowledge, critical thinking, and social interaction. A school environment encompasses the physical, social, and emotional conditions within a school that influence students' learning and well-being. It's a multifaceted area that includes classroom design, teacher-student interactions, and the overall atmosphere of the school. A positive school environment fosters student success by promoting safety, respect, and a sense of belonging, while a negative environment can hinder learning and contribute to behavioral issues. School clubs, lecturers, and academic culture can affect lifestyle choices like reading habits, career goals, and values.
4. Media and Technology: Social media, movies, music, and online trends are significant drivers of youth culture, notably impacting fashion, slang, behavior, and even opinions. These platforms serve as powerful tools for the dissemination of information and the formation of trends, influencing how young people perceive themselves and the world around them
ii. Influencers and celebrities are often seen as role models, particularly by younger audiences, due to their high visibility and influence. While they can inspire positive behaviors and promote worthy causes, they can also be a negative influence by promoting unrealistic standards or harmful behaviors.
5. Cultural and Religious Beliefs: Culture profoundly impacts various aspects of human life, including language, food, clothing, gender roles, and attitudes towards authority. These influences are often intertwined and contribute to the unique characteristics of different societies. 
Language: Culture shapes the way people communicate, influencing vocabulary, grammar, and even non-verbal cues. Shared experiences, environment, and history contribute to the evolution of language, with changes in culture often reflected in linguistic shifts. 
Food: Food is deeply embedded in cultural practices, with traditions dictating what is eaten, how it is prepared, and when it is consumed. Food can symbolize social status, religious beliefs, or cultural identity. 
Dressing: Clothing choices are influenced by cultural norms, reflecting historical, social, and even religious contexts. Traditional clothing can be a powerful symbol of cultural heritage and can also be used to express individuality or mark important events. 
Gender Roles: Cultural beliefs and values play a significant role in shaping gender roles, defining expectations for behavior, occupations, and social interactions based on gender. These expectations can vary widely across cultures, impacting how individuals perceive themselves and others. 
Attitudes Towards Authority: Cultural norms influence how individuals perceive and respond to authority figures, impacting power structures and decision-making processes within a society. Cultures with high power distance tend to emphasize hierarchical structures and deference to authority, while those with low power distance foster more egalitarian relationships and open communication. 
ii.  Religion often provides a framework for moral behavior by offering a set of beliefs, values, and guidelines that influence individuals' actions and decisions. It can also play a role in shaping social circles by influencing who people choose as friends and how they interact with their communities. Additionally, religious teachings and practices can affect how individuals view and spend their leisure time, sometimes emphasizing activities that align with their faith or discouraging others.
6. Economic Status
A person's access to money significantly influences their quality of life, impacting their ability to afford adequate housing, clothing, and nutritious food. It also determines their access to quality education and opportunities for leisure activities and hobbies. Poverty, or lack of financial resources, can create barriers to these basic necessities and limit a person's overall well-being and social mobility. 
Housing: Money directly affects the type and quality of housing a person can afford, from basic shelter to comfortable living spaces. Lack of financial resources can lead to homelessness, substandard housing, or living in unsafe neighborhoods. 
Clothing: Access to money allows for the purchase of appropriate and sufficient clothing for different weather conditions and social occasions. Poverty can result in inadequate clothing, potentially impacting self-esteem and social participation. 
Diet: Financial resources enable individuals to purchase nutritious and diverse food options. Poverty often leads to reliance on cheaper, less nutritious food, potentially impacting physical health and development. 
Education: Money can influence access to quality education, including attending better schools, affording necessary supplies, and pursuing higher education. Poverty can limit access to these opportunities, potentially hindering social mobility and future prospects. 
Hobbies and Leisure: Financial resources can enable participation in hobbies, recreational activities, and cultural events. Poverty can restrict access to leisure activities, limiting opportunities for social interaction and personal development.
7. Personal Interests and Values: Personal interests are activities or subjects that an individual enjoys and finds engaging, while personal values are fundamental beliefs that guide a person's behavior and choices. Interests often drive hobbies and career paths, while values influence ethical decisions and overall life direction. Understanding both is crucial for self-awareness, career planning, and making fulfilling life choices.
8. Community and Environment: Living in a rural versus urban area significantly impacts access to opportunities, technologies, and exposure to certain behaviors. Urban areas generally offer more diverse job markets, educational institutions, and healthcare facilities, while rural areas may provide a stronger sense of community and closer connection to nature. The availability and adoption of technologies, like broadband internet, also tend to differ, with urban areas often having better access.
ii. Security, infrastructure, and social amenities are crucial determinants of lifestyle, influencing safety, convenience, and overall well-being. Strong infrastructure, like reliable transportation and utilities, improves daily life and economic opportunities. Adequate social amenities, such as schools and healthcare, enhance quality of life and community development. Finally, a secure environment fosters a sense of safety and stability, impacting where people choose to live and how they interact with their surroundings.
9. Government and Policy
National education, employment, and health policies significantly influence youth lives by shaping their access to resources and opportunities. These policies, through targeted initiatives like youth empowerment programs and access to free or subsidized services, can directly impact young people's ability to thrive. For instance, access to quality education and healthcare, alongside employment opportunities, can lead to improved socio-economic outcomes and overall well-being for young individuals. 
2.1.3 NIGERIAN YOUTH
In the Nigerian context youth are typically considered to be individuals between the ages of 18 and 35, as defined by the National Youth Policy (2019). This demographic group is the most active on social media and often the most influenced by digital trends.
   In Nigeria, the concept of "youth" generally refers to individuals between the ages of 18 and 35, encompassing young males and females who are citizens of the Federal Republic of Nigeria. While the national youth policy uses this 18-35 age range, statistical purposes often employ a broader range of 15-24 years.

2.2 THEORETICAL FRAMEWORK
2.2.1 USES AND GRATIFICATIONS THEORY (UGT)
    The UGT posits that individuals actively seek out media to satisfy specific needs such as entertainment, information, and social interaction (Blumler & Katz, 1974). Nigerian youth use social media to gratify various personal and social needs, making them vulnerable to adopting behaviors, values, or lifestyles displayed online.
    This theory explores Blumler and Katz's (1974) Uses and Gratifications Theory (UGT), which posits that media users actively select and employ media to fulfill specific needs. The theory classifies these needs into categories such as affective, cognitive, personal, integrative, and tension-free. It emphasizes the active role of the audience in shaping their media choices, challenging the traditional view of media influence. The UGT framework has evolved over time, responding to criticism and incorporating a more nuanced understanding of audience engagement and media effects.
The historical development of UGT is traced from its roots in the 1940s, with early research focusing on radio listeners and later expanding to explore social and psychological variables influencing gratification consumption. The theory's stages include categorizing gratifications sought, studying audience motives, and connecting media use to gratification. Critically, UGT recognizes the limitations, acknowledging the role of media policies, socio-cultural factors, and curate options in shaping individual media choices. The paper concludes by addressing critiques, emphasizing the complex interplay between audience choice and media influence, and highlighting the ongoing debate over the theory's validity.
2.2.2 SOCIAL LEARNING THEORY (SLT)
Albert Bandura’s (1977) Social Learning Theory emphasizes that people learn by observing and imitating others, especially those perceived as role models. On social media, influencers, celebrities, and peers serve as models whose behaviors are often emulated by youth. Social learning theory is increasingly cited as an essential component of sustainable natural resource management and the promotion of desirable behavioral charge. (Muro & Jeffrey 2008). This theory is based on the idea that we learn from our interactions with others in a social context. Separately, by observing the behaviors of others, people develop similar behaviors. After observing the behavior of others, people assimilate and imitate that behavior, especially if their observational experiences are positive ones or include revert related to the observed behavior. According to Bandun, imitation involves the actual reproduction of observed motor activities (Bandura 1977). SLT has become perhaps the most influential theory of learning and development. It is rooted in many of the basic concepts of traditional learning theory. This theory has often been called a bridge between behaviorist leaning theories and cognitive leaning theories because it encompasses attention memory, and motivation (Mun & Jeffrey 2008). However, in this regards, Hand believes that direct reinforcement could not account for all types of learning. For that mason, in his theory he added a social element, arguing that people can learn new information and behaviors by watching other people. According to the elements of this theory there are three general principles for learning from each other. The principles of social learning are assumed to operate in the same way throughout life Observational learning may take place at any age. Insofar as exposure to new influential, powerful models who common resources may occur at life stage, raw learning through the modeling process is always possible.
2.2.3 CULTIVATION THEORY
Developed by George Gerbner in 1960s, Cultivation Theory suggests that long-term exposure to media content shapes an individual's perceptions of reality. Youth who are heavily engaged with social media may gradually adopt the attitudes, values, and norms presented therein. In the Nigerian context, the theory is useful to study how constant exposure to western lifestyle, materials wealth, beauty standards, and social norms on the platform like instagram, Tiktok, YouTube and many more.
2.3 EMPIRICAL REVIEW
Empirical studies examining the previous studies and empirical evidence related to the effects of social media on the lifestyle of Nigerian youths. These studies provide insight into the patterns of usage, benefits, and negative consequences of social media engagement.
Okoro & Adeniran (2019) Social Media and the Changing Moral Values among Nigerian Youths This study investigated how social media affects moral behavior among undergraduates in Lagos. Findings revealed that excessive exposure to social media content led to changes in dressing style, use of slang, and increased acceptance of Western values. The researchers concluded that social media significantly influences the lifestyle and moral values of youths, sometimes resulting in behavioral changes that conflict with cultural norms.
Chukwu & Uzoma (2021) Impact of Social Media on Youths' Interpersonal Communication in Nigeria This research found that social media has altered the way Nigerian youths communicate. While it enhances virtual interaction, it was discovered that many young people now prefer chatting online to face-to-face conversation, leading to weaker interpersonal and emotional communication skills. It emphasized the need for balanced media consumption.
 Ibrahim et al. (2022) Social Media Influence on Entrepreneurial Development Among Nigerian Youths, This study explored the positive side of social media. It revealed that many Nigerian youths use Instagram, Twitter, and WhatsApp to promote small businesses and build personal brands. The study highlighted that social media has provided a platform for youth empowerment, innovation, and self-employment.
Bello & Adeyemi (2018) The Double-Edged Sword: Social Media and Youths' Behaviour in Nigeria This study described social media as both beneficial and harmful. It acknowledged that while youths gain exposure to global trends, networking, and creative content, many also fall victim to cyber bullying, scams, and addiction. The authors called for government and NGOs to create awareness programs on responsible social media usage.








CHAPTER THREE
RESEARCH METHODOLOGY
Research methodology is an outline of how a given piece of research is carried out. It defines the technique of procedures that are used to identify and analyze information regarding a specific research topic. The research methodology, therefore, has to do with how a researcher designs their study in a way that allows them to obtain valid and reliable results and meet their research objectives 
This chapter comprises of the methods and procedures used for collecting data for the purpose of these study which is on The effects of social media on the lifestyle of Nigerian youth. The format that would be used in analyzing the findings is this research can be found in this chapter
3.1 RESEARCH DESIGN
   This study employed a descriptive survey research design. This design is appropriate because it allows for the collection and analysis of data from a portion of the population to understand prevailing opinions, behaviors, and experiences. The descriptive survey method is ideal for exploring how Nigerian youths use social media and how this usage influences their lifestyle in areas such as social interaction, academic performance, mental health, and cultural behavior.
3.2 POPULATION OF THE STUDY
	The population for this study consists of Nigerian youths between the ages of 15 and 35. This demographic group was selected because they constitute the most active users of social media platforms such as WhatsApp, Instagram, TikTok, Twitter (X), and Facebook. The study focused on youths in higher institutions across Nigeria, including universities, polytechnics, and colleges of education.

3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
	Sample sizes are the collection of individuals, subject elements and object that a researcher intends to use for their study. Therefore the portion of a population selected for a study is known as sample size.
	Sample technique that was adopted for the purpose of this is a total of 100 respondents will be selected using purposive and simple random sampling techniques. This will help for easy administration of questionnaires and they showed a sample representation of the target audience.
3.4 INSTRUMENT FOR DATA COLLECTION
	According to Sobowale (1983) "Questionnaires is often used to elicit information from the subject about what they have experienced" which the first five questions are usually on the respondents personal data while the others questions are based on the study 
  The questionnaires comprises of closed ended questionnaires that is to say that options were given for the respondents to select from.  The main instrument for data collection was a self-administered structured questionnaire. The questionnaire was designed to gather both qualitative and quantitative data.
3.5 VALIDITY AND RELIABILITY OF THE INSTRUMENT
	Validity is a way or mechanism of determining that certain instrument, variable or data can be measure what they are designed to measure by a researcher, while reliability on the other hand is concern with the consistency of an instrument in measuring what it is designed to measure. 
 	The questionnaires were presented to the supervisor for the content and face scripting in order to ensure its validity. The face validity ensure the technicality of the items in the questionnaires in order to find out it its relevant to the study also the content validity of the instrument were checked to ensure specifications.
3.6 METHOD OF DATA COLLECTION
	Data was collected through both physical distribution of hard copies in selected institutions and online distribution using platforms such as Google Forms. Respondents were given clear instructions on how to complete the questionnaire, and they were assured that their responses would remain anonymous and confidential.
3.7 METHOD OF DATA ANALYSIS
	The data collected were coded and analyzed using descriptive statistics such as frequency counts, percentages, and mean scores. Inferential statistics such as Chi-square tests and Pearson correlation analysis were employed to test the hypotheses and determine relationships between variables (e.g., frequency of social media usage and its effects on academic performance or social behavior).
                                         
                         
                                      

                                           





CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND DISCUSSION OF FINDINGS
4.0 INTRODUCTION
This chapter presents the analysis and interpretation of data collected through the administration of questionnaires and content analysis of The Guardian newspaper. The aim is to evaluate the role and effectiveness of photographs and cartoons as communication tools in the selected newspaper. The data collected have been analyzed using descriptive statistics such as frequency tables and percentages. The findings are then discussed in line with the research questions.
4.1 DATA ANALYSIS
Data analysis is the most crucial part of any research. Data analysis summarizes collected data. It is a process used by researchers for reducing data to a study and interpreting it to derive insight.  
In this chapter data are organized into tables so that statically and logical conclusion can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and vetted comprehension. The researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.2. ANALYSIS OF THE RESEARCH INSTRUMENT
Data presentation is defined as the process of using various graphical formats do usually represent the relationship between two or more data set so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts etc, however the organization and presentation of data shall be according to questionnaires item and responses in the (15) fifteen questionnaire item developed from the three framed researcher questions, the researcher aimed using them to provide an answer to his topic problem.  
A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentation are done in simple percentage tabular mode while simple descriptive techniques was used to describe what items were contained in the table.
	Respondents 
	Frequency

	Number of questionnaires distributed
	100

	Number of questionnaires returned
	100

	Number of discard 
	Nil

	Number of questionnaires not returned 
	Nil

	Number of questionnaires presented and analyzed
	100


From the above table it can be seen that respondents were  people of Ilorin number of questionnaire distributed were 100, the percentage was 100% number of questionnaire returned was 100 number of discard was Nil, number of questionnaire not returned Nil and Number of questionnaire presented and analyzed are 100.


Question 1: Age Distribution of Respondents
Table 1
	Respondents
	Frequency
	Percentage (%)

	16-25years
	58
	58

	26-35years
	27
	27

	36-45years
	12
	12

	46 and above
	3
	3

	Total
	100
	100


Source: Research field survey, 2025  
In the above table shows  respondents 58(58%) fall between the age bracket of (16-25years), 27 respondents on 27% fall between the age 26-35 years for 12 respondents on 12% fall between the 36- 45 years 3 respondents on 3% fall between the age (46 and above)
Question 2: Gender Distribution of Respondents
Table 2
	Respondents
	Frequency
	Percentage (%)

	Male
	69
	69

	Female
	31
	31

	Total
	100
	100


Source: Research field survey, 2025  
In the response the question on the distribution of respondent according to their gender 69 respondents representing 69% of the population are male, while 31 representing 31% are female.

Question 3: Religion of Respondents
Table 3
	Respondents
	Frequency
	Percentage (%)

	Christian
	66
	66

	Muslim
	34
	34

	Total
	100
	100


Source: Research field survey, 2025  
This table shows the number of religion  respondent 66(66%) are Christian, while 34(34%) of the respondents are Muslim.
Question 4: Marital status
Table 4
	Respondents
	Frequency
	Percentage (%)

	Single
	52
	52

	Married
	46
	46

	Divorce
	2
	2

	Total
	100
	100


Source: Research field survey, 2025   
This table shows the marital status of the respondents. according 52(52%) are single 46(46%) are married while 2(2%) are divorce.


Question 5: Occupation of Respondent
Table 5
	Respondents
	Frequency
	Percentage (%)

	Student
	40
	40

	Self employed
	40
	40

	Civil servant
	18
	18

	Others
	2
	2

	Total
	100
	100


Source: Research field survey, 2025  
This table shows the occupation of respondent 40(40%) are  students, 40(40%) are self employment, 18(18%) are civil servant  while 2(2%) are others.  
Question 6: Which social media platforms do you use regularly? 
Table 6
	Respondents
	Frequency
	Percentage (%)

	Facebook
	30
	30

	Instagram
	30
	30

	WhatsApp
	26
	26

	Twitter (x)
	14
	14

	Others
	1
	1

	Total
	100
	100


Source: Research field survey, 2025  
 From the above table shows the response of respondents on the question 30(30%) uses facebook  regularly, 30(30%) uses instergram, 26(26%) uses Whatsapp, 14(14%) uses twitter(x), while 1(1%) uses other social media platform.
Question 7: How many hours do you spend on social media daily?
Table 7
	Respondents
	Frequency
	Percentage (%)

	Less than 1 hour
	26
	26

	1-3 hours
	31
	31

	4-6 hours
	27
	27

	6-8 hours
	12
	12

	More than 8 hours
	4
	4

	Total
	100
	100


Source: Research field survey, 2025  
 From the table above 26(26%) spend less than 1 hours on social media daily, 31(31%) spend 1-3 hours on social media daily, 27(27%) spend 4-6 hours on social media daily, 12(12%) spend 6-8 hours on social media daily, while 4(4%) spend more than 8 hours on social media daily.

Question 8: What purpose do you mostly use social media for?
Table 8
	Respondents
	Frequency
	Percentage (%)

	Academic research
	30
	30

	Entertainment
	36
	36

	Social interaction
	23
	23

	Business / promotion
	8
	8

	News and updates
	3
	3

	Total
	100
	100


Source: Research field survey, 2025  
From the table above 30(30%) purposely uses social media for academic research, 36(36%) purposely uses social media for academic entertainment, 23(23%) purposely uses social media for social interaction, 8(8%) purposely uses social media for business/promotion, while 3(3%) purposely uses social media for news and updates. 
Question 9: What time of the day do you mostly use social media?
Table 9
	Respondents
	Frequency
	Percentage (%)

	Morning
	34
	34

	Afternoon
	44
	44

	Evening
	17
	17

	Late night
	5
	5

	None of the above
	0
	0

	Total
	100
	100


Source: Research field survey, 2025  
From the above table shows the response of respondents on the question 34(34%) uses social media in the morning 44(44%) uses social media in the afternoon, 17(17%) uses social media in the evening, 5(5%) uses social media late at night, while 0(0%) don't have specific time.
Question 10: Do you go 24 hours without social media?
Table 10
	Respondents
	Frequency
	Percentage (%)

	Yes
	67
	67

	No
	33
	33

	Not sure
	0
	0

	Total
	100
	100


Source: Research field survey, 2025  
From the table above 67(67%) go 24 hours without social media, 33(33%) can't do without social media in 24 hours.
Question 11: . Has social media influenced your dressing or fashion choices?
Table 11 
	Respondents
	Frequency
	Percentage (%)

	Yes
	69
	69

	No
	31
	31

	Not sure
	0
	0

	Total
	100
	100


Source: Research field survey, 2025  
The table above shows how respondents answered the question above 69(69%) agree that social media influenced their dressing, while 31(31%) disagree to it.
Question 12: Has social media affected your academic or work productivity?

Table 12
	Respondents
	Frequency
	Percentage (%)

	Positively
	74
	74

	Negatively
	25
	25

	No effect
	1
	1

	Total
	100
	100


Source: Research field survey, 2025  
The table shows the response of the respondent about the above question. 74(74.5%) agree that social media positively affect their academic, 25(25%) agree that social media affected their academic negatively, while 1(1%) has no effect.
Question 13: How has social media impacted your social interactions in real life?
Table 13
	Respondents
	Frequency
	Percentage (%)

	Improved
	79
	79

	Worsened
	20
	20

	No change
	1
	1

	Total
	100
	100


Source: Research field survey, 2025  
The table above shows how respondents answered the question above, 79(79%) agree that social media has improved their interactions in real life, 20(20%) agree their interactions in real life got worse, while 1(1%) has no change in real life interaction.
Question 14: Has social media influenced your political or social views?
Table 14 
	Respondents
	Frequency
	Percentage (%)

	Yes
	85
	85

	No
	15
	15

	Not sure
	0
	0

	Total
	100
	100


Source: Research field survey, 2025  
The table shows the response of the respondent about the above question. 85(85%) agree that social media has influenced their political and social view, while 15(15%) disagree to that.


Question 15: Do you believe social media has helped you discover new opportunities (e.g., jobs, business, networking)?
Table 15
	Respondents
	Frequency
	Percentage (%)

	Yes
	90
	90

	No
	10
	10

	Not sure
	0
	0

	Total
	100
	100


Source: Research field survey, 2025  
The table shows the response of the respondent about the above question 90(90%) agree that social media has helped them discovered new opportunities like jobs, business and networking. while 10(10%)disagree to it.
4.3 DISCUSSION OF FINDINGS
This research revealed that the majority of Nigerian youths are active on multiple social media platforms and spend significant time daily browsing, chatting, watching videos, or posting content. This aligns with the findings of Akinbode (2020), who reported that youths in Nigeria are highly dependent on social media for both academic and non-academic purposes.
This high level of usage reflects the assumption of the Uses and Gratification Theory (UGT) that individuals actively engage with media to fulfill needs such as social interaction, entertainment, and identity building.
1.  Positive Impact on Youth Empowerment and Knowledge Sharing
A major finding of the study is shows that social media has empowered many youths through exposure to business opportunities, skill acquisition, and access to real-time information. Platforms like Instagram and WhatsApp were used for advertising goods and services, especially by young entrepreneurs.
This supports the study by Ibrahim et al. (2022), which found that Nigerian youths use social media to build personal brands and grow small businesses. It also reflects how youths use social media as a tool for economic self-reliance, in line with UGT’s information-seeking and self-enhancement functions.
2. Negative Influence on Morals, Culture, and Time Management
The research also found that excessive social media use contributes to moral decline, addiction, reduced academic focus, and poor time management. Youths reported exposure to nudity, indecent dressing, internet fraud, and online peer pressure to meet unrealistic lifestyle expectations.
This corresponds with Okoro & Adeniran (2019) and Bello & Adeyemi (2018), who reported that social media has contributed to the erosion of cultural values and increase in moral laxity. This supports Social Learning Theory, which explains how behavior can be influenced through observation and imitation of online role models and influencers.
3 Youths Acknowledge the Need for Responsible Use
Interestingly, most respondents admitted that while they benefit from social media, they also struggle with its addictive nature. Many expressed interest in learning how to use it more productively. This suggests that Nigerian youths are aware of both the opportunities and threats social media presents.
The findings of this study confirm that social media plays a dominant role in shaping the lifestyle of Nigerian youths. It influences their thinking, behaviour, relationships, and value systems both positively and negatively. The data aligns with theoretical frameworks and existing empirical studies, reinforcing the need for education, awareness, and moderation in social media usage.





CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY OF FINDINGS
This study set out to examine how social media affects the lifestyle of Nigerian youths. The research was guided by five specific objectives and questions aimed at understanding both the positive and negative impacts of social media on youth behavior, values, and daily living. Based on the analysis of data collected from respondents, the following key findings emerged:
1. High Usage of Social Media:
Most Nigerian youths use social media frequently, with platforms like WhatsApp, Instagram, TikTok, and Twitter/X being the most popular. Many spend several hours daily on these platforms.
2. Positive Impacts Identified:
Social media contributes to youth empowerment through access to information, educational content, business opportunities, and self-expression. Many respondents use it for learning, networking, and promoting their talents or businesses.
3. Negative Effects Noted:
Excessive use of social media has led to poor time management, reduced academic focus, exposure to indecent content, addiction, and a gradual erosion of cultural and moral values. Some youths reported feeling isolated or pressured to live up to unrealistic online standards.
4. Influence on Communication and Relationships:
The study found a decline in face-to-face interactions among youths. Many prefer texting or online chats over physical conversations, which has weakened interpersonal communication and emotional intelligence in some cases.



5. Need for Responsible Use:
Respondents acknowledged the need for discipline and balance in social media use. They supported digital literacy programs and awareness campaigns to encourage positive and productive use of these platforms.
5.2 Conclusion
This study concludes that social media plays a significant role in shaping the lifestyle of Nigerian youths. While it offers several benefits such as enhanced communication, entrepreneurial exposure, and access to global knowledge, it also poses risks like moral decay, academic distraction, and poor social skills.
The dual impact of social media demands a balanced approach. Youths must be guided to maximize the opportunities it offers while minimizing its negative effects. Parents, educators, and policymakers have a responsibility to promote responsible media usage and ensure that digital engagement contributes positively to youth development.
5.3 Recommendations
Based on the findings of the study, the following recommendations are made:
1. Digital Literacy Campaigns:
Government and NGOs should organize workshops and online campaigns to educate youths on responsible social media use, privacy, digital ethics, and time management.
2. Parental and Educational Monitoring:
Parents and schools should monitor social media engagement and encourage a balanced lifestyle that includes offline interactions, reading, and physical activities.
3. Promotion of Positive Content:
Content creators and influencers should be encouraged to share uplifting, educational, and culturally respectful material that inspires rather than corrupts.
4. Inclusion of Media Education in School Curricula:
Secondary schools, polytechnic and universities should incorporate media and information literacy into their curriculum to teach critical thinking and responsible consumption of online content.
5. Youth Empowerment Through Social Media:
Platforms should be used to promote entrepreneurship, creativity, and youth-led initiatives. Training programs can help youths leverage social media for income generation and skill development.
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RESEARCH QUESTIONNAIRE
KWARS STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT) 
DEPARTMENT OF MASS COMMUNICATION

Topic: THE EFFECTS OF SOCIAL MEDIA IN THE LIFESTYLE OF NIGERIAN YOUTH

Dear Respondent, 
         This questionnaire is designed to raise relevant information on the "The effects of social media in the lifestyle of Nigerian youth" 
           We will be glad if you respond to this research question as your response will be of immense benefit to the success of this research study. All information supplied shall be used mainly for academic and education purpose only. 
Thanks. 
Instruction: Please tick ( ) the answer you consider appropriate. 
The questionnaires will be in three parts.  Section A, B and C
SECTION A
1. Age of respondent? A. 16-25 (  ) B. 26-35 (  )  C. 36-45 (  ) D. 46 above (  )
2. Sex of respondent?  A. Male (  ) B. Female(  )
3. Religion of respondent? A. Christian (  ) B. Muslim (  )
4. Marital status?  A. Single (  ) B. Married(  ) C. Divorce(  )
5. Occupation of respondent? A. Student (  ) B. Self employed (  ) C. Civil servant 
(  ) D. Others (  )



SECTION B
6. Which social media platforms do you use regularly? 
(A) Facebook (B) Instagram (C) WhatsApp (D) Twitter (X) (E) Others 

7. How many hours do you spend on social media daily?
(A) Less than 1 hour (B) 1-3 hours (C) 4-6 hours (D) 6-8 hours (E) More than 8 hours

8. What purpose do you mostly use social media for?
(A) Academic research  (B) Entertainment (C) Social interaction  (D) Business/promotion (E) News and updates

9. What time of the day do you mostly use social media?
(A) Morning (B) Afternoon (C) Evening (D) Late night (E)Non of the above

10. Do you go 24hours without social media?
Yes (  ) No (  )  Not sure (  )
SECTION C: 
11. Has social media influenced your dressing or fashion choices?
(   ) Yes (  ) No (  ) Not sure
12. Has social media affected your academic or work productivity?
(   ) Positively	(   ) Negatively (   ) No effect	
13. How has social media impacted your social interactions in real life?
(   ) Improved	(   ) Worsened (   ) No change
14. Has social media influenced your political or social views?
(   ) Yes  (   ) No  (   )Not sure
15. Do you believe social media has helped you discover new opportunities (e.g., jobs, business, networking)?
(   ) Yes (   ) No  (   )Not sure
