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CHAPTER ONE
1.1	Background of the study
Newspaper readership is as old as journalism itself. Print journalism started far back 1620. In England, when English country gentlemen used to employ, correspondents to write for them from London about court proceedings and events occurring in the town Ogunsiji (2021). More so, in 1990, newspaper surfaced in America. Both American and English early newspapers were devices for organizing gossip. During that period, there was no page planning and news stories were not given any prominence nor was there indications as to where to find them. Datelines were used to head stories instead of headlines. Imhonopi, (2023).
As time gradually moved on, more and better newspapers were established. The main contents of such newspapers were reports of debates in parliament. After sometimes, following the decline in newspaper readership. The popularity of press also declined in both England and America and circulation of newspaper dropped, as Ogunsiji (2021) noted, publishers and editors were not happy about the development. They decide to adopt new approach to see if the approach could increase the circulation of newspaper.
Communication cut across all aspects of human existence. It is elemental to human existence; no human association can cohere without communication (Brown & Udomisor, 2015). Mass media, an institution that gathered and disseminates information about varieties of issues bothering on society, economy, religion and politics is critical to the development of such areas. Hardly can any sector of the society effectively function, that is if there is any that can function, without communication (Ike & Udeze, 2024).
Lasswell (2021) cited in Olayiwola (2024) itemizes three functions performed by the mass media, thus, surveillance of the world to report on-going events; interpretation of the meaning of event, and socialization of individuals into their cultural setting. Media also have some political importance; that is, deliberate manipulation of political process. This function of the media it was believed, affects the lives of individuals, groups and social organizations, as well as the course of domestic and international politics (Olayiwola, 2021). By reporting politics, citizens are engaged in the business of governance by informing, educating and mobilizing them, as well as building peace and social consensus. Ogunsiji (2017).
Inflation is said to occur when the general level of prices rises rapidly, and persistently over a period of time. This is undesirable to the public and policy makers. From the point of view of the public, inflation causes uncertainty about future prices. This affects decisions on expenditure, savings and investments, and causes misallocation of resources. It also allows substantial redistributions of income and wealth from savers to borrowers. To the policy maker, inflation hampers growth and development of an economy as it discourages savings and investments. Majumder, (2022).
Through investigative reporting of issues in tackling inflation, accountability will prevail. Retired General Obasanjo notes Bolaji (2015) cited in Olayiwola (2024) acknowledged the responsibility of the mass media in politics in a speech lifting the ban on partisan politics in 1978 as “interpreting and informing the public of the issues, as well as correctly conveying the public mode to those vying for political leadership.” The 1999 constitution of the Federal Republic of Nigeria as amended also recognized the crucial role the press could play in national integration and development where it says “the press, radio, television and other agencies of the mass media shall at all times be free to uphold the fundamental objectives contained in this chapter and uphold the responsibility and accountability of the government to the people” Nigeria, (2021).
Oyakhilomen and Rekwot (2023) traced the history of inflation in Nigeria to the 1960s when “cheap money policy” was adopted by the government to stimulate development after independence. After an appreciable economic performance in the early 1970s, the Nigeria economy witnessed some anxious moment in the late 1970s to mid 1980s. Severe pressures built up in the economy mainly because of the expansionary fiscal policy of the federal government during these years. This was accompanied by rapid growth in domestic money supply, exacerbated by the monetization of the earnings from oil (Kumapayi, et al., 2022) and high monetary expansion as the huge government deficit was financed largely by the Central Bank of Nigeria.
This was exacerbated by the transfer of government sector deposits to the banks and the resultant increase in their free reserves with adverse consequences on the general price level. The inflationary pressure was further aggravated by high demand for imports of both intermediate inputs and consumer goods due to over valuation of the naira which made imports relatively cheaper than locally manufactured goods. In this case, the impediments to development may be referred to as cost. Economics theory, however, postulates that for the profit to be maximised, cost should be minimised.
One of the main cost is inflation, which has turned into a canker worm eating deep into the nation’s path of economic progress. However, as fiscal discipline was restored in the second half of 1999, the pressures on the exchange rate and domestic prices moderated significantly. But high inflation rate was again recorded in 2015/2016 when crude oil price at the international market crashed in 2014/2015 and thereby mounted pressure on Naira exchange rate due to dwindling external reserve. As a heavily import-dependent economy, the high import cost pushed up the inflation rate to double digit.
Undoubtedly one of the macroeconomic goals which the government strives to achieve is the maintenance of stable domestic price level (Rao and Yesigat, 2023). This goal is pursued in order to avoid cost of inflation or deflation and the uncertainty that follows where there is price instability (Ibrahim and Agbaje, 2021; Salam et al, 2024). The effects of inflation on economic growth will be examined bearing in mind that a country will grow faster in real terms if inflation is reduced to a barest minimum. Perhaps it should be mentioned here that inflation is not incompatable with growth. As it is generally believed that the attainment of every other macroeconomics goals depend on the maintenance of a stable and low inflation environment Ajide and Lawanson, (2023).
These factors explain why policy makers put in lots of effort to reduce inflation and why several authors focus attention on the issue. Inflation is now one of the intractable problems facing the Nigerian Economy. Having registered low rates of inflation in the years immediately after independence, the country experienced double-digit inflation in 1970. This was mainly as a result of the civil war. The next period of high inflation was 1974-1979 when the wage freeze was discontinued as recommended by the Udoji Salary Review Commission of 2020. Zahra, (2024)
Other periods of high inflation are 1984, 1988, 1989 and 1992 to date. Reduction of the high inflationary pressure is considered to be one of the most critical macroeconomic objectives in Nigeria. The objective of this research is to identify the major determinants of inflation price in market and to suggest measures which could contribute to its reduction. In order to achieve this objective, the study makes use of an econometric model in which the rate of inflation is regressed on growth in real income, level of rainfall and money supply and a test of statistical significance of the explanatory variables is carried out. Rao and Yesigat, (2024)
The study covers Newspaper of Punch and Tribune for the period of November 2024 - June 2025. Thus, the research tends to study the analysis of Newspaper coverage in tackling inflation in the market a cases study of Punch and Tribune Newspaper in Ilorin metropolis.
1.2 Statement of the problem
The persistent issue of inflation has significant socio-economic implications, affecting the purchasing power of consumers, the cost of living, and overall market stability. In this context, mass media, particularly newspapers, play a crucial role in shaping public perception and understanding of economic issues, including inflation. However, the extent, nature, and tone of newspaper coverage on inflation can vary widely, influencing how the public and policymakers perceive the seriousness of price changes in the market.
Despite the importance of accurate and balanced reporting on inflation, there is a gap in understanding how newspapers cover this issue. Questions remain regarding the frequency, depth, and framing of articles related to inflation, as well as the potential biases or agendas that might influence coverage. Are newspapers providing comprehensive analysis, or do they tend to sensationalize the issue? How does the coverage differ across various publications, and what impact does this have on public awareness and policy responses? This study aims to analyze newspaper coverage of inflation, focusing on how different media outlets report on the rising prices in the market.
By examining the frequency, tone, and content of newspaper articles, this research seeks to uncover patterns in reporting and assess whether newspapers are fulfilling their role in informing the public about economic conditions. Understanding these dynamics is essential for evaluating the media's influence on public perception and for fostering more informed public discourse on economic policy. Considering the problem, this study will be concerned on analysis of Newspaper coverage in tackling inflation in the market a study of Punch and Tribune Newspaper in Ilorin metropolis.


1.3	Objective of the study
· To assess the frequency and prominence of Newspaper coverage on inflation in Ilorin metropolis.
· To analyze the tone and framing of articles related to market price changes in Ilorin metropolis.
· To compare coverage across Punch and Tribune Newspapers to identify potential biases or differing editorial stances.
· To evaluate the impact of Newspaper coverage on public understanding of inflation and economic policy in Ilorin metropolis.
1.4	Research questions
1. Does Newspaper coverage inflation in Ilorin metropolis?
2. What is the tone of Newspapers articles on inflation to market price changes in Ilorin metropolis?
3. Are there difference in coverage across Punch and Tribune newspapers to identify potential biases or differing editorial stances?
4. What impact does newspaper coverage have on inflation and public perception and policy discussions in Ilorin metropolis?
1.5 Significance of the study
The research is significance because vital component of any move towards macroeconomic stability and growth is an integrated effort towards price stability. In order to identify the macroeconomic effect of inflation persistence in Nigeria, this study would investigate the impact of inflation on macroeconomic variables such as productivity, investment, and consumption.
This research is particularly significant because not many studies have explore the analysis of Newspaper coverage in tackling inflation in the market in Ilorin metropolis and most reader buy their favorite newspapers just because of their captivating  headline on it. Thus, the study will therefore be beneficial to; media students, media educators, newspapers editors, newspapers readers and researchers who choose to work on same research topic.


1.6	Scope of the Study
This study is delimiting itself to analysis of Newspaper coverage in tackling inflation price in the market a study of Punch and Tribune Newspaper in Ilorin metropolis. The time span for this study is from November 2024 to June 2025.
1.7	Definition of Key Terms
i. Analysis: a detailed examination of anything complex in order to understand its nature or to determine its essential features : a thorough study. doing a careful analysis of the problem
ii. Inflation: Inflation is defined as persistent rise in general prices over long period of time.
iii. Newspaper coverage: Newspaper coverage is the reporting of an event or subject in a newspaper or the activity of reporting about an event or subject in newspapers, on television news programs, etc. The issue is not getting much coverage in the mainstream press.
iv. Inflation: Inflation is the rate of increase in prices over a given period of time. Inflation is typically a broad measure, such as the overall increase in prices or the increase in the cost of living in a country.
v. Newspapers: it is daily or periodical publication consisting of news, editorials, opinion etc. for this study; it means Leadership and The Vanguard newspapers.
vi. Headline: an abbreviated summary of the major story which tell the readers at glance what the story is all about.
vii. Readers: a person who read publications.


CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
In the course of gathering materials for this review, the researcher made extensive use of libraries, archives, media institutions and other relevant sources of secondary data. This chapter focused on the concept of perception, its measurement, and relationship with image, empirical studies and lastly the theoretical framework.
Literature reviews are a basis for research in nearly every academic field. A narrow-scope literature review may be included as part of a peer-reviewed journal article presenting new research, serving to situate the current study within the body of the relevant literature and to provide context for the reader. Ogunsiji (2017).
2.1	Conceptual Framework
2.1.1	Concept of Newspaper
According to IBRAHEEM (2016), newspaper is a periodic publication bearing a name or title and containing news, editorial comments, advertisement, cartoons, opinions, features and so forth. It is a medium of mass communication, issued daily or weekly and containing a variety of information on different topics, such as politics, economy, crime, business, agriculture, fashion, sports, health, environment, entertainment, and so forth. Newspaper cover almost everything under the sun.
Newspaper appeals only to the literate members of the society, unlike the broadcast media, which has the capacity to appeal to both literate and illiterate members of the society. In fact, in its early days newspaper were meant for the elite, all of who were highly educated.
Newspaper contain local, national and international reports about events, happenings and issues. It brings about near or remote events, issues happenings and so forth to the reader. Not quite satisfied with just reporting events, newspaper also interprets knotty issues for the understanding of the reader.
ANAETO,S.M. and TEJUMAIYE,J. (2015) have the following to say about newspaper:
Newspaper belongs to the class of the print media. As a medium of mass communication, newspaper is an unbound publication issued at regular intervals and containing a variety of materials, usually printed on a paper called newsprint. The information presented in newspaper is often supplemented with photography. It contains record of events of news published and circulated to the public for reading. Its basic functions are to educate, inform, entertain, and interpret.
However, for ALINGA (2015) opines thus: indeed, for many educated people, life without newspaper would make them feel like fish out of water. Their attachment to the newspaper has become unbearable, almost like an addiction and they would feel plunged into total darkness if defined access to papers.
2.1.2	Concept of Inflation
	Inflation is as old as a market economy, it is a period in which there is a rise in general level of prices measured by price indexes which are averages of consumer or producers prices, in other words it a condition of a persistent rising in general price level. Like disease inflation shows different level of symptoms. It is useful to classify them into their categories. Moderate inflation, Galloping inflation and hyper inflation. Ojo, M.O (2024).
	Moderate inflation is the medium price are rising it is not extreme or excessive, holder of moderate inflation make or become moderate we might arbitrarily classify this inflation rates, those less than ten percent annually. In conditions of moderate and stable inflation. Relative prices do not spend much time trying to unload their money because its real interest rate is not tool low. Akintola, J.O. (2023)
	Galloping inflation is which the rate of inflation is so mild, and unalarming and is tolerated as a “price” for other objectives like sustained growth in economy. Most economist believe that a small rate of inflation (i.e. Galloping inflation) is necessary in an economy because it is natural that price must rise to stimulate production and economic growth. Akintola, J.O. (2023)
	Financial market whether away and funds are generally allocated by rationing rather than by interest rate people head goods, buy houses and never lend money at ordinary interest rates. Hyper inflation or run-away inflation occurs when price have escalated to such unreasonable level that it makes money to be virtually useless. A hyper inflation means that money rapidly loses its value in such a situation, people are anxious to spend money as quickly as possible while, they can still get something in exchange for it is an extreme form of inflation. Akinnifesi, E.O. (2019). 
2.1.3	Concept of  Inflation Price in Ilorin Metropolis
Inflation in Ilorin Metropolis has led to significant increases in the prices of everyday goods, especially food items. While inflation statistics for January 2024 show a general national drop to around 29.90%, this decrease does not always reflect the real-world experience in markets like those in Ilorin. In fact, food prices have been rising at a much faster pace, with traders noting that prices of essential items like rice, tomatoes, and oil are fluctuating almost daily. Ojo, M.O (2024).
A 50kg bag of rice, which is produced in neighboring Kebbi State at approximately N13,000, may be sold in Ilorin for N26,000 due to factors such as transport costs, market demand, and retailer markups. This disparity indicates that much of the price increases may be driven by local market dynamics and supply chain issues, rather than solely by national inflation trends​. While overall inflation data suggests a reduction in some sectors, foodstuff prices in Ilorin have not seen a corresponding drop, highlighting the complex nature of inflation where not all goods are affected equally​. Ojo, M.O (2024).
Inflation in the Ilorin metropolis, however, is like much of Nigeria, has been experiencing significant pressure in 2024. As of October, the national inflation rate stood at 33.88%, with food inflation increasing by 39.16%. Core inflation, excluding volatile food and energy prices, reached 28.37%. The prices of everyday goods such as transportation (including bus and motorcycle fares), food staples like rice, bread, and palm oil, as well as rent and some services, have risen notably​. International Journal (2024).
In urban areas like Ilorin, inflation is slightly higher than rural areas, with urban inflation touching 36.38% year-on-year in October 2024. This reflects an overall upward trend in living costs in city centers​. The ongoing inflationary pressures are driven by several factors, including higher energy costs, exchange rate fluctuations, and increased demand for food products. As of November 2024, Nigeria's headline inflation rate stands at 33.88%, reflecting a significant increase from previous months.  This national trend has impacted local markets, including those in Ilorin Metropolis, leading to higher prices for various goods and services. Akintola, J.O. (2023)


2.1.4	Citizen's Perception on Inflation Price in the Market
In Ilorin Metropolis, the citizens' perception of inflation and its impact on the market is closely tied to their day-to-day living and spending patterns. Rising prices have created notable concerns for many residents, especially those with lower incomes. Studies show that inflation significantly reduces purchasing power, causing people to prioritize essential goods while cutting back on non-essentials​. International Journal (2024).
For many households in Ilorin, especially those earning between ₦51,000 to ₦100,000 monthly, inflation leads to increased difficulty in maintaining their previous spending habits​. Citizens have reported changes in their food consumption patterns, often switching to more affordable food options to cope with the rising costs. This is compounded by challenges in accessing basic commodities due to inflated prices​. Consequently, many residents are finding it harder to afford a balanced diet, particularly for larger families with higher nutritional needs​. International Journal (2024).
Moreover, the shift in spending habits includes an increased search for cheaper alternatives, as the cost of living continues to climb​, this has led to a general feeling of economic strain, particularly for low-income earners, who find themselves sacrificing some essential needs to manage their budgets effectively. Akintola, J.O. (2023)
2.1.5	Negative impact of inflation on prices in the market of Ilorin Metropolis
The negative impact of inflation on prices in the market of Ilorin Metropolis, as with other regions, can be quite significant, affecting various sectors of the economy and the daily lives of the population. Here are some of the major consequences:
1. Rising Cost of Living: Inflation causes the general price level of goods and services to increase. This leads to higher costs for essential items like food, transportation, housing, and healthcare. For residents in Ilorin Metropolis, this means that their purchasing power is eroded, and they can afford fewer goods and services than before.
2. Increased Poverty: As inflation pushes prices up, many people, especially those with fixed incomes or low wages, find it difficult to meet their basic needs. This exacerbates poverty levels, as people struggle to afford even the most basic necessities like food and shelter.
3. Uncertainty and Reduced Consumer Confidence: When prices rise unpredictably, consumers become hesitant to make purchases, leading to a decline in consumer spending. In Ilorin, this can affect local businesses, especially small and medium enterprises, which rely on steady demand for their products and services.
4. Business Cost Pressures: Businesses in Ilorin that rely on raw materials and imported goods often face higher operational costs as the prices of inputs rise. These businesses might pass the increased costs onto consumers through higher prices, further exacerbating inflation. For example, food vendors, manufacturers, and retail stores may adjust their prices, impacting affordability.
5. Increased Interest Rates: Inflation often prompts central banks to raise interest rates to curb inflationary pressure. Higher interest rates can affect local borrowing and lending in Ilorin, making it more expensive for businesses to obtain credit for expansion or for individuals to finance homes, cars, or education.
6. Income Inequality: Inflation disproportionately affects low-income households in Ilorin, as they spend a larger proportion of their income on basic goods and services that are highly susceptible to price increases, such as food, utilities, and transportation. On the other hand, wealthier individuals or those with assets that appreciate with inflation may be less affected.
7. Devaluation of the Local Currency: The inflation rate can lead to a devaluation of the local currency (Naira). As inflation erodes the value of the currency, imported goods become more expensive, leading to further price increases and inflationary pressure. This is particularly impactful for consumers in Ilorin who rely on imported goods and services.
8. Impact on Savings: With the cost of goods and services increasing, the real value of savings declines. People in Ilorin may find that their savings do not stretch as far as they did before inflation set in, reducing their financial security in the long term.
2.1.6	Inflation in the market of Ilorin Metropolis
Inflation in the market of Ilorin Metropolis, like in many other regions, can be driven by a variety of factors. Some of the common causes include:
1. Supply Chain Disruptions:
· Ilorin, like many cities in Nigeria, relies on both local and external suppliers for goods. Any disruptions, such as transport issues, bad road conditions, or inadequate infrastructure, can lead to a shortage of goods in the market, driving up prices.
2. Currency Depreciation:
· When the Nigerian Naira depreciates against major foreign currencies, imported goods become more expensive. This affects both the cost of imported goods and the price of local goods that depend on foreign inputs, leading to higher prices in the market.
3. Government Policies and Taxes:
· Changes in taxes, such as the introduction of new levies on businesses or consumer goods, can cause prices to rise. Additionally, policy changes regarding imports or exports can lead to price increases, especially for goods heavily reliant on imports.
4. Fuel Price Increases:
· Nigeria's economy is heavily reliant on petroleum products. Increases in fuel prices, whether locally or globally, directly impact transportation costs, which in turn affect the cost of goods and services in Ilorin and across the country.
5. High Production Costs:
· The costs of raw materials, labor, and machinery for local businesses may increase, leading to higher production costs. Businesses typically pass these costs on to consumers in the form of higher prices.
6. Seasonality of Agricultural Products:
· Ilorin, located in the central region of Nigeria, has a significant agricultural base. The prices of agricultural products can fluctuate depending on seasonal availability. During off-season periods, scarcity of certain products can cause their prices to increase.
7. Demand-Pull Inflation:
· When the demand for goods and services in Ilorin increases, but the supply remains constant or doesn’t keep pace, it leads to higher prices. This can be driven by factors such as population growth, urbanization, or increased consumer spending.
8. Monetary Factors:
· The Central Bank of Nigeria's monetary policy plays a role in inflation. If there is an increase in money supply (through printing more money or reducing interest rates), it can lead to higher demand and subsequently higher prices.
9. Political Instability:
· Any form of political uncertainty or insecurity can disrupt markets. In regions affected by these issues, there is often reduced investment and disruption to production and trade, leading to price hikes.
10. Market Speculation:
· Traders and middlemen in the market sometimes hoard goods in anticipation of price increases, thereby creating artificial scarcity. This speculative behavior can further drive up prices in Ilorin.
2.1.7	Overview of the Nigerian Economy
On the 1st of October 1960, Nigeria gained her independence and was confirmed a republic on the 1st of October 1963. The country is divided into 4 major parts consisting of the North, South, East and Western regions. As a Federal republic it is located on the west seacoast of Africa. It is surrounded to the North by the Republic of Chad and Niger, to the South by the Atlantic Ocean, to the east by Cameroon republic and to the West by Benin Republic. Nigeria is approximately 923,768 square km, which is a bit bigger than the combined states of California, Washington and Maine. It is an economy where land is in abundance to carry our Industrial, Agricultural and Commercial activities. It is immensely industrialized and 50% of its Gross Domestic Product as at 1999-2004 came from the industrial sector.  Akinnifesi, E.O. (2019).
Despite the fact that Nigeria is a country blessed with various mineral resources, she still suffers from 20 years of poor performance economically after the great oil price fall in the early 1980s. This was as a result of military dictatorship in the economy. The military administration ignored macro-economic policies that were put in place by the previous government and the poor state of infrastructural facilities despite the steady growth experienced in the economy. In 1999 Civilian rule returned in to the country. Akintola, J.O. (2023).
The African Development Banks countries policy in 2011 passed a judgment on Nigeria, They stated that essential reforms especially in public finance management has started in the country, this was carried out to improve the efficient allocation of resources, syllabus and projects implementation. Corruption is one of the widespread problems facing the Nigerian economy and to curb this the government of the country came up with the Economic and Financial crimes Commission (EFCC) and the Independent Corruption Practices and Other Related Offence Charge (ICPC) to fight any form of corruption in Nigeria but this commissions have not been successful because they are implemented by these set of corrupt leaders in the country. Alesina, A and Summers (2023)
The Nigerian government came up with the Millennium Development Goals, The aim of this agenda is to target extreme poverty in various dimensions such as hunger, education, gender equality, diseases and income poverty. There is a good chance of achieving the Millennium Development Goals (MDGs) on some areas such as universal primary education, environmental sustainability, promoting gender equality and women’s authorization, and developing partnership globally to stimulate development. However, In Nigeria the end of poverty decay, corruption, diseases, maternal health and baby mortality, will be difficult to reach with the state of the country presently. McKenna, Joseph (2020)
On the average, Nigeria’s economic growth annually is 6.9% and this has been for over 10 years, In 2011 growth rate was recorded to be 7.4% which was triggered by the non-oil sector consisting of construction, hotel and restaurants, communication, wholesale and retail businesses, fabrication and agriculture. It was forecasted that economic growth will rise from be 7.4% in 2011 to 8.9% in 2012. So far, the growth rate in the economy has been on an increase, and there has been an increase in poverty and no jobs for the unemployed. 2/3rd of the Nigerian population live on less than one dollar USD a day and as at 2011 the rate of unemployment was 23.9%, in 2012 it was 21.1%.37.7% consist of the age group of 15-24 who are unemployed while the age range of 24-44 who are unemployed is 22.4%. Ojo, M.O (2024)
There was a youth Job creation incentive by the government of Nigeria to train youths and thus increase the rate of employed youths in the labour force of the country. The political structure is corrupt and the over dependence of the country on crude oil and gas is one of the great challenges the country is facing today. The government is trying to incorporate the private sector in the development so as to enable them assist in the growth and development of the non-oil sector. Ojo, M.O (2024)
2.1.8	Nigeria’s Inflation Experience 
Nigeria has been characterized by high volatility in the rates of inflation since 1970’s.During this period Nigeria’s inflation rate was in excess of over 30%.In 1969, Nigeria’s inflation rate was 10.36% this was a source of concern then to the military government because of the civil war which was not coming to an end but led to the nation for the first time experiencing a double digit inflation in return the federal government implemented a policy that there should be freezing of wages generally for a period of one year, the government introduced a price control decree in early 1970 but this did not help much as inflation in the country kept on increasing, (Olubusoye O. E. & Rasheed O., 2018).
In 1971, inflation increased to 16.0% as a result of an increase in salaries of workers by the wages and salaries review commission, which led to an increase in demand thus causing excess demand in the economy. To respond to this high rate of inflation, the government raised import restrictions on different goods and services while they reduced the excise duties on some goods and services. They set up a credit policy so as to encourage the production of food, along with this there was the establishment of the national supply company NNSC which was solely responsible for supply of goods around the country thus leading to an increase in the supply of goods and services which could not meet up with the excess demand in circulation. This brought about a drastic decrease in the volume of inflation in 1972 to 3.2%.  Ojo, M.O (2024)
2.1.9	Advantages of Inflation on Nigeria Economy 
	1. Deflation (a fall in prices – negative inflation) is very harmful. During a prolonged period of deflation and very low inflation, the Japanese economy has suffered lower growth because of deflationary pressures. When prices are falling people are reluctant to spend money because they are concerned that prices will be cheaper in the future, therefore, they keep delaying purchases. Also, deflation increases the real value of debt and reduces the disposable income of individuals who are struggling to pay off their debt. When people take on a debt like a mortgage, they generally expect an inflation rate of 2% to help erode the value of debt over time. If this inflation rate of 2% fails to materialize, their debt burden will be greater than expected.
	2. Moderate inflation enables adjustment of wages. It is argued a moderate rate of inflation makes it easier to adjust relative wages. For example, it may be difficult to cut nominal wages (workers resent and resist nominal wage cut). But, if average wages are rising due to moderate inflation, it is easier to increase the wages of productive workers wages; unproductive workers can have their wages frozen – which is effectively a real wage cut. If we had zero inflation, we could end up with more real wage unemployment, with firms unable to cut wages to attract workers.
	3. Inflation enables adjustment of relative prices. Similar to the last point, moderate inflation makes it easier to adjust relative prices. This is particularly important for a single currency like the Eurozone. Southern European countries like Italy, Spain and Greece became uncompetitive, leading to large current account deficit. Because Spain and Greece cannot devalue in the Single Currency, they have to cut relative prices to regain competitiveness. With very low inflation in Europe, this means they have to cut prices and cut wages, which causes lower growth (due to effects of deflation). If the Eurozone had moderate inflation, it would be easier for southern Europe to adjust and regain competitive without resorting to deflation.
	4. Inflation can boost growth. At times of very low inflation the economy may be stuck in a recession. Arguably targeting a higher rate of inflation can enable a boost in economic growth. This view is controversial. Not all economists would support targeting a higher inflation rate. However, some would target higher inflation, if the economy was stuck in a prolonged recession.
2.1.10	Disadvantages of inflation  on Nigeria economy 
Inflation is usually considered to be a problem when the inflation rate rises above 2%. The higher the inflation, the more serious the problem it is. In extreme circumstances hyperinflation can wipe away peoples savings and cause great instability, e.g. Germany 1920s, Hungary 1940s, Zimbabwe 200s. However, in a modern economy, this kind of hyperinflation is rare. Usually inflation is accompanied with higher interest rates so savers do not see their savings wiped away. However, inflation can still cause problems. Robert, S. Pindyck (2020).
Inflationary growth tends to be unsustainable leading to a damaging period of boom and bust economic cycles. For example, the UK saw high inflation in the late 1980s, but this economic boom was unsustainable and when the government tried to reduce inflation, it led to the recession of 1990-92. Inflation tends to discourage investment and long-term economic growth. This is because of the uncertainty and confusion that is more likely to occur during periods of high inflation. Low inflation is said to encourage greater stability and encourage firms to take risks and invest. Swift & Jeanne (2018).
Inflation can make an economy uncompetitive. For example, a relatively higher rate of inflation in Italy can make Italian exports uncompetitive, leading to lower AD, a current account deficit and lower economic growth. This is particularly important for countries in the Euro-zone because they can’t devalue to restore competitiveness. Reduce value of savings. Inflation leads to a fall in the value of money. This makes savers worse off – If inflation is higher than interest rates. High inflation can lead to a redistribution of income in society. Often it is pensioners who lose out most from inflation. This is particularly a problem if inflation is high and interest rates low. Rudiger, Dornbusch (2018)
2.1.11	Causes of Inflation
Low production of domestic foodstuffs e.g. Yam, Rice, plantain etc. This is due to many problem like poor climatic condition, inadequate labour supply, persistent pest infestation and inadequate supply of basic inputs. (Demand is thus in excess of supply lending to a persistent rise in price of food stuffs. Also, increased government deficits financing increased government budget deficit financing, in a bid to provide more development project, has led to too much money in the economy. This strengthens people’s purchasing power and, where goods and services are in short supply, the general price level rises. Miguel, A. Kiguel (2019).
More so, low productivity in the industrial sector this result in low supply of manufactured goods this could be brought about by high costs of production and, consequently, high prices of manufactured goods ensure. Poor distribution system poor or lack of adequate transport facilities leads to shortage of goods at place supply thus falls short of demand, leading to high prices. Nii, K., Sowa (2016)
2.1.12	Effect of Inflation
	The effects of inflation are multifarious as it affects people in different ways. While some gain during inflation other lose and some stand in between. Debtors and creditors-debtors stand to gain while credits lose during inflation. Evens though debtors returns the amount of money they owe, the value of money must have fallen so that the amount borrowed initially in terms of what money can purchase. Similarly creditors lose in that the money they lent out can purchase lesser goods with fall in its value. Odozi, V.A (2019)
	Wages and salary earners inflation may with either in favour or otherwise for these people, that is they either gain or loss depending on the extent to which the increase in wages and salaries can match the rate of people inflation. In reality however, these people lose because mostly, the rate of increase in wages and salaries can match the rate of inflation in reality, the rate of increase in wages can hardly match the increase in cost of living. An increase in wages will not only force the producers to increase prices of their products, but also traders takes advantage of increase salary to raise price of goods and services. Samuelson, Paul (2017)
2.1.13	Control of Inflation
	In the whole world, once of major policy objective is to reduce the rate of inflation to the bearest minimum. Many ways of controlling inflation have been propounded and these include monetary, fiscal and physical policies. Firstly, monetary policy. One of the ways of controlling inflation is by adopting restrictive monetary policies aimed at reducing the money supply in the economy. This is achievable by influencing instruments of monetary control like raising the bank (discount) rate and cash ration, selling of securities in open market, etc. More so, the government can introduce more currency to replay old ones as to reduce money supply. However; the success of this policy depends on good banking system, peoples attitude towards banking system and availability of well-established money and capital market. Asogu, J.O. (2017)
	Secondly, fiscal policy: Fiscal measure such as increase in taxes and reduction in government spending can be adopted to check inflation. It is hope that by increasing taxes and reducing government expenditure, the purchasing power may reduce and other things being equal, demand would decline, price (inflationary rate) the production cost can also be reduced by the government. This may take the form of grating tax concession and subsidy to the producers and reducing the cost of importing inputs. However, care must be taken in employing this method as rise in taxes and decline in government spending might lead to further unemployment which can exacerbate the fall in standard of living. Cukieman, Alex (2018)
	The two (2) policies above may not be appropriate if inflation is not brought about by increased in aggregate demand. These two measure and also indirect as the populace may not even know that government is embarking on and policy.
	Thirdly, physical policy: this is direct control of inflation the aim of boosting supply and reducing demand. It can take any of the following way.
a. Price control: the government can reduce the price by fixing maximum selling price and placing embargo on wage increase.
b. Boosting supply: In discussing the causes of inflation, shortage of output was adduced as one of the causes. Therefore, the government should embark on measures that ban boost supply. This can take the form of encouraging production.
Improved communication Network: provision of infrastructural facilities in rural areas and good transport facilities will go along way in reducing rural urban migration and ease distribution more so, government can remove the supply rigidities and distributive bottlenecks which hamper the distribution system formation of co-operative societies will also facilitates the distribution of goods.
Menu costs – costs of changing prices lists, which becomes more frequent during high inflation. Not so significant with modern technology.
2.2	THEORETICAL FRAMEWORK
	The theories selected for this study were agenda-setting theory and Keynesian Theory of Inflation.
2.2.1	Agenda Setting
The agenda-setting theory was made prominent by McCombs and Shaw (1972) and, more recently, by Dearing and Rogers (1996). The theory provides a framework for understanding how media influences the salience of an issue in the minds of audiences. The theory suggests that the pe333rvasiveness of mass media and the passivity of audiences allow the media to shape opinions. Furthermore, the theory allows consideration of how media attention to specific issues (e.g., violent crime) that is disproportionate to objective measures (e.g., statistics on violence) can influence what an audience thinks.
The power of the news media to set a nation’s agenda, to focus public attention on a few key public issues, is an immense and well documented influence. Not only do people acquire factual information about public affairs from the news media, readers and viewers also to learn how much importance to attach to a topic on the basis of the emphasis placed on it in the news.
Newspaper provide a host of cues about the salience of the topic in the daily news-lead story on page one, other front page display, large headline e.t.c. television news also offer numerous cues about salience – the opening story on the newscaster, length of time devoted to the topic e.t.c these cues repeated of each topic. In other words, the news media can set the agenda for the public’s attention to that small group of issues around which public opinion forms.
The principal outlines of this influence were sketched by Walter Lippman in his 1922. As he noted, the news media are a primary source of those pictures in our heads about the larger world of public affairs, a world that for most citizens is what we know about the world is largely based on what the media decide to tell us. More specifically, the result of this mediated view of the world is that the priorities of the media strongly influence the priorities of the public.
There is no doubt that the media’s role as the agenda setting for the society at large. Agenda setting theory explains that the mass media, through the particular news stories and other kinds of information selected for publication as well as the prominence or emphasis ascribed to such stories and information, do predetermine which public issues are important and which are less important in the society at any given time.
The agenda setting describes the “ability (of the news media) to influence the salience of topic on the public agenda”. That is, if a news items is covered frequently and prominently, the audience will regard the issue as more importantly, the audience will regard the issue as more important. Agenda-setting theory was formally developed by Max Mccobs and Donald Shaw in a study on the 1968 American presidential election. In the 1969 “Chapel Hill study” Combs and Shaw demonstrated a strong correlation coefficient) between what 100 residents of Chapel hill, North Carolina thought was the most important issue
Relevance of theory
Framing is in many ways tied very closely to Agenda Setting theory and both focus on how media draws the public’s eye to specific topics in this way they set the agenda. But Framing takes this a step further in the way in which the news is presented creates a frame for that information. This theory usually a conscious choice by journalists in this case a frame refers to the way media as gatekeepers organize and present the ideas, events, and topics they cover. Framing is the way a communication source defines and constructs any piece of communicated information. Framing is an unavoidable part of human communication all bring our own frames to our communications and it really help in given clue and insight on headline political analysis via newspapers. 
2.2.2	Keynesian Theory of Inflation 
This theory was propounded by John Maynard Keynes 1936 in a book titled “The General Theory of Employment, Interest and Money”. The Keynesians believe in the intervention of the government in the affairs of an economy through expansionary and contractionary economic policies, which will boost investment and push demand to full production in the economy.
The Keynesians came up with a model that consists of Aggregate Demand and Supply curves Dornbusch et al (1996) argued that there is a positive relationship between inflation and economic growth but due to the adjustment path of the AS and AD curves, this relationship turns negative. Another factor that leads to a positive relationship between growth and inflation is the consensus of firms to supply goods at an agreed price. When prices increase, firms produce more and buyers buy less this leads to a negative relationship between growth and inflation, (Gokal V. & Hanif S, 2004)
Relevance of theory
The Keynesian Theory of Inflation remains relevant in understanding inflation dynamics in modern economies. Developed by John Maynard Keynes, this theory links inflation to demand-side factors, particularly focusing on aggregate demand and aggregate supply imbalances.  Keynesian theory highlights how excessive aggregate demand relative to aggregate supply leads to demand-pull inflation. In modern economies, this remains a critical concept for central banks when stimulating demand through monetary and fiscal policy during downturns. Keynes argued that inflation is unlikely to occur until an economy approaches or surpasses its full employment level.
Beyond this point, increased demand primarily drives up prices rather than output. Modern policymakers often assess the output gap the difference between actual and potential output when implementing inflation-targeting policies. The Keynesian emphasis on fiscal policy to manage aggregate demand is crucial in addressing inflationary or deflationary pressures. Keynesian theory underscores how inflation expectations influence aggregate demand. If businesses and consumers expect prices to rise, they may act in ways that accelerate inflation e.g., demanding higher wages or stockpiling goods.
2.3	EMPIRICAL REVIEW
Role of Media in Public Awareness on inflation by McCombs and Shaw (2018), Numerous studies have emphasized the role of newspapers as a tool for informing the public about economic trends, including inflation. According to McCombs and Shaw (2018), the media’s agenda-setting function significantly influences public priorities. In the context of Ilorin Metropolis, newspapers can play a pivotal role in raising awareness about inflation trends and their causes, enabling consumers and businesses to make informed decisions.
Coverage of Economic Issues in Nigeria by Oyeleye (2018), Research by Oyeleye (2018) examined how Nigerian newspapers cover economic challenges, such as inflation. The study found that while newspapers frequently report on economic policies and price fluctuations, their framing often lacks depth, reducing their effectiveness in educating the public. In Ilorin, a similar trend may exist, where coverage is episodic rather than thematic, focusing on immediate events rather than systemic solutions.
Effectiveness of Media in Influencing Policy on Inflation by Adesoji (2020). Studies by Adesoji (2020) highlight that media reports on inflation often influence policy-making by drawing attention to public concerns. For instance, sustained newspaper campaigns in Nigeria have historically pressured the government to regulate market prices and curb inflation through monetary policy adjustments. An analysis specific to Ilorin could examine whether local newspapers play a similar advocacy role.
Challenges in Newspaper Reporting on Inflation by Okoro and Ogbodo (2019) noted that financial constraints, editorial biases, and reliance on government press releases often hinder the quality of newspaper reporting on economic issues in Nigeria. These challenges could also impact how newspapers in Ilorin cover inflation, potentially limiting their ability to hold market players and policymakers accountable.
Case Studies on Media's Impact in Nigeria inflation by Afolabi (2021). Several case studies have shown that effective media campaigns can lead to tangible outcomes in economic policy. For instance, Afolabi (2021) analyzed how media coverage influenced subsidy policies in Nigeria, finding that well-researched articles and public opinion columns significantly shaped discourse. Applying this framework to Ilorin, it would be insightful to assess whether local newspapers similarly affect public discourse on inflation.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction
This chapter will presents the research methodologies which was employ in carrying out the research on Analysis of Newspaper coverage in tackling inflation price in the market A case study of Ilorin Metropolis. It will highlight the ways in which data will be gathered and why such collection techniques will be used in gathering the data so as to confer validity on the results that will be analysed. 
The method that was used is content analysis because the research is about newspapers analysis coverage in tackling inflation price in the market.
Content Analysis
The method was adopted for this study is content analysis. Berelson (2018) define content analysis as a research technique for the systematic and quantitative description of the manifest content of communication. 
Content analysis aids practical analysis of the quantity and quality of the newspaper coverage of kidnapping case in Nigeria in the selected newspapers.  Berelson (2017) further explains that content analysis focuses on the quantity and quality of coverage either by the press or media in general.
Oloyede and Adejare (2018) defined content analysis as a method of research which include items of human communication such as newspapers, magazines, books, songs, speeches, broadcasts, films, news commentaries, etc. as units of analysis. 
Also Jide Johnson (2022) stated that content analysis is a method of studying and analysing communication or media content in a systematic, objective and quantitative manner for the purpose of measuring variables. 
Content Category 
The content categories main is coverage of headline on: price of good in the market, impact of inflation in the market, ideological bias, sensationalism and so on. It could be in form of opinion, editorial, cartoon or news stories.  The categories will be selected as a result of the contents pertaining to these issues in the selected newspaper.  


Units of Analysis 
	The units of analysis are the level of prominence accorded to those report, the depth and frequency of reports. 
a. Prominence: This measure inflation price analysis on the front page major, front page minor, inside page major, inside page minor, and back page major and back page minor of selected newspapers. 
b. Depth: these measure the length, paragraphs and numbers of space or pages deducted to news on coverage of inflation price in the market.
c. Frequency: This measure the number of time rural news are reported within the period of study by the selected newspapers. 
3.2    Population of study 
In research, population of the study refers to the totality of the people or items from which a sample was drawn. According to Oloyede and Adejare (2012:103) in research project, population can refer to as target phenomenon: it may be people, animals or things that the study is essentially carried out to investigate. However, the population for this study will be editions of Punch and Tribune Newspaper, from January 1st 2025 - June 30th, 2025, a total sum of 1095 editions.
This descriptive approach involve the normal gathering analysis and interpretations of a set of data so as to explain the underlying factors that surround the problems that triggered of the research. The design also provides opportunity for equal chance of participation in the study for the respondents. In order to select the respondent use for this study, the sample size was calculated using Taro Yamane, (1967).
(P = 50%, d = degree of accuracy expressed as a proportion, 0.5).
N = Population size = 1095
e = level of significant i.e. 5%
The Statistical formula is
Formula n = 
Where
n = desired sample size
	N = population size
	e = margin error
For the purpose of this research study, the margin of error is taken to be 5%. From the total population of N = 1095, this implies that e = 0.05. Using the Yamane Formula, substituting into the Yamane’s Formula, hence the sample size for the research study is computed below as;
n = 240

Where N = Population size = 1095
=  = 150 
N = 150
3.3	Sample Size 
The sample size for the content analysis part of this research work was Two hundred and seventy six (276) editions of newspapers that will purposefully selected. These are: Punch Newspaper, Tribune Newspaper. Each newspaper has 92 editions including weekend publications. Ogunsiji (2017).
The sample size of this study includes newspapers that publish content on economic and market-related issues within the Ilorin Metropolis. Using purposive sampling, the study focuses on prominent newspapers The Punch and Tribune. Thus 5 edition of which includes report on potential solutions to inflation been publish in a week on Punch Newspaper and 20 editions in a month and 3 edition of which includes report on potential solutions to inflation been publish on Tribune Newspaper and 12 editions in a month.
The total publish of  "inflation," "price hike," "cost of living," and "market trends" Articles, editorials, and columns on inflation and market trends published between January and June of the selected year will be 276.
	Variable
	Description
	Coding Categories

	Newspaper Name

	Name of the newspaper where the article was published
	The Punch
Tribune

	Publication Date

	Date of article publication

	DD/MM/YYYY


	Headline

	Title of the article

	Text entry


	Article Type
	Nature of the article
	(1) News report, (2) Editorial, (3) Opinion piece, (4) Feature

	Focus of the Article
	Main theme of the article
	(1) Inflation causes, (2) Government policies, (3) Market reactions, (4) Public opinion

	Tone of Coverage
	Sentiment of the article towards inflation issues
	(1) Positive, (2) Negative, (3) Neutral

	Sources Quoted
	Type of sources cited in the article
	(1) Government officials, (2) Economists, (3) Traders, (4) Consumers

	Proposed Solutions
	Suggestions provided in the article
	(1) Policy reforms, (2) Subsidies, (3) Price controls, (4) Others


3.4	Sampling Technique 
Sample technique according to Bamide (2002) as cited by Oloyede and Adejare (2012:77) is the systematic process used to select a sample of a target population. It is also the statistical and research means used to arrive at the sample. For the purpose of this research, purposive sampling techniques was adopted, it is a technique in which the researcher based on his knowledge and understanding of the population, handpicks certain groups or individuals for their relevance to the subject of investigation (Issa, 2012).
The selected months of newspaper publications will be January 2025  to June 2025. It will be time consuming and more cumbersome to examine the whole year’s publications each for the two selected newspapers hence, the need to pick out the sample size using the purposive techniques, six months publications each selected newspapers which will be easier to manage (January to June) 
3.5 	Data Gathering Instrument 
The research as a content analysis, was adopt the use of coding guide and code sheet. According to Wimmer and Dominick (1987, p. 19), coding is the placement of a unit of analysis into a content category. Nwodo (2004, p. 34) states that coding remains an essential ingredient of processing the collected newspaper for content analytical study. Nwogu (2018) agrees with the above scholars as he maintained that after breaking of unit of analysis into subsections or content categories as shown below, the researcher will tabulate the units of analysis in frequency and percentage to arrive at a dependable conclusion.
Therefore, the following form the instrument from which data are collected for this study. The instrument that will be use to generate data is the code sheet. It is an instrument used to categorized data generated for content analysis as it lends variables to qualitative and quantitative analyses. Stories examined cut across new stories, features, editorials, letters to the editor and opinion articles, and photo-news.
3.6	Method of Data Analysis
The research was critically look at Punch and Tribune Newspapers reported articles on inflation content to be presented in the code sheet, will aid in establishing the number and frequency of articles and stories, size and placement of the articles as well as use of photos and graphics on the reportage. Each article will coded and variations will made with aid of a statistical tables and percentage. This information will then be summarized and presented graphically in tables.
3.7	Validity of Research Instrument
Validity is the ability of an instrument to measure what is intended to measure.  In order to ensure validity, the researcher will ensured that the content of the coding sheet and the unit of analysis will attuned to the objectives of the study and the researcher also read through the contents of the selected newspapers to ascertain their relevance.
3.8	Reliability of Research Instrument
A study is reliable when repeated measurement of the same material results in similar decisions or conclusion; Wimmer (2022). Test retest technique was used in ascertaining the reliability of the instrument. The coding scheme will be developed and re-developed and analysed, in this way, the coding scheme will be tested for coherence, ability to elicit variable, comprehensibility and consistency.
3.9	Ethical Consideration
According to Bryman and Bell (2017) ethical consideration is an accumulation of value and principles that address questions of what is good or bad in human affair. An instrument is ethical concerned by being objective and truthful in eliciting responses from variables. In other words, figures are not falsified. The author quoted in this work was also referenced to avoid plagiarism and this study present minimal risk to participant.
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[bookmark: _Toc96908521][bookmark: _Toc185257157]DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc96908522][bookmark: _Toc185257158]4.1	Description of the Sample
The study generally is on Analysis of Newspaper coverage in tackling inflation price in the market A case study of Ilorin Metropolis.  A Comprehensive of two Nigerian dailies for the months of January, March and June 2025. As stated in the preceding chapter a total of 276 editions of the two selected newspapers will be the sample size. 46 editions could not be analyzed because they have no stories on inflation price in the market. The editions were 140 editions of The Punch, and 136 editions of Tribune. This makes a total of 276. Therefore, the sample size is 276– 46 = (230).
[bookmark: _Toc96908523][bookmark: _Toc185257159]4.2	Data Presentation
Table 4.2.1: Description of the Sample
	S/N
	Newspaper
	Editions
	No. of editions with stories on Inflation price in the market
	No. of editions with no stories on Inflation price in the market
	No. of stories in tackling Inflation price in the market

	1
	The Punch
	140
	110
	11
	125

	2
	Tribune
	136
	120
	30
	160

	
	Total
	276
	230
	46
	285


Source: Researcher’s Analysis (2025)
The sample size analyzed was 230 editions and it yielded 285 stories. The data are presented in tables using frequency scores and percentages. In the tables below, ‘F’ represents frequency while ‘%’ represents percentage. It was further presented in pie charts for more comprehensive analysis. The data presented are answers to the research questions raised in chapter one. Thus, 230 shows the No. of editions with stories on Inflation price in the market, 46 shows the No. of editions with no stories on Inflation price in the market and 285 shows the No. of stories in tackling Inflation price in the market.


Table 4.2.2
Research Question One: What is the Frequency of Reportage on Newspaper coverage in tackling inflation price in the market?  
	Newspaper
	Frequency (F)
	Percentage (%) 

	The Punch
	140
	51%

	Tribune
	136
	49%

	Total
	276
	100%


Source: Researcher’s Analysis, 2025.
Figure 1: Chart showing the frequency of reportage on Newspaper coverage in tackling inflation price in the market.
Source: Researcher’s Analysis, 2025
The frequency of each newspaper was used to answer research question one. The result showed that the analysis of newspaper coverage in tackling inflation price in the market. Thus, frequently since 276 editions of the two newspapers studied yielded 230 stories. This frequency of coverage justify that the Nigerian newspaper reported inflation and price change in Ilorin metropolis of Kwara State.


Table 4.2.3
Research Question Two: What is the Nature of Coverage Given to Stories of Newspaper coverage in tackling inflation price in the market?
	S/N
		Newspaper
	The Punch
	The Tribune

	
	
	F
	%
	F
	%

	1
	News stories 

	85
	20
	111
	26

	2
	Features 

	34
	8
	6
	1

	3
	Editorials 

	3
	1
	1
	1

	4
	Letters to the editor and Opinion Articles 

	12
	3
	4
	10

	5
	Photonews

	9
	2
	3
	1

	Total
	Total
	124
	34
	125
	53


Source: Researcher’s Analysis, 2025
From the table above, it shows 20% coverage Given to Stories of Newspaper coverage in tackling inflation price in the market in Punch Newspaper and 26% coverage Given to Stories of Newspaper coverage in tackling inflation price in the market, 8% and 1% based on features stories, 3% and 1% coverage Given to Stories of Newspaper coverage in tackling inflation price in the market on editorial review, 3% and 10% Given to Stories of Newspaper coverage in tackling inflation price in the market on letters to the editor and Opinion Articles and 2% and 1% of coverage given to Stories of Newspaper coverage in tackling inflation price in the market only on Photonews.


Figure 2: Chart Showing the Nature of Coverage Given to Stories on Newspaper coverage in tackling inflation price in the market
Source: Researcher’s Analysis, 2025
Figure 3: Chart Showing the Nature of Coverage Given to Stories on Newspaper coverage in tackling inflation price in the market

Source: Researcher’s Analysis, 2025
Figure 4: Chart Showing the Nature of Coverage Given on Newspaper coverage in tackling inflation price in the market 
Source: Researcher’s Analysis, 2025
For a lucid comparison of the two newspapers, it becomes necessary to determine the type of story in each medium. A total of 85 news stories representing 20% were published in The Punch newspaper, it also had 34 features representing 8%, 3 editorials representing 1%, 12 letters to the editor and opinion articles representing 3%, and 9 photo-news representing 2%. 
Tribune newspaper had 111 news stories representing 26%, 6 features representing 1%, 1 editorials representing 1%, 4 letters to the editor and opinion articles representing 10%, and 3 photo-news representing 1%. Daily Trust had 134 (31%) news stories, 25 (6%) features while 1 (1%) editorials. 
Table 4.2.4
Research Question Three: What is the Prominence given to Selected Newspapers Stories on coverage in tackling inflation price in the market?
	Prominence
	The Punch
	The Tribune

	
	F
	%
	F
	%

	Front page major
	8
	2
	15
	4

	Inside page major
	18
0
16
96
5
	4
0
4
22
1
	34
	8

	Back page major
Front page minor
Inside page minor
Back page minor
	
	
	3
22
51
0
	1
6
12
0

	Combine Total
	143
	34
	125
	30


Source: Researcher’s Analysis, 2025
The above table indicates that stories covered by the two (2) newspapers have been sequentially arranged by the following responses category. The Punch newspaper reported just 15 (4%) on inflation on the front-page major which is the highest in this category followed by tribune with 20 (5%).
The Punch reported tackling inflation price, the most in the inside page major with 34 (8%) followed by The Punch with 18 (4%) report while Tribune have the lowest with just 17 (4%). The Punch  has the highest and only number in tackling inflation price reported in back page major with only 3 (1%). 
The Punch also have the highest in the front-page minor with 22 (6%), The Punch has 16 (4%) while Tribune 5 (17%). Tribune reported the highest, 123 (29%) inflation price in inside page minor, The Punch reported 96 (22%), while Tribune reported 51 (12%). It is clear that the selected newspapers attachedd little or no importance to tackling inflation price much of the stories fall on inside page minor with highest rank of 124 stories at 29%.
Table 4.2.5: The Overall Position of Stories in the Two Newspapers on coverage in tackling inflation price.
	S/NO
	Placement
	Frequency (F)
	Percentage (%)
	Position

	1
	Front page major
	35
	9
	4th

	2
	Inside page major
	69
	16
	2nd

	3
	Back page major
	3
	1
	6th

	4
	Front page minor
	43
	11
	3rd

	5
	Inside page minor
	271
	63
	1st

	6
	Back page minor
	7
	2
	5th

	
	Total
	428
	100
	


Source: Researcher’s Analysis, 2025

Figure 5: Chart Showing the Position of Stories in the Two Newspapers Under Study

[bookmark: _Hlk93396215]The above table indicates that stories covered by the two (2) newspapers been sequentially arranged by the following responses category, from the highest to the least. In the table, thefront page major had 0%, inside page major had 53 (46%) while the back page major had 1(1%) and front page minor had 2 (2%), inside page minor had 59 (51%) while back page minor had 0%. It is clear that the selected newspapers attachedd little or no importance to coverage of inflation price as much of the stories fall on inside page minor with highest rank of 59 stories at 51%. This above results however shows that the selected newspapers failed to give priority to coverage of inflation price has it reveals in the above results that most of the stories on inflation cases are usually reported on the inside page with 112 stories of both inside major and minor which stands at 98% all over 100%. 
[bookmark: _Hlk93397819]

Table 4.2.6
Research Question Four: What Space is Allocated to Coverage in tackling inflation price by Selected Newspapers?
	
	Single column 
	Quarter of a page 
	Half of a page
	Full page
	Combine Total 

	
	F        %
	F          %
	F          %
	F          %
	F         %

	The Punch 
	95       22%
	33    8%
	12     3%
	3         1%
	143     34%

	Tribune
	29         7%
	69     20%
	19     4%
	8         3%
	125     33%

	Combine Total
	195      46%
	147    39%    
	75      18%
	11      2%
	428     100%


Source: Researcher’s Analysis, 2025
The above table shows the results on how space allocation or depth given to the story by the two sampled newspapers within the period under study revealed that most of inflation price issues are usually reported on single column of newspapers with a result of 195 (46%), it was also discovered that 147 (39%) reports are on quarter of a page, followed by 75 (18%) and 11 (3%) stories for half of a page and full page respectively. Apparently, Nigerian newspaper doesn’t allocate enough space for inflation price issues in Nigeria. 
Figure 6: Chart Showing the Position of Space Allocated for The Punch


Figure 7: Chart Showing the Position of Space Allocated for Tribune


Table 4.2.7
Research Question Five: What Direction of Coverage was given to coverage in tackling inflation price by the Selected Newspapers?
	S/N
	Newspaper
	Favorable
	Unfavorable
	Neutral

	
	
	F
	%
	F
	%
	F
	%

	1
	The Punch
	140
	19%
	48
	11%
	20
	3%

	2
	Tribune
	136
	26%
	2
	1%
	30
	3%

	
	Total
	276
	77%
	50
	12%
	50
	6%


Source: Researcher’s Analysis (2025)	
	The above table shows that The Punch newspaper reported tackling inflation price favorably than Tribune, while The Punch ranked number 1 in unfavorable reportage with 48 (112%) while The Punch second with 2 (1%) and Tribune ranked number 1 Neutral 27 (6%), followed by The Punch with 12 (3%).
4.3	Discussion of finding
	The analysis of newspaper coverage from Punch and Tribune newspapers on the issue of inflation in Ilorin Metropolis revealed several critical patterns and insights. The findings show both the depth and limitations of the media in addressing market inflation and its socio-economic consequences. The study found that Punch had more frequent and prominent coverage of inflation-related issues than Tribune. Most articles were placed in the business or economic sections, with relatively few appearing on front pages. This suggests that while the newspapers acknowledge inflation as a recurring issue, it may not always be treated as a top-priority story. This limited prominence could undermine the public’s awareness of inflation as a pressing economic crisis, especially in local contexts like Ilorin.
Findings shows that a total of 85 news stories representing 20% were published in The Punch newspaper, it also had 34 features representing 8%, 3 editorials representing 1%, 12 letters to the editor and opinion articles representing 3%, and 9 photo-news representing 2% and Tribune newspaper had 111 news stories representing 26%, 6 features representing 1%, 1 editorials representing 1%, 4 letters to the editor and opinion articles representing 10%, and 3 photo-news representing 1%. Daily Trust had 134 (31%) news stories, 25 (6%) features while 1 (1%) editorials.
Survey from field deduced that 20% coverage Given to Stories of Newspaper coverage in tackling inflation price in the market in Punch Newspaper and 26% coverage Given to Stories of Newspaper coverage in tackling inflation price in the market, 8% and 1% based on features stories, 3% and 1% coverage Given to Stories of Newspaper coverage in tackling inflation price in the market on editorial review, 3% and 10% Given to Stories of Newspaper coverage in tackling inflation price in the market on letters to the editor and Opinion Articles and 2% and 1% of coverage given to Stories of Newspaper coverage in tackling inflation price in the market only on Photonews.
Research indicated that The Punch reported tackling inflation price, the most in the inside page major with 34 (8%) followed by The Punch with 18 (4%) report while Tribune have the lowest with just 17 (4%). The Punch  has the highest and only number in tackling inflation price reported in back page major with only 3 (1%) and The Punch also have the highest in the front-page minor with 22 (6%), The Punch has 16 (4%) while Tribune 5 (17%). Tribune reported the highest, 123 (29%) inflation price in inside page minor, The Punch reported 96 (22%), while Tribune reported 51 (12%). It is clear that the selected newspapers attachedd little or no importance to tackling inflation price much of the stories fall on inside page minor with highest rank of 124 stories at 29%.
The Punch newspaper also reported tackling inflation price favorably than Tribune, while The Punch ranked number 1 in unfavorable reportage with 48 (112%) while The Punch second with 2 (1%) and Tribune ranked number 1 Neutral 27 (6%), followed by The Punch with 12 (3%).



CHAPTER FIVE
SUMMARY CONCLUSION AND RECOMMENDATIONS
5.1	Summary
This study examined how Punch and Tribune newspapers reported and addressed issues of inflation and rising market prices, specifically within the Ilorin Metropolis. Using content analysis over a selected time period, the research evaluated the frequency, framing, depth, and tone of the coverage.
The research however, divided into five main chapters, chapter one of this research work is based on the background of the study, statement of the study, research objectives, research questions, significant of the study, scope and limitation of the study and definition of key terms.
The second chapter of this research work deals with review of relevant literature. The review made a notable attempt towards examining the stands of various authors and scholars on what the whole concept is all about. Chapter two of the research work is therefore divided into the following subheadings; conceptual model, conceptual review, theoretical framework, and empirical review. The chapter also gave the theoretical framework and its application to this study. The work of scholars, their postulations, theoretical assumptions and literary documents that were consulted and reviewed was done for reasonable generalization, coupled with the findings of the study itself.
Chapter three of this work deals with research methodology, content analysis method was adopted to gather relevant information on Newspaper coverage in tackling inflation price in the market.
In chapter four, the data gathered through coding sheet and analyzed using statistical table. Also, interpretations of the findings were made in line with responses gotten from the field. Chapter five contains the summary of the whole research work, how researcher recommends the work for another upcoming researchers and how they conclude the whole work.
The findings indicated that both newspapers consistently reported on inflation-related matters, with more emphasis on the economic consequences and less on policy solutions or citizen empowerment. Punch tended to focus more on national-level causes and political accountability, while Tribune often emphasized human-interest stories and the impact of inflation on households in Ilorin. However, both newspapers were found to lack regular follow-up reporting and in-depth investigative features that might push for real policy change or sustained public discourse.
5.2	Conclusion
The study concludes that while Punch and Tribune play a vital role in informing the public about inflation trends and challenges, their coverage is often limited in depth and solution-oriented content. The analysis showed a gap in proactive journalism that could foster government accountability or economic literacy among the public. In Ilorin, where inflation directly impacts household survival, more robust and community-focused reporting is needed to amplify local voices and spur government action. Media influence on inflation policy remains underutilized, and newspapers have the potential to serve as more than just observers they can act as change agents.
5.3	Recommendations
· Newspapers should invest in deeper investigative journalism that explores the root causes of inflation and exposes inefficiencies or policy failures affecting local economies.
· Both Punch and Tribune should include regular columns or features explaining inflation, its drivers, and personal finance tips to help readers better navigate rising costs.
· Reporting should place more emphasis on local market data and community voices from Ilorin Metropolis, rather than solely relying on national-level statistics and commentary.
· Newspapers should go beyond reporting to actively advocate for sound inflation-control policies, serving as watchdogs that hold policymakers accountable.
· Collaboration between the media, civil society, economists, and market associations can produce more holistic and impactful stories, ensuring wider perspectives and practical solutions.
· Regular follow-ups on past reports will show continuity, highlight progress or failures, and maintain public pressure on authorities to act on inflation issues.
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CODING SHEET
ANALYSIS OF NEWSPAPER COVERAGE IN TACKLING INFLATION PRICE IN THE MARKET A CASE STUDY OF ILORIN METROPOLIS
	A Comprehensive Content Analysis will be Conduct On 100 Nigerian Newspapers of Punch and Tribune Newspaper on "Analysis of Newspaper coverage in tackling inflation price in the market A case study of Ilorin Metropolis”.
	Variable
	Description
	Coding Categories

	Newspaper Name

	Name of the newspaper where the article was published
	The Punch
Tribune

	Publication Date

	Date of article publication

	DD/MM/YYYY


	Headline

	Title of the article

	Text entry


	Article Type
	Nature of the article
	(1) News report, (2) Editorial, (3) Opinion piece, (4) Feature

	Focus of the Article
	Main theme of the article
	(1) Inflation causes, (2) Government policies, (3) Market reactions, (4) Public opinion

	Tone of Coverage
	Sentiment of the article towards inflation issues
	(1) Positive, (2) Negative, (3) Neutral

	Sources Quoted
	Type of sources cited in the article
	(1) Government officials, (2) Economists, (3) Traders, (4) Consumers

	Proposed Solutions
	Suggestions provided in the article
	(1) Policy reforms, (2) Subsidies, (3) Price controls, (4) Others



	Study Purpose 
	Unit of Analysis
	Content Categories
	Code Number

	To analyze the Newspaper coverage in tackling inflation price in the market A case study of Ilorin Metropolis
	v.1 Newspapers
	The Punch 
Tribune

	1
2


	
	v.2 Year
	2025
	4

	
	v.3 Months
	January
March
June
	5
6
7

	
	v.4 Days
	Monday 
Tuesday
Thursday 
Friday 
Saturday 
Sunday 
	8
9
10
11
12
13

	
	v.5 Nature of story
	News 
Editorials
Features 
Pictures/cartoons
Opinion/ letters  
	14
15
16
17
18

	
	v.6 Prominence 
	Front page major 
Front page minor 
Inside page major
Inside page minor 
Back page major
Back page minor
	19
20
21
22
23
24

	
	v.7 Depth of Story 
	Below half page
Half page
Above half page
Full page
Above full page
	25
26
27
28
29

	
	v.8 Direction
	Favorable
Unfavorable
Moderate  
	30
31
32

	
	v.9Picture Placement
	Front page
Inside page
Back page
	33
34
35

	
	v.10 Picture Size
	Large 
Small 
Moderate 
	36
37
38



Chart showing the frequency of reportage on Newspaper coverage in tackling inflation price in the market
FREQUENCY OF RAPE CASES	
The Punch	Tribune	0.51	0.49000000000000032	


NEWSPAPER COVERAGE IN TACKLING INFLATION PRICE IN THE MARKET
FREQUENCY OF RAPE CASES	
News Stories	Features	Editorials 	Letters to the editor and Opinion Articles 	Photonews	0.2	8.0000000000000043E-2	1.0000000000000005E-2	3.0000000000000002E-2	2.0000000000000011E-2	



NEWSPAPER COVERAGE IN TACKLING INFLATION PRICE IN THE MARKET
FREQUENCY OF RAPE CASES	
News Stories	Features	Editorials 	Letters to the editor and Opinion Articles 	Photonews	0.26	1.0000000000000005E-2	1.0000000000000005E-2	0.1	1.0000000000000005E-2	



THE PUNCH NEWSPAPER NATURE OF INFLATION PRICE IN THE MARKET
FREQUENCY OF RAPE CASES	
News Stories	Features	Editorials 	0.31300000000000133	6.0000000000000032E-2	1.0000000000000005E-2	




POSTION	
Front page major	Inside page major	Back page major	Front page minor	Inside page minor	Back page minor	35	69	3	43	271	7	

THE PUNCH
THE NATION	
Single Column	Quarter of a page	Half of a page	Full page	0.222	7.8000000000000014E-2	2.9	0.70000000000000062	

THE TRIBUNE
THE NATION	
Single Column	Quarter of a page	Half of a page	Full page	7.0000000000000021E-2	0.2	4.3999999999999997E-2	0.70000000000000062	

