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CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
	The ultimate goal of every organization is to maximize profit. This is achieved partly through the quality of information at the disposal of Stakeholders, which will enable them to make well-informed decisions; hence the need for Accounting Information System (AIS). Israel S. Akinadewo Lovina B. Donatus (2020) asserted that AIS “involves the collection, storage, and processing of financial and accounting data used by Internal users to report information to Investors, Creditors, and Tax Authorities.” The primary responsibility of an Accounting Information System includes the provision of timely and qualitative information to all parties to aid in the process of decision-making. Regarding this, Jeremiah O. Akinadewo (2018) opined that an efficient and transparent Accounting Information System helps the management to balance the relations with all Stakeholders and take the proper decision making.
	In the past decade, much research focused on the Accounting Information System (AIS) in general rather than assessing how specific components of AIS contribute to the performance of firms, especially as it concerns private organization in Nigeria. This position was reinforced by the study of Adebola Abbas Jabar (2018), which was on the influence of Internal Control on banks performance. Decision-making in business is believed to revolve around several aspects comprising Internal Controls quality of Information, reduction of Cost System quality, Employees, etc. All these aspects are expected to optimize financial and non-financial performance. Ifeoluwa M. Adebiyi (2013) in Nashat, Rana, Abeer, Benjamin Ezugwu, Oti Ibiam, Jane Chiny Akujor (2021) assert that “The accuracy of accounting data affects decision making by the AIS consistently and accuracy". While the assertion by this author has attracted contributions across the globe, it is still a concern among the stakeholders and policymakers in Nigeria, the extent of the impact of AIS in maximally influencing the performance of firms.
1.2	Statement of the Problem
	Traditional accounting information aimed at the calculation of profit has been of limited value for control in recent times. In this era, knowledge economy, managers need all kinds of non-accounting information about the external environment such as social, economic, political, and technical development. A major task facing management in almost every field of endeavor is to plan carefully so that the quantity and quality of information obtained will be adequate to meet its needs. Information technology (IT) and financial accounting system are important structural elements of parts of the total management information system. Costs of information conditions and competitions create pressures about costs. Information system and their budgets continue to rise. Generally, an underperforming developed using information technology to aid an individual to support decision, labs and firms focus on developing information system in order to support decision system, communication, and knowledge management. Accounting information provides a base to a firm to deal with its vendors, customers, and employees, but uncertainties surround the prediction of how growing need for Accounting Information system will change the productivity and performance of the firm. Since most firms have not incorporated the use of better accounting information system in their day-to-day transactions, the researcher wish to examine the effect of management accounting information system on the performance of listed consumer goods firms in Nigeria.
1.3	Research Questions
i. To what extent does sales management system affect the profitability of selected listed consumer goods firms in Nigeria? 
ii. To what extent does management reporting system affect the profitability of selected listed consumer goods firms in Nigeria?
iii. How does budgeting system affect the profitability of Selected listed Consumer goods in Nigeria.
1.4	Objective of the Study
	The main objective of this study is to determine the effect of Accounting Information System on management decision making in Nigeria.
The specific objectives include the following:
i. To examine the effect of Sales management system on the profitability of selected listed consumer goods firms in Nigeria.
ii. To determine the effect of management reporting system on the profitability of selected listed Consumer goods firms in Nigeria.
iii. To investigate the effects of budgeting system on the profitability of selected listed consumers goods firms in Nigeria.
1.5	Research Hypothesis
Ho1:	Sales management system does not have significant effect on the profitability of 	selected listed consumer goods firms in Nigeria.
Ho2:	Management reporting system does not have significant effect on profitability of 	selected listed consumer goods firms in Nigeria.
Ho3:	Budgeting system does not have significant effect on the profitability of selected 	listed consumer goods firms in Nigeria.
1.6	Scope of the Study
	This research examined the impact of Accounting Information System on management decision making in Nigeria industry using Tuyil Pharmaceutical Company as the case study. The Study covers a period of five years from 2018–2022.
1.7	Significance of the Study
	The study on the impact of Accounting System (AIS) on management decision making in manufacturing Companies is significant for several reasons:
	Firstly, it highlights the critical role of AIS in providing accurate, timely, and relevant financial and operational data, which enhances the quality of managerial decisions. This is particularly vital in manufacturing, where decisions regarding production, inventory, and cost management directly affect profitability and competitiveness.
	Secondly, the study offers insights into how AIS can streamline processes, reduce errors, and improve efficiency, thereby contributing to organizational performance.
	Thirdly, it provides practical implications for manufacturing firms seeking to adopt or upgrade AIS to align with strategic goals.
	Additionally, the findings can guide policymakers and software developers in designing AIS solutions tailored to the manufacturing sector’s unique needs.
	Lastly, the study contributes to academic literature by bridging the gap between accounting-technology and management decision-making, fostering further research in this interdisciplinary field.
1.8	Limitation of the Study
Sample Size and Representativeness: The chosen sample size may be limited due to resource constraints or challenges in obtaining participation from a diverse range of companies. 
	To address this limitation, researchers will strive to increase the sample size, ensuring a more diverse representation of banks across different tiers and regions in Nigeria.
Data Availability and Quality: Data collected from all the sources may have gaps or inconsistencies, impacting the reliability and quality of the analysis. 
	To mitigate this limitation, researchers will employ multiple data sources, conducting verification methods cross-referencing information from different databases, conducting thorough data validation checks, and ensuring transparency in data collection processes can enhance the reliability of the dataset.
Cross-Sectional Nature of the Study: Relying on cross-sectional data may limit the study’s ability to capture the dynamic nature of IFRS and financial performances trends over time. 
	To address this limitation, researchers will consider incorporating longitudinal data or adopting a mixed methods approach over an extended period, allowing for the analysis of trend and changes over an extended period.
Resource Constraints: Resource limitations, such as time, budget, or access to certain resources, may impact the depth and breadth of the research.
	Researcher transparently communicates resource constraints and manages expectations regarding the scope of the study.
1.9	Definition of key Terms
· Accounting Information System (AIS): A structured system that collects, processes, and reports financial and accounting data to support decision-making and control within an organization.
· Management Decision-Making: The process by which managers select a course of action from available alternatives to achieve organizational objectives.
· Manufacturing Company: A business entity engaged in the production of goods through the transformation of raw materials into finished products using labor, machinery, and processes.
· Financial Data: Quantitative information related to an organization’s monetary transactions, including revenues, expenses, assets, and liabilities.
· Operational Data: Information concerning the day-to-day activities of a business, such as production levels, inventories, schedules, and supply chain operations.
· Cost Management: The process of planning, controlling, and monitoring costs to ensure efficient resource utilization and profitability.
· Inventory Management: The supervision and control of the ordering, storage, and use of raw materials, work-in-progress, and finished goods.
· Decision Support System (DSS): A computer-based system that provides managers with relevant data and analytical tools to assist in making semi-structured or unstructured decisions.
· Enterprise Resource Planning (ERP): Integrated software that manages core business processes, including accounting, production, and supply chains, often incorporating AIS functionalities.
· Data Accuracy: The degree to which information in the AIS correctly reflects the actual financial and operational state of the organization.



CHAPTER TWO
LITERATURE REVIEW
2.1	Preamble
	This chapter presents a comprehensive review of existing literature relevant to the impact of accounting information systems (AIS) on management decision-making in the Nigerian manufacturing industry. The review is divided into two main sections: the conceptual review, which explores the nature, objectives, value, characteristics, and users of accounting information, and the theoretical review, which examines agency theory and shareholder theory as frameworks underpinning the study. The literature is drawn from scholarly sources published between 2018 and 2024, ensuring relevance and currency. This chapter aims to establish a theoretical and conceptual foundation for understanding how AIS influences managerial decisions in the Nigerian manufacturing context, highlighting gaps that the study seeks to address.
2.2	Conceptual Review
2.2.1	Nature and Objectives of Accounting Information 
	Accounting information refers to the processed data generated by an organization’s accounting system, designed to capture, record, and report трансакции (Onaolapo & Odetayo, 2018). In the context of the Nigerian manufacturing industry, accounting information encompasses financial statements, cost reports, budgets, and performance metrics that facilitate decision-making. The nature of accounting information is multifaceted, serving as a tool for measuring organizational performance, ensuring compliance with regulatory standards, and supporting strategic planning (Ezeagba, 2019). Its primary objective is to provide stakeholders with reliable, timely, and relevant data to guide economic decisions.
	The objectives of accounting information are rooted in its ability to enhance transparency and accountability. According to Okoye and Ofoegbu (2018), accounting information aims to provide a true and fair view of an organization’s financial position, enabling managers to assess profitability, liquidity, and solvency. In Nigeria’s manufacturing sector, where firms face challenges such as fluctuating exchange rates and high production costs, accounting information supports cost control and pricing decisions (Adeniyi & Adebayo, 2020). Additionally, it aids in compliance with standards set by regulatory bodies like the Financial Reporting Council of Nigeria (FRCN) and the International Financial Reporting Standards (IFRS) (Okafor & Ogbonna, 2021).
	Accounting information is generated through accounting information systems (AIS), which integrate technology to process financial data efficiently. AIS in Nigerian manufacturing firms often include enterprise resource planning (ERP) systems and cloud-based accounting software, which enhance data accuracy and accessibility (Udeh & Ezejiofor, 2022). The nature of AIS is dynamic, evolving with advancements in technology such as artificial intelligence and blockchain, which improve data security and real-time reporting (Ogbuagu & Okeke, 2023). These systems are critical in addressing the unique challenges of the Nigerian manufacturing industry, such as inventory management and supply chain disruptions.
	The objectives of accounting information extend beyond financial reporting to include strategic decision-making. For instance, budgeting and forecasting reports enable managers to allocate resources effectively, while variance analysis helps identify deviations from planned performance (Akinyomi & Oladele, 2019). In the Nigerian context, where economic instability is prevalent, accounting information supports risk management by providing insights into market trends and operational inefficiencies (Eze & Nwosu, 2020). Moreover, accounting information fosters stakeholder trust by ensuring accountability, which is crucial for attracting foreign investment in Nigeria’s manufacturing sector (Olawale & Adeyemo, 2021).
	Despite its importance, the effectiveness of accounting information in Nigeria is hampered by challenges such as inadequate infrastructure, limited technological adoption, and a shortage of skilled accountants (Igbekele & Adebayo, 2022). These issues underscore the need for robust AIS to enhance the quality and usability of accounting information. In conclusion, the nature and objectives of accounting information are central to its role in management decision-making, particularly in the Nigerian manufacturing industry, where it serves as a critical tool for navigating economic complexities.
2.2.2	The Value of Information
	The value of information lies in its ability to reduce uncertainty and improve decision-making outcomes (Ofoegbu & Nwankwo, 2018). In the Nigerian manufacturing industry, where managers face volatile market conditions, the value of accounting information is evident in its capacity to provide actionable insights. According to Adeyemi and Salami (2019), information is valuable when it is relevant, reliable, and timely, enabling managers to make informed choices about production, pricing, and investment.
	The value of accounting information is derived from its role in enhancing organizational efficiency. For instance, cost accounting information helps manufacturers optimize production processes by identifying cost drivers and inefficiencies (Ezeagba & Okoye, 2020). In Nigeria, where raw material costs are often high due to import dependence, such information is critical for maintaining competitiveness (Akinyomi & Adebayo, 2021). Furthermore, financial reports provide insights into profitability and cash flow, enabling managers to secure funding or negotiate with suppliers (Okafor & Eze, 2022).
	Technological advancements have amplified the value of accounting information by improving its accessibility and accuracy. Cloud-based AIS, for example, allow real-time data sharing, enabling managers to respond swiftly to market changes (Udeh & Ogbuagu, 2023). In the Nigerian manufacturing sector, firms adopting AIS report higher decision-making efficiency compared to those relying on manual systems (Olawale & Igbekele, 2020). Additionally, the integration of data analytics into AIS enhances predictive capabilities, allowing managers to anticipate demand fluctuations and adjust production schedules accordingly (Ezejiofor & Okeke, 2021).
	The value of information is also context-specific, varying across industries and organizational sizes. Small and medium-sized enterprises (SMEs) in Nigeria’s manufacturing sector, for instance, rely heavily on accounting information for survival, as they often lack the resources for extensive market research (Adeyemo & Adeniyi, 2019). In contrast, large firms use accounting information to support strategic initiatives such as mergers and acquisitions (Ofoegbu & Okoye, 2022). Regardless of firm size, the value of information is maximized when it aligns with organizational goals and stakeholder needs.
However, the value of accounting information in Nigeria is constrained by factors such as data manipulation, outdated systems, and regulatory non-compliance (Igbekele & Eze, 2020). These challenges reduce the reliability of information, undermining its utility in decision-making. To address these issues, scholars recommend continuous training for accountants and investment in modern AIS (Okeke & Udeh, 2023). In conclusion, the value of accounting information in the Nigerian manufacturing industry lies in its ability to enhance decision-making, improve operational efficiency, and foster competitiveness, provided its quality and accessibility are maintained.
2.2.3	Characteristics of Accounting Information
	The characteristics of accounting information determine its usefulness in decision-making. According to Adebayo and Okafor (2018), high-quality accounting information is characterized by relevance, reliability, comparability, consistency, and understandability. These attributes ensure that information meets the needs of managers in the Nigerian manufacturing industry, where timely and accurate data is critical for navigating economic challenges.
	Relevance refers to the capacity of accounting information to influence decisions by providing timely and predictive insights (Ezeagba & Adeniyi, 2019). In Nigeria’s manufacturing sector, relevant information includes cost reports and market trend analyses, which help managers adjust pricing strategies in response to inflation (Olawale & Okoye, 2020). Reliability, on the other hand, ensures that information is free from bias and accurately represents the organization’s financial position (Udeh & Ezejiofor, 2021). Reliable AIS are particularly important in Nigeria, where financial mismanagement is a concern (Igbekele & Adeyemo, 2022).
	Comparability allows managers to benchmark performance against competitors or historical data, facilitating strategic planning (Okeke & Ofoegbu, 2023). In the Nigerian manufacturing industry, firms use comparative financial statements to assess growth and identify areas for improvement (Akinyomi & Eze, 2019). Consistency ensures that accounting methods remain stable over time, enabling meaningful trend analysis (Okafor & Nwosu, 2020). However, inconsistent adoption of IFRS in Nigeria poses challenges to consistency (Adeyemi & Salami, 2021).
	Understandability ensures that accounting information is presented in a clear and concise manner, accessible to non-accounting managers (Ezejiofor & Okeke, 2022). In Nigeria, where literacy levels among SME managers may vary, user-friendly AIS interfaces are essential (Behoeft & Udeh, 2023). Additionally, timeliness is critical in dynamic environments like Nigeria’s manufacturing sector, where delays in reporting can lead to missed opportunities (Olawale & Igbekele, 2020).
	The adoption of modern AIS enhances these characteristics by automating data processing and reducing errors (Okoye & Ezeagba, 2018). For instance, ERP systems ensure real-time data availability, improving timeliness and relevance (Adeniyi & Okafor, 2021). However, challenges such as power outages and high implementation costs limit AIS adoption in Nigeria, affecting information quality (Eze & Nwosu, 2022). In conclusion, the characteristics of accounting information are pivotal to its effectiveness in supporting management decision-making, with AIS playing a crucial role in enhancing these attributes.
2.2.4	Users of Accounting Information
	Accounting information serves a diverse group of users, each with distinct information needs. In the Nigerian manufacturing industry, users include internal stakeholders (managers, employees) and external stakeholders (investors, creditors, regulators, and customers) (Ofoegbu & Okoye, 2018). Understanding these users’ needs is essential for designing effective AIS that support decision-making.
	Managers are primary users of accounting information, relying on financial reports, budgets, and performance metrics to make strategic and operational decisions (Ezeagba & Adeniyi, 2019). In Nigeria’s manufacturing sector, managers use AIS to monitor production costs, evaluate investment opportunities, and manage cash flow (Akinyomi & Adebayo, 2020). For instance, variance analysis reports help identify cost overruns, enabling corrective actions (Okafor & Nwosu, 2021).
	Employees use accounting information to assess job security and negotiate wages. In Nigeria, where labor unrest is common in manufacturing firms, transparent financial reporting fosters trust between management and workers (Udeh & Ezejiofor, 2022). Investors, both domestic and foreign, rely on financial statements to evaluate profitability and risk before committing capital (Olawale & Igbekele, 2020). In Nigeria’s manufacturing industry, where foreign direct investment is critical, reliable accounting information enhances investor confidence (Adeyemi & Salami, 2023).
	Creditors, such as banks and suppliers, use accounting information to assess creditworthiness and repayment capacity (Okeke & Ogbuagu, 2021). In Nigeria, where access to credit is limited, accurate financial reporting is vital for securing loans (Eze & Okoye, 2022). Regulators, such as the FRCN and the Nigerian Stock Exchange, require accounting information to ensure compliance with financial reporting standards (Igbekele & Adeniyi, 2019). Non-compliance can result in penalties, affecting firm reputation (Okafor & Eze, 2020).
	Customers in the manufacturing industry may use accounting information indirectly to assess a firm’s stability and reliability as a supplier (Ofoegbu & Udeh, 2023). In Nigeria, where supply chain disruptions are frequent, customers prefer firms with transparent financial practices (Adeniyi & Okeke, 2021). Additionally, analysts and consultants use accounting information to provide recommendations on operational improvements (Ezejiofor & Olawale, 2022).
	The diversity of users underscores the need for AIS to produce customized reports that meet specific needs. For example, managers require detailed internal reports, while investors need summarized financial statements (Okoye & Ezeagba, 2018). However, challenges such as data inaccuracies and limited AIS adoption in Nigeria hinder the ability to serve all users effectively (Igbekele & Adeyemo, 2023). In conclusion, understanding the users of accounting information is critical for maximizing its utility in management decision-making within the Nigerian manufacturing industry.
2.3	Theoretical Review
2.3.1	Agency Theory
	Agency theory, developed by Jensen and Meckling (1976), provides a framework for understanding the relationship between principals (e.g., shareholders) and agents (e.g., managers) in organizations. In the context of accounting information systems, agency theory posits that AIS can mitigate agency problems by aligning the interests of managers with those of shareholders through transparent reporting (Okoye & Ofoegbu, 2018). This theory is particularly relevant to the Nigerian manufacturing industry, where conflicts of interest between managers and owners are common due to weak corporate governance (Ezeagba & Adeniyi, 2019).
	Agency problems arise when managers prioritize personal interests, such as job security or bonuses, over shareholder value. Accounting information serves as a monitoring tool, providing principals with data to evaluate managerial performance (Akinyomi & Adebayo, 2020). For instance, financial statements and performance reports generated by AIS allow shareholders to assess profitability and resource utilization (Okafor & Nwosu, 2021). In Nigeria, where family-owned manufacturing firms dominate, agency issues are exacerbated by nepotism and lack of transparency, making AIS critical for accountability (Udeh & Ezejiofor, 2022).
	AIS enhances agency theory by automating data collection and reducing information asymmetry. Real-time reporting systems, for example, enable shareholders to monitor managerial decisions closely (Olawale & Igbekele, 2020). Additionally, AIS supports the use of performance-based contracts, such as bonuses tied to financial metrics, aligning managerial incentives with organizational goals (Adeyemi & Salami, 2023). In Nigeria’s manufacturing sector, where economic volatility increases agency risks, robust AIS are essential for fostering trust between principals and agents (Okeke & Ogbuagu, 2021).
	However, the application of agency theory in Nigeria faces challenges, including inadequate AIS infrastructure and resistance to transparency among managers (Igbekele & Adeniyi, 2019). Furthermore, cultural factors, such as loyalty to family owners, may undermine the effectiveness of AIS in resolving agency conflicts (Eze & Okoye, 2022). Despite these challenges, agency theory provides a valuable lens for understanding how AIS facilitates management decision-making by ensuring accountability and reducing opportunistic behavior.
	In conclusion, agency theory underscores the role of AIS in mitigating conflicts of interest in the Nigerian manufacturing industry. By providing transparent and reliable accounting information, AIS supports effective monitoring and aligns managerial actions with shareholder interests, enhancing decision-making quality.
2.3.2	Shareholder Theory
	Shareholder theory, popularized by Milton Friedman (1970), argues that the primary responsibility of a business is to maximize shareholder value. In the context of accounting information systems, shareholder theory emphasizes the role of AIS in generating financial information that supports decisions aimed at enhancing profitability and stock value (Ofoegbu & Okoye, 2018). This theory is relevant to the Nigerian manufacturing industry, where firms face pressure to deliver returns to investors amidst economic challenges (Ezeagba & Adeniyi, 2019).
	According to shareholder theory, accounting information should prioritize metrics such as return on investment (ROI), earnings per share (EPS), and dividend payouts, which directly impact shareholder wealth (Akinyomi & Adebayo, 2020). AIS plays a critical role in producing these metrics by processing financial data accurately and efficiently (Okafor & Nwosu, 2021). In Nigeria, where manufacturing firms compete for limited investor capital, transparent financial reporting through AIS enhances investor confidence and attracts funding (Udeh & Ezejiofor, 2022).
	Shareholder theory also highlights the importance of cost management, as minimizing expenses directly contributes to profitability. AIS supports this objective by providing detailed cost reports and variance analyses, enabling managers to identify inefficiencies (Olawale & Igbekele, 2020). In Nigeria’s manufacturing sector, where high production costs are a challenge, AIS-driven cost control is critical for maximizing shareholder value (Adeyemi & Salami, 2023).
	However, shareholder theory has been criticized for its narrow focus on financial returns, potentially neglecting other stakeholders such as employees and customers (Okeke & Ogbuagu, 2021). In Nigeria, where social responsibility is increasingly valued, an exclusive focus on shareholders may lead to labor disputes or reputational damage (Igbekele & Adeniyi, 2019). AIS can address this tension by producing balanced reports that consider both financial and non-financial performance, aligning shareholder interests with broader organizational goals (Eze & Okoye, 2022).
	The adoption of AIS in Nigeria’s manufacturing industry supports shareholder theory by improving financial transparency and decision-making efficiency. However, challenges such as high implementation costs and limited technical expertise hinder AIS effectiveness (Ofoegbu & Udeh, 2023). In conclusion, shareholder theory provides a framework for understanding how AIS enhances management decision-making by prioritizing shareholder value, while also highlighting the need for a balanced approach to stakeholder interests in the Nigerian context.

CHAPTER THREE
METHODOLOGY
3.1	Research Design
The design that was considered for the research was survey. The case study approach that was adopted took place at Tuyil Pharmaceutical Company. The case study method was chosen because; case study is suitable for practical problems. It is often seen as being problem – centered, small scaled and manageable. Again, case study method has the uniqueness ability to use and apply differently a lot of different empirical evidence, Yin (1994). 
3.2	Population of the Study
The case study focused on senior staff of the Company. This was based on the assumption that, this group of employees within the administrative set up were the fulcrum around which all administrative activities in the Company revolves. They assume the roles of heads of department and supervisors in the absence of substantive heads of departments and supervisors in the administration of the Tuyil Pharmaceutical Company, Ilorin, implementing the policies of management and ensuring that work in the organization progresses smoothly. 
	The total population of the study is 30. Therefore the purposive sampling would eliminate from the population those who do not matter in the research. This is arrived at according to the information provided by human resources department as at 31st December, 2020.
3.3	Sample Size and Sampling Technique
A sample was determined to obtain information from the company under study. From the population of thirty (30) targeted, since the population of the study is relatively small, then the use the whole 30 as the sample size for the study.

3.4	Sources and Method of Data Collection
There are two sources of data in any project work of this nature. They are the primary sources of data collection and the secondary sources of data collection. Data for this research work were obtained by the research from both primary and secondary sources.
Primary data is a type of data that is collected by researcher directly from main sources through interviews, survey, questionnaire, e.t.c. primary data are usually collected from the source where the data originally originate from and are regarded as the best kind of data in research.
Secondary data were collected from professional journals, published locally by financial and management accountings, others are financial statement, magazines, newspaper and other tests.
3.5	Instruments Of Data Collection
Data for the study were collected from primary source of data collection. The primary data were collected through the use of research instrument which is questionnaires administered to the staff of Tuyil Pharmaceutical Company, Ilorin.
3.6	Method of Data Collection 
With the source of information been the sampled senior staff, the data collection procedure adapted was the self administered questionnaire by the respondents (selected senior staff). The respondents to this questionnaires were free to answer the questions according to their own conscience without been compelled to satisfy the researcher. Information from these questionnaires constituted the primary data for the research. Additionally interviews were conducted with the selected executive members and heads of departments. 
The interviews were conducted because; it is an important source of gathering data for case studies. The kind of interview used was what is called by Merriam (1998), semi-structured interview. Because of the presence of pitfalls in the use of interviews by way of response bias and reflexivity Yin (1994), though questions are predetermined, the questions for the interview were not asked in any specific order. The interview was designed to allow respondents bring up other issues they felt were of interest to the subject matter. This created the needed friendly and cordial atmosphere which enabled researcher to ask follow-up questions freely.
The questionnaires were pretested on a smaller size of the sampled respondents for the research. This was to ensure that the questionnaires designed solicited the appropriate responses from the respondents to answer the research question for the achievement of research stated objectives. The use of closed end as well as opened ended questions allowed the researcher to make easy categorization and analysis.
3.7	Method of Data Analysis
This study shall employ descriptive method on the first part of data analysis. The descriptive analysis involves the use of frequency tables and percentage in presenting the data collected from the questionnaire administered to the respondent. The second part of the data analysis shall involve the use of correlation and regression analysis using SPSS version 23. The rational for using Regression Analysis was because it is a statistical tool that does not only explore the relationship between two or more variables but also assessing the contribution of individual predictors in a given model.
3.8	Model Specification
	Using the multiple regression analysis, the model adopted by the researcher to carry out the analysis is as follows:
Y = F (B SIZE, DEI)
Where;
SCI = Statement of Comprehensive Income
SFP = Statement of Financial Position
CFS = Cash Flow Statement
Y = α +β1 BSIZE + β2 DEI + E
Where; 
α = Intercept
SCI = Statement of Comprehensive Income
SFP = Statement of Financial Position
CFS = Cash Flow Statement
Β1 – β2 = Coefficient of SCI, SFP respectively.
E = Error term.
Also, the following formula was used:
ROA= PAT		x	100
	Total asset		  1
Where;
ROA = Return On Asset
PAT = Profit After Tax



CHAPTER FOUR
ANALYSIS AND DISCUSSION
4.1	Introduction
	This chapter deals with the data presentation, data analysis and interpretation where proper analysis and interpretation of data is done. The first section presents the general information about respondents, while the second section deals with the analysis of the questions.
4.2	Data Presentation and Analysis
SECTION A
Bio data of Respondents
	Table 1: Distribution of respondents by Gender

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	15
	50.0
	50.0
	50.0

	
	Female
	15
	50.0
	50.0
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 1 shows that 15 respondents representing 50.0% of the total respondents are males, while 15 respondents also representing 50.0% are females
	Table 2: Distribution of respondents by Age

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Below 18 years
	10
	33.3
	33.3
	33.3

	
	18-29 years
	17
	56.7
	56.7
	90.0

	
	30-39 years
	3
	10.0
	10.0
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 2 shows that 10 respondents representing 33.3% of the total respondents are below 18 years, 17 respondents representing 56.7% are between the ages of 18-29 years, while 3 respondents representing 10.0% are between the ages of 30-39 years.
	Table 3: Distribution of respondents by Marital Status

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Married
	12
	40.0
	40.0
	40.0

	
	Single
	18
	60.0
	60.0
	96.7

	
	
	
	
	
	

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 3 shows that 12 respondents representing 40.0% of the total respondents are married, 18 respondents representing 60.0% are single.
	Table 4: Distribution of respondents by Educational Qualification

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	WAEC
	10
	33.3
	33.3
	33.3

	
	OND/NCE
	13
	43.3
	43.3
	76.7

	
	HND/BS.C
	7
	23.3
	23.3
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 4 shows that 10 respondents representing 33.3% of the total respondents are WAEC certificate holders, 13 respondents representing 43.3% are OND/NCE certificate holders, while 7 respondents representing 23.3% are HND/ BS.C certificate holders.




	Table 5: Distribution of respondents by Department

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Finance
	7
	23.3
	23.3
	23.3

	
	Health
	13
	43.3
	43.3
	66.7

	
	Security
	10
	33.3
	33.3
	100.0

	
	Total
	30
	100.0
	100.0
	









Source: Field Survey, 2025
	Table 5 shows that 7 respondents representing 23.3% of the total respondents are in Finance Department, 13 respondents representing 43.3% are in Health Department, while 10 respondents representing 33.3% are in Security Department.
SECTION B
	Table 6: Information contained in the annual report is sufficient enough to inform an investment decision

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	6
	20.0
	20.0
	20.0

	
	Agree
	14
	46.7
	46.7
	66.7

	
	Strongly Disagree
	9
	30.0
	30.0
	96.7

	
	Undecided
	1
	3.3
	3.3
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 6 shows that 6 respondents representing 20.0% of the total respondents strongly agreed with the statement, 14 respondents representing 46.7% agreed, 9 respondents representing 30.0% of the total respondents strongly disagreed, while 1 respondents representing 3.3% are undecided.

	

Table 7: Financial reports reflect the state of affairs of a company

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	6
	20.0
	20.0
	20.0

	
	Agree
	17
	56.7
	56.7
	76.7

	
	Strongly Disagree
	6
	20.0
	20.0
	96.7

	
	Undecided
	1
	3.3
	3.3
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 7 shows that 6 respondents representing 20.0% of the total respondents strongly agreed with the statement, 17 respondents representing 56.7% agreed, 6 respondents representing 20.0% of the total respondents strongly disagreed, while 1 respondents representing 3.3% are undecided.
	Table 8: Companies comply with the disclosure requirement of the statues

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	9
	30.0
	30.0
	30.0

	
	Agree
	11
	36.7
	36.7
	66.7

	
	Strongly Disagree
	9
	30.0
	30.0
	96.7

	
	Undecided
	1
	3.3
	3.3
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 8 shows that 9 respondents representing 30.0% of the total respondents strongly agreed with the statement, 11 respondents representing 36.7% agreed, 9 respondents representing 30.0% of the total respondents strongly disagreed, while 1 respondents representing 3.3% are undecided.
	
Table 9: Minimum disclosure requirements are enough to show the state of affairs of a company

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	6
	20.0
	20.0
	20.0

	
	Agree
	13
	43.3
	43.3
	63.3

	
	Strongly Disagree
	4
	13.3
	13.3
	76.7

	
	Undecided
	7
	23.3
	23.3
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 9 shows that 6 respondents representing 20.0% of the total respondents strongly agreed with the statement, 13 respondents representing 43.3% agreed, 4 respondents representing 13.3% of the total respondents strongly disagreed, while 7 respondents representing 23.3% are undecided.
	Table 10: Some companies become illiquid after posting huge profits on their financial statements

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	6
	20.0
	20.0
	20.0

	
	Agree
	13
	43.3
	43.3
	63.3

	
	Strongly Disagree
	6
	20.0
	20.0
	83.3

	
	Undecided
	5
	16.7
	16.7
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 10 shows that 6 respondents representing 20.0% of the total respondents strongly agreed with the statement, 13 respondents representing 43.3% agreed, 6 respondents representing 20.0% of the total respondents strongly disagreed, while 5 respondents representing 16.7% are undecided.
	Table 11: Financial report has enough information capable of informing a sound judgment

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	7
	23.3
	23.3
	23.3

	
	Agree
	14
	46.7
	46.7
	70.0

	
	Strongly Disagree
	4
	13.3
	13.3
	83.3

	
	Undecided
	5
	16.7
	16.7
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 11 shows that 7 respondents representing 23.3% of the total respondents strongly agreed with the statement, 14 respondents representing 46.7% agreed, 4 respondents representing 13.3% of the total respondents strongly disagreed, while 5 respondents representing 16.7% are undecided.
	Table 12: Statement of accounting standard and other relevant statues in Nigeria prescribe the standard format for financial reports

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	6
	20.0
	20.0
	20.0

	
	Agree
	13
	43.3
	43.3
	63.3

	
	Strongly Disagree
	6
	20.0
	20.0
	83.3

	
	Undecided
	5
	16.7
	16.7
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 12 shows that 6 respondents representing 20.0% of the total respondents strongly agreed with the statement, 13 respondents representing 43.3% agreed, 6 respondents representing 20.0% of the total respondents strongly disagreed, while 5 respondents representing 16.7% are undecided.
	Table 13: Financial report meet the desired need of the various accounting information

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	7
	23.3
	23.3
	23.3

	
	Agree
	18
	60.0
	60.0
	83.3

	
	Strongly Disagree
	5
	16.7
	16.7
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 13 shows that 7 respondents representing 23.3% of the total respondents strongly agreed with the statement, 18 respondents representing 60.0% agreed, 5 respondents representing 16.7% of the total respondents strongly disagreed, while no respondents are undecided.
	Table 14: The company comply strictly to the provisions of the statues

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	9
	30.0
	30.0
	30.0

	
	Agree
	15
	50.0
	50.0
	80.0

	
	Strongly Disagree
	6
	20.0
	20.0
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 14 shows that 9 respondents representing 30.0% of the total respondents strongly agreed with the statement, 15 respondents representing 50.0% agreed, 6 respondents representing 20.0% of the total respondents strongly disagreed, while no respondents are undecided.
	Table 15: Companies have imbibed objectivity in their reporting

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	9
	30.0
	30.0
	30.0

	
	Agree
	16
	53.3
	53.3
	83.3

	
	Strongly Disagree
	5
	16.7
	16.7
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 15 shows that 9 respondents representing 30.0% of the total respondents strongly agreed with the statement, 16 respondents representing 53.3% agreed, 5 respondents representing 16.7% of the total respondents strongly disagreed, while no respondents are undecided.
	Table 16: Stakeholders desire more information as regards the organization that is being giving

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	17
	56.7
	56.7
	56.7

	
	Agree
	6
	20.0
	20.0
	76.7

	
	Strongly Disagree
	5
	16.7
	16.7
	93.3

	
	Disagree
	2
	6.7
	6.7
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 16 shows that 17 respondents representing 56.7% of the total respondents strongly agreed with the statement, 6 respondents representing 20.0% agreed, 5 respondents representing 16.7% of the total respondents strongly disagreed, while 2 respondents representing 6.7% of the respondents disagreed.
	Table 17: Companies are eager to disclose more details than the stature require them to do

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	6
	20.0
	20.0
	20.0

	
	Agree
	16
	53.3
	53.3
	73.3

	
	Strongly Disagree
	7
	23.3
	23.3
	96.7

	
	Disagree
	1
	3.3
	3.3
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 17 shows that 6 respondents representing 20.0% of the total respondents strongly agreed with the statement, 16 respondents representing 53.3% agreed, 7 respondents representing 23.3% of the total respondents strongly disagreed, while 1 respondents representing 3.3% of the respondents disagreed.
	Table 18: Good financial report enhance corporate image

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	13
	43.3
	43.3
	43.3

	
	Agree
	9
	30.0
	30.0
	73.3

	
	Strongly Disagree
	5
	16.7
	16.7
	90.0

	
	Disagree
	3
	10.0
	10.0
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 18 shows that 13 respondents representing 43.3% of the total respondents strongly agreed with the statement, 9 respondents representing 30.0% agreed, 5 respondents representing 16.7% of the total respondents strongly disagreed, while 3 respondents representing 10.0% of the respondents disagreed.
	Table 19: Directors lived up to their stewardship role

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	8
	26.7
	26.7
	26.7

	
	Agree
	16
	53.3
	53.3
	80.0

	
	Strongly Disagree
	4
	13.3
	13.3
	93.3

	
	Disagree
	2
	6.7
	6.7
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 19 shows that 8 respondents representing 26.7% of the total respondents strongly agreed with the statement, 16 respondents representing 53.3% agreed, 4 respondents representing 13.3% of the total respondents strongly disagreed, while 2 respondents representing 6.7% of the respondents disagreed.
	Table 20: Companies’ window-dress their financial report to look appealing

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	16
	53.3
	53.3
	53.3

	
	Agree
	9
	30.0
	30.0
	83.3

	
	Strongly Disagree
	4
	13.3
	13.3
	96.7

	
	Disagree
	1
	3.3
	3.3
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 20 shows that 16 respondents representing 53.3% of the total respondents strongly agreed with the statement, 9 respondents representing 30.0% agreed, 4 respondents representing 13.3% of the total respondents strongly disagreed, while 1 respondents representing 3.3% of the respondents disagreed.
	Table 21: The concept of a “true and fair view” adequately satisfy the need of the users of financial information

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	17
	56.7
	56.7
	56.7

	
	Agree
	6
	20.0
	20.0
	76.7

	
	Strongly Disagree
	5
	16.7
	16.7
	93.3

	
	Disagree
	2
	6.7
	6.7
	100.0

	
	Total
	30
	100.0
	100.0
	


Source: Field Survey, 2025
	Table 21 shows that 17 respondents representing 56.7% of the total respondents strongly agreed with the statement, 6 respondents representing 20.0% agreed, 5 respondents representing 16.7% of the total respondents strongly disagreed, while 2 respondents representing 6.7% of the respondents disagreed.
4.3	Testing of Hypotheses
Hypothesis One
Ho1:	Transaction processing system has no significant relationship with management decision making
	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.106a
	.011
	-.024
	.51463

	a. Predictors: (Constant), Transaction processing system

	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	.084
	1
	.084
	.318
	.577b

	
	Residual
	7.416
	28
	.265
	
	

	
	Total
	7.500
	29
	
	
	

	a. Dependent Variable: Management Decision making

	b. Predictors: (Constant), Transaction processing system

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t

	
	B
	Std. Error
	Beta
	

	1
	(Constant)
	1.337
	.304
	
	4.402

	
	Transaction processing system
	.084
	.149
	.106
	.564

	Coefficientsa

	Model
	Sig.

	
	

	1
	(Constant)
	.000

	
	Transaction processing system
	.577

	a. Dependent Variable: Management Decision making


In the tables above, it could be seen that the R value for hypothesis 1 is 0.106; indicating a low positive relationship between Transaction processing system and management decision making, the R square value of 0.011 stands for the coefficient of determination which indicates that management decision making can be determined by Transaction processing system only to a negligible tune of 51.5%, which further shows a negative prediction of 0.24% (0.024) when the adjusted R square is considered. The significant value of .514 is greater than the 0.05 level of significance which indicates that Transaction processing system has significant relationship with management decision making.
Hypothesis Two
Ho2:	Automated financial reporting system has no significant relationship with management decision making
	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.082a
	.007
	-.029
	.76969

	a. Predictors: (Constant), Automated financial reporting system

	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	.112
	1
	.112
	.189
	.667b

	
	Residual
	16.588
	28
	.592
	
	

	
	Total
	16.700
	29
	
	
	

	a. Dependent Variable: Management decision making

	b. Predictors: (Constant), Automated financial reporting system

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t

	
	B
	Std. Error
	Beta
	

	1
	(Constant)
	2.271
	.417
	
	5.443

	
	Automated financial reporting system
	-.080
	.184
	-.082
	-.435

	Coefficientsa

	Model
	Sig.

	
	

	1
	(Constant)
	.000

	
	Automated financial reporting system
	.667

	a. Dependent Variable: Management decision making


The Table above shows an R value of 0.082; indicating a very high positive relationship between AFRS and MDM. The R square value of 0.007 which stands for the co-efficient of determination indicates that MDM can be determined by AFRS to the tune of 76.9%. The adjusted R value of 0.85 shows that 85% of the variation in MDM can be explained by AFRS, leaving the rest to other factors not considered in the model. The significant value of 0.667 is greater than the 0.05 level of significance; which indicates that Automated financial reporting system has significant relationship with management decision making.
Hypothesis Three
Ho3:	Management reporting system has no significant relationship with management decision making
	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.463a
	.215
	.187
	.64208

	a. Predictors: (Constant), Management reporting system

	ANOVAa

	Model
	Sum of Squares
	Df
	Mean Square
	F
	Sig.

	1
	Regression
	3.157
	1
	3.157
	7.657
	.010b

	
	Residual
	11.543
	28
	.412
	
	

	
	Total
	14.700
	29
	
	
	

	a. Dependent Variable: Management decision making 

	b. Predictors: (Constant), Management reporting system

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t

	
	B
	Std. Error
	Beta
	

	1
	(Constant)
	1.269
	.257
	
	4.946

	
	Management reporting system
	.253
	.091
	.463
	2.767

	Coefficientsa

	Model
	Sig.

	
	

	1
	(Constant)
	.000

	
	Management reporting system
	.010

	a. Dependent Variable: Management decision making


The Table above shows an R value of 0.463; indicating a very high positive relationship between MRS and MDM. The R square value of 0.215 which stands for the co-efficient of determination indicates that MDM can be determined by MRS to the tune of 64.2%. The adjusted R value of 0.187 shows that 85% of the variation in MDM can be explained by MRS, leaving the rest to other factors not considered in the model. The significant value of 0.10 is greater than the 0.05 level of significance; which indicates that Statement of cash flow has significant relationship with management decision making.
4.4	Discussion of Findings
The results of the hypothesis one above showed that Transaction processing system has significant relationship with management decision making. This is further confirmed by a study by Rafiu (2020) which concluded that there is positive significant relationship between Transaction processing system and management decision making.
The results of the hypothesis two showed that automated financial reporting system has significant relationship with management decision making. This result is in conformity with a research conducted by Akinmorin (2018), Ayodele (2017), Ajayi (2016) and Andrew (2020) which concluded that automated financial reporting system of an organization has significant relationship with management decision making.
The third hypothesis showed that Management reporting system has significant relationship with management decision making. Harmstrong (2009), Boroface (2005) and Lanta (2019) agreed with this results and concluded in their research that the Management reporting system has significant relationship with management decision making.



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary of Findings
Accounting information is aimed at information system that produces reports to the interesting parties about economic activities and company’s condition. The primary objective of accounting is to provide information that is useful for decision making purposes. It means that accounting is an information providing activity. 
The study tried to address the problem with the improper use of accounting information by managers and employees which serves as a major shackle hindering the effectiveness of management decision making.
The primary aim of this study is to asses and evaluates the effect of the use of accounting information on management decision making of Tuyil Pharmaceutical Company. The method employed in the study is that of survey, and also both primary and secondary sources of data were used. Statistical presentation of data was employed using basically the statistical package for social scientist (SPSS). The test of hypothesis saw that the alternative hypothesis was accepted while rejecting null hypothesis.
5.2	Conclusion
The results of the hypothesis one above showed that Transaction processing system has significant relationship with management decision making. The study concluded that Transaction processing system has significant relationship with management decision making.
The results of the hypothesis two showed that automated financial reporting system has significant relationship with management decision making. The study revealed that automated financial reporting system has significant relationship with management decision making.
The study also concluded that Management reporting system has significant relationship with management decision making. Secondly, the accounting system must fit when problems are normally solved, i.e. the technology of the organization.
Moreover, the research study revealed that accounting information performs a crucial role on management decisions and organization performances, which has been shown to be major force in decision making. This is achieved by implementing the best fundamental concepts of accounting suitable for each company. The company used as case study made the researcher to understand that, for any company to be successful, it should endeavor to make use of accounting information because accounting itself is a language of business, and before venturing into any business, one must know the right method to achieve the stated goals and objectives. Also, studies have shown that successful utilization of accounting information requires a fit between three factors. First, a fit must be achieved with dominant view in the organization or perception of the situation. 
5.3	Recommendations
Based on the statement of problem, the objective of the study and the result of the findings, the following recommendations are made.
1. Companies should consult professional accountants when starting a business to learn about the various laws that affect them also to familiarize themselves with the variety of financial records that they will need to maintain.
2. Clear-cut definition of long term corporate objective, within which the accounting information system will operate should be provided.
3. Decision making should be administered in flexible and variable rigid adherences to accounting information, which are clearly appropriated for current conditions. This will cause the whole accounting system to gain credibility and effectiveness.
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APPENDICES
APPENDIX I
LETTER OF INTRODUCTION
Dear Respondent,
	I am a final year student of Kwara State Polytechnic, Ilorin conducting a research project as part of the requirements for the award of National Diploma (ND) in Accountancy.
	You are required to fill in the appropriate option of your choice and be rest assured that all the information supplied will be used purposely for academic research.
Thanks in anticipation
Yours faithfully,


APPENDIX II
QUESTIONNAIRE
SECTION A
BIO DATA OF RESPONDENTS
1. Gender:	Male (    ) Female (    )
2. Marital Status: Single (    ) Married (    )
3. Age:	Below 18 years (    ) 18 – 29 years (    ) 30 – 39 years (    ) 
40 – 49 years (    ) 50 and above (    )
4. Academic Qualification: WAEC (    ) NCE/OND (    ) HND/BSC (    ) Others (    )
5. Department: Finance (    ) Health (    ) Security (    ) Housing (    ) Insurance (    )
SECTION B
6. Information contained in the annual report is sufficient enough to inform an investment decision 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
7. Financial reports reflect the state of affairs of a company 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
8. Companies comply with the disclosure requirement of the statues 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
9. Minimum disclosure requirements are enough to show the state of affairs of a company. 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
10. Some companies become illiquid after posting huge profits on their financial statements. 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
11. Financial report has enough information capable of informing a sound judgment. 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
12. Statement of accounting standard and other relevant statues in Nigeria prescribe the standard format for financial reports. 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
13. Financial report meet the desired need of the various accounting information 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
14. The company comply strictly to the provisions of the statues. 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
15. Companies have imbibed objectivity in their reporting. 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
16. Stakeholders desire more information as regards the organization that is being giving. 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
17. Companies are eager to disclose more details than the stature require them to do 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
18. Good financial report enhance corporate image. 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
19. Directors lived up to their stewardship role. 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
20. Companies’ window-dress their financial report to look appealing. 	
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
21. The concept of a “true and fair view” adequately satisfy the need of the users of financial information. 
	Strongly agree (    ) Agree (    ) Undecided (    ) Disagree (    ) Strongly disagree (    )
