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Abstract
His study investigates the influence of the Big Brother Naija (BBNaija) reality television programme on students of Kwara State Polytechnic, Ilorin. The research explores how BBNaija affects students’ behavior, values, and academic focus, assessing their motivations for viewing and the programme’s popularity among them. The study employs a quantitative research design and descriptive survey method, using a structured questionnaire administered to 100 students. Results indicate that BBNaija is widely viewed and popular, with 60% of respondents acknowledging its influence on their behavior and lifestyle, and 65% believing it promotes materialism. Additionally, 50% of students reported that the show conflicts with their cultural or moral values. Despite these concerns, most students watch the show primarily for entertainment (80%) and to stay updated with social trends. The study recommends promoting media literacy, responsible content consumption, and guidance on aligning entertainment choices with cultural and academic values.



































CHAPTER ONE 
INTRODUCTION 
1.1 Background to the Study
Television technology predates commercial radio and is a crucial element of modern communication. Television is a device equipped with a screen that receives signals for displaying moving images and sound. It is a telecommunication medium designed to provide entertainment, information, and communication (Ayeni & Nwaoboli, 2023). The television system allows for the broadcasting of visual content and sound, which can include news, shows, movies, sports, and more, making it a popular medium for entertainment and information dissemination. Television typically operates through electromagnetic waves, and its visual and audio capabilities make it an effective means of communication, influencing audiences in profound ways (Aibangbee, Nwaoboli & Nkwam-Uwaoma, 2023). It has the ability to reach a large audience within a short period, with the power to convey messages in both sight and sound, leaving a lasting impact.
As a communication tool, television plays a role in transmitting information, understanding, and emotions, which are key elements of communication itself (Asemah, 2015; Ailoje, 2002). One particular genre that has become a staple of modern television is reality television. Reality TV shows, typically unscripted, feature real-life situations involving individuals or groups, often capturing authentic emotions and actions (Nielsen Ratings, 2005). These shows, such as Big Brother Naija (BBNaija), have become prominent in shaping public perceptions and societal norms, offering unfiltered glimpses into various aspects of life, from relationships to competitions.
Big Brother Naija, a Nigerian reality television show, has grown exponentially in popularity, particularly among young people. This programme, which features contestants living in a house and competing for significant rewards, has captured the attention of a vast audience across Nigeria. The viewership numbers of BBNaija have seen a substantial increase, especially among youths in various regions, making it a significant cultural phenomenon. This study focuses on investigating the potential impact of Big Brother Naija on the moral behavior of young people in Nigeria, particularly tertiary institution students, considering how the show might influence their attitudes, values, and overall worldview.
The rise of reality TV shows, Including Big Brother Naija, has significantly shaped societal norms, as these programmes provide a platform for contestants to display behaviors that may be imitated by their audience. This has raised concerns regarding the moral implications for young viewers, particularly in terms of their social behavior, dress codes, and lifestyle choices. There is a growing tendency for young viewers to imitate the actions of their favorite contestants, sometimes even emulating extreme behaviors, including tattoos or adopting particular styles that reflect what they see on the screen.
Moreover, reality television has created a new category of fans, often referred to as “Stans” – individuals who are obsessive fans of specific celebrities or contestants. This group of viewers tends to display an intense commitment to the show and its participants, sometimes to the point of mimicking their behaviors (Platon, 2017; Gilbride, 2017). While there are positive qualities like competitiveness and resilience that viewers may gain from watching these shows, the overall impact on youth behavior can be negative.

Tertiary institution students, particularly those in urban areas, are highly impressionable and more likely to be influenced by the behaviors and lifestyles displayed on reality TV. This study will explore how Big Brother Naija shapes their moral development by analyzing their viewing habits and how the show’s content might lead to changes in moral and ethical attitudes. The research will quantitative methods to examine the relationship between the youth’s exposure to BBNaija and any observed shifts in their moral behavior.
Ultimately, this study aims to better understand how reality television, especially Big Brother Naija, influences the moral compass of young Nigerians, particularly tertiary institution students. The findings will provide insights into how media can shape youth behavior and help guide future discussions on the role of media in developing responsible societal values and norms.
1.2 Statement of the Problem 
The rise and popularity of reality television shows, particularly the “Big Brother Naija” (BBN) programme, have raised significant concerns regarding their influence on the moral behaviour of youths in Nigeria. As one of the most widely watched reality television shows in the country, BBN showcases various aspects of human interaction, lifestyle choices, social dynamics, and ethical conduct. Given the impressionable nature of youths, especially tertiary institution students, there is growing concern about the potential for such content to shape their attitudes, values, and behaviours. While these shows provide entertainment and social interaction, they may also be contributing to shifts in societal norms and cultural values, especially among the younger demographic.
Despite the widespread viewership of BBN, there remains a notable lack of empirical studies focused on the impact of reality television, particularly BBN, on the moral behaviour of Nigerian tertiary institution students. This research gap is significant, as the lack of substantial evidence on the influence of such programmes hinders a deeper understanding of the potential consequences on students’ ethical frameworks. In light of this, it is important to examine the influence of BBN on students at tertiary institutions in Nigeria, specifically at  Kwara State Polytechnic, Ilorin in order to identify the extent to which the programme affects their attitudes, values, and behaviours. This study seeks to fill the existing gap by providing insights into the effects of reality television on the moral compass of Nigerian students, and by highlighting the broader implications for society’s ethical standards.
1.3 Research Objectives 
i. To determine the influence of the Big Brother Naija reality television program on student of Kwara State Polytechnic 
ii. To explore the reasons why Kwara State Polytechnic students watch the Big Brother Naija reality television program.
iii. To assess the viewership and popularity of the Big Brother Naija reality television program among Students of Kwara State Polytechnic.

1.4 Research Questions
i. What is the influence of the Big Brother Naija reality television program on tertiary Kwara State Polytechnic Students?
ii. Why do Kwara State Polytechnic students watch the Big Brother Naija reality television program?
iii. How popular is the Big Brother Naija reality television program among Kwara State Polytechnic students and what is the extent of its viewership?
1.5 Scope of the Study
The scope of this study on the influence of the Big Brother Naija (BBN) reality television show on the moral behaviour of tertiary institution students in Nigeria focuses specifically on undergraduate students at Kwara State Polytechnic (Kwarapoly). The study will investigate how the popular reality TV programme impacts the values, beliefs, and behaviours of students within this institution. It will explore various dimensions such as content analysis, student perceptions, attitudes, and behavioural changes that result from exposure to the programme. The study will also consider the social and cultural contexts of the students, taking into account how these influences may align with or challenge the prevailing moral and ethical standards at the university.
1.6 Significance of the Study
This study on the influence of Big Brother Naija on Kwarapoly students holds substantial significance for multiple reasons. It will provide an understanding of the broader societal impact that reality television shows, particularly BBN, have on the norms, values, and behaviours of young adults in higher education institutions. By focusing on Kwarapoly, the study will specifically examine how the show influences students’ behavioural patterns, moral values, and ethical standards. The findings will contribute to a deeper understanding of the role that reality television plays in shaping the perceptions and actions of tertiary institution students in Nigeria, offering insight into how such media can influence cultural and social norms among the youth in educational settings.
1.7 Definition of Terms 
  These are some of the words used during the course of this research explained to further understand the study; 
i. Big Brother Naija: A reality TV show in Nigeria where contestants, referred to as housemates, live together in a specially designed house. They are isolated from the outside world and are continuously monitored by cameras. 
ii. Communication: This is the process of exchanging information, idea, thoughts, or feelings between individuals or groups using various methods. 
iii. Influence: Influence refers to the capacity or power of someone or something to affect the thoughts, behaviour, or decisions of others. It can manifest in various forms, such as social, cultural, or personal influence. 
iv. Programmes: Programmes refer to scheduled content or shows that are produced for entertainment, education, or information. This can include TV series, news programmes, talk shows, and documentaries.  
v. Reality Show: This is a genre of television programming that usually involves unscripted action/drama ranging from real life situations to tasks/challenges to love/romance to musical shows etc. They aim to capture aspects of these different types of drama and edit or structure them in a way viewers would enjoy.  
vi. Television: A television is a device that receives broadcast signals and displays audio-visual content, typically in the form of channels or progammes. It allows users to watch movies, shows, news, and more. 
vii. Kwara State Polytechnic: A tertiary institution in Ilorin East Local Government. 
viii. Students: is an individual enrolled in an educational institution, actively pursuing learning.



 













 CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction 
This chapter reviews relevant literature to the study. According to Hart (2018), a literature review is a comprehensive survey of scholarly sources on a specific topic, aimed at providing an overview of current knowledge, identifying gaps, and offering a critical analysis of theories, methodologies, and findings relevant to the research question. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research, and look for how to support grounded theory (Omopupa, 2016). Therefore, the literature review for this study will be focused on the following:
2.1 Conceptual Framework 
2.1.1 History of Television Broadcasting 
2.1.2 History of Reality TV Shows 
2.1.3  History of Reality TV Shows in Nigeria
2.1.4  Reality Television Shows
2.1.5  Big Brother Naija Reality Television Show
2.1.6  Opinion Big Brother Naija Reality TV Audiences/Viewers
2.1.7  Behaviours of Youths in Benin Metropolis Exposed/Influenced to Contents from Big Brother Naija Reality TV Show 
2.2 Theoretical Framework 
2.2.1 Cultivation Theory 
2.3 Empirical Review 
2.1 Conceptual Framework 
2.1.1 History of Television Broadcasting 
 According to Grob and Herndon, (1999), “television means to see at a distance” while the term “broadcast means to send out in all directions”. Thus, television broadcasting involves sending out vision and sound signals omni-directionally.  Television broadcasting in Nigeria began in the year 1959 when the Western Nigeria Radio Vision Service was established in Ibadan by the then Nigerian Western Region headed by the first Western Region premier, Chief Obafemi Awolowo. Since that time, there have been many TV stations, both private and government-owned, established to transmit pictures and sound for the benefit of the Nigerian populace.  
 Owuamalam, cited in Yaroson and Asemah (2009) says that broadcasting deals with the transmission of messages from a station to a large and heterogeneous audience scattered across a reasonable sphere of coverage. An aspect of communication involving the transmission of both vision and sound is referred to as television (TV) broadcasting. It involves the dissemination of information, entertainment, or messages through various media platforms such as television, radio, or the internet. It is the transmission of audio and video content to a wide audience through electromagnetic waves or digital signals. It involves the production, scheduling, and distribution of television programmes and shows to viewers’ television sets. This medium is a significant source of news, entertainment, and information dissemination. 
Scholars such as Aibangbee, Nwaoboli & Nkwam-Uwaoma (2023) from different academic fields have studied broadcasting and its impact on society and communication. There is not a specific scholar universally recognized as the sole authority on broadcasting, as the field is interdisciplinary and has been explored by numerous researchers and experts.  
There are numerous essential features of television broadcasting such as; 
Audio-visual Medium: Information, entertainment, and communication are the main forms of media that television broadcasts use to combine auditory and visual elements. It appeals to the audience’s visual and auditory senses (Asemah & Nwaoboli, 2022).  
1. Scheduled Programming: Television networks and channels follow strict timetables, airing shows at pre-arranged intervals so that viewers can watch whenever it is convenient for them.  
2. Mass Communication: Television is an effective medium for spreading culture, raising public awareness, and reaching a wide range of viewers. It helps reach a broad and diverse audience.  
3. One-too-many Transmissions: Broadcasters concurrently provide signals to several viewers from a central place. Unlike one-on-one interactions like telephone calls, it is a one-too-many communication model. Broadcasters transmit signals from a central location to multiple viewers simultaneously.  
4. Professional Production: Television content typically involves professional production teams, including writers, directors, actors, and technical staff, ensuring high production values and quality television materials. 
5. Multi-genre Content: Television offers a wide range of content genres, including news, sports, drama, comedy, documentaries, and more, catering to a variety of viewer preferences.  
6. Advertising Revenue: Television networks generate substantial revenue through advertising, as advertisers pay for airtime to reach a large audience and captivate them.  
7. Local and Global Reach: Depending on the network’s or channel’s reach and scope, television programming can target viewers in the local, national, and international markets.  
8. Regulatory Framework: Most countries have regulatory authorities that oversee television broadcasting to ensure standards of content, access, and fairness, and to allocate frequency spectrum.  
9. Analog to Digital Transition: Many countries have transitioned from analog to digital broadcasting, improving signal quality and efficiency while enabling interactive features and multiple channels over the same spectrum.  
10. Cable and Satellite Distribution: Television content is distributed through various methods, including cable TV and satellite services, which provide a wider selection of channels to subscribers.  
11. Social and Interactive Features: Some modern television broadcasting integrated social media interaction and viewer participation, enhancing engagement and interactivity.  
12. News and Information Source: Television is a vital source of news and information, serving as a means of staying updated on current events locally and globally. 
2.1.2 History of Reality TV Shows 
 With a rich history that dates back to the late 1940s, reality TV has seen substantial evolution over the years. Here is a brief overview: 
1. Early Years (1940s-1980s): The concept of reality television began with game 
shows like “Candid Camera” (1948) and “Queen for a Day” (1945), where unscripted events and real people were featured. These shows laid the foundation for the genre.  
2. The 1990s: Reality TV gained momentum in the 1990s with shows like “The Real 
World” (1992), which brought together strangers in a house, and “Survivor” (2000), a competition-based show that helped popularize the genre.  
3. Early 2000s:  This period saw the emergence of various sub-genres, including 
dating shows like “The Bachelor” (2002), and talent competitions like “American Idol” (2002) and “The X Factor” (2004).  
4. Mid 2000s: Reality TV continues to diversify with shows like “The Amazing Race” 
(2001) and “The Apprentice “ (2004), which mixed competition with travel and business.  
5. Late 2000s - Present: The 2010s brought the rise of ‘docu-series’ such as 
“Keeping Up with the Kardashians” (2007), as well as social experiment shows like the 
“The Circle” (2014) and “Love Island” (2015). Streaming platforms also contributed to the genre’s evolution with shows like “Queer Eye” (2018).  
 Throughout this history, reality TV has become a global phenomenon, shaping pop culture, introducing new stars, and continually evolving with the times.  
2.1.3 History of Reality TV Shows in Nigeria 
 Reality TV shows have also made their mark in Nigeria, contributing to the country’s entertainment industry. Here is a brief history of reality TV shows in Nigeria: 
1. “Gulder Ultimate Search” (2004): This adventure reality series was one of the earliest reality TV shows in Nigeria. Contestants competed in physically demanding tasks in the wild, and it gained a significant amount of following.  
2. “Big Brother Nigeria” (2006): The Nigerian version of the popular “Big Brother” franchise launched in 2006. It involves contestants living together in a house, with their actions recorded 24/7. It has had multiple seasons and is known for its drama and controversies. 
3. “Nigerian Idol” (2010): Inspired by “American Idol”, this singing competition show has showcased Nigeria’s musical talent and has been well-received.  
4. “Project Fame West Africa” (2008):  Similar to “Nigerian Idol”, this show focuses on discovering and nurturing musical talent.  
5. “The Voice Nigeria” (2016): A franchise of “The Voice” series, this show focuses on vocal talent and features celebrity classes who mentor contestants.  
6. “Ultimate Love” (2020): A dating and matchmaking reality TV show, where contestants live together and form romantic connections.  
7. “The Real Housewives of Lagos” (2022): ‘The Real Housewives of Lagos’ is a reality television series with two seasons and has garnered massive viewers since its inception in 2022. This show follows the dramatic lives of elite, powerful and influential women in Lagos.  
These are just a few examples of the many reality TV shows that have become popular in Nigeria over the years. They have not only entertained audiences but also provided a platform for aspiring talents to gain recognition and fame.  
 In Nigeria, reality TV has likewise left its impact and grown the entertainment sector. 
2.1.4 Reality Television Shows 
  Reality television shows are a genre of television programmes that depict real-life events and situations, often featuring non-professional actors or ordinary people rather than scripted actors. The current popularity of reality television has drawn interest from many social commentators and some scholars (Johnson-Woods, 2002). These shows can cover a wide range of subjects from dating and relationship dynamics e.g. 
“Ultimate Love” to competitive challenges e.g. “Gulder Ultimate Search” and even everyday life e.g. foreign “Keeping Up With the Kardashians”. They are typically unscripted and aim to capture genuine reactions and interactions, although some aspects may be edited or staged for entertainment purposes. Reality TV has become a popular and diverse form of entertainment, with many sub-genres and variations.  
  Reiss and Wiltz (2004), say one element of reality programmes’ appeal is that they help viewers feel gratified. Seeing ordinary people on shows allows them to fantasize about gaining celebrity status by being on television (Hall, 2009). Reality TV shows in Nigeria range from a number of different topics, genres and subjects of content. A 
number of them are ‘The Real Housewives of Lagos’, ‘Big Brother Naija’, ‘Gulder 
Ultimate Search’, ‘Project Fame West Africa’, ‘Naija’s Got Talent’, ‘Ultimate Love’, 
‘Young, Famous, and African’, ‘Nigerian Idol’, ‘Maltina Dance All’, ‘The Voice 
Nigeria’, ‘Who Wants To Be A Millionaire’, ‘Big Brother Africa’, ‘Big Brother Titans’, and many more.  
  However, in the course of this study, Big Brother Naija Reality TV show will be used as a case study. 
2.1.5  Big Brother Naija Reality Television Show 
Big Brother Naija, formerly known as Big Brother Nigeria, is a Nigerian reality competition television series, based on the Big Brother television franchise, in which contestants live in an isolated house and compete for a large cash prize and other material prizes, at the end of the show by avoiding being evicted from the house by viewers who vote for their favourite housemates to remain in the show (Wikipedia).  
Big Brother Naija is undoubtedly the most popular reality show in Nigeria where contestants live in an isolated house under constant surveillance. The show is full of drama, entertainment and strategies by each contestant who tries to avoid eviction till the last day. Viewers find this show entertaining and relatable because of its originality. The show started its first season in 2006 and it is currently in its 8th season. Basically, a group of people have to live in the same place with other strangers (contestants), giving up all form of contact with the outside world and also, their family for about 72/92 days (2/3 months plus). The winning process is by elimination every week until one winning contestant emerges. Big Brother reality show enjoys a large and strong following among young people. Young people enjoy watching it because it is entertaining and original. It is not scripted. Although, some people argue that sometimes, some scenes are scripted in order to gain more popularity and viewership especially when the show starts getting boring and there are no fights or actions to keep people glued to their screens.  
The show has produced 8 winners from each season since its inception in 2006. We have the likes of KatungAduwak, Efe Ejeba, Miracle Igbokwe, Mercy Eke, Olamilekan Agbeleshe (Laycon), Hazel OyezeOnou (Whitemoney), Ijeoma Josephina Otabor (Phyna), and IlebayeOdiniya, all in chronological order of seasons.  
 Big Brother Naija reality show is all about the drama, the spice, the plots, the tasks, the Saturday night parties, the lifestyle etc. These are what young people are interested in. They learn or wish to learn these things they watch from the show. They inculcate it into their own lifestyle. The show influences their behaviour actively or passively, whether they like it or not. It is a show that basically presents role models to the people 
watching. It not only influences people’s behaviours but also the culture, values and environment at large.  
2.1.6 Opinion Big Brother Naija Reality TV Audiences/Viewers 
An audience or viewer is a collection of individuals who watch, listen to, or participate in a performance, presentation, or other type of content (Asemah & Nwaoboli, 2022).  
In a much wider sense, the phrase can also refer to the intended or real recipients of a communication, message, or information.  
 Meanwhile, an audience of the Big Brother Naija show in this context, refers to those people or rather, receivers of the content shown on the show. They are fans of the show who consume the content provided; who tune in to watch every new season and episode. Without viewers, media content is useless.  
 The show also features live audiences on the show; they are on stage and on-air while the programme goes on and can partake physically in the show. Though, this can only happen on their Sunday eviction nights. According to Lisa Gandy and Lisa Mc 
Christian’s article in 2002, it recorded that Big Brother TV viewers were more likely to be high school graduates, or had some college degree. We have a few elderly ones who enjoy the show too but cannot be compared to the magnitude of that of the youth in 
Benin metropolis. Big Brother Naija is the most watched non-sporting event in Africa.  
2.1.7 Behaviours of Youths in Benin Metropolis Exposed/Influenced to Contents from Big Brother Naija Reality TV Show 
Indecency and immorality are topping the charts when it comes to the negative impact of the show on the youths in Benin metropolis. Youths exposed to these immoral and indecent lifestyle can pose to be dangerous to the youths and the society as a whole. Some of these acts are indecent dressing prevalent in youths these days, where it is almost as if they are naked publicly. This is because they see their favourite housemate or contestant on the show dressing the same way and think it would be cool to copy 
them. Unfortunately, this does not only tell on the individual; the society’s culture and values would be swept under the carpet and shamed.  
According to Nwafor & Ejike 2015, Big Brother Africa show displays uninhibited sexual frolics on open cameras, accusations of STDs being passed around, shameless smooching by hormonally charged housemates and ear-tingling swear words are the predominant values being shown which lamely highlight positive African cultures and traditions within which Nigeria culture can be said to be domiciled; which is ironical because such modern franchises like BBA are neo-imperialist means of eroding the very essence of Africanism.  
Uncouth behaviours like public disrespect is another behaviour prevalent in youths due to their exposure to the BB Naija show; the use of censored words, tattoo drawings, exposing of body parts publicly. Basically, viewers want to emulate these icons they watch, or rather, live their lives vicariously through these people they watch on the show.  
Though, with exposure to Big Brother Naija content, one can foster a culture of competition and cooperation. This is because the show itself is a competition-based show. Audience who watch the show and are exposed to it can emulate the spirit of cooperation, competition, setting of goals and achieving them.  
2.2 Theoretical Framework 
2.2.1 Cultivation Theory 
Cultivation theory, also known as cultivation hypothesis or cultivation analysis was a theory composed originally by Professor G. Gerbner, Dean of Annenberg School of  Communications at the University of Pennsylvania; later joined by Larry Gross around 1960s (Johnson, 2011). Gerbner and Gross sought to prove that the prevalence of television in American culture was going to have a lasting effect on viewers. The researchers focused more on violent television programming. The purpose of the study was to prove that over time, viewers cultivate a perception of the world around them, based on what they view on television. The researchers were intrigued by this topic because they correlated the influence of television to other social institutions like religion (Asemah, et al.) The cultivation theory states that the more time you spend watching television programmes, the more you behave like television portrayals. So, basically, watching television programmes influences and changes your attitudes and behaviours. The major thrust of this theory is that television has the capacity to influence its audience (Nwaoboli, 2022; Ekhareafo & Nwaoboli, 2022; Nwaoboli, Ezeji & Osife-Kurex, 2022). Also, this theory has greater effect on the youths because most of them are not psychologically mature enough to handle real life situations, so when they get exposed to media contents they get easily influenced by what they watch and will not be able to differentiate between fantasy and reality. The primary 
proposition of cultivation theory is that the more time people spend ‘living’ in the television world, the more likely they are to believe social reality portrayed on television. Cultivation theory explains how people’s conceptions of social reality are influenced according to exposure to television (Nwaoboli, Chukwu, Arijeniwa & Asemah, 2022; Zaharopoulos, 2001). 
  According to George Gerbner’s cultivation hypothesis, prolonged exposure to media – especially television – happens to mould a person’s worldview. It makes the argument that people who watch a lot of television have a higher tendency to see the outside world through the lens of the most popular themes and messages in the media. 
Cultivation theorists argue that television has long-term effects, which are small, gradual, indirect, but cumulative and significant. The theory has the following assumptions: 
· Television creates a shared view of the world because of its dominance; 
· Television homogenizes different cultures; 
· Television portrays the world/society as a bad place in which to live; 
· Effects are small, gradual, indirect, but accumulate over a long time; 
· Television is unique because it is persuasive; 
· The persuasiveness of television gives it the power to establish cultural mainstream; 
· Television cultivates broad assumptions as opposed to specific attitudes; 
· Television is a medium of conservative socialization because it reinforces cultural norms and practices; 
· The observable effects on culture are relatively small; and  New technology extends television’s influence. 
 Thus, according to Gerbner (1972), the contents of television are important. Therefore, the events shown on television determine how we look at the society. This theory is very useful to this study because it tells us how media messages/content can affect human attitudes and behaviours. The researcher aims to use this cultural theory of cultivation to understand the influence of Big Brother Naija reality TV show on the moral behavior of youths in Benin metropolis. This is because the researcher is dealing on influence, television content and individuals as keywords in the research. 
2.2 Social Cognitive Theory
 Social Cognitive Theory (Albert Bandura) provides a robust framework for understanding how individuals learn behaviors and attitudes through observation, imitation, and modeling. This theory emphasizes the impact of media as a powerful source of behavior modeling, especially when individuals witness others being rewarded or punished for their actions.
In the context of Big Brother Naija and its influence on students at Kwara State Polytechnic, this theory becomes highly relevant. The show often portrays contestants navigating complex social dynamics, competing for rewards, and striving for fame and success. These portrayals serve as models for viewers, particularly young and impressionable students who may emulate these behaviors in their daily lives.
Observational Learning and Imitation
According to Social Cognitive Theory, individuals are more likely to imitate behaviors they observe in people who are perceived as successful, relatable, or attractive. Contestants on Big Brother Naija often embody these characteristics, being portrayed as relatable yet aspirational figures. For instance:
1. Positive Behaviors: A contestant displaying resilience in the face of challenges or demonstrating teamwork may inspire students to adopt similar behaviors in their academic and personal lives.
2. Negative Behaviors: Contestants who use manipulative tactics or engage in conflicts to gain advantages may inadvertently encourage similar behaviors, especially if these actions result in rewards such as audience votes, endorsements, or monetary gains.
This imitation is influenced by the reinforcement of outcomes. When students observe that a contestant’s behavior leads to tangible rewards, they are more likely to view those behaviors as effective strategies for success.
Role of Self-Efficacy
Self-efficacy, a critical component of Social Cognitive Theory, refers to an individual’s belief in their ability to achieve desired outcomes through their actions. When students see contestants succeed in the Big Brother Naija house by employing specific strategies, they may feel a sense of empowerment or confidence in their own abilities. For example:
A contestant who wins a task or garners audience support through creativity or charisma might inspire students to adopt similar traits, believing that they too can achieve recognition and success.
Conversely, observing contestants who fail despite effort may lead to reduced self-efficacy, potentially discouraging students from pursuing similar paths.
Symbolic Modeling and Media Amplification
Media amplifies the impact of modeling by repeatedly exposing viewers to certain behaviors and their consequences. Big Brother Naija, as a highly dramatized and widely consumed show, provides a continuous stream of behaviors for students to observe. The symbolic modeling effect comes into play when contestants become role models for viewers, who then integrate these observed behaviors into their real-life interactions.
For example:
Relationship Dynamics: The romantic and platonic relationships among contestants may shape students’ perceptions of how relationships should be conducted. Students might mimic contestants’ flirtatious or confrontational styles in their interactions.

Social Strategies: The competitive nature of the show, where contestants often use alliances or strategic moves to advance, might lead students to apply similar tactics in academic group work or peer interactions.
Cultural Values: The emphasis on fame, material success, and individualism depicted in the show could influence students to prioritize these values over communal or academic achievements.
Positive and Negative Impacts
1. Positive Impacts:
Students may adopt productive behaviors, such as resilience, innovation, and teamwork, after observing these traits being rewarded in contestants.
The show might encourage a sense of ambition or self-confidence, motivating students to pursue personal goals.
2. Negative Impacts:
Students may internalize negative behaviors, such as deceit, aggression, or hyper-competitiveness, which could harm their social relationships and academic integrity.
Unrealistic portrayals of success might lead to disillusionment or unhealthy comparisons.
Social Cognitive Theory helps explain how students at Kwara State Polytechnic may internalize and replicate behaviors observed on Big Brother Naija. The theory highlights the potential for both positive and negative influences, depending on the behaviors modeled by contestants and the outcomes associated with them. This aligns with your research topic by providing a theoretical basis to analyze how exposure to Big Brother Naija shapes the attitudes, beliefs, and behaviors of its viewers, particularly young students who are at a formative stage of their social and psychological development.
2.2 Theoretical Framework 
2.2.1 Cultivation Theory 
Cultivation Theory, also known as Cultivation Hypothesis or Cultivation Analysis, was originally developed by Professor G. Gerbner, Dean of the Annenberg School of Communications at the University of Pennsylvania, and later refined by Larry Gross in the 1960s. Gerbner and Gross sought to prove that television, as the dominant form of mass communication in American culture, would have lasting effects on viewers. Their research initially focused on violent television programming, but it grew to encompass a broader understanding of how television influences the perception of social reality.
The core concept of the Cultivation Theory is that the more time people spend engaging with television, the more likely they are to develop a worldview shaped by the media’s portrayal of reality.
Big Brother Naija is a reality TV show that has a significant presence in Nigerian media, with a large following, especially among young people. The Cultivation Theory suggests that the more time students at Kwara State Polytechnic spend watching Big Brother Naija, the more they may start to internalize the behaviors, values, and worldviews portrayed on the show. This theory is crucial in understanding how reality TV programming like Big Brother Naija can influence students’ perceptions of social norms, relationships, competition, success, and even morality.
As students watch contestants navigate conflicts, form relationships, and pursue fame, they are exposed to a constructed reality that may differ significantly from their real-life experiences. This prolonged exposure can lead to the development of attitudes and behaviors that align more closely with the dramatic and sometimes exaggerated portrayals on the show. For example, students may begin to view relationships and friendships as temporary, highly competitive, or manipulative, reflecting the interactions they see between Big Brother Naija contestants.
In line with Cultivation Theory, the idea is that television, particularly reality shows like Big Brother Naija, creates a shared view of the world among its viewers. This shared reality could lead students to develop a distorted sense of what constitutes healthy competition or acceptable social behavior, which could influence their behavior in personal relationships, academic settings, and interactions with peers at Kwara State Polytechnic.
Cultivation Theory also highlights how the media portrays society as a competitive and sometimes hostile space. In Big Brother Naija, the show often frames contestants as rivals, with each person competing for the ultimate prize—fame and monetary rewards. This type of portrayal reinforces a competitive worldview, which could influence students at Kwara State Polytechnic to adopt similar attitudes, seeing their peers as competitors rather than collaborators in academic or social environments.
Thus, Cultivation Theory provides an essential lens for examining how Big Brother Naija may shape the students’ perceptions of reality. The more they watch the show, the more likely they are to develop certain attitudes and behaviors that align with the dramatized world they see on TV, which in turn influences their real-life actions and social interactions.


2.3 Empirical Review 
 In the study of Reality Television and Audience Dilemma for Big Brother Naija Survival in Nigeria by Stanislaus Iyorza, since the inception of the show, it has met a lot of condemnation and backlashes about the indecency and immorality among the housemates. At the same time, some audiences feel the show has some benefits to the housemates, the audience and Nigeria as a whole. 
 According to a research study carried out by Akarika, Ukpe& Ikon about the influence of big brother naija reality TVprogrammes on the social and cultural behaviour of university students, Big Brother Naija reality TV show has continued to thrive and at the same time wax stronger mostly among the youths, although, the show, over the years, has been criticized for its display of obscene and vulgar scenes which is considered not to be part of the Nigerian culture and that of Africa in general. Reasoning along this line, Ojoko (2013) writes that Big Brother reality show has no doubt generated a lot of controversies in recent times, and worthy of note is the fact that sponsors and organizers are near-faceless, and the show exhibits low moral values and falls short of what is expected in these days where clamour for the good old days when cultural and good moral values were at its peak. The study goes on to estimate the number of youths who are still glued to their television sets regardless of the kind of content BBNaija showcases. The show does not lose its audience and viewership irrespective of the many ill comments about the show rather, it increases with more and more youths tuning in and using their resources to vote for their favourite housemate.  
According to a journal‘influence of Big Brother Naija 2019 (pepper dem) reality tv show on the social life of undergraduate students of Imo state university’, it was anchored on the cultivation theory. The researcher adopted survey research design using questionnaire as instrument of data collection. The findings of this study revealed that the show has wide viewership among undergraduate students of Imo state university as 76.2% of the students watch the show in the evenings on daily basis. It also revealed that students are not negatively influenced by the show, rather they are positively influenced by way of living peacefully with their roommates, neighbours and hostel mates. Also, the fact that the contestants want to smile and obviously go home with the grand cash and kind prizes, they are willing to do literally anything. This journal states that the housemates seem to forget that virtues such as morality, dignity, self- respect, posterity, discipline, decency in dressing and maturity exists. They all have their eyes fixed on the prize, throwing caution to the wind as they display all manner of promiscuity, immorality, envy, immaturity, indecency, violence, jealousy with reckless abandon.  
Ugwanga (2013) carried out a study on reality TV shows and its influence on youths and it was revealed that majority of youths spend most of their time watching TV; most of them watch popular reality TV programmes such as ’American Idol’, ‘Survivors’, ‘Big Brother Africa’ and ‘Star Performers’. And that since the 2013 BBA winner was a Namibian, Delish Matthew, it seems this inspired many youths in 
Windhoek and they are well motivated to keep watching in Windhoek and they are BBA. Contrary to the widely held negative views about reality TV shows, the study argues TV shows, that they are important social phenomenon. It does not suggest that there are no problems with reality TV shows but indicates that there are positive and negative influences that reality TV shows impose on youths of Windhoek.  
Osman (2010) did a similar study on the impact of television programme on the mindset and attitudes of youths in the rural areas and findings revealed that the content of television programmes does have a significant impact on the mindset and attitudes of the respondents as viewers are using television programmes as educational tools.  












CHAPTER THREE
METHODOLOGY
3.0. Introduction
Research involves systematically collecting, analyzing, and interpreting data to address specific problems. This chapter outlines the methodology employed to investigate the influence of the Big Brother Naija (BBN) reality television program on students of Kwara State Polytechnic, Ilorin. The methods adopted include data collection techniques, sampling procedures, and data analysis methods.
3.1. Research Design
According to Bets (2021), research design combines various components of research to answer specific questions logically. This study employs a quantitative research design to analyze how Big Brother Naija is perceived and the influence it has on the attitudes and behaviors of Kwara State Polytechnic students. Quantitative research allows for the collection of measurable data to objectively assess the effect of the program on students' social behaviors, values, and cultural norms.
Fleetwood (2022) emphasizes that quantitative research involves collecting and analyzing numerical data to test relationships and generalize results. This design is suitable for investigating the level of awareness, audience reception, and the perceived impact of the Big Brother Naija reality television program on students' perceptions and behavior at Kwara State Polytechnic, Ilorin.
3.2. Research Method
The study adopts the descriptive survey method, which systematically describes and interprets audience perceptions and behaviors. This method is appropriate for analyzing how students of Kwara State Polytechnic view and engage with the Big Brother Naija program.
Longe (2021) emphasizes that surveys are effective tools for gathering structured evidence, making them ideal for understanding audience perceptions and the impact of Big Brother Naija on students' social attitudes and behaviors at Kwara State Polytechnic.
3.3. Population of the Study
Ravikiran (2023) defines a population as the entire group about whom the researcher seeks to draw conclusions. The population for this study includes all students of Kwara State Polytechnic, Ilorin, who are potential viewers of Big Brother Naija. According to the school management, the student population of Kwara State Polytechnic is approximately 15,000 (Kwara State Polytechnic, 2023). However, this study focuses on a subset of this population—students who regularly watch the Big Brother Naija program and are influenced by its content.
3.4. Sample Size and Sampling Technique
Omni Convert (2020) explains that sample size refers to the number of individuals included in a study. Using a purposive sampling technique, 150 respondents were selected as the sample size for this research. This approach ensures the inclusion of students who actively engage with Big Brother Naija and who can provide insights into the program's influence on their attitudes, behaviors, and perceptions.
3.5. Research Instrument
A structured questionnaire serves as the primary research instrument. Hassan (2022) defines a questionnaire as a tool designed to gather specific information. The questionnaire, distributed both online and in person, consists of two sections:
Section A: Demographic details (age, gender, academic department, and frequency of watching Big Brother Naija).
Section B: Questions addressing the study objectives, such as awareness of Big Brother Naija, perception of the program's content, its influence on social behavior and decision-making, and its impact on students' cultural values and perspectives.
3.6. Validity of the Research Instrument
Pattino and Ferreira (2018) define validity as the extent to which a research instrument measures what it is intended to measure. The questionnaire was reviewed by media experts, psychology experts, and the research supervisor to ensure it effectively captures audience perceptions of the Big Brother Naija program and its influence on the students of Kwara State Polytechnic.
3.7. Reliability of the Research Instrument
Mcleod (2023) highlights that reliability refers to the consistency of research findings. The test-retest method was used to measure the reliability of the instrument, ensuring that responses remain consistent when administered at different times.
3.8. Method of Administration of the Research Instrument
The study will rely on both primary and secondary data sources:
Primary data: Collected through structured questionnaires administered to students of Kwara State Polytechnic, Ilorin, who regularly watch Big Brother Naija.
Secondary data: Gathered from academic journals, reports, and studies on reality television programs and their influence on youth behaviors and values.


3.9. Method of Data Analysis
Data collected will be analyzed using SPSS Software Version 23. Responses will be coded, categorized, and analyzed to generate frequency tables, charts, and cross-tabulations. Descriptive statistics will be employed to identify patterns in audience awareness, perceptions, and the perceived impact of Big Brother Naija on students' behaviors, cultural values, and attitudes at Kwara State Polytechnic, Ilorin.




























CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
4.0. Introduction
This chapter presents and analyzes data collected from 100 respondents at Kwara State Polytechnic, Ilorin, to examine the influence of the Big Brother Naija reality television programme on students. The study explores viewing habits, perceived impacts on behavior and lifestyle, and the programme’s popularity among peers. Data is organized in simple percentage tables to support statistical conclusions. The analysis aligns with the questionnaire items, providing insights into how Big Brother Naija shapes students’ attitudes, behaviors, and academic focus in a Nigerian polytechnic context.
4.1. Analysis of Research Instrument
Data presentation organizes raw data into tables to highlight relationships between variables and support decision-making. In this study, 100 questionnaires were distributed to students, all of which were returned and analyzed, yielding a 100% response rate. No questionnaires were discarded, ensuring a robust dataset. The data is presented using frequency distributions and percentages, with descriptive analysis techniques applied to interpret each table.
DISTRIBUTION TABLE 
	Description
	Value

	Respondents
	100

	Number of questionnaires distributed
	100

	Number of questionnaires returned
	100

	Number of questionnaires discarded
	Nil

	Number of questionnaires presented and analyzed
	100

	Number of questionnaires not returned
	Nil


Source: Google Form, 2025
The table above shows that a total of 100 questionnaires were distributed to respondents, and all were returned, achieving a 100% response rate. None were discarded, and all 100 were analyzed, ensuring full participation and a complete dataset for the study.
4.2. Analysis of Questionnaire
SECTION A: DEMOGRAPHIC DATA
QUESTION 1: What is your age group?
TABLE 1 
	Responses
	Frequency
	Percentage (%)

	16–20
	35
	35

	21–25
	45
	45

	26–30
	15
	15

	31 and above
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 45% of respondents are aged 21–25, followed by 35% aged 16–20, 15% aged 26–30, and 5% aged 31 and above, indicating a predominantly young student demographic.
QUESTION 2: What is your gender?
TABLE 2 
	Responses
	Frequency
	Percentage (%)

	Male
	50
	50

	Female
	45
	45

	Prefer not to say
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 50% of respondents are male, 45% are female, and 5% prefer not to say, reflecting a balanced gender distribution among the sample.
QUESTION 3: What is your academic level at Kwara State Polytechnic?
TABLE 3 
	Responses
	Frequency
	Percentage (%)

	ND I
	30
	30

	ND II
	25
	25

	HND I
	20
	20

	HND II
	25
	25

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 30% of respondents are in ND I, 25% each in ND II and HND II, and 20% in HND I, indicating a balanced representation across academic levels.
QUESTION 4: How often do you watch Big Brother Naija?
TABLE 4 
	Responses
	Frequency
	Percentage (%)

	Every episode
	20
	20

	Frequently
	35
	35

	Occasionally
	25
	25

	Rarely
	15
	15

	Never
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 35% of respondents watch Big Brother Naija frequently, 25% occasionally, 20% watch every episode, 15% rarely, and 5% never, suggesting significant viewership among students.
QUESTION 5: Where do you primarily watch Big Brother Naija?
TABLE 5 
	Responses
	Frequency
	Percentage (%)

	Television
	25
	25

	Mobile phone
	50
	50

	Laptop
	10
	10

	Social media
	10
	10

	Other
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 50% of respondents primarily watch Big Brother Naija on mobile phones, followed by 25% on television, 10% each on laptops and social media, and 5% via other means, indicating mobile phones as the dominant viewing platform.
SECTION B: ANALYSIS OF RESPONSES
QUESTION 6: Do you believe Big Brother Naija influences your behavior or lifestyle?
TABLE 6 
	Responses
	Frequency
	Percentage (%)

	Yes
	60
	60

	No
	40
	40

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 60% of respondents believe Big Brother Naija influences their behavior or lifestyle, while 40% do not, indicating a majority perceive an impact on their lifestyle.
QUESTION 7: Do you watch Big Brother Naija primarily for entertainment?
TABLE 7 
	Responses
	Frequency
	Percentage (%)

	Yes
	80
	80

	No
	20
	20

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 80% of respondents watch Big Brother Naija primarily for entertainment, while 20% do not, suggesting entertainment as the primary motivation for viewership.
QUESTION 8: Is Big Brother Naija popular among your peers at Kwara State Polytechnic?
TABLE 8 
	Responses
	Frequency
	Percentage (%)

	Yes
	85
	85

	No
	15
	15

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 85% of respondents believe Big Brother Naija is popular among their peers, while 15% do not, indicating widespread popularity among students.
QUESTION 9: What is the main reason you watch Big Brother Naija?
TABLE 9 
	Responses
	Frequency
	Percentage (%)

	Entertainment
	50
	50

	Social trends
	20
	20

	Inspiration
	10
	10

	Peer influence
	15
	15

	Other
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 50% of respondents watch Big Brother Naija for entertainment, 20% for social trends, 15% due to peer influence, 10% for inspiration, and 5% for other reasons, reinforcing entertainment as the primary reason.
QUESTION 10: How do you usually engage with Big Brother Naija content?
TABLE 10 
	Responses
	Frequency
	Percentage (%)

	Watch episodes
	35
	35

	Follow social media updates
	30
	30

	Discuss with friends
	20
	20

	Vote for housemates
	10
	10

	Other
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 35% of respondents engage with Big Brother Naija by watching episodes, 30% follow social media updates, 20% discuss with friends, 10% vote for housemates, and 5% engage in other ways, indicating diverse engagement methods.
SECTION C: ANALYSIS OF OPINIONS
QUESTION 11: Big Brother Naija significantly influences my fashion and lifestyle choices.
TABLE 11 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	15
	15

	Agree
	35
	35

	Neutral
	30
	30

	Disagree
	15
	15

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 15% strongly agree and 35% agree, totaling 50%, that Big Brother Naija significantly influences their fashion and lifestyle choices. Thirty percent are neutral, 15% disagree, and 5% strongly disagree, indicating a balanced perception of influence.
QUESTION 12: Big Brother Naija encourages behaviors that conflict with my cultural or moral values.
TABLE 12 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20

	Agree
	30
	30

	Neutral
	25
	25

	Disagree
	20
	20

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 20% strongly agree and 30% agree, totaling 50%, that Big Brother Naija encourages behaviors conflicting with their cultural or moral values. Twenty-five percent are neutral, 20% disagree, and 5% strongly disagree, suggesting a split opinion on moral conflicts.
QUESTION 13: Big Brother Naija is highly popular among Kwara State Polytechnic students.
TABLE 13 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	30
	30

	Agree
	50
	50

	Neutral
	15
	15

	Disagree
	3
	3

	Strongly disagree
	2
	2

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 30% strongly agree and 50% agree, totaling 80%, that Big Brother Naija is highly popular among students. Fifteen percent are neutral, 3% disagree, and 2% strongly disagree, confirming its widespread popularity.
QUESTION 14: Watching Big Brother Naija inspires me to pursue my personal goals or ambitions.
TABLE 14 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	10
	10

	Agree
	25
	25

	Neutral
	35
	35

	Disagree
	25
	25

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 10% strongly agree and 25% agree, totaling 35%, that Big Brother Naija inspires them to pursue personal goals. Thirty-five percent are neutral, 25% disagree, and 5% strongly disagree, indicating limited inspirational impact.
QUESTION 15: Big Brother Naija promotes materialism among Kwara State Polytechnic students.
TABLE 15 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	25
	25

	Agree
	40
	40

	Neutral
	20
	20

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 25% strongly agree and 40% agree, totaling 65%, that Big Brother Naija promotes materialism among students. Twenty percent are neutral, 10% disagree, and 5% strongly disagree, suggesting a majority perceive materialistic influence.
QUESTION 16: I watch Big Brother Naija to stay updated with social trends and discussions.
TABLE 16 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	15
	15

	Agree
	35
	35

	Neutral
	30
	30

	Disagree
	15
	15

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 15% strongly agree and 35% agree, totaling 50%, that they watch Big Brother Naija to stay updated with social trends. Thirty percent are neutral, 15% disagree, and 5% strongly disagree, indicating a balanced motivation for trend-following.
QUESTION 17: Big Brother Naija negatively affects my academic performance or focus.
TABLE 17 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	10
	10

	Agree
	25
	25

	Neutral
	35
	35

	Disagree
	25
	25

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 10% strongly agree and 25% agree, totaling 35%, that Big Brother Naija negatively affects their academic performance. Thirty-five percent are neutral, 25% disagree, and 5% strongly disagree, suggesting a moderate academic impact.
QUESTION 18: What is the primary influence of Big Brother Naija on you as a student?
TABLE 18 
	Responses
	Frequency
	Percentage (%)

	Lifestyle changes
	30
	30

	Social behavior
	25
	25

	Academic distraction
	20
	20

	Motivation
	15
	15

	Other
	10
	10

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 30% of respondents identify lifestyle changes as the primary influence of Big Brother Naija, followed by 25% for social behavior, 20% for academic distraction, 15% for motivation, and 10% for other influences, indicating diverse impacts.
QUESTION 19: Why do you or your peers watch Big Brother Naija?
TABLE 19 
	Responses
	Frequency
	Percentage (%)

	For fun
	50
	50

	To follow trends
	25
	25

	To learn from housemates
	10
	10

	Peer pressure
	10
	10

	Other
	5
	5

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 50% of respondents watch Big Brother Naija for fun, 25% to follow trends, 10% each to learn from housemates and due to peer pressure, and 5% for other reasons, reinforcing fun as the primary reason.
QUESTION 20: How popular is Big Brother Naija among Kwara State Polytechnic students?
TABLE 20 
	Responses
	Frequency
	Percentage (%)

	Very popular
	40
	40

	Somewhat popular
	45
	45

	Neutral
	10
	10

	Somewhat unpopular
	3
	3

	Not popular at all
	2
	2

	Total
	100
	100


Source: Google Form, 2025
The table above shows that 40% find Big Brother Naija very popular and 45% somewhat popular, totaling 85%, among students. Ten percent are neutral, 3% find it somewhat unpopular, and 2% not popular at all, confirming its high popularity.
4.3. Analysis of Research Questions
Research Question 1: What is the influence of the Big Brother Naija reality television programme on tertiary Kwara State Polytechnic students?

Tables 6, 11, 12, 15, 17, and 18 assess the programme’s influence on students’ behavior, lifestyle, and academic focus.
Table 6 shows that 60% of respondents believe Big Brother Naija influences their behavior or lifestyle, while 40% do not, indicating a majority perceive an impact.
Table 11 reveals that 50% (15% strongly agree, 35% agree) believe Big Brother Naija significantly influences their fashion and lifestyle choices, with 30% neutral and 20% disagreeing, suggesting a balanced influence on lifestyle.
Table 12 indicates that 50% (20% strongly agree, 30% agree) believe the programme encourages behaviors conflicting with cultural or moral values, with 25% neutral and 25% disagreeing, highlighting moral concerns.
Table 15 shows that 65% (25% strongly agree, 40% agree) believe Big Brother Naija promotes materialism, with 20% neutral and 15% disagreeing, indicating a strong materialistic influence.
Table 17 reveals that 35% (10% strongly agree, 25% agree) believe the programme negatively affects their academic performance, with 35% neutral and 30% disagreeing, suggesting a moderate academic impact.
Table 18 indicates that 30% identify lifestyle changes as the primary influence, followed by 25% for social behavior, 20% for academic distraction, 15% for motivation, and 10% for other influences, reflecting diverse impacts.
Research Question 2: Why do Kwara State Polytechnic students watch the Big Brother Naija reality television programme?
Tables 7, 9, 16, and 19 explore the motivations behind students’ viewership of Big Brother Naija.
Table 7 shows that 80% watch Big Brother Naija primarily for entertainment, while 20% do not, suggesting entertainment as the dominant motivation.
Table 9 reveals that 50% watch for entertainment, 20% for social trends, 15% due to peer influence, 10% for inspiration, and 5% for other reasons, reinforcing entertainment as the primary reason.
Table 16 indicates that 50% (15% strongly agree, 35% agree) watch to stay updated with social trends and discussions, with 30% neutral and 20% disagreeing, highlighting trend-following as a key motive.
Table 19 shows that 50% watch for fun, 25% to follow trends, 10% each to learn from housemates and due to peer pressure, and 5% for other reasons, confirming fun and trends as major drivers.
Research Question 3: How popular is the Big Brother Naija reality television programme among Kwara State Polytechnic students and what is the extent of its viewership?
Tables 4, 8, 13, and 20 assess the programme’s popularity and viewership among students.
Table 4 shows that 35% watch Big Brother Naija frequently, 25% occasionally, 20% watch every episode, 15% rarely, and 5% never, indicating significant viewership.
Table 8 reveals that 85% believe Big Brother Naija is popular among their peers, while 15% do not, suggesting widespread popularity.
Table 13 indicates that 80% (30% strongly agree, 50% agree) believe the programme is highly popular among students, with 15% neutral and 5% disagreeing, reinforcing its appeal.
Table 20 shows that 85% (40% very popular, 45% somewhat popular) find Big Brother Naija popular among students, with 10% neutral and 5% unpopular, confirming high popularity.


4.4. Discussion of Findings
The findings demonstrate that Big Brother Naija significantly influences Kwara State Polytechnic students, with 60% acknowledging its impact on behavior or lifestyle (Table 6). The programme promotes materialism (65%, Table 15) and influences fashion and lifestyle choices (50%, Table 11), aligning with Social Learning Theory, as students model behaviors observed in housemates’ glamorous lifestyles. However, 50% note conflicts with cultural or moral values (Table 12), reflecting tensions between the programme’s content and local norms in Nigeria’s conservative context. Academic distraction is a concern for 35% (Table 17), suggesting time spent watching (50% on mobile phones, Table 5) may detract from studies, particularly among the 45% aged 21–25 (Table 1).
Students primarily watch Big Brother Naija for entertainment (80%, Table 7) and fun (50%, Table 19), per Uses and Gratifications Theory, as they seek content to fulfill recreational and social needs. Following social trends (25%, Table 19) and staying updated (50%, Table 16) are also key motives, driven by the programme’s social media engagement (30% follow updates, Table 10) and peer influence (15%, Table 9). The balanced academic level distribution (30% ND I, 25% ND II, 25% HND II, Table 3) indicates broad appeal across student groups.
The programme’s high popularity (85%, Table 20) and significant viewership (80% watch regularly or occasionally, Table 4) underscore its cultural relevance among students, amplified by mobile accessibility (50%, Table 5). However, limited inspiration for personal goals (35%, Table 14) suggests the programme’s motivational impact is minimal compared to its entertainment value. The 85% peer popularity (Table 8) reflects a social phenomenon, but concerns about materialism and moral conflicts necessitate guidance to mitigate negative influences.
In conclusion, Big Brother Naija is highly popular and widely watched among Kwara State Polytechnic students, influencing their lifestyle, social behavior, and materialism, though it raises moral and academic concerns. Balancing its entertainment value with positive guidance could enhance its impact on students.















CHAPTER FIVE

SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1. Summary
The study, “Influence of the Big Brother Naija Reality Television Programme on Students at Kwara State Polytechnic, Ilorin,” is structured into five chapters examining the programme’s impact on students’ behavior, motivations for viewership, and its popularity.
Chapter One introduces the study, highlighting Big Brother Naija’s prominence in Nigerian youth culture. It outlines the research problem, objectives, questions, significance, scope, and key terms, emphasizing the need to understand its influence on students.
Chapter Two presents the conceptual framework, defining reality television and its impacts. The study draws on Uses and Gratifications Theory (students watch for entertainment and social needs) and Social Learning Theory (students model observed behaviors) for context, as no specific framework was provided.

Chapter Three details the methodology. The population comprises students at Kwara State Polytechnic, Ilorin. A sample of 100 respondents completed a questionnaire, analyzed using descriptive statistics and presented in percentage tables.
Chapter Four analyzes data from 100 students, showing that Big Brother Naija influences behavior and lifestyle (60%, Table 6), is watched primarily for entertainment (80%, Table 7), and is highly popular (85%, Table 20). However, it promotes materialism (65%, Table 15), conflicts with moral values (50%, Table 12), and affects academic focus for 35% (Table 17).
Chapter Five summarizes the findings, draws conclusions, and offers recommendations to address the programme’s influence on students.
5.2. Conclusion
The study confirms that Big Brother Naija significantly influences Kwara State Polytechnic students, with 60% acknowledging its impact on behavior and lifestyle (Table 6) and 50% noting effects on fashion and lifestyle choices (Table 11). The programme promotes materialism (65%, Table 15) and social behavior changes (25%, Table 18), per Social Learning Theory, as students emulate housemates’ lifestyles. However, 50% perceive conflicts with cultural or moral values (Table 12), reflecting Nigeria’s conservative context, and 35% report academic distraction (Table 17), indicating potential negative effects. Students watch primarily for entertainment (80%, Table 7) and fun (50%, Table 19), aligning with Uses and Gratifications Theory, with 25% motivated by social trends (Table 19) and 15% by peer influence (Table 9). The programme’s high popularity (85%, Table 20) and significant viewership (80% watch regularly or occasionally, Table 4), driven by mobile access (50%, Table 5), underscore its cultural relevance. However, limited inspiration for personal goals (35%, Table 14) suggests it prioritizes entertainment over motivation. To mitigate negative influences like materialism and academic distraction, institutions must guide students toward critical engagement with the programme.
5.3. Recommendations
Based on the findings, the following recommendations are proposed to manage Big Brother Naija’s influence on Kwara State Polytechnic students:
1. Promote Media Literacy: Introduce workshops to teach students critical viewing skills, addressing the 50% moral conflict concern (Table 12) and 65% materialism perception (Table 15).
2. Balance Academic Priorities: Encourage time management programs to reduce the 35% academic distraction impact (Table 17), ensuring students prioritize studies.
3. Highlight Positive Role Models: Collaborate with Big Brother Naija producers to emphasize housemates with inspirational stories, boosting the 35% motivational impact (Table 14).
4. Foster Cultural Awareness: Organize campus discussions on aligning media consumption with cultural values, mitigating the 50% moral conflict concern (Table 12).
5. Leverage Peer Influence: Use student-led campaigns to promote positive aspects of Big Brother Naija, capitalizing on its 85% peer popularity (Table 8).
6. Encourage Responsible Viewing: Provide guidelines on balanced media consumption, addressing the 80% entertainment-driven viewership (Table 7).
7. Support Campus Engagement: Create forums for students to discuss Big Brother Naija content constructively, leveraging the 20% discussion engagement (Table 10).
8. Conduct Ongoing Research: Monitor the programme’s evolving impact to ensure interventions remain relevant, aligning with students’ needs.
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