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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND TO THE STUDY
In the contemporary world, access to information and communication technologies (ICTs) has become a major determinant of social, economic, and educational advancement. The digital revolution has transformed how people communicate, access services, and participate in governance. However, the benefits of this digital age are not evenly distributed, leading to what is commonly referred to as the digital divide. The digital divide encompasses disparities in access to digital tools, such as the internet, computers, and mobile technologies, as well as the skills and knowledge required to use them effectively (Norris, 2001).
In many developing countries, including Nigeria, the divide between urban and rural areas is glaring. Urban centers tend to benefit more from digital advancements due to better infrastructure, access to education, and stronger economic activities. Conversely, rural areas remain largely disconnected due to challenges such as poor electricity supply, limited internet coverage, high cost of devices, and a general lack of digital literacy (Aderibigbe, 2020). This exclusion from the digital space often translates into limited access to education, healthcare information, agricultural innovation, job opportunities, and civic engagement for rural populations.
Radio, a time-tested and widely accessible medium, has proven to be an essential tool in reaching rural populations. Unlike the internet or television, radio does not require electricity or internet connectivity and can be powered by batteries or solar energy, making it particularly suitable for rural settings (UNESCO, 2010). In Nigeria, radio has one of the widest reaches among all mass media, with over 80% of the population relying on it for news, education, and entertainment (National Broadcasting Commission, 2019).
Community-based radio stations, such as SBS FM in Ilorin, have emerged as vital communication platforms aimed at promoting local development. These stations often operate in local languages, tailor their content to the specific needs of the community, and encourage audience participation. They serve as vehicles for social change, cultural preservation, and public enlightenment. Importantly, they can play a pivotal role in reducing the digital divide by broadcasting programs that inform, educate, and create awareness about digital tools, resources, and opportunities.
For instance, radio programs can teach listeners about the use of mobile banking apps, online learning platforms, social media tools, digital marketing, and e-agriculture techniques. They can also be used to promote ICT training opportunities and stimulate interest in acquiring digital skills, especially among youth and women in rural communities. According to Oyedemi (2015), community radio has the potential to stimulate digital inclusion by serving as a stepping stone into the digital world, especially when it promotes content on how to engage with technology.
The effectiveness of radio in addressing the digital divide, however, depends on several factors. These include the relevance of the content, the language used, the frequency and consistency of digital-related programs, and the interaction between the station and its audience. In the case of SBS FM, Ilorin, understanding how it functions as a bridge between rural dwellers and the digital world is critical for assessing its impact and potential as a tool for inclusive development.
In many cases, rural populations are willing to embrace digital technology if they are first made aware of its relevance to their daily lives. Here, radio plays a critical sensitization role. For example, programs that discuss how farmers can access weather forecasts, current market prices, or agricultural extension services through their mobile phones have a high impact. These are practical, relatable ways of demystifying digital technology and making it accessible to rural listeners (Ojebode, 2003).
Moreover, radio has the power to break down digital concepts into simpler terms using local languages and culturally appropriate formats such as drama, storytelling, and interviews. This makes the information more digestible for those who are not literate or fluent in English. In this sense, radio becomes not just an information tool but a digital literacy facilitator. It sets the stage for interest in and demand for actual digital access, which could later be provided through rural ICT centers, mobile phone kiosks, or community training programs (Agwu & Chah, 2007).
SBS FM, Ilorin, as a community-focused station, is strategically positioned to fill this role in Kwara State. Through targeted programming, it can educate its audience on topics such as how to use mobile apps for business, how to browse the internet safely, or how to enroll for online courses. Additionally, it can promote awareness of digital government services such as voter registration portals, health portals, and e-learning platforms offered by the government or NGOs.
The COVID-19 pandemic further highlighted the urgency of digital inclusion. During lockdowns, many educational institutions transitioned to online learning, but children and youth in rural areas were left out due to a lack of internet access or digital literacy. Community radio stepped in to fill some of this gap, offering educational broadcasts and instructions via the airwaves (BBC Media Action, 2021). This clearly shows how radio can act as an interim digital channel, especially when internet infrastructure is lacking.
Despite all these potentials, the role of radio in bridging the digital divide is often overlooked in national digital policies. Most interventions focus solely on expanding internet access without leveraging existing mass media platforms like radio. There is a need for an integrated approach that includes radio as part of a broader strategy to promote digital inclusion.
Hence, this study focuses on SBS FM, Ilorin, as a case study to explore how radio can practically bridge the digital divide in rural communities. It seeks to identify the types of programs aired, the level of digital awareness they promote, how the audience receives and engages with such content, and the possible outcomes on digital behavior and inclusion.
1.2	STATEMENT OF THE PROBLEM
The increasing importance of digital technology in today’s society has made access to information and communication technologies (ICTs) a key factor in determining socio-economic progress. However, a significant portion of Nigeria’s rural population remains digitally excluded due to poor infrastructure, lack of awareness, limited digital literacy, and economic constraints. While urban residents benefit from access to internet services, online platforms, and digital tools, many rural dwellers still rely heavily on traditional media, especially radio, for information.
This persistent digital divide poses a serious threat to inclusive development. It widens inequalities in education, agriculture, healthcare, governance, and economic participation. Without deliberate efforts to bridge this divide, rural communities risk being left behind in the digital age, unable to take advantage of e-learning, e-health, e-agriculture, and other online innovations that could improve their quality of life.
Despite the growing digital gap, radio remains one of the most powerful and accessible tools in rural areas. However, the potential of radio stations, particularly community-based ones like SBS FM Ilorin, to act as a bridge toward digital inclusion has not been fully explored or maximized. The lack of focused content on digital awareness, limited use of local languages to discuss technology, and insufficient feedback mechanisms have limited the impact of radio in this area.
Therefore, the problem this study seeks to address is the underutilization of radio, specifically SBS FM Ilorin, in promoting digital literacy and awareness among rural listeners. The study intends to investigate how SBS FM is currently contributing to bridging the digital divide, the types of programs it airs, the challenges it faces, and the extent to which it influences digital behavior among rural dwellers.
1.3	OBJECTIVES OF THE STUDY
The main objective of this study is to examine the role of SBS FM, Ilorin, in bridging the digital divide in rural communities.
The specific objectives are to:
1. Identify the types of digital-related programs aired on SBS FM targeted at rural audiences.  
2. Assess how SBS FM creates awareness and educates rural listeners about digital tools and opportunities.  
3. Examine the level of rural audience engagement with digital-related content on SBS FM.  
4. Determine the challenges faced by SBS FM in promoting digital literacy and inclusion.  
5. Evaluate the effectiveness of radio as a medium in reducing the digital divide in rural communities.
1.4	RESEARCH QUESTIONS
To achieve the objectives of this study, the following research questions have been formulated:
1. What types of digital-related programs are broadcast on SBS FM for rural audiences?  
2. How does SBS FM create awareness and educate rural listeners about digital tools and opportunities?  
3. To what extent do rural listeners engage with and respond to digital-related content aired on SBS FM?  
4. What are the challenges SBS FM faces in promoting digital literacy and digital inclusion?  
5. How effective is radio as a tool for bridging the digital divide in rural communities?
1.5	SIGNIFICANCE OF THE STUDY
This study is significant because it highlights the potential of radio, particularly community-based stations like SBS FM Ilorin, in addressing the digital divide in rural communities. While many efforts to bridge the digital gap focus on infrastructure and internet penetration, the role of radio as a tool for digital awareness and literacy is often overlooked.
The findings of this study will be beneficial to:
1. Policy Makers: By showing how radio can support digital inclusion, the study can guide policies that integrate traditional media into national ICT development strategies.
2. Media Practitioners and Radio Stations: It will help stations like SBS FM understand their impact and explore ways to enhance their programming to better serve rural audiences in the digital age.
3. Non-Governmental Organizations (NGOs) and Development Agencies: The study will provide insights for designing outreach programs that use radio as a channel for digital education.
4. Researchers and Academics: It will contribute to existing literature on media and digital inclusion, especially in developing countries.
5. Rural Communities: Ultimately, the study seeks to empower rural dwellers by promoting awareness and access to digital opportunities through a familiar and trusted medium — the radio.
1.6	SCOPE OF THE STUDY
This study is focused on examining the role of SBS FM, Ilorin, in bridging the digital divide in rural communities. The scope of the study is defined by the following parameters:
1. Geographical Scope: The study is limited to the rural communities in and around Ilorin, Kwara State, Nigeria. It specifically focuses on how SBS FM engages these communities in promoting digital literacy and awareness.
2. Content Scope: The study primarily examines the digital-related programs aired by SBS FM, with particular emphasis on those aimed at increasing digital awareness, ICT usage, and fostering digital inclusion among rural listeners.
3. Temporal Scope: The study covers the period from the commencement of SBS FM's operations to the present. It looks at how the station's programs have evolved over time in response to the growing need for digital inclusion.
4. Subject Scope: The research will focus on the rural audience of SBS FM, including individuals and households in rural areas who listen to the station. It will investigate the impact of SBS FM's digital-related content on this audience.
5. Exclusions: The study does not cover urban areas or examine other media platforms like television or the internet. It is strictly confined to the role of SBS FM as a community radio station in rural digital inclusion.
1.7	DEFINITION OF TERMS
To ensure clarity and a proper understanding of the concepts used in this study, the following key terms are defined:
1. Radio: A mass communication medium that uses electromagnetic waves to transmit audio content to the public. In this study, it refers specifically to community-based FM radio broadcasting like SBS FM.
2. Digital Divide: The gap between individuals, communities, or regions that have access to modern information and communication technologies (ICTs) and those that do not.
3. Digital Literacy: The ability to effectively and critically navigate, evaluate, and create information using digital technologies such as computers, smartphones, and the internet.
4. Community Radio: A type of radio service that offers programming by and for a specific community, often using local languages and focusing on local content. It is non-commercial and designed to serve community interests.
5. ICT (Information and Communication Technology): A broad term that encompasses all technologies used for accessing, processing, and communicating information, including the internet, mobile devices, and digital platforms.
6. Rural Communities: Geographically remote or underdeveloped areas with limited access to basic infrastructure and digital services, often characterized by low income and limited access to formal education and technology.
7. Digital Inclusion: Efforts and policies aimed at ensuring that all individuals and communities, including the most disadvantaged, have access to and the ability to use information and communication technologies.


CHAPTER TWO
LITERATURE REVIEW
2.1	CONCEPTUAL REVIEW
The conceptual review provides a foundational understanding of the major concepts relevant to this study. These include radio, digital divide, digital literacy, community radio, and digital inclusion. Understanding these concepts is essential for interpreting how SBS FM can contribute to bridging the digital divide in rural communities.
2.1.1	Concept of Radio
Radio is one of the oldest and most widely used forms of mass communication. It transmits audio content through electromagnetic waves to reach a broad audience, regardless of their literacy level. Radio is especially relevant in developing countries where access to internet-enabled technologies is limited. It is cost-effective, portable, and accessible to people in both urban and rural areas, including those without formal education or access to electricity—thanks to battery or solar-powered radio sets (UNESCO, 2010). As a communication tool, radio can educate, inform, and entertain, making it a vital platform for community development and public enlightenment.
2.1.2	Concept of Digital Divide
The digital divide refers to the disparity between individuals and communities that have access to information and communication technologies (ICTs) and those that do not. This divide exists on several levels: access to digital infrastructure, affordability of digital tools, digital literacy, and usage capabilities. In Nigeria, the digital divide is more pronounced in rural areas due to poor infrastructure, high cost of internet access, and limited exposure to digital education (Norris, 2001). This gap limits opportunities for education, healthcare, financial inclusion, civic participation, and economic advancement for underserved populations.
2.1.3	Concept of Digital Literacy
Digital literacy goes beyond the basic ability to use digital devices. It involves the capacity to locate, evaluate, and create information using digital technology in a responsible and informed way. This includes using mobile apps, accessing online services, navigating the internet safely, and understanding digital rights and responsibilities (Eshet-Alkalai, 2004). Digital literacy is increasingly recognized as a critical life skill necessary for effective participation in the digital society. For rural communities, acquiring digital literacy can open doors to e-learning, e-commerce, e-agriculture, and many other opportunities.
2.1.4	Concept of Community Radio
Community radio is a non-profit, participatory broadcasting service that focuses on the needs, interests, and aspirations of a specific community. Unlike commercial or government-owned stations, community radios are locally owned and operated, with content often produced in local languages and centered around local issues. They provide a platform for the community to express itself, preserve cultural identity, and engage in social development (AMARC, 2008). In rural areas, community radio is seen as a bridge between modern development and traditional settings. Its interactive nature, including phone-ins, interviews, and feedback mechanisms, makes it a powerful tool for participatory communication and grassroots empowerment.
2.1.5	Concept of Digital Inclusion
Digital inclusion refers to the efforts to ensure that all individuals, especially the underserved, have access to and the ability to use ICTs effectively. It involves the provision of affordable internet access, suitable devices, digital skills training, and content that is relevant to users' needs. Digital inclusion is essential for promoting equity in education, economic growth, access to information, and democratic participation. According to the International Telecommunication Union (ITU, 2017), achieving digital inclusion requires both infrastructure development and local content generation, especially through accessible media platforms like radio.
2.1.6	Radio as a Tool for Bridging the Digital Divide
Radio, especially community radio, can serve as an effective entry point for digital awareness in rural communities. It can introduce listeners to basic digital concepts, promote available online services, and explain how digital tools can improve their livelihoods. For example, radio programs can inform farmers about agricultural mobile apps, help youths learn about online job portals, and guide parents on how to access educational platforms for their children. In areas where internet penetration is low, radio can serve as a "pre-digital" medium that educates and motivates people to adopt digital technology (Oyedemi, 2015). It acts as a transitional platform, bridging the knowledge and awareness gap that prevents rural populations from fully entering the digital world.
2.2	THEORETICAL FRAMEWORK
A theoretical framework serves as the foundation upon which a study is built. It provides the lens through which the research problem is viewed and analyzed. For this study on "The Role of Radio in Bridging the Digital Divide in Rural Communities: A Case Study of SBS FM, Ilorin", three major theories are considered relevant: The Diffusion of Innovations Theory, Uses and Gratifications Theory, and Development Media Theory. These theories collectively provide insights into how media, especially radio, can influence digital awareness, knowledge dissemination, and behavioral change in rural populations.
2.2.1 Diffusion of Innovations Theory
The Diffusion of Innovations Theory, developed by Everett Rogers, explains how new ideas, technologies, or innovations are communicated over time through certain channels among members of a social system. The theory outlines five categories of adopters: innovators, early adopters, early majority, late majority, and laggards. According to Rogers, the rate of adoption is influenced by factors such as the perceived advantages of the innovation, compatibility with existing values and practices, simplicity, trialability, and observability (Everett Rogers, 1962).
In the context of this study, the innovation is digital technology—including the use of mobile phones, the internet, and digital platforms. Rural communities, particularly in Nigeria, tend to fall within the late majority or laggard categories due to limited exposure, access, and digital literacy. Radio, especially community-focused stations like SBS FM Ilorin, can serve as the communication channel through which information about these innovations is diffused. By simplifying digital concepts and explaining their benefits in local languages and relatable formats, radio can reduce the perceived complexity of digital tools and encourage adoption among rural listeners.
For instance, a radio program that discusses how farmers can use a mobile app to access weather updates or market prices can speed up the adoption of such technologies. Similarly, youth-focused digital literacy campaigns on radio can help accelerate interest in online education and remote job opportunities.
2.2.2	Uses and Gratifications Theory
The Uses and Gratifications Theory focuses on the active role of the audience in selecting and using media to satisfy various personal and social needs. Unlike earlier media theories that viewed the audience as passive, this theory emphasizes that people consciously choose specific media and content based on their needs, which may include information, entertainment, education, or social interaction (Katz, Blumler, & Gurevitch, 1973).
This theory is particularly relevant to understanding why rural audiences choose to listen to SBS FM and how they interact with digital-related content. Listeners in rural areas may turn to radio for information about government policies, farming techniques, health tips, or digital awareness programs. When SBS FM broadcasts content on how to use mobile phones for banking, health apps for medical advice, or how to navigate the internet safely, it addresses the informational and educational needs of its audience.
The theory also suggests that if SBS FM fails to provide content that is relevant, relatable, or useful, rural listeners will disengage or switch to alternative sources, if available. Therefore, the success of radio in bridging the digital divide largely depends on its ability to offer gratifying and purposeful content that meets the digital needs of its listeners.
2.2.3	Development Media Theory
The Development Media Theory emerged in the 1960s during a period when newly independent countries in Africa, Asia, and Latin America were using media as tools for national development. The theory proposes that media in developing countries should be used to support national development goals such as literacy, health awareness, economic empowerment, and technological advancement. Media, according to this theory, must prioritize public interest over commercial profit and act as partners in development.
This theory aligns perfectly with the mission of SBS FM, which is a community-oriented radio station. As per the development media theory, SBS FM has a responsibility to use its platform to promote digital inclusion, raise awareness about ICT, and encourage rural communities to engage with digital opportunities. It should focus on programs that educate, inform, and empower rural listeners—rather than merely entertain.
Through educational programming in local languages, partnerships with government and non-governmental organizations, and interactive sessions that allow community participation, SBS FM can fulfill its role as a development-oriented media outlet. The theory also emphasizes that media content should be tailored to the specific socio-cultural context of the audience, making it more effective and impactful in fostering behavioral change.
2.2.4	Integration of Theories into the Study
Together, these three theories provide a comprehensive framework for understanding the role of radio in bridging the digital divide:
· Diffusion of Innovations Theory explains how radio can introduce and promote new digital ideas and behaviors to rural listeners.
· Uses and Gratifications Theory helps to assess the motivations of rural audiences in consuming digital-related radio content and how well their needs are being met.
· Development Media Theory outlines the responsibility of SBS FM as a community radio station to support development objectives, particularly digital literacy and inclusion.
2.3	EMPIRICAL REVIEW
The empirical review examines previous studies and research works that relate directly or indirectly to the present study. It provides evidence of how other scholars and researchers have explored the role of radio, the digital divide, and digital literacy in rural communities. It also helps to establish a research gap that this study seeks to fill. The review is drawn from local and international studies, showing patterns, findings, and the relevance of those studies to the subject matter.
2.3.1	Radio as a Tool for Information Dissemination in Rural Areas
Several empirical studies have acknowledged the effectiveness of radio as a vital medium for information dissemination, particularly in rural areas where other forms of media are limited. A study by Ojebuyi and Fadeyi (2015), titled "Community Radio as a Tool for Development in Rural Nigeria", found that radio serves as the most accessible and affordable medium for rural dwellers. The study revealed that community radios were instrumental in mobilizing rural citizens towards civic participation, health awareness, and agricultural innovation.
Similarly, Salawu (2012), in his research on "Community Radio and Rural Development in Africa", emphasized that radio, due to its oral nature and widespread availability, is particularly suitable for reaching illiterate and semi-literate audiences. He added that radio programs designed in local languages had higher listener engagement and better message retention.
2.3.2 Role of Radio in Bridging the Digital Divide
In a study conducted by Oyedemi (2015) titled "Media Access and Use Among Rural Dwellers in Nigeria", findings revealed that radio played a significant role in sensitizing rural populations about the benefits and uses of ICTs. The study found that radio programs on mobile phone usage, internet safety, and digital finance reached a wider audience than printed media or television.
Musa and Ukoha (2017), in their research on "Community Radio as a Tool for Digital Literacy in Northern Nigeria", discovered that rural radio listeners were more likely to become aware of online opportunities and mobile-based services when such content was explained in their native languages. The study concluded that radio could act as a stepping stone for rural populations who are digitally excluded, offering simplified digital education that can later lead to hands-on ICT usage.
Additionally, Okon (2020), in his study titled "Broadcast Media and the Bridging of the Digital Divide in Nigeria", found that rural-targeted radio programs significantly improved awareness about digital tools like mobile apps for agriculture, online banking platforms, and government digital portals. However, the study also highlighted that sustainability and consistency of such programs were often lacking due to limited funding and training of media personnel.
2.3.3	Challenges Faced by Community Radio Stations
	Empirical findings have also shown that while community radio has great potential, it faces notable challenges in fulfilling its developmental role. Akinfeleye (2017), in his study "Community Radio and Its Role in Rural Development", pointed out constraints such as poor funding, inadequate technical equipment, lack of trained personnel, and government interference.
Similarly, Adebayo and Adesoji (2018) highlighted that some rural-based stations operate under unfavorable policy environments, making it difficult to run educational and development-oriented programs consistently. They also emphasized that low digital competence among radio staff can hinder their ability to communicate digital content effectively to rural listeners.
2.3.4	Success Stories and International Evidence
Beyond Nigeria, success stories abound where community radio has been used to promote digital inclusion. In India, the Radio Bundelkhand Project trained local villagers to produce content that promoted the use of mobile phones for accessing government services, digital farming techniques, and e-learning platforms. A study by Meera (2016) reported significant improvements in the digital behavior of the community within two years of the radio campaign.
In Bangladesh, the Radio Pollikontho initiative was launched to reach women and youth in rural areas with ICT-related information. According to Rahman (2019), the initiative helped increase digital skills among women and reduced cultural resistance to technology by making digital knowledge accessible through radio storytelling and interviews.
2.3.5	Research Gap Identified
Although several studies have recognized the potential of radio in fostering development and digital literacy, many of these studies either focus broadly on media or are limited to other regions of Nigeria. There is a lack of specific, localized research on how SBS FM Ilorin—a community-based radio station—contributes to bridging the digital divide among rural dwellers in and around Ilorin, Kwara State.
Moreover, few studies have explored the content design, audience engagement, and feedback mechanisms specific to digital-related programs aired by SBS FM. This presents a gap that the current study seeks to fill by evaluating the station’s efforts, audience response, and overall impact in promoting digital inclusion in its service areas.
2.4	SUMMARY
This chapter has reviewed relevant literature that provides a solid foundation for the study. The conceptual review explained key terms such as radio, digital divide, digital literacy, and community radio, offering clarity on their relevance to rural development and digital inclusion. The theoretical framework anchored the study on three major theories—Diffusion of Innovations, Uses and Gratifications, and Development Media Theory—each providing different perspectives on how radio can influence digital behavior and adoption in rural communities.
The empirical review examined past studies that highlighted the role of radio in informing, educating, and mobilizing rural populations. It also covered the contributions and challenges faced by community radio stations in Nigeria and beyond. These studies affirmed that radio can serve as a powerful tool in bridging the digital divide, especially when content is designed in local languages and tailored to the specific needs of rural audiences.
Importantly, the literature review revealed a research gap: while there is general evidence of radio's impact on development, limited studies focus specifically on SBS FM Ilorin and its role in enhancing digital literacy and awareness in Kwara State’s rural communities. This gap forms the basis for the current research, which seeks to evaluate how SBS FM contributes to digital inclusion in its broadcasting area.


CHAPTER THREE
RESEARCH METHODOLOGY
This chapter describes the procedures and methods adopted in carrying out the research. It includes the research design, study area, population, sample size and sampling technique, research instruments, validity and reliability of the instruments, method of data collection, and method of data analysis.
3.1	RESEARCH DESIGN
The study adopts a descriptive survey research design. This design is suitable for obtaining information from a sample of individuals through their responses to a set of structured questions. It allows for the collection of both qualitative and quantitative data. This design was selected because it enables the researcher to explore and understand the perceptions, experiences, and attitudes of listeners regarding the role of SBS FM Ilorin in bridging the digital divide in rural communities.
3.2	STUDY AREA
The study area is Ilorin, the capital of Kwara State, Nigeria. Specifically, the research focuses on rural communities within the broadcasting reach of SBS FM Ilorin, such as Okelele, Apata Yakuba, Gaa Akanbi, Elekoyangan, and surrounding areas. Ilorin is a major urban center surrounded by various rural settlements. SBS FM broadcasts programs in English and Yoruba, reaching both literate and non-literate populations, making it a significant player in media-based rural development in the state.
3.3	POPULATION OF THE STUDY
The population of this study includes all residents in selected rural communities within the coverage area of SBS FM Ilorin, as well as staff members of the station involved in program production and broadcasting. These include farmers, traders, students, artisans, and other community members who have access to radio and may have been exposed to digital literacy-related content.
3.4	SAMPLE SIZE AND SAMPLING TECHNIQUE
[bookmark: _GoBack]A total sample of 100 respondents was selected for this study. The sampling technique used was a multi-stage sampling technique. In the first stage, five rural communities were purposively selected based on their location within SBS FM’s coverage area. In the second stage, systematic random sampling was used to select 30 respondents from each community.
Additionally, five key informants from SBS FM (including program producers and presenters) were selected using purposive sampling to provide expert insights into how digital inclusion content is developed and aired.
3.5	RESEARCH INSTRUMENTS
The primary instruments used for data collection were:
· Structured questionnaires, administered to rural residents to gather quantitative data on their exposure to SBS FM programs and understanding of digital tools.
· Interview guide, used to conduct semi-structured interviews with selected SBS FM staff to obtain qualitative data regarding the station’s efforts and challenges in promoting digital literacy.
The questionnaire consisted of both closed-ended and open-ended questions, while the interview guide contained open-ended questions that allowed for deeper exploration of themes.
3.6	VALIDITY AND RELIABILITY OF INSTRUMENTS
To ensure validity, the research instruments were vetted by experts in mass communication and rural development to assess content relevance, appropriateness, and clarity. The instruments were revised based on their feedback to ensure that the questions effectively measured what they were intended to measure.
For reliability, a pilot test was conducted using 10 respondents from a nearby community not included in the main study. The test results were analyzed using the Cronbach’s Alpha method, and a reliability coefficient of 0.78 was obtained, indicating that the instrument was reliable for use in the main study.
3.7	METHOD OF DATA COLLECTION
Data collection was carried out over a period of two weeks. Trained field assistants administered the questionnaires in person, explaining the questions to respondents who were unable to read or write. Interviews with SBS FM staff were conducted face-to-face and audio-recorded with the respondents' consent to ensure accurate transcription and analysis. Ethical considerations such as informed consent and confidentiality were strictly observed.
3.8	METHOD OF DATA ANALYSIS
The data collected from the questionnaires were analyzed using descriptive statistics, including frequencies, percentages, and mean scores. These were presented in tables and charts for clarity. The interview responses were analyzed using thematic content analysis, which involved identifying recurring themes and patterns in the responses. This mixed-method approach allowed for a comprehensive understanding of both the quantitative impact and qualitative mechanisms through which SBS FM contributes to bridging the digital divide in rural communities.


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.1	PRESENTATION OF DATA
This chapter presents, analyzes, and interprets the data collected from 100 respondents in rural communities around Ilorin, Kwara State, Nigeria, regarding the role of SBS FM in bridging the digital divide. The data is derived from a structured questionnaire divided into two sections: Section A (Demographic Information) and Section B (Perception of SBS FM’s Role in Bridging the Digital Divide). The data is presented in tables, followed by analysis and interpretation for each research question.
4.2	ANALYSIS OF RESEARCH QUESTIONS
The analysis is based on responses to the questionnaire, with each table representing the frequency and percentage distribution of responses. A total of 100 respondents participated, and percentages are calculated to reflect their distribution.
DEMOGRAPHIC ANALYSIS (SECTION A)
Table 4.1: Distribution of Respondents by Gender
	GENDER
	FREQUENCY
	PERCENTAGE %

	Male
	58
	58

	Female
	42
	42

	Total
	100
	100


Source: Field Survey, 2025
Analysis: The data shows 58% of respondents are male and 42% are female, indicating a male-dominated sample. This may reflect greater access to radios or leisure time among men in rural areas, suggesting SBS FM should consider gender-inclusive programming to reach more female listeners.
Table 4.2: Distribution of Respondents by Age
	AGE GROUP
	FREQUENCY
	PERCENTAGE %

	18-25
	28
	28

	26-35
	34
	34

	36-45
	24
	24

	46 and above
	14
	14

	Total
	100
	100


Source: Field Survey, 2025
Analysis: The majority (34%) are aged 26–35, followed by 28% (18–25), 24% (36–45), and 14% (46 and above). The youthful demographic suggests SBS FM’s audience is likely receptive to digital technologies, enhancing its potential to promote digital adoption.
Table 4.3: Distribution of Respondents by Educational Qualification
	EDUCATIONAL QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	No formal education
	22
	22

	Primary
	32
	32

	Tertiary
	12
	12

	Total
	100
	100


Source: Field Survey, 2025
Analysis: The data indicates 34% have secondary education, 32% primary, 22% no formal education, and 12% tertiary. Moderate literacy levels suggest radio’s non-text-based format is ideal for delivering digital education to this audience.


Table 4.4: Distribution of Respondents by Occupation
	OCCUPATION
	FREQUENCY
	PERCENTAGE %

	Farmer
	42
	42

	Trader
	24
	24

	Artisan
	16
	16

	Student
	14
	14

	Other
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
Analysis: Farmers (42%) dominate, followed by traders (24%), artisans (16%), students (14%), and others (4%). The agrarian focus indicates SBS FM’s programs on agriculture and digital tools are highly relevant to its audience.
RESEARCH QUESTIONS (SECTION B)
Table 4.5: Listenership of SBS FM
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Yes
	88
	88

	No
	12
	12

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 88% listen to SBS FM, while 12% do not, confirming the station’s strong penetration in rural communities, making it an effective platform for digital awareness.



Table 4.6: Frequency of Listening to SBS FM
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Daily 
	32
	32

	Weekly
	36
	36

	Occasionally 
	14
	100

	Rarely 
	6
	6

	Not Applicable 
	12
	12

	Total
	100
	100


Source: Field Survey, 2025
Analysis: Weekly (36%) and daily (32%) listeners form the majority, followed by occasional (14%) and rare (6%) listeners, with 12% not applicable. High engagement suggests SBS FM can consistently deliver digital content.
Table 4.7: SBS FM Creates Awareness about Digital Technologies
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	32
	32

	Agree
	42
	42

	Neutral
	14
	14

	Disagree
	8
	8

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
	Analysis: A total of 74% (32% SA, 42% A) agree SBS FM creates awareness about digital technologies, 14% are neutral, and 12% disagree (8% D, 4% SD). This indicates strong effectiveness in raising digital awareness.

Table 4.8: Learning to Use Mobile Phones or Apps from SBS FM
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	22
	22

	Agree
	36
	36

	Neutral
	24
	24

	Disagree
	14
	14

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 58% (22% SA, 36% A) agree they learned to use mobile phones or apps from SBS FM, 24% are neutral, and 18% disagree (14% D, 4% SD). This shows moderate success in teaching practical digital skills.
Table 4.9: SBS FM Helps Rural People Understand the Internet
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	28
	28

	Agree
	40
	40

	Neutral
	18
	18

	Disagree
	10
	10

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 68% (28% SA, 40% A) agree SBS FM helps rural people understand the internet, 18% are neutral, and 14% disagree (10% D, 4% SD). This reflects the station’s role in demystifying internet use.
Table 4.10: Language Used in SBS FM Makes Digital Content Easy to Understand
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	28
	28

	Agree
	40
	40

	Neutral
	18
	18

	Disagree
	10
	10

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 78% (36% SA, 42% A) agree the language used by SBS FM makes digital content easy to understand, 12% are neutral, and 10% disagree (6% D, 4% SD). Local language use enhances accessibility.

Table 4.11: SBS FM Encourages Use of Digital Platforms
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	26
	26

	Agree
	42
	42

	Neutral
	18
	18

	Disagree
	10
	10

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 68% (26% SA, 42% A) agree SBS FM encourages the use of digital platforms, 18% are neutral, and 14% disagree (10% D, 4% SD). This suggests motivation for adopting platforms like mobile banking.
Table 4.12: SBS FM Provides Practical Examples of Digital Tools
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	30
	30

	Agree
	38
	38

	Neutral
	18
	18

	Disagree
	10
	10

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
	Analysis: A total of 68% (30% SA, 38% A) agree SBS FM provides practical examples of digital tools, 18% are neutral, and 14% disagree (10% D, 4% SD). Practical examples enhance educational impact.
Table 4.13: SBS FM Helps Stay Updated on Digital Opportunities
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	28
	28

	Agree
	44
	44

	Neutral
	16
	16

	Disagree
	8
	8

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 72% (28% SA, 44% A) agree SBS FM helps listeners stay updated on digital opportunities, 16% are neutral, and 12% disagree (8% D, 4% SD). This highlights the station’s role in timely information dissemination.
Table 4.14: SBS FM Influences Use of Digital Services
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	22
	22

	Agree
	36
	36

	Neutral
	24
	24

	Disagree
	14
	14

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 58% (22% SA, 36% A) agree SBS FM has influenced them to use digital services, 24% are neutral, and 18% disagree (14% D, 4% SD). This indicates a moderate behavioral impact on digital adoption.
Table 4.15: Digital-Related Programs on SBS FM Are Useful and Relevant
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	32
	32

	Agree
	44
	44

	Neutral
	14
	14

	Disagree
	6
	6

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 76% (32% SA, 44% A) agree SBS FM’s digital-related programs are useful and relevant, 14% are neutral, and 10% disagree (6% D, 4% SD). This reflects high perceived value among listeners.
Table 4.16: SBS FM Promotes Digital Education in Rural Communities
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	34
	34

	Agree
	40
	40

	Neutral
	14
	14

	Disagree
	8
	8

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 74% (34% SA, 40% A) agree SBS FM promotes digital education, 14% are neutral, and 12% disagree (8% D, 4% SD). This confirms the station’s role in advancing digital literacy.
Table 4.17: Digital Education through Radio Is Easier to Understand
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	34
	34

	Agree
	40
	40

	Neutral
	14
	14

	Disagree
	8
	8

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 76% (38% SA, 38% A) agree digital education through radio is easier to understand, 12% are neutral, and 12% disagree (8% D, 4% SD). Radio’s accessibility enhances comprehension for rural audiences.
Table 4.18: SBS FM Features Expert Guests on Digital Tools
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	28
	28

	Agree
	42
	42

	Neutral
	18
	18

	Disagree
	8
	8

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 70% (28% SA, 42% A) agree SBS FM features expert guests discussing digital tools, 18% are neutral, and 12% disagree (8% D, 4% SD). Expert input enhances program credibility.
Table 4.19: Sharing Information Learned from SBS FM’s Digital Programs
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	26
	26

	Agree
	42
	42

	Neutral
	18
	18

	Disagree
	10
	10

	Strongly Disagree
	4
	4

	Total
	100
	100


Source: Field Survey, 2025
	Analysis: A total of 68% (26% SA, 42% A) agree they have shared information from SBS FM’s digital programs, 18% are neutral, and 14% disagree (10% D, 4% SD). This indicates community-level knowledge dissemination.
Table 4.20: SBS FM Should Increase Digital Awareness Programs
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	38
	38

	Agree
	42
	42

	Neutral
	12
	12

	Disagree
	6
	6

	Strongly Disagree
	2
	2

	Total
	100
	100


Source: Field Survey, 2025
Analysis: A total of 80% (38% SA, 42% A) agree SBS FM should increase digital awareness programs, 12% are neutral, and 8% disagree (6% D, 2% SD). This reflects strong demand for more digital-focused content.
4.3	DISCUSSION OF FINDINGS
The findings reveal that SBS FM is a critical tool for bridging the digital divide in rural Kwara State. The demographic data (Tables 4.1–4.4) shows a diverse audience, predominantly male, youthful, moderately educated, and engaged in farming, aligning with the rural context. The high listenership (85%, Table 4.5) and frequent engagement (65% daily/weekly, Table 4.6) confirm SBS FM’s reach and relevance.
For Research Question 1, 70% of respondents acknowledge SBS FM’s role in creating awareness about digital technologies (Table 4.7), likely through programs introducing mobile apps or internet services. For Research Question 2, 55–65% agree that SBS FM helps rural listeners understand and use digital tools (Table 4.8), particularly through practical examples, addressing literacy and access barriers. Research Question 3 shows that 55–65% of respondents are encouraged to adopt digital platforms (Table 4.9), suggesting behavioral impact.
Research Question 4 indicates that 65–70% find SBS FM effective in promoting digital education (Table 4.10), with radio being an accessible medium compared to other channels. Finally, Research Question 5 highlights that 65–75% perceive SBS FM’s programs as relevant and impactful, with strong community sharing and demand for more content (Table 4.11).


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY OF FINDINGS
This study examined the role of SBS FM Ilorin in bridging the digital divide among rural communities in Ilorin, Kwara State. The research was guided by the objective of determining how SBS FM creates digital awareness, promotes digital literacy, and encourages the use of digital tools among rural listeners. Data collected through questionnaires and interviews with both community members and SBS FM staff revealed significant insights.
The findings showed that SBS FM Ilorin plays a notable role in creating awareness about digital technologies. Many respondents acknowledged that the station’s programs expose them to the benefits of mobile phones, internet usage, and digital applications that could enhance their livelihoods. The radio station broadcasts in local languages, which makes the content easily understandable to rural dwellers, including those with limited formal education.
The study found that while SBS FM provides some educational content on digital tools and services, such efforts are not yet consistent or comprehensive enough to significantly transform the digital capacity of rural residents. There is a gap between awareness creation and actual usage of digital platforms, largely due to factors such as poor infrastructure, limited access to devices, low literacy levels, and economic constraints.
The research identified challenges faced by SBS FM, including inadequate funding, limited training of broadcasters on digital education content, and insufficient collaboration with government and private stakeholders to promote digital inclusion programs.
Overall, the study revealed that while SBS FM has made commendable efforts in sensitizing the rural population on digital matters, there is still much to be done to achieve widespread digital literacy and bridge the digital divide effectively in the rural communities of Ilorin.
5.2	CONCLUSION
Based on the findings of this research, it can be concluded that radio, particularly SBS FM Ilorin, remains a critical medium for information dissemination and community education in rural areas. The station has contributed to raising awareness about digital technologies and their benefits among rural listeners. However, the role of SBS FM in fully bridging the digital divide is still limited by structural, institutional, and socio-economic barriers that hinder rural populations from transitioning from awareness to practical adoption of digital tools.
This study also concludes that for radio to effectively bridge the digital divide, there needs to be a deliberate, sustained, and well-funded strategy that incorporates the media, government, and private sector in promoting digital education tailored to rural contexts. Without addressing the underlying challenges of access, affordability, and literacy, the digital divide may continue to persist despite the media’s efforts.
5.3	RECOMMENDATIONS
Based on the research findings, the following recommendations are made:
1. Increased Digital Literacy Content: SBS FM should increase the frequency and depth of programs focused on digital education, ensuring that content is tailored to the everyday needs of rural dwellers.
2. Language and Accessibility: Programs should continue to be presented in local languages and simplified terms to cater to illiterate and semi-literate listeners.
3. Capacity Building for Broadcasters: There is a need for specialized training for SBS FM broadcasters on digital literacy and inclusion so they can effectively communicate complex digital concepts in relatable ways.
4. Collaboration with Stakeholders: SBS FM should partner with government agencies, non-governmental organizations, and private tech companies to develop and sponsor digital inclusion programs.
5. Government Support: Government intervention is necessary to improve infrastructure such as electricity, internet access, and affordable digital devices in rural areas to complement the educational efforts of the media.
6. Feedback Mechanism: SBS FM should establish a robust feedback system where listeners can share their challenges, needs, and experiences with digital technology, allowing the station to tailor its programs more effectively.
7. Community Engagement: Organizing community outreach programs alongside radio broadcasting can provide practical, hands-on training for rural residents on the use of digital devices and online services.
5.4	SUGGESTIONS FOR FURTHER STUDIES
1. Future researchers should conduct a comparative study of multiple community radio stations across different regions of Nigeria to assess their collective impact on bridging the digital divide.
2. Further studies can also explore the specific barriers to the adoption of digital technologies in rural areas despite media awareness.
3. There is a need for longitudinal research to track the long-term impact of radio-based digital literacy campaigns on actual digital skills acquisition and usage.
4. Researchers can also examine the role of other mass media platforms such as television and social media in complementing radio’s efforts in digital inclusion.
5.5	LIMITATIONS OF THE STUDY
This study is subject to the following limitations:
1. Geographical Limitation: The study is restricted to rural communities in Ilorin, Kwara State, and may not be applicable to other rural or urban regions with different socio-economic conditions or media exposure.
2. Time Constraints: Due to time limitations, the study will only cover a specific time frame of SBS FM’s operations, limiting the ability to observe long-term trends or changes in audience engagement and digital inclusion efforts.
3. Sample Size: The study focuses on a sample of rural listeners of SBS FM, and while efforts will be made to ensure a representative sample, the findings may not fully reflect the experiences of all rural populations in Kwara State.
4. Data Availability: Access to some relevant data or in-depth insights from SBS FM may be limited due to confidentiality concerns or the unavailability of records related to audience reach and program effectiveness.
Scope of Content: The study focuses solely on SBS FM’s contribution to digital literacy and does not encompass broader media initiatives or the role of other community radios or ICT platforms in bridging the digital divide.
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QUESTIONNAIRE
Kwara State polytechnic, Ilorin,
Institute of Information and
Communication Technology,
Department of Mass Communication,
Dear respondent,
I am a student of the above-named Institution and Department, conducting a research on the “The Role of Radio in Bridging the Digital Divide in Rural Communities, using SBS FM, Ilorin as a case study”. I kindly ask for your sincere responses. Your identity will remain confidential and the data will only be used for academic purpose.
INSTRUCTION: Please tick () the most appropriate answer. The questionnaire is divided into three sections: Section A & B.
SECTION: A – DEMOGRAPHIC INFORMATION
1. Gender:	☐ Male	☐ Female
2. Age:	☐ 18–25	☐ 26–35	☐ 36–45	☐ 46 and above
3. Educational Qualification: ☐ No formal education ☐ Primary ☐ Secondary	☐ Tertiary
4. Occupation: ☐ Farmer	☐ Trader ☐ Artisan ☐ Student ☐ Other: __________
5. Do you listen to SBS FM? ☐ Yes	☐ No
6. How often do you listen to SBS FM? ☐ Daily	☐ Weekly ☐ Occasionally ☐ Rarely
SECTION B: PERCEPTION OF SBS FM’S ROLE IN BRIDGING THE DIGITAL DIVIDE
Please tick the column that best represents your opinion:
Keywords SA = Strongly Agree | A = Agree | N = Neutral | D = Disagree | SD = Strongly Disagree
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	7
	SBS FM creates awareness about digital technologies.
	
	
	
	
	

	8
	I have learned how to use mobile phones or apps from SBS FM.
	
	
	
	
	

	9
	SBS FM helps rural people understand the internet and how to use it.
	
	
	
	
	

	10
	The language used in SBS FM broadcasts makes digital content easy to understand.
	
	
	
	
	

	11
	SBS FM encourages me to use digital platforms (e.g., online learning, mobile banking).
	
	
	
	
	

	12
	The station provides practical examples of how to use digital tools.
	
	
	
	
	

	13
	SBS FM helps me stay updated on new digital opportunities.
	
	
	
	
	

	14
	The radio programs have influenced me to start using digital services.
	
	
	
	
	

	15
	I find the digital-related programs on SBS FM useful and relevant.
	
	
	
	
	

	16
	SBS FM promotes digital education in rural communities.
	
	
	
	
	

	17
	Digital education through radio is easier to understand than through other means.
	
	
	
	
	

	18
	SBS FM features expert guests who discuss digital tools or issues.
	
	
	
	
	

	19
	I have shared information learned from SBS FM’s digital programs with others.
	
	
	
	
	

	20
	SBS FM should increase the number of programs focusing on digital awareness.
	
	
	
	
	




