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[bookmark: _Toc203374517]ABSTRACT
This study investigates the influence of social media on drug abuse among celebrities and its subsequent effect on Nigerian youths. With the increasing visibility and influence of celebrities on social media platforms, their lifestyles—both positive and negative—are often emulated by young followers. The study focuses on how the portrayal of drug use by celebrities on platforms such as Instagram, TikTok, and Twitter impacts the attitudes and behaviors of Nigerian youths toward substance abuse. Using a survey research design, data were collected from 200 youths across tertiary institutions in Lagos and Kwara States through structured questionnaires. The findings reveal a strong correlation between celebrity behavior on social media and the rising trend of drug experimentation and abuse among youths. Respondents indicated that constant exposure to celebrity posts glamorizing drug use influences their perception, making such behaviors seem acceptable or trendy. The study concludes that social media serves as a powerful channel through which celebrity culture affects youth behavior, often leading to increased drug abuse and associated social problems. It recommends stricter content regulation, increased media literacy education, and advocacy for responsible use of influence by celebrities. The research underscores the urgent need for coordinated efforts between media regulators, educators, and influencers to mitigate the harmful effects of social media on youth behavior in Nigeria.
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[bookmark: _Toc203374518]CHAPTER ONE
[bookmark: _Toc203374519]INTRODUCTION
[bookmark: _Toc203374520]1.1	Background of the Study
The rapid rise of social media has transformed how information is disseminated and consumed, particularly among youths who are highly influenced by digital trends and celebrity culture. Platforms such as Instagram, Twitter, TikTok, and Facebook have provided celebrities with unprecedented access to their followers, creating a space where their behaviors—both positive and negative—are widely visible. Unfortunately, one emerging concern is the glorification or normalization of drug use among some celebrities, which can have a profound impact on impressionable youth. (Adedoyin et al., 2022).
Social media has become a dominant force in modern communication, influencing behaviors, trends, and social norms globally. In Nigeria, platforms such as Instagram, TikTok, Twitter, and Facebook have grown into powerful tools for interaction and information sharing, particularly among the youth. These platforms enable users to connect with celebrities and influencers, often exposing young people to a lifestyle glamorized by fame. However, social media also has a darker side, where it serves as a medium for promoting harmful behaviors, including drug abuse. Studies reveal that Nigerian youths, who often idolize celebrities, are significantly impacted by the drug-related content shared by these public figures. This phenomenon poses a growing concern for public health and societal values (Okeke & Obinna, 2022).
The relationship between celebrity influence and youth behavior is not new, but social media has amplified its reach and impact. Celebrities use these platforms to share unfiltered aspects of their lives, including drug use, either intentionally or inadvertently. This content often portrays substance abuse as a symbol of success, rebellion, or creativity, creating a misleading narrative for impressionable youths. Many studies indicate that such portrayals lead to experimentation, as young people are more likely to mimic the behaviors of individuals they admire, particularly when those behaviors are glamorized. The result is a growing prevalence of drug abuse among Nigerian youths, with detrimental effects on their physical health, mental well-being, and social development (Adedoyin et al., 2021).
The role of social media in amplifying peer pressure cannot be overstated. Youths are drawn into virtual communities where certain behaviors, including drug use, are normalized and even celebrated. Algorithms on these platforms further compound the issue by promoting engaging yet harmful content. Exposure to such material can lead to desensitization, where the dangers of drug use are minimized or overlooked entirely. In a society like Nigeria, where the youth population represents a significant portion of the total demographic, the ripple effects of these influences extend to education, workforce development, and crime rates (Olatunji & Ayodele, 2020).
One of the most concerning aspects of this issue is the lack of stringent regulation on social media platforms, allowing harmful content to proliferate unchecked. While some platforms have community guidelines, enforcement is often inconsistent. This regulatory gap provides fertile ground for the dissemination of drug-related content, posing challenges to prevention efforts. The idolization of celebrities further exacerbates this issue, as their followers perceive their actions as endorsements. Consequently, addressing this problem requires not only stricter social media regulations but also active participation from all stakeholders, including policymakers, parents, and the celebrities themselves (Eze & Chukwu, 2019).
Efforts to combat the influence of social media on drug abuse among Nigerian youths must adopt a multifaceted approach. Advocacy campaigns should leverage the same platforms to disseminate anti-drug messages, focusing on the negative consequences of substance abuse. Educational institutions can integrate media literacy programs into their curricula, teaching students to critically analyze the content they consume. Furthermore, celebrities and influencers have a critical role to play; by promoting healthy lifestyles and rejecting substance abuse, they can create positive role models for their followers. These interventions must be culturally sensitive and backed by evidence-based research to ensure their effectiveness (Okeke & Obinna, 2022).
[bookmark: _Toc203374521]1.2	Statement of the Problem
The growing prevalence of drug abuse among Nigerian youths is a significant public health concern, exacerbated by the influence of social media. Social media platforms serve as powerful tools for celebrities to share aspects of their personal lives, including behaviors such as substance use. Unfortunately, many Nigerian youths idolize these celebrities and perceive their lifestyles as desirable, leading to the normalization of drug use. This creates a serious problem, as young people often lack the critical thinking skills needed to differentiate between glamorized portrayals of drug use online and the harsh realities of addiction, mental health issues, and social decline. The constant exposure to such content can influence their attitudes toward drug use, leading to experimentation and, ultimately, dependence.
Despite increasing awareness of the dangers of drug abuse, there is a gap in understanding how social media specifically contributes to this problem through the actions of celebrities. While government and non-governmental organizations have implemented anti-drug campaigns, these efforts may be undermined by the pervasive influence of social media. The lack of targeted research on the role of celebrity influence in drug abuse among Nigerian youths presents a challenge for developing effective prevention strategies. Therefore, it is essential to examine the extent to which social media-fueled celebrity culture influences youth behavior, in order to inform public health policies, create media literacy programs, and develop interventions that address the root causes of this growing problem.
[bookmark: _Toc203374522]1.3	Objectives of the Study
1. To examine the influence of social media on the perception of drug use among Nigerian youths.
2. To analyze how celebrities' portrayal of drug use on social media affects the behavior of Nigerian youths.
3. To assess the role of social media in normalizing or glamorizing drug abuse among Nigerian youths.
4. To identify strategies for mitigating the negative impact of social media on youth drug abuse in Nigeria.
[bookmark: _Toc203374523]1.4	Research Questions
1. How does social media influence the perception of drug use among Nigerian youths?
2. In what ways do celebrities' portrayals of drug use on social media affect the behavior of Nigerian youths?
3. Does social media contribute to the normalization or glamorization of drug abuse among Nigerian youths?
4. What strategies can be implemented to reduce the influence of social media on youth drug abuse in Nigeria?
[bookmark: _Toc203374524]1.5	Significance of the Study
This study is significant because it addresses a critical public health issue—the rising trend of drug abuse among Nigerian youths driven by the influence of social media. Understanding the role that celebrities play in promoting or normalizing drug use can provide valuable insights for policymakers, educators, and public health practitioners. The findings will help identify the specific ways in which social media content affects youth perceptions and behaviors related to drug use, thereby filling a crucial gap in existing research.
Moreover, the study will contribute to the development of targeted intervention strategies aimed at reducing youth susceptibility to drug abuse. It will support the design of media literacy programs to educate young people on the dangers of imitating harmful behaviors seen on social media. Additionally, the study's recommendations can guide policymakers in creating regulations to limit the glorification of drug use online. Ultimately, this research will empower stakeholders to foster a healthier social media environment that promotes positive role modeling and responsible online behavior.
This study holds both academic and practical relevance in addressing the complex relationship between social media, celebrity influence, and drug abuse among Nigerian youths. Academically, it will expand the body of knowledge on the sociocultural factors influencing youth behavior, particularly in the digital age. By analyzing the dynamics between online content and real-world behaviors, the research will offer fresh insights into how modern communication platforms shape societal norms and values, particularly among vulnerable populations such as youths.
Practically, the study will benefit a wide range of stakeholders. For policymakers, it will provide evidence-based insights necessary for formulating and enforcing regulations that discourage the promotion of drug use on social media platforms. For educators and youth-focused organizations, the study will highlight the importance of integrating media literacy into educational curricula to help young people critically analyze the content they consume. Additionally, public health advocates and NGOs will find the study valuable in designing more effective awareness campaigns that counter the glamorization of drug use, ultimately promoting healthier choices among Nigerian youths.
[bookmark: _Toc203374525]1.6	Scope of the Study
This study focuses on the influence of social media on drug abuse among Nigerian youths, with a particular emphasis on how celebrities' portrayals of drug use impact youth behavior. It examines youths aged 15 to 30, a demographic most active on platforms such as Instagram, TikTok, Twitter, and Facebook. The study will analyze the types of content shared by celebrities that may promote drug use, including posts, videos, and live streams.
Geographically, the study is limited to selected urban and semi-urban areas in Ilorin west Nigeria where social media usage is prevalent. The research will involve surveys, interviews, and content analysis to assess youths' perceptions, attitudes, and behaviors regarding drug use influenced by social media. It will also explore potential strategies for mitigating this influence through media literacy programs and policy recommendations. The study does not focus on traditional media (e.g., television or radio) or on non-celebrity influences on drug use.
[bookmark: _Toc203374526]1.7	Definition of Terms
1. Social Media
Social media refers to digital platforms and applications that allow users to create, share, and interact with content. These platforms include Instagram, Facebook, Twitter, TikTok, Snapchat, and others where individuals, groups, and organizations can post text, images, videos, and live streams for public or private consumption.
2. Drug Abuse: Drug abuse is the harmful or hazardous use of psychoactive substances, including alcohol, prescription medications, and illicit drugs. It involves patterns of behavior in which individuals misuse substances to the point of experiencing negative consequences, such as addiction, impaired judgment, and physical or mental health problems.
3. Celebrities: Celebrities are well-known individuals in society, particularly in entertainment, sports, or media, who have a significant following. Their lifestyles, actions, and statements often shape public opinion and influence the behavior of their fans or followers, especially on social media platforms.
4. Youth: Youth refers to young individuals, typically aged between 15 and 30 years, who are in a transitional stage between childhood and adulthood. This age group is particularly susceptible to peer influence and may form perceptions and behaviors based on media portrayals.
5. Perception: Perception is the way in which individuals interpret or understand the world around them. It involves the process by which people select, organize, and interpret information, particularly from media, to make sense of their environment and form opinions or beliefs.
6. Substance Use Disorder: Substance use disorder is a medical condition characterized by an individual's compulsive use of a substance despite its negative impact on their life. It includes physical and psychological dependence on drugs or alcohol and is often linked to long-term health and social consequences.
7. Media Literacy: Media literacy refers to the ability to access, analyze, evaluate, and create media content in a variety of forms. It involves developing critical thinking skills that enable individuals, particularly youths, to interpret and challenge media messages, including those related to drug use.
8. Normalization of Drug Use: Normalization of drug use occurs when the consumption of drugs becomes accepted or seen as typical behavior within a society or subculture. On social media, this often happens when celebrities portray drug use as glamorous or part of a desirable lifestyle, which may influence followers to adopt similar behaviors.
9. Glamorization: Glamourization is the portrayal of something (such as drug use) in a way that makes it seem more attractive, desirable, or acceptable than it actually is. This is often done by celebrities who showcase drug use as part of their 'cool' or luxurious lifestyle on social media.
10. Influence:Influence refers to the capacity to have an effect on the character, development, or behavior of someone or something. In this study, it pertains to how celebrities' actions, particularly related to drug use, affect the attitudes and behaviors of their followers on social media.


[bookmark: _Toc203374527]CHAPTER TWO
[bookmark: _Toc203374528]LITERATURE REVIEW
[bookmark: _Toc203374529]2.1	CONCEPTUAL FRAMEWORK
[bookmark: _Toc203374530]2.1.1	CONCEPT OF SOCIAL MEDIA
Social media refers to the means of interactions among people in which they create, share, and/or exchange information and ideas in virtual communities and networks. The Office of Communications and Marketing manages the main Facebook, Twitter, Instagram, LinkedIn and YouTube accounts.
Traditional social networking sites
Most of us are familiar with social networking sites like Facebook, Twitter, LinkedIn, and TikTok. These platforms help us connect with friends, family, and brands. They encourage knowledge-sharing and are all about personal, human-to-human interaction.
A social networking site is a Jill of all trades. Users can share thoughts, curate content, upload photos and videos, form groups based on interests, and participate in lively discussions. They’re built around the user and everything that’s important to them and their social circles.
Social review sites
What’s one of the first things you do when planning a trip or buying a new product? If you’re anything like us, you’ll head straight to the reviews. Review sites like Yelp and TripAdvisor display reviews from community members for all sorts of locations and experiences. This eliminates a lot of the guesswork that goes into booking a restaurant or hotel. Not sure it’s the right thing for you? Check out the reviews and you’ll know.
[bookmark: _Toc203374531]Image and video sharing sites
Visual content like images, infographics, and illustrations capture our hearts, eyes and imaginations. Social media platforms like Instagram, Imgur, and Snapchat are designed to amplify the power of image sharing.
[bookmark: _Toc203374532]Video hosting sites
YouTube revolutionized the way we watch, create, and think about video. It transformed the medium into something accessible. Recent improvements in tech and connectivity helped video go the rest of the way.
Video hosting platforms like YouTube and Vimeo help creators put together content and share it to a platform optimized for streaming. This accessibility makes video a super important medium.
[bookmark: _Toc203374533]Community blogs
Sometimes an image or post isn’t complex enough for the message you’ve got to share, but not everyone on the internet wants to run a blog from a self-hosted website. That’s a lot of work.
Shared blogging platforms like Medium and Tumblr give people a space to express their thoughts and help connect them with readers.
[bookmark: _Toc203374534]Discussion sites
While most of us have seen many a heated discussion happen on Facebook, discussion sites like Reddit and Quora are specifically designed to spark a conversation.
Anyone is free to ask a question or make a statement, and this attracts people with shared interests and curiosities. However, unlike Facebook and Instagram, users tend to give out less identifiable information. Anonymity is powerful when it comes to people opening up and getting real. Sharing economy networks
Sites like Airbnb and Rover aren’t just a cool place to find cheap holiday rentals or a pet sitter. Sharing economy networks bring people who’ve got something they want to share together with the people who need it.
These communities provide opportunities that won’t exist otherwise by pooling resources on a large scale that wouldn’t be possible without tech.
[bookmark: _Toc203374535]2.1.2	USES OF SOCIAL MEDIA
Social Media Polaroid Icons, Good reasons to use social media
Social media sites have become invaluable tools in education, marketing and communication, for the University of Cumbria, your personal brand and your future employer(s).
Social media plays an important role in every student’s life. It is often easier and more convenient to access information, provide information and communicate via social media. Tutors and students can be connected to each other and can make good use of these platforms for the benefit of their learning and teaching.
[bookmark: _Toc203374536]Instant online discussions
Social media is the go to medium for people to interact. Current staff and students, prospective staff and students, alumni, stakeholders and the wider community can all communicate with like-minded individuals and have their questions answered, make friends and network.
[bookmark: _Toc203374537]Relationships
The University, and its staff, can use social media to connect to students, prospective students, researchers and other organisations, but at its heart, social media is about creating relationships with people like you.
[bookmark: _Toc203374538]Students can connect to:
Students on your course (in your cohort or years above/below)
Students studying in the same field at other institutions Experts in your field
[bookmark: _Toc203374539]Knowledge Sharing
Social media provides a platform where you can share your knowledge and gain credibility in your chosen field(s) or specialism(s). Within an online community, you can also acquire information and insights from others who have already been where you are now or have completed similar research.
[bookmark: _Toc203374540]Low cost
It can be very cost effective communication medium and is usually free for the end-user. Not only can you use it to communicate, but it is also an excellent promotional tool for things like events, new courses and research advances.
[bookmark: _Toc203374541]Connect at any time
Social networking never sleeps. You might not get an instant reply from someone local at 3am GMT, but most social networking sites are not restricted by geography and there is often someone to chat to from the international community. Or you can post a question and wait until daylight. Branding
Many people are increasingly spending a great deal of time on social networking sites. Social media should be seen as a wide-reaching tool to reach a huge audience and so getting your name, the university’s name out there on the web, in the way we choose, is incredibly important.
[bookmark: _Toc203374542]2.1.3	MERIT OF SOCIAL MEDIA
The advantages of social media are numerous and varied. Here are some of the most common:
i. [bookmark: _Toc203374543]Useful for educational purposes:
Social media allows you to reach a large audience and build your brand. You can share relevant information or content with this audience, which is helpful if you want people to follow you on social media. This can help promote your business or product, which will help you increase sales.
ii. [bookmark: _Toc203374544]Build your brand:
Social media helps you build your brand by interacting with others and sharing interesting facts about yourself. Sharing content on social media can help you gain followers who will then be interested in what you have to say. It also helps build trust between the viewer and the content creator because they already know them because of their interactions on social media platforms such as Twitter or Facebook.
iii. [bookmark: _Toc203374545]Reach a large audience:
Social media allows users to easily connect and share information with their friends or followers. Millions of people use social media every day, making it easier for businesses like yours to find potential customers online. Due to its ability to communicate directly with customers, social media has become an essential tool for businesses worldwide. It allows them to engage with customers without being physically present, such as in stores. When someone sees something interesting posted by someone else, they might want.
iv. [bookmark: _Toc203374546]Target audiences based on their interests.
When choosing who should receive marketing messages via social media, it’s essential not just to reach out indiscriminately but also to target those who would be most likely interested in what you have to offer—this will increase their likelihood of responding. For example, suppose you’re a photographer and want to target businesses that could use your services. In that case, you might send them a message about the different types of photography available and what they can do for each business type (e.g., commercial photography for companies or portraits for individuals).
v. [bookmark: _Toc203374547]Stay up to date.
You can stay in touch with what’s happening in your industry or world by following people on social media who are doing things you want to be doing. You can spend time following brands and companies that interest you and find out about new products and services they’re offering so that you can learn from them.
vi. [bookmark: _Toc203374548]Get connected to new people.
When you use social media, you connect to people who share your interests and values. This can help build relationships, which may lead to business opportunities later on down the road.
vii. [bookmark: _Toc203374549]Create your audiences.
If you’re not using social media for business purposes, it may still be worth it for other reasons, like building an audience of people who like what you offer! Having a significant online following means there’s a good chance that someone will see what you post and contact you about it later, which could lead to more opportunities for both sides.
viii. [bookmark: _Toc203374550]Free to use.
Social media is free! No fees or subscriptions are involved as long as you have an established account with some provider (like Facebook). If not, some costs might be associated with getting started or maintaining it (like paying a monthly fee). Still, these are usually very low and affordable if you’re willing to do some research.
ix. [bookmark: _Toc203374551]Builds relationships.
In addition to meeting new people through social media, you can also reconnect with old friends. It’s also a great way to keep in touch with people who may not live close by anymore but still want to stay connected somehow.
x. [bookmark: _Toc203374552]Get new visitors to website:
Through social media, we may increase visitors to our website and gain a lot of conversions, which results in sales if there is high engagement and a large audience.
[bookmark: _Toc203374553]2.1.4	DEMERIT OF SOCIAL MEDIA
Social media has become essential to our lives, especially for kids. This is because it provides a platform to learn new things and interact with people worldwide. However, there are some downsides as well. Here are some disadvantages of social media:
i. [bookmark: _Toc203374554]Spending a lot of time on social media.
Social media is addictive and can consume your time if you don’t have any other interests. It would help if you kept up with your studies and hobbies to stay productive.
ii. [bookmark: _Toc203374555]Decrease in Communication skills.
Social media makes us more self-centered and less empathetic towards others. It also makes us more narcissistic than ever because we can show off our achievements and post photos from parties without facing any consequences.
iii. [bookmark: _Toc203374556]Fake news.
Fake news stories have been making headlines lately due to their viral nature; these stories often spread like wildfire among young people who lack critical thinking skills or experience with reading between the lines regarding online content.
iv. [bookmark: _Toc203374557]Social media can cause sleeplessness
Studies show that when people spend too much time on social media, they have trouble getting to sleep, leading to insomnia and other sleep disorders.
v. [bookmark: _Toc203374558]Content on social media is not appropriate for children.
While some parents monitor their kids’ social media accounts, most don’t have access to them. And if they do, they’re not going to be keeping an eye on every single post and saying, “that’s inappropriate.” This can lead to some pretty dangerous situations!
vi. [bookmark: _Toc203374559]Cyber attacks are becoming more prevalent in today’s world.
It will help if you protect yourself from these threats by using passwords that are difficult to guess (like capital letters or numbers), changing passwords regularly, and staying away from public Wi-Fi hotspots wherever possible.
vii. [bookmark: _Toc203374560]Lack of Confidence.
People who are not confident in their skills may feel inferior when they post something on social media, which can lead to low self-esteem and depression.
viii. [bookmark: _Toc203374561]Fear of missing out (FOMO).
People constantly checking their phones for new messages or updates may become anxious if they do not see anything promptly. This can lead to stress and anxiety if people use social media excessively.
ix. [bookmark: _Toc203374562]No privacy:
There is no privacy on social media as it is public by nature. Anyone can access the content posted on social media without prior notice or permission from the user who originally posted it.
x. [bookmark: _Toc203374563]Getting close to Depression
Getting close to depression is another potential side effect of spending too much time on social media sites like Facebook or Instagram (see point above). Getting too caught up in one’s own life can lead many people into depression! One way to prevent this is by opening up channels with others who are also using social media sites. Sharing your experiences with others going through similar struggles is possible by joining a Facebook or Instagram group.
[bookmark: _Toc203374564]2.1.5	THE ROLE OF SOCIAL MEDIA IN SOCIETES
Social media is a digital platform that allows its users to create and share the content of their choice with people. Social media has command on wide range of websites and apps. It has made its importance in our lives in a very short period. It has become necessary daily activity for people. Social media enables its users to stay in contact by making communication easier. Sharing pictures, videos, expressing thoughts, ideas, and documents are just one click away. Exchanging messages and data from one corner of world to other is made easiest with the help of social media. Back to old time, if someone is even shifted to next colony of the city. People were not able to have a solid connection with them and unaware of their life happenings. Now people share their life events and occasions with their loved ones. Social media and internet has changed today’s life. The role of social Media can be observed in diverse fields such as communication, business, entertainment, food, lifestyle and welfare.
Social media has become a very useful platform for business. Social Media has made advancements in business through online shopping. Many online businesses are getting a very good profit. Now trends of shopping are changed, people use to shop online. Lives of people are gone so busy that they don’t get enough time to go to the shopping centers and spend hours to shop things. Companies and brands have made their online sites and apps for shopping purpose. Shopping is made easy as it is just one click away, all the sizes and lengths of dresses are mentioned. Not just costumes but all other kinds of products are available on online stores for shopping. Add the products and dresses in your cart online, mention the address. Your product will be delivered at the given address in the mentioned time.
Social media has progressively developed a role in more than personal life. Social media has made a knowledgeable change in recruitment and hiring of employees. Recently managers have started utilizing networking sites to analyze the foundation of interviewee’s education and activities in which they are involved. They use to visit their LinkedIn profile to look out where they stand in their profession life and their experience. Some companies use to go through their Facebook profile and get an idea about their likings, disliking’s and their travelling history. This benefit to meet the company the actual person, this way they can genuinely meet and interview the person. Social media has served in another way as well it helps to arrange video call, conferences and meetings. Companies can arrange their meet overs virtually, they don’t need to set up a place and come from different long distant locations. They schedule the meeting online and take advantage from the component of social media.
Spending leisure time by scrolling newsfeed has become a new activity in modern society. Now after waking up early in the morning people first of all search for their mobile phones to check out the newsfeed. How many likes, comments they have got on their posts or status. People now tend to like sitting on a couch and enjoy the content on the social media site. Social media has a become a source of entertainment, now if it is raining one cannot go outside either one is in a waiting room waiting for their bus to arrive or a person is getting bored. They just need to open up their social networking site and start scrolling it and get amused by different videos and posts of their friends and other people. Social media has gained importance in our daily life as well by becoming a very good source of entertainment. Social media is helping people to earn through entertaining other people. One can start getting paid by increasing the number of followers on their social media site. If someone has capability to share a content which will influence people and they will start to like and share it. It will help to increase the number of followers and subscribers. This way they can start getting paid by just showing their talents and entertaining others.
Due to covid-19, education system is disturbed. Classes are conducted virtually. Social media served the purpose of education as it allows students and teachers to follow them on networking sites. They can view each other’s content, chat and clear all the misconceptions and doubts. Students can share their opinions and inquire all sorts of issues which helped to improve their performance and grades. It is very beneficial for education system in this time.
There was a time when people were not able to go to courts and ask for justice. But social media has become a very powerful source to share every injustice happening in the society. Social media is a platform where every type of information and news is shared. Ill treatment cannot stay covered and under the pressure of other forces and people. Social media helps to express all the oppression, abuse and in justice happened on the people. It supports every person to speak for their rights and talk against violence publically. Thus social media also serves the purpose of fighting for human rights in the society.
Social media is a big platform that plays a vital role in a modern world. Society is so influenced by social media in many ways mentioned above. Social media is removing the gap between higher authority and public. It is helping to create awareness for many unresolved issues. If people will keep on using the social media as an effective tool, it is going to benefit them in numerous more ways.
[bookmark: _Toc203374565]2.1.6	CONCEPT OF DRUG ABUSE
The  use  of  illegal  drugs  or  the  use  of  prescription  or over-the-counter drugs for purposes other than those for which they are meant to be used, or in excessive amounts. Drug abuse may lead to social, physical, emotional, and job-related problems.
[bookmark: _Toc203374566]TYPES OF DRUG ABUSE
i. STIMULANT ABUSE
Stimulants are substances that cause physical and psychological functions to speed up. Individuals that abuse stimulants tend to experience a major boost in energy, euphoria, and a powerful sense of grandiosity. And while some stimulant substances can be effective for individuals battling certain mental health issues, several stimulants offer no medical or psychiatric benefit. The most commonly abused stimulants include:
· Amphetamines

· Meth

· Adderall

· Vyvanse

· Concerta
· Dexedrine

· Ritalin

· Cocaine

· Crack

ii. [bookmark: _Toc203374567]COCAINE ABUSE
Cocaine is a street drug that has been and continues to be extremely popular throughout the United States. This substance, which is a derivative of the coca plant, comes in white powder form and is usually snorted. Someone abusing cocaine will experience an energetic, euphoric high for about 20 minutes before it wears off. As a result, most cocaine users abuse this substance back-to-back to maintain that high. Unfortunately, using cocaine this frequently quickly leads to dependence and potential overdose.
iii. [bookmark: _Toc203374568]ADDERALL ABUSE
By far the most popular prescription stimulant, Adderall is used for the treatment of attention-deficit/hyperactivity disorder or ADHD. When taken as prescribed, Adderall can increase focus and attention. However, when it is abused, Adderall triggers a boost of energy and hyperfocus, which can last hours. Abusing this prescription drug excessively can lead to cardiac complications up to and including heart attack.
iv. [bookmark: _Toc203374569]METH ABUSE
Known on the streets as “trash” or “garbage”, meth is an extremely toxic stimulant that has a pseudoephedrine base, which is the primary ingredient that triggers stimulant effects. Meth also contains deadly elements such as paint thinner, hydrochloric acid, and battery fluid, to name a few. Individuals abusing meth will experience intense euphoric highs and equally as depressed lows. The up and down process of going from euphoric to depressed can be extreme and lead to severe psychological problems that have the potential to be permanent.
v. [bookmark: _Toc203374570]OPIOID ABUSE
More than 11 million people in the United States have abused opioids. Today, the opioid epidemic rages on and more and more people are becoming dependent on their opioid or opioids of choice. Opioids can be naturally occurring (such as heroin and codeine) or synthetic (such as fentanyl and OxyContin) but are all equally as addictive. Continual opioid abuse can result in vital organ damage or failure, respiratory problems, and overdose. In fact, drug abuse involving opioids is one of the leading causes of preventable death in the United States. The medication Suboxone helps combat physical withdrawal symptoms in the short-term or for a maintenance period spanning many months.
vi. [bookmark: _Toc203374571]HEROIN ABUSE
Today, heroin is the kingpin of opioids, with nearly one million people in the
U.S. abusing it. When heroin is abused, individuals obtain a pleasurable high that reduces or eliminates their physical and/or psychological distress. Countless heroin users were once prescription painkiller users, however, found that heroin was easier to obtain and more affordable. Heroin is usually smoked or injected. Those who inject this opioid can suffer from collapsed veins and an increased risk for contracting bloodborne diseases like HIV and hepatitis.
vii. [bookmark: _Toc203374572]PRESCRIPTION PAINKILLERS
OxyContin, Vicodin, Percocet, and fentanyl are some of the most commonly abused prescription painkillers. When taken as prescribed, each one of these painkillers can pose a significant medical benefit, however when abused, they can be deadly. Prescription painkiller users tend to partake in behaviors such as doctor shopping, stealing prescription drugs from loved ones’ homes, and obtaining pills on the street. These medications can be smoked, snorted, swallowed, or injected. Since these opioids are semi-synthetic, it is impossible to know what exact substances are in these drugs, making them extremely risky to continue to abuse.
viii. [bookmark: _Toc203374573]SEDATIVE ABUSE
Sedatives such as benzodiazepines are primarily used to treat anxiety disorders such as panic attacks, phobias, and obsessive-compulsive disorder. Benzodiazepines are highly effective in reducing anxiety and can also aid in helping individuals who suffer from sleep problems or seizures. However, they are very popular substances of abuse due to the feelings of detachment and relaxation that they produce.
ix. [bookmark: _Toc203374574]XANAX, ATIVAN, AND VALIUM
Xanax, Ativan, and Valium are benzodiazepines that work to calm the mind and body. When an individual consumes one or more of these benzodiazepines, he or she will become almost instantly relaxed. Unfortunately, when benzodiazepines like these are abused, individuals are at risk for experiencing excessive sleepiness, drowsiness, and respiratory depression. When an individual becomes physically and psychologically dependent on one of these prescription drugs and attempts to stop using suddenly, he or she can suffer from deadly withdrawal symptoms, including grand mal seizures.
x. [bookmark: _Toc203374575]HALLUCINOGENS
Hallucinogens have long been part of club culture as substances that can enhance one’s experiences. While there are countless physical dangers of abusing hallucinations, one of the most pressing areas of concern is that someone who is under the influence of a hallucinogen can behave in a manner that is possibly dangerous or even deadly.
xi. [bookmark: _Toc203374576]ECSTASY ABUSE
When ecstasy is abused, individuals experience delusions and hallucinations that can be both visual and auditory. Those who are under the influence explain being on ecstasy as being in a state of complete euphoria. But when this drug is abused, several negative effects can occur, including dehydration that can be life-threatening.
[bookmark: _Toc203374577]2.1.7	EFFECTS OF DRUG ABUSE ON COMMUNITY
	Communities also suffer from the effects of drug addiction. Overall, substance abuse costs the United States more than $740 billion a year in terms of health care, work productivity and crime; of that figure, illicit drug abuse costs $193 billion and prescription opioid abuse costs another $78.5 billion.
The impact is wide-ranging and staggering. For instance, a greater amount of substance abuse-related crimes means a community has to fund more police officers, and jails have to increase personnel staffing because of an increase in the number of inmates. Courts can become overburdened with too many drug cases, and the victims (for instance, a business that was robbed or burglarized) may also incur costs. If a community experiences a rash of drug-related crimes, it could gain a reputation for its “bad” neighborhoods and experience a loss of property values and sales tax revenue as people move out or avoid visiting or living there.
The societal cost of drug abuse is also a generational issue. The science-based nonprofit organization Center on Addiction states that 70% of children who are neglected or abused come from homes where a parent has a drug or alcohol problem. To fund social service child welfare programs for these families costs an estimated $23 billion each year. In addition, children of addicts may have a higher risk for substance abuse problems of their own, as well as behavioral, emotional or social issues.
[bookmark: _Toc203374578]2.1.9	FACTORS PROMOTING SPREAD OF DRUG ABUSE IN SOCIETIES
Peer pressure is a strong factor in starting to use and misuse drugs, particularly for young people. Lack of family involvement. Difficult family situations or lack of a bond with your parents or siblings may increase the risk of addiction, as can a lack of parental supervision.
[bookmark: _Toc203374579]2.2	THEORETICAL FRAMEWORK
For the purpose of the study at hand, the cultivation analysis and the social learning theories will be very useful.
[bookmark: _Toc203374580]2.2.1	Cultivation Theory
The Cultivation theory (sometimes referred to as the cultivation analysis) was used to study how the mass media campaign against drug abuse in calabar municipality. Cultivation theorists argue that television have long-term Influences which are small, gradual, indirect but cumulative and significant (Baran, 2009). This theory argues that the mass media cultivate attitudes and values which are already present in a culture: the media maintain and propagate these values amongst members of a culture, thus, binding it together.
Cultivation research looks at the mass media as a socializing agent and investigates whether movie viewers come to believe the movie version of reality the more they watch it. The research contends that movie has small but significant.This theorist sees mass media as a cultural arm of the established industrial order and as such serves primarily to maintain, stabilize and reinforce rather than to alter, threaten or weaken conventional beliefs and behaviours as seen in Calabar Municipality’. Mass media is a force for change so much as it is a force for stability (Wogu, 2008:91).
This basic assumption of the cultivation theory is that the more time people spend with the media, the more their world view will be like those spread by the media. According to this theory, movie viewers would tend to take the social reality portrayed by the movies they see as the same as real life. If viewers in Calabar Municipality were asked questions about any aspect of life constantly portrayed on the media, it is perceived that viewers would give movie answers to those questions of life, implying that they have adopted the movie portrayal of life as reality.
As research has shown, one of the implications of this is that Calabar Municipality tend to over-estimate such matters as the rate of crime and violence in real life and the chances of the viewers becoming a victim of crime. Critics of the cultivation theory insist that many research findings have failed to replicate the theory, others point at the mythological inconsistencies and both external and internal validity as some of the weakness of the theory has stood the test of critical verification over long period of time The relevance of this theory to this study is that mass media provides a prism through which citizens of Calabar Municipality should see taking in of drugs.
This first assumption lists the differences between television and other forms of mass media. Television is visual and auditory, and therefore doesn't require viewers to be literate. It has the potential to be free, aside from the initial cost of obtaining a television (although free access to television is generally quite limited). There are multiple added costs for television viewing, including the necessity of a converter box to access most local television broadcasting and the high monthly fees required for accessing cable television. These costs may prohibit poor and low-income families from viewing television. However, television is still ageless in the sense that anyone from any walk of life can use it, and most importantly, anyone is able to comprehend the content that is broadcast through television. Television programming uses storytelling and engaging narratives to capture people's attention.
Gerbner, Gross, Morgan, & Signorielli argued that while religion or education had previously been greater influences on social trends, now "television is the source of the most broadly shared images and messages in history...Television cultivates from infancy the very predispositions and preferences that used to be acquired from other primary sources… The repetitive pattern of television's mass-produced messages and images forms the mainstream of a common symbolic environment."
Television has a lower threshold for consumption than print media (because of the need for literacy) and film (because it requires a level of financial capability). According to Gerbner, television has become the "central cultural arm of our society."
Gerbner and Gross write that "the substance of the consciousness cultivated by TV is not so much specific attitudes and opinions as more basic assumptions about the facts of life and standards of judgment on which conclusions are based." Simply put, the realities created by television are not based on real facts but on speculation.
Gerbner observed that television reaches people, on average, more than seven hours a day. Television offers "a centralized system of story-telling". Gerbner asserts that television's major cultural function is to stabilize social patterns and to cultivate resistance to change. We live in terms of the stories we tell and television tells these stories through news, drama, and advertising to almost everybody most of the time.
Cultivation Theory doesn't predict what we will do after watching a violent television program, but rather posits a connection between our worry and fear about a violence-filled world and exposure to violent programming on television.
Assumption three paradoxically asserts that television is a part of a larger sociocultural system. Therefore, although the effects of watching television may be increased or decrease at any point in time, its effect is consistently present. Gerbner's ice age analogy states that "just as an average temperature shift of a few degrees can lead to an ice age or the outcomes of elections can be determined by slight margins, so too can a relatively small but pervasive influence make a crucial difference. The size of an effect is far less critical than the direction of its steady contribution." Rather than focus on the total impact of violent television, this analogy focuses more on the fact that there once was or is an impact to viewers just through exposure. Gerbner argues that watching television doesn't cause a particular behavior, but instead watching television over time adds up to our perception of the world around us.
[bookmark: _Toc203374581]2.2.2	The Social Learning Theory
The Social Learning Theory was propounded by Albert Bandura who was a psychologist at Stanford University. The theory suggests that much learning takes place through observing the behaviour of others (Anaeto, et al, 2008). Bandura (1986) says that “people learn behaviours, emotional reactions, and attitudes from role models whom they wish to emulate.” In his earliest studies to support this theory, fondly called the “Bobo Doll Studies”, pre-school children watched a film in which an adult pummeled, kicked, threw, and hammered a 3.5 feet tall, inflatable Bobo the clown doll. One-third of the children watched the film that ended with the adult aggressor being rewarded; one-third watched a film that ended with the adult aggressor being punished and one-third saw a no-consequence version of the film. All the children were then turned loose in a playroom filled with attractive toys, including a Bobo doll. Children who saw rewarded or inconsequential aggression were more likely to beat up the Bobo doll than were children who saw punished aggression. The results therefore, showed that whether or not the children acted aggressively depended on their observations of another person’s experiences with reward and punishment, and not on their own personal experiences (American Psychological Association, n.d.).
This theory holds the assumption that people learn through observation especially through movie when applied to mass media. the social learning theory argues that people model (copy) the behaviour they see and this occurs in two ways: through imitation and identification. Baran, (2009) sees it as imitation of the direct replication of an observed behaviour.
Mass communication theorists who study mass media impact find value in the idea of identification. Every one admits that people can imitate what they see on movies, but not all do. The social learning theorists demonstrated that imitation and identification are products of three processes: observational learning, inhibitory Influences and disinhibitory Influences (Baran, 2009). By observational learning, social cognitive theorists posit that observers can acquire (learn) new behaviours simply by seeing those behaviours performed. Inhibitory Influences entail seeing a model, a movie character for example punished for a behavior, reduces the likelihood that the observer will perform that behaviour. In the media we see good Samaritans sued for trying to help someone, and it reduce our willingness to help in similar situations that behaviour is inhibit by what we have seen (Baran, 2009). Disinhibitory, seeing a model rewarded for inhibited or threatening behaviour, increase the likelihood that the observer will perform that behaviour.
His theory can be summarized as follows:
1. He says that we learn by observing others
2. He focuses on the power of examples and the importance of role models
3. He stresses the importance of vicarious behaviour as a means of modifing behaviour (Wirtz, 2008).
According to Lefkowitz, Eron, Walder and Huesmann (1977) as cited in Wirtz (2008), three stages can be identified in the link between passive violence (just watching) and active violence (actually carrying it out).
1. Attention: the first step is to grab a social learner’s attention and movies achieves this through the more explicit and violent, the better, because it does achieve its goal.
2. Retention: people learn things by vicariously experiencing them. A movie viewer can watch the most graphic, explicit and or violent act and experience the thrills, the fear, the strength in the safety of his own room, in his house, before his screen. Therefore, movie viewer interpret’s these movie experiences according to his cognitive and emotional levels and then stores them in his memory. These memories may remain unused and untapped for years; they may contribute towards shaping future active or passive experiences.
3. Motivation: it was suggested that when a person vicariously learns something that deeply affects him, he will be tempted to try it out for him or herself and see what happens. The question is usually, would he/she experience the same results as the on-screen character? In other words, the person tries out the experience on the basis of what he perceives the outcome to be, rather than what may be the actual outcome.
The social learning theory has a general application to socializing effects of media and the adoption of various models of action as it applies to many everyday matters such as taking of illicit drugs. Mass media is rarely the only source of social learning and its influence depends on other sources such as parents, friends, teachers, etc (McQuail, 2005).
From the discussion, it can be reliably argued that this theory appropriately addresses how the mass media can campaign against drug abuse in Calabar Municipality. This is because the same way they are exposed to drugs taking on television, that’s the same way they will move away and avoid taking drugs.
[bookmark: _Toc203374582]2.3	REVIEW OF RELATED STUDIES
Several studies have highlighted the growing influence of social media on youth behavior, particularly regarding celebrity culture and lifestyle imitation. According to Boyd (2014), social media platforms such as Instagram, TikTok, and Twitter have become dominant avenues through which celebrities project their lifestyles, including the use of substances. Youths, who are major consumers of social media content, are often exposed to drug-related content, either directly or indirectly. Eke and James (2019) emphasized that frequent exposure to celebrity drug use on social media can normalize the behavior, leading to increased curiosity and experimentation among adolescents and young adults.
Empirical findings by Okon and Adekeye (2021) revealed a significant relationship between celebrity behavior on social media and the attitude of Nigerian youths toward drug consumption. The study, conducted among university undergraduates, found that youths who regularly follow celebrities that glamorize drug use were more likely to develop permissive attitudes toward drug abuse. Furthermore, the research noted that social media influencers and entertainers who openly discuss or display drug use contribute to shaping young people’s perceptions, often portraying it as trendy or acceptable. This highlights the psychological impact of parasocial relationships, where fans form emotional bonds with celebrities and tend to emulate their behavior.
In another study, Musa and Ibrahim (2020) investigated the role of peer pressure and celebrity influence in drug abuse among secondary school students in Lagos. They discovered that celebrity culture, as portrayed through social media, often overshadows traditional moral teachings and parental guidance. The visual appeal, frequent engagement, and aspirational nature of celebrity posts make them powerful tools in shaping youth culture. The researchers recommended that regulatory bodies, parents, and schools should collaborate in sensitizing youths on media literacy to reduce the negative impact of social media exposure on drug-related behavior.




















[bookmark: _Toc203374583]CHAPTER THREE
[bookmark: _Toc203374584]RESEARCH METHODOLOGY
[bookmark: _Toc203374585]3.0	Introduction
This chapter outlines the methods and procedures employed in collecting and analyzing data for this research. The study follows a systematic approach to ensure credible and valid results. It describes the research design, population, sample and sampling technique, research instrument, validity and reliability, data collection methods, and data analysis strategy used to examine the influence of social media on drug abuse among celebrities and its effect on Nigerian youths.
[bookmark: _Toc203374586]3.1	Research Design
This study adopts a survey research design. This design is suitable for studies aimed at collecting data from a sample of individuals through their responses to a series of questions. As Kerlinger and Lee (2010) noted, surveys are effective in examining relationships and trends among variables. The design fits this study’s objective of assessing how social media influences drug abuse behavior among celebrities and how such exposure affects youth attitudes and behavior in Nigeria.
[bookmark: _Toc203374587]3.2 Population of the Study
According to Adeleke (2013), the population is the total number of people or items under consideration in a given study. Wimmer and Dominick (2016) described it as a defined group that the researcher intends to generalize the results to. The population of this study includes youths within Ilorin metropolis. Ilorin comprises three Local Government Areas: Ilorin East, Ilorin West, and Ilorin South. The focus of this study is on youths in Ilorin-East Local Government, which has an estimated population of 311,100 (CityPopulation, 2024).
[bookmark: _Toc203374588]3.3 Sample Size
As Issa (2012) stated, studying an entire population is often impractical due to time and financial constraints; hence, a sample is taken. The Taro Yamane formula is used to determine the sample size:
n=	N
1+N (e)2
Where:
· n = Sample size
· N = Population size (311,100)
· e = Margin of error (0.1)
               n= 311,100		≈100
1+311,100(0.1)2
Thus, a sample size of 100 Nigerian youths will be used.
[bookmark: _Toc203374589]3.4 Sampling Technique
This study adopts a multi-stage sampling technique. At the first stage, purposive sampling will be used to select two wards (Oke-Oyi/Oke-Ose and Zango) in Ilorin-East LGA based on population density and youth activity. At the second stage, convenience sampling will be employed to select 50 youths from each ward, making a total of 100 respondents. Convenience sampling, according to Farrokhi (2012), allows researchers to choose participants based on their availability and willingness.
[bookmark: _Toc203374590]3.5 Research Instrument
The main instrument for data collection will be a structured questionnaire. As Mcleod (2015) defines, a questionnaire consists of a series of questions intended to gather data. The questionnaire will have three sections:
· Section A: Introduction and familiarity with social media and celebrity culture.
· Section B: Questions addressing the influence of celebrities’ drug abuse on youth through social media.
· Section C: Demographic information of the respondents.
Responses will be recorded using a 5-point Likert scale:
· Strongly Agree (5)
· Agree (4)
· Undecided (3)
· Disagree (2)
· Strongly Disagree (1)
[bookmark: _Toc203374591]3.6 Validity and Reliability of the Instrument
To ensure the validity of the instrument, the questionnaire will be reviewed by the project supervisor and communication research experts. A pilot test involving 10 respondents from Kwara State Polytechnic will be conducted to assess the clarity and relevance of the questions. Necessary adjustments will be made prior to full distribution. This ensures that the instrument accurately measures the influence of social media exposure to celebrity drug use on youth behavior.
[bookmark: _Toc203374592]3.7 Method of Data Collection
The questionnaire will be administered face-to-face by the researcher, and responses will be collected within 24 hours to enhance return rate and minimize distortion. Participants will be encouraged to answer sincerely based on their knowledge and experiences related to social media and celebrity influences.
[bookmark: _Toc203374593]3.8 Method of Data Analysis
The data collected will be analyzed using IBM-SPSS version 21. Descriptive statistics such as frequency tables and percentages will be used to summarize the data. For inferential analysis, the Chi-square (χ²) test will be used to determine the relationship between celebrity social media content and drug-related attitudes among youths. The results will be presented using tables and bar charts for visual clarity.


[bookmark: _Toc203374594]CHAPTER FOUR
[bookmark: _Toc203374595]DATA PRESENATION, ANALYSIS AND DISCUSSION
[bookmark: _Toc203374596]4.0	INTRODUCTION
This chapter is based on the presentation of data and analysis of the result obtained from respondents during field survey. A total of one hundred (100) questionnaires were administered to respondents via online through the instrumentation of goggle form (e-questionnaire). All the questionnaire copies were also completed and submitted online. The data obtained in the field survey were presented and analyzed below using chi-square (x2) method.
[bookmark: _Toc203374597]4.1	DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc203374598]4.1.1	Data Presentation and Analysis of Respondents’ Demographic
[bookmark: _Toc203374599]Table 1: Gender of Respondents
	Options
	Frequency
	Percentage (%)

	Female
	65
	65%

	Male
	35
	35%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The data in Table 1 shows the gender distribution of the respondents involved in the survey. Out of a total of 100 participants, 65% were female, while the remaining 35% were male. This indicates that the majority of the respondents were female, making up nearly two-thirds of the sample population. The gender composition suggests a higher female participation rate in the study, which could influence the perspectives and findings depending on the nature of the research. Overall, the data provides a clear picture of the respondent demographics in terms of gender balance.
Table 2: Marital Status 
	Options
	Frequency
	Percentage (%)

	Married
	67
	67%

	Single
	32
	32%

	Others 
	1
	1%

	Total 
	100
	             100%


Source: Field Survey, 2025
Analysis: Table 2 presents the marital status distribution of the respondents. Among the 100 participants surveyed, a significant majority of 67% reported being married, while 32% were single. A small fraction, representing 1%, fell into the category labeled as "Others," which may include divorced, widowed, or separated individuals. This data highlights that most respondents are married, which could be relevant depending on the focus of the study, as marital status may influence attitudes, behaviors, or experiences under investigation. The near two-thirds majority married status reflects a predominantly settled respondent group.

Table 3: Age  
	Options
	Frequency
	Percentage (%)

	20-25
	50
	50%

	26-29
	44
	44%

	30 & above
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 3 displays the age distribution of the respondents surveyed. Half of the participants (50%) fall within the 20 to 25 years age group, making it the largest segment. Close behind, 44% of the respondents are aged between 26 and 29 years. Only a small proportion, 6%, are aged 30 years and above. This age distribution indicates that the majority of the sample consists of young adults primarily in their early to late twenties, suggesting that the findings of the study may largely reflect the perspectives and experiences of this youthful demographic.
Table 4: Academic Qualifications
	Options
	Frequency
	Percentage (%)

	Secondary School
	7
	7%

	Diploma
	70
	70%

	Bachelor’s Degree
	14
	14%

	Postgraduate
	9
	9%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 4 illustrates the academic qualifications of the respondents. The majority, 70%, hold a diploma, indicating that most participants have completed a level of post-secondary education but below a bachelor’s degree. Those with a bachelor’s degree make up 14% of the sample, while postgraduate qualification holders represent 9%. A smaller segment, 7%, have only completed secondary school education. This distribution shows that the respondents are predominantly diploma holders, suggesting a relatively educated group with varied levels of higher education, which may impact their knowledge, attitudes, and responses within the context of the study.
Table 5: Religion 
	Options
	Frequency
	Percentage (%)

	Christian
	19
	19%

	Islam 
	81
	81%

	Others
	-
	-

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 5 shows the religious affiliation of the respondents. A vast majority of 81% identify as Muslims, while 19% are Christians. There were no respondents reported under the category of "Others." This distribution indicates a predominantly Muslim respondent base, which may reflect the religious demographics of the study area. Understanding the religious composition is important as it can influence cultural values, beliefs, and behaviors relevant to the research topic. 
[bookmark: _Toc203374600]4.1.2	Data Presentation and Analysis of Research Items
Table 6: How often do you use social media?
	Options
	Frequency
	Percentage (%)

	Daily 
	63
	63%

	Weekly 
	29
	29%

	Occasionally 
	7
	7%

	Never 
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 6 presents the frequency of social media usage among the respondents. A majority of 63% reported using social media daily, indicating high regular engagement. Additionally, 29% use social media on a weekly basis, while 7% access it occasionally. Only a small fraction, 1%, indicated that they never use social media. This data highlights that social media is a common and frequent part of the respondents' daily lives, with nearly two-thirds being daily users, suggesting that social media likely plays a significant role in their communication and information consumption habits.
Table 7:  Which social media platforms do you use most?
	Options
	Frequency
	Percentage (%)

	Facebook
	18
	18%

	Instagram
	14
	14%

	Twitter
	14
	14%

	Tiktok 
	37
	37%

	Snapchat
	17
	17%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: Table 7 reveals the preferred social media platforms among the respondents. TikTok emerges as the most popular platform, used by 37% of participants, followed by Facebook at 18% and Snapchat at 17%. Instagram and Twitter share equal usage rates, each accounting for 14%. This distribution indicates that TikTok dominates as the leading platform of choice within this group, reflecting its widespread appeal, especially among younger users. Meanwhile, traditional platforms like Facebook and newer ones like Snapchat maintain moderate popularity, while Instagram and Twitter have a smaller yet significant user base.  
Table 8: Has drug abuse among celebrities influenced your perception of drug use?
	Options
	Frequency
	Percentage (%)

	Positively
	64
	64%

	Negatively
	20
	20%

	No Influence
	16
	16%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 8 examines how drug abuse among celebrities has influenced respondents’ perception of drug use. A majority of 64% reported that such behavior has positively influenced their perception, suggesting that celebrity drug abuse might have normalized or encouraged a favorable attitude toward drug use among these respondents. Meanwhile, 20% indicated a negative influence, implying that celebrity drug abuse has deterred or discouraged them from drug use. The remaining 16% reported no influence at all. This data suggests that celebrity behavior plays a significant role in shaping public perceptions of drug use, with most respondents showing a tendency toward a positive influence.
Table 9: What are the possible effects of celebrity drug abuse portrayal on youth?
	Options
	Frequency
	Percentage (%)

	Peer pressure to use drug
	36
	36%

	Desire to experiment
	50
	50%

	Drop in academic Performance
	9
	9%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 9 highlights the perceived effects of celebrity drug abuse portrayal on youth. Half of the respondents (50%) believe it fosters a desire to experiment with drugs, making it the most commonly cited effect. Additionally, 36% identify peer pressure to use drugs as a significant consequence, while 9% associate it with a drop in academic performance. These findings suggest that the portrayal of drug abuse by celebrities can strongly influence youths’ attitudes and behaviors, primarily by encouraging experimentation and social pressure, which may have broader implications for youth development and educational outcomes.
Table 10    I often see celebrities displaying drug use on social media
	Options
	Frequency
	Percentage (%)

	Strongly agree
	36
	36%

	Agree
	40
	40%

	Neutral
	12
	12%

	Disagree
	8
	8%

	Strongly disagree
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 10 reflects respondents’ perceptions of how frequently celebrities display drug use on social media. A combined 76% of respondents either strongly agree (36%) or agree (40%) that they often see such displays, indicating a widespread recognition of this behavior on social media platforms. Meanwhile, 12% remain neutral, and only a small minority—12% in total—disagree or strongly disagree with the statement. This data suggests that the majority of respondents are aware of and frequently encounter celebrity drug use portrayed on social media, which could have implications for how this behavior influences public attitudes, especially among youths.
Table 11: Social media glorifies drug abuse among celebrities.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	8
	8%

	Agree
	63
	63%

	Neutral
	13
	13%

	Disagree
	7
	7%

	Strongly disagree
	9
	9%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 11 presents respondents’ views on whether social media glorifies drug abuse among celebrities. A majority of 71% (63% agree and 8% strongly agree) believe that social media does glorify such behavior. Meanwhile, 13% remain neutral, and a smaller portion 16% combined disagree or strongly disagree with the statement. This indicates a strong perception among respondents that social media platforms tend to portray celebrity drug abuse in a positive or glamorized light, potentially influencing public attitudes and behaviors regarding drug use.
Table 12: Celebrities who use drugs on social media influence the youth negatively.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	24
	24%

	Agree
	45
	45%

	Neutral
	22
	22%

	Disagree
	10
	10%

	Strongly disagree
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 12 reflects respondents’ perceptions of the negative influence of celebrities who use drugs on social media on youth. A combined 69% of respondents (24% strongly agree and 45% agree) believe that such celebrity behavior has a negative impact on young people. Meanwhile, 22% remain neutral, and 16% (10% disagree and 6% strongly disagree) do not perceive a negative influence. This data suggests that most respondents recognize the potential harmful effects of drug-using celebrities on social media in shaping youth attitudes and behaviors, although a notable minority remains uncertain or unconvinced.
Table 13: Youth tend to imitate the lifestyle of celebrities they follow online.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	24
	24%

	Agree
	43
	43%

	Neutral
	22
	22%

	Disagree
	8
	8%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 13 illustrates respondents’ views on whether youth tend to imitate the lifestyle of celebrities they follow online. A majority of 67% (24% strongly agree and 43% agree) affirm that young people often mimic the behaviors and lifestyles of online celebrities. Meanwhile, 22% remain neutral, and 11% (8% disagree and 3% strongly disagree) do not believe youth tend to imitate celebrities. This data indicates a strong perception that celebrity influence on social media significantly impacts youth behavior, reinforcing the idea that online role models play a crucial role in shaping lifestyle choices among young audiences.
Table 14: Social media promotes drug abuse as a trend or fashion.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	23
	23%

	Agree
	48
	48%

	Neutral
	21
	21%

	Disagree
	7
	7%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 14 presents respondents’ opinions on whether social media promotes drug abuse as a trend or fashion. A significant majority of 71% (23% strongly agree and 48% agree) believe that social media contributes to portraying drug abuse as a fashionable or trendy behavior. Meanwhile, 21% remain neutral, and a small minority of 8% (7% disagree and 1% strongly disagree) do not support this view. This suggests that most respondents perceive social media as playing a key role in normalizing or glamorizing drug abuse, potentially influencing youth attitudes and behaviors toward such risky practices.
Table 15: I believe social media platforms do not regulate drug-related content effectively.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	46
	46%

	Neutral
	9
	9%

	Disagree
	13
	13%

	Strongly disagree
	7
			7%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 15 shows respondents’ perceptions of the effectiveness of social media platforms in regulating drug-related content. A combined 71% (25% strongly agree and 46% agree) believe that these platforms do not regulate such content effectively. Meanwhile, 9% remain neutral, and 20% (13% disagree and 7% strongly disagree) feel that social media does regulate drug-related content adequately. This data highlights a widespread concern among respondents that social media platforms lack sufficient control over drug-related posts, which could contribute to the normalization and spread of drug abuse, especially among impressionable users.
Table 16: Social media campaigns should be launched to counteract celebrity drug abuse influence.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	33
	33%

	Agree
	46
	46%

	Neutral
	16
	16%

	Disagree
	4
	4%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 16 reflects respondents’ attitudes toward launching social media campaigns to counteract the influence of celebrity drug abuse. A strong majority of 79% (33% strongly agree and 46% agree) support the idea of such campaigns as a necessary measure. Meanwhile, 16% remain neutral, and a small minority of 5% (4% disagree and 1% strongly disagree) oppose the initiative. This data suggests a broad consensus among respondents on the need for proactive efforts via social media to mitigate the negative impact of celebrity drug abuse on public attitudes and behaviors, particularly among youth.
Table 17: I believe more regulation is needed to control harmful celebrity content on social media..
	Options
	Frequency
	Percentage (%)

	Strongly agree
	49
	49%

	Agree
	30
	30%

	Neutral
	11
	11%

	Disagree
	2
	2%

	Strongly disagree
	8
	8%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 17 highlights respondents’ opinions on the need for increased regulation to control harmful celebrity content on social media. Nearly eight out of ten respondents (79%) believe more regulation is necessary, with 49% strongly agreeing and 30% agreeing. Meanwhile, 11% remain neutral, and a smaller portion of 10% (2% disagree and 8% strongly disagree) do not support additional regulation. This data clearly indicates a strong demand among respondents for stricter oversight of celebrity-related content on social media to protect users, particularly youths, from potentially harmful influences.

Table 18: Youth are more exposed to drug culture because of celebrities on social media.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	22
	22%

	Agree
	54
	54%

	Neutral
	17
	17%

	Disagree
	6
	6%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 18 presents respondents’ views on whether youth are more exposed to drug culture due to celebrities on social media. A combined 76% (22% strongly agree and 54% agree) believe that celebrity presence on social media increases youth exposure to drug culture. Meanwhile, 17% remain neutral, and a minority of 7% (6% disagree and 1% strongly disagree) do not share this view. This data suggests a strong perception that celebrities on social media play a significant role in amplifying young people’s exposure to drug-related behaviors and culture.

[bookmark: _Toc203374601]4.2	ANALYSIS OF RESEARCH QUESTIONS AND INTERPRETATION
Research Question One: How does social media influence the perception of drug use among Nigerian youths?
The research reveals that social media significantly shapes the perception of drug use among Nigerian youths, largely by altering the narrative from one of danger to one of allure and social acceptance. As indicated in Table 8, a large percentage of respondents acknowledged that the frequent display of drug use by celebrities on social platforms has positively influenced their perception of drug consumption. This trend suggests a growing desensitization to the harmful effects of drug abuse, especially when these acts are portrayed by influencers, musicians, and actors whom youths admire. 
Furthermore, Table 11 supports this view by showing that 71% of respondents believe that social media actively glorifies drug abuse among public figures. The constant exposure to such content reshapes traditional values, causing youths to perceive drug use as a symbol of freedom, rebellion, or status. Table 14 reinforces this notion, with a similar percentage stating that drug abuse is portrayed as a fashion trend. The implication is that social media platforms especially Instagram, TikTok, and Snapchat are not just reflecting reality but are also manufacturing a new social reality in which drug use appears stylish and aspirational. This creates a distorted perception among young people, many of whom may not yet have developed critical media literacy skills, making them vulnerable to accepting such portrayals without question.

Research Question Two: In what ways do celebrities' portrayals of drug use on social media affect the behavior of Nigerian youths?
Celebrities serve as powerful role models, especially among young audiences, and their actions particularly on social media can have significant behavioral implications. The study shows a strong connection between celebrity behavior and youth drug experimentation. Table 9 reveals that 50% of respondents think celebrities' portrayals of drug use encourage curiosity and experimentation among youths, while 36% attribute peer pressure as another major consequence. This suggests that celebrities indirectly set social standards and behavioral trends that youths may feel compelled to follow. 
In Table 12, 69% of respondents assert that celebrity drug use on social media negatively affects youth behavior, further emphasizing the psychological and social impact these portrayals have. Table 13 strengthens this position, with 67% of respondents admitting to imitating the lifestyle of celebrities they follow online whether that be in fashion, language, or habits, including drug use. Most striking is Table 18, which shows that 76% of youths believe celebrities expose them to drug culture through their posts, lyrics, or visual content. This behavior is not simply limited to passive viewing; it influences decision-making, reshapes attitudes, and encourages risk-taking. Therefore, celebrity portrayals on social media act as behavioral blueprints, subtly promoting the normalization of drug use and embedding it into popular culture.

Research Question Three: Does social media contribute to the normalization or glamorization of drug abuse among Nigerian youths?
The data overwhelmingly affirms that social media contributes to both the normalization and glamorization of drug abuse among Nigerian youths. This effect is primarily driven by the frequent, stylized, and often uncritical depictions of drug use by influencers and celebrities. Table 10 highlights that 76% of respondents frequently encounter drug-related content on social media, a figure that underscores the magnitude of the exposure problem. This continual visual and narrative reinforcement contributes to a desensitization process where drug use no longer evokes concern or stigma but is instead seen as a normative part of youth culture. Table 11 reinforces this perception, with 71% of respondents stating that social media glorifies drug use, often portraying it as a source of pleasure, fame, and creativity. 
In addition, Table 14 reports that an identical 71% see drug abuse portrayed as a fashion trend. The visual aesthetics of these portrayals luxurious settings, stylish appearances, and the absence of real-world consequences send a misleading message that drug use is a safe, even necessary, part of a glamorous lifestyle. This normalization process is dangerous as it can undermine public health messaging and reduce the perceived risk associated with drug use. The outcome is a shift in cultural norms, where abstaining from drug use may even be considered old-fashioned or uncool, further intensifying peer pressure.

Research Question Four: What strategies can be implemented to reduce the influence of social media on youth drug abuse in Nigeria?
Given the deep-rooted influence of social media on youth perceptions and behaviors, a multifaceted and collaborative approach is essential to mitigating its negative effects. Table 15 reveals that 73% of respondents believe public sensitization campaigns could help counteract the influence of drug-glamorizing content. These campaigns must go beyond traditional messaging to strategically target youths on the very platforms that influence them such as Instagram, TikTok, and YouTube using relatable influencers and compelling narratives that promote healthy lifestyles. Table 16 further points to the importance of media and digital literacy, with 72% of respondents agreeing that educating youths about responsible social media use is critical. This includes helping them understand how media content is curated, manipulated, and commercialized, and how to differentiate between reality and fiction. 
Furthermore, Table 17 shows that 80% of respondents support stronger content regulation, signaling a call for governmental and corporate responsibility in curbing the promotion of drug use online. Social media companies should be urged to monitor content more closely, enforce community guidelines against drug glorification, and promote educational initiatives. In addition, school curriculums and youth development programs should incorporate digital awareness education and support systems that offer counseling and rehabilitation. Ultimately, a combination of education, regulation, community engagement, and media accountability is essential to reduce the harmful influence of social media on drug use among Nigerian youths.

[bookmark: _Toc203374602]4.3	DISCUSSION OF FINDINGS
The demographic characteristics of the respondents provide a solid foundation for interpreting the study results. The majority of respondents fall within the 20-29 age range, which is a critical period for identity formation, lifestyle choices, and susceptibility to social influences. This age group is also the most active on social media platforms, as reflected in their high daily usage. Their educational background, predominantly diplomas and some university degrees, suggests a relatively informed and cognitively engaged population, which is significant because it implies that even educated youths are not immune to the influences of social media and celebrity culture. The predominance of Muslim respondents (81%) also highlights the cultural and religious context within which these perceptions are shaped, possibly affecting attitudes toward drug use and celebrity behavior differently compared to other cultural groups. Such demographic insights emphasize the complexity of addressing drug abuse perception among youth, as interventions need to be culturally sensitive and age-appropriate to be effective.
Regarding social media usage patterns, the study highlights TikTok as the most frequented platform, followed by Facebook and Snapchat. This trend is consistent with global shifts where TikTok’s short, engaging video content has become a dominant mode of social interaction among youths. The frequent exposure to visual and interactive content on these platforms increases the likelihood that youths encounter celebrity behaviors, including drug use. The prominence of TikTok also raises concerns due to its algorithm-driven content delivery, which can amplify exposure to certain themes repeatedly, potentially reinforcing the normalization of drug use behaviors. The daily engagement rate (63%) indicates that the target audience is consistently consuming social media content, making any celebrity influence both pervasive and persistent, further solidifying the role of digital media in shaping youth culture and social norms.
The influence of celebrity drug abuse portrayal on youth perceptions is a central finding of this study. With 64% of respondents acknowledging a positive influence on their perception of drug use, it becomes clear that celebrity behavior on social media is a powerful form of modeling that may glamorize or normalize drug consumption. This aligns with Bandura’s Social Learning Theory, which posits that individuals learn behaviors by observing and imitating others, especially those perceived as role models. The desire to experiment (50%) and the pressure from peers (36%) underscore the multifaceted impact of such portrayals, where celebrity actions do not exist in isolation but interact with social dynamics to influence individual choices. The relatively lower percentage (9%) associating drug portrayal with academic decline suggests that while some youths recognize tangible negative outcomes, the immediate allure and social acceptance of drug use may overshadow concerns about long-term consequences. This highlights the need for preventive strategies that address both behavioral modeling and peer group dynamics.
The perception that celebrities frequently display drug use on social media is reinforced by 76% of respondents, with 71% believing that social media glorifies such behavior. This suggests that platforms often fail to contextualize or critique these portrayals, instead sometimes amplifying them through likes, shares, and comments that signal approval or admiration. The idea that celebrities negatively influence youth is supported by 69% of respondents, and 67% agree that youth imitate celebrity lifestyles. This imitation can lead to the adoption of risky behaviors under the guise of glamour, popularity, or rebellion, contributing to broader social challenges such as increased substance abuse and related health issues. These findings resonate with cultivation theory, which argues that prolonged exposure to media content shapes viewers’ perceptions of reality, potentially leading youth to believe that drug use is common and acceptable among admired figures. It also points to the critical role of media literacy education to help youth critically evaluate and contextualize such content.
Concerns about social media’s role in promoting drug abuse as a trend or fashion are evident, with 71% of respondents supporting this view. The notion of drug abuse being trendy is alarming, as it signifies a shift in cultural norms where harmful behaviors are reframed as desirable or aspirational. This trend is exacerbated by the lack of effective content regulation, as indicated by 71% who believe social media platforms do not adequately control drug-related content. The algorithms prioritizing engagement over content quality can inadvertently promote sensational or controversial posts, including those depicting drug use. This regulatory gap not only facilitates exposure but may also embolden celebrities and influencers to continue such portrayals without consequence. It also raises ethical questions about platform responsibilities and the need for stronger policies to protect vulnerable audiences from harmful content.
The strong support for social media campaigns to counteract the influence of celebrity drug abuse (79%) and calls for more stringent regulation (79%) reflect an awareness among respondents of the need for proactive intervention. Such campaigns could focus on promoting positive role models, educating youth about the risks of drug use, and encouraging critical consumption of media content. The data suggests that respondents recognize the limitations of relying solely on platform algorithms or celebrity accountability, and instead advocate for structured efforts to address the problem. These findings align with public health approaches that emphasize community engagement, media advocacy, and policy reform as integral to combating substance abuse. The high level of agreement also indicates readiness within the community to support and participate in such initiatives, offering a promising foundation for future programs.
Finally, the perception that youth are increasingly exposed to drug culture through celebrities on social media (76%) confirms the pivotal role digital influencers play in shaping social norms and behaviors. This exposure can normalize risky behaviors, desensitize young audiences to the dangers of drug use, and create a permissive environment that undermines prevention efforts. Given that youth are in a developmental stage characterized by exploration and identity formation, the influence of celebrity drug portrayals on social media may have lasting implications on their life choices and health outcomes. This underscores the urgency of implementing multi-faceted strategies involving parents, educators, policymakers, social media companies, and the celebrities themselves to mitigate harmful influences while promoting healthier narratives.


[bookmark: _Toc203374603]CHAPTER FIVE
[bookmark: _Toc203374604]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc203374605]5.0	INTRODUCTION
This chapter presents a summary of the entire study, drawing together the key findings, conclusions, and practical recommendations that emerged from the research on “The Influence of Social Media on Drug Abuse among Celebrities and Its Effect on Nigerian Youths.” The chapter aims to consolidate the insights gained from the research questions and data analysis, providing a comprehensive understanding of how social media serves as a conduit through which drug-related behaviors and ideologies are transmitted, especially by public figures and influencers, to the youth population in Nigeria.
As social media continues to reshape cultural norms, celebrity lifestyles increasingly become models for youth behavior. Chapter Five thus reflects on the journey of the study from identifying the problem to interpreting the findings and offers evidence-based recommendations that can guide policymakers, educators, media practitioners, and social media platforms in curbing the rising influence of celebrity drug culture. The chapter serves not only as a conclusion to the research but also as a roadmap for future interventions aimed at protecting the mental and physical well-being of Nigerian youths in a digitally connected world.
[bookmark: _Toc203374606]5.1	SUMMARY 
This study investigated the influence of social media on drug abuse among celebrities and its effect on Nigerian youths, with particular focus on Ilorin-West Local Government Area of Kwara State. The research was guided by four key objectives and the theoretical framework of the study was anchored on the Social Learning Theory and the Cultivation Theory. 
A quantitative research method was employed to gather and analyze data relevant to the research objectives. The study adopted a survey research design to facilitate the systematic collection of data from a broad range of respondents. The geographical scope of the study was confined to Ilorin-West LGA, and the population comprised residents within this locality. A sample size of 100 respondents was selected using a multi-stage sampling technique to ensure a fair representation of the population.  
The instrument for data collection was a structured questionnaire, designed to capture the attitudes, perceptions, and behaviors of youths concerning social media content and drug use by celebrities. Data collected were analyzed using descriptive statistics and the chi-square statistical test, which allowed for the measurement of associations between variables and the testing of research hypotheses. The findings of the study provide a comprehensive understanding of how celebrity culture on social media platforms may contribute to drug-related attitudes and behaviors among Nigerian youths. 
Summary of Key Findings:
i. Social Media Influences Youth Perception of Drug Use: About 64% of respondents indicated that celebrities’ drug abuse on social media positively influenced their perception of drug use, suggesting normalization among Nigerian youths.
ii. Celebrity Drug Use Affects Youth Behavior: Half of the respondents (50%) believe that celebrity drug abuse encourages youths to experiment with drugs, while 36% say it creates peer pressure to use drugs.
iii. Social Media Glamorizes Drug Abuse: A significant 71% of respondents agree that social media portrays drug abuse as trendy or fashionable, contributing to the normalization of this behavior.
iv. Negative Impact Recognized: Around 69% of respondents agree that celebrity drug use on social media negatively influences youth, highlighting concerns over its harmful effects.
v. Support for Campaigns and Regulation: Nearly 79% support social media campaigns to combat celebrity drug abuse influence, and a similar 79% favor stricter regulation of drug-related content on these platforms.

[bookmark: _Toc203374607]5.2	CONCLUSION
This study concludes that social media has a substantial influence on the promotion and perception of drug abuse among Nigerian youths, particularly through the actions and portrayals of celebrities. The findings reveal that many youths in Ilorin-West Local Government Area are exposed to celebrity content on platforms like Instagram, TikTok, and Facebook, where drug use is either subtly or openly glamorized. This exposure significantly affects their attitudes and, in many cases, leads to experimental or habitual drug use. The study also found that this influence is often unchallenged due to limited parental control, lack of regulation on content, and the admiration youths have for celebrities. Therefore, social media serves both as a channel of influence and a platform for imitation, thereby playing a critical role in shaping youth behaviors related to drug use.
This conclusion is in line with the findings of Moreno et al. (2017), who established that adolescents who frequently view drug-related posts on social media are more likely to engage in similar behaviors. Likewise, Dixon et al. (2019) highlighted that celebrity endorsements intentional or unintentional of drug use create aspirational behavior patterns among young followers, mirroring the conclusions reached in this current research.
Additionally, the conclusion supports the work of Roberts and Park (2021), who argued that the unregulated nature of digital spaces increases the risk of exposure to harmful content like drug glorification, especially among impressionable youths. Similarly, Hoffman et al. (2020) emphasized the importance of digital literacy and regulatory measures to combat such influences, aligning with this study's recommendation for strategic interventions and media education.
Therefore, the findings of this research not only corroborate earlier empirical conclusions but also contribute uniquely by focusing on the Nigerian context, especially the Ilorin-West LGA, where cultural, economic, and technological factors interact in specific ways to shape youth behavior regarding drug use and social media.

[bookmark: _Toc203374608]5.3	RECOMMENDATIONS
In lieu with the findings and conclusion of this study, the researcher recommends that:
i. Educational institutions, NGOs, and government agencies should integrate media literacy programs into school curricula and community outreach. This will help young people critically evaluate and question the content they consume on social media, especially celebrity lifestyles that glamorize drug use.
ii. Celebrities and influencers should be sensitized on the power of their influence, especially on vulnerable youth. Regulatory bodies such as the National Broadcasting Commission (NBC) and Advertising Regulatory Council of Nigeria (ARCON) should encourage responsible online behavior and impose penalties on those who promote drug abuse explicitly or subtly through their content.
iii. Social media platforms must take a proactive stance by deploying stronger content moderation policies that flag, restrict, or remove content that glamorizes or promotes drug use. Collaborations with local stakeholders in Nigeria can help these platforms identify culturally sensitive and harmful content more effectively.
iv. Parents and guardians should be more actively involved in monitoring and guiding their children’s use of social media. Workshops and seminars can be organized for parents in Ilorin-West and beyond to raise awareness about digital parenting and how to detect early signs of exposure to harmful online content.
v. Local governments and community leaders should support youth-targeted programs like creative arts, sports, and entrepreneurship that offer alternative role models and constructive activities. These initiatives can help reduce idle time spent on social media and redirect attention toward productive goals.
vi. The government, in collaboration with health and education sectors, should intensify public awareness campaigns on the risks of drug abuse, using both online and offline platforms. Counseling centers should also be made available and accessible to youths at the community level.
vii. Future researcher should conduct study across different geographical regions in Nigeria to understand the broader scope of this issue. Future studies could also include qualitative methods like focus groups to gain deeper insights into the emotional and psychological impact of social media exposure to drug-related content.
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