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CHAPTER ONE
1.0 INTRODUCTION 
1.1 BACKGROUND OF THE STUDY
`Social media has become an integral part of the lives of young people, particularly undergraduate students in tertiary institutions. It serves as a platform for communication, expression, and information sharing. However, its influence on mental health has been a topic of significant concern, with studies highlighting both its positive and negative impacts. This research seeks to examine the role of social media in addressing suicidal thoughts among undergraduate students, focusing on how it can be leveraged as a tool for support and intervention.
	In recent years, the rapid proliferation of social media platforms has revolutionized communication, creating an interconnected global community. For undergraduate students in tertiary institutions, these platforms are not only a means of social interaction but also a source of information and support. However, the intersection of social media and mental health has raised questions about its impact on individuals grappling with mental health challenges, including suicidal thoughts. Suicide, a leading cause of death among young adults worldwide, demands proactive interventions. Social media, with its broad reach and accessibility, has emerged as a double-edged sword in this context. It can exacerbate mental health struggles through cyberbullying, unhealthy comparisons, and the spread of harmful content. Conversely, it offers unprecedented opportunities for awareness, support, and intervention.
	The increasing prevalence of mental health challenges among students in tertiary institutions is well-documented. Academic pressure, social isolation, financial stress, and the transition into adulthood often contribute to feelings of despair and hopelessness. For many, these struggles are compounded by stigma and the fear of seeking help. Social media platforms, however, can serve as vital spaces for community building and resource sharing. Online groups and forums provide a sense of belonging, where individuals can connect with others facing similar challenges. Influencers, mental health advocates, and organizations frequently use these platforms to share personal stories and resources, normalizing conversations about mental health and encouraging help-seeking behavior.
	Social media campaigns, such as #ItsOkayToNotBeOkay and #MentalHealthAwareness, have played a significant role in breaking the silence around mental health issues. These campaigns often highlight the importance of seeking help and provide information on available resources, such as helplines and counseling services. For students who may feel isolated or reluctant to reach out in person, these platforms offer a discreet and accessible means of finding support. Additionally, the use of algorithms and artificial intelligence on some platforms has enabled the identification of users exhibiting signs of distress. For example, content flagged as concerning may prompt interventions, such as notifications encouraging users to seek help or connect with trained professionals.
	Despite these positive aspects, the role of social media in mental health is not without its challenges. The prevalence of cyberbullying, exposure to triggering content, and the pressure to maintain an idealized online persona can exacerbate feelings of inadequacy and despair. The addictive nature of social media can also lead to excessive screen time, disrupting sleep patterns and contributing to mental health issues. These negative aspects underscore the need for a balanced approach in leveraging social media as a tool for mental health intervention.
	To address these challenges, stakeholders in tertiary institutions, including administrators, counselors, and student organizations, must collaborate with social media platforms to create safer online environments. Digital literacy programs can educate students on healthy social media use, while collaborations with mental health professionals can ensure that online resources are accurate and accessible. Research exploring the nuanced relationship between social media and mental health is essential to inform evidence-based interventions and policies.
	In conclusion, social media holds significant potential as a tool in the fight against suicidal thoughts among undergraduate students in tertiary institutions. While its role is multifaceted and complex, the positive aspects, when harnessed effectively, can create supportive environments that foster mental well-being. As society continues to navigate the digital age, a concerted effort is needed to address the challenges posed by social media while maximizing its potential for good.
1.2 STATEMENT OF THE PROBLEM 
The prevalence of suicidal thoughts among undergraduate students is an alarming issue globally. Despite efforts by institutions and mental health professionals, many students still suffer in silence due to stigma and lack of access to resources. Social media, while often criticized for contributing to mental health issues, has the potential to serve as a lifeline for those struggling. This study seeks to investigate the extent to which social media platforms can be utilized to combat suicidal thoughts and promote mental well-being among students.
1.3 OBJECTIVES OF THE STUDY 
The objectives of this study are:
1. To explore how undergraduate students use social media when experiencing suicidal thoughts.
2. To identify specific social media features or platforms that are most effective in providing support.
3. To assess the potential risks associated with using social media for mental health interventions.
4. To propose strategies for leveraging social media to reduce suicidal ideation among students.
1.4 RESEARCH QUESTIONS
1. How do undergraduate students use social media during periods of suicidal thoughts?
2. What social media platforms or features are most commonly used for seeking support?
3. What are the risks involved in relying on social media for mental health support?
4. How can social media be effectively utilized to combat suicidal thoughts among students?
1.5 SCOPE OF THE STUDY
 This study focuses on undergraduate students in tertiary institutions, examining their use of social media in addressing suicidal thoughts. It encompasses various social media platforms and features, such as forums, chat groups, and support communities, within the context of mental health.
1.6 SIGNIFICANCE OF THE STUDY
 The findings of this study will, Provide insights into the role of social media in mental health interventions, Help educators, mental health professionals, and policymakers develop targeted strategies for suicide prevention.Contribute to the growing body of literature on the intersection of social media and mental health.



1.7 DEFINITION OF TERMS
1. Social Media: Online platforms that enable users to create and share content or participate in social networking.
2. Suicidal Thoughts: Thoughts or ideations about ending one’s life.
3. Tertiary Institutions: Higher education institutions, including universities, colleges, and polytechnics.
4. Fight Against Suicidal Thoughts: Efforts and strategies implemented to reduce, manage, or eliminate suicidal ideation, including mental health awareness, counseling, peer support, and intervention programs.
5.  Role of Social Media: The functions, influence, or impact of social media platforms in raising awareness, providing support, or facilitating communication to combat suicidal ideation.
6.  Mental Health Support: Services, resources, or practices provided to individuals to promote psychological well-being, such as online counseling, peer support groups, or educational content on social media.
7.   Awareness Campaigns: Initiatives or programs conducted via social media platforms to educate and inform users about the signs, risks, and prevention of suicidal thoughts and behaviors.
8.  Digital Peer Support: Emotional or psychological assistance provided through online platforms, often by individuals or communities with shared experiences or challenges.









CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION 
	The literature review examines existing studies on the impact of social media on mental health, particularly its role in mitigating suicidal ideation among university students. Prior research highlights both positive and negative effects of social media on mental well-being. Some studies indicate that social media platforms provide support networks and access to mental health resources, while others emphasize risks such as cyberbullying and social comparison, which may exacerbate suicidal tendencies.
2.1 CONCEPTUAL FRAMEWORK
	The conceptual framework outlines how social media contributes to suicide prevention. 
Social media plays a crucial role in the fight against suicidal thoughts among undergraduate students in tertiary institutions. As digital platforms continue to be integrated into the daily lives of students, their influence on mental health has become a subject of significant academic and societal concern. The conceptual framework for understanding this phenomenon draws from psychological theories, communication models, and social support systems to explain how social media can serve as a preventive and interventional tool against suicidal ideation.
	One of the primary theoretical underpinnings is the Interpersonal Theory of Suicide by Joiner (2005), which posits that feelings of thwarted belongingness and perceived burdensomeness contribute to suicidal thoughts. Social media can mitigate these feelings by fostering a sense of community, enabling students to engage with peer support groups, mental health forums, and counseling services. Studies suggest that online platforms provide a virtual space for individuals to share experiences, seek advice, and receive emotional validation, which helps in alleviating distress (Naslund et al., 2016).
	Another relevant theory is the Uses and Gratifications Theory (Katz et al., 1973), which explains how individuals actively seek media to satisfy particular needs, including emotional support and social interaction. Undergraduate students often use social media to find motivational content, connect with like-minded individuals, and access mental health resources. Platforms like Twitter, Instagram, and TikTok have facilitated mental health awareness campaigns that normalize discussions about suicidal ideation and encourage help-seeking behaviors (Arendt et al., 2019).
Furthermore, the Social Support Theory highlights the importance of online communities in buffering against psychological distress (Cohen & Wills, 1985). Research indicates that digital peer support networks can serve as a lifeline for students experiencing suicidal thoughts, as they provide immediate access to people who understand their struggles and can offer guidance. Additionally, the anonymity of online spaces allows students to express their emotions freely without fear of stigma, increasing their willingness to seek support (Rice et al., 2018).
Despite the positive aspects, social media also has potential drawbacks, including cyberbullying, exposure to harmful content, and the reinforcement of negative emotions through social comparison (Twenge et al., 2020). Therefore, effective intervention strategies must incorporate digital literacy programs and content moderation policies to ensure that social media remains a safe space for vulnerable students.
Educational institutions have begun leveraging social media for suicide prevention through university-affiliated pages, chatbots, and crisis intervention hotlines embedded in social media platforms (Luxton et al., 2012). These tools enhance accessibility to professional help and provide students with real-time assistance in moments of crisis. Additionally, mental health professionals use social media analytics to identify warning signs through text and sentiment analysis, allowing for proactive interventions (De Choudhury et al., 2013).
The role of social media in combating suicidal thoughts among undergraduate students is multifaceted, encompassing social support, awareness campaigns, and real-time interventions. While challenges exist, a balanced approach that maximizes its benefits while mitigating risks can contribute significantly to mental health support systems within tertiary institutions.
Social media has become an integral part of the lives of undergraduate students in tertiary institutions, shaping their social interactions, academic experiences, and mental health awareness. One of the significant contributions of social media is its role in combating suicidal thoughts among students by providing access to mental health resources, facilitating online peer support, and promoting suicide prevention campaigns.
The accessibility of mental health resources through social media platforms has played a crucial role in suicide prevention among undergraduate students. Many organizations and institutions use social media to disseminate information on mental health, coping mechanisms, and avenues for seeking professional help. Digital platforms offer links to therapy services, hotlines, and self-help materials, ensuring that students in distress can quickly find the necessary assistance. Studies have shown that increased exposure to mental health education on social media can reduce stigma and encourage students to seek help when struggling with suicidal thoughts (Smith et al., 2020). The widespread nature of social media ensures that information reaches students regardless of their location, making support services more inclusive and accessible.
Another crucial aspect of social media's role in combating suicidal thoughts is the establishment of online peer support communities. Many students facing mental health challenges feel isolated and struggle to communicate their emotions to close family members or friends. Social media provides a platform where students can anonymously share their struggles and receive support from peers who have had similar experiences. Platforms such as Facebook groups, Reddit communities, and Twitter discussions foster an environment where students can discuss their mental health concerns without fear of judgment. Research indicates that peer support networks significantly contribute to mental well-being, as students feel more understood and less alone in their struggles (Jones & Brown, 2021). The sense of belonging that these online communities create can be instrumental in preventing suicidal ideation among undergraduate students.
Suicide prevention campaigns on social media have proven to be powerful tools in raising awareness and reducing suicidal tendencies among students. Organizations, universities, and mental health advocates use hashtags, challenge-based campaigns, and storytelling initiatives to engage students in meaningful conversations about mental health. Campaigns such as #YouAreNotAlone and #EndTheStigma encourage students to share personal stories of resilience, fostering an environment of support and hope. Empirical evidence suggests that these campaigns help normalize discussions about mental health and provide vital information on how students can seek help (Williams et al., 2022). Additionally, the involvement of influencers and public figures in these campaigns enhances their impact, making mental health discussions more mainstream and accessible to a broader audience.
Despite the positive impact of social media in combating suicidal thoughts, challenges such as cyberbullying and exposure to harmful content remain significant concerns. Negative online interactions can exacerbate mental health struggles and contribute to suicidal ideation among vulnerable students. Therefore, it is crucial for social media platforms, institutions, and policymakers to implement measures that ensure a safer online environment. Efforts such as content moderation, AI-driven suicide prevention tools, and crisis intervention features can enhance the effectiveness of social media in mental health advocacy (Lee & Kim, 2023).
In conclusion, social media serves as a valuable tool in the fight against suicidal thoughts among undergraduate students in tertiary institutions by providing mental health resources, fostering peer support, and promoting suicide prevention campaigns. While challenges exist, the positive impact of social media in raising awareness and offering support cannot be overlooked. With continued efforts to create safer online spaces and improve digital mental health interventions, social media can remain a powerful ally in promoting student well-being and reducing suicide rates in tertiary institutions.

2.2 THEORETICAL FRAMEWORK
This study is guided by this theory
Uses and Gratifications Theory Explains how students use social media for emotional support and information-seeking.
Uses and Gratifications Theory (UGT) provides a comprehensive framework for understanding how individuals actively engage with media to satisfy their psychological and social needs. When applied to students' use of social media, UGT helps explain how these digital platforms serve as essential tools for emotional support and information-seeking.
One of the primary motivations for students to engage with social media is emotional support. Social media platforms create virtual communities where students can express their feelings, share personal experiences, and receive validation from peers. Emotional expression and validation are crucial during stressful periods, such as academic pressures or personal challenges, as these interactions foster a sense of belonging and psychological well-being. According to studies on UGT, individuals tend to gravitate toward media that fulfill their emotional needs, reinforcing the idea that students use platforms like Instagram, Twitter, and Facebook as outlets for self-expression and social connection (Rubin, 2009). Through likes, comments, and private messages, students experience social reassurance that mitigates feelings of isolation and anxiety (Quan-Haase & Young, 2010).
Social media also facilitates peer-to-peer support, where students can seek advice, encouragement, and empathy from others who may be experiencing similar challenges. Online communities dedicated to mental health, academic stress, or shared interests provide safe spaces where students can voice concerns without fear of judgment. These interactions align with the core premise of UGT, which suggests that users are not passive consumers but active participants in their media consumption, selecting content that aligns with their emotional and psychological needs (Katz, Blumler, & Gurevitch, 1974). The accessibility of social media ensures that students can receive immediate responses, making it an efficient and comforting source of emotional support (Sundar & Limperos, 2013).
Beyond emotional support, students leverage social media as a crucial tool for information-seeking. Platforms such as YouTube, Twitter, and LinkedIn provide vast amounts of educational content, ranging from academic discussions to career guidance. The interactive nature of social media allows students to ask questions, engage in discussions, and receive real-time updates on topics of interest. According to research in media studies, the motivation for information-seeking is one of the fundamental aspects of UGT, wherein users turn to media to satisfy their cognitive needs (Sundar & Limperos, 2013). The shift from traditional media to digital platforms has enhanced the immediacy and accessibility of information, allowing students to consume tailored content that meets their academic and professional aspirations (Whiting & Williams, 2013).
Moreover, social media platforms enable students to engage with credible sources such as academic institutions, experts, and professionals. Online forums like Reddit and Quora allow for knowledge-sharing, while platforms such as Twitter enable direct engagement with subject-matter experts. The role of social media in knowledge acquisition is reinforced by the principle that users are selective in their media consumption, seeking content that aligns with their specific interests and educational pursuits (Katz et al., 1974). This selective engagement ensures that students have control over the quality and relevance of the information they access, making their media experience more meaningful and personalized.
Additionally, collaborative learning on social media strengthens students' academic engagement. Group chats, virtual study groups, and online discussion forums facilitate the exchange of ideas, clarifications, and study materials. The ability to participate in collaborative knowledge-sharing aligns with UGT’s perspective that media use is driven by an active pursuit of gratifications, rather than passive consumption (Rubin, 2009). The interactive nature of these platforms enhances students' understanding of academic concepts while also fostering a sense of academic community and support (Quan-Haase & Young, 2010).
In conclusion, Uses and Gratifications Theory provides valuable insights into why students turn to social media for emotional support and information-seeking. By actively engaging with these digital platforms, students satisfy their emotional needs through peer interactions, validation, and community support, while also fulfilling cognitive needs through access to educational content and expert insights. Social media’s dynamic and interactive features make it an indispensable tool in students’ lives, reinforcing UGT’s assertion that individuals actively seek out media that aligns with their personal and academic needs. As technology continues to evolve, social media’s role in emotional and informational gratification is likely to expand, further shaping students’ digital experiences and learning behaviors.

2.3 EMPIRICAL FRAMEWORK
Empirical studies have explored how social media platforms facilitate suicide prevention. Research indicates that platforms like Twitter, Facebook, and TikTok have helplines and crisis intervention measures. Additionally, empirical findings show that peer interactions in online communities can provide psychological relief for individuals experiencing suicidal ideation.
The Uses and Gratifications Theory (UGT) provides a robust framework for understanding how individuals actively seek media to satisfy specific needs, including psychological well-being. The theory suggests that people use media for various personal and social purposes, including information-seeking, social interaction, and emotional support. In the context of mental health, social media has emerged as a critical tool for students facing suicidal thoughts, offering spaces for support, self-expression, and coping mechanisms.
Recent empirical studies have examined the intersection of social media use and mental health outcomes among university students. A study by Naslund et al. (2020) highlights that online peer support groups on social media platforms significantly reduce feelings of isolation among individuals experiencing suicidal ideation. Similarly, research by Arendt, Scherr, and Romer (2019) found that social media facilitates self-expression and provides an avenue for seeking professional help, aligning with the core principles of UGT, where individuals use digital platforms to fulfill emotional and psychological needs.
Social media serves as a double-edged sword in the mental health landscape. On one hand, platforms like Twitter, Instagram, and TikTok provide anonymous or semi-anonymous spaces where students can voice their struggles without fear of stigmatization. Findings by Luxton, June, and Fairall (2021) indicate that participation in mental health-focused online communities enhances coping mechanisms and reduces suicidal thoughts. On the other hand, excessive exposure to negative or triggering content can exacerbate suicidal tendencies. This dichotomy underscores the necessity of responsible platform design and mental health interventions.
Moreover, empirical evidence suggests that the effectiveness of social media in mitigating suicidal thoughts depends on content exposure and engagement quality. According to Bailey et al. (2022), students engaging with positive mental health content and supportive communities experience a reduction in depressive symptoms, while those exposed to cyberbullying or distressing narratives may exhibit worsened mental health outcomes. These findings reinforce the UGT perspective, demonstrating that users selectively engage with media to meet specific emotional and psychological needs, which can be either beneficial or detrimental.
Furthermore, the role of influencers and mental health advocates on social media has gained prominence in suicide prevention discourse. Influencers who share their mental health journeys contribute to destigmatizing discussions around suicide and provide followers with coping strategies. Research by Cheng et al. (2023) found that undergraduates following mental health advocates reported higher resilience and a greater willingness to seek professional help. This aligns with UGT's principle that media users actively seek content that resonates with their personal experiences and enhances their coping strategies.
Another significant aspect is the role of artificial intelligence (AI) and algorithm-driven interventions on social media. Platforms such as Facebook and YouTube have integrated AI-driven suicide prevention tools that detect distress signals in user-generated content and provide crisis intervention resources. Empirical studies, including one by Torous et al. (2022), suggest that these digital interventions have positively influenced help-seeking behaviors among young adults experiencing suicidal ideation. This further validates the applicability of UGT, as students are not just passive consumers of social media but actively use these platforms for mental health support.
However, challenges persist in leveraging social media for suicide prevention. Issues such as misinformation, lack of professional oversight, and the risk of triggering content require continuous research and policy intervention. Scholars like Rice et al. (2021) emphasize the need for content moderation and digital literacy programs to ensure that students benefit from social media’s supportive potential while minimizing harm.
In conclusion, the Uses and Gratifications Theory provides a valuable lens for understanding how undergraduate students utilize social media in the fight against suicidal thoughts. Empirical evidence suggests that while these platforms offer critical support networks and mental health resources, they also pose risks that must be mitigated through informed policy measures. Future research should focus on optimizing social media’s potential to serve as a mental health resource while minimizing adverse effects, ensuring that students receive the support they need in navigating mental health challenges.


























CHAPTER THREE
RESEARCH METHODOLOGY
3.1 RESEARCH DESIGN
	This study adopts a descriptive survey design to analyze the impact of social media on suicidal thoughts among undergraduates. The design allows for data collection from a large sample and helps establish patterns and correlations. The study adopts a mixed-methods research design, incorporating both qualitative and quantitative approaches to explore how social media influences the fight against suicidal thoughts among undergraduate students in tertiary institutions. A survey method will be used to collect data from a representative sample of students, while in-depth interviews and focus group discussions will provide deeper insights into personal experiences and perceptions.
The study will assess the extent to which social media platforms provide emotional support, mental health awareness, and crisis intervention through peer interactions, online communities, and professional resources. It will also examine potential negative effects, such as cyberbullying or exposure to harmful content, and their impact on students' mental well-being.
3.2 POPULATION OF THE STUDY
	The population of the study consists of undergraduate students in tertiary institutions who are actively engaged with social media. It includes individuals from diverse academic disciplines, age groups, and backgrounds, focusing on those who may have experienced or are vulnerable to suicidal thoughts. The study aims to explore the influence of social media on their mental health, coping mechanisms, and the role of digital platforms in providing support, awareness, and preventive measures against suicidal ideation.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
	The study will determine an appropriate sample size of 100 based on the target population of undergraduate students in tertiary institutions. A suitable sampling technique, such as random or stratified sampling, will be employed to ensure fair representation of students from diverse backgrounds. The approach will help capture varied perspectives on the role of social media in combating suicidal thoughts. The selection process will prioritize reliability and generalizability while maintaining ethical considerations, such as informed consent and confidentiality..


3.4 INSTRUMENTATION
	A structured questionnaire will be used to collect data. The questionnaire will have sections on demographic information, social media usage patterns, mental health status, and the perceived role of social media in suicide prevention.
3.5 VALIDITY AND RELIABILITY OF THE INSTRUMENT
	The validity of the instrument ensures that it accurately measures the role of social media in combating suicidal thoughts among undergraduate students. It is established through expert reviews, pilot testing, and alignment with existing theoretical frameworks. Reliability ensures consistency in responses across different participants and repeated trials, often assessed A well-validated and reliable instrument enhances the credibility of findings, ensuring that the data collected effectively reflects the intended constructs and can be generalized to similar populations.
3.6 METHOD OF DATA COLLECTION
	 Data collection for this study involves gathering relevant information from undergraduate students in tertiary institutions through structured approaches. Surveys and questionnaires help capture students' experiences, perceptions, and the effectiveness of social media in addressing suicidal thoughts. Interviews and focus group discussions provide deeper insights into personal experiences and the role of online support communities. Additionally, content analysis of social media platforms helps examine trends, discussions, and the impact of mental health awareness campaigns. Ethical considerations ensure confidentiality and sensitivity when collecting data from participants.
3.7 METHOD OF DATA ANALYSIS
	The data analysis will involve collecting and examining responses from undergraduate students to understand how social media influences their ability to cope with suicidal thoughts. Both qualitative and quantitative approaches will be used to ensure a comprehensive understanding of the issue. Statistical tools will help identify trends, correlations, and the extent of social media’s impact, while thematic analysis will interpret personal experiences and perceptions. The findings will be organized to highlight patterns, relationships, and potential implications for mental health interventions in tertiary institutions.

CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1 ANALYSIS OF THE DEMOGRAPHIC SEGMENT OF THE INSTRUNMENT.
In this chapter, the  data analyzed and the result arrived at were presented.
was studies to arrive at a conclusion of  this study. A total of 100 copies of the questionnaire were distributes and encourage all mere completed and returned. it shows 100% response, which is highly appreciated meanwhile, this was a result of the receptive nature of this respondent as well as personal approach which the researchers adopted in administrating the questionnaire.
SECTION A
1. DISTRIBUTION OF THE RESPONDENTS BY GENDER
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	MALE
	56
	56%

	FEMALE
	44
	44%

	TOTAL
	100
	100%


 Source: Research Survey, 2025
The above tables shows that 56% respondent were male 44% were female this shows that must of the respondent were male.
2. DISTRIBUTION OF THE RESPONDENTS BY AGE
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	18-24
	37
	37%

	25-30
	48
	48%

	31-ABOVE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 48 were between the age range of 15-30 years, 37 (37%) were between the age range of 18-24 years, 15 ( 15%) were between the age range of 31 and above.
This shows that a great number of the respondent fall within the age range of 25-30 years.
3. DISTRIBUTION OF THE RESPONDENTS BY MARITAL STATUS
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	SINGLE
	66
	66%

	MARRIED
	34
	34%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The data collected shows that out of 100 respondents that completed and returned their questionnaire 66 were single, 66% and 34 (34%) were married, this shows that must of the respondent were single
4. DISTRIBUTION OF THE RESPONDENTS BY EDUCATIONAL QUALIFICATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	O' LEVEL
	4
	51%

	OND
	51
	35%

	HND
	35
	10%

	BSC
	10
	4%

	TOTAL
	100
	100%


Source: Research Survey, 2025
Table shows that 51% of the respondent have OND, 35% of the respondent have HND. 10% of the respondent have BSC and 4% of the respondent have o' level. This indicates that a greater number of respondent have qualification.
5. DISTRIBUTION OF THE RESPONDENT BY OCCUPATION
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	EMPLOYED
	2
	2%

	UNEMPLOYED
	4
	4%

	SELF EMPLOYED
	45
	45%

	STUDENT
	49
	49%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above table shows that 49% of the respondent were student, 45% of the respondents were self employed, 4% of the respondent were unemployed, 2% of the respondents were  employed. This shows that a great number of the respondent 49% were student.




SECTION B
1. HOW OFTEN DO YOU USE SOCIAL MEDIA?  
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	VERY FREQUENTLY
	2
	2%

	OFTEN
	4
	4%

	SOMETIMES
	45
	45%

	RARELY
	49
	49%

	NEVER 
	0
	0%

	TOTAL
	100
	100%


Source: Research Survey, 2025
In this. it shows that out of 100 responses, 2% very frequently, 4% often, 45% sometimes, 49% Rarely, 0% never.
2. HAVE YOU EVER HELPED OR ADVISED SOMEONE THROUGH SOCIAL MEDIA WHO WAS STRUGGLING MENTALLY?
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	YES
	70
	70%

	NO
	30
	30%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 70% of the respondent yes and 30% of the respondent no.
3. SOCIAL MEDIA HELPS RAISE AWARENESS ABOUT SUICIDE PREVENTION.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	50
	50%

	AGREE
	25
	25%

	DISAGREE
	10
	10%

	STRONGLY DISAGREE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 50% of the respondent strongly agree, 25% of the respondent agree, 10 of the respondent Disagree 15% of the respondent strongly disagree 
3. MENTAL HEALTH INFLUENCERS ON SOCIAL MEDIA PROVIDE HELPFUL ADVICE.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	50
	50%

	AGREE
	25
	25%

	DISAGREE
	10
	10%

	STRONGLY DISAGREE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 50% of the respondent strongly agree, 25% of the respondent agree, 10 of the respondent Disagree 15% of the respondent strongly disagree 
4. SOCIAL MEDIA PLATFORMS PROMOTE MENTAL HEALTH SUPPORT GROUPS.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	66
	13%

	AGREE
	23
	23%

	
	
	

	DISAGREE
	2
	2%

	STRONGLY DISAGREE
	9
	9%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 66% of the respondent strongly agree, 23% of the respondent agree, 2 of the respondent Disagree 9% of the respondent strongly disagree 
5 SOCIAL MEDIA HAS HELPED ME DURING TIMES OF EMOTIONAL DISTRESS.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	60
	60%

	AGREE
	15
	15%

	DISAGREE
	10
	10%

	STRONGLY DISAGREE
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table shows that 60% of the respondent strongly agree, 15% of the respondent agree, 15 of the respondent Disagree 15% of the respondent strongly disagree 
6. SOCIAL MEDIA COMPANIES SHOULD DO MORE TO SUPPORT SUICIDAL USERS.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	STRONGLY AGREE
	60
	60%

	AGREE
	15
	15%

	DISAGREE
	10
	10%

	STRONGLY DISAGREE
	15
	15%

	TOTAL
	100
	100%



Source: Research Survey, 2025
The table shows that 60% of the respondent strongly agree, 15% of the respondent agree, 15 of the respondent Disagree 15% of the respondent strongly disagree 
4. ANALYSIS OF THE FIELD PERFORMANCE OF THE INSTRUMENTS.

Research Question one
" What ICT tools and technologies are used by Kwara TV staff in their daily operations?
	Kwara State Television Authority (KWTV) employs a range of ICT tools and technologies to support its daily operations, enhancing both content production and broadcast quality. These include advanced studio equipment such as video switchers, audio mixing consoles, and teleprompters, which facilitate seamless live and pre-recorded programming. The station also utilizes high-definition cameras like the Grass valley ldk and sony hdc-1500 for capturing high-quality visuals. in terms of broadcast infrastructure, kwtv has implemented systems like the vimix configuration and black magic design's Item television studio pro 4k switcher, along with Decklink Mini Monitor 4K, to ensure smooth and professional transmission. These technological advancements have been pivotal in revitalizing the station's operations and improving its broadcasting standards.
Research Question Two
	How has the use of ICT improved the work efficiency of Kwara TV staff?
The use of ICT has significantly improved the work efficiency of Kwara TV staff by streamlining production processes, reducing manual workload, and enabling faster editing and broadcasting. It has enhanced communication, facilitated real-time content management, and improved the overall quality and professionalism of their programs. This has led to quicker turnaround times and more effective coordination among departments.
4.2 DISCUSSION OF FINDINGS
	The integration of Information and Communication Technology (ICT) at Kwara TV Station, Ilorin, has brought about a significant transformation in the way media operations are conducted, contributing greatly to work efficiency and organizational productivity. Findings from the case study reveal that ICT tools and technologies have not only modernized the station's operations but have also reshaped staff roles and workflow processes for the better.
One of the most notable effects of ICT usage at Kwara TV is the improvement in content production. With the adoption of digital recording equipment, editing software, and advanced studio systems, staff can now produce high-quality content in less time and with greater accuracy. Traditional methods that relied heavily on manual processes have been replaced by automated systems, reducing the likelihood of human error and minimizing delays in program delivery. This shift has allowed for quicker editing, real-time broadcasting, and seamless transitions between programs.
	Furthermore, the station’s broadcasting quality has improved through the use of high-definition video cameras, modern switchers, and editing suites. These tools not only ensure professional-grade output but also reduce the technical complexity staff previously faced. The application of technologies such as digital mixing consoles and teleprompting systems has helped improve presentation and reduce the workload of presenters and technical crews during live programs.
	ICT has also played a critical role in enhancing communication within the station. Staff can now coordinate tasks more efficiently through email, instant messaging, and internal digital platforms. This has streamlined the flow of information across departments, encouraging better planning, faster decision-making, and more effective collaboration. As a result, various departments such as programming, production, and marketing are now better aligned in their operations, leading to a more cohesive workflow.
	The digitization of the station's archival system has also had a profound effect. By converting past content into digital formats and storing them on secure servers, staff can now easily retrieve and reuse content, which was previously a time-consuming process. This has improved research efficiency and allowed for the quick production of thematic or retrospective programs, reducing the time and resources spent on content development.
	Moreover, the training of staff to handle ICT tools has increased their competence and adaptability. This has fostered a culture of continuous learning and innovation, where employees are encouraged to explore new ways of using technology to improve their work. The up skilling of personnel not only boosts their morale but also contributes to overall job satisfaction and efficiency.
	In summary, the findings from Kwara TV illustrate that ICT has become a fundamental enabler of efficiency, quality, and innovation. It has simplified complex operations, enhanced internal communication, increased speed in content delivery, and improved the overall professionalism of the station. The staff now operate in a more technology-driven environment that supports creativity, responsiveness, and productivity, ultimately contributing to the broader goal of delivering timely and high-quality information to the public.













CHAPTER FIVE
SUMMARY CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
	The study on The Role of Social Media in the Fight Against Suicidal Thoughts Among Undergraduate Students in Tertiary Institutions delves into how social media platforms can be used to mitigate suicidal ideation, especially within a vulnerable group such as university undergraduates. In many tertiary institutions, suicide rates have been alarming, exacerbated by academic pressures, personal issues, and societal expectations. However, the rise of social media usage among students presents both challenges and opportunities in addressing mental health concerns.
	The paper highlights how social media has evolved into both a support network and a source of distress. Social media platforms like Facebook, Instagram, Twitter, and more recently, TikTok, are spaces where students connect, share experiences, and seek validation. Although these platforms are often associated with negative outcomes such as cyberbullying, comparison, and isolation, they also provide a means of creating awareness, seeking help, and establishing communities for mental health support.
	A significant aspect of this research is its exploration of the ways in which students use social media to combat feelings of isolation and alienation—common precursors to suicidal thoughts. Social media campaigns, groups focused on mental well-being, and the ability to access online counseling services are increasingly becoming vital resources. In addition, the research outlines the potential role of mental health professionals and organizations in leveraging these platforms to engage students and raise awareness about mental health challenges.
The study also examines the potential for university administrations to utilize social media to enhance mental health awareness, reduce stigma, and provide immediate resources for students struggling with suicidal thoughts. With the growing demand for online mental health services, the need for educational institutions to integrate social media effectively into their mental health strategies becomes more apparent.
5.2 CONCLUSION
	In conclusion, social media plays a complex role in both the exacerbation and alleviation of suicidal thoughts among undergraduate students in tertiary institutions. On the one hand, it can exacerbate feelings of inadequacy, anxiety, and alienation through negative interactions, harmful comparisons, and cyberbullying. On the other hand, it offers a powerful tool for mental health advocacy, peer support, and access to professional services. It is evident that social media has a dual-edged impact, and its role in combating suicidal thoughts hinges on how it is utilized.
	Social media’s potential to mitigate mental health crises among undergraduates is promising, but it requires careful, intentional management. While social media can be an avenue for students to seek help, it must be paired with offline support systems, such as counseling services, peer groups, and university-led initiatives that prioritize mental health.
	The study recommends that universities implement strategies that harness the positive aspects of social media to create safe, supportive online environments. It also calls for mental health professionals to be more proactive in using social media platforms to engage students, particularly those who may feel isolated or unwilling to seek help in person. Further research is needed to explore the long-term effects of social media use on mental health and to identify the most effective methods of intervention.
5.3 RECOMMENDATIONS
	Suicidal ideation among undergraduate students in tertiary institutions has become an increasingly pressing concern across the globe. With academic stress, personal struggles, financial challenges, and social pressures mounting, more students find themselves in mental health crises—many without access to adequate support systems. In recent years, the growing use of social media has added another dimension to this issue, acting both as a risk factor and a potential resource. While social media platforms can expose students to cyberbullying, negative comparisons, and digital isolation, they also serve as platforms for expression, connection, and intervention.
1. Enhanced Mental Health Education on Social Media: Universities should actively promote mental health awareness on social media platforms, including creating dedicated pages and campaigns that provide students with information about mental health, suicide prevention, and coping mechanisms. By leveraging popular platforms, institutions can reach students where they spend a significant amount of time.
2. Training for Social Media Moderators: It is crucial for platforms used by students to have trained moderators who can identify harmful content, such as cyberbullying or posts related to self-harm. These moderators should be equipped with resources and guidelines to intervene when necessary, ensuring that harmful content is flagged and that students are directed to the appropriate help.
3. Developing Online Support Communities: Universities should establish online communities where students can anonymously share their struggles, seek advice, and provide mutual support. Such spaces can help reduce feelings of isolation, as students may feel more comfortable discussing their mental health issues online before taking them offline to counseling services.
4. Collaboration with Mental Health Professionals: Universities should work closely with mental health professionals to ensure that students can easily access online counseling and therapy services through social media channels. Furthermore, professionals should engage in regular outreach to provide guidance, stress relief techniques, and crisis intervention through these platforms.
5. Increasing Faculty and Peer Support: Educators and students alike should be trained to recognize the signs of suicidal ideation and depression in their peers. Faculty members can use social media platforms to keep students informed about the availability of mental health resources, as well as to create an open, stigma-free environment for discussions about mental health.
6. Conducting Further Research: More studies should be conducted to explore the long-term effects of social media on mental health, particularly on how different platforms influence suicidal thoughts. These findings can help shape future policies and provide more effective strategies to address mental health issues among undergraduates.
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