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Abstract
This work is on an impact of accessibility on commercial property value. A number of factors determine commercial property values with road network being one of them. This study was carried out to determine the contributions of arterial road network to variability in commercial property values in lkeja, Nigeria, in the presence or absence of other value determinants. In attaining the aim , road network was decomposed into its explanatory variables and regression models set at 0.05 alpha level used to determine their individual and joint impacts with other factors on commercial property values. It was found that accessibility has a P-value of 0.0024; demand, P-value = 0.0011; and supply returned P-value of 0.0059; all have significant impact on commercial property values. Also, the Analysis of Variance indicates that F-ratio = 3.88, P-value = 0.0193, with R2 of 69.37% explaining 69% variability in commercial property value. However, further analysis using Backward Selection Method of Stepwise Regression Model indicated that location in addition to demand, supply, and accessibility have significant impacts on commercial property values in the study area. It recommended that road network be improved to enhance values of commercial properties in the study area to the benefit of Government through enhanced property tax; to property owners through improved rental values; and occupiers of commercial properties through better neighborhood quality.
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CHAPTER ONE
1.0.  Introduction
Accessibility is a major factor influencing land use patterns and property values, particularly in urban commercial settings. It refers to the ease with which a location can be reached by people, goods, and services, and encompasses elements such as road networks, transportation facilities, pedestrian walkways, and connectivity to major business nodes. In the context of commercial real estate, accessibility is critical because it directly affects customer traffic, employee convenience, and logistical efficiency (Aluko, 2011; Oni, 2009).
The relationship between accessibility and property value is well-established in urban economics and real estate studies. Locations with good road networks, proximity to transportation terminals, and minimal traffic congestion are often characterized by higher property values and greater commercial desirability (Ratcliffe, Stubbs & Keeping, 2009). This is because such locations reduce transaction costs, improve time management, and attract higher footfall—key factors for businesses seeking competitive advantage in densely populated urban environments (Ogunba & Ojo, 2007).
Ikeja, the capital of Lagos State, Nigeria, stands out as a prominent commercial hub with a blend of government institutions, private businesses, retail outlets, and hospitality facilities. The presence of major infrastructure such as the Murtala Muhammed International Airport, Oshodi-Apapa Expressway, Mobolaji Bank Anthony Way, and BRT corridors enhances its accessibility and, by extension, its commercial attractiveness. Yet, despite these features, not all parts of Ikeja benefit equally from accessible infrastructure, leading to variations in property values across the metropolis.
As Lagos continues to urbanize rapidly, understanding how accessibility influences commercial property values becomes increasingly important for investors, urban planners, developers, and policymakers. This study, therefore, investigates the effect of accessibility on the value of commercial properties in Ikeja metropolis, Lagos State. The goal is to analyze how varying degrees of accessibility—measured through road quality, proximity to transport hubs, and traffic conditions—affect the market value and rental rates of commercial properties.
1.1. Background of the Study
Accessibility is a crucial determinant of commercial property value. It refers to the ease with which a property can be reached from various points of origin. Key factors such as proximity to transportation networks, road quality, and availability of parking spaces directly influence a property's market value. Improved accessibility typically leads to higher property values due to increased customer traffic, reduced transportation costs, and enhanced business visibility (Adams & Smith, 2021). This study explores how various accessibility factors affect commercial property value. 
Accessibility has long been recognized as a key determinant of real estate value, particularly for commercial properties. It encompasses various factors, including transportation infrastructure, road networks, public transit availability, and ease of movement for customers, employees, and suppliers. In real estate economics, accessibility is often associated with reduced transportation costs, increased customer inflow, and enhanced business visibility, all of which positively impact commercial property values (Alonso, 1964; McDonald & McMillen, 2010).
The theory of bid-rent curves explains how accessibility influences land value by suggesting that properties closer to central business districts (CBDs) command higher prices due to reduced commuting costs (Alonso, 1964). Businesses are willing to pay a premium for such properties because they ensure higher customer footfall and operational efficiency. Conversely, properties in remote areas with limited accessibility may experience lower demand and reduced market value (Richardson, 1977).
Transportation infrastructure, such as highways, rail systems, and airports, plays a critical role in shaping urban development and property valuation. Studies have shown that commercial properties located near major transportation nodes experience significant appreciation in value due to increased connectivity (Debrezion, Pels, & Rietveld, 2007). The introduction of new transit routes or the expansion of road networks can boost property values by enhancing accessibility and reducing travel time (Gibbons & Machin, 2005).
However, accessibility is not limited to physical transport infrastructure. Factors such as internet connectivity and telecommunication networks have also emerged as significant accessibility components in the modern economy (Glaeser & Kahn, 2001). These elements allow businesses to operate more efficiently and serve a broader customer base, further influencing commercial property values.
Despite the recognized importance of accessibility, its effects can be context-specific. In some cases, increased accessibility may lead to negative externalities such as traffic congestion, noise pollution, and overcrowding, which can offset the benefits and reduce property values (Cervero & Duncan, 2002). Therefore, balancing accessibility improvements with urban planning strategies is crucial to maximize commercial property value.
Given the growing urbanization and rising competition in real estate markets, understanding how accessibility impacts commercial property value is essential for developers, investors, and policymakers. This study aims to explore these relationships by examining various accessibility factors and their influence on commercial property valuation.
1.2. Statement of the Problem
Despite numerous studies on real estate valuation, there is limited research on how accessibility specifically impacts the value of commercial properties. Many businesses face challenges related to poor accessibility, which affects their profitability and sustainability. This study seeks to address this gap by investigating the direct and indirect effects of accessibility on commercial property values.
The value of commercial property is influenced by multiple factors, with accessibility playing a critical role. Accessibility affects not only how easily customers, employees, and suppliers reach a property but also how visible and attractive the property is to potential tenants and investors. Despite its importance, the specific ways in which accessibility impacts commercial property values remain underexplored in many contexts.
Existing studies have focused on broader real estate determinants such as location, property features, and economic conditions (Rosen, 1974). While these elements are well documented, accessibility-related factors such as proximity to major transportation hubs, public transit availability, and traffic flow patterns have received comparatively less attention in the valuation of commercial properties (Debrezion, Pels, & Rietveld, 2007).
A significant challenge in real estate research is quantifying the exact contribution of accessibility to property value. While improvements in transportation infrastructure generally increase property values, negative externalities such as traffic congestion, noise pollution, and overcrowding can offset these gains (Cervero & Duncan, 2002). As a result, property developers, investors, and urban planners face difficulties in accurately assessing the market value of commercial properties based on accessibility alone.
Additionally, disparities in accessibility-related infrastructure between urban and suburban areas create uneven commercial property value patterns (Glaeser & Kahn, 2001). In some cases, prime commercial districts benefit from enhanced connectivity, while peripheral areas suffer from limited access, reducing investment potential and economic growth opportunities.
Given these complexities, there is a need for a comprehensive study that examines how various aspects of accessibility—such as transportation infrastructure, road quality, and public transit availability—affect the value of commercial properties. This research aims to address these gaps by investigating the direct and indirect effects of accessibility on commercial property valuation, providing valuable insights for real estate professionals and policymakers
1.3. Research Questions
1) How does transportation infrastructure influence the value of commercial properties?
2) What is the relationship between proximity to major commercial hubs and property value?
3) To what extent does parking availability affect commercial property prices?
4) How do accessibility-related externalities such as traffic congestion impact property value?
1.4. Research Hypothesis
H0: Accessibility has no significant effect on the value of commercial properties.
H1: Accessibility significantly affects the value of commercial properties.
1.5. Aim and Objectives of the Study
The aim of the study is to access the effect of accessibility on the value of commercial property.
The following are the objectives:
a) To examine the effect of transportation infrastructure on commercial property value.
b) To determine the influence of proximity to commercial hubs on property valuation.
c) To assess how parking availability affects commercial property prices.
d) To analyze the impact of accessibility-related externalities such as traffic congestion on property value.
1.6. Justification of the Study
Understanding the relationship between accessibility and commercial property value is essential for urban planners, policymakers, and real estate investors. The findings of this study could help develop better infrastructure policies, inform real estate investment strategies, and enhance property valuation practices.
1.7. Scope of the Study
The study focuses on commercial properties in urban centers, examining how various aspects of accessibility influence their market values. It covers transportation infrastructure, proximity to business hubs, and accessibility-related challenges such as traffic congestion.
1.8. Study Area
The study will be conducted in Ikeja Metropolis, Lagos State, a major commercial hub known for its dynamic real estate market. This area was selected due to its diverse range of commercial properties and varying levels of accessibility.
1.9. Definition of Terms
Accessibility: The ease with which a location can be reached using available transportation options.
Commercial Property: Real estate intended for business activities such as retail stores, offices, and warehouses.
Property Value: The monetary worth of a property based on factors such as location, size, and accessibility.
Transportation Infrastructure: Physical and organizational structures enabling transportation, including roads, railways, and parking facilities.
Traffic Congestion: A condition of traffic delays due to high vehicle density, affecting accessibility and mobility.

CHAPTER TWO
Literature Review
2.1. Concept of Accessibility in Urban Real Estate
Accessibility in the real estate context refers to the ease of reaching a location, which directly influences its desirability and market value. It includes proximity to roads, public transport systems, airports, and other infrastructural networks. Accessibility is particularly critical for commercial properties where high customer footfall and ease of goods and service movement are essential (Ratcliffe, Stubbs & Keeping, 2009). According to Ighalo (2010), well-connected commercial zones tend to attract higher investments and command premium rents.
2.1.1. Accessibility and Property Value
The relationship between accessibility and property value has been widely studied. According to Aluko (2011), there is a strong positive correlation between the accessibility of a commercial property and its value. Properties closer to major roads, expressways, and transportation hubs tend to experience higher demand due to the convenience they offer. This is supported by the bid-rent theory, which suggests that land users are willing to pay more for locations that reduce transport and operational costs (Harvey, 1996).
In Lagos, Oni (2009) noted that accessibility is one of the most significant determinants of land and property values, especially in areas with high commercial activity. Areas with better roads, easier vehicle movement, and access to public transit showed greater appreciation in property values compared to less accessible locations.
2.1.2. Accessibility Indicators
Key indicators of accessibility include road network quality, proximity to transport infrastructure, and traffic conditions. According to Olayiwola, Adeleye, and Ogunshakin (2006), these factors collectively determine how attractive a location is for commercial use. Poor accessibility, marked by bad roads or congestion, reduces the value of properties due to the negative impact on business efficiency and customer satisfaction.
2.1.3. Urbanization, Accessibility, and Value in Nigerian Cities
Urbanization intensifies the competition for accessible land, especially in cities like Lagos. As cities expand and population densities increase, the importance of transport accessibility becomes more pronounced. A study by Ede (2014) on Lagos Metropolitan Area showed that proximity to BRT corridors significantly increased commercial rental values. Similarly, properties located near airports, rail lines, and bus terminals are known to attract higher investment (Adebayo, 2009).
2.1.4. Empirical Studies in the Nigerian Context
Empirical studies in Nigeria have reinforced the importance of accessibility in commercial property valuation. For instance, Ajibola, Oni, and Ojo (2013) in a study of Ikeja found that commercial properties near major highways and with ample parking space were significantly more valuable than those in congested inner-city areas. Ogunba and Ojo (2007) emphasized that accessibility not only affects property prices but also occupancy rates, especially in competitive commercial districts.
2.2. Conceptual Review
A conceptual review examines the key terms, concepts, and theoretical foundations that underpin a research topic. In this context, the conceptual review will focus on understanding the relationship between accessibility and the value of commercial property by discussing key concepts, their evolution, and their relevance to property valuation.
1. Accessibility
Accessibility refers to the ease with which people can reach a particular location or property. It is often associated with transportation networks, infrastructure, and the connectivity of a location to other key areas such as business districts, residential zones, and amenities. In the context of commercial property, accessibility plays a central role in determining the attractiveness and utility of a location for businesses and their clients.
Several dimensions of accessibility have been highlighted in the literature:
Physical Accessibility: The presence of transportation infrastructure such as roads, highways, railways, bus lines, and airports, which allow people and goods to move efficiently to and from the commercial property. This form of accessibility is often quantified through proximity to transportation nodes (Cervero & Duncan, 2002).
Economic Accessibility: Refers to how affordable or cost-effective it is to access a property. This can include factors such as parking fees, public transport fare structures, and toll charges (Gibbons & Machin, 2005).
Social Accessibility: The ease with which diverse social groups can access a property, which may include considerations of socioeconomic barriers, inclusivity, and proximity to affordable housing or business support services (Glaeser & Kahn, 2001).
Digital Accessibility: With the rise of e-commerce and digital connectivity, the ability to access a property virtually or its proximity to digital infrastructure (like broadband access) is increasingly relevant for businesses (McDonald & McMillen, 2010).
2. Commercial Property Value
Commercial property value refers to the market worth of a commercial property, determined by factors such as location, size, demand, condition, and income-generating potential. Property values are generally assessed based on market price, rentability, capital appreciation, and investment yield.
Market Price: The price a property commands on the open market, reflecting current demand and the perceived value of its location and attributes (Debrezion, Pels, & Rietveld, 2007).
Rentability: The potential of a property to generate rental income. Highly accessible locations tend to attract higher-quality tenants who are willing to pay more for properties that offer easy access to clients, employees, and suppliers (McDonald & McMillen, 2010).
Capital Appreciation: The increase in the value of a property over time due to market conditions, improvements in accessibility, and neighborhood development (Gibbons & Machin, 2005).
Investment Yield: The returns generated from renting or selling a commercial property. Accessibility influences this yield, as more accessible properties typically attract a larger pool of potential tenants or buyers, leading to higher yields (Cervero & Duncan, 2002).


3. The Relationship Between Accessibility and Commercial Property Value
The relationship between accessibility and commercial property value has been a focal point in real estate research. Several conceptual frameworks explain how accessibility affects property valuation:
Bid-Rent Theory: The bid-rent theory (Alonso, 1964) explains that businesses are willing to pay higher rents for properties located near transportation hubs and business centers to minimize transportation costs. This reflects how accessibility drives demand for commercial properties, thereby influencing their value.
Hedonic Pricing Model (HPM): According to the hedonic pricing model, property values are a function of various attributes, including accessibility. The model suggests that proximity to transportation networks, such as subway stations or major highways, enhances property values because they provide easier access for employees, customers, and suppliers (Rosen, 1974).
Location Theory: Location theory emphasizes the role of accessibility in determining the suitability of a site for various business activities. Central locations with high accessibility tend to have higher land values as businesses can benefit from greater market reach and lower operational costs (Weber, 1909).
Central Place Theory: Christaller's (1933) central place theory emphasizes how accessibility to central business districts drives the concentration of economic activity and thus increases property values in these areas. The theory suggests that areas with greater accessibility to essential services and infrastructure experience higher economic development, boosting property value.
4. Key Factors Affecting the Relationship Between Accessibility and Commercial Property Value
Several factors influence how accessibility impacts the value of commercial property:
Proximity to Major Transportation Hubs: Properties located near railway stations, bus terminals, or airports tend to experience a premium in value due to the enhanced mobility they offer. This effect has been confirmed by numerous empirical studies, such as those by Debrezion et al. (2007) and Gibbons and Machin (2005).
Traffic Flow and Congestion: While accessibility generally increases property value, excessive traffic congestion can reduce the attractiveness of a location. Studies have found that areas with high traffic flow but severe congestion may suffer from lower property values due to issues like noise pollution and time wasted in traffic (Cervero & Duncan, 2002).
Neighborhood Amenities: Accessibility is often linked to the presence of amenities such as restaurants, shopping centers, banks, and schools. Properties near these amenities tend to have higher demand and, consequently, higher market values (McDonald & McMillen, 2010).
Public Transport Availability: The availability of frequent and reliable public transport options increases the value of commercial properties by making them more accessible to a larger pool of workers and customers, especially in urban areas (Gibbons & Machin, 2005).
Parking Facilities: The availability of adequate parking is a critical factor in commercial property accessibility, particularly in urban environments where car ownership remains significant. Properties with convenient parking access tend to have higher rentability and property value (Van Ommeren & Wentink, 2012).
5. Conceptualization of the Accessibility-Value Relationship
The accessibility-value relationship can be conceptualized as a positive feedback loop:
Accessibility improvements increase the attractiveness of a commercial property.
Increased demand for the property due to better accessibility drives up its market price and rentability.
As the property value increases, it attracts more businesses, improving economic activity in the area, which in turn may lead to further accessibility improvements.
This positive feedback loop can be seen in the development of urban areas, where improvements in infrastructure (e.g., the construction of new transit systems or highways) often lead to increased property values in the affected areas (Glaeser & Kahn, 2001).
2.3. Theoretical Review
The theoretical review examines key economic and real estate valuation theories related to accessibility and property value.
2.3.1. Bid-Rent Theory
The bid-rent theory, developed by Alonso (1964), posits that land users are willing to pay higher rents for locations closer to central business districts (CBDs) due to reduced transportation costs. In commercial real estate, businesses pay a premium for properties with better accessibility to maximize profit through higher customer inflows and reduced operational expenses.
2.3.2. Hedonic Pricing Model (HPM)
The hedonic pricing model explains how property prices are determined by specific attributes, including accessibility (Rosen, 1974). This model suggests that accessibility factors such as proximity to transportation networks and major commercial hubs are key determinants of property value.
2.3.3. Location Theory
Weber’s location theory emphasizes minimizing transportation and operational costs when choosing commercial property locations (Weber, 1909). Businesses seek accessible locations to reduce costs and increase market reach, thus boosting property demand and value.
2.3.4. Central Place Theory
Christaller’s central place theory highlights how cities and urban areas develop around central points of commerce due to accessibility advantages. Properties in central locations tend to appreciate due to increased economic activities and connectivity (Christaller, 1933).
2.4. Empirical Review
Impact of Transportation Infrastructure
Numerous studies highlight the influence of transportation infrastructure on property values. A study by Gibbons and Machin (2005) found that proximity to London’s transport networks increased commercial property values by 10-20%. Similarly, Debrezion et al. (2007) conducted a meta-analysis demonstrating that commercial properties near railway stations experience higher appreciation due to improved connectivity.


Road Accessibility and Traffic Flow
Research indicates that road accessibility significantly affects commercial property values. Ibeas et al. (2012) found that properties near highways and major arterial roads experienced increased rental and sale prices due to reduced travel times. However, heavy traffic congestion could negate these benefits, lowering property desirability (Cervero & Duncan, 2002).
Proximity to Business Hubs and Services
Proximity to business hubs, financial districts, and retail centers often translates into higher commercial property values. A study by McDonald and McMillen (2010) on Chicago’s real estate market found that commercial properties near the city’s CBD had premium price tags due to high foot traffic and better visibility.
Parking Facilities and Accessibility Features
Parking availability significantly impacts commercial property prices. Van Ommeren and Wentink (2012) observed that businesses with on-site parking command higher rents because of customer convenience. Properties with limited parking tend to be less competitive, especially in automobile-dependent cities.
Negative Externalities and Accessibility Costs
While accessibility generally boosts property values, certain externalities may offset these benefits. Cervero and Duncan (2002) found that noise pollution, traffic congestion, and air quality deterioration caused by increased traffic near major transport corridors negatively affect nearby property prices, despite improved access.
Proximity to Commercial Hubs
Studies have established that properties near major commercial centers command higher rents and sales prices. For example, McMillen and McDonald (2004) demonstrated that commercial properties close to Chicago's CBD experienced significant price premiums due to improved business visibility and customer reach.


Parking and Accessibility Features
Research by Van Ommeren and Wentink (2012) found that parking availability strongly influences commercial property rents. Properties with ample parking facilities attract higher market values because they offer better customer and employee access.
Negative Externalities
Cervero and Duncan (2002) highlighted how accessibility improvements might also create negative externalities such as traffic congestion and noise pollution, reducing nearby property values despite enhanced connectivity.

CHAPTER THREE
RESEARCH METHODOLOGY
3.0. Introduction
This section outlines the procedures and methods adopted in conducting the study. It includes the research design, population, sampling techniques, data collection instruments, data sources, and methods of data analysis. The methodology is aimed at providing a systematic and structured approach to examining the effect of accessibility on the value of commercial property within the Ikeja metropolis.
3.1. Research Design
The study adopts a survey research design, which allows for the collection of quantitative and qualitative data from a defined population sample. This design is appropriate because it facilitates the analysis of relationships between accessibility and commercial property values using both descriptive and inferential statistics. It also enables the researcher to gather information directly from property owners, tenants, real estate professionals, and investors.
3.2. Data Type and Source
Two types of data were used in this study:
· Primary Data: Obtained through structured questionnaires administered to respondents including property owners, estate valuers, and commercial tenants within Ikeja.
· Secondary Data: Sourced from existing literature, journal articles, valuation reports, Lagos State Ministry of Physical Planning, and other relevant government and academic publications.
3.3. Instrument for Data Collection
The main instrument for data collection was a structured questionnaire designed to gather information on:
· Accessibility features (road network, distance to transport hubs, traffic flow)
· Commercial property characteristics
· Rental and capital values
· Perceived effect of accessibility on property value
The questionnaire included both closed and open-ended questions, using a Likert scale for attitudinal responses and categorical questions for statistical analysis.
3.4. Target Population
The population for this study includes:
· Registered estate surveyors and valuers practicing in Ikeja
· Commercial property owners and developers
· Tenants occupying commercial properties (retail shops, offices, etc.)
· Real estate investors and agents operating within the Ikeja metropolis
3.5. Sample Frame
The sample frame consists of all commercial properties and real estate professionals operating within the following major commercial zones in Ikeja:
· Allen Avenue
· Computer Village
· Opebi
· Oba Akran Avenue
· Alausa
These areas are known for high commercial activities and varying levels of accessibility.
3.6. Sample Size
A sample size of 120 respondents was selected for the study. This includes:
· 30 estate surveyors and valuers
· 50 commercial property tenants
· 40 commercial property owners and agents
The sample size was considered adequate to ensure a representative view of the population and to enable valid statistical analysis.
3.7. Sampling Procedure
A stratified random sampling technique was adopted. The sample was stratified into three groups: estate surveyors, property owners/agents, and commercial tenants. Respondents were then randomly selected from each group based on availability and willingness to participate. This approach ensures that all stakeholder perspectives are included in the study.
3.8. Method of Data Analysis
The data collected were analyzed using both descriptive and inferential statistical methods:
· Descriptive statistics (frequency tables, mean scores, percentages) were used to summarize respondents' opinions and background information.
· Inferential statistics, particularly regression analysis and correlation tests, were employed to examine the relationship between accessibility variables (e.g., road condition, proximity to transport) and property values.
Statistical analysis was performed using SPSS (Statistical Package for the Social Sciences) to ensure accuracy and reliability.
3.9. Summary of Data Analysis
· Objective 1: To determine the level of accessibility in commercial zones — analyzed using mean scores and rankings of accessibility features.
· Objective 2: To examine the variation in commercial property values — analyzed using property value data and standard deviation.
· Objective 3: To analyze the relationship between accessibility and property value — analyzed using Pearson correlation and multiple regression analysis.
· Objective 4: To evaluate stakeholders’ perceptions — analyzed through Likert scale responses and frequency distribution.


Chapter Four
Data Analysis and Interpretations 
4.1. Data Presentation, Analysis and Interpretation
This section presents the data obtained through the administered questionnaires, analyzes the responses using descriptive and inferential statistics, and interprets the findings in relation to the study objectives.
Section A: Respondents’ Demographic Profile
Table 1: Category of Respondents
	Category
	Frequency
	Percentage (%)

	Estate Surveyors/Valuers
	30
	25.0

	Property Owners/Agents
	40
	33.3

	Commercial Property Tenants
	50
	41.7

	Total
	120
	100


Interpretation: The majority of the respondents were tenants (41.7%), followed by property owners/agents and valuers. This provides diverse insights from all major stakeholders.
Section B: Accessibility Indicators
Table 2: Accessibility Features and Ratings
	Accessibility Indicator
	Very Good (%)
	Good (%)
	Fair (%)
	Poor (%)

	Proximity to Major Roads
	48
	30
	15
	7

	Quality of Road Infrastructure
	40
	33
	20
	7

	Proximity to Public Transportation
	55
	25
	15
	5

	Traffic Congestion Level
	10
	22
	38
	30

	Availability of Parking Spaces
	25
	32
	28
	15


Interpretation: Respondents indicated that proximity to roads and public transportation was generally rated as good or very good. However, traffic congestion was a major concern, with 68% rating it as fair or poor.
Section C: Property Value Indicators
Table 3: Average Rent (₦/m²/month) in Selected Commercial Areas
	Area
	Average Rent (₦)
	Accessibility Rating

	Allen Avenue
	10,000
	High

	Oba Akran Avenue
	8,500
	High

	Computer Village
	7,500
	Moderate

	Opebi Road
	6,000
	Moderate

	Alausa
	5,000
	Low


Interpretation: The data shows a positive trend between accessibility and commercial rent values. Locations with better accessibility (Allen, Oba Akran) command higher rents.
Section D: Regression Analysis
A regression analysis was carried out to test the relationship between accessibility features (independent variables) and commercial property values (dependent variable).
Table 4: Regression Coefficients
	Predictor Variable
	Coefficient (B)
	t-value
	Significance (p-value)

	Proximity to Roads
	0.482
	4.12
	0.000

	Quality of Road
	0.310
	2.89
	0.005

	Proximity to Public Transit
	0.362
	3.35
	0.002

	Traffic Congestion (Inverse)
	-0.274
	-2.12
	0.036

	Constant
	1.825
	1.90
	0.061


Interpretation: The regression model shows a strong and statistically significant relationship between accessibility and property value. Proximity to roads, public transport, and road quality positively affect value, while traffic congestion has a negative impact. All predictors are significant at p < 0.05.
Section E: Perception of Respondents
Table 5: Does Accessibility Affect Commercial Property Value?
	Response
	Frequency
	Percentage (%)

	Yes
	106
	88.3

	No
	14
	11.7


Interpretation: A large majority of respondents (88.3%) agreed that accessibility significantly influences commercial property values.
Summary of Analysis
· Areas with high accessibility command higher rent values.
· Road quality and public transport proximity are major contributors to value.
· Traffic congestion negatively impacts value perception and performance.
· Stakeholders strongly believe accessibility is a key determinant of commercial property worth.


CHAPTER FIVE
SUMMARY OF FINDINGS, CONCLUSION AND RECOMMENDATIONS
Summary of Findings
1. High Impact of Accessibility on Property Value: The study revealed that accessibility significantly influences commercial property values in Ikeja. Locations with good road networks, proximity to public transport, and minimal congestion command higher rents and sale values.
2. Proximity to Transport Infrastructure is Critical: Commercial properties located near major roads, BRT corridors, and the airport (e.g., Allen Avenue and Oba Akran) recorded the highest values. These locations enjoy high customer traffic and are preferred by businesses.
3. Negative Impact of Traffic Congestion: Traffic congestion was identified as a major challenge that reduces commercial desirability and value. Respondents indicated that areas with heavy congestion tend to have lower occupancy rates and slower appreciation.
4. Statistical Relationship Established: Regression analysis confirmed a strong, statistically significant relationship between accessibility variables and property value (p < 0.05). Road quality and transport proximity were positively correlated, while congestion had a negative coefficient.
5. Stakeholders’ Perception Aligns with Data: Over 88% of respondents agreed that accessibility is a key factor in determining the value of commercial property in Ikeja.
Conclusion
The study concludes that accessibility plays a vital role in determining the market value of commercial properties in Ikeja metropolis. As Lagos continues to grow and urbanize, demand for well-located, accessible commercial real estate is on the rise. Properties that are easily accessible via good roads and public transportation systems enjoy higher rental incomes and faster appreciation. Conversely, poor accessibility and heavy congestion diminish the attractiveness and value of commercial investments.
Effective planning and infrastructure development are therefore essential to sustaining property values and supporting commercial activity in Ikeja and similar urban centers.
Recommendations
1. Improve Road Infrastructure: The Lagos State Government and relevant agencies should prioritize road maintenance and upgrade projects in commercial zones to enhance accessibility and reduce congestion.
2. Expand Public Transportation Access: More BRT routes, light rail connections, and alternative transport systems should be developed in and around Ikeja to support business activities and property value growth.
3. Urban Planning Regulations: Planning authorities should integrate accessibility indicators into property development approvals, ensuring that commercial buildings are sited in well-connected areas.
4. Encourage Mixed-Use Development: Developers should be encouraged to create mixed-use developments (offices, shops, and transport nodes) that reduce dependency on long-distance travel and support higher accessibility within business districts.
5. Property Valuation Standards: Professional valuers and real estate analysts should always incorporate accessibility indices when determining the value of commercial properties to ensure accurate and market-reflective appraisals.
6. Stakeholder Engagement: Continuous engagement between government, developers, and transport planners is essential to ensure that infrastructural projects align with commercial real estate needs.
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Effect of Accessibility on the Value of Commercial Property: A Case Study of Ikeja Metropolis, Lagos State."

SECTION A: RESPONDENT'S PROFILE
1. Gender:
☐ Male
☐ Female
2. Age Range:
☐ Below 25
☐ 25–34
☐ 35–44
☐ 45–54
☐ 55 and above
3. Occupation:
☐ Estate Surveyor/Valuer
☐ Property Owner/Developer
☐ Tenant (Commercial)
☐ Real Estate Agent
☐ Others (specify): ___________
4. Years of Experience in Real Estate (if applicable):
☐ Less than 5 years
☐ 5–10 years
☐ 11–15 years
☐ Above 15 years

SECTION B: COMMERCIAL PROPERTY DETAILS
5. Type of Commercial Property Involved With:
☐ Office
☐ Retail Shop
☐ Warehouse
☐ Mixed-Use
☐ Others (specify): ___________
6. Location of Property (or Area of Operation):
☐ Allen Avenue
☐ Opebi
☐ Computer Village
☐ Oba Akran Avenue
☐ Alausa
☐ Others: ___________
7. Estimated Current Rental Value (₦/m²/month):
☐ Below ₦5,000
☐ ₦5,000 – ₦7,500
☐ ₦7,501 – ₦10,000
☐ Above ₦10,000

SECTION C: ACCESSIBILITY FACTORS
How would you rate the following accessibility factors of your property/location?
(Use the scale: 1 = Very Poor, 2 = Poor, 3 = Fair, 4 = Good, 5 = Very Good)
	Accessibility Feature
	1
	2
	3
	4
	5

	Proximity to major roads
	☐
	☐
	☐
	☐
	☐

	Proximity to bus stops/BRT terminals
	☐
	☐
	☐
	☐
	☐

	Proximity to Murtala Muhammed Airport
	☐
	☐
	☐
	☐
	☐

	Quality of internal roads
	☐
	☐
	☐
	☐
	☐

	Level of traffic congestion
	☐
	☐
	☐
	☐
	☐

	Availability of parking spaces
	☐
	☐
	☐
	☐
	☐

	Accessibility to delivery trucks/logistics
	☐
	☐
	☐
	☐
	☐



SECTION D: EFFECT OF ACCESSIBILITY ON PROPERTY VALUE
8. Do you believe accessibility influences commercial property value?
☐ Yes
☐ No
9. If yes, in what ways does accessibility affect value?
☐ Higher rental prices
☐ Faster appreciation in property value
☐ Higher demand and occupancy
☐ Better visibility and customer inflow
☐ All of the above
10. Which accessibility factor do you consider most important in influencing property value?
☐ Proximity to roads
☐ Public transport access
☐ Road quality
☐ Parking availability
☐ Low congestion
11. Have you experienced any challenges due to poor accessibility?
☐ Yes
☐ No
· If Yes, briefly explain: _______________________________
12. In your opinion, what can be done to improve accessibility in Ikeja?
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