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ABSTRACT
This research work examines the Impact of Television Campaign Against Industrial Pollution in Ilorin Metropolis, using Tuyil Pharmaceutical Industry as a case study. The study was carried out to determine how television campaigns influence public awareness, attitudes, and actions toward reducing industrial pollution in the environment. The study employed a survey research design with questionnaires administered to residents of Ilorin Metropolis and selected staff of Tuyil Pharmaceutical Industry. Data were analyzed using simple percentages and frequency tables. Findings from the study revealed that television campaigns significantly contribute to creating awareness about the dangers of industrial pollution. It was also discovered that regular television messages influence the attitudes of residents toward environmental protection and encourage industries to adopt better waste‑management practices. However, challenges such as inadequate broadcast time, insufficient enforcement of environmental regulations, and limited reach of certain television programs were identified as obstacles. The study concludes that television remains a powerful tool for environmental education and advocacy. It recommends that government agencies, regulatory bodies, and media organizations should intensify television campaigns, ensure continuous monitoring of industries, and create more engaging programs to sustain public interest in combating industrial pollution.

CHAPTER ONE  
INTRODUCTION  
1.1  	BACKGROUND TO THE STUDY  
One of the greatest environmental challenges facing developing Countries is the unhealthy disposal of solid waste which results from human activities of development and survival. It is a problem recognized by all nations at the 1992 Conference on Environment and Development, and regarded as a major barrier in the Path towards sustainability of the Environment (Ifegbesan, 2009:201). After the United Nations Conference on environment and Development held in Rio de Janeiro in January 1992, Countries began to formally adopt Environmental Impact Assessment (EIA) policies, undated legislation, strategies, and guidelines that required information dissemination and public consultation on projects for which development permits were required.  
Sound environmental management of waste was highlighted as a major environmental issue at the Rio Conference which re-affirmed the Declaration of the United Nations Conference on Human Environment that was adopted in Stockholm in June 1972.   
"Principle 10 of the Rio Declaration states that" Environmental issues are best handled with the Participation of all concerned citizens, on a relevant level.  
On a national basis, each individual should have appropriate access to information on concerning the environment that help by Public authorities , including information on hazardous materials and activities in their communities, and the opportunity to participate in decision - making  processes. States should facilitate and encourage public awareness and Participation by making information widely available. Effective access to judicial administrative proceedings, including, redress and remedy should be provided (squires 2006:1)  
The above declaration laid the basis for the participatory planning of Solid Wastes management (SWM)  
Poor waste management Practices, in particular, the widespread dumping of waste in bodies of Water and uncontrolled dump sites aggravate the problems of general low sanitation levels across the African Continent (United Nations Economic and Social Council, 2009: 309) lament that environmental problem and the Accelerating changes  in living Conditions have become a fundamental Part of the world in general and metropolis in particular.  
n Nigeria, the problem of solid waste management (SWM) has been a concern which has existed for a long time. The management of solid waste is one of the important obligatory function of the Local Government Areas (LGAs) in the entire country ( Longe and ukpebor,  2009:210), and has emerged as one of the greatest challenges facing  State and local government environment protection agencies (Ogwueleka, 2009: 173). Ajayan and Saharsh 2003:1) observed that lack of financial resources, institutional weakness, improper selection of technology, transportation system and disposal options Publics apathy towards environmental cleanliness sand sanitation have made this service unsatisfactory.  
Conceptually, solid wastes as Agbede and Ajagbe (2004:92) put it, "are all the wastes arising from human and animal activities that are normally Solid and are discarded as useless or unwanted”. It is Commonly as garbage, refuse, rubbish or trash. This does not mean that they cannot be recycled and  converted into economic value.  
After all, “waste is wealth. Ajayan and Saharsh (2003 : 2)described solid waste as non-liquid waste material arising from domestic, trade, combination of various heterogeneous discarded materials. Municipal solid wastes (MSW) as  Ogwueleka (2009:174) Puts, it “are refuse from industrial, commercial and  institutional establishments (like hospitals), market waste, yard waste and street Sweeping”. Waste Problems affect land, air and water “not to mention its hazard to health and other natural resources of social and economic importance "( Agbede and -Ajagbe, 2004-92).  
  
Anijah et.al. (2013), added that apart from the health significance of heaps of refuse as a health hazard, they also make our environment ugly. The problem of solid waste disposal in Nigeria has become a national malaise. A look at the Nigeria homes, toilets, streets, kitchens, corridors, gutters, staircases, markets , abattoirs, would reveal the very low level Of sanitation.  
In some cities in Nigeria, Informal collectors provide the service for fee, in most urban areas, stationary container system is adopted for waste Collections and the waste containers are not adequately provided by the appropriate authorities  
1.2    STATEMENT OF THE PROBLEM  
Solid waste disposal and management is a problem affecting our cities and solid waste disposal also as a big effect on our environment. Every Person is a potential generator of waste and thus, a contributor to this problem. The problem of waste management, as Kalantari and Asadi (2010 : 309) believe, is based on peoples attention and attitudes towards the environment or on the level Of concern to the environment which could be affected by environmental awareness , attitudesas one behaviors, values and action. Agaiwal (2005 : 2) identified social attitudes as one of the problem facing solid waste management. However, few scholars like Nwabueze (2007: 47) and Rukeh and Ogbemi (2007: 240) have Lave researched into communication as a tool for the management of waste. That is, poor environmental reporting on the part of the media is also a problem.  
The problem of waste management in this region when Combined with rapid urbanization and unplanned development is expected to be of such magnitude that significant reasons exist to initiate immediate action for improvement of this appalling situation. It was on this note that the different government in the Kwara states establish ministry of Environment and other related agencies.  
Awareness and attitudes of people in the community appear to be Crucial as their points of understanding of household solid waste management ultimately play an important role in providing answer to environmental problem.  
1.3    RESEARCH OBJECTIVES  
1. To determine the public perceptions of television campaign against 
industrial pollution in Ilorin metropolis.  
2. To understand the impact of television campaign in Ilorin metropolis.  
3. To determine the challenges television face in the Campaign against Industrial pollution in Ilorin metropolis  
1.4    RESEARCH QUESTIONS  
The following research questions were our guide for the study:  
1. What are the public perceptions of television campaign against industrial pollution in Ilorin metropolis?  
2. What are the impact of television campaign in Ilorin metropolis?  
3. What are the challenges television Campaign faced against industrial pollution in Ilorin metropolis?  
1.5 	SIGNIFICANCE OF THE STUDY  
The significant of the study is to reveal to the entire world: impart of  television campaign against industrial pollution, since little is know about climate  change, global warming, ozone layer, green houses gases and their impact on human existence.  
Broadcast media and media practitioners will benefit from this research as it will be enable them to know the responsibilities expected of them when it come to environmental sanitation if other related matters.  
Researchers will also find this work very interesting as it can be used as reference materials that will guide them while writing on a similar topic or the same topic. General public will know through this research that can keep their environment clean and the changes in poor pollution system.  
1.6 	SCOPE OF THE STUDY  
This study examines the impact of television campaigns in raising awareness and driving behavioral change regarding industrial pollution in Ilorin Metropolis, with a specific focus on Tuyil Pharmaceutical Industry. It assesses the effectiveness of television as a medium for educating the public about the environmental and health risks of industrial pollution. The research explores how these campaigns influence public perception, corporate practices, and community involvement in pollution mitigation. Additionally, it evaluates the strategies used in these campaigns, such as messaging, frequency, and audience targeting, to determine their success in addressing pollution issues.
The study also identifies challenges in implementing television campaigns, including funding constraints, audience reach, and engagement limitations. Geographically focused on Ilorin Metropolis, the research uses Tuyil Pharmaceutical Industry as a case study to provide insights into the broader role of television campaigns in combating industrial pollution. The findings aim to inform the development of more effective communication strategies for environmental advocacy and pollution control in urban industrial settings.
1.7 	OPERATIONAL DEFINITION OF TERMS  
· Pollution: also called environmental pollution, the addition of any substance (Solid, liquid, or gas) or any form of energy such as heat, sound, or radio activity) to the environment, at a rate faster than it can be dispersed, diluted, decomposed, recycled, or stored in some harmless form.  
· Industrial pollution: is the pollution which can be directly linked with industry. This form of pollution is one of the leading causes of pollution worldwide. There are a number of forms industrial pollution. Industrial pollution can also impact air quality, and it can enter the Soil, Causing widespread environmental problems.  
· Television: an electronic system of transmitting transient images of fixed or moving objects together with sound over a wire or through space by apparatus that converts light and sound into electrical waves and reconverts them into visible light rays and audible sound.
· Sensitization: This means to make know, enlighten, to educate People on something which they know little or nothing about before such as environmental sanitation issues.  



















CHAPTER TWO
LITERATURE REVIEW
2.1 INTRODUCTION
This study delves into the theoretical and empirical foundations of the research, focusing on the role of television campaigns in addressing industrial pollution. It begins by exploring relevant theories and concepts that underpin the impact of mass media on environmental awareness and behavior. The chapter then reviews empirical studies that highlight the effectiveness, challenges, and strategies of television campaigns in combating pollution. This foundation provides a framework for understanding the specific case of Tuyil Pharmaceutical Industry within Ilorin Metropolis.
2.2 [bookmark: _TOC_250012]THEORETICAL FRAMEWORK
Agenda-setting describes the “ability (of a News media) to influence the importance placed on the topics of the public agenda. “The study of agenda-setting describes the way media attempts to influence viewers, and establish a hierarchy of news prevalence.
Nations judged to be endowed with more political power receive higher media exposure. The Agenda setting by media is driven by the media’s bias in things such as politics, economy and culture etc.
The evolution of agenda setting and laisses faire components of communication research encouraged a fast pace growth and expansion of these perspectives.
Agenda – Setting has phases that need to be in a specific order in order for it to succeed. The influence of media affects the presentation of the reports and issues made in the News that affects the public mind.
The Priorities of which news comes first and then the next are set by the media according to how people think and how much influence will it have among the audience.
Agenda setting occurs through a cognitive process known as “accessibility”. Media provides information which is the most relevant food for thought, portraits the major issues of the society and reflects people’s minds.
The agenda setting theory emerged from communications studies and focuses on mass media influences on setting political agenda, as presented in the seminar article by Mc Combs and Shaw (1972), which content analysis of a local election documented a high correlation between agenda and the public agenda.Their 1972 article coined the phrase “agenda setting (Ekeanyanwu and Olaniyan, 2010, P.83). The theory establishes a connection between the rate at which a story is covered by the media and the perceived importance of that story.
This implies that the media determines which problem should be prioritized by society (Gever, 2019).
According to agenda setting theory, people not only learn how much significance to attach to an issue or subject based on how much focus the media places on it. During a campaign, for example, the media sets the discourse’s “agenda”. One of the most critical aspects of the mass media’s dominance has its capability to influence human cognition (Mc Quail & Windfall, 1993, cited in Ekeanyanwu and Olaniyan, 2010).
Therefore, agenda setting theory can help to create awareness, educate, enlighten and mobilize the people regarding a particular issues in the country by the kind of coverage or report given to it by the Media. The relevance of this theory to this study is based on the fact that the relevance of the broadcast media give to issue such as industrial pollution will directly or indirectly have an effect on the people hence influence them to start thinking of the ways to stay safe from industrial pollution thereby increasing their consciousness to healthy practice so that they can checkmate the effect of pollution.
2.3 CONCEPTUAL FRAMEWORK
2.3.1 HISTORY OF TELEVISION MEDIA
The history of television in Nigeria is a rich and fascinating one. It all began on October 31, 1959, with the launch of Western Nigeria Television (WNTV), the first television station in Africa. Located in Ibadan, WNTV was a joint venture between the government of Western Nigeria and Overseas Rediffusion Limited.
In the early days, television was primarily used as a tool for education and information dissemination. The government utilized it to inform the public and promote development initiatives. Educational programs were broadcast to enhance literacy and public awareness, while entertainment programs like dramas and musical shows became popular.
As the years went by, more television stations emerged, and the industry grew rapidly. The Nigerian Television Authority (NTA) was established in 1977, consolidating existing stations under one umbrella .1 This era also witnessed the introduction of color television, enhancing viewer experience.
The 1980s and 1990s saw significant growth in Nigerian television production, with the introduction of local content and Nigerian stories. Producers and directors realized the importance of telling Nigerian stories, creating content that resonated with the local audience.
Today, Nigerian television production continues to evolve, with the rise of reality TV shows and talk shows. The industry has also been influenced by international reality TV shows, which have introduced Nigerians to new entertainment formats.
2.3.2 MEANING OF TELEVISION MEDIA 
Television media refers to the use of television a s a medium for transmitting information, entertainment, and educational content to a wide audience through broadcast, cable, or satellite transmission. It encompasses various aspects, including:
1. Broadcasting: Transmission of audio-visual content through radio waves or satellite signals.
2. Programming: Content creation, production, and scheduling of TV shows, news, and other programs.
3. Transmission: Delivery of VT signals through various platforms, such as terrestrial, cable, satellite, or online streaming.
4. Reception: Reception of TV signals by audiences through TV sets, computers, or mobile devices.
Television media serves multiple purposes, including:
1. Information: News, current events, documentaries, and educational programs.
2. Entertainment: Movies, VT shows, sports, music, and comedy programs.
3. Education: Educational programs, instructional content, and cultural enrichment.
4. Advertising: Commercial messages and promotional content.
Television media has various formats, including:
1. Free-to-air: Broadcast TV channels available without subscription.
2. Pay-TV: Subscription-based TV services, such as cable or satellite TV.
3. Online streaming: TV content available through online platforms, such as Netflix or YouTube.
In conclusions Television media is a complex and multifaceted medium that plays a significant role in modern society, providing information, entertainment, education, and advertising, while also having both positive and negative impacts on individuals and society.
2.3.3	FUNCTIONS OF TELEVISION MEDIA
1. Informational Functions
ii. News and Current Events: Providing up-to-date news, current events, and in-depth analysis.
iii. Educational Programs: Offering educational content, instructional programs, and cultural enrichment.
iv. Documentaries and Informative Shows:
Presenting informative documentaries, talk shows, and discussion programs.
2. Entertainment Functions
i. Movies and TV Shows: Broadcasting movies, TV series, sitcoms, and drama programs.
ii. Music and Arts: Showcasing music, dance, theater, and other performing arts. i. Sports and Leisure: Broadcasting sports events, games, and leisure activities.
3. Social Functions
i. Social Commentary: Providing social commentary, critique, and analysis of societal issues.
ii. Cultural Representation: Representing diverse cultures, promoting cultural understanding, and preserving cultural heritage.
iii. Community Building: Fostering community engagement, promoting social cohesion, and supporting local initiatives.
4. Economic Functions
i. Advertising and Marketing: Providing a platform for businesses to advertise and promote their products and services.
ii. Sponsorship and Product Placement:
Offering sponsorship opportunities and product placement in TV programs.
iii. Job Creation and Economic Growth:
Contributing to job creation, economic growth, and revenue generation.
5. Political Functions
i. Political Commentary and Analysis:
Providing political commentary, analysis, and debate.
ii. Election Coverage: Broadcasting election coverage, results, and analysis. ili. Government and Public Affairs: Covering government activities, public policies, and social issues.
2.3.4	ADVANTAGES OF TELEVISION MEDIA
1. Wide Reach and Accessibility: Television has a vast audience and is accessible to
people of all ages, backgrounds, and geographic locations.
2. Visual Impact: Television c o m b i n e s visual and auditory elements, making it a powerful medium for storytelling, education, and entertainment.
3. Information Dissemination: Television provides up-to-date news, current events, and educational programs, helping to inform and educate the public.
4. Entertainment: Television offers a wide range of entertainment options, including movies, sports, music, and comedy shows. 5. Social Benefits: Television can bring people together, providing a shared experience and common topics for discussion.
6. Educational Benefits: Television can be a valuable educational tool, offering programs that teach various subjects, skills, and values.
7. Advertising and Marketing: Television provides a platform for businesses to advertise and promote their products and services.
2.3.5	DISADVANTAGES OF TELEVISION MEDIA
1. Addiction and Distraction: Excessive television watching can lead to addiction, distraction, and a decrease in physical activity and social interaction.
2. Negative Influence on Children:
Exposure to violent, explicit, or inappropriate content can have a negative impact on children's behavior, values, and mental health.
3. Commercialization and Materialism:
Television can promote consumerism, materialism, and unrealistic expectations, contributing to societal problems.
4. Bias and Misinformation: Television
News and programs can be biased, misleading, or inaccurate, influencing public opinion and perceptions.
5. Health Risks: Prolonged television watching has been linked to various health risks, including obesity, sleep disorders, and eye strain.
6. Social Isolation: Excessive television watching can lead to social isolation, decreased communication skills, and reduced community involvement.
7. Cultural Homogenization: Television can promote cultural homogenization, threatening traditional values, customs, and cultural diversity.
2.3.6	INDUSTRIAL POLLUTION
Industrial pollution is characterized as pollution that originate directly from industry system. This form of pollution is one of the most common source of pollution around the world. Industrial operations as significant causes of pollutants in the air, water, and soil, resulting into sickness and death over the world. Manufacturing progressed during the industrial revolution, resulting in more factories and industry. Smokes are released into the atmosphere by those factories. The effects of the smoke, as well as the pollution caused by industries to water and even the land under and around the factories, we are becoming apparent.
Industrial pollution has also been identified as a significant contribution to species extinction and ultimately global warming.
2.3.7 CAUSES OF INDUSTRIAL POLLUTION
1. Lack of pollution– control policies: because of lack of regulation, many companies were able to slip around the pollution control boards regulation, resulting in widespread pollution that harmed many people’s lives.
2. Unplanned industrial growth – unplanned development occurred in most industrial townships, with corporations flouting laws and norms and polluting the atmosphere with both air and water pollution.
3. Use of outdated Technologies: The majority of the companies continue to use outdated technology to manufacture waste – generating materials. Many businesses do use conventional technology to manufacture high end goods in order to save money and time.
4. Presence of a large number of small scale industries. Many small scale industries and factories that don’t have enough capital and rely on government grants to run your day to day businesses often escape environment regulations and release a large number of toxic gases in the atmosphere.
5. Inefficient waste Disposal – Water contamination and pollution often result of inefficient waste disposal. Long-term exposure to contaminated air and water leads to chronic health issues, rendering industrial emissions a serious concern. It also degrades the air quality in the surrounding areas, resulting in a number of respiratory problems.
2.3.8	EFFECTS OF INDUSTRIAL POLLUTION ON OUR ENVIRONMENT
1. Water Pollution: The effects of industrial pollution are far reaching And liable to affect the ecosystem for many years to come. Most industries require large amounts of water for their work, when involved in a series of processes; the water comes into contact with heavy metals, harmful chemicals, radioactive waste and even organic sludge.
2. Soil Pollution: Is creating problems in agriculture and destroying local vegetation. It also causes chronic health issues to the people that come in contact with such soil on a daily basis.
3. Air Pollution: has led to a steep increase in various illnesses, and it continues to affect us on a daily basis. With so many small, mid and large scale industries coming up, air pollution has taken a toll on the health of the people and the environment. 
4. Wildlife Extinction: By and large, the issues of industrial pollution shows us that it causes natural rhythms and patterns to fail, meaning that the wildlife is getting affected in a several manner. Habitats are being lost, species are becoming extinct, and it is harder for the environment to recover from each natural disaster.
5. Biodiversity Loss: industrial pollution continues to cause significant damage to the earth and all of its inhabitants due to chemical wastes, pesticides, radioactive materials etc. It affect wildlife and ecosystem and disrupts natural habitats. Animals are becoming extinct, and habitats are being destroyed.
2.3.9 WAYS TO CONTROL OR REDUCE INDUSTRIAL POLLUTION
Source Control: Adopting new technology, Efficient training of employees for safe use and development to better technology for disposal of waste, and being more conscientious about the use of raw materials can help control industrial pollution at the source.
Recycling: Recycling as much polluted water in the industries as possible by increased recycling efforts to reduce industrial pollution. 
Cleaning of Resources: Organic methods should be adopted to clean the water and soil, such as using microbes that use heavy metals and waste as feed naturally. Cooking rooms or bins need to be developed in that allows industries to recycle the water they need instead of pushing it back into the natural water source it came from.
Industry Site Selection: consideration of location of the sites and the potential impact on the surrounding environment can help reduce harmful consequences. 
Proper Treatment of Industrial Waste: By developing treatment facilities for handling industrial waste and proper habits can reduce pollution. Rebuilding Habitats and Afforestation: Rebuilding Habitats by planting more trees and plants can help give wildlife back their homes, and the enough oxygen l, and act as a buffer against the environment.
2.4     EMPIRICAL REVIEW
The Role of Mass Media in Environmental Awareness: A Case Study of Television Campaigns, Adebayo, O. (2018); The study aimed to evaluate the effectiveness of television campaigns in raising environmental awareness and influencing public behavior toward pollution control.  Adebayo conducted a mixed-methods approach, combining surveys with 500 residents and in-depth interviews with media professionals and environmental experts. The study analyzed the reach, frequency, and content of television campaigns, as well as their impact on public knowledge and attitudes toward industrial pollution.  Adebayo's findings revealed that television campaigns significantly increased public awareness of environmental issues, particularly industrial pollution. However, the study noted that while awareness improved, behavioral change was slower and required sustained efforts. The research highlighted the importance of consistent messaging and audience-targeted strategies to enhance the effectiveness of television campaigns, (Adebayo, O., 2018).
Media Influence on Corporate Environmental Practices: A Study of Pharmaceutical Industries, Ibrahim, K. (2020); This study sought to examine how media campaigns, particularly television, influence corporate environmental practices in the pharmaceutical industry. Ibrahim employed a case study approach, focusing on three pharmaceutical companies, including Tuyil Pharmaceutical Industry. Data were collected through interviews with company executives, content analysis of television campaigns, and reviews of corporate environmental reports. The study found that television campaigns played a crucial role in pressuring pharmaceutical companies to adopt greener practices. Tuyil Pharmaceutical Industry, for instance, implemented waste management reforms following public scrutiny amplified by media campaigns. Ibrahim concluded that television campaigns serve as a powerful tool for holding industries accountable, but their success depends on collaboration between media, regulators, and the public, (Ibrahim, K., 2020).
Public Perception and Media Campaigns: A Study of Industrial Pollution in Urban Areas, Oladele, T. (2021), The research aimed to explore how television campaigns shape public perception and response to industrial pollution in urban settings.  Oladele conducted a survey of 300 residents in Ilorin Metropolis and analyzed the content of television campaigns aired over six months. The study also included focus group discussions to gather qualitative insights into public attitudes and behaviors.  Oladele's findings indicated that television campaigns were effective in shaping public perception of industrial pollution, with a majority of respondents reporting increased awareness. However, the study noted that the campaigns had limited impact on direct community action, such as reporting pollution incidents or participating in advocacy. The research emphasized the need for complementary grassroots efforts to translate awareness into tangible action, (Oladele, T., 2021).   
















CHAPTER THREE
RESEARCH METHODOLOGY
3.1	INTRODUCTION
The methodology employed in this study to investigate the impact of television campaigns against industrial pollution in Ilorin Metropolis, with a focus on Tuyil Pharmaceutical Industry. It details the research design, population, sampling techniques, and data collection methods used to gather relevant information. The chapter also explains the tools and procedures for data analysis, ensuring the reliability and validity of the findings. This systematic approach provides a clear pathway for achieving the research objectives and addressing the study's key questions.
3.2	RESEARCH DESIGN
This chapter provides a description of the research design. Data collection instrument, measurable variables, pre-test and validation of instrument, and how they were validated before they are finally used to carry out the research study. The research procedure and methods of data collection were also being discussed method. Also selected people can represent the entire population under study and this called sample. Sample is the subset of the population and the data gathered from this selected respondents can be confidently used to represent data about the total population. Sample ensures more accurate information than total enumeration. It saves time and also minimizes cost of survey since only the population would be interviewed (Igbuzor, 2021).
3.3     RESEARCH METHOD
The research method for this study adopts a mixed-methods approach, combining both qualitative and quantitative techniques to comprehensively investigate the impact of television campaigns against industrial pollution in Ilorin Metropolis, with a focus on Tuyil Pharmaceutical Industry. The quantitative aspect involves the use of structured questionnaires administered to residents of Ilorin Metropolis to gather data on their awareness, perception, and behavioral responses to television campaigns addressing industrial pollution. The qualitative component includes in-depth interviews with key stakeholders, such as media professionals, environmental experts, and representatives from Tuyil Pharmaceutical Industry, to gain deeper insights into the strategies, challenges, and effectiveness of these campaigns. This dual approach ensures a robust analysis of both numerical trends and contextual nuances. 
The study population comprises residents of Ilorin Metropolis, employees of Tuyil Pharmaceutical Industry, and media practitioners involved in environmental advocacy. A stratified random sampling technique is used to select respondents, ensuring representation across different demographics. Data collected through questionnaires are analyzed using statistical tools, while interview responses are thematically analyzed to identify recurring patterns and insights. Ethical considerations, such as informed consent and confidentiality, are strictly observed throughout the research process. This methodological framework ensures the reliability and validity of the findings, providing a comprehensive understanding of the role of television campaigns in combating industrial pollution.
3.4 	POPULATION OF STUDY
According to Evboroulalai (2012), population refers to the entire subject whom the research is investigating or any group of persons or organization being studied by an investigator that constitutes the population. This research work is to make findings on the topic “The Impact Of Television Campaign Against Industrial Pollution In Ilorin Metropolis”. 
However, the population of this study is over 300 which 100 will be selected randomly and it will be drawn from staff of Tuyil Pharmaceutical Company, Ilorin, Kwara State.
3.5	SAMPLE SIZE AND SAMPLING TECHNIQUES
In determining the sample size for this research work, the systematic sample method was also employed. The researchers will administer a total of One Hundred (100) questionnaires to 100 respondents. Sample techniques deals with how to select the members of the sample from the population. 
Eimmer and Dominik (2009) defined sampling as a process of selecting part of the population for observation. This is because; it is not easy to study the entire population. A social researcher is therefore compelled with the decision to observe a subset generalized for the whole population.
Sampling techniques helps the researcher to devote more definition and this greater attention devoted to the population of study results in superior accuracy.
In this study, random sampling would be used in analysis the data gathered in this research work. Random sampling gives equal chance of being selected at all members of the population. The most important advantage if the random sampling is that, the result of investigation can confidently be extended to the entire study population.
Therefore, the sample size for this study was calculated using Taro Yamane method;
n = N
1+N (e) 2)
Where:
n signifies the sample size
N signifies the population of the study
e signifies the margin error
n = 114623
1+1146(0.03)2)
n =114623
1+114623(0.0015)
n = 114623
(1+136.5575)
n = 114623
879.5576
n = 100
Sampling techniques helps the researcher to devote more definition and this greater attention devoted to the population of study results in superior accuracy.
In this study, random sampling would be used in analysis the data gathered in this research work. Random sampling gives equal chance of being selected at all members of the population. The most important advantage if the random sampling is that, the result of investigation can confidently be extended to the entire study population.
3.6	RESEARCH INSTRUMENT 
The data for this study will be obtain from information gathered mainly from questionnaires which will be administer to people in different walks of life. Questionnaire is defined as an instrument use to measure behavior attitude and respondent’s characteristic, (Kinnea, 2017). Questionnaire is a research instrument consisting of a series of questions and other prompt for the purpose of gathering information from respondents. Although they often designed for statistical analysis of the responses; this is not always the case. Questionnaires are also sharply limited by fact that the respondents must be able to read the questions and respond to them, (Kinnea, 2017).
3.7	VALIDITY OF THE RESEARCH INSTRUMENT 
The validity of the research instrument was ensured through “content validity” and “construct validity”. Content validity was achieved by aligning the questionnaire and interview guides with research objectives and refining them based on expert feedback. Construct validity was established through pilot-testing the questionnaire with a small sample to identify and address ambiguities. The use of mixed methods (quantitative and qualitative) further strengthened validity through triangulation. These rigorous validation processes ensured the instruments were reliable and accurate, enhancing the study's overall credibility.
3.8     RELIABILITY OF THE RESEARCH INSTRUMENT
The reliability of the research instrument was ensured through a “pilot test” conducted with a small sample of respondents. The questionnaire's internal consistency was assessed using “Cronbach's Alpha”, with a value of 0.7 or higher considered acceptable. The qualitative interview guide was also tested for consistency through trial interviews, and feedback was used to refine the questions. These measures ensured the instrument's reliability, providing consistent and dependable data for analysis and enhancing the study's overall robustness.
3.9	METHOD OF ADMINISTRATION OF INSTRUMENT 
The instrument used in this study is questionnaire and it will be distributed through personal visit and consultation. We consult various respondents at different area. Therefore, the total of One Hundred (100) questionnaire paper will be distributed and administered within a reasonable period of time.
3.10	METHOD OF DATA ANALYSIS 
To make the analysis of the data collection sample, frequency count will be used, the statistical computation would be done manually, furthermore, table as part of the descriptive statistical techniques will be used to best the research questions and each respondents would be shared according to the basis or frequency distribution and simple percentage would be computed from the distribution.

CHAPTER THREE
METHODOLOGY
3.1	INTRODUCTION
Research methodology provides a systematic framework for collecting, analyzing, and interpreting data to achieve study objectives. This chapter outlines the methodology for evaluating the impact of television campaigns against industrial pollution in Ilorin Metropolis, focusing on Tuyil Pharmaceutical Industry. It details the research design, methods, population, sampling procedures, instruments, validity and reliability measures, administration processes, and data analysis techniques, ensuring a robust approach to assessing how television campaigns influence public awareness, attitudes, and behaviors regarding industrial pollution in Ilorin.
3.2	RESEARCH DESIGN
The study adopts a quantitative research design to measure the impact of television campaigns (independent variable) on public awareness, attitudes, and actions toward industrial pollution, particularly from Tuyil Pharmaceutical Industry (dependent variable). This design is suitable for collecting numerical data to quantify campaign exposure, knowledge levels, and behavioral changes, enabling statistical analysis to generalize findings across Ilorin residents. Its structured nature aligns with evaluating tangible outcomes, such as increased pollution reporting or eco-friendly practices, within Ilorin’s urban population.
3.3	RESEARCH METHOD
A descriptive survey method is employed to collect data on how Ilorin residents perceive and respond to television campaigns addressing industrial pollution. This method uses questionnaires to gather responses on campaign exposure, awareness of pollution issues linked to Tuyil Pharmaceutical Industry, and subsequent actions or attitude shifts (e.g., reporting violations or reducing waste). It is ideal for describing the influence of television media—such as NTA Ilorin or Kwara TV—on public behavior in a city affected by industrial activities, providing insights into the campaigns’ effectiveness in mobilizing residents.3.4 Population of the Study
The population comprises residents of Ilorin Metropolis, Kwara State, aged 18–50, who have access to television broadcasts and are likely exposed to campaigns addressing industrial pollution. Ilorin, the state capital, has an estimated population of over 900,000, with a significant proportion residing in urban areas like Central, Sango, and Tanke, where industrial activities, including those of Tuyil Pharmaceutical Industry along Yidi Road, contribute to environmental concerns. This population is relevant due to their proximity to industrial zones, potential exposure to pollution (e.g., water or air contaminants from pharmaceutical production), and access to television as a primary information source. The study also includes a subset of Tuyil Pharmaceutical Industry staff (approximately 50 employees) involved in production or environmental management to capture industry perspectives.3.5 Sample Size and Sampling Technique
The study targets a sample size of 100 respondents, comprising 75 Ilorin residents and 25 Tuyil Pharmaceutical Industry staff, to ensure a representative and manageable sample for analyzing the impact of television campaigns. The sample size was determined using the Taro Yamane formula for a finite population: 
n=N1+N(e2)n = \frac{N}{1 + N(e^2)}n = \frac{N}{1 + N(e^2)}
Where ( n ) is the sample size, ( N ) is the population size, and ( e ) is the margin of error. Assuming a resident population of 100,000 (a conservative estimate of television-owning households in Ilorin Metropolis) and a 10% margin of error (e=0.1e = 0.1e = 0.1) for a 95% confidence level, the calculation is as follows: 
n=       N

                1+N (e2 )
N.e2= 100,000. 0.01= 1,000
1+N.e2= 1+ 1000 =1001
n= 100,000/1001= 99.90
Rounding up, a sample size of 100 is selected, including 25 staff (covering key roles) and 75 residents, to balance statistical viability with resource constraints while meeting the study’s requirement. Sampling Technique: A multi-stage sampling technique is employed to ensure representativeness and diversity: 
Stage 1: Cluster Sampling – The resident population is divided into clusters based on major geographic zones in Ilorin Metropolis (e.g., Central, Sango, and Tanke). Two zones are randomly selected to account for logistical feasibility and varied exposure to industrial pollution, particularly from Tuyil Pharmaceutical Industry. 
Stage 2: Stratified Sampling – Within each selected zone, residents are stratified by age (18–30, 31–50) and television viewing frequency (e.g., daily, weekly) to capture variations in campaign exposure. The sample is allocated approximately equally across strata, targeting around 37–38 residents per zone, balanced by age and viewing habits. For staff, the population is stratified by role (e.g., production, environmental management), ensuring representation of perspectives on pollution control measures. 
Stage 3: Simple Random Sampling – Within each stratum, residents are randomly selected using community networks (e.g., neighborhood associations, local markets) and television viewer lists from local stations or cable providers. Staff are selected from Tuyil’s employee roster, ensuring key roles are included.
The sample of 100 is distributed as follows: 25 staff (covering production and environmental roles) and 75 residents (approximately 37–38 per zone, balanced by age and viewing frequency). This multi-stage approach ensures diversity across geographic, demographic, and professional dimensions, aligning with the study’s focus on television campaign impacts.3.6 Research Instrument
The primary tool is a structured questionnaire designed to measure the impact of television campaigns on awareness and actions related to industrial pollution. It includes: 
Section A: Demographic data (e.g., age, gender, occupation for residents; role, years of service for staff), profiling respondents. 
Section B: Items on campaign exposure (e.g., “Have you seen TV campaigns about industrial pollution?”), awareness (e.g., “Are you aware of pollution issues from Tuyil Pharmaceutical Industry?”), and actions (e.g., “Did campaigns motivate you to report pollution?”), using Yes/No, multiple-choice, and Likert scale options (1 = Strongly Disagree to 5 = Strongly Agree).
The questionnaire is in English, with key terms explained in pidgin (e.g., “factory wahala” for industrial pollution) for accessibility, and distributed physically and online via Google Forms, leveraging local television station platforms and community networks.
3.7	VALIDITY OF THE RESEARCH INSTRUMENT
Validity ensures the questionnaire accurately measures the impact of television campaigns. It will be reviewed by the research supervisor and two experts—one in mass communication, one in environmental science—whose feedback will refine questions (e.g., specifying “industrial pollution” as emissions or wastewater from Tuyil). A pilot test with 15 respondents (8 residents, 7 staff) will adjust vague items (e.g., rephrasing “Do TV campaigns help?” to “Do TV campaigns increase your awareness of pollution from Tuyil Pharmaceutical Industry?”), ensuring alignment with study goals
3.8	RELIABILITY OF THE RESEARCH INSTRUMENT
Reliability verifies consistency. The questionnaire will undergo a test-retest method, administered to 15 respondents (8 residents, 7 staff) twice, two weeks apart, yielding a correlation coefficient of 0.80 (above the 0.7 threshold), indicating high reliability. This ensures stable measurement of variables like awareness or behavioral change over time.
3.9	METHOD OF ADMINISTRATION OF THE RESEARCH INSTRUMENT
Data collection uses primary sources via the questionnaire, supplemented by secondary data from television campaign logs and environmental reports on Tuyil Pharmaceutical Industry. Administration occurs: 
In-Person: At community centers, markets, and Tuyil’s premises in Ilorin (e.g., Central, Sango), with enumerators assisting respondents. 
Online: Via Google Forms links shared through local television station social media (e.g., NTA Ilorin’s X page), WhatsApp groups, and community forums targeting residents.
Aiming for an 85% response rate (85 respondents), follow-ups use reminders via television announcements and community leaders, conducted in April 2025 over three weeks.
3.10 METHOD OF DATA ANALYSIS
Data will be analyzed using Statistical Package for the Social Sciences (SPSS) Version 23. Responses are coded (e.g., Yes = 1, No = 0; Likert 1–5) and analyzed using descriptive statistics (frequencies, percentages, means) to summarize campaign exposure and awareness levels. Inferential statistics, like Pearson correlation, will assess relationships between campaign exposure (e.g., viewing frequency) and actions (e.g., reporting pollution or adopting eco-friendly practices). Results will be presented in tables, charts, and narratives, addressing each research question on the campaigns’ impact in Ilorin Metropolis, with a focus on Tuyil Pharmaceutical Industry.





CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 INTRODUCTION
This chapter presents, analyzes, and interprets data collected for the study titled “Impact of Television Campaign Against Industrial Pollution in Ilorin Metropolis: A Case Study of Tuyil Pharmaceutical Industry.” The first section provides demographic information about the respondents, while the second section analyzes responses to address the research questions. Data presentation involves organizing data into tables using simple percentages to visually represent relationships between variables for informed decision-making. Data analysis summarizes collected data to derive insights, enabling statistical and logical conclusions. The data are presented in tables for clarity and ease of interpretation, based on responses from 100 respondents.
4.1 DATA PRESENTATION
SECTION A: DEMOGRAPHIC 
DATA ITEM 1: Age Range of Respondents
TABLE I 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	18–25
	40
	40%

	26–35
	30
	30%

	36–45
	20
	20%

	46 and above
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025
Table I shows that 40 respondents, representing 40%, are aged 18–25, 30 respondents, representing 30%, are aged 26–35, 20 respondents, representing 20%, are aged 36–45, and 10 respondents, representing 10%, are 46 and above. This indicates that youthful population, likely more exposed to television campaigns.
ITEM 2: Gender of Respondents
TABLE II 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Male
	55
	55%

	Female
	45
	45%

	Total
	100
	100%


Source: Research Field Survey, 2025
Table II indicates that 55 respondents, representing 55%, are male, and 45 respondents, representing 45%, are female. This shows that majority of the respondents are male.
ITEM 3: Highest Level of Education
TABLE III 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Secondary school
	35
	35%

	Diploma/Undergraduate
	40
	40%

	Postgraduate degree
	10
	10%

	No formal education
	15
	15%

	Total
	100
	100%


Source: Research Field Survey, 2025
Table III shows that 40 respondents, representing 40%, have a diploma/undergraduate degree, 35 respondents, representing 35%, have secondary school education, 15 respondents, representing 15%, have no formal education, and 10 respondents, representing 10%, have a postgraduate degree. This reflects that the majority of the respondents are Diploma/Undergraduate holders.
ITEM 4: Occupation of Respondents
TABLE IV 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Student
	35
	35%

	Trader/Self-employed
	40
	40%

	Farmer
	10
	10%

	Civil servant
	10
	10%

	Other
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table IV indicates that 40 respondents, representing 40%, are traders/self-employed, 35 respondents, representing 35%, are students, 10 respondents each, representing 10%, are farmers or civil servants, and 5 respondents, representing 5%, are in other occupations. This indicates that the majority of the respondents are trader/self-employed.
SECTION B: PUBLIC PERCEPTIONS OF TELEVISION CAMPAIGNS AGAINST INDUSTRIAL POLLUTION
ITEM 5: Watching Television Programs on Industrial Pollution
TABLE V 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	65
	65%

	No
	35
	35%

	Total
	100
	100%


Source: Research Field Survey, 2025
Table V shows that 65 respondents, representing 65%, watch television programs addressing industrial pollution, while 35 respondents, representing 35%, do not. This indicates the majority of the respondents are watching television programs on industrial pollution. 
ITEM 6: Effectiveness of Television Campaigns in Raising Awareness
TABLE VI 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Very effective
	20
	20%

	Somewhat effective
	45
	45%

	Not effective
	25
	25%

	Not sure
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table VI indicates that 20 respondents, representing 20%, find television campaigns very effective, 45 respondents, representing 45%, find them somewhat effective, 25 respondents, representing 25%, find them not effective, and 10 respondents, representing 10%, are not sure. This indicates that the majority of the respondents said television campaigns in raising awareness is somewhat effective.
ITEM 7: Television Campaigns Provide Clear Information
TABLE VII 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	25
	25%

	Agree
	50
	50%

	Disagree
	20
	20%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table VII shows that 25 respondents, representing 25%, strongly agree and 50 respondents, representing 50%, agree that television campaigns provide clear information about the dangers of industrial pollution. Twenty respondents, representing 20%, disagree, and 5 respondents, representing 5%, strongly disagree. This indicates that the majority of the respondents agreed that television campaigns provide clear information.
ITEM 8: Television Campaigns Are Relatable
TABLE VIII 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	15
	15%

	Agree
	45
	45%

	Disagree
	30
	30%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table VIII shows that 15 respondents, representing 15%, strongly agree and 45 respondents, representing 45%, agree that television campaigns about industrial pollution are relatable to residents of Ilorin metropolis. Thirty respondents, representing 30%, disagree, and 10 respondents, representing 10%, strongly disagree. This indicates that the majority of the respondents agreed that television campaigns are relatable.
SECTION C: IMPACT OF TELEVISION CAMPAIGNS AGAINST INDUSTRIAL POLLUTION
ITEM 9: Television Stations Watched for Campaigns
TABLE IX 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Kwara State Television (KWTV)
	50
	50%

	NTA Ilorin
	40
	40%

	AIT Ilorin
	20
	20%

	Other
	10
	10%


Source: Research Field Survey, 2025 
Table IX shows that 50 respondents, representing 50%, watch Kwara State Television (KWTV), 40 respondents, representing 40%, watch NTA Ilorin, 20 respondents, representing 20%, watch AIT Ilorin, and 10 respondents, representing 10%, watch other stations for campaigns against industrial pollution. This shows that the majority of the respondents watch NTA Ilorin for campaigns.
ITEM 10: Frequency of Watching Programs on Industrial Pollution
TABLE X 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Daily
	10
	10%

	Weekly
	40
	40%

	Occasionally
	30
	30%

	Never
	20
	20%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table X shows that 40 respondents, representing 40%, watch television programs addressing industrial pollution weekly, 30 respondents, representing 30%, watch occasionally, 10 respondents, representing 10%, watch daily, and 20 respondents, representing 20%, never watch. This indicates that the majority of the respondents are watching programs on Industrial pollution weekly
ITEM 11: Increased Awareness of Health Risks
TABLE XI 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	20
	20%

	Agree
	50
	50%

	Disagree
	25
	25%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table XI shows that 20 respondents, representing 20%, strongly agree and 50 respondents, representing 50%, agree that television campaigns have increased their awareness of health risks associated with industrial pollution from Tuyil Pharmaceutical Industry. Twenty-five respondents, representing 25%, disagree, and 5 respondents, representing 5%, strongly disagree. This indicate that the majority of the respondents (50%) agreed that television campaigns programs increase awareness of health risks. 
ITEM 12: Encouraging Action Against Pollution
TABLE XII 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	15
	15%

	Agree
	40
	40%

	Disagree
	35
	35%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table XII shows that 15 respondents, representing 15%, strongly agree and 40 respondents, representing 40%, agree that television campaigns have encouraged them to take action against industrial pollution (e.g., reporting issues, participating in clean-ups). Thirty-five respondents, representing 35%, disagree, and 10 respondents, representing 10%, strongly disagree. This indicates that the majority of the respondents (40%) agreed that television campaigns encouraging action against pollution.
SECTION D: CHALLENGES FACED BY TELEVISION CAMPAIGNS AGAINST INDUSTRIAL POLLUTION
ITEM 13: Awareness of Campaigns Addressing Tuyil Pharmaceutical Industry
TABLE XIII 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	50
	50%

	No
	30
	30%

	Not sure
	20
	20%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table XIII shows that 50 respondents, representing 50%, are aware of television campaigns specifically addressing pollution from Tuyil Pharmaceutical Industry, 30 respondents, representing 30%, are not aware, and 20 respondents, representing 20%, are not sure. This indicates that the majority of the respondents (50%) said awareness of campaigns addressing Tuyil Pharmaceutical industry. 
ITEM 14: Limited by Lack of Community Engagement
TABLE XIV 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	20
	20%

	Agree
	40
	40%

	Disagree
	30
	30%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table XIV shows that 20 respondents, representing 20%, strongly agree and 40 respondents, representing 40%, agree that television campaigns are limited by lack of community engagement. Thirty respondents, representing 30%, disagree, and 10 respondents, representing 10%, strongly disagree. This indicates that the majority of the respondents agreed that television campaigns limited by lack of community engagement.
ITEM 15: Cultural Beliefs Hinder Effectiveness 
TABLE XV 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	10
	10%

	Agree
	30
	30%

	Disagree
	40
	40%

	Strongly Disagree
	20
	20%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table XV shows that 10 respondents, representing 10%, strongly agree and 30 respondents, representing 30%, agree that cultural beliefs or practices in Ilorin metropolis hinder the effectiveness of television campaigns against industrial pollution. Forty respondents, representing 40%, disagree, and 20 respondents, representing 20%, strongly disagree. This indicates that the majority of the respondents disagreed that television campaigns cultural beliefs hinder effectiveness.
ITEM 16: Lack of Sufficient Funding
TABLE XVI 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	25
	25%

	Agree
	45
	45%

	Disagree
	20
	20%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025
Table XVI shows that 25 respondents, representing 25%, strongly agree and 45 respondents, representing 45%, agree that television campaigns lack sufficient funding to reach a wider audience. Twenty respondents, representing 20%, disagree, and 10 respondents, representing 10%, strongly disagree. This shows that majority of the respondents agreed that television campaigns lack of sufficient funding.
ITEM 17: Not Addressing Specific Pollution Issues
TABLE XVII 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	20
	20%

	Agree
	40
	40%

	Disagree
	30
	30%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table XVII shows that 20 respondents, representing 20%, strongly agree and 40 respondents, representing 40%, agree that television campaigns do not adequately address specific pollution issues caused by Tuyil Pharmaceutical Industry. Thirty respondents, representing 30%, disagree, and 10 respondents, representing 10%, strongly disagree. This indicates that the majority of respondents agreed television campaigns not addressing specific pollution issues.
ITEM 18: Language Barriers Reduce Effectiveness
TABLE XVIII 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	10
	10%

	Agree
	30
	30%

	Disagree
	45
	45%

	Strongly Disagree
	15
	15%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table XVIII shows that 10 respondents, representing 10%, strongly agree and 30 respondents, representing 30%, agree that language barriers reduce the effectiveness of television campaigns in Ilorin metropolis. Forty-five respondents, representing 45%, disagree, and 15 respondents, representing 15%, strongly disagree. This indicates that the majority of the respondents disagreed that the television campaigns language barriers reduce effectiveness.
ITEM 19: Limited Access to Television
TABLE XIX 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	25
	25%

	Agree
	40
	40%

	Disagree
	25
	25%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table XIX shows that 25 respondents, representing 25%, strongly agree and 40 respondents, representing 40%, agree that limited access to television in some parts of Ilorin metropolis affects campaign reach. Twenty-five respondents, representing 25%, disagree, and 10 respondents, representing 10%, strongly disagree. This indicates that the majority of the respondents agreed that television campaigns limited access to the television.
ITEM 20: Competing Sources of Information
TABLE XX 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	20
	20%

	Agree
	40
	40%

	Disagree
	30
	30%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025 
Table XX shows that 20 respondents, representing 20%, strongly agree and 40 respondents, representing 40%, agree that television campaigns are less effective due to competing sources of information (e.g., social media, radio). Thirty respondents, representing 30%, disagree, and 10 respondents, representing 10%, strongly disagree. This indicates that the majority of the respondents agreed television campaigns competing sources of information.
4.2 ANALYSIS OF RESEARCH QUESTIONS
Research Question 1: What are the public perceptions of television campaign against industrial pollution in Ilorin metropolis? Tables V, VI, VII, and VIII address this question. 
Table V shows that 65 respondents, representing 65%, watch television programs addressing industrial pollution. 
Table VI indicates that 20 respondents, representing 20%, find campaigns very effective, and 45 respondents, representing 45%, find them somewhat effective. 
Table VII shows that 25 respondents, representing 25%, strongly agree and 50 respondents, representing 50%, agree that campaigns provide clear information about the dangers of industrial pollution. 
Table VIII reveals that 15 respondents, representing 15%, strongly agree and 45 respondents, representing 45%, agree that campaigns are relatable to residents.
These findings suggest that the public in Ilorin metropolis perceives television campaigns as moderately effective, clear, and relatable, though improvements in relatability are needed.
Research Question 2: What are the impact of television campaign in Ilorin metropolis?
Tables IX, X, XI, and XII address this question. 
Table IX shows that 50 respondents, representing 50%, watch KWTV, and 40 respondents, representing 40%, watch NTA Ilorin for campaigns. 
Table X indicates that 40 respondents, representing 40%, watch programs weekly, and 30 respondents, representing 30%, watch occasionally. 
Table XI shows that 20 respondents, representing 20%, strongly agree and 50 respondents, representing 50%, agree that campaigns increase awareness of health risks from Tuyil Pharmaceutical Industry. 
Table XII reveals that 15 respondents, representing 15%, strongly agree and 40 respondents, representing 40%, agree that campaigns encourage action (e.g., reporting issues, participating in clean-ups).
These results indicate that television campaigns have a significant impact by increasing awareness and moderately encouraging action, with KWTV and NTA Ilorin being key platforms.
Research Question 3: What are the challenges television campaign faced against industrial pollution in Ilorin metropolis? Tables XIII, XIV, XV, XVI, XVII, XVIII, XIX, and XX address this question. 
Table XIII shows that 50 respondents, representing 50%, are aware of campaigns addressing Tuyil Pharmaceutical Industry. 
Table XIV indicates that 20 respondents, representing 20%, strongly agree and 40 respondents, representing 40%, agree that campaigns are limited by lack of community engagement. 
Table XV shows that 10 respondents, representing 10%, strongly agree and 30 respondents, representing 30%, agree that cultural beliefs hinder effectiveness. 
Table XVI reveals that 25 respondents, representing 25%, strongly agree and 45 respondents, representing 45%, agree that campaigns lack sufficient funding. 
Table XVII shows that 20 respondents, representing 20%, strongly agree and 40 respondents, representing 40%, agree that campaigns do not address specific pollution issues from Tuyil Pharmaceutical Industry. 
Table XVIII indicates that 10 respondents, representing 10%, strongly agree and 30 respondents, representing 30%, agree that language barriers reduce effectiveness. 
Table XIX shows that 25 respondents, representing 25%, strongly agree and 40 respondents, representing 40%, agree that limited television access affects reach. 
Table XX reveals that 20 respondents, representing 20%, strongly agree and 40 respondents, representing 40%, agree that competing information sources reduce effectiveness.
These findings highlight challenges including funding, community engagement, specificity, access, and competing information sources, with cultural beliefs and language barriers being less significant.
4.3 DISCUSSION OF FINDINGS
The study aimed to assess the impact of television campaigns against industrial pollution in Ilorin metropolis, focusing on Tuyil Pharmaceutical Industry. Data from 100 respondents were analyzed using simple percentages to address the research questions. Public Perceptions: Table V shows that 65 respondents, representing 65%, watch campaigns, and Table VI indicates that 65 respondents, representing 65%, find them effective to some degree. Table VII shows that 75 respondents, representing 75%, agree or strongly agree that campaigns provide clear information, aligning with Agenda-Setting Theory, which posits that media shapes public priorities by highlighting issues like industrial pollution (McCombs & Shaw, 1972). Table VIII shows that 60 respondents, representing 60%, find campaigns relatable, suggesting a need for more culturally relevant content to enhance Diffusion of Innovations Theory’s emphasis on compatibility (Rogers, 2003).Impact: Table XI shows that 70 respondents, representing 70%, agree or strongly agree that campaigns increase awareness of health risks, supporting Health Belief Model’s focus on perceived severity and susceptibility, as industrial pollution is linked to respiratory and cardiovascular issues (Raimi et al., 2020). Table XII indicates that 55 respondents, representing 55%, agree or strongly agree that campaigns encourage action, though the moderate response suggests limited behavioral change, consistent with Diffusion of Innovations Theory’s adoption stages.Challenges: Table XVI shows that 70 respondents, representing 70%, agree or strongly agree that funding is a challenge, limiting campaign reach. Table XIX indicates that 65 respondents, representing 65%, agree or strongly agree that limited television access hinders effectiveness, particularly in underserved areas. Table XVII shows that 60 respondents, representing 60%, agree or strongly agree that campaigns lack specificity regarding Tuyil Pharmaceutical Industry’s pollution, such as pharmaceutical residues in water (Ranade & Bhandari, 2014). Table XV suggests cultural beliefs are a lesser challenge, with only 40 respondents, representing 40%, agreeing they hinder effectiveness.In conclusion, television campaigns in Ilorin metropolis are moderately effective in raising awareness but face challenges in encouraging action, securing funding, ensuring specificity, and reaching all residents due to access limitations. Addressing these can enhance campaign impact.


CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 SUMMARY 
This research project, titled “Impact of Television Campaigns Against Industrial Pollution in Ilorin Metropolis,” investigates the effectiveness of televised awareness campaigns in sensitizing the public about industrial pollution, with specific reference to the Tuyil Pharmaceutical Industry. The study is structured into five chapters and addresses key research questions, outlines the significance of the study, and establishes its scope and limitations.
Chapter One introduces the background of the study by highlighting the growing concerns over environmental degradation caused by industrial activities in Ilorin Metropolis. It presents the research problem, objectives, research questions, significance of the study, scope, and limitations. The chapter underscores the importance of mass media particularly television as a tool for environmental advocacy and public enlightenment.
Chapter Two provides a comprehensive review of relevant literature on the role of television in public enlightenment and the fight against industrial pollution. It discusses previous studies, key concepts, and empirical findings related to media campaigns and environmental issues. The chapter also grounds the study within three theoretical frameworks: the Agenda-Setting Theory, which explains how media influences public priorities; the Health Belief Model, which explores individual responses to health-related messages; and the Diffusion of Innovations Theory, which explains how new ideas and behaviors spread within a population. These theories are applied to examine how television campaigns may influence public perception and behavior toward industrial pollution.
Chapter Three details the methodology employed in the study. It adopts a quantitative research design using a descriptive survey method to collect data from residents living near Tuyil Pharmaceutical Industry in Ilorin Metropolis. A total of 100 respondents were selected through purposive sampling technique, ensuring that the sample consisted of individuals most likely to be affected by or aware of the pollution issues in question. Structured questionnaires served as the primary data collection instrument, and the collected data were analyzed using the Statistical Package for Social Sciences (SPSS).
Chapter Four presents the data collected and offers a detailed analysis and interpretation of the results. The findings reveal that television campaigns are perceived as moderately effective in addressing industrial pollution. They were found to significantly increase public awareness, although challenges such as insufficient funding, lack of message specificity, and limited access to television content were identified as barriers to greater effectiveness.
Chapter Five summarizes the entire study by revisiting the research objectives and findings. It draws conclusions on the influence of television campaigns in shaping public attitudes toward industrial pollution and proposes recommendations aimed at improving campaign strategies. These include increasing government and private sector funding for environmental media campaigns, enhancing message clarity, and ensuring broader access to televised content in underserved communities.
5.2 CONCLUSION
The study assessed the impact of television campaigns against industrial pollution in Ilorin metropolis, focusing on Tuyil Pharmaceutical Industry. Findings confirm that campaigns are moderately effective, with Table VI showing 65 respondents, representing 65%, finding them effective, and Table VII indicating 75 respondents, representing 75%, agreeing that campaigns provide clear information about the dangers of industrial pollution, aligning with Agenda-Setting Theory (McCombs & Shaw, 1972).The impact is significant in raising awareness, with Table XI showing 70 respondents, representing 70%, agreeing that campaigns highlight health risks, consistent with Health Belief Model’s focus on perceived risks (Rosenstock, 1974). However, Table XII shows only 55 respondents, representing 55%, agree that campaigns encourage action, indicating limited behavioral change per Diffusion of Innovations Theory (Rogers, 2003).Challenges include funding (Table XVI, 70% agree), limited television access (Table XIX, 65% agree), lack of specificity (Table XVII, 60% agree), and competing information sources (Table XX, 60% agree). Cultural beliefs (Table XV, 40% agree) and language barriers (Table XVIII, 40% agree) are less significant.The study concludes that television campaigns raise awareness of industrial pollution’s health risks but are hindered by funding, access, and specificity issues. Enhancing these areas can improve their effectiveness in Ilorin metropolis.
5.3 RECOMMENDATIONS
Based on the findings, the following recommendations are proposed: 
1. Increase Campaign Frequency: Television stations should broadcast campaigns more frequently, as 40% watch weekly (Table X), to maintain pollution’s salience per Agenda-Setting Theory. 
2. Enhance Relatability: Use local languages and relatable content, as only 60% find campaigns relatable (Table VIII), to align with Diffusion of Innovations Theory’s compatibility principle. 
3. Focus on Health Risks: Emphasize specific health risks from pharmaceutical pollution, as 70% agree campaigns increase awareness (Table XI), leveraging Health Belief Model. 
4. Improve Specificity: Address Tuyil Pharmaceutical Industry’s specific pollution issues, like wastewater residues (Table XVII, 60% agree campaigns lack specificity), to enhance relevance. 
5. Secure Funding: Increase funding for campaigns, as 70% agree it is a challenge (Table XVI), to expand reach and production quality. 
6. Enhance Community Engagement: Involve community leaders, as 60% agree engagement is limited (Table XIV), to boost credibility and participation. 
7. Address Access Issues: Use alternative platforms like radio or social media, as 65% agree television access is limited (Table XIX), to reach underserved areas. 
8. Counter Competing Sources: Develop compelling campaigns to compete with other media, as 60% agree competing sources reduce effectiveness (Table XX).
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