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ABSTRACT
This study investigates the influence of Nigerian hip-hop music videos on the dressing habits of students at Kwara State Polytechnic. It seeks to understand how exposure to hip-hop music content affects students' fashion choices, style expression, and identity. Data were collected through structured questionnaires administered to a selected sample of students. Findings reveal that a significant number of students are influenced by hip-hop music videos, with 75% identifying music artists as fashion icons and 65% admitting that dressing like these artists boosts their confidence. The study also highlights the role of social media platforms such as Instagram, TikTok, and YouTube in amplifying this influence. The results support the social learning theory, demonstrating that media and celebrity culture have a strong impact on youth behavior and lifestyle. The study concludes that Nigerian hip-hop music videos are not only entertainment sources but also powerful cultural tools shaping students’ dress sense and self-image. Recommendations include media literacy education, parental and institutional guidance, and the promotion of decent fashion values by influencers and artists.















CHAPTER ONE
[bookmark: _GoBack]INTRODUCTION
1.1 BACKGROUND TO THE STUDY
The influence of hip-hop music videos on the dressing habits of Nigerian youths has been a topic of academic and social concern, especially in light of the growing visibility and commercialization of the genre. Hip-hop, originating as a countercultural movement, has evolved into a global phenomenon characterized by its music, fashion, and cultural expressions. The visuals in music videos often showcase flashy, provocative, and non-traditional attire, which many youths emulate due to admiration for the artists and a desire to align with trends (Chukwuma & Onwuekwe, 2021; Perry).
Studies reveal that Nigerian hip-hop videos significantly shape the dress patterns of students by promoting specific styles that deviate from traditional or culturally accepted norms. For instance, clothing styles portrayed in music videos such as revealing outfits or unconventional designs are often adopted by youths, reflecting the pervasive influence of media on fashion and self-expression. These shifts in dressing habits are attributed to the aspirational lifestyles depicted in videos, which many students view as symbols of success or modernity (Researchproject, 2024; Alim, 2016).
Furthermore, the widespread access to social media amplifies this influence, as platforms like Instagram and TikTok provide avenues for youths to showcase their interpretations of these styles, reinforcing the trend. Some scholars argue that this influence challenges traditional societal values, while others highlight its role in fostering creativity and individuality among the younger generation (Cambridge Research, 2024; Chukwuma & Onwuekwe, 2021).
Empirical studies, such as those conducted in Nigerian universities, confirm that hip-hop music videos are a major driver of fashion trends among students, impacting not only their appearance but also their social behaviors and cultural outlooks (Researchproject, 2024; Chukwuma & Onwuekwe, 2021).
Over the years, Psychologists have conducted series of studies with the intention of ascertaining the role that music has to play in forming the identity and mindset of the adolescents during their formative years (Zillman & Gan, 1997; Tarrant, North & Hargreaves, 2001; Iwamoto, Creswell & Caldwell, 2007).
Music has always been very important in the lives of people throughout all ages and it has been opined that adolescents are particularly fond of listening to music probably more than any other age grade or category. Christensen and Roberts (1998), posit that music is more crucial in the lives of Adolescents than others. Halle (2003), argues that as a result of the emotional conflict and unrest caused by the developmental challenges of adolescence, there is an increased demand for mood regulation by the adolescent. The importance of music at this stage is that it is not only a mood regulator but is readily and easily available, (Schwartz and Fouts, 2019).
1.2 STATEMENT OF THE PROBLEM
The emergence and widespread adoption of hip-hop music videos have introduced significant cultural and behavioral influences, particularly among Nigerian youths. These videos often portray flamboyant, provocative, and sometimes controversial dressing styles, which have become aspirational for many young people. This phenomenon has raised concerns about the deviation from traditional dressing norms and cultural values, especially in educational settings such as Kwara State Polytechnic.
Despite the positive aspects of creativity and self-expression associated with hip-hop culture, there is a growing fear that the imitation of these dressing styles may lead to a loss of cultural identity, a decline in societal morals, and increased peer pressure among students. The question arises as to whether this shift in dressing habits is merely a reflection of globalized fashion trends or a deeper cultural influence that challenges the moral framework and social expectations of Nigerian society.
Furthermore, little research has been done specifically to quantify and analyze the extent of this influence on polytechnic students in Kwara State. This creates a gap in understanding the relationship between media consumption and behavioral changes, particularly in fashion. Addressing this problem is crucial to formulating strategies to balance cultural preservation with modern influences while promoting positive youth development.
1.3 OBJECTIVES OF THE STUDY
i. To investigate the extent to which Nigerian hip-hop music videos influence the dressing habits of Kwara State Polytechnic students. 
ii. To determine the specific dressing patterns in hip-hop videos that are emulated by students and their impact on cultural and societal values.
iii. To examine the role of social media in amplifying the influence of Nigerian hip-hop music videos on students' fashion choices.
1.4 RESEARCH QUESTIONS
i. To what extent do Nigerian hip-hop music videos influence the dressing habits of Kwara State Polytechnic students?
ii. What specific dressing patterns in hip-hop music videos are commonly adopted by students?
iii. How does social media contribute to the adoption of dressing styles depicted in Nigerian hip-hop music videos?
1.5 SIGNIFICANCE OF THE STUDY
The significance of this study lies in its potential to contribute to a deeper understanding of the impact of Nigerian hip-hop music videos on the dressing habits of students at Kwara State Polytechnic. By examining this relationship, the research will provide insights into how media content influences youth behavior and the broader implications for cultural identity and societal values. This understanding can inform strategies for balancing modern trends with the preservation of traditional norms, which is essential in a rapidly globalizing world.
For educational institutions, the study will offer valuable information on how external media influences affect students' behavior and appearance within academic settings. Administrators and educators can use the findings to develop dress codes and educational campaigns that promote decency, cultural awareness, and individuality in a positive manner. This will not only enhance the reputation of the institution but also foster a sense of pride and cultural identity among students.
Furthermore, the study holds broader societal relevance by highlighting the growing role of social media in amplifying the influence of hip-hop culture. The research will empower youths and their communities to critically evaluate the media they consume, encouraging informed decisions about self-presentation and lifestyle choices. Additionally, the findings will provide a foundation for future research on media influence in similar cultural and educational contexts, bridging gaps in existing knowledge.
1.6 SCOPE OF THE STUDY
This study focuses on examining the influence of Nigerian hip-hop music videos on the dressing habits of students at Kwara State Polytechnic. It specifically investigates how these videos shape students' fashion choices, cultural perceptions, and social behaviors within the context of their academic environment. The research also explores the role of social media as a medium through which hip-hop music videos exert their influence on students.
The scope is limited to Kwara State Polytechnic, targeting students across various departments and faculties to ensure a comprehensive understanding of the phenomenon within this specific institution. By concentrating on this demographic, the study provides localized insights into the interaction between media consumption and youth behavior, while acknowledging the diversity of cultural and social influences present within the institution.
Additionally, the study will cover media-related aspects such as the types of dressing patterns commonly depicted in Nigerian hip-hop music videos and how these styles are adopted by students. It does not, however, extend to the broader societal impacts of hip-hop culture beyond dressing habits or other potential influences such as language and attitudes. The research aims to stay within the academic, cultural, and social context of the institution.
1.7 DEFINITION OF TERMS
Hip-Hop Music Videos: Visual media accompanying hip-hop songs that showcase the culture, fashion, and lifestyle associated with the genre. These videos often depict themes such as luxury, urban life, and modern fashion trends, which influence viewers' perceptions and behaviors.
Dressing Habits: The patterns, styles, and preferences in clothing adopted by individuals or groups, often influenced by cultural, social, or media factors. In this study, it refers to the fashion choices of Kwara State Polytechnic students as shaped by exposure to hip-hop music videos.
Influence: The capacity to have an effect on the character, behavior, or development of someone or something. This study focuses on the impact of Nigerian hip-hop music videos on students' dressing patterns and self-expression.
Nigerian Youths: Individuals in Nigeria typically aged between 15 and 35 years, representing a transitional phase from dependence to independence. This group is characterized by a heightened susceptibility to media influence due to their exposure to global trends and social media platforms.
Social Media: Digital platforms such as Instagram, TikTok, and YouTube where users interact, share, and consume media content. These platforms amplify the reach of hip-hop music videos, making them a key channel of influence on youth fashion and behavior.























CHAPTER TWO
LITERATURE REVIEW
2.1	CONCEPTUAL FRAMEWORK
2.1.1	MUSIC
According to Okafor (2020), the mass audience is drawn to both new and old music since it does not require guided listening because the listeners are already familiar with the music and are open to it. There's no escaping music. Up to one-third of our waking hours are spent listening to music, whether it comes from a grocery store, gym, or café (Juslin et al., 2018). We are now enjoying music like never before because of the explosive expansion of mobile gadgets and streaming services (Yang et al., 2018). Our relationship with music is evident in the way that it activates the human brain, "reward circuitry" which is involved in our emotional regulation (Zentner, Grandjean, and Scherer, 2018).
One of the fine arts which is concerned with the combination of views, beauty of form, and expression of feelings or thoughts is how Effiong (2009) describes music. According to Esimone (2012), music has the innate ability to profoundly impact, change, and influence people's lives everywhere, regardless of their status, gender, ethnicity, or color. Without a doubt, it holds the title of most influential art form. Nevertheless, there is still much to learn about the psychological impacts of popular music, especially its lyrics. According to Onwuekwe (2004), dance and music have the ability to transcend large swaths of a society and illustrate the central theme that permeates all human experiences, ideas, and thoughts. The historical and cultural legacies have been transmitted from generation to generation via dance and music.
Music is a communicative activity which conveys moods, emotions, thoughts, impressions, philosophical or political concepts to the listener, because of its ability to communicate. According to Roberts et al. (2009) the music industry is fully aware of the relevant amount of time and money young people spend on music, as it is an activity easily accessible and highly entertaining. On average, over 10,000 hours of active music is being listened to in adolescence years alone (Roberts et al., 2009). Surveys carried out around the globe confirm that listening to music is on the increase (Kokkidou & Tsakiridou, 2009), because of globalisation and new technological devices. According to Christenson and Roberts (2017), themes mentioned in song lyrics do, in fact, have an impact on how thoughts and emotions are expressed, among other things.
Christenson and Roberts (2019), opined that themes mentioned in song lyrics do, in fact, have an impact on how thoughts and emotions are expressed, among other things. Some of the reasons to find music consoling and entertaining is the power it has to enhance emotions and lay ground for personal identity (Schäfer et al., 2023; Bogt et al., 2021). When feelings and emotions are engaged, then music and young people have a close bond (Taruffi & Koelsch, 2024). According to Chukwuma and Onwuekwe (2021), youngsters are being influenced by hip-hop culture as it is portrayed in music videos, with lyrics that occasionally strongly promote sexuality.  As a result of the effects from this kind of music and its videos, there appears to be a drastic change of some values among students in higher institutions on the lifestyle they exhibit, which deviates from acceptable communal values and generally accepted customary standards. Because of the coarse, boisterous, violent, and aggressive lyrics that promote nudity, sex, and violence, most students' psychological and mental instability, as well as their fashion sense, are evident manifestations of these deviations from socially acceptable norms and conduct (Chukwuma & Onwuekwe, 2021).
2.1.2	HIP-HOP 
Music Over the past three decades, hip-hop which started as a countercultural movement by low-income urban youths has grown from being a small but influential part of popular culture to a multibillion-dollar industry that supports a selected group of celebrity rappers, many of whom are corporate executives (Watson, 2004). Hip-hop has gained more accessibility and influence over youth as a result of its mainstreaming. Regrettably, the commercialization process has also led to the profit-driven alteration of pictures and content. Since the late 1990s, sexism, materialism, and hyper-masculinity have been the go-to themes in popular music videos and songs in order to sell records and get radio play (Perry, 2004). Due to these messages and the young age range that they are intended for, hip-hop has drawn a lot of criticism (Sullivan, 2003). 
Pop music, according to Omibiyi (1994), is a type of music with a broad appeal that is usually released to sizable audiences via the music industry. According to Alim (2006), the term "hip-hop" refers to the entire subculture's practices, which include highly rhythmic poetry that frequently employs assonance, alliteration, and rhyme, accompanied by an instrumental track that is commonly referred to as a "beat" and cultural movements that incorporate breakdancing, graffiti art, and other related activities, as well as slang, fashion, and other elements based on people's ideas and perspectives. Hip-hop is a distinct culture with unique characteristics that set it apart from other musical genres like reggae, juju, etc. The four primary characteristics of the culture are beat-boxing, breakdancing, DJ-mixing, and graffiti.  Hip-hop emerged as a result of certain young people's urge to voice their opposition to all types of injustice. With a message that addressed racism, urban poverty, and the growing sense of economic abandonment in black inner-city neighborhoods, hip-hop music emerged as a local underground alternative to mainstream music (Walter, 2020). The songs' main themes revolve around tales of street life, including drug use, criminal activity, and acts of violence. Blanchard (2019) characterizes hip-hop as "the voice of the underrepresented group" in light of this. He continues by saying that because of its commercialization and appropriation in the music industry, its popularity had expanded to become a whole brand.
Moreover, Hip-hop is seen by Rose (2016) as a cultural form that attempts to negotiate the experiences of marginalization, brutally truncated opportunity, and oppression within the cultural imperatives of African-American and Caribbean history, identity, and community. The circumstances that gave rise to the hip-hop music phenomenon were vividly described in the explanations above. Hip-hop music was utilized to address these issues and give solutions during the time of its birth because inner city teenagers in New York City were embroiled in multi-ethnic conflicts and acts of violence. highlighting the assertion made above. Hip-hop has grown tremendously and developed into a global youth culture throughout time.
The way these components are used in different parts of the world depends largely on creativity (Carter, 2016). While its roots cannot be completely ignored, hip-hop has also been explored by artists worldwide in the following ways: it has been hybridized, indigenized, and acculturated to fit the cultures of the host nations. It received so much praise from people all over the world that very few nations can claim that its influence on a variety of arts and civilizations has not been felt (Ibrahim 2019).
2.1.3	HIP-HOP MUSICAL VIDEO: NIGERIAN EXPERIENCE
Between the late 1990s and the early 2000s, Nigerian hip-hop music underwent a noticeable evolution, led by artists like as Remedies, Plantashun Boiz, and Azadus, who were among the pioneers of the genre. In 1998, Tony Tetuila, Eddie Brown, and Eedris Abdukareem, popularly known as "The Remedies," released the song "Shakamo," which marked the beginning of hip-hop's popularity in Nigeria (Babalola & Taiwo, 2019). The popularity of this Kennis Music-produced song caused the Nigerian music industry to change, which in turn gave rise to the hip-hop genre in that country. Students have completely assimilated the hip-hop musical style into fashion, and as a result, media experts and Nigerian music enthusiasts frequently refer to it as Afro hip-hop (Ajayi, & Bambose 2018).
The indigenous cultures of Nigeria and Africa are combined in the music. It is significant to remember that many Nigerian artists who embraced hip-hop aimed to create a sound exactly like that of American hip-hop. The performers included rap components and dressed like them (Adedeji, 2018). But as it came into contact with the alreadyestablished Nigerian music genres, such as Fuji and Apala, it became obvious that a hybrid that would capture the regional flavor would be well-liked by the masses. Put another way, while Nigerian hip-hop artists aimed to emulate their American counterparts' performance styles, they also aimed to blend their native tongues with English to create a unique blend of themselves. The Remedies attempted this in I998 with their song Shakamo (Adedeji, 2018).
Some modern practitioners of this genre have been referred to as "vain lyricists" due to the new themes it has adopted (Gregson, 2016). It should come as no surprise that some of these lyrics frequently have no meaning and corrupt young people. According to Christopher (2016), hip-hop artists have demonstrated the values that inspire them through their frequent use of graphic sex, showy fashion styles, and affluence in their songs. This is a strong reflection of the breakdown of moral values in society. Therefore, many modern Nigerian hip-hop artists continue to come up with evasive ways to communicate powerful sexual imagery in their songs in order to get over the sociocultural prohibitions against promoting sex and sexuality.  
2.1.4	EFFECT OF HIP-HOP MUSIC ON YOUTH IN NIGERIAN SOCIETY
Rap music's constant portrayal of women is explained by the fact that studies have shown that sex sells. The prevalence of sexuality and sex in contemporary Nigerian hip-hop music is a reflection of the social reality and the growing disintegration of moral principles and ethics. These popularized, sexualized themes are more appealing to younger audiences (Shonekan, 2013). Promiscuity has increased among the effect music has had on Nigerian youth, as evidenced by Femi Kuti's hip-hop song “Bang, Bang, Bang”. Some hip-hop songs in Nigeria also support immoral behavior; one such example is the song “Kondo” by the late Yoruba musician Oladapo Olaitan Olaonipekun, commonly known as Dagrin. It also increases the knowledge and intake of both hard and soft (recreational drugs) as in the case of the hip-hop track “Science student” by Olamide popularly known as Baddo.
Hip-hop music from Nigeria has been acknowledged for helping to spread unfavorable practices including online fraud, as demonstrated by “Maga don pay” by Olu Maintain. According to academics, one of the main reasons for the decadence in Nigeria's value system is Nigerian music. Aspects of the Nigerian value system that touch on aggression, fashion, socialization practices, and taking short cuts are taught to destroy the control and perception of the system to a much more appalling state. It is impossible to overstate how contentious hip-hop music can be. Since it has been around for more than 40 years, it has been associated with a number of bad things, including misogyny and vulgarity, and criminal activity (Crooke & Travis, 2017).
Therapists have reported that the repetitious nature of the program creates a sense of safety and reliability, and that it is both inexpensive and simply accessible for anybody to use (Crooke & Travis, 2017). There is no denying that hip-hop music has gained widespread acceptability among Nigerian youths due to its power, popularity and repetitious nature. This much is true in Nigeria, where music seems to have captured the essence of everyday existence for both average urban and increasingly rural youngsters (Omojola, 2016).
Multilingual music, public displays of lewd scenes, and the encouragement of cruel acts in hip-hop performances seem to have given young people the much-needed push to adopt rude behavior and attitudes. The phenomenon of Nigerian hip-hop's growing acceptance is so significant that even the uneducated and certain grownups join in on the musical frenzy. Due to the sexual objectification and dehumanization of women in African societies, particularly in Nigeria where sexual violence offenses have been on the rise recently, hip-hop music has been associated with misogyny and domestic abuse.  While several theories have been put forth, one further possibility is that the crowd was exposed to misogynistic musical material, which could affect their viewpoint even if it didn't immediately result in violent behavior. The aforementioned comments highlight how much the linguistic diversity of hip-hop music has influenced the evolution of Nigerian language, dress, and culture, as well as Nigerian attitudes and manners. For example, the lyrics of a song by David Adeleke, better known by his stage as Davido, appear to praise the idea of being a baby mama, yet Naira Marley repeatedly refers to Cannabis Boys in his own song, giving the impression that using heavy drugs is okay.
2.2	THEORETICAL FRAMEWORK
2.2.1	USES AND GRATIFICATION THEORY
In 1974, Michael Gurevitch, Jay Blummer, and Elihu Katz proposed the uses and gratification theory. The uses and gratifications theory, as put forth by Katz et al. (1974), contends that individuals choose how they will use media and are active consumers. According to the notion, "people use the media to do things; the media does not do things to people." The following claim made by Lattimore et al. (2007), however, was more accurate, he noted that; people utilize media as a diversion, a check on their personal identity and values, a source of enjoyment, and a way to scan their surroundings. Put another way, the media's effect is only as great as what individuals permit it to be.
Furthermore, audience activity "covers a range of possible orientations to the communications process, a range that varies across phases of the communication sequence," Windahl's (2021) suggested that the audience are "superrational" (Levy and Windahl, 2019) also supported the point by stating that the majority of studies on uses and gratifications focus on the active audience claim. A more accurate description of it was provided by Ruggiero (2020) different individuals tend to display different types and amounts of activity in different communication settings and at different times in the communication process. Evans (2022) defined uses and gratifications as "a framework in which "audience...gratification [is] primary" and "media consumers [are] seen as rational agents whose various uses of media offerings depend upon how these offerings serve various social-psychological functions."
Mings (2021) asserted that uses and gratification theory is a receiver-based communication theory due to the active nature of the audience. The theory was encapsulated by Katz (2022) in the following way: "What do people do with the media is the question, not what do the media do to people?" Levy and Windahl (2017) maintained that "individuals are differentially selective and goal-directed at different times: before, during and after exposure to media. Galloway and Meek (2019) argue that an individual's incentive to use any mass medium is influenced by their level of dependence on it, which relates to the participation factor. According to Papacharissi (2019), people choose media and material to satisfy requirements or desires they have. He notes that these demands are represented as reasons for using a medium, and he refers to this type of media audience as an active audience.
The theory emphasizes the need approach and media-audience research to highlight how people utilize the media to fulfill their wants and pursue their values and interests. Users are perceived as goal-oriented and have justifications for using different media or not using them at all (Brandtzaeg & Heim, 2009). The relevance of this statement is that customers are likely to acquire a favorable attitude toward purchasing and consuming such content if they can verify that watching Nigerian hip-hop music videos with sexually explicit content, foul language, and other mannerisms was their motivation. It is important to note that the audience's degree of happiness and sense of reality regarding what they watch is the only significant aspect that can inspire and maintain viewership.
2.3	EMPIRICAL REVIEW
There are controversies surrounding Nigerian hip-hop artists and the kind of music released in recent times. It is believed that some of the musical lyrics portray certain social vices such as female objectification and sexualisation. Recently there has been an increase concerned over the moral decadence of students. This concern could be attributed to the pattern found in Nigerian hip-hop music lyrics, videos and images that is different from the values and norms of Nigerian society. There is a growing trend of promotion of social vices in contemporary Nigerian hip-hop music and videos that are capable of affecting the attitude and behaviour of the Nigerian youths. 
Thus, this study through quantitative research design and survey research method investigated the perceived influence of hip-hop musical videos on moral conducts among Kwara State polytechnic students, Ilorin, Nigeria. Findings revealed that the morals demonstrated in hip-hop musical video has influenced student’s social behaviour and interaction and also made students adopt the morals depicted in hip-hop musical video contents. The study concluded that continuous listenership and viewing of Nigerian hip-hop music videos portraying social vices in their content, can impact the perception of its audience and lead to a drop in the morals of the audience, as well as normalizing social vices overtime. The study recommended that there is need for the relevant agencies like the National Film and Video Censors Board (NFVCB) and the Nigerian Broadcasting Commission (NBC), to effectively censor the contents of Nigerian hip-hop music videos.
According to González (2021), music can be a tool for self-expression, evoking emotions in listeners, and altering perceptions, all of which can strengthen bonds between people and increase quality of life. In addition, social attitudes and opinions are reflected in song lyrics. Given the current crisis of values affecting younger generations (Sortheix et al., 2017) and the fact that lyrics in music often mirror feelings and moods, music might then be a tool for reinforcing identification patterns and changing those through emotional means. Among its many benefits are mood modulation (Saarikallio & Erkkilä, 2007) and identity building (Bogt et al., 2010). Music can also alter attitudes and foster a sense of respect for the environment.
Over time, it evolved into the rhythmic or rhymed rap that is currently popular in the global music industry. A lot of what is referred to as "free-styling" and rhyming has been used in rap and this has made it more popular with the younger population, which includes Nigerian undergraduates. The intimate connection between music and youth creates the ideal environment for mood and emotion regulation (Taruffi & Koelsch, 2014). Nigerian hip-hop musicians are a collection of well-known international artists who have influenced the language of the people, particularly the younger generation. According to Koenig et al. (2007), music generally provides a platform for young people to express themselves and strengthen their sense of self, since expression is essential to human connection. To Nicolás and Azorín (2013), music has a socially consistent effect that may be demonstrated by constructive deeds and behavior. On the other hand, today's artists tend to use sexually suggestive terminology in their lyrics, which emphasizes the objectification of women. Furthermore, there is the exaltation of drug misuse and material success. According to Ajayi and Bambose (2018), various characteristics and lifestyles that are distinct from African values and customs have arisen as a result of the popularity of Nigerian hip-hop music, which has theoretically replaced American hip-hop music in the nation.









CHAPTER THREE
3.1	RESEARCH METHODOLOGY
The research methodology covers gathering of information, facts and opinions of people to complete a research work, and survey method will be used. Survey method can be described as a means of gathering data and information on a particular phenomenon by obtaining respondent opinion and motivation from a source. The major source of data that will be apply to this study will be primary source which will be basically in structure questionnaire.
Research methodology is usually a guide line system for solving a problem, with specific component such as phase task method technique tool and step adopted for the collection of respondent for the Influence Of Nigeria Hip-Hop Music Video On Dressing Habit Of Kwara State Polytechnic Students.
3.2	RESEARCH DESIGN
Methodology is a scientific method of carrying out research work within which the facts are placed so that their meaning may be seen clearly, according to OSUALA (1993) research is oriented towards the discovery of the relationship that exists among the phenomenon of the world in which we live research methodology if carefully selected help to place on self of variable against another set in such a way that gave us meaning of situation and occurrence the analysis of the principal employed by a dieseline.  
3.3 	POPULATION OF THE STUDY
According to Evboroulalai (2012), population refers to the entire subject whom the research is investigating or any group of persons or organization being studied by an investigator that constitutes the population. This research work is to make findings on the topic “Influence Of Nigeria Hip-Hop Music Video On Dressing Habit Of Kwara State Polytechnic Students”.  The population of this study will be selected from Kwara State Polytechnic Students.
3.4	SAMPLE SIZE AND SAMPLING TECHNIQUE
The goal of sampling strategies in survey research is to obtain a sufficient sample that is representative of the population of interest because it is not feasible to collect data from an entire population of interest.
Therefore, the sample size for this study was calculated using Taro Yamane method;
n = N
1+N (e) 2)
Where:
n signifies the sample size
N signifies the population of the study
e signifies the margin error
n = 114623
1+1146(0.03)2)
n =114623
1+114623(0.0015)
n = 114623
(1+136.5575)
n = 114623
879.5576
n = 100
Sampling techniques helps the researcher to devote more definition and this greater attention devoted to the population of study results in superior accuracy.
In this study, random sampling would be used in analysis the data gathered in this research work. Random sampling gives equal chance of being selected at all members of the population. The most important advantage if the random sampling is that, the result of investigation can confidently be extended to the entire study population. 
3.5	RESEARCH INSTRUMENT
The main instrument that will be used for this study will be questionnaire. Questionnaire is an instrument used to collect or obtained information from respondent about their persecution, opinion on research topic usually survey studies.
The main reason questionnaire is being chosen is to obtain supplementary information and it is the fastest and one of the recordable ways of gathering information.
The first section will contain information related to the listeners, while the second section will base on the information and opinion of the population about the subject of matter which is the Influence Of Nigeria Hip-Hop Music Video On Dressing Habit Of Kwara State Polytechnic Students. 
3.6 VALIDITY OF RESEARCH INSRUMENT
The copy of the questionnaire has been pre-tested in order to make adjustment where necessary in order to ensure reliability and validity of the study. The instrument used to valid because it enables the researcher to obtain quick and accurate information or data.
3.7 SOURCE OF DATA
The main instrument that will be used for this research study will be questionnaires and it will be administered by hand to ensure immediate return in the post.
Oral interview in form of expository question to be answered in details will be used to obtain necessary information from the respondents mentored carker on. More also questionnaire will also be used in under to record the response of the categories of poutiness in the state. And Percentage % of the outcome will be recorded.
3.8 METHODS OF DATA ANALYSIS
In analyzing data for this study, the analysis to be used is descriptive, whereby the use of variables, Percentage % and tables will be adopted included it is one of the most adopted means of data analysis employed by many researchers. There is great need to analyze the data collected since all the data that will be use would be collected through the use of questionnaire, for clarity, easy understanding and simplicity, the analysis of data in respect of a particular research question or data in respect of a particular research question or hypothesis will be done separately.














CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	INTRODUCTION
This chapter presents and analyzes the data collected through the questionnaire distributed to students of Kwara State Polytechnic. The responses are presented in frequency and percentage tables to provide insight into how Nigerian hip-hop music videos influence student dressing habits.
4.1	ANALYSIS OF DATA
4.2 	DEMOGRAPHIC VARIABLES
Table 4.1: Gender Distribution of Respondents
	Variable
	Frequency
	Percentage (%)

	Male
	60
	60%

	Female
	40
	40%

	Total
	100
	100%


Source: Research Field Survey, 2025
The table above shows that 60 respondents representing 60% are male, while 40 respondents representing 40% are female. This indicates that 60% of the respondents which are male dominated response base.
Table 4.2: Age Distribution of Respondents
	Variable
	Frequency
	Percentage (%)

	15–20 years
	25
	25%

	21–25 years
	45
	45%

	26–30 years
	20
	20%

	31 years above
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025
The table above shows that 25 respondents representing 25% are age range of 15–20 years, 45 respondents representing 45% are age range of 21–25 years and 20 respondents representing 20% are age range of 26–30 years, while 10 respondents representing 10% are age range of 31 years above.
The majority of respondents (45%) fall between 21–25 years, indicating that most are in their youthful and impressionable phase.
Table 4.3: Department of Respondents
	Variable
	Frequency
	Percentage (%)

	Mass Communication
	40
	40%

	Business Admin
	25
	25%

	Public Admin
	20
	20%

	Others
	15
	15%

	Total
	100
	100%


Source: Research Field Survey, 2025
The above table shows that 40 respondents representing 40% are from Mass Communication Department, 25 respondents representing 25% are from Business Administration Department, and 20 respondents representing 20% are from Public Administration Department, while 15 respondents representing 15% are from Mass Communication Department.
This indicates that respondents from the Mass Communication department make up the highest percentage (40%), showing keen interest in the subject.
Table 4.4: Academic Level of Respondents
	Variable
	Frequency
	Percentage (%)

	ND I
	30
	30%

	ND II
	25
	25%

	HND I
	20
	20%

	HND II
	25
	25%

	Total
	100
	100%


Source: Research Field Survey, 2025
The table above shows that 30 respondents representing 30% are in ND I 25 respondents representing 25% are in ND II, and 20 respondents representing 20% are in ND I 25 respondents representing 25% are in HND I, while 25 respondents representing 25% are in HND II.
This indicates that the responses are fairly spread across levels, with ND I having the highest representation with 30% of the respondents.
Table 4.5: Do you watch Nigerian hip-hop music videos regularly?
	Variable
	Frequency
	Percentage (%)

	Yes
	75
	75%

	No
	15
	15%

	Not Sure
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025
The table above shows that 75 respondents representing 75% watch Nigerian hip-hop music videos regularly, and 15 respondents representing 15% do not watch Nigerian hip-hop music videos regularly, while 10 respondents representing 10% are not sure. 
This indicates large portion (75%) of respondents watch Nigerian hip-hop music videos regularly, indicating high exposure.
Table 4.6: Do Nigerian hip-hop videos influence student dressing on campus?
	Variable
	Frequency
	Percentage (%)

	Yes
	70
	70%

	No
	15
	15%

	Not Sure
	15
	15%

	Total
	100
	100%


Source: Research Field Survey, 2025
The table above shows that 70 respondents representing 70% said Nigerian hip-hop videos influence student dressing on campus, and 15 respondents representing 15% said Nigerian hip-hop videos do not influence student dressing on campus, and while 15 respondents representing 15% are not sure.
This indicates that the majority of the respondents which are 70% believe hip-hop music videos influence student dressing, showing a strong link between media and fashion behavior.
Table 4.7: Do you imitate dressing styles from hip-hop videos?
	Variable
	Frequency
	Percentage

	Yes
	50
	50%

	No
	30
	30%

	Not Sure
	20
	20%

	Total
	100
	100%


Source: Research Field Survey, 2025 
This table above shows that 50 respondents representing 50% said they imitate dressing styles from hip-hop videos and 30 respondents representing 30% said they do not imitate dressing styles from hip-hop videos, 20 respondents representing 20% are not sure.
This indicates that half of the respondents which representing 50% admit to imitating the dressing styles seen in music videos.
Table 4.8: Are there specific artists whose dressing influences you?
	Variable
	Frequency
	Percentage

	Yes
	55
	55%

	No
	30
	30%

	Not Sure
	15
	15%

	Total
	100
	100%


Source: Research Field Survey, 2025
The table above shows that 55 respondents representing 55% said there are specific artists whose dressing influences them and 30 respondents representing 30% said there are no specific artists whose dressing influences them, while 15 respondents representing 15% are not sure.
This indicates the majority of the respondents which is 55% acknowledge that certain artists influence their dressing, showing that individuals can become fashion icons.
Table 4.9: Do most students adopt fashion trends from Nigerian hip-hop videos?
	Variable
	Frequency
	Percentage

	Yes
	65
	65%

	No
	20
	20%

	Not Sure
	15
	15%

	Total
	100
	100%


Source: Research Field Survey, 2025 
The table above shows that the 65 respondents representing 65% said most students adopt fashion trends from Nigerian hip-hop videos and 20 respondents representing 20% said most students do not adopt fashion trends from Nigerian hip-hop videos, while 15 respondents representing 15% are not sure.
This indicates that the majority of the respondents (65%) believe most students adopt fashion trends from Nigerian hip-hop videos.

Table 4.10: Have you ever bought clothes similar to those in music videos?
	Variable
	Frequency
	Percentage

	Yes
	45
	45%

	No
	35
	35%

	Not Sure
	20
	20%

	Total
	100
	100%


Source: Research Field Survey, 2025
The above table shows that the 45 respondents representing 45% said that have bought clothes similar to those in music videos and 35 respondents representing 35% said that have not bought clothes similar to those in music videos, while 20 respondents representing 20% are not sure.
This indicates that the majority of the respondents (45%) have purchased clothes inspired by hip-hop videos, proving the commercial influence of these videos.
Table 4.11: Do social media platforms increase exposure to hip-hop fashion?
	Variable
	Frequency
	Percentage

	Yes
	80
	80%

	No
	10
	10%

	Not Sure
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025
The above table shows that 80 respondents representing 80% said that social media platforms increase exposure to hip-hop fashion and 10 respondents representing 10% said that social media platforms do not increase exposure to hip-hop fashion, while 10 respondents representing 10% are not sure.
This indicates that the majority of the respondents (80%) believe social media amplifies exposure to hip-hop fashion.
Table 4.12: Are you aware that dressing in videos can shape youth fashion behavior?
	Variable
	Frequency
	Percentage

	Yes
	75
	75%

	No
	15
	15%

	Not Sure
	10
	10%

	Total
	100
	100%


Source: Research Field Survey, 2025
The table above shows that 75 respondents representing 75% said that they aware that dressing in videos can shape youth fashion behavior and 15 respondents representing 15% said that they are not aware that dressing in videos can shape youth fashion behavior, while 10 respondents representing 10% are not sure.
This indicates that the most respondents (75%) are aware of the influence of hip-hop video fashion on youth behavior.
4.3	DISCUSSION OF FINDINGS
The findings from the analysis of the questionnaire provide significant insights into the influence of Nigerian hip-hop music videos on the dressing habits of students at Kwara State Polytechnic.
The study revealed that a large majority of students (75%) regularly watch Nigerian hip-hop music videos, which implies that students are highly exposed to the content shared by these artists. This aligns with the finding that 70% of respondents believe these videos influence how students dress on campus, demonstrating a direct connection between media consumption and fashion behavior.
Furthermore, half of the respondents admitted to imitating the dressing styles seen in music videos, while 55% acknowledged that specific artists influence their personal clothing choices. This shows that students not only watch but also model their dressing after these artists. A greater number (65%) believe that most students adopt fashion trends from hip-hop videos, which suggests a broader cultural influence beyond individual preference.
The influence of social media was also evident, with 80% of students agreeing that platforms like Instagram, TikTok, and YouTube increase their exposure to hip-hop fashion. This supports the idea that social media acts as a vehicle for spreading fashion trends among youths.
In the Likert-scale section, a strong majority agreed that Nigerian hip-hop artists are fashion trendsetters and that their videos promote flashy and trendy clothing styles. Specifically, 75% agreed that music videos are a major source of fashion inspiration for students. Moreover, 65% of respondents said dressing like hip-hop artists boosts their confidence, indicating the psychological impact of fashion influenced by media fashion.
Altogether, the findings show that Nigerian hip-hop music videos play a significant role in shaping students’ fashion preferences, sense of style, and identity. These results are consistent with existing theories on media influence and social modeling, where individuals especially youths adopt behaviors and styles from admired celebrities and media figures.









CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY
This study explored the influence of Nigerian hip-hop music videos on the dressing habits of students at Kwara State Polytechnic. The research aimed to understand the extent to which exposure to hip-hop music videos affects students' fashion choices and general appearance. Using a structured questionnaire administered to a sample of students, data were collected and analyzed.
The findings revealed a high level of exposure to Nigerian hip-hop music videos among students, with 75% of respondents confirming they watch these videos regularly. 70% of the respondents believed that these videos directly influence how students dress on campus. Additionally, 50% admitted to imitating dressing styles they see in music videos, and 55% were influenced by specific hip-hop artists in their clothing choices. A notable 65% believed that most students on campus follow fashion trends introduced by hip-hop artists.
The role of social media in amplifying this influence was also recognized. 80% of respondents stated that platforms such as Instagram, TikTok, and YouTube increased their exposure to hip-hop-inspired fashion. The Likert-scale analysis further indicated that many students view hip-hop artists as fashion icons and trendsetters, with 75% affirming that music videos serve as a major source of fashion inspiration. 65% of students also said that dressing like hip-hop artists makes them feel more confident.
These findings suggest that Nigerian hip-hop music videos significantly shape students' fashion preferences, style expression, and identity formation. The results align with social learning theories that emphasize media and celebrity influence on youth behavior and lifestyle.

5.2	CONCLUSION
Based on the findings, it can be concluded that Nigerian hip-hop music videos have a profound influence on the dressing habits of students at Kwara State Polytechnic. The study demonstrated that most students are regularly exposed to hip-hop content, and many adopt the fashion trends they observe in music videos.
This influence extends beyond mere observation to active imitation of dressing patterns, suggesting that music videos serve not only as entertainment but also as a cultural tool shaping youth identity and self-expression. The presence of hip-hop artists as fashion role models and the viral spread of their styles through social media platforms further strengthen this influence.
Therefore, the Nigerian music industry, especially the hip-hop genre, plays a pivotal role in defining youth culture, particularly in terms of dress sense, appearance, and confidence. It is essential for stakeholders including artists, educators, and media regulators to be aware of the impact such content can have on impressionable students.
5.3	RECOMMENDATIONS
Based on the conclusions drawn from the study, the following recommendations are offered:
i. Media Literacy Education: Students should be taught media literacy as part of their curriculum, enabling them to critically evaluate media content and make informed decisions about what to adopt or reject.
ii. Parental and Institutional Guidance: Parents, lecturers, and school authorities should engage students in conversations about media influence, identity, and values to create awareness about self-expression and self-respect.
iii. Balanced Content Creation: Nigerian hip-hop artists and music producers should consider producing content that not only entertains but also promotes decent dressing and positive values.
iv. Dress Code Enforcement: The school management should maintain and enforce a standard dress code policy to ensure modesty and professionalism among students.
v. Use of Influencers for Positive Change: Social media influencers and celebrities could be encouraged to use their platforms to promote modest and innovative fashion styles that reflect cultural values.
vi. Further Research: More extensive studies should be conducted across other institutions and regions to generalize findings and further explore the influence of different music genres on youth behavior.
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QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
DEPARTMENT OF MASS COMMUNICATION
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)

SECTION A
1. Sex:      (a) Male (  )   (b) Female (  )
2. Age:     (a) 15–20 years (  )   (b) 21–25 years (  )   (c) 26–30 years (  )   (d) 31 and above (  )
3. Department:  (a) Mass Communication (  )   (b) Business Admin (  )   (c) Public Admin (  )   (d) Others (  )
4. Level:     (a) ND I (  )   (b) ND II (  )   (c) HND I (  )   (d) HND II (  )
5. Do you watch Nigerian hip-hop music videos regularly?
   (a) Yes (  )   (b) No (  )   (c) Not Sure (  )

SECTION B
6. How often do you watch Nigerian hip-hop music videos?
    (a) Rarely (  )   (b) Sometimes (  )    (c) Often (  )   (d) Very Often (  )
7. Do hip-hop music videos influence your choice of dressing?
     (a) Yes (  )     (b) No (   )
8. To what extent has hip-hop fashion influenced your dressing?
     (a) Low (   )     (b) Moderate (   )     (c) High (   )
9. Which dressing style do you adopt most from hip-hop artists?
     (a) Streetwear (  )    (b) Baggy (   )    (c) Tight-fit (  )   (d) Casual (  )
10. What accessory trend do you copy from hip-hop videos?
     (a) Chains (   )     (b) Caps (   )   (c) Sunglasses (  )   (d) Rings (  )
SECTION C
11. Whose style do you emulate most in Nigerian hip-hop videos?
     (a) Rappers (  )     (b) Dancers (  )    (c) Models (  )  (d) All
12. Which gender's dressing is most influenced by hip-hop videos?
     (a) Male (  )   (b) Female (  )  (c) Both (  )
13. Where do you mostly watch hip-hop music videos?
     (a) YouTube (  )    (b) TikTok (  )    (c) Instagram (  )   (d) TV (  )
14. Do you follow hip-hop artists for fashion ideas on social media?
     (a) Yes (  )     (b) No (   ) 
15. How often do you imitate hip-hop fashion trends seen online?
    (a) Rarely (  )     (b) Sometimes (   )    (a) Frequently (  ) 	
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