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ABSTRACT
This study examines the effectiveness of social media in creating awareness about the Mpox virus among students of Kwara State Polytechnic, Ilorin. With the increasing reliance on digital platforms for health information, this research investigates how platforms like Facebook, Twitter, Instagram, and WhatsApp have been leveraged to disseminate accurate information, counter misinformation, and promote preventive measures regarding the Mpox virus. The study adopted a descriptive survey method and employed a structured questionnaire to gather data from 100 respondents selected through a stratified sampling technique. The findings reveal that a significant majority of respondents had encountered informative Mpox-related content online, with many acknowledging social media as a key source of health communication. Furthermore, the study shows that social media fosters public dialogue, encourages the sharing of health tips, and plays a role in correcting false narratives surrounding the virus. However, issues such as misinformation, language barriers, and lack of credible health authorities on these platforms were identified as challenges. The study concludes that social media is an effective tool for raising awareness about Mpox when used responsibly and strategically. It recommends stronger involvement of health institutions in digital communication and further research into audience trust and message credibility.
Keywords: Mpox virus, social media, awareness, health communication, misinformation, Nigeria, Kwara State Polytechnic.


















CHAPTER ONE
INTODUCTION
1.1. BACKGROUND OF THE STUDY
The Mpox virus, also known as monkeypox, is an infectious zoonotic disease caused by the monkeypox virus, a member of the Orthopoxvirus genus. Its symptoms resemble those of smallpox, including fever, rash, and lymphadenopathy, but they are generally less severe and associated with a lower fatality rate. The virus is transmitted through direct contact with bodily fluids, respiratory droplets, or materials contaminated by an infected person or animal, primarily rodents and primates. Recent outbreaks in countries previously considered non-endemic, such as Nigeria, have heightened global concerns about Mpox as an emerging infectious disease with potential international ramifications (Centers for Disease Control and Prevention [CDC], 2022; World Health Organization [WHO], 2022). These developments underscore the importance of early detection, public education, and cross-border collaboration in mitigating the spread of such diseases. Furthermore, the increasing globalization of travel and trade has amplified the need for coordinated global health strategies to manage Mpox outbreaks effectively (Davies & Simpson, 2022).
Nigeria has experienced several outbreaks of Mpox, particularly after its re-emergence in 2017, following a nearly four-decade hiatus in reported cases. According to the Nigeria Centre for Disease Control (NCDC), numerous cases and fatalities linked to Mpox have been reported, illustrating the urgent need for heightened public awareness and preventive strategies. For instance, data from the NCDC indicate that between 2017 and 2022, over 500 suspected cases were reported, with a confirmed mortality rate of approximately 3% (NCDC, 2022). Despite efforts to curb transmission, limited access to healthcare information and the proliferation of misinformation remain significant barriers to effective disease control in Nigeria. These challenges are further compounded by socio-economic inequalities and the underfunding of public health infrastructure, which hinder timely responses to outbreaks (Adeyemo et al., 2021).
Social media has emerged as a critical tool for disseminating health information and addressing misinformation during health crises. Platforms like Twitter, Facebook, and Instagram provide rapid and far-reaching channels for public health organizations, media outlets, and governments to share credible information about disease prevention and outbreak updates. Studies have demonstrated that social media can positively influence public awareness and attitudes toward health by enabling real-time engagement with accurate and accessible information (Bruns & Stieglitz, 2014; Vosoughi, Roy, & Aral, 2018). For example, during the COVID-19 pandemic, social media platforms were used to deliver timely updates and counter false claims, helping to manage public anxiety and improve compliance with health guidelines (Cinelli et al., 2020). This immediacy and accessibility are especially significant in developing regions like Nigeria, where traditional media often has limited reach, particularly in rural areas. However, the potential for misinformation to spread on these platforms necessitates vigilance in ensuring the credibility of shared content (Tackett et al., 2021).
In Nigeria, international news organizations such as the British Broadcasting Corporation (BBC) play a pivotal role in health communication. The BBC’s extensive social media presence makes it an influential source of health information, especially in African countries, due to its reputation for credibility and global reach. Through platforms like Twitter, YouTube, and Facebook, the BBC delivers news, analysis, and educational content, engaging millions of Nigerians with timely updates on health emergencies like Mpox. Research indicates that the BBC’s targeted approach to health communication, including the use of visual content and interactive features, enhances public engagement and knowledge retention (BBC Media Action, 2021). By focusing on this platform, the study aims to investigate how the BBC's social media efforts contribute to raising public awareness about Mpox in Nigeria, particularly in the areas of health education, myth-busting, and preventive guidance.
The BBC’s use of social media for disseminating accurate health information is critical in combating misinformation, which has historically been a major challenge during health crises. For example, misinformation during the Ebola and COVID-19 outbreaks in West Africa contributed to widespread fear, stigma, and the adoption of ineffective prevention methods (Oyeyemi, Gabarron, & Wynn, 2014; Cinelli et al., 2020). The proliferation of unverified claims, such as conspiracy theories about the origins of Mpox, underscores the importance of credible information sources in shaping public perceptions and behaviors. Against this backdrop, the study will evaluate the impact of the BBC’s social media presence on public awareness of Mpox in Nigeria. Specifically, it will assess the extent to which social media can serve as an effective tool for public health communication in addressing misinformation and promoting accurate health practices.
The findings of this study will provide valuable insights into the influence of international media on health information dissemination and public awareness in developing nations. Additionally, the study will offer practical recommendations for optimizing social media strategies to enhance public health awareness in Nigeria. By doing so, it aims to contribute to the development of more effective communication approaches for managing future health crises and fostering a more informed and health-conscious society. The study will also explore how localized content strategies and partnerships with Nigerian influencers and health organizations can amplify the reach and impact of health messages on social media (Ezeh et al., 2023).
1.2. STATEMENT OF THE PROBLEM
The Mpox virus, known for its zoonotic nature and potential for human-to-human transmission, has re-emerged as a public health concern in Nigeria. Despite government efforts and advisories from health organizations, public awareness of the disease remains limited, exacerbated by misinformation and a lack of accessible, reliable health information. The rapid spread of misinformation about symptoms, transmission methods, and prevention often heightens public anxiety and leads to stigma toward affected individuals, further complicating efforts to control the virus.
Social media has become a primary source of information for a large portion of Nigeria’s population, particularly for health-related updates. However, while it provides a platform for rapid information dissemination, it can also contribute to the spread of inaccurate or misleading information. Given the widespread usage of social media for news and updates, platforms like the British Broadcasting Corporation (BBC) play a critical role in shaping public perception and understanding of health issues, such as Mpox, through accessible, credible information.
This study seeks to address the problem of inadequate public awareness and misinformation surrounding the Mpox virus in Nigeria. By examining the BBC’s role on social media in raising awareness and providing accurate information on Mpox, this research aims to assess the effectiveness of social media as a public health communication tool. Specifically, it explores whether the BBC's content on social media significantly impacts Nigerians' understanding of the virus, encourages preventive measures, and helps mitigate misinformation.
Ultimately, this study aims to highlight gaps in social media-driven health communication in Nigeria and explore how international media platforms can enhance public health awareness and support efforts to control disease outbreaks.
1.3. OBJECTIVES OF THE STUDY
1. To assess the effectiveness of social media platforms in raising awareness about the Mpox virus among Nigerians.
2. To evaluate the role of social media content in shaping public understanding and attitudes toward Mpox prevention and control.
3. To determine the extent to which social media platforms contribute to countering misinformation about the Mpox virus in Nigeria.
1.4. RESEARCH QUESTIONS
1. How effective is social media platforms in increasing awareness about the Mpox virus among Nigerians?
2. To what extent does social media content influence public understanding and attitudes toward Mpox prevention and control in Nigeria?
3. How effective is social media in leveraging to combat misinformation about the Mpox virus in Nigeria?
1.5. SIGNIFICANCE OF THE STUDY
The significance of this study lies in its potential to illuminate the role of social media, particularly through an international platform like the BBC, in bolstering public health awareness about the Mpox virus in Nigeria. In a country where misinformation can quickly spread and public health messaging may not always reach its intended audience, understanding the BBC’s influence on health awareness provides essential insights. By examining how effectively the BBC’s social media channels communicate accurate information on Mpox, this study can help guide public health organizations in Nigeria and similar contexts on utilizing social media as a tool for disseminating health information.
The study is also crucial in addressing the challenges posed by misinformation, a significant factor that can undermine health interventions and breed public anxiety. Social media can be both a powerful information source and a channel for false information, particularly during health crises. This research sheds light on the BBC's role in counteracting misinformation around the Mpox virus, analysing its strategies for dispelling myths and educating the public on prevention. Insights from this study can help health agencies and media organizations develop more effective approaches to combating misinformation, which is crucial for promoting public trust and compliance with health guidelines.
Additionally, the findings from this study are valuable to policymakers and health organizations in crafting policies that leverage social media effectively during public health emergencies. Understanding the BBC’s impact on public understanding and prevention behaviour can offer evidence-based recommendations for improving digital health communication, not only for Mpox but for other infectious diseases that pose a risk to public health. This understanding is particularly vital in Nigeria, where social media is increasingly becoming a primary source of news and health updates for a large portion of the population.
Lastly, this research contributes to the growing body of knowledge on digital health communication, particularly in low- and middle-income countries like Nigeria. As a case study, it examines the role of international media in health education in settings with limited access to reliable health information. This study highlights the potential of media partnerships in supporting health awareness initiatives and provides a model for leveraging social media platforms to encourage preventive behaviours in public health, contributing to both academic literature and practical applications.
1.6. SCOPE OF THE STUDY
This study is specifically focused on evaluating the impact of the BBC’s social media platforms in creating awareness about the Mpox virus among residents of Kwara State, Nigeria, with particular emphasis on students at Kwara State Polytechnic. The research aims to examine how effectively the BBC’s social media channels—particularly Twitter, Facebook, and Instagram—convey accurate information on Mpox, influence student understanding, and help counter misinformation in this localized setting.
Geographically, the study is confined to Kwara State, allowing for a focused examination of how information on Mpox spreads within this community and the role of social media in reaching young adults and academic audiences at Kwara State Polytechnic. The target population includes students who actively use social media and engage with BBC content, as this demographic is likely to encounter health information online and may be susceptible to misinformation if credible sources are not accessed.
The study focuses on BBC posts about Mpox from 2022 onward, reflecting the period of recent Mpox outbreaks and intensified media coverage. This timeframe allows the research to assess the BBC’s response to the resurgence of Mpox and the impact of its social media awareness campaigns on students at Kwara State Polytechnic.
While the study hones in on BBC’s social media activity, it does not extend to other media organizations or traditional media forms such as television or radio. Additionally, the study is limited to understanding the level of awareness and perceptions of Mpox among students; it does not delve into detailed behavioral or psychological analyses of the users. By concentrating on Kwara State Polytechnic, this research aims to provide localized insights into how international media can impact public health awareness in specific educational communities within Nigeria
1.7.  DEFINITION F TERMS
1. Social Media: Online platforms and applications that enable users to create, share, and interact with content. In this study, social media includes platforms such as Twitter, Facebook, and Instagram, which serve as channels for information dissemination and public engagement.
1. Effect: The impact or influence of a particular action or phenomenon. In this context, "effect" refers to how social media influences or contributes to public awareness of the Mpox virus in Nigeria.
1. Awareness: The level of knowledge or understanding people have about a specific subject. Here, it refers to Nigerians' understanding of the Mpox virus, its symptoms, transmission, and prevention methods.
1. Mpox Virus: A zoonotic viral disease, also known as monkeypox, that is similar to smallpox but less severe. It can spread through direct contact with an infected individual or animal, causing symptoms such as fever, rash, and swollen lymph nodes.
1. Nigeria: The country where the study is conducted, focusing on the Nigerian population’s awareness of the Mpox virus and the role of social media in shaping that awareness.
1. BBC (British Broadcasting Corporation): A British public service broadcaster known for providing reliable news and information worldwide. This study uses the BBC's social media presence as a case study to evaluate its role in raising awareness of the Mpox virus in Nigeria.
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CHAPTER TWO
LITERATURE REVIEW
2.1. CONCEPTUAL FRAMEWORK
2.1.1. Overview of Mpox Virus
1. Historical Background and Global Trends of Mpox
Mpox, initially identified in 1958 in laboratory monkeys in Denmark, was recognized as a zoonotic disease affecting both animals and humans (Ladnyj et al., 1972). Although the disease was named “Monkeypox,” subsequent research revealed that rodents, particularly African rope squirrels (Funisciurus spp.), dormice, and Gambian pouched rats (Cricetomys gambianus), are the primary reservoirs (Breman et al., 1980). The first documented human case occurred in the Democratic Republic of Congo (DRC) in 1970, predominantly affecting children under 10 years old.
Historically, Mpox outbreaks were limited to Central and West Africa, with endemic countries including Nigeria, Cameroon, and the DRC. However, increased international travel and global connectivity facilitated its spread beyond Africa, with the first recorded outbreak outside the continent occurring in 2003 in the United States. This outbreak was linked to contact with infected pet prairie dogs exposed to imported African rodents (Reed et al., 2004).
The 2022 global outbreak marked a turning point, with over 87,000 cases reported across 110 countries, including non-endemic regions such as Europe, the Americas, and Asia (WHO, 2023). This outbreak revealed the potential for sustained human-to-human transmission through close physical contact and sexual networks, particularly among men who have sex with men (MSM). It also highlighted gaps in global health systems, particularly in surveillance, preparedness, and equitable vaccine distribution.
2. Symptoms, Transmission, Prevention, and Treatment
i. Symptoms:
The clinical presentation of Mpox involves two stages:
Prodromal Phase: Flu-like symptoms such as fever, chills, severe headaches, and fatigue. Swollen lymph nodes (lymphadenopathy) are a unique feature that differentiates Mpox from smallpox and chickenpox (WHO, 2022).
Rash Phase: The rash develops 1-3 days after fever onset, often beginning on the face and spreading to other parts of the body, including the palms, soles, and mucous membranes. It progresses through macular, papular, vesicular, and pustular stages before crusting over.
ii. Transmission:
Transmission of Mpox occurs via zoonotic and human-to-human routes:
Zoonotic Transmission: Direct contact with infected animals or their bodily fluids, or consumption of undercooked bushmeat.
Human-to-Human Transmission: Through respiratory droplets, direct contact with skin lesions, or exposure to contaminated objects (CDC, 2023). Sexual transmission has also been implicated, particularly in recent outbreaks.
iii. Prevention:
Efforts to prevent Mpox include:
Vaccination: Smallpox vaccines (Jynneos and ACAM2000) provide cross-protection against Mpox.
Public Health Education: Raising awareness about symptoms, transmission, and preventive measures through media campaigns and community outreach (Adler et al., 2022).
Behavioral Interventions: Avoiding close contact with suspected cases, especially during outbreaks.
Hygiene Practices: Regular handwashing and decontamination of surfaces.
iv. Treatment:
Although Mpox is self-limiting in most cases, severe cases may require hospitalization. Available treatments include:
Supportive Care: Management of fever, hydration, and secondary infections.
Antiviral Medications: Tecovirimat (TPOXX) is the most widely used antiviral, approved for treating severe Mpox cases (Di Giulio & Eckburg, 2004). Brincidofovir and Cidofovir are alternatives but may have more side effects.
2.1.2. Mpox Outbreaks and Public Health Challenges in Nigeria
Epidemiology in Nigeria:
Nigeria remains a significant focus of Mpox epidemiology, with its first outbreak reported in 1971. The resurgence in 2017 marked one of the largest outbreaks globally, with over 200 suspected cases and 89 laboratory-confirmed cases across 24 states (Nigeria Centre for Disease Control, 2017). The outbreak affected both urban and rural areas, highlighting the disease’s broad reach.
Key Public Health Challenges:
1. Surveillance and Diagnostics:
Limited diagnostic facilities and the absence of active surveillance systems hinder timely detection and response. Most cases are underreported due to the similarity of Mpox symptoms to other febrile illnesses like chickenpox and measles (NCDC, 2022).
2. Misinformation and Cultural Barriers:
In many Nigerian communities, Mpox is often misunderstood, with cultural myths attributing it to spiritual causes or curses. This stigma discourages affected individuals from seeking medical attention, complicating containment efforts (Oyebanji et al., 2023).
3. Healthcare Infrastructure Deficiencies:
Many healthcare facilities lack the resources to manage outbreaks, including isolation wards, personal protective equipment (PPE), and trained personnel. This was particularly evident during the 2017 outbreak when healthcare workers struggled to manage cases effectively (Adepoju, 2022).
4. Economic and Social Inequalities:
Socioeconomic disparities exacerbate Mpox outbreaks, as poorer populations have limited access to healthcare and are more likely to engage in risky behaviors like bushmeat consumption.
5. Environmental Factors:
Deforestation and human encroachment into wildlife habitats have increased the frequency of zoonotic spillovers, contributing to the re-emergence of Mpox in Nigeria (Ogoina et al., 2020).
6. Digital Misinformation:
The rise of social media has amplified the spread of misinformation about Mpox, complicating public health communication efforts.
Government and International Response:
The Nigerian government, in collaboration with international organizations like the WHO and the Africa Centres for Disease Control and Prevention (Africa CDC), has implemented measures such as:
i. Deploying rapid response teams during outbreaks.
ii. Conducting public awareness campaigns to educate communities.
iii. Strengthening diagnostic and laboratory capacities across states (WHO Africa, 2023).
Despite these efforts, significant gaps remain, emphasizing the need for innovative strategies such as leveraging social media to improve public awareness and health communication, particularly among the youth and student populations.
2.1.3.  Social Media as a Tool for Health Awareness
1. Role of Social Media in Public Health Campaigns
Social media platforms have become indispensable tools in public health campaigns, offering innovative ways to disseminate information and engage audiences. Platforms such as Facebook, Twitter (now X), and WhatsApp have been pivotal in sharing real-time updates, countering misinformation, and promoting healthy behaviors (Eysenbach, 2008).
During health crises such as the COVID-19 pandemic and Mpox outbreaks, social media enabled health authorities to rapidly disseminate prevention strategies, symptoms, and treatment protocols, ensuring wider reach and impact (World Health Organization, 2022). Public health organizations also use these platforms for behavior change campaigns, fostering awareness about vaccination, hygiene practices, and other health interventions (Ventola, 2014).
2. Advantages of Social Media for Spreading Health Information

a. Accessibility and Engagement:
Social media allows health messages to reach diverse demographics, bridging the communication gap between urban and rural areas. Its interactive nature fosters community engagement and trust in public health initiatives (Nwagwu, 2020).
b. Real-Time Information Dissemination:
During disease outbreaks like Mpox, platforms provided rapid updates, reducing the lag between new developments and public knowledge. For example, during the Ebola outbreak, social media served as a vital tool for real-time updates and awareness campaigns (Allgaier & Svalastog, 2015).
c. Cost-Effectiveness:
Compared to traditional forms of media, social media campaigns are cost-effective and can be scaled up quickly. This is particularly beneficial in resource-limited settings like Nigeria, where funds for traditional health promotion methods are often constrained (Ventola, 2014).
d. Community Mobilization:
Social media helps form virtual health communities where users share experiences, ask questions, and access peer support. These communities can enhance the reach and acceptance of health campaigns (Eysenbach, 2008).
2.1.4. Challenges in Using Social Media for Health Awareness
e. Misinformation and Disinformation:
One of the most significant challenges in using social media for health awareness is the spread of misinformation. During the Mpox outbreak, false narratives about the disease’s transmission and treatment proliferated on platforms, causing confusion and stigmatization (Odlum & Yoon, 2018).
f. Digital Divide:
Access to the internet and digital literacy remains uneven in Nigeria, particularly in rural areas. This disparity limits the reach of social media campaigns and poses challenges in ensuring equitable health communication (Nwagwu, 2020).
g. Privacy Concerns:
The sharing of personal health information on social media can lead to privacy breaches and ethical concerns. This challenge highlights the need for stricter regulations on health-related content on digital platforms (Ventola, 2014).
2.1.5. Social Media in Mpox Awareness Campaigns in Nigeria
Social media has been a critical tool in Mpox awareness campaigns in Nigeria. Platforms like WhatsApp and Twitter were instrumental in sharing localized and culturally sensitive health information, especially in rural communities where other communication channels were less effective (World Health Organization, 2022).
h. Strategies Used:
Educational infographics and videos explaining Mpox symptoms and preventive measures.
Use of hashtags like #MpoxAwarenessNG to promote unified messaging.
Collaboration with Nigerian influencers and health professionals to reach wider audiences (Nwagwu, 2020).
i. Challenges:
Cultural misconceptions and stigma associated with Mpox created barriers to effective communication. Social media campaigns had to combat these issues while providing accurate and empathetic messaging (Odlum & Yoon, 2018).
2.1.6. Recommendations for Optimizing Social Media in Health Awareness
1. Fact-Checking and Content Verification:
Health organizations should collaborate with social media platforms to prioritize credible sources and flag misinformation (Allgaier & Svalastog, 2015).
2. Multilingual Campaigns:
Developing content in local Nigerian languages can improve accessibility and ensure better engagement across diverse communities (Nwagwu, 2020).
3. Integrating AI:
AI-driven tools can monitor misinformation trends, predict outbreaks, and tailor health messages to specific audience needs (Ventola, 2014).
4. Offline Integration:
Combining social media efforts with traditional media and community outreach will ensure that populations without internet access are not excluded from health campaigns (World Health Organization, 2022).
By addressing these challenges and leveraging the benefits of social media, health campaigns in Nigeria can significantly enhance public awareness and response to diseases like Mpox.

2.1.7. Effectiveness of Social Media in Health Communication
Social media platforms have transformed health communication, offering innovative ways to engage the public, spread awareness, and combat misinformation. This section explores the impact of social media in health campaigns, using case studies, metrics for evaluating effectiveness, and factors that influence success.
1. Case Studies of Social Media Campaigns in Nigeria
Several successful health campaigns in Nigeria demonstrate the effectiveness of social media in promoting public health:

a. COVID-19 Awareness Campaigns:
The Nigerian Centre for Disease Control (NCDC) utilized platforms like Twitter, Instagram, and Facebook to disseminate critical health information during the COVID-19 pandemic. Campaigns such as #TakeResponsibility emphasized personal responsibility for public health, encouraging behaviors like wearing masks, practicing social distancing, and getting vaccinated. These campaigns were amplified by partnerships with influencers and celebrities, ensuring wide reach and relatability (NCDC, 2020).
Key strategies included:
i. Posting daily updates on case numbers, guidelines, and vaccination progress.
ii. Using infographics and short videos to simplify complex information.
iii. Engaging directly with the public through live Q&A sessions to address myths and concerns.

b. Ebola Outbreak (2014):
The rapid response to the Ebola outbreak in Nigeria showcased the role of social media in crisis communication. Platforms like WhatsApp were instrumental in sharing verified information about symptoms, transmission, and prevention. Health workers and organizations used the app to circulate infographics, voice notes, and videos, helping to curb panic and misinformation. The success of these efforts contributed to Nigeria being declared Ebola-free within a few months (Allgaier & Svalastog, 2015).
c. Polio Eradication Campaigns:
To combat vaccine resistance and misinformation in rural areas, the Nigerian government partnered with health organizations to leverage Facebook and WhatsApp. They shared content that emphasized the safety and importance of polio vaccines, often featuring testimonials from parents and health workers. This approach was critical in Nigeria’s achievement of polio-free certification in 2020 (Ventola, 2014).
d. HIV/AIDS Awareness Campaigns:
Organizations like the Society for Family Health Nigeria have effectively used social media platforms to address stigma, promote testing, and educate the public about HIV prevention and treatment. Campaigns on YouTube and TikTok, featuring engaging videos and relatable stories, have helped normalize discussions about HIV and encourage proactive health behaviors (Nwagwu, 2020).
e. Mpox Awareness Campaigns:
During Mpox outbreaks, social media platforms such as Twitter, Instagram, and WhatsApp were used to educate the public about symptoms, preventive measures, and treatment options. Localized campaigns shared messages in multiple languages, ensuring inclusivity. WhatsApp was particularly effective in rural areas, where health workers used it to send simplified graphics and audio messages to communities (World Health Organization, 2022).
2. Metrics for Measuring the Impact of Social Media on Public Awareness
Evaluating the success of social media campaigns requires robust metrics. The following indicators are commonly used:
a. Reach and Impressions:
These metrics measure the number of people exposed to campaign content and the frequency of exposure. For example, during the COVID-19 pandemic, NCDC’s Twitter updates reached millions of users daily, ensuring widespread awareness (NCDC, 2020).
b. Engagement Rates:
Engagement metrics such as likes, shares, comments, and retweets indicate how well the audience interacts with the content. High engagement rates often reflect effective messaging. For instance, the #TakeResponsibility campaign recorded millions of interactions on social media platforms (Ventola, 2014).
c. Behavioral Metrics:
Behavioral changes, such as increased use of masks, higher vaccination rates, or adherence to preventive measures, are critical indicators of campaign impact. After Ebola campaigns, the widespread adoption of hand sanitizers and improved hygiene practices were notable outcomes (Allgaier & Svalastog, 2015).
d. Sentiment Analysis:
Analyzing public sentiment through comments, reactions, and mentions helps gauge the audience’s perception of the campaign. Positive sentiment toward HIV/AIDS campaigns, for example, indicates reduced stigma and increased acceptance of health information (Nwagwu, 2020).
e. Conversion Rates:
Conversion rates measure how many people took specific actions, such as booking vaccination appointments or attending health workshops, as a result of the campaign. High conversion rates demonstrate effective call-to-action strategies (Odlum & Yoon, 2018).
f. Feedback Surveys:
Post-campaign surveys assess the audience’s knowledge and attitudes, providing insights into the campaign’s strengths and areas for improvement (Ventola, 2014).
3. Factors Influencing Effectiveness

Several factors influence the success of social media health campaigns:
a. Target Audience:
Tailoring content to the demographics, language, and preferences of the audience is essential. For instance, campaigns targeting youth may focus on TikTok and Instagram, while older populations might prefer Facebook and WhatsApp (Ventola, 2014).
b. Platform Selection:
The choice of platform impacts reach and engagement. Twitter and Instagram are effective for urban audiences, while WhatsApp is ideal for reaching rural and semi-literate populations (Nwagwu, 2020).
c. Content Strategy:
Localization: Using local languages, cultural references, and relatable scenarios makes content more impactful.
Visual Appeal: Infographics, videos, and memes attract attention and simplify complex health messages.
Credibility: Content endorsed by trusted figures, such as health professionals or community leaders, enhances trust and acceptance (World Health Organization, 2022).
d. Timing and Frequency:
Posting timely updates ensures relevance, while maintaining a balance in frequency prevents audience fatigue (Odlum & Yoon, 2018).
e. Addressing Misinformation:
Social media platforms must monitor and counter misinformation actively. For example, campaigns like #StopFakeNews combat false health claims during outbreaks (Allgaier & Svalastog, 2015).
f. Accessibility:
Campaigns must be inclusive, providing content in multiple languages and formats (e.g., text, audio, and video) to cater to diverse audiences, including those with limited internet access (Ventola, 2014).
g. Emotional Appeal:
Campaigns that evoke emotions through storytelling or testimonials often see higher engagement and behavioral impact (Nwagwu, 2020).
h. Partnerships:
Collaborating with influencers, NGOs, and community leaders amplifies the campaign’s reach and credibility (World Health Organization, 2022).
Conclusion
Social media has emerged as a powerful tool for health communication, offering unparalleled reach and engagement. By leveraging its potential and addressing the associated challenges, health campaigns can significantly enhance public awareness and promote proactive health behaviors. In the Nigerian context, tailored social media strategies have demonstrated their effectiveness in managing health crises such as Ebola, COVID-19, and Mpox, paving the way for improved public health outcomes.

2.1.8. Social Media Usage Among Students
Social media usage among students, particularly in tertiary institutions in Nigeria, has become increasingly prevalent. This section explores the patterns of social media use among Nigerian students, examines the most popular platforms for health awareness, and discusses the behavioral and psychological impacts of social media on students.
1. Patterns of Social Media Use Among Tertiary Students in Nigeria
Social media usage is deeply embedded in the daily lives of Nigerian tertiary students, with studies revealing that a majority of them access social media platforms multiple times a day. The rise in internet accessibility, particularly through mobile phones, has led to an explosion in social media use across campuses.
Frequency of Use: Many students use social media for several hours daily, with some logging in for 4-6 hours or more. Studies show that students often check their social media accounts multiple times a day, with late-night browsing being a common behavior (Fagbohungbe, 2020).
Purpose of Use: Students primarily use social media for academic-related purposes (e.g., joining study groups on WhatsApp), entertainment (e.g., watching videos on TikTok and YouTube), and socializing. Health-related content, including information on diseases, prevention, and treatment, is also frequently shared, although not as widely discussed as other topics (Eze, 2022).
Mobile Device Usage: Smartphones dominate social media access, allowing for constant connectivity. This mobile-first trend is particularly prominent in Nigeria, where internet access through mobile data is cheaper and more accessible than traditional broadband (Ogbodo, 2021).
2. Popular Platforms and Their Relevance for Health Awareness
Among Nigerian students, certain social media platforms have gained prominence due to their accessibility, ease of use, and engagement features. The following platforms are particularly relevant for health awareness:
WhatsApp: WhatsApp is highly popular in Nigeria, especially for group communication. Health organizations, educational institutions, and students themselves use WhatsApp groups to disseminate health information. During the COVID-19 pandemic, health agencies used WhatsApp to share updates, educational materials, and even host virtual health seminars (Olufayo, 2020).
Twitter: Twitter’s real-time capabilities make it an effective platform for spreading health information quickly. During outbreaks like COVID-19 and Mpox, Nigerian health officials used Twitter to post updates, preventive measures, and live responses to questions. Twitter has also facilitated public conversations about health issues, engaging users in real-time discussions (Ogunyemi, 2022).
Facebook: Facebook remains a significant platform for Nigerian students, especially for organizations and institutions that post detailed information, event notifications, and educational content. It serves as an ideal platform for sharing infographics, long-form articles, and event information related to health awareness.
Instagram: Instagram, known for its visually engaging content, has proven effective for health campaigns targeting younger audiences. The use of Instagram stories, reels, and posts helps organizations share short health messages in a more relatable and engaging format, appealing to students’ preference for quick, interactive content (Akinsola, 2021).
TikTok: With its growing popularity among youth, TikTok has emerged as a platform for sharing health messages in a fun and engaging manner. Health campaigns targeting younger students have increasingly utilized TikTok to create viral videos that educate students about preventive health measures in an entertaining and memorable way (Nwagwu, 2020).
These platforms play a significant role in raising awareness about health issues, including disease outbreaks, mental health, and preventive practices, by facilitating widespread distribution of credible information.
2.1.9. Challenges in Mpox Awareness Campaign
Despite the increasing use of social media and other communication tools to spread awareness about the Mpox virus in Nigeria, several challenges persist that hinder the effectiveness of these campaigns. These challenges include stigma, misinformation, limited reach to rural populations, and insufficient government and institutional support. This section discusses these barriers in detail and explores potential strategies to overcome them.
1. Addressing Stigma, Misinformation, and Fear
Stigma
One of the major challenges in the Mpox awareness campaign is the stigma associated with the virus. Much like other infectious diseases, Mpox is often surrounded by misconceptions, social discrimination, and fear, particularly in communities where the virus is perceived as something foreign or associated with particular behaviors. In some instances, there has been a misconception that Mpox is a disease affecting only specific groups, such as those involved in high-risk behaviors or travelers from certain regions, leading to social ostracization of those affected. This stigma can deter individuals from seeking medical care or reporting their symptoms, which undermines efforts to control the spread of the virus (Olufayo, 2020).
Social Stigma and Misinformation: Misinformation plays a significant role in perpetuating stigma, as rumors and myths about the virus spread faster than accurate information. For instance, false claims about Mpox being a disease spread by witches or linked to certain ethnic groups can lead to social exclusion, which discourages people from seeking preventive measures or treatment. The challenge is further compounded by fears of isolation or rejection within communities, leading to delays in diagnosis and increased transmission (Fagbohungbe, 2020).
Strategies for Addressing Stigma:
i. Health campaigns must focus on educating the public about the true nature of the virus and its transmission to break down misconceptions.
ii. Collaborating with community leaders and influencers to promote accurate information and encourage supportive behaviors is crucial.
iii. Testimonials from survivors and health professionals can be powerful tools in reducing stigma and encouraging those at risk to seek help.


Misinformation
Misinformation about Mpox often circulates through social media, word of mouth, and traditional media. False information about transmission, prevention, and treatment can undermine public health efforts and lead to inappropriate responses, such as the use of unproven remedies or avoidance of vaccination.
Social Media as a Double-Edged Sword: While social media platforms are effective for spreading health information quickly, they can also be breeding grounds for misinformation. In the case of Mpox, unverified claims regarding the safety of vaccines, the virus’s transmission routes, and false cures have often led to confusion and fear. The rapid spread of false information is compounded by the challenge of countering these messages in real time (Olufayo, 2020).
Strategies for Combatting Misinformation:
i. Governments and health organizations need to have a proactive presence on social media, providing verified, easily accessible, and understandable information to the public.
ii. Collaboration with influencers and key opinion leaders can help amplify credible health messages and counteract harmful misinformation.
iii. Fact-checking initiatives, like using platforms to publicly correct myths, should be integrated into national health communication strategies.
Fear
Fear is a natural reaction to any emerging infectious disease, but it can be exacerbated by misinformation and a lack of trust in health authorities. In the case of Mpox, fear often leads to panic, which may hinder preventive measures such as vaccination, testing, and timely reporting of symptoms. People may avoid seeking care due to fears of being diagnosed with the virus, leading to late-stage identification and higher transmission rates (Fagbohungbe, 2020).
Strategies for Reducing Fear:
Clear, transparent, and consistent messaging about the disease, its transmission, and preventive measures can reduce unnecessary panic.
Addressing the emotional and psychological aspects of health crises, such as by providing mental health support during outbreaks, is vital to preventing mass hysteria.
Encouraging solidarity and community support through public health campaigns can help reduce fear and build trust.
2.1.10.  Government and Institutional Support for Health Campaigns

Government support plays a critical role in the success of health awareness campaigns, including those aimed at combating Mpox. However, there are several challenges related to the level of institutional involvement, coordination, and resource allocation for such campaigns.
i. Inadequate Funding: Health campaigns, particularly for emerging diseases like Mpox, often face budget constraints that limit their reach and effectiveness. Campaigns require significant financial investment for media outreach, printing educational materials, organizing community events, and training health workers. Limited funding hampers the government’s ability to scale up health awareness campaigns (Fagbohungbe, 2020).
ii. Coordination Challenges: Effective health communication requires coordination between various government agencies, non-governmental organizations, and health institutions. Poor coordination can lead to fragmented messaging, duplication of efforts, and inefficiencies in resource allocation. Inadequate communication between national and local governments also means that rural areas may not receive the same level of support as urban centers (Olufayo, 2020).
iii. Lack of Political Will: Political will is often crucial in sustaining long-term health initiatives. During health crises, political leaders must prioritize public health campaigns and ensure that adequate resources are allocated to reach all segments of the population. In some cases, health issues like Mpox may not receive the attention they deserve if they are not perceived as urgent or as high a priority as other political concerns.
Strategies for Improving Government and Institutional Support:
i. Strengthening interagency coordination and establishing clear roles for public health actors can streamline the response to Mpox and other health emergencies.
ii. Advocating for more substantial government investment in health awareness campaigns can ensure that necessary resources are allocated for effective implementation.
iii. Engaging the private sector, NGOs, and international organizations can provide additional resources and support for public health campaigns.
Conclusion
The challenges faced in Mpox awareness campaigns—stigma, misinformation, limited reach to rural populations, and insufficient government support—require multi-faceted solutions. To overcome these barriers, campaigns must focus on clear and transparent messaging, using both digital and traditional media channels to reach diverse audiences. Engaging community leaders, leveraging social media for real-time information dissemination, and addressing the psychological impacts of fear and stigma are essential strategies for ensuring that Mpox awareness reaches all Nigerians. Moreover, enhancing government and institutional support through improved funding, coordination, and political will is critical to the success of these campaigns.
2.2. THEORETICAL FRAMEWORK
In understanding the impact of social media in creating awareness about the Mpox virus, it is essential to explore relevant communication and public health theories. These theories help in examining how health information is disseminated, received, and acted upon by individuals, particularly within the context of Nigerian students. Two key theories that can guide the exploration of this topic are the Diffusion of Innovations Theory and the Uses and Gratifications Theory. These theories provide valuable insights into how social media functions as a tool for spreading health information and how students engage with it.
2.2.1. Diffusion of Innovations Theory
The Diffusion of Innovations Theory (Rogers, 1962) focuses on how new ideas, practices, and technologies spread through communities over time. It examines the process through which innovations are communicated across various channels within a social system, highlighting the role of opinion leaders, social networks, and the characteristics of individuals in determining the adoption rate of an innovation.
i. Application to Mpox Awareness: This theory is particularly useful in understanding how health information about Mpox spreads across social media platforms and how it reaches different segments of the population. In the case of Mpox, health innovations such as preventive measures (e.g., vaccination), treatment options, and awareness campaigns can be seen as innovations that need to be diffused within Nigerian communities, particularly among students.
ii. Social Networks and Information Flow: According to Rogers, the spread of innovations occurs through social networks, where early adopters and opinion leaders play a critical role in influencing others. In the context of Mpox awareness, students, who are active on social media, may act as early adopters by sharing information about the virus, preventive strategies, and treatment options within their networks. The diffusion process can be accelerated when students use social media platforms to exchange information and encourage peer discussions, which then influences broader public behavior.
iii. Innovation Characteristics: Rogers also emphasizes that the perceived attributes of an innovation—such as its relative advantage, compatibility with existing values, complexity, trialability, and observability—can influence its adoption. In the case of Mpox awareness, the effectiveness and simplicity of preventive measures, such as vaccination and basic hygiene practices, may determine how widely these strategies are accepted by students and the larger community (Olufayo, 2020).
iv. Barriers to Diffusion: While diffusion can occur rapidly through social media, barriers such as misinformation, fear, and cultural factors may hinder the successful spread of accurate Mpox information. Therefore, strategies that aim to overcome these barriers, such as clear communication and trusted sources, are critical for ensuring that the information reaches a broad audience.
2.2.2. USES AND GRATIFICATIONS THEORY
The Uses and Gratifications Theory (Katz, Blumler, & Gurevitch, 1973) focuses on understanding how individuals actively seek out media to satisfy specific needs and desires, rather than simply being passive recipients of media messages. This theory assumes that audiences are not homogeneous, and their media choices are influenced by personal goals, interests, and the context of the media environment.
Application to Mpox Awareness: When it comes to social media usage among students, the Uses and Gratifications Theory can help explain why and how they engage with health information related to Mpox. According to this theory, students use social media to fulfill specific needs—whether for information, entertainment, social interaction, or even emotional support. These needs influence how they engage with health messages about Mpox, making them more likely to share and react to content they find relevant and engaging.
Information and Entertainment: Students often turn to social media platforms like Facebook, Twitter, WhatsApp, and Instagram for both information and entertainment. The theory suggests that students may use these platforms to seek information about the Mpox virus, its symptoms, prevention, and treatment options. At the same time, students may be seeking entertainment content, which may include memes, news, and humorous takes on public health messages. Understanding the balance between informational and entertainment-driven content is crucial when designing effective health communication campaigns on social media.
Social Interaction: Students often use social media to interact with their peers and form online communities. This social interaction aspect can be harnessed to spread awareness about Mpox, as students can share personal stories, engage in discussions, and encourage each other to follow preventive measures. The interactivity of social media platforms facilitates active participation, allowing students to become not only recipients of health information but also contributors to the conversation (Ogunyemi, 2022).
Active vs. Passive Engagement: The Uses and Gratifications Theory also highlights the difference between active and passive media consumption. In the case of Mpox awareness, students may engage actively by posting, sharing, commenting, or seeking information. However, there may also be passive consumption, where students merely view posts or scroll through content without taking action. Understanding this distinction can inform strategies to motivate students to move from passive consumption to active engagement, encouraging them to share accurate health information and take preventive measures.
1. Implications for Health Communication Campaigns
By applying these theories to the study of Mpox awareness campaigns among Nigerian students, several implications emerge:
Targeting Social Networks: The Diffusion of Innovations Theory suggests that campaigns should target key opinion leaders within student communities, who can influence others and help accelerate the spread of accurate Mpox information. These opinion leaders could be student union leaders, influencers, or respected faculty members. Once these leaders adopt and share the information, their followers are more likely to engage with it, further amplifying the message.
Multifaceted Media Strategies: According to the Uses and Gratifications Theory, a one-size-fits-all approach to health communication may not be effective. Campaigns should be tailored to meet the diverse needs of students, incorporating both informational content (e.g., how to prevent Mpox) and more engaging content (e.g., infographics, memes, or videos) that resonate with students’ interests and entertainment preferences. This approach can enhance the likelihood of students engaging with, sharing, and acting on the information.
Encouraging Active Participation: The theories suggest that students are more likely to engage with health information when they can actively participate in discussions and share information within their networks. Health campaigns should encourage students to post about Mpox, share their experiences, or create content that promotes safe practices, fostering a sense of ownership and community involvement in the awareness campaign.
Overcoming Barriers to Adoption: To effectively diffuse Mpox awareness messages, health communication campaigns should focus on addressing perceived barriers to adoption, such as fear, misinformation, and stigma. Campaigns should also utilize trusted sources and influencers to counter misinformation and create a sense of community around the message.
The Diffusion of Innovations Theory and the Uses and Gratifications Theory offer valuable frameworks for understanding how social media can be used to create effective Mpox awareness campaigns. By recognizing the importance of social networks, the role of opinion leaders, and the diverse needs and behaviors of students, health communicators can design more targeted, engaging, and impactful campaigns. These theories not only provide insights into how information spreads but also guide the creation of content that resonates with students, encouraging active participation and fostering a sense of collective responsibility in preventing the spread of Mpox.
2.2.3. HEALTH BELIEF MODEL (HBM) 
The Health Belief Model (HBM) is a psychological framework that explains and predicts health-related behaviors by focusing on individuals' attitudes and beliefs. Developed in the 1950s by social psychologists Hochbaum, Rosenstock, and Kegels, the HBM has been widely used to understand how people perceive health threats and the factors that influence their willingness to adopt preventive measures (Rosenstock, 1974). In the context of this study, the HBM provides a structured lens to analyze how social media platforms, such as those operated by the BBC, influence awareness, perceptions, and behaviors related to the Mpox virus among students and staff at Kwara State Polytechnic, Nigeria.
The first key construct of the HBM is perceived susceptibility, which refers to an individual's belief about their likelihood of contracting a health condition. In the case of Mpox, social media can play a critical role in shaping this perception by sharing information about the virus's prevalence, transmission methods, and at-risk populations. For example, posts highlighting the number of Mpox cases in Nigeria or Kwara State can increase awareness of personal risk among the audience. This aligns with the findings of Janz and Becker (1984), who emphasized that perceived susceptibility is a strong predictor of health behavior change. By increasing awareness of susceptibility, social media can motivate individuals to seek more information or adopt preventive measures.
The second construct, perceived severity, involves an individual's belief about the seriousness of a health condition and its potential consequences. Social media content that emphasizes the health, social, and economic impacts of Mpox—such as severe symptoms, stigma, or long-term effects—can heighten perceived severity. For instance, posts detailing the challenges faced by Mpox survivors or the strain on healthcare systems can underscore the urgency of taking preventive actions. According to Champion and Skinner (2008), perceived severity is a critical factor in motivating individuals to engage in health-promoting behaviors. By addressing this construct, social media can foster a sense of urgency and encourage proactive responses to the Mpox outbreak.
The third construct, perceived benefits, refers to the belief in the effectiveness of recommended actions to reduce the threat of a health condition. Social media campaigns that promote preventive measures—such as vaccination, hygiene practices, or early reporting—and highlight their effectiveness can encourage positive health behaviors among the audience. For example, posts showcasing the success of vaccination programs or testimonials from individuals who have recovered from Mpox can reinforce the benefits of taking preventive actions. This is consistent with the work of Glanz et al. (2015), who noted that perceived benefits are a key driver of health behavior change. By emphasizing the advantages of preventive measures, social media can motivate individuals to adopt these behaviors.
The fourth construct, perceived barriers, involves the perceived obstacles to taking preventive actions, such as lack of access to healthcare, misinformation, or cultural beliefs. Social media can address these barriers by providing accurate information, debunking myths, and offering practical solutions. For instance, BBC's platforms could share locations of vaccination centers, clarify misconceptions about Mpox, or provide tips for overcoming logistical challenges. According to Jones et al. (2015), addressing perceived barriers is essential for ensuring that individuals can act on their health beliefs. By reducing these barriers, social media can facilitate the adoption of preventive measures.
The fifth construct, cues to action, refers to internal or external triggers that prompt individuals to take action. Social media serves as a powerful external cue by delivering timely reminders, educational content, and calls to action. For example, posts urging individuals to "Get vaccinated today" or "Learn how to protect yourself from Mpox" can motivate immediate responses. This aligns with the findings of Carpenter (2010), who highlighted the importance of cues to action in translating health beliefs into behaviors. By providing clear and compelling calls to action, social media can drive individuals to take specific steps to protect themselves and others.
The final construct, self-efficacy, is the belief in one's ability to successfully perform the recommended actions. Social media can boost self-efficacy by providing clear, actionable steps and success stories. For instance, testimonials from individuals who have recovered from Mpox or successfully prevented infection can inspire confidence in others. According to Bandura (1977), self-efficacy is a critical determinant of behavior change, as individuals are more likely to take action if they believe they can succeed. By enhancing self-efficacy, social media can empower individuals to take control of their health and adopt preventive measures.
Application to the Study: Social Media and Mpox Awareness in Kwara State Polytechnic
In the context of Kwara State Polytechnic, the HBM provides a useful framework for assessing the effectiveness of BBC's social media platforms in creating awareness about the Mpox virus. By analysing how social media content influences the HBM constructs—such as perceived susceptibility, severity, benefits, and barriers—the study can evaluate the role of these platforms in shaping awareness, attitudes, and behaviours. For example, posts that highlight the risks of Mpox transmission on campus can increase perceived susceptibility, while content that emphasizes the effectiveness of preventive measures can enhance perceived benefits. Additionally, by addressing barriers such as misinformation and providing practical solutions, social media can facilitate the adoption of preventive behaviours among students and staff.
Moreover, social media can serve as a powerful tool for countering misinformation about Mpox, which is a significant barrier to effective prevention and control. By providing accurate and reliable information, platforms like BBC can help dispel myths and misconceptions, thereby reducing perceived barriers and increasing self-efficacy. This is particularly important in a setting like Kwara State Polytechnic, where misinformation could hinder response efforts. Furthermore, by delivering timely cues to action, social media can motivate individuals to take specific steps, such as visiting health centres, practicing hygiene, or sharing accurate information with peers.
Conclusion
The Health Belief Model provides a robust theoretical foundation for assessing the role of social media in creating awareness about the Mpox virus in Kwara State Polytechnic. By analysing how BBC's social media content influences the HBM constructs—such as perceived susceptibility, severity, benefits, and barriers—the study can evaluate the effectiveness of these platforms in shaping awareness, attitudes, and behaviours. This framework also highlights the importance of addressing misinformation and promoting self-efficacy to ensure that social media campaigns lead to tangible health outcomes. Ultimately, the HBM underscores the potential of social media as a tool for public health communication and behaviour change in the context of Mpox prevention and control.
2.3. Empirical Review
The empirical review examines existing studies on the role of social media in public health awareness campaigns, particularly in the context of emerging health issues such as the Mpox virus in Nigeria. These studies provide valuable insights into the effectiveness of digital platforms in disseminating health information, the challenges posed by misinformation, and the ways social media has been leveraged to address public health crises. This section synthesizes findings from various studies to highlight key trends, successes, and challenges relevant to Mpox awareness campaigns.
One significant study by Ajayi et al. (2021) explored the use of social media in raising awareness about COVID-19 in Nigeria. The research found that platforms like WhatsApp, Facebook, and Twitter played a pivotal role in disseminating health information, reaching a wide audience quickly. However, the study also highlighted the challenge of misinformation, which created confusion and fear among the public. This finding is particularly relevant to Mpox awareness campaigns, as similar issues could arise, undermining efforts to educate the public about preventive measures. The study underscores the need for strategies to combat misinformation while leveraging the reach of social media.
Similarly, Olufayo (2020) investigated how Nigerian university students engaged with health information on social media. The study revealed that students frequently used platforms like Facebook and Instagram to access and share health-related content. Campaigns that incorporated visually appealing formats, such as infographics and videos, were particularly successful in engaging students. This suggests that Mpox awareness campaigns targeting students could benefit from using similar formats to maximize engagement and information retention. The study highlights the importance of tailoring content to the preferences of the target audience to ensure effectiveness.
Fagbohungbe (2020) examined the spread of misinformation during the Ebola outbreak in Nigeria and its impact on health campaigns. The study found that misinformation spread rapidly on social media, causing panic and confusion. This underscores the importance of relying on credible sources and implementing fact-checking mechanisms to counter false information. For Mpox awareness campaigns, this finding emphasizes the need to ensure that accurate and reliable information is disseminated through trusted channels to avoid public distrust and confusion.
In a related study, Ezeani et al. (2021) explored how Nigerian youth use social media for health promotion. The research found that youth actively engage with health-related content on platforms such as Twitter and Instagram. However, the study noted that not all sources of health information were reliable, which could lead to the spread of misinformation. This highlights the need for Mpox awareness campaigns to prioritize credible sources and collaborate with trusted health organizations to ensure the accuracy of shared information.
Ogunyemi (2022) conducted a broader study on the role of social media in public health education across several African countries, including Nigeria. The findings revealed that while social media is an effective tool for spreading health messages, challenges like the digital divide and low health literacy hindered its potential, particularly in rural areas. This indicates that Mpox awareness efforts in Nigeria need to consider these barriers and adopt inclusive strategies to reach underserved populations. For instance, integrating traditional media, such as radio and community outreach programs, alongside digital platforms could help bridge the gap and ensure broader reach.
Similarly, Ogunyemi et al. (2020) examined the challenges posed by the digital divide in Nigeria, particularly in rural areas where internet access is limited. The study showed that rural populations were less likely to access digital health content, which could be a significant barrier to Mpox awareness campaigns. To address this, health communication strategies should incorporate both digital and traditional media to ensure that information reaches all segments of the population, including those in underserved areas.
Bakare et al. (2021) explored how social media can help combat stigma related to health conditions like HIV. The study found that social media platforms allowed individuals to share personal stories and promote positive behaviors, which helped reduce stigma. This could be particularly beneficial in addressing the stigma that might surround diseases like Mpox, encouraging more people to seek treatment and adopt preventive measures. The study highlights the potential of social media to foster empathy and understanding, which are critical for effective health communication.
Ogundele et al. (2020) focused on the role of social media in enhancing health knowledge among Nigerian college students. The research revealed that students actively used platforms like YouTube and Twitter to learn about health issues. This demonstrates that social media can be an effective way to disseminate information about Mpox to students, provided the content is educational and engaging. The study emphasizes the importance of creating content that resonates with young audiences to ensure maximum impact.
Adetola et al. (2021) examined the role of social media in managing public health crises, such as the Ebola outbreak. They concluded that social media is a valuable tool for disseminating information and coordinating response efforts. However, the study also highlighted the importance of addressing misinformation quickly to prevent panic and confusion. This is particularly relevant for Mpox awareness campaigns, where timely and accurate information is essential to ensure public safety. The study underscores the need for proactive measures to monitor and counter misinformation during health crises.
Akinmoladun et al. (2022) studied the role of social media during outbreaks like Ebola and Zika in Nigeria. Their findings indicated that while social media was instrumental in spreading awareness, its effectiveness was limited by the spread of misinformation. The study suggested that regulatory oversight and partnerships with trusted health organizations were essential to ensure the accuracy of information shared during public health crises like Mpox. This highlights the importance of collaboration between health authorities, media organizations, and social media platforms to create a coordinated response to health emergencies.
Conclusion
The empirical review underscores the immense potential of social media in raising awareness about health issues, including Mpox, in Nigeria. Studies have shown that platforms like Facebook, Twitter, Instagram, and WhatsApp can effectively disseminate health information, engage audiences, and reduce stigma. However, challenges such as misinformation, the digital divide, and the need for credible sources must be addressed to maximize the impact of Mpox awareness campaigns. To ensure success, health campaigns should prioritize the creation of engaging, visually appealing content, collaborate with trusted organizations, and integrate both digital and traditional media to reach a broader audience. By applying these insights, Mpox awareness campaigns can effectively educate the public, reduce the spread of misinformation, and ultimately contribute to the prevention and control of the disease.
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CHAPTER THREE
RESEARCH METHODOLOGY
1.0 Introduction
This chapter outlines the research methodology employed to investigate the role of social media in raising awareness about the Mpox virus among students and staff of Kwara State Polytechnic. The methodology is central to understanding how social media platforms influence public awareness and knowledge of the Mpox virus. It provides a framework for interpreting the study’s results and ensures the research is systematic and replicable.
The study adopts a survey method, utilizing questionnaires to gather insights from the Polytechnic’s community on their exposure to Mpox-related content on social media and the effectiveness of these platforms in disseminating health information. The questionnaire will be designed in both structured and unstructured formats to capture diverse perceptions and responses from participants.
1.1 Research Design
This study adopts a survey research design, which focuses on collecting data from a representative sample to make inferences about a larger population (Creswell & Creswell, 2018). This approach is well-suited for assessing the impact of social media awareness campaigns on the Mpox virus, as it allows for the collection of diverse opinions from the Polytechnic community. The survey method helps not only to gather data but also to understand the public’s awareness and response to Mpox-related health messages shared on social media.
The survey design is particularly effective for this study because it enables the collection of quantitative and qualitative data, providing a comprehensive understanding of the role of social media in health communication (Bryman, 2021). By focusing on the experiences and perceptions of students and staff, the study aims to identify trends and patterns in social media usage and its impact on Mpox awareness.
3.2 Population of the Study
The target population for this study comprises students, faculty, and staff at Kwara State Polytechnic, Ilorin. The Polytechnic, with a student population of approximately 15,000, presents a broad cross-section of individuals who are regularly active on various social media platforms. This study will focus on individuals who have encountered content about Mpox on social media, providing direct insight into the effectiveness of these platforms in disseminating health information.
As defined by Saunders et al. (2019), the population represents the entire group from which the sample is drawn. The focus is on students and staff who are exposed to social media, ensuring the research is relevant to the objectives of the study. This population is ideal for exploring the role of social media in health communication, as it includes individuals who are likely to engage with digital content regularly.
3.3 Sample Size and Sampling Techniques
For this study, a purposive sampling technique will be employed to select 100 respondents from Kwara State Polytechnic. Purposive sampling is chosen because it targets individuals who are familiar with and actively use social media platforms to access Mpox-related information (Etikan et al., 2016). Respondents will be selected from diverse demographic groups, including students from various departments, faculty members, and administrative staff. This ensures that the sample reflects a wide range of perspectives, behaviors, and experiences regarding Mpox awareness through social media.
The sample size of 100 is considered adequate for a study of this nature, as it provides sufficient data for meaningful analysis while remaining manageable in terms of data collection and processing (Hair et al., 2020). The purposive sampling approach ensures that the selected participants are relevant to the study’s objectives, enhancing the validity of the findings.
3.4 Data Gathering Instrument
Data collection will be carried out through structured questionnaires, designed to explore the respondents’ awareness of the Mpox virus and their exposure to related content on social media platforms such as Twitter, Facebook, Instagram, and WhatsApp. The questionnaire will examine their perceptions of the effectiveness of these platforms in spreading accurate and helpful information regarding the Mpox virus.
The instrument will include both closed-ended and open-ended questions, enabling a thorough understanding of the participants’ awareness, attitudes, and behaviors concerning Mpox and social media’s role in health education. Closed-ended questions will provide quantitative data for statistical analysis, while open-ended questions will allow respondents to express their views in detail, adding depth to the findings.
3.5 Instrumentation
The primary research instrument will be an online questionnaire (Google Forms), which allows for efficient distribution and easy collection of responses from a large number of participants. The questionnaire will be structured to assess various dimensions of social media usage, such as frequency of engagement with health-related content, trust in the information, and the perceived impact of these campaigns on public health awareness.
The survey will be distributed to the selected respondents via email and social media platforms, with responses collected within a defined time frame for data analysis. The use of an online questionnaire is particularly advantageous, as it ensures quick data collection, reduces costs, and allows for easy data management (Dillman et al., 2014).
3.6 Validity and Reliability of Instrument
To ensure the validity and reliability of the research instrument, a pre-test of the questionnaire will be conducted with a small group of students and staff at Kwara State Polytechnic. The pre-test will assess the clarity and relevance of the questions and refine them as necessary to align with the study’s objectives (Taherdoost, 2016).
Reliability will be established through the test-retest method, where the questionnaire is administered twice to a small sample within a short period. Consistency in responses will confirm the reliability of the instrument. Additionally, internal consistency will be assessed using Cronbach’s Alpha to ensure that the items within the questionnaire consistently measure the intended constructs, such as awareness, attitudes, and behaviors (Tavakol & Dennick, 2011).
3.7 Method of Data Analysis
Data gathered from the questionnaires will be analyzed using descriptive statistics, such as percentages and frequency distributions, to identify trends and patterns in the participants’ awareness of the Mpox virus. Cross-tabulation will be used to explore how factors like age, gender, and social media usage affect respondents’ perceptions of Mpox-related content.
The analysis will help determine the effectiveness of social media platforms in raising awareness and educating the Polytechnic community about the Mpox virus. The results will provide valuable insights into how social media can be leveraged for public health campaigns, with recommendations for improving future awareness strategies.
For qualitative data from open-ended questions, thematic analysis will be employed to identify recurring themes and patterns in respondents’ views and experiences (Braun & Clarke, 2020). This approach will provide a deeper understanding of the role of social media in shaping awareness and attitudes toward the Mpox virus.
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CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION OF RESULTS
4.0. INTRODUCTION 
The essence of this chapter is to analyze and discuss the response given to the questionnaire distributed to the respondents.
Gathered data would be analyzed by using table text to reflect the percentage of the respondents, which would be allowed by specific interpretation of the results.
In this research, the researcher used tables, percentage and chi-square to check the reliability and validity of the results obtained in the study.
The study answered following research questions:
Number of questionnaires distributed 100
Number of questionnaires filled 100
Number of questionnaires not filled 0
Number of questionnaires presented and analyzed. 100
4.1 DATA PRESENTATION AND ANALYSIS 
1. Demographic of the respondents 
Table 1: Gender of Respondents
	Options
	Respondents
	Percentage

	Male
	59
	59%

	Female
	41
	41%

	Prefer not to say
	0
	0%

	Other
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
From Table 1 above, 59% of the respondents are male, while 41% are female. None of the respondents chose "Prefer not to say" or "Other."
Table 2: Age Distribution of Respondents
	Options
	Respondents
	Percentage

	18–25 years
	67
	67%

	26–35 years
	28
	28%

	36 and above
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Table 2 reveals that the majority of respondents (67%) are between 18 and 25 years of age, followed by 28% between 26 and 35, and only 5% are 36 years or older.
Table 3: Educational Level of Respondents
	Options
	Respondents
	Percentage

	ND 1
	14
	14%

	ND 2
	23
	23%

	HND 1
	16
	16%

	HND 2
	40
	40%

	Other
	6
	6%

	Graduate
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
As shown in Table 3, 40% of the respondents are HND 2 students, which represents the highest proportion, while only 1% are graduates.
Table 4: Marital Status of Respondents
	Options
	Respondents
	Percentage

	Single
	77
	77%

	Engaged
	17
	17%

	Married
	6
	6%

	Other
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
According to Table 4, the majority of respondents (77%) are single, followed by 17% who are engaged, and 6% who are married.
Table 5: Have you heard about the Mpox virus (formerly known as Monkeypox)?
	Options
	Respondents
	Percentage

	Yes
	69
	69%

	No
	23
	23%

	Maybe
	6
	6%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



Table 5 reveals that a significant majority (69%) of respondents have heard about the Mpox virus, suggesting a fair level of awareness among students. However, 23% have not heard about it, and 6% are unsure, indicating that there is still room for further awareness campaigns.
Table 6: Have you come across information about the Mpox virus on social media (e.g., WhatsApp, Facebook, Twitter, Instagram)?
	Options
	Respondents
	Percentage

	Yes
	78
	78%

	No
	22
	22%

	Total
	100
	100%

	Source: Researcher’s Field Survey, 2025
	
	



As shown in Table 6, 78% of respondents have come across information about the Mpox virus on social media platforms. This indicates that social media is a prominent channel for disseminating health-related information. However, 22% have not encountered such information, pointing to the need for broader outreach strategies.
Table 7: Which platform(s) do you mostly use to access health information, including on Mpox?
	Options
	Respondents
	Percentage

	WhatsApp
	30
	30%

	Instagram
	40
	40%

	Twitter
	25
	25%

	Others
	5
	5%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



Table 7 shows that Instagram is the most used platform for accessing health information, including Mpox, with 40% of respondents indicating it as their preferred source. WhatsApp and Twitter follow with 30% and 25%, respectively. A small percentage (5%) rely on other platforms. This highlights the importance of tailoring health campaigns to the platforms most frequently used by students.
Table 8: Do you think social media is an effective tool for educating students about the Mpox virus?
	Options
	Respondents
	Percentage

	Yes
	79
	79%

	No
	21
	21%

	Total
	100
	100%

	Source: Researcher’s Field Survey, 2024
	
	


From Table 8, it is evident that a large majority (79%) of respondents believe social media is an effective tool for educating students about the Mpox virus. This supports the role of digital platforms as key channels in health awareness efforts. However, 21% do not share this view, suggesting there may be concerns about the credibility or accessibility of health information on social media.
SECTION B 
Table 9: Social media platforms provide timely updates on Mpox virus outbreaks
	Options
	Respondents
	Percentage

	Strongly Agree
	50
	50%

	Agree
	49
	49%

	Disagree
	0
	0%

	Strongly Disagree
	1
	1%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



Table 9 shows that 99% of respondents (50% strongly agree and 49% agree) believe that social media platforms provide timely updates on Mpox outbreaks. This overwhelming majority highlights social media's relevance and speed in disseminating health alerts. Only 1% strongly disagree, indicating near-universal confidence in the timeliness of social media updates.
Table 10: Social media content has increased my knowledge of Mpox symptoms and prevention
	Options
	Respondents
	Percentage

	Strongly Agree
	33
	33%

	Agree
	59
	59%

	Disagree
	1
	1%

	Strongly Disagree
	7
	7%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



According to Table 10, 92% of respondents agree that social media has increased their knowledge of Mpox symptoms and prevention (33% strongly agree, 59% agree). This reflects the educational impact of social media content. However, 8% disagree or strongly disagree, indicating that a small number of students may not find such content beneficial or may not have been exposed to it.
Table 11: Health organizations use social media effectively to raise awareness about Mpox
	Options
	Respondents
	Percentage

	Strongly Agree
	47
	47%

	Agree
	51
	51%

	Disagree
	1
	1%

	Strongly Disagree
	1
	1%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



Table 11 indicates that 98% of respondents believe health organizations effectively use social media to raise awareness about the Mpox virus. This shows strong public approval of institutional communication strategies via digital platforms. Only 2% of respondents disagree or strongly disagree.
Table 12: Social media is a major source of health-related news among students
	Options
	Respondents
	Percentage

	Strongly Agree
	35
	35%

	Agree
	53
	53%

	Disagree
	8
	8%

	Strongly Disagree
	2
	2%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



Table 12 reveals that 88% of students (35% strongly agree, 53% agree) rely on social media as a major source of health-related news. This supports the idea that social platforms are central to student health communication. However, 10% either disagree or strongly disagree, indicating the need to ensure information reliability and accessibility.
Table 13: Social media alerts have influenced my behavior towards Mpox precautions
	Options
	Respondents
	Percentage

	Strongly Agree
	38
	38%

	Agree
	59
	59%

	Disagree
	3
	3%

	Strongly Disagree
	0
	0%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



Table 13 shows that 97% of respondents affirm that social media alerts have positively influenced their behavior towards Mpox prevention (38% strongly agree, 59% agree). This demonstrates the persuasive impact of social media in shaping health-related behavior among students. Only 3% disagree, and none strongly disagree.
Table 15: I have seen videos or infographics on social media explaining the Mpox virus
	Options
	Respondents
	Percentage

	Strongly Agree
	34
	34%

	Agree
	52
	52%

	Disagree
	14
	14%

	Strongly Disagree
	0
	0%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



Table 15 reveals that 86% of respondents (34% strongly agree and 52% agree) have seen Mpox-related videos or infographics on social media. This suggests that visual educational content on platforms like Instagram, Facebook, and WhatsApp is reaching a significant number of students. However, 14% have not encountered such materials, pointing to a gap that awareness campaigns should address.
Table 16: I am more likely to share Mpox-related health tips when I see them online
	Options
	Respondents
	Percentage

	Strongly Agree
	35
	35%

	Agree
	62
	62%

	Disagree
	3
	3%

	Strongly Disagree
	0
	0%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



According to Table 16, a vast majority (97%) of respondents indicate they are likely to share Mpox-related health information when they encounter it online. This reflects a strong peer-to-peer dissemination culture, where students act as secondary health information sources, potentially amplifying public health messaging. Only 3% say they would not share such tips.
Table 17: Social media encourages dialogue about infectious diseases like Mpox
	Options
	Respondents
	Percentage

	Strongly Agree
	47
	47%

	Agree
	50
	50%

	Disagree
	2
	2%

	Strongly Disagree
	1
	1%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



Table 17 indicates that 97% of respondents (47% strongly agree and 50% agree) believe social media encourages open dialogue about infectious diseases such as Mpox. This highlights social media’s interactive role in public health awareness. Only 3% disagree, suggesting minimal resistance to such discussions online.
Table 18: Campaigns about Mpox on social media platforms are engaging and informative
	Options
	Respondents
	Percentage

	Strongly Agree
	37
	37%

	Agree
	50
	50%

	Disagree
	10
	10%

	Strongly Disagree
	3
	3%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



Table 18 shows that 87% of respondents find Mpox-related campaigns on social media both engaging and informative. This demonstrates the effectiveness of digital communication strategies. However, 13% (10% disagree, 3% strongly disagree) are not convinced, suggesting that further efforts should aim to improve content appeal and clarity.
Table 19: Social media has helped debunk myths or fake news about the Mpox virus
	Options
	Respondents
	Percentage

	Strongly Agree
	30
	30%

	Agree
	56
	56%

	Disagree
	14
	14%

	Strongly Disagree
	0
	0%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	



According to Table 19, 86% of respondents (30% strongly agree, 56% agree) affirm that social media has played a role in debunking myths or misinformation about the Mpox virus. This supports the view that digital platforms are vital for correcting health-related falsehoods. However, 14% disagree, possibly reflecting exposure to unverified or conflicting information online.
Table 20: Misinformation on social media hinders effective Mpox awareness
	Options
	Respondents
	Percentage

	Strongly Agree
	28
	28%

	Agree
	61
	61%

	Disagree
	11
	11%

	Strongly Disagree
	0
	0%

	Total
	100
	100%


	Source: Field Survey, 2025
	



Table 20 shows that 89% of respondents agree that misinformation on social media hinders effective awareness of the Mpox virus. This suggests that while social media is a powerful tool for health communication, the spread of unverified or false information remains a significant barrier to its effectiveness.
Table 21: Not all students take social media health messages seriously
	Options
	Respondents
	Percentage

	Strongly Agree
	29
	29%

	Agree
	67
	67%

	Disagree
	2
	2%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


	Source: Field Survey, 2025
	



Table 21 indicates that 96% of respondents believe not all students take health messages on social media seriously. This highlights a challenge in engaging the student population and suggests the need for more credible, relatable, and engaging content to drive health advocacy.
Table 22: Internet access limits some students from accessing reliable Mpox updates
	Options
	Respondents
	Percentage

	Strongly Agree
	30
	30%

	Agree
	67
	67%

	Disagree
	3
	3%

	Strongly Disagree
	0
	0%

	Total
	100
	100%


	Source: Field Survey, 2025
	



Table 22 reveals that 97% of respondents agree that limited internet access affects students’ ability to receive reliable information about the Mpox virus. This suggests that digital infrastructure and data affordability remain key issues in health information dissemination.
Table 23: There is a lack of credible health authorities using social media in Nigeria
	Options
	Respondents
	Percentage

	Strongly Agree
	46
	46%

	Agree
	48
	48%

	Disagree
	4
	4%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


	Source: Field Survey, 2025
	



Table 23 shows that 94% of respondents agree there is a lack of visible and credible health authorities using social media in Nigeria. This reflects a gap in institutional engagement, which could be addressed through strategic digital communication by public health bodies.
Table 24: Language barriers affect the understanding of Mpox messages on social media
	Options
	Respondents
	Percentage

	Strongly Agree
	33
	33%

	Agree
	62
	62%

	Disagree
	5
	5%

	Strongly Disagree
	0
	0%

	Total
	100
	100%


	Source: Field Survey, 2025
	



Table 24 indicates that 95% of respondents agree that language barriers hinder the proper understanding of Mpox-related messages on social media. This implies that multilingual and localized messaging could improve the reach and clarity of public health campaigns.
4.2 ANALYSIS OF RESEARCH QUESTIONS
Research Question 1: How effective are social media platforms in increasing awareness about the Mpox virus among Nigerians?
The findings from the study reveal that social media platforms are highly effective in increasing awareness about the Mpox virus among Nigerians. A significant 86% of respondents in Table 15 confirmed that they have encountered videos or infographics explaining the Mpox virus on social media, indicating that digital platforms are widely used for health information dissemination. Additionally, Table 17 shows that 97% of respondents agree that social media encourages dialogue about infectious diseases such as Mpox, while Table 18 reveals that 87% find campaigns on Mpox engaging and informative. Furthermore, Table 16 shows that a combined 97% of respondents are more likely to share Mpox-related health tips after encountering them online. These responses underscore the effectiveness of social media as a tool for creating awareness, engaging audiences, and promoting health information sharing across Nigeria.
Research Question 2: To what extent does social media content influence public understanding and attitudes toward Mpox prevention and control in Nigeria?
The study demonstrates that social media content significantly influences public understanding and attitudes regarding Mpox prevention and control. As indicated in Table 16, the fact that 97% of respondents are more inclined to share Mpox-related health tips shows that content on social platforms directly affects health behaviors. Likewise, Table 17 reinforces this influence, with 97% acknowledging that social media fosters meaningful conversations around infectious diseases, suggesting a broad-based impact on public engagement and awareness. However, Table 21 presents an interesting nuance: although 96% agree that not all students take social media health messages seriously, this also reflects a critical awareness of the varying reception levels among different demographic groups. Overall, the findings suggest that while social media is broadly influential, more effort is needed to ensure that health messages are taken seriously across all user segments.
Research Question 3: How effective is social media in combating misinformation about the Mpox virus in Nigeria?
The data also provides insight into the effectiveness of social media in countering misinformation about the Mpox virus. Table 19 shows that 86% of respondents believe social media has helped debunk myths or fake news related to Mpox. This suggests that platforms are being used to clarify misconceptions and correct false narratives. However, misinformation still poses a challenge, as Table 20 indicates that 89% of respondents acknowledge that the spread of misinformation hinders effective awareness. Compounding this issue, Table 23 shows that 94% believe there is a lack of credible health authorities on social media, highlighting a significant gap in authoritative communication. Moreover, Table 24 emphasizes that language barriers further obstruct the accurate understanding of health messages, as noted by 95% of respondents. These findings suggest that while social media is partially effective in combating misinformation, its impact is limited by the credibility of sources and the clarity of communication.
4.3 DISCUSSION OF FINDINGS
This study set out to examine the effectiveness of social media in raising awareness, shaping attitudes, and combating misinformation about the Mpox virus among Nigerians. The findings provide substantial insight into how digital platforms influence public health communication in the country.
Firstly, the data clearly show that social media platforms play a vital role in increasing awareness about the Mpox virus. A combined 86% of respondents in Table 15 acknowledged that they had come across educational content—such as videos and infographics—explaining Mpox on social media. This indicates a high level of exposure to relevant health content. Moreover, Table 17 revealed that 97% of respondents agreed that social media encourages dialogue about infectious diseases like Mpox, while Table 18 confirmed that 87% found campaigns on social media to be engaging and informative. These findings underscore the reach and influence of social media in disseminating timely and accessible health information.
Secondly, the study found that social media content significantly influences public understanding and behavior towards Mpox prevention and control. Table 16 showed that 97% of respondents were more likely to share Mpox-related health tips after seeing them online, indicating a positive shift in behavior encouraged by social media exposure. Likewise, Table 21 revealed that although 96% agree that not all students take health messages seriously, the majority still recognize the role of these platforms in promoting awareness. These results suggest that while engagement levels are high, there remains a need for improved message targeting to address apathy or misinformation among certain groups.
Thirdly, social media has proven somewhat effective in combating misinformation about the Mpox virus, though not without limitations. According to Table 19, 86% of respondents believe that social media has helped debunk myths and fake news about Mpox, reflecting the platforms’ capacity to clarify misleading narratives. However, Table 20 highlighted a persistent challenge, with 89% agreeing that misinformation remains a barrier to effective awareness. This is further reinforced by Table 23, where 94% of respondents cited a lack of credible health authorities actively using social media in Nigeria, pointing to a trust gap that needs to be addressed. Additionally, Table 24 showed that 95% of respondents believe that language barriers affect the understanding of Mpox messages on social media, suggesting the need for more inclusive and localized content.
In summary, the findings highlight that social media is an effective tool for increasing awareness and shaping attitudes towards Mpox prevention. However, its full potential is hindered by the spread of misinformation, limited credibility of sources, and communication barriers such as language. Addressing these challenges will require stronger involvement from verified health institutions and improved strategies for audience segmentation and localized messaging.














CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.1 Summary
Chapter One: Introduction
The first chapter introduced the background to the study, highlighting the emergence of the Mpox virus as a public health concern and the growing reliance on social media for health communication in Nigeria. The statement of the problem underscored the challenges of misinformation, lack of awareness, and inconsistent communication regarding Mpox. The study was guided by three main objectives: to assess the effectiveness of social media in raising awareness about Mpox, to determine the extent to which it influences public attitudes and behavior, and to evaluate its role in combating misinformation. Research questions and hypotheses were formulated accordingly. The scope of the study was limited to Kwara State Polytechnic, and the significance lay in understanding the impact of digital media on public health awareness.
Chapter Two: Literature Review
This chapter reviewed relevant literature on social media and health communication, the Mpox virus, and the theoretical frameworks underpinning the study—namely, the Two-Step Flow Theory and the Social Cognitive Theory. Empirical studies reviewed supported the argument that social media can significantly shape health-related knowledge and behaviors. The review also examined existing gaps in the effectiveness of digital communication strategies in Nigeria, especially in reaching younger audiences and countering health misinformation.
Chapter Three: Research Methodology
The study adopted a survey research method. The population comprised students and staff of Kwara State Polytechnic. A sample size of 100 respondents was selected using simple random sampling. The primary instrument of data collection was a structured questionnaire. Data collected were analyzed using descriptive statistics (percentages and frequency tables). Ethical considerations such as confidentiality and informed consent were duly observed.
Chapter Four: Data Presentation and Analysis
This chapter presented and interpreted data collected from respondents. Findings showed that a majority of respondents had encountered Mpox-related information on social media. Most agreed that platforms like WhatsApp, Facebook, and Twitter were useful in increasing awareness and influencing their attitudes and behaviors towards Mpox prevention. A significant number also reported sharing health tips and participating in conversations on the topic. However, the results also highlighted challenges such as misinformation, lack of credible sources, and language barriers which hinder the full effectiveness of social media in health communication. The analysis was aligned with the three research questions and supported by tables (Table 9–24).
Chapter Five: Summary, Conclusion and Recommendations
This chapter summarized the key findings of the study. It concluded that social media is a powerful tool for creating awareness about the Mpox virus among young Nigerians, particularly within academic institutions. The study also emphasized the need to improve the credibility of sources and to tailor content to overcome barriers such as language and misinformation. Recommendations included: increased participation of health authorities on social media, use of local languages in health campaigns, strategic partnerships with influencers, and continuous public health education. The chapter also suggested areas for further research, such as a comparative study across multiple institutions or regions.
.
5.2 Recommendations
1. Government agencies such as the Nigeria Centre for Disease Control (NCDC) and the Ministry of Health should intensify their presence on social media platforms by consistently sharing verified and up-to-date information about the Mpox virus. This will help counter misinformation and foster trust among the public.
2. Social media influencers and digital content creators who already have large followings should be trained and engaged to disseminate accurate health information. Their reach and relatability can amplify the impact of awareness campaigns.
3. To address language barriers, social media health messages should be translated into major Nigerian languages. This would increase comprehension and inclusivity, especially among users with limited English proficiency.
4. Institutions like Kwara State Polytechnic should incorporate digital health literacy into orientation and general studies programs, equipping students with the skills to identify credible sources and avoid misinformation.
5. Tertiary institutions should partner with health agencies to run periodic Mpox awareness campaigns through school-managed social media pages, WhatsApp groups, and student platforms.
5.3. Conclusion
This study set out to assess the effect of social media in creating awareness about the Mpox virus in Nigeria, using Kwara State Polytechnic as a case study. The findings from the field survey reveal that social media platforms—especially WhatsApp, Facebook, and Twitter—play a significant role in disseminating timely and relevant information about the Mpox virus to students and staff. A majority of respondents acknowledged that social media content increased their knowledge of Mpox symptoms, prevention methods, and protective behaviors.
Moreover, the study established that social media is not only a source of information but also a platform that encourages dialogue and motivates health-conscious behavior. Respondents confirmed that they often share health tips, respond to Mpox-related campaigns, and are more likely to adopt preventive measures when exposed to credible content online. However, the research also identified notable challenges, including the spread of misinformation, limited access to credible health sources, and language barriers that can hinder the effectiveness of social media in health communication.
In conclusion, social media has proven to be a highly effective communication tool for health awareness in Nigeria, particularly among youth in tertiary institutions. For greater impact, efforts must be made to improve the credibility, accessibility, and clarity of health-related content online. Health authorities, influencers, and public institutions should work collaboratively to ensure that accurate, culturally appropriate, and engaging information is consistently shared across platforms.
5.4. Suggestions for Further Studies
1. Comparative Study Across Multiple Institutions
Future researchers can broaden the scope by comparing awareness levels across several tertiary institutions in Nigeria to determine regional or institutional differences in social media effectiveness.
2. Platform-Specific Analysis
A study can be conducted focusing on the impact of specific platforms (e.g., WhatsApp, Twitter, TikTok, Instagram) to evaluate which one is most effective in disseminating health-related information about diseases like Mpox.
3. Longitudinal Study on Behavior Change
Researchers can explore the long-term effects of social media campaigns on behavior change related to Mpox prevention and control among Nigerian youth.
4. Role of Influencers and Key Opinion Leaders
Further studies can examine how online influencers and health advocates shape perceptions and behaviors related to public health crises like Mpox.
5. Language and Cultural Relevance of Health Messaging
A study could investigate how the use of indigenous languages and culturally tailored messages influences the effectiveness of health communication on social media platforms.
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APPENDIX
DEPARTMENT OF MASS COMMUNICATION
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
KWARA STATE POLYTECHNIC, ILORIN
Dear Respondent,
I am a final-year student of Mass Communication, HND2, conducting a research study titled:
“Assessing the Effect of Social Media in Creating Awareness About Mpox Virus in Nigeria: A Study of Kwara State Polytechnic.”
This questionnaire is strictly for academic purposes. Your responses will be treated with utmost confidentiality.
Instructions:
Please tick [√] the option that best reflects your views. The questionnaire is divided into three sections:
Section A (Personal Data), Section B (Awareness and Usage), and Section C (Effectiveness of Social Media in Health Awareness).
SECTION A: PERSONAL DATA
1. Gender: Male [ ] Female [ ]
2. Age: 18–25 years [ ] 26–35 years [ ] Above 35 years [ ]
3. Educational Level: ND1 [ ] ND2 [ ] HND1 [ ] HND2 [ ]
4. Marital Status: Single [ ] Engaged [ ] Married [ ]
5. Religion: Islam [ ] Christianity [ ] Others [ ]
SECTION B: AWARENESS AND USAGE
1. Have you heard about the Mpox virus (formerly known as Monkeypox)?
Yes [ ] No [ ]
2. Have you come across information about the Mpox virus on social media (e.g., WhatsApp, Facebook, Twitter, Instagram)?
Yes [ ] No [ ]
3. Which platform(s) do you mostly use to access health information, including on Mpox?
WhatsApp [ ] Facebook [ ] Twitter/X [ ] Instagram [ ] Others: ____________
4. Do you think social media is an effective tool for educating students about the Mpox virus?
Yes [ ] No [ ]
SECTION C: EFFECTIVENESS OF SOCIAL MEDIA IN CREATING AWARENESS ABOUT MPOX VIRUS
Instruction: Tick [√] the option that best suits your opinion.
Key:
SA = Strongly Agree | A = Agree | N = Neutral | SD = Strongly Disagree | D = Disagree
Q1: How effective is social media platforms in increasing awareness about the Mpox virus among Nigerians?
	s/n
	STATEMENT
	SA
	A
	N
	SD
	D

	1
	Social media platforms provide timely updates on Mpox virus outbreaks.
	
	
	
	
	

	2
	Social media content has increased my knowledge of Mpox symptoms and prevention.
	
	
	
	
	

	3
	Health organizations use social media effectively to raise awareness about Mpox.
	
	
	
	
	

	4
	Social media is a major source of health-related news among students.
	
	
	
	
	

	5
	Social media alerts have influenced my behavior towards Mpox precautions.
	
	
	
	
	


Q2 To what extent does social media content influence public understanding and attitudes toward Mpox prevention and control in Nigeria?

	s/n
	STATEMENT
	SA
	A
	N
	SD
	D

	1
	I have seen videos or infographics on social media explaining the Mpox virus.
	
	
	
	
	

	2
	I am more likely to share Mpox-related health tips when I see them online.
	
	
	
	
	

	3
	Social media encourages dialogue about infectious diseases like Mpox.
	
	
	
	
	

	4
	Campaigns about Mpox on social media platforms are engaging and informative.
	
	
	
	
	

	5
	Social media has helped debunk myths or fake news about the Mpox virus.
	
	
	
	
	


Q3: How effective is social media in leveraging to combat misinformation about the Mpox virus in Nigeria?

	s/n
	STATEMENT
	SA
	A
	N
	SD
	D

	1
	Misinformation on social media hinders effective Mpox awareness.
	
	
	
	
	

	2
	Not all students take social media health messages seriously.
	
	
	
	
	

	3
	Internet access limits some students from accessing reliable Mpox updates.
	
	
	
	
	

	4
	There is a lack of credible health authorities using social media in Nigeria.
	
	
	
	
	

	5
	Language barriers affect the understanding of Mpox messages on social media.
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