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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
From time immemorial, information has always played a prominent role in human life but the emergence of social progress and the vigorous development in science and technology has immeasurably increased the role of information in every facet of human endeavor.  Information means different things to different people, some it may be in form of news on radio or television, and the print media, to some it may be a medical report which may be used for taking health decision, to an investor, financial report of an organization as a vital information to decide whether to stake ones investment in such or to divest, to some is the stock analysis and daily trading in the stock market (David, 2015).
The agriculture sector is the diving industry, which is enhancing income in rural areas and the long-term stability of natural resources. This has produced various pursuits affecting growers, stakeholders, consumers, and government industries. Information and communication (ICTs) have conveyed the essential knowledge or information regarding agriculture in emerging nations. These emerging nations are now associated with developing nations and have access to modern information and technologies on natural resources and weather, other vital information about agriculture production (Rao2007; Pandey 2017; Luqman et al., 2019).
In many developing nations are utilizing several modern technologies and other new resources to modernize agricultural and commercial advancement. In this regard, emerging countries such as Asian and African countries provide the latest ICTs for agriculture and rural development. However, it turns out that the lack of communication and lack of understanding of these latest technology growers does not benefit from these new tools in their areas of work. 
Moreover, growers clearly cannot communicate with buyers, sell agricultural products at higher prices, or track medical costs of livestock and the cost of agricultural chemicals to gain knowledge from other sponsors (Aromolaran et al., 2016).
The utilization of ICTs in agriculture to promote rural advancement is extremely essential. In remote areas, it is necessary to adopt such latest technologies to improve agricultural production, especially in Asian and African countries, because these technologies can provide farmers with average agricultural knowledge, and in this case, growers in There are various challenges in connection of communication equipment (Meera Jhamtani and Rao 2004; Rehman et al., 2013). The use of ICTs has played a beneficial role in agricultural and rural advancement and the decision- making of grower communities in many countries (Cash, 2001; Galloway and Mochrie 2005; Opara 2008; Taragola and Van Lierde 2010; Rehman et al., 2013). ICTs have produced significant changes in agricultural improvement and relocation skills and information through new technologies that are different among growers (Birkhaeuer, Evenson and Feder 1991; Pandey 2017).
ICT has the potential to spread agriculturally efficient information among growers, and television, radio, mobile phones, and the internet also can share suitable and relevant materials that support the use of resources in a productive anduseful way (Ekbia and Evans 2009; Ommani and Chizari 2008; Luqman et al., 2019). From past two decades, ICTs in agriculture development in the rural region have spread rapidly inwholly regions of the communities and also played a central role in remote advancement newly ITC has given very effective results in all over the world of rural area (Fawole and Olajide 2012; Aromolaran et al., 2016). ICTs have been combined with multiple tools such as smartphones, the internet, computers, radio, and television. ICT has an important position in the field of agri-food and can provide rapid knowledge and information about agriculture on a global scale. They provide useful information and communication technologies that can enhance agricultural modernization by increasing yield, efficiency and grower profits, and show stakeholders more important information and value (Rao 2007; Luqman et al., 2019). In recent years ICTs have been initiated in agriculture schemes which have given the most effective outcomes in agriculture and rural advancement. For example, ICTs can be applied for distance learning systems and support the growers for understanding the latest skills for the usage of rural and agriculture production in emerging nations. 
New machinery can deliver the latest news update on prices, commercial income and weather conditions. It was indicated that those growers who have utilized the ICTs in farminghave enhanced their better product information. Moreover, those farmers who have used e-commerce and e-services functions improved their income (Chapman and Slaymaker 2002; Sideridis 2010; Aromolaran et al., 2016). 
Broadcast media play a very vital role in developing the farmers of the agriculture sector and rural areas. But there is a lack of proper knowledge about farming and rearing livestock techniques in urban and rural areas in developing countries. So far different research articles have been published on the role of Broadcast media in agriculture and rural studies but still, there is a big gap between the role of mass media and farmers of agriculture and rural areas. The aim of this review is to reduce the gap between farmers and agriculture extension workers. Farmers could get the best and useful information and knowledge about the role of mass media in the management of their crops and livestock.
 Agriculture extension workers having good knowledge about the role of broadcast media could persuade their knowledge to the farmers in the best way. This review would give a theoretical contribution to knowing the role of mass media to provide better information about agriculture and rural development in line with this, this study aims at carrying out empirically effectiveness of broadcast media on promoting agriculture development in Nigeria.
1.2 Statement of the Problem
The importance of broadcast media in promoting agriculture development at both the rural and urban areas cannot be overemphasized. This is because the advent of broadcast media and their associated programs have tremendously transformed the way information is disseminated, prior to its invention, people most especially in primitive Africa society had their peculiar way of disseminating information such as the use of town criers and assembling people in strategic locations in the village such as market square to disseminate information to them (Aromolaran et al., 2016).
 However, the massive and rapid growth and expansion of broadcast media stations has raised concerns over whether they are contributing to the development of their designated states or the interests of advertisers and their profit minded owners (In the case of private stations).
There are schools of thought who argue that broadcast media is a conduit of Western cultural products like music and advertisements, which are suppressing rural development-oriented local content. On the other hand, there are those who believe that media has taken the government and its policies closer to the rural people than in the days back, and therefore helped to raise the level of awareness among the rural people, on government policies, national and international events, etc.
It is not however certain if the broadcast media and their associated agricultural programmes in Nigerian, specifically in NTA Ilorin, Kwara State. This becomes the rationale behind this study.
1.3 Objectives of the Study
In a general form, the study seeks to find out the effectiveness of broadcast media on promoting agriculture in Nigeria with reference to NTA Ilorin, specifically Kwara State. Therefore the major focus of the study will be to:
1. To asses the role of NTA Ilorin broadcast media in promoting agricultural development in Nigeria.
2. To explore the role of NTA Ilorin agriculture programmes play in promotion of agricultural development in Nigeria, specifically in Ilorin, Kwara State.
3. To know the extent to which residents of Ilorin, Kwara State expose to NTA Ilorin programmes on agricultural development.
4. To ascertain the challenges sabotage the effort of broadcast media on promoting agricultural development in Nigeria.
1.4 Research Questions
In the course of this study, the following research will pilot the study
1. What is the role of NTA Ilorin broadcast media in promoting agricultural development in Nigeria?
2. What is the role of NTA Ilorin agriculture programmes play on promoting agricultural development in Nigerian, specifically in Ilorin. Kwara State?
3. What extent to which residents of Kwara State expose to NTA Ilorin programmes on agricultural Development?
4. What are the existing challenges sabotage the effort of broadcast media on promoting agricultural development in Nigeria?
1.5 The Scope of Study 
This study will be limited to NTA, Ilorin, Kwara State and also to find out the effectiveness of broadcast media on promoting agricultural in Nigeria specifically among residents of this community engaged to. Reasons are the researcher has to be thorough with the investigation to produce realistic results on how broadcast media influence and promoting agricultural development in Nigeria. The population will include all adults irrespective of gender, educational status and religion as well as Farms in these communities. 
1.6 Significance of study 
The study will be significant to the community socially, morally and economically, especially in terms of development in the communities. It will also help the broadcast media to shape their programming pattern and content in order to suit and appeal to the viewing and listening abilities of the audience making it possible for the government to always be aware of the pressing issues of the communities. 
It will be significant to the government in terms of provision of information and training especially in the areas that are imperative for development.
The academic significance of this study is that it will be of great significance to students and researchers who might embark on a related study. It will serve as a point of reference and literature enhancement.  
1.7 Operational definition of terms 
Media: The media is operationalised as programmes and adverts on TV, radio and other forms of mass media. Broadcast used to generate or circulate information to the public
Broadcast Programmes- this is the practice of organizing and ordering of     broadcast media programmes (internet, television, radio, e.t.c) in a weekly, monthly, quarterly or season-long schedule
Broadcast media:  Broadcast media is defined as different media channels or broadcasters such as the television, internet, audio podcasts, video content, and others. 
Rural Development -Rural development is a strategy that is designed to improve the economic and social conditions of a specific group of people, that is, the rural people. It involves extending the benefits of development to the poorest, among those who seek a livelihood in the rural areas.
Development: This is seen as the multidimensional and radical changes and improvements at the social, economic, psychological and related dimensions. 
Agricultural development: in the context of development, activities associated with the production of livestock or use of the land for planting, growing, cultivating, and harvesting crops, or participating in a wildlife management plan.









CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
This section of the research is focused on carrying out an extensive literature on the concept under study. This chapter is compartmentalized into three sections namely; conceptual literature, theoretical framework and empirical literature. 
2.1 CONCEPTUAL LITERATURE
2.1.1 Broadcast media and Agricultural Development
Since the dawn of civilisation about two and half million years ago, every society’s growth, survival and continuity depends on among other things, a system of communication, through which people exchange of ideas, feeling; an economic system for the production of goods and services, a health system to counteract disease and ensure human reproduction; a sociopolitical system to maintain control and order and a defence system to protect their territories against external aggression (Ugboaja, 2019).
Ndolo (2016) observes that the partial success of modern mass media application for  agricultural development projects, especially in the rural areas have resulted in various calls by communication scholars for rural development agents in the field, for a greater utilisation of indigenous communication channels for rural development. 
According to Mogekwu (2019), the importance of rural broadcast media in the introduction and sustenance of change in rural communities is undeniable, yet, successive Nigerian leaders have continued to utilize the Western mass media as the panacea for rural development, thus, there is a pressing need to improve and create more rural stations and create programmes that will meet the needs of the rural dwellers, thereby, bringing about national development. Radio can be used to mobilise the people at the grass root level for community development and national consciousness. No serious mass-oriented development programme, especially in rural communities in Africa ever succeeds without the active involvement of the people within the traditional system.
Rural broadcast media programme serves as a source of cultural, agricultural development, political, health and other educational and enlightenment programmes for the masses, leading them towards self-actualisation and national development. It is in this light that Okam (2016) submits that much of the failure that attends government mass–oriented programmes are traceable to the fact that policy makers at the national level fail to utilise this powerful and credible medium. Radio can be used as a source of entertainment through arts and cultural festivals, musicals and dramatic performance, by local singing groups, masquerades and other music and drama groups. Radio is a medium of communication through which the individuals share the world around them and beyond their immediate environment. Radio in a country should influence social and, especially the political fabric. The social objective of using radio to mobilise people in Nigeria entails the area of education, information and entertainment. It is essential to provide through radio a kind of general education for people, irrespective of their educational background. This would be by a combination of formal and informal form of education. 
Electronic media generally, according to Asemah (2018), provide the public with information. Electronic media serve as watchdog and do not abuse power. For education, there is thrill of learning from the source material. Radio as an electronic media, is expected to play the role of improving and changing social, cultural, political and technological thinking, which will, in the long run, have positive results on the process of rural development. This sensitive role expected to be played by radio is not far from the fact that it shows special qualities in disseminating information. Radio is so powerful that it brings political, economic and social news to any community or group of communities faster than other medium. Nwuneli, cited in Asemah (2013) in his own contribution on the role of radio, says, it has brought stimulus into the house, brings about competitions within families, thereby, grooming people who will contribute positively to the process of development. This fact agrees with the idea of Wigwe (2015) because of the emphasis on grassroots development. Salama (2016) notes that radio serves as an opinion leader in its news commentary and editorial. It mirrors the society in programmes like drama that present issues relevant to society in action which creates easy understanding and learning. 
It informs and educates the listeners in its discussion and documentary programmes. It entertains in its light programmes like musicals, sports comedy and dances. It also seeks to improve the society in its special occupational programmes geared towards agricultural business and other related areas. In essence therefore, radio can be employed to pass across vital information about latest techniques in agriculture, trends in agricultural extension services, etc, to the generality of rural dwellers. Moemeka (2012) remarks that a local broadcast media like radio, if well managed, fully operated, will provide a continuous flow of educational information on all aspects that affect the lives of rural communities and also arouse their awareness with a view to changing what is detrimental to their lives. Thus, radio can be effectively used to promote health related issues. 
2.1.2	Broadcast media and its impact on farmers
· Print media Impact of newspaper 
Most people in emerging countries still depend on "traditional broadcast media" such as newspapers, radio and television. Therefore, these three media sources may be effective channels for disseminating information about agriculture (Nazari and Hassan, 2011). In addition, broadcast media can enhance knowledge and change people's behavior by attracting attention to specific issues (Hassan et al., 2009; Kayode and Adeniran, 2012). Although radio and television are the fastest-growing mass media types, newspapers also have other advantages: fixed form, a large amount of information, and authority (Aiyesimoju and Awoniyi, 2012). Newspapers are regular publications that contain informative articles, editorial opinions, analytical articles, advertisements, special reports, pictures and comics. Newspapers can also provide continuous and prominent coverage on specific topics and they are important in driving the public to change attitudes, raise awareness, increase knowledge and skills, and learn about different topics, including agriculture. Hence, newspapers play a very important role in disseminating development information, including agriculture production information. 
2.1.3	Electronic media
·  Impact of Radio 
The research was performed in Bahawalpur, district of Punjab, Pakistan. According to reports, radio broadcasts were a more efficient source of agriculture information dissemination among the growers regarding agroforestry. Also indicates that many growers were interested in farming and business and growers were getting the latest information regarding all aspect of farming and raising their knowledge and skills. Furthermore, a study on broadcasting agriculture information among growers in Nigeria, presented that radio provides growers with information on fisheries, livestock and radio is a significant medium for communicating among growers in Nigeria (Abbas et al., 2009; Bolorunduro et al., 2004; Ashraf et al., 2015). Okwu et al., (2017) completed the study and the efficiency of radio and agricultural programs is undeniable. The results showed that most growers like to participate in agricultural programs, which indicates that most growers listen to radio programs about plants and agronomic products. Furthermore, some growers like to listen to livestock knowledge. Broadcasting is a multi-dimensional resource that can provide effective information in remote areas of developing countries. The influence of broadcasting programs has proved a helpful role in several communities such as growers. There is no doubt that the latest information on agriculture cannot be disseminated on television. The results show that television is a good source of modern information for disseminating news or the best information about seeds, soil and wheat (Fossard 2005; Saadi et al., 2008; Ashraf et al., 2015). Information and communications technology are a key component of providing modern technologies to increase agricultural yields. Connect with growers using these latest machines and learn how to successfully use these latest technologies in agriculture. The usage of radio broadcasting among rural growers is still very popular. Many growers rely on newspapers and radio. These broadcast networks can transfer important information between rural growers and can improve the skills and knowledge of agricultural development (Ani and Baba, 2009; Zhang et al., People 2016).
· Impact of Television 
The advancement of agriculture in emerging countries depends mainly on the usage of ICTs, which can connect people's societies. Television and broadcasting technologies have played an essential role in improving the capacity-building of growers via disseminating various information about agriculture. Moreover, television broadcasts agricultural information among growers and provides important knowledge through dialogue with agricultural experts. In Ethiopia and India, television has played a key position as a medium for disseminating the best information about the agricultural sector. It has been pointed out that by watching farming-related agendas on TV, agricultural growers can easily obtain better information (Murty and Abhinov, 2018), Television disseminates information and skills to all patrons of society, and builds awareness, skills and information among farmers on the use of new technologies in agriculture, and broadcasts such an agenda that has attracted attention among the crowd And people often rely on the mass media to get the latest news on agriculture, health, and education (Age, 2015).
2.1.4 Impact of mobile phone
 The role of the smartphone has decreased the huge gap among growers and traders and the same moment growers directly connect with customers and buyers to get the most excellent price of their agriculture product. Growers instead of going to the marketplace easily communicate one of the good customers who buy products at an excellent rate. In the remote areas or rural areas of developing countries smartphones spreading by various government and non-government organizations have introduced various projects for rural and agriculture advancement and enhance agriculture production by utilizing various new machinery in food production. Smartphone has built a small business facility for small growers and has provided access to knowledge and knowledge regarding weather, the market in rural areas. The use of smartphones by growers has a very positive impact on their production and income, as they travel with consumers and sell their products at higher prices (De- Janvry et al. 1991; Grameen 2007; Fafchamps and Vargas Hill, 2005; Ashraf et al., 2015). Another study was completed in Ghana, where smartphones were launched among growers in the country to connect with buyers to sell their fruits in advance and talk to customers and get ratings. Smartphones effortlessly connect growers and customers directly, and they get higher ratings directly from customers and agents. Growers also have another benefit of smartphones. Instead of going to the market, they directly contact and ask about their agricultural production speed. In this regard, farmers can save time, energy, and money (Luqman et al., 2019). Smartphones have reduced the disparity between urban and rural populations. Mobile phones connect growers and market buyers. In Mali, growers in Timbuktu speak skillfully with family representatives living in urban areas. In addition, in Ghana, growers in the province of Tamale sent a text message to learn about the price of tomatoes and corn oil, a few kilometers from their urban area. Mobile phones have given them more opportunities and access to growers to gain better knowledge about agriculture from the tight markets of developing countries. Also, many growers live in rural areas and they do not have adequate access to new technologies in remote areas. Studies in South Africa show that smartphones have a very positive impact on growers' income and living standards (Aker and Mbiti 2010; Klonner and Nolen, 2018).
2.1.5 Impact of internet
 According to Berman (2018) pointed out that the latest mass media technology plays a very important role in the advancement of developing nations. In this context, Sri Lanka and India have made significant progress in using mass media in rural areas. On the Indian side, proletarian organizations supported by the government and UN organizations have begun to share a bottom-up approach to increase their progress plans in rural areas and provide functional virtualization with computers, communication arrangements and internet access Knowledge Center (VKC) growers, including using the Mike system. These VKCs from the internet have played an important role in growing growers' capabilities. However, the internet system has created many opportunities for society. Using the internet system, growers have gained new knowledge about yields from several markets in their area and from large markets in the country. Also, get the latest knowledge about agriculture to improve the latest methods. The internet offers growers the opportunity to obtain new information and new knowledge on the market. For the most part, growers are using their email and internet to communicate with friends and family in other parts of the country. The internet is very well known among Indian growers. 
Currently, growers are using various websites to gain important knowledge about the appropriate usage of pesticides in their agricultural areas (Joshi and Ayyangar 2010; Luqmanet al., 2019).The Korean Agriculture, Forestry and Fisheries Information Service (AFFIS) has also played an important role in providing better information to growers and fishermen. The management education system was recognized in 2002. The key purpose of the department is to deliver growers and fishermen with offline and online education programs and incentive information facilities. Growers and fishermen are provided with facilities for learning and learning through internet facilities. Using internet growers has developed their information and skills, gained more knowledge, and used the latest technology in agriculture and rural areas. A similar study was accomplished by Mori and Assumpcao (2007) results show that community internet access centers provide the best facilities for farmers. This approach can focus on the main number of decentralized initiatives where growers are receiving assistance in several remote areas. This shows that local governments' productive initiatives and international knowledge serve as examples to help spread internet hubs across the country. It cannot be contradicted that the federal government, with the support of local governments, has carried out a digital revolution and better services in remote areas, such as new technologies and skills not only benefiting fishermen and growers.
2.1.6 Concept of Development
Development as a concept is broad and therefore, does not subject itself to a single definition. It indeed covers a wide range of human endeavours. According to Asemah (2010), development is a process of change in attitude, social structure and general acceleration of economic growth, through reduction of poverty and inequality. Asemah (2011) notes that development in human society is a many sided process. At the level of the individual, it implies increased skills and capacity, greater freedom, creativity, self discipline, responsibility and material well being. The achievement of any of these aspects is very much tied in with the state of the society as a whole. Development involves the creation of opportunities for the realization of human potentials. Human beings have certain basic requirements, which must be satisfied so that they can properly function in the society. Among these are enough food, employment and the elimination of the kinds of inequality, which lead to poverty.
Asemah (2015) sees development as a gradual process of bringing about positive attitudinal change in the people. It is a continuous process of improving their living conditions, through positive change. The essence of development according to Asemah is the development of people with change in their attitude, leading to change of habit. This means that just changing things without concurrent change of habit or attitude is not a healthy development. Development is seen as a changing process of knowledge, attitude and practices. It is in this context that the writer looks at development. Keghku (2015) says that development generally implies change. 
2.1.7 Development Communication
Information and Communication Technologies (ICTs) were recognized worldwide as agents of development and they had made some strides in Nigeria. These ICTs brought about radio of which the environment was such that it could not deliver significant dividends for development. No scholar disputes the fact that the media has enormous impact on any society. The only disparity of thinking is on whether the media-induced changes are good or bad for the community. It is also a question of how long it takes for media products to cause change in the lifestyles of people. Therefore the need to be aware of the happenings around us and embrace change brought about development communication. In the opinion of Okunna (2022:293) development communication, implies communicating development message. Quoting Edeani, she further defined development communication as the use of all forms of communication in reporting, publicizing and promotion of development at all levels of a society. In an attempt to give a vivid definition of the concept, Okunna cited Quebral who viewed it as the art and science of human communication applied to the speedy transformation of a country and the mass of its people.
Asadu (2009) demonstrates that development communication can also be called communication for development, development journalism or communication for social change. He further explained, that it simply means applying communication principles to development objectives of a society. It is a multi-communication approach aimed at informing, empowering, educating and mobilizing or motivating the people to better lives in a sustainable way. At the community level, this type of development exposes experts and local technologies in the village. Frazer and Restrepo-Estrada as cited in Asadu (2009) defined communication for development as the use of communication processes, techniques and media to help people towards consensus, to help people plan actions for change and sustainable development, to help people acquire the knowledge and skills they need, to improve their condition and that of society and to improve the effectiveness of institutions.
And this makes development communication process unsuccessful when compared with that of other countries; in terms of the level of development in those countries. According to Ekwelie as quoted by Okunna (2022:293) a remarkable feature of development communication is that it is only concerned with peoples welfare as defined by them. The broadcasting environment as defined in policy, legislation and regulation was also unfavourable. For example, the existing National Mass Communication Policy is also unfavourable.
2.1.8	The New Media and Agricultural Extension 
The Internet has transformed the world into a global village as it has reduced the distances of information exchange (Dare, 1990). Kelsey et al. (2002) say the development in technologies like the internet has aided in creating opportunities, accessibility and solutions to pertinent and critical issues. Electronic mailing and websites have increased the scope of media by increasing the sphere of access (Tawari, 2016). Therefore, the need to exploit the interactivity power of the internet (Leeuwis and Van den Ban 2004) and internet has pave the way for expansion of extension activities (Bamka, 2000; Kallioranta et. al., 2006). Telephones have increased the chances of reaching individuals living even in remote areas. It contributes in developing farmers’ linkages with other individuals including extension experts. Telephone Help Lines facilitate the mechanism for getting information/assistance regarding people’s problems by using toll free numbers (Malhan and Rao, 2017). Mobile phones have provided multidimensional benefits to rural individuals and have helped in interaction, accessibility, and quick/timely information exchange. In addition, its importance is clear in the sense of urgency and emergency (Sife et al., 2010). Kenny (2002) said despite possessing critical importance, internet has faced various obstacles like network infrastructure, language barrier, and illiteracy. Khan (2017) affirms computer illiteracy and lack of interest pose a major obstacle in using the internet amongst farmers in Nigeria.


2.1.8 Modes of Mobilization for Social Change in the Rural Area.
According to Longman Dictionary of Contemporary English (1978) the verb ‘‘mobilize’’ means to gather together, people or things for a particular service or use. Ucheanya (2003:70) demonstrated that mobilization increases the participation of mature people in public issue, in quoting Nyirand he maintained that mobilization is aimed at mustering national support for a successful programme. Thus it helps in favourably modifying peoples behaviour and it enlightens people for mass participation in public programmes. Radio, mobilize the masses for social change through its various types of development programmes, which can also be called a typology of development programmes. In definition, typology of development programmes, means the different types of programmes that are deemed to be development-oriented. The interpretation of the development orientation of the different programmes is derived from the emphasis put on the development needs of the rural dwellers. Some of the programmes, apart from news bulletins, should be entirely in the local language. The time and days of the programmes are considered more important because of the time and days they attract more listeners. Therefore, programmes given more time also attract greater public interest than those given less time in a week. 
Firstly, the news programmes are among the most programmes listened to. The fact is that the radio stations, schedule their news bulletins – both in the local language and in English – around the same time. According to Okunna (2002) news as a programme normally comes up around 7.00 - 8.30 local time and lasts for a duration of 30 -45 minutes. Which shows that news is among their top priorities, apart from major newscast, most radio stations also broadcast news updates, news commentaries, news analyses and news talks as addendum to major news cast. These are the times with highest number of listeners. As people always want to know what is happening around them, in the federal government or State government and outside the country. When things happens in the government house, within a few minutes even people deep in the rural areas have already gotten the information, this is development brought about by radio. This is good because it keeps the local community abreast with what transpires in other parts of the continent after the media have relayed with the foreign media or the internet.
Secondly the peace and reconciliation programmes are broadcast so as be able to bring peace to warring countries or communities after years of war, which is one of the duties of the media. For years now, the radio stations package peace and reconciliation programmes, in collaboration with church leaders and Non-Governmental Organizations (NGOs), drumming the spirit of reconciliation and forgiveness of the rebels who have killed, abducted or maimed many people, as well as destroyed or looted people’s property, the programme presenter play songs for the rebels. The songs are often dedicated by members of the audience of which provisions are made for phone-in, for the comments of the audience. So that after prolonged insurgency; people are desperate for peace, which is a prerequisite for development.
Thirdly are the cultural awareness programmes, of which the programme presenters are supposed to be well-versed with the norms, values and traditions of the community which surround them. This contributes to “preservation” of culture and knowledge of the traditional artefacts and certain important cultural practices which would otherwise be extinct and should be discarded. Local music are broadcast to promote culture and local artistes, The local musicians are invited to the studio to talk about their songs, the lyrics, how they started etc. These processes help to inspire other people, especially young ones, who may emulate and start performing or compose their own songs. Radio, have become the best “marketing forum” for musicians, through this musicians are brought to the limelight. The themes of the songs are mostly on social issues and therefore a source of education for the public on social values. This is one way to enhance development because the songs, motivate people into doing positive things advocated for in the songs.
Health Education is an aspect that should not be neglected because, the society can only develop when people are healthy and the media have a responsibility to help people live healthily. Along this line, the radio stations broadcast programmes during which medical doctors appear in the studio(s) to talk about general or specific diseases, their causes, symptoms and how to avoid them or where to seek for treatment. Through it, the community gain tips on simple but important things like disposal of garbage, cleanliness of the surroundings and utensils, and also personal hygiene. This is an important element of development, because once people keep their surroundings clean, then they can certainly reduce the risk of catching bacteria-induced diseases.
Another vital point is information on Agriculture, the significance of radio in the promotion of rural agriculture and helping people improve the peasantry lifestyles of the rural dwellers show that farming is of great importance as a whole nation can be wiped out without it. The other type of programmes are those initiated by the radio crew themselves to update farmers about market prices, new crop uses, or the market demands for certain crops. It also teaches farmers about animal and crop husbandry, including techniques for planting, weeding, harvesting, storage and marketing approaches. Farmers are encouraged to grow organic crops, which fetch higher prices in the world markets. There should be a partnership between the agricultural experts and the radio crew which help to drive home the right messages for the farmers.
Through broadcast media, agricultural experts will be able to raise massive farmers awareness on the symptoms of crop disease and how to handle it. Without radio, most people would probably not know about the various plant diseases. However, the money realized from farming and agricultural products could help solve some household problems and alleviate poverty.
Furthermore, environment alert is of utmost importance too. Over the last decade, following the first global summit on environment held in Rio de Janeiro, Brazil, in 1992, there has been a growing need for human beings to harness the environment/natural resources for sustainable development. Radio, can sensitize the public on the benefits of tree planting, nature conservation, protection of wetlands, garbage collection for recycling and disposal, and a number of other environmental topics. The key messages of the environmental experts should be, that for every tree cut down two trees should be planted to replace it. And many people have taken heed by planting trees.
2.1.9 Problems Associated with broadcast media for Rural Development
There are so many factors that hinder development communication in Nigeria. This informs why most social development programmes in Nigeria often fail. Among the problems are:
Communication Related Problems: The communicator plays a very significant role in the process of communication. The communicator is the man or woman who disseminates the information. The communicator has a big task to play in order to affect the people positively with his social development messages. If in the process of communication, the communicator is weak or bad, it will negatively affect the whole communication process.
Message Related Problems: The message is the actual physical product of the communicator. The message is the contents, the feelings, notions, ideas, etc, which we pass across to the people, so as to affect them. In communicating social development programmes, the communicator has to use the right codes, symbols, languages, etc. Thus, Nwosu (2019) says that one of such problems is the use of correct codes and symbols for communicating messages. This has to do with correct language, diction or right choice of words. What is called for here is correct use of whatever language you are using to communicate to your audience. The message must also appeal to the people's interest and value, before it can get their attention. The people, especially those in the rural areas are easily influenced when communicated messages are in line with their pre-existing attitudes. The message must reflect the culture, belief, attitudes, etc, of the people. The message according to Nwosu, must have some utilitarian values before it can catch people's attention, arouse their interests and possibly, move them to action. The message must also have attention getting devices such as bold heading, carefully selected typography, boxes and illustrations in order to be effective. However, many communicators in Nigeria do not yet seem to realise the import of good message presentation or are not putting into adequate practice what they know on this issue. The general trend is that, most communicators know what to say but, they do not know how to say it well. Any message that does not contain any substance will not be effective, even if it is well written, spoken or presented. 
The Use of English Language by the Electronic Media: Most development communication messages are still carried out in English language, even when they are aimed at the rural dwellers. Despite the fact that radio and television sets are made available to Nigerians, research has shown that there are still by far, more English language programmes in Nigerian radio and television stations than local language programmes. Virtually all the broadcast programmes in our stations are produced in English language. This implies that the rural dwellers are not taken into consideration thus; the message will not have any effect on them. 
Multiplicity of Language in Nigeria: There are so many languages in Nigeria and there is always a kind of confusion on which one to use to communicate development messages that will touch on every ethnic group. The problem of multiplicity of languages in Nigeria is largely responsible for the inefficient system of communication in Nigeria. Nwosu (2019) notes that there seems not to be an absolute agreement on the actual number of languages in Nigeria. While Frank Ugboaja says we have 178 Nigeria languages, William Hatchen says that we have 250 languages in Nigeria. Nwosu maintains that mediated message still go to literate Nigerians who can read and write English or any of the local languages while the majority of Nigerians who are illiterate and live in rural areas are still cut off from the flow of mass mediated information. 
Lack of Audience Feedback: Feedback is very important in communication process. Little or no audience feedback can also hinder the social development programmes. Feedback according to Asemah (2018) is the reaction to the message sent to the receiver. The way the receivers (target audience) understand the message can affect their reactions or responses. Feedback, whether positive or negative, is necessary for effective two-dimensional or multi-dimensional communication process. It is important for the communicator to find out through feedbacks how his messages are perceived, good? bad?, etc. If the feedback is negative, he (communicator) will be able to make necessary adjustments that will improve and sustain his communication effort. The audience- members can also help by participating more in the communication process through feedback mechanism. Feedback is important because it enables the communicator to know whether the audiences actually understand the message and whether they are willing to practice what they have been told.
Dearth of Qualified Personnel: One of the problems facing development communication has to do with the quality of personnel. Most of those in the business of development communication are not really experts in various aspects of development studies. Most are at best experts only on core communication courses, without basic knowledge in other social science courses like rural sociology, economics and other related development studies, which promote sustainable human development. 
Urban- Centred Development Journalism: A corollary to the above is that, because of the nature of their training, they are exposed to their foreign related mass communication. Most of the reports of development journalist are urban-based. Most development journalists focus mainly on the activities of urban setting. This is not unconnected with the fact that there is larger concentration of media practitioners in urban areas like Abuja, Lagos, Ibadan, etc. 
2.2 Theoretical Framework
2.2.1 Development Media Theory 
Theories are used as conceptual clarification in the conduct of a research that ought to be carried out as a guide to a subject practice. This is to help a researcher to design questions to apply for an investigation that is suitable for the study. The development media theory seems appropriate for this study. The theory holds that the media have a role to play in facilitating the process of economic development in the developing countries. According to the development media theory, the media are to be used to serve the general good of the nation. The media are seen as agents of economic development and social change in any community thus, the theory says that the media should be used to complement government's efforts by carrying out programmes that will lead to positive behavioural change among the people. The development media theory according to Okunna (1999), accepts that economic development and nation building should take precedence over some freedom of the press and of individuals. In addition, the theory advocates that the mass media should assist the government in the task of nation building and that government should control the media as well as journalist to achieve this goal. The theory is relevant to the study because it lays emphasis on using the media to develop the society. This implies that the media have the capacity to positively affect the society. Thus, the media need to be employed to bring about social, political and economic development in the society.
2.3 Review of Related Studies
Some of the related studies carried out on the concept under study will be reviewed in this section. 
Olusegun (2015) carried out a study on making a Case for broadcast media in promoting agricultural development in Nigeria. According to him, broadcast media has assumed a monumental growth in the last two decades in several nations of the world. This development is largely due to its potential to democratize and provide a horizontal form of communication, thus, contributing more meaningfully to development efforts than the other forms of broadcasting. Despite these efforts, it is very disheartening to note the non-existence of a single community radio in Nigeria, while there are over a thousand broadcast media across Africa. Thus, the country’s political aspirations for inclusive participation of the majority and contextualization of development remained elusive due to non-democratization of access and use of information for freedom of expression. This imperative to positively and qualitatively hasten progress has eluded the citizenry due to unfavourable policies, legal and regulatory frameworks. 
Princess (2010) assessed rural enlightenment and socio-economic development programmes of government radio broadcasting stations in Kaduna state, aimed at identifying the rural enlightenment and socio-economic development programmes, sectors involved, their aims, as well as the level of benefit and satisfaction derived from the programmes by the rural populace in Kaduna state. A survey method was adopted in undertaking the study and stratified random sampling technique was used in the selection of the sample size for the study. Five research questions were formulated for the study involving the staff of four government radio stations and the listeners (audience) from six selected local government areas of Kaduna state. Answers were sought on available types of information on rural enlightenment and socio-economic development programmes of government radio broadcasting stations which include: Our Health, Let Them Live, Agric Panorama, Animal Husbandry, Inside Politics, Politics Today, Entrepreneurship, Gar Wuriga Waina, Sports Arena, Mid-week Sports, Pace Setters, Al‟adum Mu, among others. From a sample population of three hundred and twenty three (323) questionnaires distributed, two hundred and ninety three (293) were returned. The study discovered that the rural enlightenment and government socio-economic development programmes aired by the radio stations including; Supreme FM 96.1 of Federal Radio Corporation of Nigeria (FRCN), Kaduna; Kaduna State Media Corporation (KSMC), Kaduna; Queen FM 94.1, Zaria; and Rockside FM, Kafanchan, played appreciable roles in effectively disseminating information to the rural dwellers of Kaduna state. The study found out that the management of government radio houses and audience were positive about the potential of enlightenment on government socio-economic development programmes, while some respondents took for granted the information they got from the programme. The study also discovered the challenges faced by government radio broadcasting stations such as inadequate modern equipment, inadequate funds, lack of ICT facilities, and clashes in time schedule for the programmes by different stations, security of their equipment and government interference.
Asemah (2013) examined the place of broadcast media in agriculture rural development in Nigeria. The rationale behind the study is to find out the prospects and challenges of using radio as a tool for rural development in Nigeria. Communication generally, has a very crucial role to play in bringing about positive attitudinal change. Broadcast media plays a very significant role in the development of the rural and urban areas of any society. Several problems are however associated with the use of radio as tool for rural development in Nigeria; some of which are: communication related problems, message related problems, illiteracy, the use of English Language by the electronic media, multiplicity of language in Nigeria, lack of audience feedback, ownership problem, dearth of qualified personnel, urban-centred development journalism and dearth of community based or vernacular radio/telecommunication. The paper concludes that radio is an important tool for entertaining, informing and educating the society, but that there are certain factors that hinder the effective use of radio for rural development. It therefore recommends, among, others, that radio stations in Nigeria should endeavour to use local dialects, especially when the radio programme is aimed at the rural dwellers and that there is the need to establish community radio stations that will be closer to rural dwellers.
Seidu (2011) carried out a research on the contribution of Simli Radio to the livelihood improvement of the people in the Tolon-Kumbungu District of the Northern Region of Ghana. A multi-stage sampling technique was used to select 12 communities for the study. Data were gathered on the use of broadcasting as an educational tool, the promotion of traditional culture, communication and information sharing, entertainment and income promotion. The study established that Simli Radio has worked to improve awareness and knowledge of solutions to community development problems ranging from culture, rural development, education, hygiene and sanitation, agriculture to local governance. The station has been an appropriate medium that has facilitated an interface between duty bearers and rights holders. It has promoted small and medium enterprise development by creating market opportunities for Small and Medium Enterprise (SME) operators and consequently improved sales and incomes. It is recommended that regular feedback from the listening public is essential in identifying listeners’ preferences and the taste of various listeners segments (youth, women, men, aged, etc) and to avoid politics and religion.
Ridwan (2019) examined the role of broadcast media in diffusing agricultural innovations among peasant fish farmers in Lagos metropolis. Using in-depth interview, the study found that peasant fish farmers are not aware of agricultural innovations on radio. They however acknowledged that they received commercials on agricultural products and technologies through broadcast media, but in most cases, the commercials are not useful because the technologies advertised are often unaffordable. The respondents also believe that agricultural innovations are not available in radio programmes and the few programmes on agriculture are not useful because they do not address their problems. The findings oppose the basic tenets of the study’s theoretical framework: agenda setting theory, development media theory, diffusion of innovations theory and value – expectancy theory. One of the major implications of the findings is that the ongoing food crisis in Nigeria may continue, until there is a synergy of major stakeholders, including the media institution, to address the problems.   
Jubril (1994) reviewed the proposed privatisation of the Nigerian broadcast media, notably radio and television. In doing this, the paper is divided into three components. In the first part, a considerable effort is made to examine the historical and political economic backgrounds of privatisation in general and as it relates to the broadcast media in Nigeria in particular. The second part identifies and critically discusses crucial issues, viz. the national interest, the need for quality programming, diversity in ownership and the preservation and promotion of our diverse cultures which, we argue strongly, must be acknowledged and resolved in as much as any meaningful effort to privatise the broadcast media in the country is concerned. In the third part, the paper considers as a challenge the necessity to resolve those issues aforementioned and concludes by recommending a policy option to guide the work of the newly formed National Broadcasting Commission (NBC) in resolving these knotty issues. 
CHAPTER THREE
3.0	Research Methodology
This chapter discuss the methodology and this entail a description of the population, sampling techniques and Methods with a view to achieving the objectives of the research
For the purposes of this research, the researcher has decided to make use of questionnaires. The questionnaires will be distributed among members of the Farmers, public, civil servants, individuals and corporate bodies among residents of Ilorin, Kwara state
The researcher will use questionnaires for this research work because it is a reliable and quick method to collect information from multiple respondents in an efficient and timely manner. The survey method on the basis of self-administered questionnaire, its important when it comes to large projects, with several complex objectives, where time is one of the major constraints. 
3.1	Research design	
 The survey research method was used in the conduct of this study. Ogbuoshi, (2006) states that in survey researcher will therefore study the entire population.
However, if the population is too large, the researcher can therefore draw sample from the population understudy. 
This means that survey studies both small and large population. On his part Osuaolac (1999) stated that survey research covers both large and small population by selecting and studying samples chosen from the population to discover the incidence, distribution and action of sociological and psychological variables. 
Tuckman (2001) opines that through questionnaire and interviews, survey research makes it possible to measure what a person likes and dislikes (value and preferences) and what a person think (attitude and belief).
That questionnaire and interview can be used to discover what experiences have taking place and ongoing trends. The study is adopting survey research methods because it helps to accumulate information from individuals at relatively low cost; it permits generalization to be made wider population even when a sample is considered. It also permits the use of a variety of data collecting techniques. 
3.2	Population Study
	Anyaegburam et al (2004), Population is a list of or collection of subjects, variables or concept in a defined environment. 
According to Winner and Demine (2006) population is a group or class of subject variables, concept or phenomenal in a given study.
Population according to Eboruolalau (2003:15) refers to the entire subject whom the researcher is investigating or any group of persons or organization bang studied by an investigator that constitute the population. This research work is to reach on the topic the “assessing the effectiveness of broadcast media on promoting agriculture in Nigeria ” with reference to NTA Ilorin, listeners residents Ilorin, Kwara state.  It is believed that the sample population of the research is residents of Kwara State. 
The targeted populations for this study are staff of NTA Ilorin, and viewers in Sango community which is under Ilorin South local government with population of 314,100 with reference to (Bureau of Statistic, 2022) 



3.3	Sample Size and Sampling Techniques 
	Anyaegburam et al (2004) states that sampling in a research is essential because population tend to be large and resources and time available are limited with the result that bit is usually no possible for study each individual. For this reason, there is not to select a sample from the population and from, it makes generalization regarding the entire population. A simple random technique was use to enable the member of the population to have equal chance of selection due to a large population in the selected area.
The sample populations for this study are staff and users of these broadcast media platforms; Television, Print media and internet users with sample size of 100 users.
However, (100) questionnaires will be administer base on the sample size. The questionnaires will be personally serve by the researcher as at the time of carrying out the research
3.4	Research Instrument 
This is a data collection instrument mostly use in normative surveys, this is a systematically prepared from with respondent of research informant for the purpose of collecting data or information. 
A self-structured questionnaire developed by the researcher will be use as an instrument to elicit information from the respondents which will be titled “The effective of broadcast media in promoting agricultural development in Nigeria” with reference to part of Ilorin residents, Kwara State. The questionnaire will be divide into two sections A and B. Section A contains personal data of the respondents while section B contains 15 items that are needed to answer the research questions in this study. The questionnaire was a closed-ended type in which response was limited based on five Likert type scale which ranges as follow: Strongly Agreed, Agreed, Undecided, Disagreed and Strongly Disagreed. The items are placed on a 5-point rating scale of strongly agreed (SA), agreed (A), Undecided (U), disagreed (D), and strongly disagreed (SD). The items were scored as follows: SA = (5), A = (4), U= (3), D = (2), SD = (1).
3.5	Validity and Reliability of the Instrument
	Validity is concerned with the ability of research instrument to measure what it has design to measure i.e how well it is suppose to measure. Does the instrument measure what is suppose to measure. 
	This instrument is valid because the questionnaire is presented and will be giving the desired result. Moreover the questions will be closed checked by the supervisor to give the instrument validity. On the basis of above the instrument is therefore valid.
3.6	Method of Data Collection
This data research of this research work will be collected through the administration of questionnaire on the sample population with in residents of Ilorin, Kwara State. 
The targeted populations for this study are the residents of Ilorin, Kwara State. The instrument will be use to delicate demography data and data for specific question for the study. 
To ensure accurate data collection the questionnaires will be distribute among staff of NTA Ilorin, listeners and resident of Ilorin, Kwara State. The above instrument use will helped in collecting an aggregate amount of the data used for the study.
3.7	Method of Data Analysis 
To make the analysis of the data collection sample, frequency count will be use the statistical computation will be done manually, furthermore, table as part of the descriptive statistic technique was used mostly to best the research questions and each respondents were scored according to the basis or frequency distribution and sample percentage were computed from distributed. In this study, the research use a SPSS which is statistical hypothesis test used in the analysis of contingency table. In simpler terms, this test is primary used to examined whether two categorical variable are independent in influencing the test statics.
CHAPTER FOUR
DATA ANALYSIS AND RESULT PRESENTATION
4.1	Introduction
	In this chapter, Data collected in respect of the survey should be analysed. Each of the questions will be analyzed and examined in relation with the answers supplied by the respondents.
The purpose of this study was to analyze the effectiveness of broadcast media in promoting agricultural development in Nigeria with reference to Ilorin Residents. This chapter is concerned with the presentation and analysis of data collected through the use of questionnaire distributed to the respondents. One hundred copies of questionnaire were distributed and fortunately one hundred copies of the questionnaire were received. This represented a response rate of 100%.
4.1 Analysis of Research Instrument/Data Presentation
This chapter presents the data collected from the respondents. A total number 100 questionnaires, which were found useable, were used for the analysis. Each questionnaire contains 21 items. These items were grouped on their relevance and relatedness to each of the research questions under examination. Percentages, frequency and response were used for the analysis of research question
4.2	Data Presentation 
SECTION A
TABLE 1: Age distribution of the respondent 
	Response 
	Frequency 
	Percentage %

	15-24
	90
	90%

	25-44
	10
	10%

	45 and Above
	0
	0

	Total 
	100
	100%


Source: Research’s fieldwork, 2025
Table 2 shows that out of the respondents who partook in the survey, 90(90%) of the respondent were within the age bracket of 15-24 years, 10(10%) of them were within the age bracket of 25-44 years, 0(0%) of them were within the age of 45-50years, majority of the respondent were with the age bracket of 15-24 years.
TABLE 2: Gender of the respondents 
	Response 
	Frequency 
	Percentage %

	Male 
	32
	32%

	Female 
	68
	68%

	Total 
	100
	100%


Source: Research’s fieldwork, 2025
Table 3 shows the distribution of the respondent by their gender out of all  68(68%)  of the respondents were males while 32 (32%)of them were females. 
TABLE 3: Marital status of the respondents 
	Response 
	Frequency 
	Percentage %

	Married 
	32
	32%

	Single 
	68
	68%

	Total 
	100
	100%


Source: Research’s fieldwork, 2025
Table 3 shows the distribution of the respondent by their gender out of all 32 (32%) of the respondents were married while 68(68%) of them were single. 

SECTION B
Research objectives 1: To asses the role of NTA Ilorin broadcast media in promoting agricultural development in Nigeria.
Analysis of questionnaire
TABLE 1 B: NTA Broadcast media programmes promote awareness on agriculture development among people in Ilorin
	Response
	Frequency
	Percentage%

	Strongly Agree
	80
	80%

	Agree 
	0
	0%

	Strong Disagree 
	20
	20%

	Disagree
	0
	0%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
	The data above on table 1b shows that 80% of the respondents Strongly agreed that NTA broadcast media programmes promote awareness on agriculture development among people in Ilorin while 20% dissent with the statement. The statement is therefore accepted.
TABLE 2b: Broadcast media programmes  educate and influence residents of Ilorin on agricultural development
	Response
	Frequency
	Percentage%

	Strongly Agree
	40
	40%

	Agree 
	20
	20%

	Strong Disagree 
	10
	10%

	Disagree
	30
	30%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
	The above data shows on table 2b shows that 60% of the respondents agreed that Broadcast media programmes  educate and influence residents of Ilorin on agricultural development while 40% of the respondent dissent with the statement. The statement is however considered accepted. 
TABLE 3b: Broadcast media agricultural programmes expose and encourage farmers in Ilorin to mass production of food crops and animals production
	Response
	Frequency
	Percentage%

	Strongly Agree
	20
	20%

	Agree 
	60
	40%

	Strong Disagree 
	10
	15%

	Disagree
	10
	25%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
The above data on table 3b shows that 80% of the respondents agreed that Broadcast media agricultural programmes expose and encourage farmers in Ilorin to mass production of food crops and animals production while 40% of the respondents disagreed with the statement. The statement is therefore accepted.
TABLE 4b: Broadcast media serve as effective tool in  promoting agricultural development in Nigeria
	Response
	Frequency
	Percentage%

	Strongly Agree
	10
	10%

	Agree 
	70
	70%

	Strong Disagree 
	0
	0%

	Disagree
	20
	20%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
From the table 4b, it is revealed that 80% of the respondents agreed with the statement that Broadcast media serve as effective tool in promoting agricultural development in Nigeria, while 20% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted.
SECTION C: 
Research objectives 2: To explore the role of NTA Ilorin agriculture programmes play in promotion of agricultural
TABLE 1c: Adequate Reportage through NTA broadcast media on Fulani herdsmen’s  encourage farmer to embrace farming
	Response
	Frequency
	Percentage%

	Strongly Agree
	10
	10%

	Agree 
	60
	70%

	Strong Disagree 
	10
	10%

	Disagree
	20
	20%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
As shown above on table 1c, the total number of respondents 70% that agreed with the statement that “Adequate Reportage through NTA broadcast media on Fulani herdsmen’s  encourage farmer to embrace farming, while those that dissent with the statement are 30%. In brief, the statement is worthy of acceptance. 

TABLE 2c: NTA media serve as Medium  to sensitized farmers on crop and animal development among farms in Ilorin
	Response
	Frequency
	Percentage%

	Strongly Agree
	20
	20%

	Agree 
	70
	70%

	Strong Disagree 
	10
	10%

	Disagree
	10
	10%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
	From the table 2c, it is clear that many consider NTA media serve as Medium  to sensitized farmers on crop and animal development among farms in Ilorin. This is because 60% of the respondents agreed with the statement that NTA media serve as Medium  to sensitized farmers on crop and animal development among farms in Ilorin, while the total of 40% disagreed with the statement.  statement is therefore be accepted. 
TABLE 3c: NTA broadcast media programmes  educate and influence residents of Ilorin on agricultural development.
	Response
	Frequency
	Percentage%

	Strongly Agree
	10
	10%

	Agree 
	50
	50%

	Strong Disagree 
	30
	30%

	Disagree
	10
	10%

	Total
	100
	100%


Source: Research’s fieldwork, 2025	
According to the above data on table 3c, 60% of the respondents agreed that “NTA broadcast media programmes  educate and influence residents of Ilorin on agricultural development”. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
TABLE 4c: Through NTA broadcast media agricultural programmes farmers has expose to mass production of food crops and animals production.
	Response
	Frequency
	Percentage%

	Strongly Agree
	5
	5%

	Agree 
	50
	50%

	Strong Disagree 
	40
	40%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research’s fieldwork, 2025	
According to the above data on table 4c, 55% of the respondents agreed that “Through NTA broadcast media agricultural programmes farmers has expose to mass production of food crops and animals production” While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
SECTION D: 
Research objectives 3: To know the extent to which residents of Ilorin, Kwara State expose to NTA Ilorin programmes on agricultural development.
TABLE 1d: NTA media often promote agriculture development programmes among residents of Ilorin
	Response
	Frequency
	Percentage%

	Strongly Agree
	10
	10%

	Agree 
	60
	60%

	Strong Disagree 
	10
	10%

	Disagree
	20
	20%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
	The above data on table 1d shows that 70% of the respondents agreed with the statement that “NTA media often promote agriculture development programmes among residents of Ilorin”, while 30% dissent with the statement. The statement is therefore considered as true and accepted. 
TABLE 2d: Listeners benefits lot from sensational programmes   anchor by NTA on agricultural development
	Response
	Frequency
	Percentage%

	Strongly Agree
	10
	10%

	Agree 
	50
	50%

	Strong Disagree 
	30
	30%

	Disagree
	10
	10%

	Total
	100
	100%


Source: Research’s fieldwork, 2025	
According to the above data on table 2d, 60% of the respondents agreed that “Listeners benefits lot from sensational programmes   anchor by NTA on agricultural development”. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 




TABLE 3d: Reportage of crisis on NTA broadcast media on Fulani herdsmen’s  encourage farmer to embrace farming
	Response
	Frequency
	Percentage%

	Strongly Agree
	5
	5%

	Agree 
	50
	50%

	Strong Disagree 
	40
	40%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research’s fieldwork, 2025	
According to the above data on table 3d, 55% of the respondents agreed that “Reportage of crisis on NTA broadcast media on Fulani herdsmen’s  encourage farmer to embrace farming” While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
SECTION E: 
Research objectives 4: To ascertain the challenges sabotage the effort of broadcast media on promoting agricultural development in Nigeria.
TABLE 1e: Lack of government intervention sabotage the effort of mass media on promoting agricultural development in Nigeria
	Response
	Frequency
	Percentage%

	Strongly Agree
	10
	10%

	Agree 
	50
	50%

	Strong Disagree 
	30
	30%

	Disagree
	10
	10%

	Total
	100
	100%


Source: Research’s fieldwork, 2025	
According to the above data on table 1e, 60% of the respondents agreed that “Lack of government intervention sabotage the effort of mass media on promoting agricultural development in Nigeria”. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
TABLE 2e: Insufficient provision of chemicals to control pest and disease sabotage the effort of media and farmers on farming production
	Response
	Frequency
	Percentage%

	Strongly Agree
	5
	5%

	Agree 
	50
	50%

	Strong Disagree 
	40
	40%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research’s fieldwork, 2025	
According to the above data on table 2e, 55% of the respondents agreed that “Insufficient provision of chemicals to control pest and disease sabotage the effort of media and farmers on farming production” While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted.
TABLE 3e: Lack of justice on report of crisis on NTA broadcast media towards Fulani herdsmen’s reduce effectiveness of media on agricultural development programmes
	Response
	Frequency
	Percentage%

	Strongly Agree
	10
	10%

	Agree 
	50
	50%

	Strong Disagree 
	30
	30%

	Disagree
	10
	10%

	Total
	100
	100%


Source: Research’s fieldwork, 2025	
According to the above data on table 3e, 60% of the respondents agreed that “Lack of justice on report of crisis on NTA broadcast media towards Fulani herdsmen’s reduce effectiveness of media on agricultural development programmes”. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
TABLE 4e: Inadequate research on agriculture hinder the development of agricultural system in Nigeria
	Response
	Frequency
	Percentage%

	Strongly Agree
	5
	5%

	Agree 
	50
	50%

	Strong Disagree 
	40
	40%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research’s fieldwork, 2025	
According to the above data on table 4e, 55% of the respondents agreed that “Inadequate research on agriculture hinder the development of agricultural system in Nigeria” While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted.
4.3	Analysis of Research Questions
Research Question 1: What is the role of broadcast media in in promoting agricultural development in Nigeria?
The data above on table 7 shows that 80% of the respondents Strongly agreed that Broadcast media programmes educate and influence residents of Ilorin on agricultural development while 20% dissent with the statement. The statement is therefore accepted.
From the table 10, it is revealed that 80% of the respondents agreed with the statement that Broadcast media serve as effective tool in promoting agricultural development in Nigeria, while 20% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted.
The above data on table 9 shows that 80% of the respondents agreed that Broadcast media agricultural programmes expose and encourage farmers in Ilorin to mass production of food crops and animals production while 40% of the respondents disagreed with the statement. The statement is therefore accepted.
Research Question 2: What is the role of radio programme in agricultural development in Nigerian?
From the table 10, it is revealed that 80% of the respondents agreed with the statement that Broadcast media serve as effective tool in promoting agricultural development in Nigeria, while 20% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted.
As shown above on table 11, the total number of respondents 70% that agreed with the statement that “Media serve as Medium  to sensitized farmers on crop and animal development among farms in Ilorin, while those that dissent with the statement are 30%. In brief, the statement is worthy of acceptance
Research Question 3: What is the extent to which residents of kwara state expose to mass media on agricultural Development.?
Table 6 shows the distribution of the respondents, 32(32%) of the respondents said that they engaged on agricultural development programmes on broadcast media very often, 34(34%) of the respondents said that they engaged on agricultural development programmes on broadcast media Quite often while 34(34%) of the respondents also said that they engaged on agricultural development programmes on broadcast media
Research Question 4: What are the existing challenges sabotage the effort of mass media on promoting agricultural development in Nigeria? 
From the table 12, it is clear that many consider Lack of government intervention sabotage the effort of mass media on promoting agricultural development in Nigeria. This is because 60% of the respondents agreed with the statement that Lack of government intervention sabotage the effort of mass media on promoting agricultural development in Nigeria, while the total of 40% disagreed with the statement.  statement is therefore be accepted. 
The data above on table 1b shows that 80% of the respondents Strongly agreed that NTA broadcast media programmes promote awareness on agriculture development among people in Ilorin while 20% dissent with the statement. The statement is therefore accepted.
According to the above data on table 13, 60% of the respondents agreed that “Pest and disease sabotage the effort of farmer on farming production”. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
According to the above data on table 14, 55% of the respondents agreed that “Inadequate research on agriculture hinder the development of agricultural system in Nigeria” While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
4.4 Discussion of Findings 
With reference to research work, which dealt with effectiveness of broadcast media in promoting agricultural development in Nigeria with reference to residents of Ilorin, Kwara State. Ndolo (2006) observes that the partial success of modern mass media application for  agricultural development projects, especially in the rural areas have resulted in various calls by communication scholars for rural development agents in the field, for a greater utilisation of indigenous communication channels for rural development. 
The data above on table 7 shows that 80% of the respondents Strongly agreed that Broadcast media programmes educate and influence residents of Ilorin on agricultural development while 20% dissent with the statement. The statement is therefore accepted.
From the table 10, it is revealed that 80% of the respondents agreed with the statement that Broadcast media serve as effective tool in promoting agricultural development in Nigeria, while 20% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted.
The above data on table 9 shows that 80% of the respondents agreed that Broadcast media agricultural programmes expose and encourage farmers in Ilorin to mass production of food crops and animals production while 40% of the respondents disagreed with the statement. The statement is therefore accepted.
Table 6 shows the distribution of the respondents, 32(32%) of the respondents said that they engaged on agricultural development programmes on broadcast media very often, 34(34%) of the respondents said that they engaged on agricultural development programmes on broadcast media Quite often while 34(34%) of the respondents also said that they engaged on agricultural development programmes on broadcast media
According to Mogekwu (2009), the importance of rural broadcast media in the introduction and sustenance of change in rural communities is undeniable, yet, successive Nigerian leaders have continued to utilize the Western mass media as the panacea for rural development, thus, there is a pressing need to improve and create more rural stations and create programmes that will meet the needs of the rural dwellers, thereby, bringing about national development.
According to the above data on table 3e, 60% of the respondents agreed that “Lack of justice on report of crisis on NTA broadcast media towards Fulani herdsmen’s reduce effectiveness of media on agricultural development programmes”. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
From the table 2e, it is clear that many consider Lack of government intervention sabotage the effort of mass media on promoting agricultural development in Nigeria. This is because 60% of the respondents agreed with the statement that Lack of government intervention sabotage the effort of mass media on promoting agricultural development in Nigeria, while the total of 40% disagreed with the statement.  statement is therefore be accepted. 
According to the above data on table 13, 60% of the respondents agreed that “Pest and disease sabotage the effort of farmer on farming production”. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
According to the above data on table 14, 55% of the respondents agreed that “Inadequate research on agriculture hinder the development of agricultural system in Nigeria” While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 

CHAPTER FIVE 
SUMMARY, CONCLUSION AND RECOMMENDATIONS 
5.1 Summary of Findings
This study examine the effectiveness of broadcast Media in Promoting Agriculture in Nigeria reference to NTA Ilorin, Kwara State. The study was necessitated by the fact that agricultural broadcasting is an important tool for agricultural development especially in developing in Nigeria. This study adopted survey method and made use of a self-constructed questionnaire for the collection of data. The questionnaire enabled the researcher to obtain first hand information on the subject matter from respondents in communities in the area of study. One hundred(100) respondents made up of 68 male and 32 female were randomly selected for the survey. The sample size was determined using the Taro Yamane‘s model of sample size determination.
Data presented and analyzed in this study produced the following findings, A great number of respondents listen to different radio programs on development to a very large extent. The residents of Ilorin listen to NTA development program very often, programs like agricultural watch program, get it right program and political voices program. Broadcast Programs Have Influenced Residents of Ilorin to a very large Extent.  This is recognized when the residents agreed to be More aware of their health, get their permanent voters card(PVC) and are more aware of their fundamental human rights by listens to the above developmental programs.   Lack of government intervention, lack of resources and wrong programming are factors that hinder the development of rural areas and its dwellers through the broadcast media.
Chapter Five (5) of his research, clearly summarized the chapter from Chapter one to Chapter Four, it also contain the conclusion and recommendation of the study.
5.2   Conclusion 
This project has exposed a lot of information on broadcast media in promoting agricultural development in Nigeria through NTA Ilorin with reference to resident of Ilorin local government area in Kwara state and in Nigeria in general. The research also observed that they are factor impeding the optimal development of agricultural among residents of Ilorin through local broadcast programs.
Findings confirm that broadcast media do influence farmers behaviors. The evidence is clear within the most extensively researched domain that broadcast media exposure within youths increases the likelihood of agricultural production. 
Both qualitative and survey findings highlighted the role of broadcast media on farmers behavior, a large proportion of both young men and women believed that the media had influenced positively changes in their behavior related to farming system in Nigeria.
Furthermore, findings revealed that Ilorin residents are influenced and encourage by broadcast media programmes on agricultural development sensitization. Thus, it is crystal clear that broadcast media programmes in promoting agricultural development have great influence on people especially farmers.
5.3 Recommendations 
1. The government should put up more and effective developmental programmes on broadcast media ranging from educational programmes to enlightenment programmes and instructional programmes to foster development in agricultural system areas and its dwellers.
2. Although there are development programs aired on different broadcast media there are no effective means of mobilizing people to actually move towards development. Therefore government should mobilize the rural dwellers to practices or works towards they have learnt through the broadcast programs.
3. The researcher suggests that further studies should be carried out on broadcast media in promoting agricultural programmes and rural development to enable eradicate the possible challenges emerging from rural development.
5.4       Suggestions for Further Studies 
The researcher suggests that further studies should be carried out on effect of broadcast media in promoting agricultural  in Nigeria to enable eradicate the possible challenges emerging from agricultural development.
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KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION COMMUNICATION TECHNOLOGY (IICT),

QUESTIONNAIRE
Department of Mass Communication,  
Institution of Information and Communication Technology,
 Kwara Sate Polytechnic, Ilorin.
						 2025.
Dear Respondent,
LETTER OF INTRODUCTION
I am final year student of the above mentioned institution conducting a research on topic titled “Effective of Broadcast Media in Promoting Agriculture in Nigeria” with reference to residents of Ilorin, Kwara State. Kindly assist by providing honest opinions on the various issues raised in this questionnaire. Your confidentiality is highly assured as the information given will be used for purely academic purpose. 
Thank you for the anticipated co-operation.


Yours faithfully,


SECTION A
Instruction: Please tick (   ) as appropriate
PERSONAL DATA
1. Age: 18-24(  ) 25-30 (  ) 31-45 (  ) 46- above ( )
2.  Gender: Male (    ) Female (     )
3.  Marital status: Single (    ) Married (    ) Divorced (    ) 
SECTION B.
Instruction: Please tick (√) where applicable in the desire option.
Where: SA = Strong Agree, A = Agree, N = Neutral, SD = Strong Disagree, D = Disagree

EFFECTIVE OF BROADCAST MEDIA IN PROMOTING AGRICULTURE IN NIGERIA

Research objectives 1: To asses the role of NTA Ilorin broadcast media in promoting agricultural development in Nigeria.
	Statement
	SA
	A
	N
	SD
	D

	NTA Broadcast media programmes promote awareness on agriculture development among people in Ilorin
	
	
	
	
	

	Broadcast media programmes  educate and influence residents of Ilorin on agricultural development
	
	
	
	
	

	
Broadcast media agricultural programmes expose and encourage farmers in Ilorin to mass production of food crops and animals production 
	
	
	
	
	

	Broadcast media serve as effective tool in  promoting agricultural development in Nigeria
	
	
	
	
	



Research objectives 2: To explore the role of NTA Ilorin agriculture programmes play in promotion of agricultural
	Statement
	SA
	A
	N
	SD
	D

	Adequate Reportage through NTA broadcast media on Fulani herdsmen’s  encourage farmer to embrace farming
	
	
	
	
	

	NTA media serve as Medium  to sensitized farmers on crop and animal development among farms in Ilorin
	
	
	
	
	

	NTA broadcast media programmes  educate and influence residents of Ilorin on agricultural development
	
	
	
	
	

	Through NTA broadcast media agricultural programmes farmers has expose to mass production of food crops and animals production
	
	
	
	
	



Research objectives 3: To know the extent to which residents of Ilorin, Kwara State expose to NTA Ilorin programmes on agricultural development.
	Statement
	SA
	A
	N
	SD
	D

	NTA media often promote agriculture development programmes among residents of Ilorin
	
	
	
	
	

	Listeners benefits lot from sensational programmes   anchor by NTA on agricultural development
	
	
	
	
	

	Reportage of crisis on NTA broadcast media on Fulani herdsmen’s  encourage farmer to embrace farming
	
	
	
	
	

	NTA broadcast programmes serve as effective tool in  promoting agricultural development among farmers in Ilorin metropolis
	
	
	
	
	



Research objectives 4: To ascertain the challenges sabotage the effort of broadcast media on promoting agricultural development in Nigeria.
	Statement
	SA
	A
	N
	SD
	D

	Lack of government intervention sabotage the effort of mass media on promoting agricultural development in Nigeria
	
	
	
	
	

	Insufficient provision of chemicals to control pest and disease sabotage the effort of media and farmers on farming production
	
	
	
	
	

	Lack of justice on report of crisis on NTA broadcast media towards Fulani herdsmen’s reduce effectiveness of media on agricultural development programmes
	
	
	
	
	

	Inadequate research on agriculture hinder the development of agricultural system in Nigeria 
	
	
	
	
	



