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CHAPTER ONE
Introduction
1.1	Background to the Study
Multimedia journalism integrates multiple forms of media—text, images, audio, video, and interactive content—to create a dynamic storytelling experience. As digital technology evolves, journalists increasingly utilize multimedia tools to produce and distribute news, reaching broader audiences and offering immersive experiences. This project explores how multimedia journalism is implemented among journalists in Kwara State, focusing on the Kwara State Chapter of the Nigeria Union of Journalists (NUJ). The study will examine the effects, challenges, and the potential of multimedia journalism in enhancing journalistic practices in this region.
Journalism has witnessed a significant shift from traditional print and broadcast formats to digital, interactive, and multimedia approaches. Multimedia journalism leverages digital platforms to create richer, more engaging news content, which has become essential for capturing the attention of audiences with varying media preferences. In Nigeria, where internet penetration is rising and the population is increasingly digitally literate, multimedia journalism is critical for both journalists and news organizations. This study investigates the adoption, challenges, and outcomes of multimedia journalism practices among journalists in Kwara State, examining how these practices influence news production, audience engagement, and overall media consumption(McQuail, 2010).-
Multimedia journalism refers to the integration of various media platforms—such as text, audio, video, and images—into a single journalistic piece. This form of journalism has become a significant part of the media landscape due to the rapid advancement in technology, especially the rise of digital platforms and mobile communication. With the proliferation of the internet and social media, journalists now have access to an array of tools that allow them to create more engaging, dynamic, and interactive content for their audience.
In Kwara State, like many other parts of Nigeria, the traditional forms of journalism are increasingly being supplemented with digital media tools, such as podcasts, video streaming, and social media. The inclusion of multimedia elements not only changes how news is produced but also how it is consumed. As a result, journalists in Kwara State must adapt to these changes in order to remain relevant and effective in delivering news. This study explores the effects of multimedia journalism on the work of journalists in Kwara State, examining how its implementation has affected the quality, reach, and impact of journalistic practices.
The increasing use of multimedia tools presents a paradigm shift, necessitating the need for journalists to be more versatile in their skills and to manage the pressures of constantly evolving media trends. Additionally, the effects of this transition on journalistic ethics, audience engagement, and professional standards in Kwara State are critical areas that deserve exploration. This background sets the stage for understanding the transformations taking place in the journalistic field and why it is crucial to study its effects on media professionals (Livingstone, S. 2006).
1.2	Statement of the Problem
Despite the growing interest in multimedia journalism globally, the level of adoption, implementation, and impact among Nigerian journalists, specifically those in Kwara State, remains under-researched. Journalists may face obstacles such as limited access to technology, lack of training, and resistance to change, impacting their ability to effectively implement multimedia journalism. This study addresses these issues by identifying the extent to which journalists in Kwara State are equipped and prepared for multimedia reporting, the effects on their journalistic output, and the challenges faced in adopting multimedia practices.
There is a need to investigate how well journalists in Kwara State are adjusting to the demands of multimedia journalism, particularly in terms of skills development, ethical concerns, and technological limitations. Furthermore, how the general public perceives the use of multimedia journalism in the state, as well as its potential effects on media trust, requires close examination.
1.3	Aim and Objectives
The aim of this is to examine the implementation and the effect of multimedia journalism among journalist in Kwara State.
Objectives
i. To identify the multimedia tools and platforms used by Kwara State journalists.
ii. To analyze the challenges faced by journalists in Kwara State in adopting multimedia practices.
iii. To evaluate journalists’ perceptions of multimedia journalism's effectiveness and limitations.
1.4	Research Questions
i. What multimedia tools and platforms are most commonly used by journalists in Kwara State?
ii. What challenges do journalists in Kwara State face in adopting multimedia journalism?
iii. What are the perceptions of journalists in Kwara State regarding the benefits and drawbacks of multimedia journalism?
1.5	Significance of the Study
This study offers insights into the current state of multimedia journalism in Kwara State, contributing valuable information to the field of media studies in Nigeria. Findings from this research will help media organizations and journalism educators understand the needs and challenges faced by journalists regarding multimedia adoption. The study’s results may also serve as a reference for policymakers aiming to support digital journalism initiatives in Kwara State and nationwide, providing data-driven recommendations to enhance multimedia journalism training, infrastructure, and policy support.
For journalists, this study will highlight the need for training and skill development to adapt to the changing media landscape. For media organizations, it will provide guidance on how to optimize the use of multimedia tools for effective news delivery. Additionally, the study's findings could inform government policies aimed at supporting the media sector in adapting to digital technologies, which are crucial for improving transparency and democracy through informed citizenry.
1.6	Scope of the Study
The study is geographically limited to Kwara State, with a focus on journalists affiliated with the Kwara State Chapter of the Nigeria Union of Journalists (NUJ). This limitation allows for a concentrated analysis of multimedia journalism adoption within a specific and accessible group of professionals. The study will focus on the current use of multimedia tools, the challenges faced, and the impact on reporting quality and audience engagement.
1.7	 Definition of Terms
i. Multimedia Journalism: A form of journalism that uses a combination of text, images, video, and audio to report news. It allows journalists to produce content that can be distributed across different media platforms, including websites, social media, and television (Pavlik, 2011).
ii. Journalist: A professional engaged in the process of gathering, writing, editing, and publishing news stories. Journalists are responsible for reporting current events, conducting interviews, and investigating issues (Deuze, 2015).
iii. Digital Media: Media content that is produced, distributed, and accessed through electronic devices such as computers, smartphones, and tablets. It includes platforms like social media, blogs, and online news websites (Lievrouw& Livingstone, 2016).
iv. Converged Media: The integration of traditional media (e.g., print, television) with digital media platforms. In this context, converged media allows journalists to work across multiple platforms to reach broader audiences (Jenkins, 2016).


CHAPTER TWO
2.0	LITERATURE REVIEW
This chapter reviewed concepts such as multimedia journalism, media, journalism, journalist in kwara state and other related studies. The chapter also reviewed the theoretical framework in relation to the study.
2.1	Introduction
Journalism as it is known involves the function of surveillance revealing the good and bad in the society; journalism is the adventure through which information is being disseminated to the audience, thereby making everyone that engages in such activities a journalist. Media practitioners can present disjointed, hollow events, occurrences of chances into newsworthy events. (KENT, 2007) .
In the same light, (Weinberg 2008) see journalists as those who gather information analyze and process it, before delivering to the public, he further explained that this field of journalism includes, photo, journalism, documentary, and all these acts put together makes journalism genuine and thrilling. (Kent, 2007) support further, by opining that journalism gives public opinion currency and disseminating authentic information about issues. However journalism is experiencing a radical revolution with the advent of online journalism (new media) that has opportune everyone to be a journalist, because of the availability of internet, (Rodman, 2009) submitted that everyone is a journalist, journalism is not a foreign or strange kind of profession, anyone seeking new development can write and share with others.
The emergence of multimedia journalism has transformed the news industry, introducing a multifaceted approach to news production and dissemination. Multimedia journalism integrates text, video, audio, graphics, and interactive content to enhance storytelling, meet audience needs, and respond to the demands of digital news platforms. This chapter delves into the conceptual framework surrounding multimedia journalism, explores relevant theories, and examines empirical studies on its effects and implementation among journalists, with a particular focus on Kwara State.
2.2	Conceptual framework
Multimedia journalism refers to the integration of multiple forms of media to create a cohesive news experience that is more engaging and accessible than traditional formats. It leverages digital tools to deliver news through various channels like websites, social media platforms, and mobile apps, allowing journalists to present information dynamically. Multimedia journalism requires skills in reporting, videography, audio editing, and digital graphics, forming a multidisciplinary approach that is increasingly necessary in today’s newsrooms (Pavlik, 2013). 
2.2.1	Concept of Multimedia Journalism
Multimedia journalism refers to the practice of using a combination of different types of media—such as text, images, audio, video, graphics, and interactive elements—to tell news stories. This approach allows journalists to present information in various engaging formats, often enhancing the storytelling experience and allowing audiences to engage with the news in diverse ways.
Key aspects of multimedia journalism include:
· Varied Content Formats: Multimedia journalism integrates multiple formats, such as text articles, photo galleries, video reports, infographics, and interactive maps. Each format adds a different dimension, enabling audiences to understand the story from multiple perspectives.
· Interactivity: Interactive elements like clickable charts, polls, and timelines allow users to explore the story at their own pace. Interactivity can lead to a more personalized and in-depth understanding.
· Enhanced Engagement: By using various media, multimedia journalism tends to engage users more deeply, catering to different preferences and helping information stick better through diverse sensory channels.
· Digital-first Approach: Multimedia journalism often thrives on digital platforms, where different media types can be integrated and viewed seamlessly. Social media, websites, and mobile applications are commonly used to reach audiences.
· Audience-Centered Storytelling: This approach tailors stories based on audience needs, such as creating short videos for social media, long-form videos or documentaries, and written analysis or data visualizations. By catering to diverse audience preferences, journalists can reach a broader demographic.
Multimedia journalism is a powerful storytelling approach, as it leverages the strengths of each media type to create a cohesive, compelling narrative. This approach reflects modern media consumption trends, where users increasingly seek dynamic and accessible information.
Multimedia journalism has significantly transformed the role of journalists, affecting how they report, produce, and present stories. This shift toward multimedia storytelling has reshaped journalistic practices, requiring new skill sets and changing newsroom workflows. Here’s an in-depth look at how multimedia journalism impacts journalists and how it is implemented in their work.
2.2.2	Effects of Multimedia Journalism on Journalists
Expanded Skill Sets
Digital and Technical Skills: Journalists are now expected to have proficiency in various digital tools and software to create multimedia content. They may use video editing software like Adobe Premiere Pro, audio editing tools like Audacity, photo editing software like Photoshop, and data visualization tools like Tableau. This shift has transformed the role of journalists, requiring them to be "multi-skilled" professionals who can handle different types of media.
Cross-Disciplinary Competence: In addition to traditional reporting skills, journalists need to understand elements of design, audio-visual production, and even programming (such as for creating interactive graphics). The "one-person multimedia journalist" is becoming more common, especially in smaller newsrooms where resources may be limited, and reporters are expected to handle multiple tasks, from scripting to shooting video to editing.
Improved Storytelling Techniques
Narrative Flexibility: Multimedia journalism allows journalists to tell stories in multiple formats, each contributing to different aspects of the story. For example, text can provide context and background information, videos can showcase real-time events or interviews, and interactive maps can illustrate data geographically. This flexibility enables journalists to build stories that are more engaging and thorough, encouraging them to think creatively about the best way to present information.
Visual-Driven Reporting: Journalists can now focus on visual and interactive elements as primary components of their stories, rather than supplementary ones. This visual-first approach is especially effective for breaking news and human-interest stories, where visuals and emotions can often convey more impact than text alone. Journalists have learned to craft narratives that integrate these visuals more seamlessly, creating a more cohesive storytelling experience.
Increased Audience Engagement and Responsiveness
Immediate Feedback and Analytics: Multimedia content often generates higher audience engagement, especially on social media and digital platforms where views, shares, comments, and reactions are tracked in real time. This allows journalists to gauge audience response immediately, fine-tuning their reporting to meet audience needs and preferences.
Direct Interaction with Audiences: Multimedia journalism encourages greater interaction with audiences through interactive elements, comments, and even user-generated content. This direct engagement enables journalists to better understand audience interests and adapt future stories accordingly. Many journalists also use social media to communicate with their audience, answer questions, and share additional multimedia content.
Increased Workload and Time Pressure
Heavier Workload: With multimedia journalism, journalists often have to perform multiple roles, from researching and writing to capturing video, recording audio, and editing. This can lead to longer hours and increased workload, as journalists manage different aspects of story production themselves. In larger newsrooms, this may mean collaborating with specialists (like videographers and graphic designers), but in smaller settings, journalists often handle everything on their own.
Faster Production Cycles: The digital era has increased the pressure on journalists to produce content quickly, as audiences expect real-time updates. Journalists working with multimedia content face unique challenges because creating videos, editing photos, and designing graphics requires more time than writing alone. This demand for rapid production can lead to increased stress and a constant need to balance quality with speed.
Implementation of Multimedia Journalism Among Journalists in Kwara State
Collaborative Workflow and Team Structures
Cross-Functional Teams: In many newsrooms, journalists work in teams that include photographers, videographers, graphic designers, and data analysts. This collaborative structure allows each member to contribute specialized skills, ensuring that the final product is polished and engaging. This team approach is especially beneficial for in-depth stories or investigative journalism, where each medium can add a layer of depth and clarity.
Integrated Content Management Systems (CMS): Newsrooms use CMS platforms that support multimedia content, enabling journalists to publish different types of media within a single story format. These systems streamline the workflow, making it easy for journalists to add interactive elements, embed videos, or include graphics, without extensive technical knowledge.
Planning and Storyboarding
Storyboarding and Pre-Production Planning: Planning is essential in multimedia journalism. Journalists often storyboard their ideas, deciding which parts of the story will be best told through text, video, graphics, or audio. Storyboarding helps define the flow of the narrative, ensuring that each element complements the others rather than overwhelming the audience. This pre-production phase is particularly important for complex stories, as it allows journalists to outline how each multimedia element will fit into the broader narrative.
Defining Roles and Responsibilities: In the planning stage, specific roles are often assigned to team members, especially for larger projects. For example, a journalist may lead the story and write the script, a videographer may handle interviews and video footage, and a graphic designer may create infographics. Clear role definitions prevent overlap and ensure that every team member knows their responsibilities, leading to more efficient production.


Use of Specialized Tools and Technologies
Digital Tools for Editing and Production: Journalists use a range of tools to produce multimedia stories, from video editing software (like Adobe Premiere) to photo-editing tools (like Photoshop) and data visualization platforms (like Infogram or Datawrapper). These tools are essential for creating high-quality content that meets professional standards. Some newsrooms also invest in specialized software for mobile journalism, making it easier to capture and edit content on smartphones.
Interactive Storytelling Platforms: To create more dynamic and engaging stories, journalists sometimes use platforms specifically designed for multimedia storytelling, such as Shorthand or Atavist. These platforms enable journalists to integrate various types of media (videos, graphics, maps) into an interactive storytelling format, making it easy for audiences to explore and engage with each element.
2.3	Theoretical framework
The theoretical framework for this study were;
i. Technological Determinism Theory 
ii. Diffusion of Innovations Theory 
iii. Uses and Gratification Theory
2.3.1	Technological Determinism Theory
The Technological Determinism Theory is most closely associated with the works of sociologist Thorstein Veblen in the early 20th century, but it was further developed and popularized by Marshall McLuhan in the 1960s. McLuhan, a Canadian media theorist, famously coined phrases like "the medium is the message," suggesting that the nature of a medium itself affects society and culture independently of its content.Technological determinism explores how changes in technology drive social change, influencing how people communicate and access information.
Application to Multimedia Journalism: This theory helps explain how the rise of multimedia (videos, images, interactive graphics) is transforming journalism by offering new ways of storytelling and reaching audiences. Journalists in Kwara State may feel pressure to adopt multimedia tools to remain relevant and competitive, as technology directly impacts their work and the way news is consumed.

[bookmark: _Hlk182333297]2.3.2	Diffusion of Innovations Theory (Everett Rogers)
The Diffusion of Innovations Theory was developed by Everett M. Rogers in 1995. Rogers, a sociologist and communication scholar, introduced this theory in his seminal book "Diffusion of Innovations."
This study was based on diffusion of innovations theory of communication by Rogers (1995) as its theoretical foundation.Rogers and other diffusion researchers have identified five separate innovationadoption categories into which all people in a society will fall.
Diffusion of innovations describes how new ideas, technologies, or practices spread within a society or group. The process includes stages like awareness, interest, evaluation, trial, and adoption.
This theory can be used to analyze how journalists in Kwara State adopt multimedia journalism practices. Factors such as organizational support, training opportunities, and access to resources could influence how quickly multimedia journalism is embraced. Some journalists may act as “early adopters,” while others might be “laggards,” depending on their level of familiarity and comfort with technology.
2.3.3	Uses and Gratifications Theory
Uses and Gratifications Theory, proposed by Blumler and Katz (1974), suggests that media users actively seek out media to satisfy specific needs, such as information, entertainment, or social interaction. With multimedia journalism, audiences are empowered to choose content that matches their preferences for format and depth. Journalists are thereby compelled to adapt their practices, using multimedia elements to meet audience demands for more engaging and immersive news experiences (Sundar &Limperos, 2013).
This theory focuses on why and how people actively seek out specific media to satisfy specific needs, examining media use from an audience-centered perspective. Journalists can use this theory to understand what audiences want from multimedia journalism—interactive content, visual storytelling, quick updates, etc. In Kwara State, multimedia journalism could be fulfilling needs for immediacy, entertainment, and more comprehensive storytelling, thus encouraging journalists to incorporate these elements into their reporting.


2.4	Empirical Review
Several studies have examined the impacts and implementation of multimedia journalism within various media environments. According to Pavlik (2013), the rise of multimedia journalism has resulted in increased flexibility for news delivery, with journalists now expected to adapt stories for multiple platforms, combining traditional reporting with interactive elements. This integration challenges journalists to diversify their skill sets, merging the roles of writer, photographer, videographer, and editor into a single role, often under time constraints to meet digital deadlines.Studies focused on the Nigerian context reveal the gradual adoption of multimedia journalism across media organizations. Ekwueme and Okoro (2018) noted that Nigerian journalists, particularly in urban areas, are increasingly embracing multimedia elements in their work to reach a younger, tech-savvy audience. However, they also highlighted challenges such as inadequate training, limited technological resources, and a lack of institutional support as barriers to full multimedia integration.
A study by Omenugha, Uzuegbunam, and Ndolo (2017) in southeastern Nigeria found that journalists who adopted multimedia practices experienced greater audience engagement but also faced challenges in terms of workload and access to digital infrastructure. They observed that although multimedia journalism enabled deeper engagement with audiences, particularly on social media, the journalists often encountered challenges balancing multimedia demands with traditional reporting responsibilities. This dual responsibility may impact job satisfaction and work-life balance, highlighting a need for targeted training and supportive resources.
In Kwara State, the implementation of multimedia journalism remains somewhat nascent due to resource constraints. A study by Adekunle and Salami (2019) revealed that while local journalists recognize the potential of multimedia journalism, the adoption rate has been slow compared to major Nigerian media hubs like Lagos and Abuja. The study emphasized that media organizations in Kwara State face budgetary limitations that restrict access to the necessary equipment and software, limiting the extent to which journalists can fully integrate multimedia elements in their reporting. Nevertheless, journalists who are able to utilize multimedia tools report improved audience reach and interaction, with many noting that multimedia content receives higher engagement on social media platforms.
Empirical evidence thus suggests that while multimedia journalism holds significant potential for enhancing audience engagement and news dissemination in Kwara State, practical challenges remain. Access to training and technology, institutional support, and the redefinition of journalist roles are crucial factors for the effective implementation of multimedia journalism (Adekunle & Salami, 2019). 
Researchers argue that the digital revolution has led to significant innovation within the media industry, especially with multimedia journalism (Pérez-Seijo& Silva-Rodríguez, 2024). This innovation is seen as essential for media survival and audience engagement, especially in a multi-platform environment. Scholars emphasize an audience-centered approach, where the content format and distribution adapt to diverse user behaviors and consumption patterns. However, challenges like a lack of collaboration, investment in human capital, and effective audience measurement persist​
In 2023, a major report from the Reuters Institute explored how multimedia journalism is being reshaped by technological advances, particularly by AI and social media platforms. The report notes that many legacy media outlets have struggled to retain their audience in the face of platforms like TikTok, which have reshaped the ways younger users engage with news. These findings underscore the growing pressure on traditional journalism to innovate or risk losing relevance

CHAPTER THREE
3.0 	Research Methodology
3.1 	Introduction
The methodology chapter outlines the systematic processes used in collecting, analyzing, and interpreting data to address the research questions. This includes a detailed description of the research design, population, sample size, and sampling technique.This chapter discusses the methodology employed in examining the effects and implementation of multimedia journalism among journalists in Kwara State, Nigeria. The study's aim is to understand how multimedia tools are adopted, their impact on reporting, and the challenges journalists face in integrating multimedia into their work.
3.2 	Research Design
The study employs a descriptive survey research design, which is appropriate for obtaining a comprehensive understanding of the current practices, attitudes, and challenges related to multimedia journalism among journalists in KwaraState. According to Kothari (2014), descriptive research involves collecting information that describes a phenomenon, situation, or population systematically and allows for an in-depth understanding of how multimedia tools affect journalism (Kothari, 2014). This design is chosen because it enables the researcher to gather data from a sample that can represent the larger population of journalists in Kwara State.


3.3 	Population of the Study
The population for this study includes all professional journalists currently practicing in Kwara State across various media outlets, such as radio, television, newspapers, and online platforms. The research population of this study comprises all the staff of Nigerian Union of Journalists, Ilorin. According to the statistic available to the researcher through the personnel office NUJ Kwara State, it was noted that the station has 89 staff workers both senior staff and junior staff. (Neuman, 2020).
3.4 	Sample Size and Sampling Technique
The researcher used 100 as sample size. Since the number of the population is not more than hundred, the research study adopted the 89 staff workers as the sample size. 
The sample size is a smaller set of the larger population (cooper and schinder 2016). Determining sample size is a very important issue for collecting an accurate result written a quantitative survey design.	
Jen (2012)holdsthatasampleisasubsetofthetargetpopulationbeingstudied.Thissampleisnecessaryowing to the large size of geographical location, and economic implication. However, the sample must be a true representative of the population hence the researcher must consider their similar characteristic and experience (Jen, 2014).
	Sample is a portion of universe or population which reasonably reflects the opinion, attitude or behaviour of the entire group. Ozo, et al (2019). It is also an individual portion by which the quality of more of the same sort is to be deduced or judged. Webster's dictionary (2012).
Sampling technique refers to the procedures for drawing representative samples from populations (Ojo, 2013). Therefore, the researchers used purposive sampling technique in selecting 75 respondents (Journalists). The respondents were purposively selected from the different correspondent’s chapel and Newspaper bureau that are covering Kwara State. The essence of using purposive sampling was because the researchers had certain characteristics in mind and such characteristics had to do with on-the-job experience.
A simple random sample is define as a subset of individual (a sample) chosen from a larger set of a population (cooper and schinder 2006). This technique will ensure that the selection of respondents was equal and unbiased. The most common form of systematic sampling is an equal probability method, in which a very element in the frame is selected and the sampling interval is calculated using this procedure each element in the population has a known and equal probability of selection.
The simple random sampling will be used to select 100 respondents to be sampled. This sampling techniques will helped collecting data on the research question relevant of the study. The selection of the sample will be sufficient and representative enough of the entire population limiting the influence of outlines or extreme observation. The sample size will be sufficiently large enough to produce result among that are significantly different and it will broadens the range or possible data and form a better picture for analysis.
3.5	Research Instrument 
The primary data collection instrument for this study is a structured questionnaire, designed to gather quantitative data from journalists in Kwara State. This questionnaire will consist of closed-ended questions to ensure clarity and ease of response while allowing for statistical analysis (Oppenheim, 2012). 
The questionnaire will include sections addressing demographic information, the use of multimedia in journalism, perceived impacts, and challenges faced by journalists. Questionnaires are a suitable instrument for this study because they provide a reliable means of collecting data from a large number of respondents within a short period (Dillman, Smyth, & Christian, 2014).
For this survey research, the instrument used was questionnaire. In designing the questionnaire, conscientious efforts were made to structure the series of questions in dichotomized multiplechoice questions which give the respondents the chance to choose from a range of possible answers or alternatives. This questionnaire was basically divided into two parts. The first part was the classification section that requires the biographic information of the respondents. These questions are on age, sex, level of education, marital status, income level etc.
        The second part of the questionnaire possesses the questions relating to the subject matter of the study. They are easy to answer because they have two or more options ‘’yes’’ or No’’ as the case may be and all these questions were non-committal and neutral in nature as well as structured in a close ended manner that will allow for easy coding and response identification.
3.6	Validation/Reliability of Research Instrument
The questionnaire for this study was validated by the project supervisor who went through it and made some corrections before it was administered.
The respondents used for the pretest were the staff of Nigerian Union of Journalist, the pretest was carried out twice with the same number of the said staff at the different time and locations and the same result was obtained, thus justified the reliability of the instrument. 
To ensure the validity and reliability of the questionnaire, a pilot study will be conducted with a small sample of journalists outside the study's main population. Validity refers to the degree to which an instrument accurately measures what it is intended to measure, while reliability pertains to the instrument's consistency across different instances (Creswell, 2014). 
The pilot study will help refine the questionnaire items for clarity, relevance, and completeness, ensuring that it accurately captures the constructs under study (Gay, Mills, &Airasian, 2011). Adjustments will be made based on feedback from the pilot test to enhance both content and construct validity.
The fact that the pretest was carried out multiple times and produced the same results reinforces the instrument's test-retest reliability, which is a common method for assessing consistency. This is important for confirming that the instrument will produce similar results if administered again in the future, which aligns with the concept of reliability (Creswell, 2014).
3.7 	Method of Data Collection
Data collection will be conducted through self-administered questionnaires, either in person or via electronic distribution (such as email or online survey platforms) where necessary. This mixed approach allows flexibility and ensures that all potential respondents can participate, even if they are not available in person (Fowler, 2014). 
Respondents will be given a period of two weeks to complete and submit the questionnaires. Follow-up reminders will be sent to maximize response rates (Dillman, Smyth, & Christian, 2014).


3.8 	Method of Data Analysis
Data analysis will involve descriptive statistics, employing frequency counts and simple percentages. Descriptive statistics, such as frequencies, percentages, and mean scores, will be used to summarize the demographic information and the general responses to the questions on multimedia usage and challenges faced by journalists. Inferential statistics, such as Chi-square tests or t-tests, will be employed to test the relationships and differences in multimedia adoption and its impacts across different demographic groups (Pallant, 2020). 


CHAPTER FOUR
4.0	DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.1 	INTRODUCTION
This chapter entails with the presentation, analysis and interpretation of the data collected by the researcher in the course of carrying out the research. The presence of data makes no meaning to anybody unless adequate analysis of such data is carried out.
4.2	DATA ANALYSIS AND INTERPRETATION
SECITON A
TABLE 4.1: GENDER
	Frequency 
	NO OF RESPONDENT
	PERCENTAGE (%)

	Male
	58
	58

	Female 
	42
	42

	Total
	100
	100


Source: field survey 2025
	The analysis shows that 58 respondents are male while 42 respondents are female representing 58% and 42% respectively. The table above indicates majority of them are male.
TABLE 4.2: MARITAL STATUS.
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Single
	48
	48

	Married
	38
	38

	Divorces
	14
	18

	Total
	100
	100


Source: Field survey 2025. 
	The above table shows that 48 respondents are single, 38 respondents are married, while 14 respondents are divorced representing 48%, 38% and 14% respectively. The table above indicates that majority of them are single.
TABLE 4.3: AGE
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	18 – 25year
	19
	19

	26 – 35year
	34
	34

	36 – 45year
	26
	26

	46 and above
	21
	21

	Total
	100
	100


Source: Field survey 2025.
	The table show that 19 respondents are in the age bracket of 18 – 25 years, 34 respondents are between 26 – 35years, 26 respondents are within the age of 36 -45 years, 21 respondents are in the age of 46year and above respectively.
TABLE 4.4:  EDUCATIONAL QUALIFICATION
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Olevel holder
	38
	38

	ND/NCE holder
	41
	41

	HND/B.sc holder
	21
	21

	TOTAL
	100
	100


Source: Field survey 2025
	The table above shows that 38 respondents are o’level holder, 41 respondents are ND/NCE holder, 21 respondents are HND/BS.c holder, representing 38%, 41% and 21% respectively. The table above shows that majority they are hold ND/NCE.
TABLE 4.5:  OCCUPATION
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Employed
	90
	90

	Student 
	1
	1

	Unemployed
	9
	9

	Other
	0
	0

	Total
	100
	100


Source: Field survey, 2025.
This table shows that Employed constitute 90 respondent representing 90%, student has 1 respondents representing 1%, Unemployed has 9 respondents representing 9%, while none of the respondents chose Other.
TABLE 4.6: How long have you been practicing Journalism
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Less than 1year
	25
	25

	1-5 years
	48
	48

	6-10 years
	13
	13

	More than 10 years
	14
	14

	Total
	100
	100


Source: Field survey 2025.
	The table show that 25 respondents have been practicing Journalism less than 1 year, 48 respondents are in the 1-5 years, 13 respondents are between 6-10 years, 14 respondents are more than 100 years experienced in journalism respectively.
Section B: Social Media Usage
TABLE 4.7: How familiar are you with multimedia journalism?
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Very familiar
	47
	47

	Familiar
	37
	17

	Not familiar
	16
	16

	Total
	100
	100


Source: Field survey 2025.
From the table above, the analysis shows that 47% of the respondents choose very familiar on how familiar are they with multimedia journalism, 37% of the respondent choose Familiar, while the remaining 16% of the respondents were Not Familiar.
TABLE 4.8: Do you use Multimedia tools in your reporting?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	89
	89

	No
	11
	11

	Total 
	100
	100


Source: Field survey, 2025.
	The table above show 89% of respondents support yes, while remaining 11% of respondents saidNo.


TABLE 4.9: Did you believe that multimedia journalism has enhanced the credibility of news reporting in your community?
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Yes
	81
	81

	No
	19
	19

	Total
	100
	100


Source: Field Survey, 2025
	The table above shows that 81 respondents representing 81% said Yes, that they believe that multimedia journalism has enhanced the credibility of news reporting in their community, while the remaining 19% of the respondents said No respectively.
TABLE 4.10: Have you received any formal training in multimedia journalism?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	77
	77

	No
	23
	23

	Total 
	100
	100


Source: Field Survey, 2025
	The table above show 77% of respondents support yes, while remaining 23% of respondents support no. shows that majority of them chose yes.


TABLE 4.11: If yes, how adequate was the training you received in multimedia journalism?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Adequate
	59
	59

	Vey adequate 
	28
	28

	Not adequate 
	13
	13

	Total 
	100
	100


Source: Field Survey, 2025
	The table above show 59% of respondents support yes, 28% of respondents support no, while remaining 13 support not sure.
TABLE 4.12: Do you feel that there is sufficient training and support available to journalists in Kwara State regarding multimedia journalism?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	58
	58

	No
	22
	22

	Not sure
	20
	20

	Total 
	100
	100


Source: Field Survey, 2025
	The above table shows that 58 respondents are yes,  22 respondents are no, 20 respondents are not sure representing 58%, 22% and 20% respectively.


TABLE 4.13: What type of training would you like to see provided for journalists in Kwara State regarding multimedia journalism?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Video production and editing 
	61
	61

	Social mediamanagement
	16
	16

	Audio production
	23
	23

	Others
	0
	0

	Total 
	100
	100


Source: Field Survey, 2025
The table above shows that 61% of respondents agreed yes , 16% of respondents agreed no and 23% of respondents not sure. 
TABLE 4.14: Do you face any ethical dilemmas while using multimedia tools?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	79
	69

	No
	21
	21

	Total 
	100
	100


Source: Field Survey, 2025
	The table above shows that 69% of respondents agreed yes , 14% of respondents agreed no and 17% of respondents not sure. This shows that majority of respondents agreed to yes.
TABLE 4.15: Do you believe multimedia journalism has the potential to transform the future of journalism in Kwara State?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	58
	58

	No
	22
	22

	Not sure
	20
	20

	Total 
	100
	100


Source: Field Survey, 2025
	The above table shows that 58 respondents are yes,  22 respondents are no, 20 respondents are not sure representing 58%, 22% and 20% respectively.
TABLE 4.16: Do you feel overwhelmed by the demand for multimedia content in addition to traditional reporting?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	79
	69

	No
	21
	21

	Total 
	100
	100


Source: Field Survey, 2025
	The table above shows that 69% of respondents agreed yes , 14% of respondents agreed no and 17% of respondents not sure. This shows that majority of respondents agreed to yes.


4.3	Discussion of Findings
Multimedia journalism, which integrates various media formats such as text, audio, video, images, and interactive graphics, has significantly transformed modern journalism practices. In Kwara State, this evolution has brought both opportunities and challenges for journalists. Below is a discussion of the findings on the effects and implementation of multimedia journalism in the region:
Enhanced Audience Engagement Multimedia journalism has led to a significant improvement in audience engagement in Kwara State. By combining multiple formats, journalists can appeal to diverse preferences, making stories more captivating and accessible.	
Multimedia journalism is reshaping the landscape of journalism in Kwara State. While it offers immense opportunities for audience engagement and storytelling, challenges such as skill gaps, ethical concerns, and resource constraints remain significant. Addressing these challenges requires a collective effort from journalists, media organizations, and policymakers to ensure that multimedia journalism fulfills its potential to inform, educate, and inspire the public effectively.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY OF FINDINGS
This study explored the effects and implementation of multimedia journalism among journalists in Kwara State. The emergence of multimedia journalism, which integrates text, audio, video, images, and interactive elements, has revolutionized how news is produced and consumed. This chapter summarizes the findings, concludes the research, and provides actionable recommendations.
Effects of Multimedia Journalism: Enhanced audience engagement through the use of diverse media formats.Increased workload for journalists due to the need for proficiency in multiple skills such as video editing, audio production, and digital storytelling.Democratization of news production, enabling smaller media organizations and individuals to participate, though raising concerns about content quality and credibility.Ethical challenges, including the risk of misinformation and reduced fact-checking, due to the fast-paced nature of digital news production.
Implementation of Multimedia Journalism:Adoption of digital tools and technologies is growing among journalists, though disparities exist between urban and rural practitioners.The need for continuous training and capacity building is evident, as many journalists lack the skills required for effective multimedia content production.Collaboration within media organizations is essential for creating impactful multimedia stories but remains underdeveloped in Kwara State. Financial and infrastructural constraints hinder the full adoption of multimedia journalism, especially in smaller media houses.
The research underscores the transformative impact of multimedia journalism while highlighting the challenges associated with its adoption and implementation.
5.2	CONCLUSION
Multimedia journalism has significantly influenced the practice of journalism in Kwara State by enhancing storytelling capabilities and audience engagement. However, its implementation is not without challenges. While many journalists and media organizations have embraced digital tools and platforms, disparities in access to resources and training limit the full potential of multimedia journalism.
Ethical concerns, such as the spread of misinformation, highlight the need for adherence to journalistic standards in this digital era. Additionally, the increased workload and skill demands underscore the importance of capacity building for journalists.
The study concludes that while multimedia journalism presents immense opportunities for the journalism profession in Kwara State, its effectiveness depends on the availability of resources, continuous training, and adherence to ethical standards.
5.3	RECOMMENDATIONS
To address the challenges identified and maximize the benefits of multimedia journalism, the following recommendations are made:
i. Media organizations should provide regular training programs for journalists to enhance their multimedia skills, including video editing, photography, and digital storytelling.
ii. The government and private sector should collaborate to provide affordable access to high-speed internet and digital tools, particularly in rural areas.
iii. Journalists should prioritize fact-checking and accuracy to maintain credibility and public trust.
iv. Media organizations should foster teamwork among journalists with different expertise to produce more comprehensive multimedia stories
v. Creating a network of multimedia journalists within Kwara State could encourage knowledge sharing and innovation.
vi. Funding opportunities and grants should be made available to smaller media houses to support their transition to multimedia journalism.
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APPENDIX
Department of Mass Communication 
Institution of Information 
and Communication Technology
Kwara State Polytechnic, 
Ilorin 
Dear Sir/Ma,
RESEARCH QUESTIONNAIRE
QUESTIONNAIRE ON MULTIMEDIA JOURNALISM: ITS EFFECTS AND IMPLEMENTATION AMONG JOURNALISTS IN KWARA STATE
Dear Participant,
This questionnaire is designed to gather information about MULTIMEDIA JOURNALISM: ITS EFFECTS AND IMPLEMENTATION AMONG JOURNALISTS IN KWARA STATE.
Your responses will be valuable in understanding the effects and implementation among journalists in Kwara State. 
Your participation is voluntary, and all responses will be kept confidential. 
Thanks.


APPENDIX II
Please answer the following questions to the best of your knowledge and ability.
SECTION A: DEMOGRAPHIC INFORMATION
1. Gender:    Male          (      )   Female (     )
2. Marital status:   Single   (      ) Married (     )   Divorce (    )
3. Age: (a) 18-25 ( ) (b) 26-35 ( ) (c) 36-45 ( )(d) 46 and above ( )
4. Educational qualification: Olevel Holder ( ) ND/NCE Holder ( ), HND/B.sc Holder ( )
5. Occupation: (a) Employed ( ) (b) Student ( ) (c) Unemployed ( ) (d) Other ( )
6. How long have you been practicing Journalism? Less than 1 year (  ) 1-5 years (  ) 6-10 years (  ) More than 10 years (  )
SECTION B: SOCIAL MEDIA USAGE
7. How familiar are you with multimedia journalism? Very familiar(  )Familiar (  ) Not Familiar ( )
8. Did you use Multimedia tools in your reporting? Yes (  ) No (  )
9. Do you believe that multimedia journalism has enhanced the credibility of news reporting in your community?  Yes (  ) No (  )
10. Have you received any formal training in multimedia journalism? Yes ( ) No ( )
11. If yes, how adequate was the training you received in multimedia journalism? Adequate ( ) Vey adequate ( ) Not adequate ( )
12.   Do you feel that there is sufficient training and support available to journalists in Kwara State regarding multimedia journalism? Yes (  )  No (  ) Not Sure (  )
13. What type of training would you like to see provided for journalists in Kwara State regarding multimedia journalism? Video production and editing ( ) Social media management (  ) Audio production (  ) Others (  )
14. Do you face any ethical dilemmas while using multimedia tools? Yes ( ) No (  )
15. Do you believe multimedia journalism has the potential to transform the future of journalism in Kwara State? Yes (  ) No (  ) Not Sure (  )
16. Do you feel overwhelmed by the demand for multimedia content in addition to traditional reporting? Yes (  )  No (  )
