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CHAPTER ONE
1.1 Background to the Study
The advent of social media has transformed global communication, providing platforms that influence social behavior, education, and moral values. Twitter, as a microblogging site, allows users to share concise messages, or tweets, that reach a vast audience instantaneously. In Nigeria, where a significant portion of the youth is active on social media, platforms like Twitter have become essential tools for spreading moral teachings. This study focuses on how such teachings influence the ethical and behavioral patterns of students at Kwara State Polytechnic, a critical demographic that represents the future of the nation. The rapid uptake of social media by young people underscores the need to evaluate its role in shaping societal values (Adeyemi & Adekunle, 2021).
Moral teachings refer to ethical principles that guide individuals in distinguishing right from wrong. These teachings often promote values such as integrity, respect, empathy, and social responsibility. On Twitter, they are disseminated by educators, religious leaders, influencers, and everyday users who leverage the platform's accessibility to spark conversations on morality. For instance, Okoro and Agba (2022) highlight that motivational content and moral advice on Twitter are particularly effective because they are often presented in relatable, real-world contexts. Such messages, usually tagged with popular hashtags, can reach millions of users within hours, amplifying their impact on impressionable audiences, including students.
For students at Kwara State Polytechnic, who represent a dynamic and digitally engaged population, Twitter offers a platform for learning beyond the classroom. As Ojo and Aliyu (2020) noted, social media exposure often aligns with the cognitive and moral development stages of young adults, making platforms like Twitter pivotal in shaping their attitudes and behaviors. These students encounter content ranging from inspirational quotes to religious messages, which serve as tools for personal reflection and moral growth. However, the unregulated nature of the platform also presents challenges, such as exposure to conflicting ideologies and misinformation, which can dilute the positive effects of moral teachings.
Recent studies emphasize the role of social media in moral education. According to Bello and Adekunle (2022), Twitter's interactive nature encourages active participation in moral discussions, with users debating issues that challenge their ethical perspectives. Similarly, Ibeh et al. (2021) observed that hashtags such as #MondayMotivation and #BeKind often spark national conversations on morality, drawing attention to ethical values that resonate with Nigerian culture. However, while these discussions can be influential, they also expose students to differing viewpoints that may create confusion, highlighting the complexity of moral education in the digital age. Nigeria's socio-cultural landscape is deeply rooted in religious and traditional values, and these are increasingly being adapted for social media dissemination. Religious leaders and organizations use Twitter to share sermons, quotes, and advice aimed at guiding the youth. For instance, Adebanjo (2021) found that Nigerian religious influencers often tailor their messages to address contemporary issues like honesty, respect, and responsibility, using storytelling and scriptural references to appeal to their followers. This trend aligns with findings by Ogundele and Akintoye (2023), who argue that digital platforms have become indispensable tools for promoting cultural and moral values among Nigerian youth. Despite these opportunities, challenges persist. The lack of regulation on Twitter means students are equally exposed to negative content, including cyberbullying, hate speech, and moral relativism. As observed by Chukwuma and Ejiofor (2019), this unfiltered content can undermine the positive effects of moral teachings, leading to confusion and desensitization among young users. Moreover, the platform's algorithm often prioritizes trending topics over substantive discussions, potentially overshadowing meaningful moral teachings with sensationalist content.
The choice of Kwara State Polytechnic as the focus of this study is significant because the institution represents a microcosm of Nigerian youth who are navigating the complexities of digital engagement. As Nwachukwu and Eze (2022) noted, the integration of social media into the daily lives of students has created both opportunities and challenges for educators and policymakers. Understanding how students engage with moral teachings on Twitter can provide insights into the broader implications of social media for ethical and educational development in Nigeria.
In conclusion, moral teachings on Twitter represent a growing intersection of technology, culture, and education. This study seeks to explore how these teachings influence the ethical behavior and values of students at Kwara State Polytechnic, contributing to the broader discourse on the role of social media in moral education. By addressing the opportunities and challenges posed by Twitter, this research aims to provide actionable insights for educators, policymakers, and social media platforms seeking to harness the potential of digital tools for positive societal change.
1.2 Statement of the Problem
The increasing use of Twitter among Nigerian students raises questions about its role in shaping their moral and ethical behavior. While the platform serves as a space for sharing moral teachings and inspirational content, it also presents challenges, such as exposure to conflicting messages, misinformation, and negative peer influence. These issues have created a significant gap in understanding the true impact of moral teachings on Twitter.
For students at Kwara State Polytechnic, Twitter is a key platform for social interaction and information exchange. However, it is unclear whether the moral teachings they encounter positively influence their character development or contribute to confusion and mixed values. Despite the widespread use of Twitter, limited research has been conducted to evaluate its impact on moral education among students.
This study seeks to address this gap by investigating the influence of moral teachings on Twitter on the behavior and values of students at Kwara State Polytechnic. It aims to provide insights into the opportunities and challenges presented by the platform and to recommend strategies for maximizing its potential as a tool for moral education.
1.3 Objectives of the Study
The objectives of this study are:
1. To examine the nature and frequency of moral teachings on Twitter encountered by students of Kwara State Polytechnic.
2. To assess how these teachings influence the behavior and ethical decision-making of the students.
3. To identify the challenges students face when engaging with moral teachings on
Twitter.
4. To evaluate the role of Twitter as a platform for moral education among Nigerian students.
5. To recommend strategies for leveraging Twitter to promote positive values among students.
1.4 Research Questions
The study seeks to answer the following questions:
1. What types of moral teachings do students of Kwara State Polytechnic encounter on Twitter?
2. How do these teachings influence the behavior and decision-making of the students?
3. What challenges do students face in interpreting and applying moral teachings on Twitter?
4. To what extent does Twitter serve as an effective platform for moral education among Nigerian students?
5. What strategies can be implemented to maximize Twitter's potential for promoting positive values
1.5 Significance of the Study
This study is significant because it addresses the intersection of social media, moral education, and youth behavior, which are critical issues in contemporary society. It will provide valuable insights into how Twitter influences the ethical development of students at Kwara State Polytechnic, contributing to the growing body of knowledge on social media's impact on education.
The findings will benefit educators, policymakers, and social media influencers by highlighting the opportunities and challenges of using Twitter as a tool for moral education. It will also provide practical recommendations for enhancing the platform's role in promoting positive values among students.
Finally, this research will serve as a reference for future studies on the influence of social media on moral and ethical behavior, particularly in developing countries like Nigeria. By focusing on Kwara State Polytechnic, the study will offer context-specific insights that can inform strategies for addressing moral education challenges in similar settings.
1.6 Scope of the Study
The study focuses on the influence of moral teachings on Twitter among students of Kwara State Polytechnic. It examines the types of moral teachings encountered, the impact on students' behavior and values, and the challenges faced in interpreting such content. The research is geographically limited to Kwara State Polytechnic and its students, providing a specific context for analyzing the role of Twitter in moral education.
The study does not cover other social media platforms like Facebook or Instagram, nor does it focus on other institutions outside Kwara State Polytechnic. It is also limited to moral teachings and does not delve into other types of content shared on Twitter.
1.7 Definition of Terms
1. Moral Teachings: Principles and values shared to guide individuals in distinguishing right from wrong.
2. Social Media: Digital platforms used for communication, content sharing, and networking. In this study, it refers specifically to Twitter.
3. Twitter: A microblogging platform where users share messages, known as tweets, with a global audience.
4. Students: Individuals enrolled at Kwara State Polytechnic, who are the primary focus of this study.
5. Kwara State Polytechnic: A tertiary institution in Ilorin, Nigeria, known for its diverse student population and academic programs.







CHAPTER TWO
LITERATURE REVIEW
2.1 Conceptual Review
The increasing influence of social media in shaping societal norms and values cannot be overstated. Platforms like Twitter have become powerful tools for disseminating information, influencing behaviors, and fostering moral teachings. This section provides a detailed exploration of the key concepts underlying this study: moral teachings, social media, Twitter, and the interplay between digital platforms and moral education.

2.1.1 Moral Teachings 
Moral teachings are principles and guidelines that help individuals distinguish between right and wrong. They often emphasize values such as honesty, integrity, respect, empathy, and social responsibility. Moral teachings are traditionally transmitted through family, religion, education, and community interactions. However, with the advent of digital platforms, these teachings are increasingly shared via social media.

In the Nigerian context, moral teachings often draw from religious and cultural values deeply rooted in Christianity, Islam, and traditional beliefs (Adeyemi & Adekunle, 2021). These values emphasize communal living, respect for elders, and accountability. On Twitter, moral teachings are frequently conveyed through hashtags, motivational threads, and personal narratives that resonate with youth. Studies by Ogundele and Akintoye (2023) highlight how Twitter’s concise format enhances the appeal of moral messages, making them accessible and relatable to a wide audience.
2.1.2 Social Media 
Social media refers to digital platforms that facilitate communication, networking, and content sharing among users. Twitter, Instagram, Facebook, and TikTok are among the most popular platforms globally, with Twitter standing out for its microblogging feature that allows users to post brief messages or “tweets.” Social media has revolutionized communication, enabling real-time interaction and providing a space for public discourse on various issues, including morality.

In Nigeria, social media adoption has grown exponentially, particularly among young people. According to Statista (2022), over 33 million Nigerians actively use social media, with platforms like Twitter serving as key spaces for discussions on societal norms, values, and ethics. This shift has transformed social media from a mere communication tool to a platform for moral education and advocacy. However, the unregulated nature of social media also exposes users to negative influences, such as cyberbullying, hate speech, and misinformation (Chukwuma & Ejiofor, 2019).

2.1.3 Twitter as a Platform for Moral Teachings
Twitter, launched in 2006, is a microblogging platform where users share messages limited to 280 characters. The platform’s interactive features, such as retweets, likes, hashtags, and replies, foster widespread engagement. For instance, hashtags like #BeKind, #MondayMotivation, and #StayHumble often serves as anchors for moral discussions. Influencers, educators, and religious leaders use Twitter to share content that promotes ethical behavior, creating a digital space for moral discourse.
In the context of Nigerian students, Twitter’s impact is profound. Students use the platform for networking, learning, and entertainment, often encountering moral teachings interwoven with these activities. Okoro and Agba (2022) noted that motivational content on Twitter resonates particularly with students because it addresses their everyday challenges and aspirations. However, the platform’s algorithm-driven structure can amplify sensationalist content, overshadowing meaningful moral messages.

2.1.4 Influence of Digital Platforms on Moral Education 
Digital platforms have redefined the landscape of moral education. Traditionally, moral values were imparted through structured interactions in families, schools, and religious institutions. Today, social media platforms like Twitter provide an alternative space for moral education, characterized by immediacy, accessibility, and interactivity (Ibeh et al., 2021).
Research by Bello and Adekunle (2022) emphasizes that Twitter’s interactive nature enables users to actively engage with moral teachings, fostering critical thinking and self-reflection. For example, discussions sparked by moral-themed hashtags often encourage participants to evaluate their own behaviors and align them with shared values. However, the lack of moderation on social media poses challenges, including the spread of conflicting ideologies and misinformation, which can confuse impressionable users (Chukwuma & Ejiofor, 2019).

2.1.5 Challenges of Moral Teachings on Social Media 
While Twitter offers unique opportunities for moral education, it also presents significant challenges. The platform’s unregulated environment exposes users to harmful content, such as hate speech, cyberbullying, and explicit material. This unfiltered access can dilute the positive impact of moral teachings and desensitize students to ethical considerations.
Moreover, the transient nature of content on Twitter means that moral messages often compete with trending topics that may lack substance or ethical value. The platform’s algorithm prioritizes engagement metrics, which can inadvertently amplify controversial or sensationalist content over meaningful discussions. As Adebanjo (2021) observes, this dynamic creates a paradox where moral teachings are both accessible and vulnerable to being overshadowed by negative influences.

2.1.6 Contextualizing Moral Teachings Among Nigerian Students 
For students at Kwara State Polytechnic, Twitter serves as a digital extension of their social environment. The platform’s accessibility and real-time interaction align with the communication preferences of young Nigerians, making it a relevant tool for moral education. Studies by Nwachukwu and Eze (2022) reveal that Nigerian students actively engage with moral content on Twitter, often using the platform to seek guidance on ethical dilemmas and share their perspectives.
However, the impact of these engagements varies based on factors such as the students’ level of digital literacy, their ability to critically evaluate content, and their exposure to conflicting ideologies. As Ojo and Aliyu (2020) noted, students who lack critical thinking skills are more susceptible to negative influences on social media. This highlights the need for structured interventions that enhance students’ capacity to navigate digital spaces responsibly.


2.2 THEORETICAL FRAMEWORK
The theoretical framework serves as the foundation for understanding the influence of moral teachings on social media, particularly Twitter, among Nigerian students. This study draws on relevant theories to explore how moral teachings are disseminated, received, and interpreted in digital spaces. Key theories guiding this research include the Social Learning Theory, Uses and Gratifications Theory, and the Spiral of Silence Theory. These theories provide a comprehensive understanding of the dynamics of moral communication in the context of social media engagement by students at Kwara State Polytechnic.

2.2.1 Social Learning Theory
Proposed by Albert Bandura in 1977, the Social Learning Theory posits that individuals learn behaviors, attitudes, and values through observation, imitation, and modeling. The theory is particularly relevant to the digital age, where platforms like Twitter expose users to diverse role models, including influencers, educators, and peers (Bandura, 2001).
On Twitter, moral teachings are often shared in the form of tweets, threads, and hashtags. These messages are sometimes accompanied by personal stories, quotes, or visual content, making them relatable and memorable for the audience. According to Bandura, individuals are more likely to adopt behaviors or values modeled by figures they perceive as credible or similar to themselves. For students at Kwara State Polytechnic, this means that influencers, lecturers, or peers who share moral teachings on Twitter can significantly shape their ethical perspectives.
For example, hashtags such as #BeKind or #IntegrityFirst often circulate on Twitter, promoting values like kindness and honesty. Students who follow and interact with these posts may internalize the messages, especially when they observe positive reinforcement, such as likes, retweets, and comments supporting these values. However, Bandura also emphasizes the importance of reinforcement and motivation in sustaining learned behaviors. While Twitter facilitates exposure to moral teachings, the extent to which these teachings influence students depends on factors such as consistency, peer validation, and real-life applicability.

2.2.2 Uses and Gratifications Theory
The Uses and Gratifications Theory, developed by Katz, Blumler, and Gurevitch in 1974, focuses on how individuals actively seek out media to fulfill specific needs or gratifications. This theory helps to explain why students engage with moral teachings on Twitter and how they interpret these messages based on their personal and social contexts (McQuail, 2010).
Twitter offers a platform for students to satisfy various needs, including information, social interaction, and personal identity. Moral teachings on Twitter often address these needs by providing ethical guidance, fostering community discussions, and reinforcing cultural or religious values. For instance, a student who feels uncertain about a moral dilemma may turn to Twitter for advice or affirmation, seeking clarity from the opinions of others.
Moreover, the interactivity of Twitter allows users to contribute to moral discussions, enabling a sense of participation and belonging. Students at Kwara State Polytechnic may engage with tweets that resonate with their experiences, retweeting or commenting to express their agreement or share their perspectives. This process not only reinforces their understanding of moral values but also strengthens their connection to a community that upholds similar beliefs.
However, the Uses and Gratifications Theory also highlights potential limitations. Students may encounter conflicting messages on Twitter, leading to selective exposure and interpretation. For example, while one user may share a tweet promoting honesty, another may post content advocating moral relativism. In such cases, students’ engagement with moral teachings depends on their pre-existing values, critical thinking skills, and the credibility of the sources they follow.

2.2.3 Spiral of Silence Theory
The Spiral of Silence Theory, introduced by Elisabeth Noelle-Neumann in 1974, provides insights into the dynamics of opinion expression on social media. According to this theory, individuals are less likely to express their views if they perceive them to be in the minority, fearing social isolation or backlash (Noelle-Neumann, 1993).
This theory is particularly relevant to moral teachings on Twitter, where public opinion often shapes the visibility and acceptance of ethical messages. For instance, students may hesitate to engage with moral discussions if they feel their views conflict with the dominant narrative on the platform. This phenomenon can limit the diversity of perspectives in moral conversations, creating an echo chamber where only popular or socially accepted views are amplified.
At Kwara State Polytechnic, students who use Twitter may encounter both positive and negative reinforcement when expressing their opinions on moral issues. While some tweets promoting moral values may receive widespread support, others may attract criticism or ridicule, discouraging further engagement. This dynamic underscores the importance of creating an inclusive and respectful online environment where diverse moral perspectives can thrive.

2.2.4 Cultivation Theory
Cultivation Theory, developed by George Gerbner and Larry Gross in the 1970s, explores the long-term effects of media exposure on individuals’ perceptions of reality. The theory posits that consistent exposure to specific messages or content can shape audiences’ attitudes, beliefs, and behaviors over time, aligning them with the dominant narratives presented in the media (Gerbner et al., 1986).
In the context of this study, Cultivation Theory is highly relevant for understanding how repeated exposure to moral teachings on Twitter influences the ethical perspectives and decision-making of students at Kwara State Polytechnic. Twitter, as a digital platform, operates through algorithms that amplify content based on user preferences, interactions, and trends. This creates a personalized feed where students are exposed to recurring themes, including moral teachings, over an extended period.
For instance, a student who regularly engages with tweets promoting kindness, honesty, or respect may gradually internalize these values as normative behaviors. Gerbner’s concept of "mainstreaming"—where frequent exposure to specific media messages homogenizes individuals’ perspectives—can be observed here. Over time, such students may adopt a moral framework consistent with the values they frequently encounter on Twitter.

2.3 EMPIRICAL REVIEW
This section reviews previous studies related to the influence of moral teachings on social media, particularly Twitter, among students. It explores the platform's impact on moral behavior, its effectiveness in delivering ethical messages, and the challenges encountered in leveraging Twitter as a tool for moral education.

2.3.1 Influence of Social Media on Moral Behavior
Empirical evidence suggests that social media platforms, including Twitter, significantly shape the moral values and ethical behavior of young individuals. For instance, Okoro and Agba (2021) conducted a study on Nigerian students' interaction with motivational content on social media. They found that Twitter serves as a fertile ground for sharing moral teachings, with hashtags like #KindnessMatters and #BeHonest driving discussions about societal values. According to their findings, these discussions often prompt self-reflection among students, leading to improvements in their ethical decision-making processes.
Similarly, Bello and Adekunle (2020) examined how exposure to religious and inspirational content on Twitter influenced students' behaviors at tertiary institutions. Their study revealed that students who frequently engaged with such content were more likely to exhibit prosocial behaviors, such as helping peers, showing respect for authority, and practicing honesty. However, the researchers also noted that the impact of these teachings varied depending on the students' level of exposure and their pre-existing moral foundations.

2.3.2 Twitter as a Platform for Disseminating Moral Teachings
Twitter’s design as a platform for real-time information sharing and engagement makes it particularly effective for disseminating moral teachings. According to Ibeh and Nwachukwu (2020), Twitter’s interactive features, such as retweets, likes, and comments, enable moral teachings to gain traction and foster widespread engagement. Their study on Nigerian youths revealed that influencers, religious leaders, and educators often use the platform to share motivational quotes and ethical principles that resonate with young audiences.
In another study, Ojo and Aliyu (2021) analyzed the impact of specific moral hashtags like #BeResponsible and #DoTheRightThing on students’ ethical reasoning. They observed that students frequently engaging with such hashtags demonstrated increased awareness of societal expectations and ethical norms. The study also highlighted that the use of storytelling and personal anecdotes in tweets made the moral messages more relatable and impactful.
However, the unregulated nature of Twitter presents challenges. Chukwuma and Ejiofor (2022) found that while the platform amplifies moral teachings, it also exposes students to content that contradicts these values, such as hate speech and misinformation. This exposure often creates a conflict in the minds of young users, necessitating critical thinking to discern and adopt the positive aspects of the content.

2.3.3 Challenges in Engaging with Moral Teachings on Twitter
While Twitter offers a dynamic platform for moral teachings, several challenges hinder its effectiveness. One significant issue is the sheer volume of content on the platform, which makes it difficult for moral messages to stand out. Eze and Akinlade (2022) investigated the visibility of ethical content on Twitter and found that the platform's algorithm prioritizes trending topics, often relegating substantive moral discussions to the background.
Another challenge is the diverse and sometimes conflicting nature of the ideologies presented on Twitter. According to Adebayo et al. (2021), students often encounter a mix of positive and negative messages, which can lead to moral ambiguity. Their study revealed that students exposed to contradictory content were more likely to struggle with ethical decision-making, as they found it challenging to reconcile the opposing viewpoints.
Additionally, the brevity of tweets poses a limitation. Olatunji and Adekunle (2020) observed that while short tweets are effective in capturing attention, they often lack the depth needed for comprehensive moral education. The study emphasized the importance of complementing Twitter's brief messages with more detailed discussions on other platforms to ensure a holistic understanding of moral principles.





















CHAPTER THREE
RESEARCH METHODOLOGY
This chapter outlines the research methodology employed in the study, detailing the systematic approach used to collect, analyze, and interpret data. It encompasses the research design, population of the study, sampling techniques, instrumentation, validity and reliability of the instrument, methods of data collection, and methods of data analysis. These components are carefully chosen to ensure the study provides reliable and insightful findings on the influence of moral teachings on Twitter among students of Kwara State Polytechnic.

3.1 Research Design
This study adopts a survey research design, which is well-suited for examining the influence of moral teachings on Twitter among students. The survey design enables the collection of data from a defined population using structured questionnaires to gain insights into their perceptions, behaviors, and experiences (Creswell, 2014). This method is appropriate for understanding the relationship between exposure to moral teachings on Twitter and their behavioral impact on students at Kwara State Polytechnic.

3.2 Population of the Study
The population of this study comprises all students currently enrolled at Kwara State Polytechnic, Ilorin, from various Institutes, including Engineering, Business Studies, Environmental Studies, and Applied Sciences. These students represent a diverse group actively engaged with social media platforms like Twitter. With an estimated student population of over 5000, this study focuses on individuals likely exposed to moral teachings on Twitter, making them suitable participants for the research.

3.3 Sample Size and Sampling Techniques
The study employs a simple random sampling technique to select participants, ensuring each student has an equal chance of being included in the sample. This approach minimizes bias and promotes fairness in representation across different Institutes.
To determine the sample size, consideration was given to the population size and the need to achieve statistically significant results. A total of 100 students were selected, ensuring adequate representation of the larger population while maintaining manageability in data collection and analysis.
The selection process involved assigning unique numbers to students within each I and using a random number generator to identify the 100 participants. This method ensured objectivity and transparency in the sampling process, capturing diverse perspectives across the polytechnic.

3.4 Instrumentation
The main instrument for data collection was a structured questionnaire, designed to capture quantitative and qualitative data relevant to the study objectives. The questionnaire was divided into three sections:
Demographic Information: Age, gender, Institutes, and frequency of Twitter usage.
Exposure to Moral Teachings: Types of moral teachings encountered, sources, and perceived relevance.

Behavioral Influence: The extent to which moral teachings affect decision-making and behavior.
The questionnaire employed both closed-ended questions for structured responses and open-ended questions to allow participants to provide detailed insights.

3.5 Validity and Reliability of Instruments
The instrument used in the study was shown to an expert(supervisor) to examine whether the questions were clear and whether such questions were sufficient to provide answers to the research questions.
The assessment and comments of the expert were supervised and were therefore used to standardize the questionnaire before being administered to the respondents.

3.6 Method of Data Collection
Data for this study were collected using a structured questionnaire. The questionnaire was designed to address the research objectives and consisted of questions related to the influence of moral teachings on Twitter, students' behavioral responses, and challenges in interpreting such teachings.
The questionnaires were distributed physically to students of Kwara State Polytechnic across various departments. Respondents were briefed on the purpose of the study, and their consent was obtained. Completed questionnaires were collected immediately to ensure data accuracy and completeness.



3.7 Method of Data Analysis
The collected data were analyzed using descriptive and inferential statistics. Descriptive statistics such as frequencies, percentages, and mean scores were used to summarize demographic information and responses to research questions. Inferential statistics, including chi-square tests, were employed to examine the relationship between moral teachings on Twitter and students’ behavior. The analysis was conducted using the Statistical Package for the Social Sciences (SPSS), ensuring accuracy and reliability in data interpretation.

                                                 














CHAPTER FOUR
DATA PRESENTATION & ANALYSIS
4.0 Data Analysis 
Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers in reducing data to a story and interpreting it to derive insights. 
In this chapter, data are organised into tables so that statically and logical conclusions can be obtained from the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field was used. Doing this would enable easy, convenient, clarity and vetted comprehension. The researcher presents all the questionnaire items that would provide answers to the researcher's identified problem and all presentation and analysis shall be in conformity with questionnaire items and responses. 

4.1 Analysis of Research Instrument
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts,etc. However, the organization and presentation of data shall be according to questionnaire items and responses, in the (21) twenty one questionnaire items developed from the three framed researchers' questions, the researcher aimed at using them to provide an answer to his topic problem. A total of hundred(100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while a simple descriptive analysis technique was used to describe what items were contained in the tables.
Table 4.1.1Distribution of respondents by gender
	Respondents
	Frequency 
	Percentage

	Male 
	31
	31%

	Female
	69
	69%

	Prefer not to say
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 31% of the respondents are male, 69% of the respondents are female, and 0% of the respondents prefer not to say.










Table 4.1.2 Distribution of respondents by age
	Respondents 
	Frequency
	Percentage 

	16- 20
	7
	7%

	21- 25
	65
	65%

	26- 30
	24
	24%

	25 and above
	4
	4%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 7% of the respondents are between the ages of 16-20, 65% of the respondents are between the ages of 21- 25, 24% of the respondents are between the ages of 26- 30 and 4% of the respondents are between the ages of 25 and above. 










Table 4.1.3 Distribution of respondents by Institute
	Respondents
	Frequency
	Percentage

	IICT
	86
	86%

	IFMS
	7
	7%

	Applied sciences
	0
	0%

	Others
	7
	7%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025 
The above table shows that 86% of the respondents are from IICT, 7% of the respondents are from  IFMS, 0% of the respondents are from Applied sciences and 7% of the respondents are from others. 










Table 4.1.4Distribution of respondents by educational level
	Respondents
	Frequency
	Percentage

	ND 1
	2
	2%

	ND 2
	19
	19%

	HND 1
	9
	9%

	HND 2
	70
	70%

	Others
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025 
The table above shows that 2% of the respondents are in ND 1, 19% of the respondents are in ND 2, 9% of the respondents are in HND 1, 70% of the respondents are in HND 2 and 0% of the respondents are others.









Table 4.1.5 Do you use Twitter? 
	Respondents
	Frequency
	Percentage

	Yes
	100
	100%

	No
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 100% of the respondents use Twitter and 0% do not use Twitter. 

Table 4.1.6 How often do you use Twitter?
	Respondents
	Frequency
	Percentage

	Daily
	88
	88%

	Weekly
	12
	12%

	Occasionally
	0
	0%

	Rarely
	0
	0%%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 88% of the respondents use Twtiter daily, 12%  of the respondents use Twiiter weekly, 0%  of the respondents use Twiiter occasionally, and 0%  of the respondents use Twiiter rarely.
Table 4.1.7 Have you ever come across moral teachings or inspirational content on Twitter?
	Respondents
	Frequency
	Percentage 

	Yes
	100
	100%

	No
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025 
The table above shows that 100% of the respondents have come across moral teachings or inspirational content on Twitter and 0% of the respondents have not come across moral teachings or inspirational content on Twitter. 












Table 4.1.8 Who do you mostly see posting moral content? 
	Respondents
	Frequency
	Percentage

	Religious leaders
	39
	39%

	Motivational speakers
	57
	57%

	Celebrity
	4
	4%

	Peers
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 39% of the respondents mostly see religious leaders posting moral content, 57%  of the respondents mostly see motivational speakers posting moral content, 4%  of the respondents mostly see celebrities posting moral content, and 0% of the respondents mostly see peers posting moral content. 









Table 4.1.9 What kind of moral messages do you encounter most? 
	Respondents
	Frequency
	Percentage

	Honesty
	31
	31%

	Kindness
	48
	48%

	Respect
	6
	6%

	Responsibility
	15
	15%

	Empathy
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 31% of the respondents mostly recieve honesty messages on Twitter, 48% of the respondents mostly recieve kindness messages on Twitter, 6% of the respondents mostly recieve respect messages on Twitter, 15% of the respondents mostly recieve responsibility messages on Twitter and 0% of the respondents mostly recieve empathy messages on Twitter. 
Table 4.1.10 Do you interact (like, retweet, or comment) on moral teachings? 
	Respondents
	Frequency
	Percentage

	Yes
	100
	100%

	No
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 100% of the respondents interact (like, retweet, or comment) on moral teachings and 0% of the respondenst do not interact (like, retweet, or comment) on moral teachings.

Table 4.1.11 Do you personally follow accounts that regularly post moral content?   
	Respondents
	Frequency
	Percentage

	Yes
	100
	100%

	No
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 100% of the respondents personally follow accounts that regularly post moral content and 0% of the respondents do not  personally follow accounts that regularly post moral content.








Table 4.1.12Do you believe moral teachings on Twitter help shape your values? 
	Respondents
	Frequency
	Percentage

	Yes
	100
	100%

	No
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 100% of the respondents believe moral teachings on Twitter help shape their values and 0% of the respondents  do not believe moral teachings on Twitter help shape their values. 













Table 4.1.13 Moral teachings on Twitter have helped improve my behavior.
	Respondents
	Frequency
	Percentage

	Strongly agreed
	95
	95%

	Agreed
	5
	5%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 95% of the respondents strongly agreed, 5% of the respondents chose agreed, 0% of the respondents chose neutral, 0% of the respondents chose to disagree and 0% of the respondents strongly disagreed.









Table 4.1.14 Tweets on morality have made me more reflective about my decisions.
	Respondents
	Frequency
	Percentage

	Strongly agreed
	93
	93%

	Agreed
	7
	7%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 93% of the respondents strongly agreed, 7% of the respondents chose agreed, 0% of the respondents chose neutral, 0% of the respondents chose to disagree and 0% of the respondents strongly disagreed.









Table 4.1.15 Exposure to conflicting moral messages on Twitter can be confusing.
	Respondents
	Frequency
	Percentage

	Strongly agreed
	18
	18%

	Agreed
	7
	7%

	Neutral
	70
	70%

	Disagree
	1
	1%

	Strongly disagree
	4
	4%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 18% of the respondents strongly agreed, 7% of the respondents chose agreed, 70% of the respondents chose neutral, 1% of the respondents chose to disagree and 4% of the respondents strongly disagreed.








Table 4.1.16 I believe moral content on Twitter influences the behavior of other students too.
	Respondents
	Frequency
	Percentage

	Strongly agreed
	95
	95%

	Agreed
	5
	5%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 95% of the respondents strongly agreed, 5% of the respondents chose agreed, 0% of the respondents chose neutral, 0% of the respondents chose to disagree and 0% of the respondents strongly disagreed.








Table 4.1.17 Twitter is an effective platform for promoting good values among youths.
	Respondents
	Frequency
	Percentage

	Strongly agreed
	96
	96%

	Agreed
	4
	4%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 96% of the respondents strongly agreed, 4% of the respondents chose agreed, 0% of the respondents chose neutral, 0% of the respondents chose to disagree and 0% of the respondents strongly disagreed.









Table 4.1.18I sometimes struggle to differentiate between genuine and fake moral posts
	Respondents
	Frequency
	Percentage

	Strongly agreed
	44
	44%

	Agreed
	4
	4%

	Neutral
	51
	51%

	Disagree
	0
	0%

	Strongly disagree
	1
	1%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 44% of the respondents strongly agreed, 4% of the respondents chose agreed, 51% of the respondents chose neutral, 0% of the respondents chose to disagree and 1% of the respondents strongly disagreed.









Table 4.1.19 Tweets shared by respected individuals influence my attitude and mindset
	Respondents
	Frequency
	Percentage

	Strongly agreed
	92
	92%

	Agreed
	8
	8%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 92% of the respondents strongly agreed, 8% of the respondents chose agreed, 0% of the respondents chose neutral, 0% of the respondents chose to disagree and 0% of the respondents strongly disagreed.









Table 4.1.20 The hashtags used in moral tweets make it easier to follow such teachings
	Respondents
	Frequency
	Percentage

	Strongly agreed
	93
	93%

	Agreed
	7
	7%

	Neutral 
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 93% of the respondents strongly agreed, 7% of the respondents chose agreed, 0% of the respondents chose neutral, 0% of the respondents chose to disagree and 0% of the respondents strongly disagreed.









Table 4.1.21 More structured moral education through social media would be beneficial for students
	Respondents
	Frequency
	Percentage

	Strongly agreed
	93
	93%

	Agreed
	7
	7%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	100
	100%


GOGGLE FORM SURVEY, 2025
The table above shows that 93% of the respondents strongly agreed, 7% of the respondents chose agreed, 0% of the respondents chose neutral, 0% of the respondents chose to disagree and 0% of the respondents strongly disagreed.

4.2 ANALYSIS OF RESEARCH QUESTIONS 
Findings from the above research questions tested with survey methods gained empirical support. The research questions support “INFLUENCE OF MORAL TEACHING ON SOCIAL MEDIA (X) AMONG NIGERIAN STUDENTS: A case study of Kwara State Polytechnic”



4.2 Analysis of Research Questions
Research Question 1: What types of moral teachings do students of Kwara State Polytechnic encounter on Twitter? 
From Table 4.1.9, 48% of the respondents encounter kindness-related messages most, 31% encounter messages about honesty, 15% about responsibility, and 6% about respect. Table 4.1.8 also shows that moral content is mostly posted by motivational speakers (57%) and religious leaders (39%). This indicates that moral teachings on Twitter among students mainly focus on kindness, honesty, and responsibility, predominantly shared by inspirational figures.
Research Question 2: How do these teachings influence the behavior and decision making of the students?
According to Table 4.1.13, 95% of the respondents strongly agreed and 5% agreed that moral teachings on Twitter have improved their behavior. In Table 4.1.14, 93% strongly agreed that tweets on morality make them more reflective about decisions. Table 4.1.16 also shows that 95% believe these teachings influence their fellow students too. This suggests a strong positive influence of Twitter-based moral teachings on students' personal growth and decision-making.
Research Question 3: What challenges do students face in interpreting and applying moral teachings on Twitter?
Table 4.1.15 shows that 70% of the respondents selected "neutral" regarding whether conflicting messages are confusing, indicating uncertainty. Additionally, 44% strongly agreed and 51% remained neutral in Table 4.1.18 about struggling to differentiate genuine moral content from fake ones. This reveals that ambiguity and misinformation are key challenges in interpreting moral teachings on Twitter.
Research Question 4: To what extent does Twitter serve as an effective platform for moral
education among Nigerian students?
Table 4.1.17 shows that 96% of the respondents strongly agreed and 4% agreed that Twitter is effective for promoting good values among youths. Table 4.1.20 also indicates that 93% strongly agreed that hashtags make it easier to follow moral teachings. This demonstrates that Twitter is widely seen as an impactful tool for moral education.
Research Question 5: What strategies can be implemented to maximize Twitter's potential for promoting positive values?
Table 4.1.21 shows that 93% strongly agreed and 7% agreed that more structured moral education on social media would benefit students. This suggests that educational stakeholders should leverage content curation, structured moral campaigns, and targeted messaging to fully utilize Twitter for value promotion.
4.3 DISCUSSIONS OF FINDINGS
This section discusses the key findings of the study, as presented in the data analysis, and how they relate to the objectives of the research. The discussion provides a contextual interpretation of the results and compares them with previous research and theoretical expectations.
The findings of this study reveal that students of Kwara State Polytechnic are frequently exposed to moral teachings on Twitter, especially around values such as kindness, honesty, and responsibility. The main sources of this content are motivational speakers and religious figures.
It was discovered that these teachings significantly influence students' behavior and thinking. The high percentage of respondents who agreed that moral tweets impact their decision-making reflects the power of social media in shaping value systems. This aligns with media effects theories like the Social Learning Theory, which suggests people model behavior they observe from influential sources, including digital platforms.
Despite the benefits, challenges exist. Many students face difficulty identifying the authenticity of moral content, as conflicting messages and misleading posts can cause confusion. This challenge highlights the importance of digital literacy in moral content consumption.
Overall, Twitter is widely acknowledged as an effective platform for moral teaching. Its accessibility, hashtag system, and popularity among youths make it a viable channel for value transmission. However, the call for structured and intentional use of social media for moral education underscores the need for deliberate strategies by educators, influencers, and institutions.





                                                      CHAPTER FIVE
 SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
This study, titled “Influence of Moral Teaching on Social Media (X) Among Nigerian Students: A Case Study of Kwara State Polytechnic,” explored how Twitter, as a social media platform, contributes to the moral development of students. The research focused on the types of moral content students encounter on Twitter, its influence on their behavior, challenges faced in interpreting such content, and the effectiveness of the platform as a medium for moral education.
Chapter One presented the background of the study by emphasizing the increasing role of Twitter in shaping students’ values, behavior, and ethical reasoning. It outlined the objectives, significance, and scope, as well as defined key terms relevant to the research.
Chapter Two reviewed related literature, focusing on moral teachings, Twitter as a digital platform for ethical discourse, and theoretical frameworks such as Social Learning Theory, Uses and Gratifications Theory, Spiral of Silence Theory, and Cultivation Theory. The chapter also reviewed empirical studies that reinforced the growing role of Twitter in moral education, particularly among Nigerian youths.
Chapter Three described the methodology employed in conducting the research. A descriptive survey design was used, with a structured questionnaire administered to 100 randomly selected students from various institutes in Kwara State Polytechnic. Data were analyzed using descriptive statistics.
Chapter Four presented the analysis and interpretation of the survey results. It revealed that all respondents use Twitter and are frequently exposed to moral teachings, mainly from motivational speakers and religious leaders. Most students engage with such content and believe it has a positive influence on their values, attitudes, and behavior. However, they also acknowledged challenges such as exposure to conflicting messages and difficulty distinguishing between genuine and misleading moral content.
Chapter Five provides a summary of the findings, draws relevant conclusions, and offers practical recommendations to enhance the moral impact of Twitter on students.
[bookmark: _kpvwkw6gs5g4]5.2 Conclusion
The findings of this study affirm that Twitter is a powerful platform for disseminating moral teachings among students of Kwara State Polytechnic. A significant number of respondents strongly agreed that moral content on Twitter, especially from motivational speakers and religious leaders, positively influences their values, decisions, and general conduct.
Moreover, the study confirms that hashtags and tweet structures make moral messages easy to access and understand. However, the presence of contradictory or misleading content presents challenges for students, especially those lacking critical thinking skills.
While Twitter alone cannot replace traditional moral education systems such as family, religious, or institutional teachings, it serves as a complementary channel that reaches students in their daily digital routines. Therefore, its potential for moral influence should not be underestimated.
[bookmark: _ntsc9b6b2x9v]
5.3 Recommendations
Based on the findings and conclusions, the following recommendations are provided:
[bookmark: _od7ltim4kkli]1. Promote Credible Moral Voices on Twitter: Educators, religious leaders, and influencers should actively share relatable and culturally grounded moral teachings using consistent hashtags to reach and impact students.
[bookmark: _dpi3bh5rjrlv]2. Integrate Digital Media Literacy into the School Curriculum: Kwara State Polytechnic and other institutions should incorporate social media literacy in general studies to help students evaluate the authenticity of moral content and avoid misinformation.
[bookmark: _64hq48zgienk]3. Encourage Student-Led Moral Advocacy Online: Students should be empowered to create and share their own moral content through student-led initiatives, using creative formats like threads, short videos, or storytelling.
[bookmark: _kxi6vubuy7op]4. Partner with Influencers and Alumni for Campaigns: The school’s public relations or student affairs unit can collaborate with respected alumni and motivational influencers to lead periodic online campaigns on good character and values.
[bookmark: _oy2d0vub7cz4]5. Content Monitoring and Guidance: Stakeholders should develop guidelines or ethical codes for students on responsible social media use, including distinguishing between genuine and harmful content.
[bookmark: _5s43fj5h5x8o]6. Promote Consistency in Moral Messaging: Consistent exposure to positive moral messages should be encouraged through daily or weekly inspirational content by verified figures students can look up to.
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