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ABSTRACT
[bookmark: _GoBack]This study investigated the role of the media in shaping public perception of environmental issues, with Sobi FM, Ilorin, as a case study. The study specifically aimed to: identify the types of environmental issues reported by Sobi FM; examine the strategies used by the station to educate the public on environmental matters; and assess the level of audience awareness and perception influenced by its environmental programs. A survey research design was adopted using structured questionnaires administered to 150 respondents within Ilorin metropolis. The findings revealed that Sobi FM reports on key environmental issues such as flooding, waste management, pollution, and deforestation. The station employs a range of communication strategies including expert interviews, jingles, public announcements, and storytelling. A significant number of respondents (76%) indicated increased awareness of environmental challenges, and more than half claimed to have taken environmentally responsible actions due to information gained from the station. The study concluded that Sobi FM plays a vital role in promoting environmental consciousness and influencing behavior through its programming. However, there is a need for more localized language use, increased interactivity, and broader community outreach. The research recommends that the station enhance its programming with more frequent, participatory, and practical content to deepen its impact.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
In the 21st century, environmental issues such as climate change, pollution, deforestation, and loss of biodiversity have become pressing global challenges. The increasing frequency and severity of these problems have necessitated a heightened awareness and response from all sectors of society, particularly the media. The media plays a pivotal role in educating, informing, and shaping public perception on environmental issues by highlighting causes, consequences, and potential solutions (Ahmed & Bature, 2023). Through traditional and digital platforms, media coverage can influence the knowledge, attitudes, and behaviors of individuals towards environmental preservation and sustainability.
The Nigerian environment, like many others in developing countries, faces serious threats ranging from improper waste management, oil spillage, and desertification, to air and water pollution. These challenges require urgent attention not only from government and policymakers but also from the media which serves as a bridge between experts, institutions, and the general public (Uchenna, 2022). In recent years, the media landscape in Nigeria has evolved significantly, with the emergence of radio programs, television segments, social media campaigns, and community journalism that focus on environmental advocacy and education.
Sobi FM, a prominent radio station in Kwara State, has become a notable platform for community engagement on social and environmental issues. Its programming often includes discussions, interviews, and public enlightenment campaigns aimed at addressing local environmental problems such as waste disposal, flooding, and climate-related risks. The station’s reach and influence make it a relevant case study in understanding how media can shape public perception and stimulate action towards environmental sustainability (Afolayan & Olayemi, 2024).
Environmental issues have become a global concern due to their severe implications on human health, livelihoods, biodiversity, and the planet at large. In developing countries like Nigeria, the effects of poor environmental practices—such as illegal waste dumping, deforestation, air and water pollution, erosion, and climate change—are more pronounced due to weak regulatory enforcement, limited public awareness, and poor urban planning (Okonkwo & Ojo, 2021). These environmental challenges have escalated the need for robust public enlightenment and advocacy, especially through the mass media, which serve as the primary link between policymakers, experts, and the general population.
The media—particularly radio, television, newspapers, and now social media—have the potential to influence public attitudes and behaviors by raising awareness, disseminating information, and advocating for environmental justice and sustainable practices (Adebayo & Yusuf, 2020). The ability of media to shape public perception lies in its power to frame environmental issues either as urgent, solvable problems or as distant, technical, and overwhelming challenges. The framing of such issues determines how audiences interpret their importance and how likely they are to respond with meaningful action (Ndubuisi, 2022).
Radio remains one of the most accessible and trusted media platforms in Nigeria, especially in semi-urban and rural communities where literacy levels may be low, and internet access may be limited. Local radio stations like Sobi FM in Ilorin, Kwara State, have increasingly assumed the responsibility of educating and mobilizing the public on important social and environmental issues. Through interactive programs, public service announcements, expert interviews, and local language broadcasting, Sobi FM has developed environmental awareness content aimed at engaging its audience in dialogue and action (Afolayan & Olayemi, 2024).
Ilorin, being a rapidly urbanizing city, faces various environmental challenges including flooding during the rainy season, poor waste management, blocked drainages, and air pollution from vehicle emissions and industrial activities. The awareness and participation of residents in environmental protection efforts are critical in addressing these challenges. However, public apathy, misinformation, and lack of civic responsibility often undermine government and NGO-led environmental campaigns (Bello & Eze, 2023). This makes the role of media not just important, but indispensable in filling the gap between environmental knowledge and individual or collective action.
In recent years, studies have demonstrated that people’s understanding and perceptions of environmental threats are greatly influenced by the quantity and quality of media coverage they are exposed to (Ahmed & Bature, 2023). For instance, continuous media reports about flooding in Lagos or desertification in the North can raise awareness and influence behavior, such as improved waste disposal practices or participation in tree-planting campaigns. This process of agenda-setting—where the media doesn’t tell the audience what to think, but what to think about—is central to shaping environmental discourse in society (McCombs & Shaw, 1972; updated analysis in Okeke & Salawu, 2020).
Despite the increasing coverage of environmental issues in the media, the real challenge lies in evaluating whether this coverage translates into improved perception and behavior among the public. Do listeners of radio programs on climate change truly understand its local implications? Does awareness lead to attitudinal or behavioral change, or is it simply passive knowledge? These questions are crucial, especially in light of Nigeria’s low ranking in global environmental performance indexes and the increasing vulnerability of its urban population to climate-related disasters (Ogunyemi, 2022).
Thus, the need to assess the role of the media—especially community-focused outlets like Sobi FM—in shaping public perception and stimulating behavioral change on environmental matters becomes not only relevant but urgent. Understanding this role can provide critical insights into how to strengthen media strategies, tailor messages, and improve environmental advocacy at the grassroots level.
This study will therefore investigate the content, style, and reach of Sobi FM’s environmental programs and evaluate how these have influenced the perceptions, knowledge, and practices of the listening public in Ilorin and its surrounding communities.
The concept of media framing, agenda-setting, and priming have shown how media can construct realities and influence how people perceive the severity and relevance of environmental issues. By consistently reporting on environmental degradation and highlighting citizen responsibility, the media can foster a culture of environmental consciousness. However, the effectiveness of such media efforts depends on how information is presented, the frequency of coverage, and the degree of public engagement (Bello & Eze, 2023).
This study, therefore, seeks to investigate the role of the media—specifically Sobi FM—in shaping public perception on environmental issues in Ilorin and its environs.
1.2 Statement of the Problem
Despite the growing environmental challenges in Nigeria, public response and awareness remain relatively low. Many citizens continue to engage in environmentally harmful practices such as indiscriminate dumping of waste, illegal logging, and open burning, often due to ignorance or misinformation. The gap between environmental knowledge and action suggests a failure in communication strategies, which raises the question of how well the media is fulfilling its role in environmental advocacy.
While Sobi FM and similar media outlets have introduced programs focused on environmental education, the actual impact of these programs on public perception and behavior has not been extensively studied. Are people listening? Are they understanding the message? Are they changing their behavior? These are pertinent questions that this study aims to explore.
Moreover, in an era of misinformation and sensationalism, the challenge lies in ensuring that media content is not only informative but also accurate, engaging, and capable of motivating behavioral change. The need to evaluate the role of Sobi FM in shaping the perception of environmental issues is critical in understanding the broader dynamics of environmental communication in Nigeria.
1.3 Objectives of the Study
The main objective of this study is to examine the role of Sobi FM in shaping public perception on environmental issues in Kwara State. The specific objectives are to:
i. Identify the types of environmental issues reported by Sobi FM.
ii. Examine the strategies used by Sobi FM to educate the public on environmental matters.
iii. Assess the level of audience awareness and perception influenced by Sobi FM programs.
1.4 Research Questions
To guide the study, the following research questions will be addressed:
i. What types of environmental issues are commonly featured on Sobi FM?
ii. What media strategies does Sobi FM employ in disseminating environmental information?
iii. How has public perception of environmental issues been influenced by Sobi FM?
1.5 Significance of the Study
This study is significant in several respects. First, it will contribute to the growing body of literature on environmental communication in Nigeria, particularly at the community level. Second, the findings will help media practitioners, environmental advocates, and policymakers understand how to leverage radio and other forms of media in creating more effective environmental campaigns. Third, the study provides insights into the public’s reception of media messages on environmental issues, thereby identifying gaps and opportunities for improvement.
Furthermore, the study can serve as a reference for future researchers interested in media effects, public perception, and environmental behavior change in developing countries. It will also provide actionable recommendations for enhancing the effectiveness of local radio programs in addressing environmental challenges.
1.6 Scope of the Study
The study focuses on Sobi FM, a radio station based in Ilorin, Kwara State. It will examine the content of environmental programs aired by the station, assess the perceptions of listeners within the Ilorin metropolis, and evaluate the effectiveness of these programs in promoting environmental awareness and behavior change. The study will be limited to programs aired between 2022 and 2024 to maintain relevance and reflect current trends.
1.7 Definition of Terms
Media: Media refers to the various channels or tools used for storing and delivering information or data to a wide audience. This includes traditional platforms like radio, television, newspapers, and digital platforms such as social media, blogs, and websites. In this study, media specifically refers to radio broadcasting as a means of communication (Adebayo & Yusuf, 2020).
Role: Role refers to the function, responsibility, or expected behavior of an entity in a given context. In this context, "role" describes the responsibilities and influence of media—particularly radio—in informing, educating, and guiding public understanding of environmental matters (Okonkwo & Ojo, 2021).
Shaping: Shaping refers to the process of influencing, forming, or guiding the development of an idea, attitude, or behavior. In the media context, shaping implies how media content can influence how individuals or groups perceive and react to information, especially regarding environmental challenges (Ndubuisi, 2022).
Public: The public refers to the general population or members of a society who are the audience of media messages. In this study, it specifically refers to the residents of Ilorin and surrounding areas who listen to Sobi FM and are exposed to its environmental programs (Ahmed & Bature, 2023).
Perception: Perception is the process by which individuals receive, interpret, and form opinions or judgments about information. It is shaped by prior knowledge, media exposure, and social context. Public perception refers to the collective viewpoint or awareness of a community towards a particular issue—in this case, environmental issues (Bello & Eze, 2023).
Environmental: Environmental refers to all external factors—natural and man-made—that surround and affect living organisms. Environmental issues are concerns related to the degradation of the natural environment through pollution, climate change, deforestation, waste, and loss of biodiversity (Ogunyemi, 2022).
Issues: Issues are problems, topics, or matters of concern that require attention or action. Environmental issues, in this context, refer to challenges affecting the ecosystem such as improper waste disposal, water pollution, flooding, and climate-related risks that are relevant to communities in Kwara State (Okeke & Salawu, 2020).
Sobi FM: Sobi FM is a private radio station based in Ilorin, Kwara State, Nigeria. It is known for its wide reach and locally relevant programming, including news, talk shows, and educational broadcasts. In this study, Sobi FM serves as the case study for examining how radio can influence public perception on environmental matters.
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CHAPTER TWO
LITERATURE REVIEW
2.0.	INTRODUCTION 
This chapter delves into existing research on the role of media in shaping public perception of environmental issues. With the growing importance of environmental sustainability, the media has become a crucial tool for informing and influencing public attitudes toward problems such as climate change, pollution, and biodiversity loss. The review explores key theories and findings from previous studies, examining how media coverage, framing, and the rise of digital platforms affect public awareness and engagement. By understanding these dynamics, this chapter aims to highlight the significant impact that media can have in promoting environmental consciousness and action.
2.1. CONCEPTUAL FRAMEWORK 
The increasing urgency of environmental issues across the globe has prompted scholars and practitioners to explore the role of communication in addressing ecological degradation. In the Nigerian context, the media—particularly radio—serves as a powerful tool for educating, informing, and influencing public attitudes and behaviors toward environmental sustainability. This chapter reviews existing literature related to media influence on environmental awareness, the framing of environmental issues, public perception, and the unique function of local media such as Sobi FM. It also explores relevant theories and empirical studies that support the framework of this research.
2.1.1. Concept of Media and Environmental Communication
The media is a central actor in disseminating information, shaping social narratives, and guiding public discourse. It consists of various channels such as radio, television, newspapers, and digital platforms that transmit information to the masses. Environmental communication, as defined by Cox and Pezzullo (2019), refers to the symbolic interactions concerned with the dissemination and interpretation of messages about the environment. It involves the strategic use of media to influence public perception, create awareness, and advocate for action in response to environmental issues.
In Nigeria, environmental communication has become increasingly significant due to rising challenges like flooding, desertification, air and water pollution, and improper waste disposal (Okonkwo & Ojo, 2021). Local radio stations such as Sobi FM are instrumental in ensuring that environmental discourse reaches grassroots audiences, especially in semi-urban and rural communities where literacy rates and internet access may be limited (Afolayan & Olayemi, 2024).
2.1.2. The Role of Media in Environmental Awareness
Media’s role in raising environmental awareness can be categorized into four core functions: information dissemination, education, agenda-setting, and behavioral influence. According to Bello and Eze (2023), when the media repeatedly reports environmental challenges like illegal dumping or erosion, it elevates public consciousness and often stimulates civic engagement. Radio, in particular, is viewed as a cost-effective and culturally adaptable platform that can relay messages in local languages to diverse audiences (Ahmed & Bature, 2023).
Studies by Ndubuisi (2022) also emphasize that media campaigns significantly influence public risk perception, especially when they incorporate emotional appeals, relatable storytelling, and trusted voices. For instance, in Ilorin, regular radio messages warning against blocking drainage channels during the rainy season have been associated with reduced flooding incidents in specific wards.
The media does more than just report facts—it frames issues in ways that influence how the public perceives them. When issues are framed as immediate threats to health and livelihood, they are more likely to resonate with local audiences (Ndubuisi, 2022).
Introduced by McCombs and Shaw (1972), holds that media doesn’t tell people what to think, but what to think about. When environmental issues are consistently featured on radio programs, they gain prominence in public discourse and political agendas. Sobi FM, through dedicated environmental segments and interviews with experts, sets the stage for community-wide discussions and problem-solving initiatives (Afolayan & Olayemi, 2024).
2.1.3. Influence of Radio Broadcasting on Public Perception
Radio remains one of the most influential media formats in Nigeria, with a unique capacity to reach a wide and diverse audience. Its portability, affordability, and use of indigenous languages make it particularly suited for environmental advocacy in places like Ilorin. Research by Adebayo and Yusuf (2020) confirms that radio is effective in shaping listener attitudes when messages are clear, repeated, and culturally appropriate.
Sobi FM, with its interactive formats such as phone-ins, call-back sessions, vox pops, and street interviews, promotes not only passive listening but also active engagement. Such participatory approaches foster audience ownership of environmental issues, leading to higher chances of behavior change (Bello & Eze, 2023). Moreover, consistent programming—such as a weekly “Green Hour” or “Clean Kwara Campaign”—helps reinforce learning and community mobilization.
2.1.4. Public Perception of Environmental Issues
Public perception refers to how individuals or communities interpret and respond to environmental information. This perception is shaped by socio-cultural factors, prior knowledge, media exposure, and the framing of messages (Okeke & Salawu, 2020). Misperceptions or a lack of awareness often lead to environmentally harmful practices such as open burning, littering, and disregard for sanitation regulations.
Ndubuisi (2022) emphasizes that for environmental media campaigns to be successful, they must move beyond awareness creation to influencing attitudes and behavior. In Ilorin, while many residents are aware of climate-related risks, their behaviors do not always align with environmental best practices. This gap between awareness and action is often linked to the effectiveness and credibility of the media platform delivering the message.
2.2.	THEORETICAL FRAMEWORK
2.2.1.	Media Impact in Shaping Public Perception on Environmental Issues
Theoretical frameworks offer a structured way to understand the processes and mechanisms through which media influences public perception. In the context of environmental issues, several communication and media theories provide a lens through which the influence of media on public understanding, awareness, and behavior regarding environmental concerns can be studied. This theoretical framework draws on key theories from media and communication studies to explain how media shapes public perceptions of environmental issues.
1. Framing Theory
Framing theory posits that the way in which information is presented (or "framed") influences how audiences interpret and respond to it. The media frames environmental issues by emphasizing certain aspects of an issue while downplaying or excluding others, which impacts the way the public perceives the importance and urgency of those issues.
Framing theory explains how media content shapes public perception by selecting and emphasizing certain aspects of reality while excluding others. Originally introduced by Goffman (1974), framing involves constructing narratives that guide the interpretation of events, issues, or topics. Entman (1993) further refined the concept, stating that framing involves defining problems, diagnosing causes, making moral judgments, and suggesting remedies.
In the context of environmental issues, media framing plays a critical role in influencing how people understand and respond to challenges like climate change, deforestation, and pollution.
Media Framing and Environmental Issues
1. Types of Frames
Conflict Frames: Highlighting disputes between stakeholders, such as governments and environmental activists, often sensationalizing issues (Boykoff & Boykoff, 2007).
Economic Frames: Focusing on the financial impact of environmental policies or crises (O’Neill et al., 2015).
Moral/Ethical Frames: Emphasizing the ethical responsibility to protect the planet for future generations (Nisbet, 2009).
Human-Interest Frames: Personalizing environmental issues through stories about individuals or communities affected by problems like droughts or rising sea levels (Shanahan, 2001).
Media’s Role in Agenda-Setting Framing is closely tied to agenda-setting theory (McCombs & Shaw, 1972), which posits that media influences the importance audiences assign to issues. For instance, extensive media coverage of the Amazon rainforest fires in 2019 drew global attention and mobilized public outcry.
Case Study: Climate Change The framing of climate change varies widely:
· Scientific framing highlights data and projections, often targeting educated audiences.
· Alarmist framing portrays catastrophic outcomes, evoking fear and urgency but sometimes leading to apathy due to overwhelming negativity (Nerlich et al., 2010).
· Solution-based framing emphasizes renewable energy, conservation efforts, and policy innovations, encouraging proactive behavior (Lakoff, 2010).
Impact on Public Perception
1. Shaping Knowledge and Awareness Media framing affects the audience's understanding of environmental issues. For example, the use of scientific frames by reputable outlets increases awareness of anthropogenic climate change (Carvalho & Burgess, 2005).
2. Emotional Responses and Behavior Frames that evoke fear or moral responsibility can spur immediate action but may also lead to desensitization if overused (Hart & Feldman, 2014).
3. Polarization of Environmental Issues Politically motivated framing can polarize public opinion. For instance, conservative outlets often frame climate change as a hoax, while liberal outlets frame it as an existential crisis (Boykoff, 2011).
Critiques of Media Framing
· Oversimplification: Media often simplifies complex environmental issues, leading to misconceptions (Scheufele & Tewksbury, 2007).
· Bias: Framing may reflect ideological leanings, influencing public trust in the media (Entman, 1993).
· Underrepresentation: Certain issues, such as biodiversity loss, receive less coverage due to their perceived lack of immediacy (Gavin et al., 2014).
Framing theory underscores the media’s profound impact on shaping public perception of environmental issues. By understanding and addressing the limitations of media framing, communicators can more effectively inform, educate, and mobilize audiences toward sustainable action.
2.2.2. Agenda-Setting Theory
Agenda-setting theory suggests that the media has the power to influence the public agenda by selecting which issues receive attention and coverage. While the media may not necessarily tell people what to think, it has a profound ability to tell them what to think about.
Agenda-Setting Theory in Relation to Media Impact in Shaping Public Perception on Environmental Issues
The Agenda-Setting Theory, developed by McCombs and Shaw (1972), posits that the media does not tell people what to think, but it significantly influences what they think about. In the context of environmental issues, this theory is instrumental in understanding how media coverage affects public awareness and perception.
Key Aspects of Agenda-Setting Theory in Environmental Issues
1. Media Framing and Salience of Environmental Topics Media organizations decide which environmental issues are covered and how they are presented. This process of framing creates salience, making certain issues appear more important. For instance, extensive media coverage of climate change disasters like wildfires, hurricanes, or droughts emphasizes the urgency of addressing global warming (Boykoff, 2011).
2. Priming Effect on Public Perception When the media repeatedly highlights specific environmental topics, it primes the audience to evaluate related policies or behaviors through the lens of those issues. For example, consistent coverage of plastic pollution in oceans has led to increased public awareness and changes in consumer behavior, such as reduced use of single-use plastics (Moser & Dilling, 2011).
3. Influence on Policy Agenda The media's agenda often influences political discourse and policymaking. Policymakers may prioritize environmental issues based on the prominence of these issues in the media, responding to public demand for action (Soroka, 2002). This creates a cyclical relationship where media coverage drives public concern, which in turn pressures policymakers to act.
4. Selective Coverage and Public Misconceptions One limitation of the agenda-setting process is the selective nature of media coverage. Not all environmental issues receive equal attention, leading to potential gaps in public understanding. For example, while climate change is heavily covered, issues like soil degradation or loss of biodiversity may be underreported (Olausson, 2011).
5. Role of Social Media and Digital Platforms With the rise of digital media, the agenda-setting function has extended to online platforms where user-generated content also influences public perception. Hashtags, viral videos, and digital campaigns amplify environmental advocacy, creating grassroots movements that challenge traditional media narratives (Veltri & Atanasova, 2017).
Case Studies
· Media and Climate Change A study by Boykoff and Boykoff (2004) revealed that U.S. media coverage of climate change has historically been influenced by journalistic norms of balance, sometimes giving disproportionate attention to climate change skeptics. This framing affected public perception of scientific consensus on the issue.
· Plastic Pollution Awareness The viral "Blue Planet II" documentary series by the BBC highlighted the devastating impact of plastic pollution on marine life. Following its release, there was a surge in public interest and policy initiatives aimed at reducing plastic waste (Walters, 2019).
The media plays a critical role in shaping public perception of environmental issues through agenda-setting processes. By determining which topics receive attention and how they are framed, the media influences public awareness, behaviors, and policy decisions. However, the selective nature of media coverage underscores the need for more inclusive and balanced reporting on a wider range of environmental challenges.
2.2.3. Cultivation Theory
Cultivation theory, developed by George Gerbner, argues that long-term exposure to media content can shape an individual’s perceptions of reality, influencing their worldview. Over time, as people consume media, they come to adopt the values, beliefs, and norms portrayed in the media, even if those portrayals do not reflect their direct experience.
Key Concepts of Cultivation Theory in Environmental Media
1. Mainstreaming of Environmental Beliefs: Media exposure often leads to the homogenization of perceptions, a process Gerbner referred to as mainstreaming. For instance, repeated media portrayals of environmental degradation—such as deforestation, melting glaciers, or rising sea levels—create a shared understanding among audiences that environmental crises are urgent and widespread (Morgan et al., 2009).
2. Mean World Syndrome and Environmental Fear: Just as crime-heavy media leads to Mean World Syndrome (the belief that the world is more dangerous than it is), excessive coverage of catastrophic environmental events (e.g., wildfires, floods) may cultivate a heightened sense of fear or hopelessness about environmental sustainability. This fear can either mobilize audiences toward action or, conversely, lead to apathy (Shanahan & McComas, 1999).
3. Symbolic Environment: Cultivation Theory emphasizes how media creates a "symbolic environment" that reflects and reinforces cultural attitudes. Documentaries, films, and advertisements often use powerful visuals (e.g., polar bears on melting ice or polluted rivers) to cultivate public concern for climate change and biodiversity loss, making these issues part of the societal discourse (Signorielli & Morgan, 2009).
Media's Role in Shaping Environmental Perceptions
1. Reinforcing Eco-Friendly Norms: Long-term exposure to pro-environmental narratives in news, documentaries, and social media campaigns fosters an eco-conscious mindset. For example, consistent portrayal of recycling, renewable energy, or green technologies in media has cultivated a culture of environmental responsibility in many societies (Hansen, 2010).
2. Focus on Specific Issues: Media often prioritizes certain environmental topics over others, leading to selective cultivation. For instance, topics like climate change and plastic pollution are more widely represented compared to issues like soil degradation or groundwater depletion. This selective emphasis skews public understanding of environmental priorities (Anderson, 2014).
3. Cultural and Geographic Variations: Media exposure and its cultivation effects vary across cultures. In countries with strong environmental movements, such as Sweden, media coverage often aligns with eco-conscious values. Conversely, in regions with limited environmental advocacy, media may downplay such issues, limiting the cultivation of environmental concern (Schäfer et al., 2016).
Case Studies
1. Documentaries and Environmental Awareness: Films like An Inconvenient Truth (2006) and Before the Flood (2016) have played pivotal roles in cultivating a sense of urgency about climate change. Gerbner’s theory suggests that repeated exposure to such media fosters long-term belief systems about environmental risks and the need for sustainable practices (Nisbet, 2010).
2. Social Media and Grassroots Movements: Platforms like Instagram, Twitter, and TikTok amplify eco-activism, cultivating environmental awareness among younger audiences. Hashtags like #ClimateCrisis and viral campaigns such as #FridaysForFuture (led by Greta Thunberg) have created a global symbolic environment that emphasizes collective action for climate justice (Veltri & Atanasova, 2017).
3. Disaster Coverage: Continuous media focus on disasters—such as hurricanes or forest fires linked to climate change—cultivates the perception that extreme weather events are becoming the norm. This aligns public concern with scientific predictions about climate change but may also foster "eco-anxiety" in some audiences (Höijer, 2010).
Implications of Cultivation Theory on Environmental Communication
1. Building Environmental Narratives: Media producers must carefully frame environmental messages to avoid fearmongering while inspiring action. Positive storytelling about solutions, such as community-led conservation efforts, can foster hope and engagement.
2. Diversifying Environmental Topics: Broadening the range of covered issues—such as soil erosion, freshwater scarcity, or urban air pollution—can cultivate a more balanced understanding of environmental challenges and solutions.
3. Long-Term Media Campaigns: Sustained media campaigns on environmental topics are necessary to ensure the gradual cultivation of eco-conscious attitudes. Short-term campaigns are less likely to have a lasting impact compared to long-term, repeated messaging (Morgan et al., 2009).
Cultivation Theory provides a valuable framework for understanding how media shapes public perceptions of environmental issues. Long-term exposure to environmental narratives can cultivate a shared reality where environmental sustainability is seen as a pressing concern. However, selective coverage, fear-driven narratives, and cultural differences in media consumption must be addressed to ensure media content effectively drives public awareness and positive action.
2.2.6. Uses and Gratifications Theory
The Uses and Gratifications Theory (U&G) posits that audiences actively seek out media content that satisfies specific needs, desires, or interests. Unlike traditional models of media influence, this theory emphasizes the active role of the audience in selecting and interpreting media content.
· Application to Environmental Issues: Individuals may seek out media content related to environmental issues to satisfy various needs, such as information seeking, entertainment, socialization, or personal identity. For example, some individuals may engage with environmental media to learn about climate change, while others may do so to align with environmental movements or to engage in community discussions.
· Key Proponents: Elihu Katz, Jay G. Blumler, and Michael Gurevitch (1973) are key scholars in the development of U&G theory.
2.3.	EMPIRICAL REVIEW
2.3.1.	Media Impact in Shaping Public Perception on Environmental Issues
An empirical review focuses on research studies and data that have examined the role of media in shaping public perceptions and attitudes toward environmental issues. The following section reviews a selection of empirical studies that explore how media influences public awareness, knowledge, attitudes, and behaviors regarding environmental concerns.
1. Media Exposure and Public Awareness of Environmental Issues
Several studies have found that media exposure is directly linked to increased public awareness of environmental issues. A study by McCombs and Shaw (1972) on agenda-setting showed that media outlets can influence which environmental issues gain prominence. Their research indicated that increased media coverage of topics like pollution and climate change led to a greater public awareness of these issues, suggesting that the media plays a key role in raising public consciousness about environmental threats.
· Study by Mazur (1998): Mazur's study on the media's role in public perceptions of climate change found that media coverage of global warming fluctuated in terms of public awareness, often tied to prominent events like the signing of international climate agreements or extreme weather events. The study showed that when media gave more attention to climate change, public awareness and concern about the issue increased.
· Study by Antilla (2005): Antilla’s study of how US newspapers covered climate change found that the portrayal of climate science in the media varied widely, with some outlets presenting the issue as scientifically settled, while others provided space for climate change skeptics. This led to a polarized public perception of the issue, with people exposed to skeptical media outlets being less likely to accept the reality of climate change.
2. Media Framing and Public Perception of Environmental Issues
The way environmental issues are framed in the media can significantly affect how the public perceives them. Framing theory has been widely applied to study how different media outlets emphasize certain aspects of an issue and shape public interpretation.
· Study by Nisbet and Myers (2007): This research explored how the framing of climate change in the US media influences public perception. The study found that media frames which emphasized the scientific consensus and urgency of climate change led to more support for environmental policies. In contrast, frames that questioned the science or focused on economic consequences led to lower levels of public support for climate action.
· Study by Vasterman et al. (2005): Vasterman’s study of media coverage of the Dutch "Gulf of Mexico oil spill" showed that media framing, especially during disasters, often emphasized human victimization and environmental damage, which led to increased public concern and calls for stricter environmental regulations. The study suggests that framing environmental disasters as urgent crises can trigger public mobilization for environmental action.
3. Role of Social Media in Shaping Public Perception and Activism
Social media platforms are increasingly central in shaping public perceptions of environmental issues. Numerous studies have explored how digital media and online platforms contribute to the dissemination of environmental information and advocacy.
· Study by Muralidharan et al. (2011): Muralidharan’s research on social media’s impact on public perception of environmental issues in India found that social media campaigns increased public awareness of local environmental problems, such as air pollution and water scarcity. The study showed that social media's interactivity, which allowed for immediate feedback and participation, increased engagement with environmental topics.
· Study by Liu et al. (2014): Liu's research analyzed the role of social media in the Fridays for Future climate strikes. It found that social media, particularly Twitter and Instagram, played a key role in amplifying environmental messages and mobilizing young people worldwide. The study concluded that social media not only shapes perceptions but also influences behavior, as individuals felt empowered to participate in environmental activism through digital platforms.
4. Influence of Media on Behavioral Change in Environmental Conservation
The influence of media on public behavior regarding environmental conservation is another area of significant empirical interest. Media has been shown to encourage eco-friendly behaviors, such as reducing carbon footprints, recycling, and supporting green policies.
· Study by Hines et al. (1987): This classic study on environmental behavior found that exposure to pro-environmental media campaigns (e.g., advertisements and news stories) increased individuals’ intention to engage in environmentally friendly practices, such as reducing energy consumption and recycling. The study found that media campaigns that focused on individual responsibility were particularly effective in encouraging behavior change.
· Study by DePoe and Heffernan (2007): This research examined the effectiveness of media messages in promoting environmentally sustainable practices in rural communities in the United States. It found that when media messages emphasized both the personal and collective benefits of environmental behaviors, such as water conservation, public participation in environmental programs increased.
5. Public Perception of Environmental Policy Through Media Representation
Media has been found to play an important role in shaping public opinions about environmental policies, including climate action, energy policies, and conservation efforts.
· Study by O’Neill and Nicholson-Cole (2009): This study examined the role of media in shaping public perceptions of climate change policies in the UK. The researchers found that media representations of climate change—especially when framed as a global crisis—led to greater public support for government action on climate change. However, when the media framed the issue as a distant, complex problem, the public showed less urgency in supporting policy action.
· Study by Leiserowitz et al. (2013): Leiserowitz’s research explored the influence of media on public support for climate policies in the United States. The study found that media coverage of climate change, especially when it included clear explanations of scientific consensus, was linked to increased support for policies like carbon pricing and renewable energy investment. However, political polarization was also evident, with conservative media outlets framing climate policies as economically harmful, which resulted in less support for climate policies among conservative audiences.
6. Impact of Media on Environmental Risk Perception
Environmental risks, such as those posed by climate change, industrial pollution, and natural disasters, are often shaped by media portrayals. Several studies have examined how media reporting influences public perceptions of environmental risks.
· Study by Gossling et al. (2009): This study on the impact of media coverage of climate change on public risk perception found that media reports that highlighted the economic and health impacts of climate change were more likely to increase public concern about the issue. However, media representations that downplayed the risks or presented climate change as uncertain were associated with lower levels of public concern.
· Study by Vasterman et al. (2005): This research found that during environmental crises (such as oil spills or nuclear accidents), media coverage tends to amplify the perception of risk. Public perceptions of environmental risks were heightened when media highlighted the potential long-term consequences of environmental disasters, leading to public calls for stronger regulatory actions.
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CHAPTER THREE
RESEARCH DESIGN
3.1 RESEARCH METHOD
This is a description where one study a large population and researchers have to sample some portion of the population and generalize. It is a study that investigates the existing characteristics of large group of persons, objects or situation by collecting data from a portion of peoples or situation.
Olayiwola (2007) put it that survey research is a research method that describes a given state of affairs at a particular time. It is commonly involved gathering data from a population at a period from the total population a carefully selected sample having fact and characteristics techniques.
3.2 POPULATION OF STUDY
Population, according to Euborowalai (2013. 15) refers to the entire subject whom the researcher is investigating or any group of persons or organization being studied by on in investigator that constitute the population. This research work is to research on media impact in shaping people perception on environmental issue in kwara state, therefore the population of this study comprises of all the some residential areas in Ilorin, kwara state.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
Undoubtedly, it is believed that the sample population of the research was the entire public of Nigerian. The researcher used the purpose sampling, some selected area in Ilorin, kwara state in selecting area of respondents out of the population among different areas. Questionnaire will be administered on those who make themselves available this ensures hundred percent rate of return.
3.4 INSTRUMENTATION
This research design is descriptive and expository in nature, questionnaire will be used as instrument out data with the respondents’ opinions or views on the “MEDIA IMPACT IN SHAPING PUBLIC PERCEPTION ON ENVIRONMENTAL ISSUES.
3.5 VALIDITY AND RELIABILITY OF THE INSTRUMENT 
Validity is concerned with the ability of a research instrument to measure that it has design to measure i.e. how will it measure that it is supposed to measure? Does the instrument measure what is supposed to measure.
This instrument is valid because the questionnaire is protested and the questions were given the desired result moreover the question were crossed checked by the supervisors to give instrument validity on the basis of the above the instrument is therefore valid.
3.6 METHOD OF ADMINISTRATION OF INSTRUMENT
The instrument used in the study is questionnaire and it will be distributed through personal visit and consultation we will consult various respondents at different state in the country. Therefore, the total two hundred (100) questionnaire paper will be distributed and administered within a reasonable period of time.
3.7 METHOD OF DATA ANALYSIS 
To make the analysis of the media collection simple, frequency count was used, the statistical computation was done manually, furthermore, table as part of the descriptive statistical techniques was used mostly to best  the research, questions and each respondent were scared accounting to the basis or frequency distribution and sample percentage were corrupted from distributed.


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
This chapter presents detailed data analysis and interpretation based on a survey of 100 respondents. The data collected aimed to explore the role of media in shaping public perception of environmental issues. The findings are organized according to the study objectives:
This chapter presents the results of the data obtained from the questionnaire administered to respondents in Ilorin. The responses are analyzed based on the research objectives, which are: to identify the types of environmental issues reported by Sobi FM; to examine the strategies used by Sobi FM in educating the public; and to assess the level of awareness and perception among the audience. Data is presented in tables and interpreted in-depth.
4.1.	DATA PRESENTATION
SECTION A: Demographic Information of Respondents
Question 1: Gender Distribution
	Gender
	Frequency
	Percentage (%)

	Male
	75
	50%

	Female
	68
	45.3%

	Prefer not to say
	7
	4.7%

	Total
	150
	100%


Source: Field Survey 2025
The data shows that 75 out of 150 respondents, representing 50%, are male, while 68 respondents (45.3%) are female. A small proportion (4.7%) preferred not to disclose their gender. This reflects a near-equal representation of both genders, which is essential in ensuring a balanced perspective on how environmental messages from Sobi FM are perceived by different segments of the population. The slight male dominance suggests that men may be slightly more engaged with radio content in this region, although the difference is not wide enough to indicate significant gender disparity.
Question 2: Age Group of Respondents
	Age Group
	Frequency
	Percentage (%)

	18–25
	58
	38.7%

	26–35
	49
	32.7%

	36–45
	27
	18%

	46+
	16
	10.6%

	Total
	150
	100%


Source: Field Survey 2025
The largest age group among the respondents is the 18–25 group (38.7%), followed by those aged 26–35 (32.7%). The 36–45 and 46+ groups represent 18% and 10.6%, respectively. These figures suggest that a majority of listeners concerned with environmental content on Sobi FM are young adults and early-career professionals. This age distribution is advantageous for environmental communication, as younger demographics tend to be more responsive to media messages and are in a better position to influence long-term behavioral change through activism, social media advocacy, and personal practice.
Question 3: Educational Background of Respondents
	Education Level
	Frequency
	Percentage (%)

	SSCE
	24
	16%

	OND/NCE
	33
	22%

	HND/Bachelor’s
	62
	41.3%

	Postgraduate
	31
	20.7%

	Total
	150
	100%


Source: Field Survey 2025
A significant number of respondents (41.3%) hold HND/Bachelor’s degrees, followed by 20.7% who have postgraduate qualifications. This indicates that over 60% of the sample are tertiary-educated individuals. This level of education suggests that the audience has a strong capacity to process and interpret environmental information critically. It also means that radio messages on Sobi FM can include moderately technical or scientific terms without losing listener comprehension, thereby allowing for more in-depth discussions on climate change, sanitation, pollution, and other environmental matters.
Question 4: Are you a regular listener of Sobi FM?
	Response
	Frequency
	Percentage (%)

	Yes
	122
	81.3%

	No
	28
	18.7%

	Total
	150
	100%


Source: Field Survey 2025
An overwhelming majority of respondents (81.3%) reported that they are regular listeners of Sobi FM. This is a significant finding because it shows that the sampled population is genuinely familiar with the station’s content and programming. The relevance of this question is foundational, as it validates that the audience being surveyed is indeed in a position to comment reliably on the environmental messages communicated by Sobi FM. The small portion of non-listeners (18.7%) provides a comparative group for assessing the effectiveness of the station’s outreach.
Question 5: Frequency of Listening to Sobi FM per Week
	Listening Frequency
	Frequency
	Percentage (%)

	Once
	21
	14%

	2–3 times
	38
	25.3%

	4–5 times
	46
	30.7%

	Daily
	45
	30%

	Total
	150
	100%


Source: Field Survey 2025
The data shows that 60.7% of respondents listen to Sobi FM between 4 times per week and daily. This high level of exposure reinforces the idea that the station has a sustained influence on its audience, which is a critical factor when assessing the effectiveness of environmental messaging. Regular listening implies increased likelihood of message retention and gradual influence on knowledge, attitudes, and behavior. Those who listen only once or 2–3 times weekly (39.3%) may still benefit, but the depth of impact may vary based on exposure levels.



SECTION B: Identification of Environmental Issues Reported by Sobi FM
Question 6: Have You Ever Heard Sobi FM Broadcast Any Program on Environmental Issues?
	Response
	Frequency
	Percentage (%)

	Yes
	127
	84.7%

	No
	23
	15.3%

	Total
	150
	100%


Source: Field Survey 2025
Most respondents (84.7%) confirmed they have heard Sobi FM broadcast programs on environmental issues. This supports the notion that environmental matters are indeed part of the station’s programming. The 15.3% who have not encountered such content may either be listening to the station at times when environmental programming is not aired, or they may not recall the content. Nonetheless, this response validates that Sobi FM has made an impression on the majority with its environmental communication.
Question 7: Environmental Issues Discussed on Sobi FM (Multiple Responses Allowed)
	Issue Reported
	Frequency
	Percentage (N=150)

	Flooding
	113
	75.3%

	Waste Management
	108
	72%

	Deforestation
	57
	38%

	Pollution (Air/Water/Noise)
	96
	64%

	Climate Change
	66
	44%

	Erosion
	51
	34%

	Others
	12
	8%


Source: Field Survey 2025
The most frequently mentioned issues are flooding (75.3%), waste management (72%), and pollution (64%). These are pressing issues in Ilorin and reflect the environmental challenges facing the region. Climate change and deforestation received moderate attention (44% and 38% respectively), while erosion (34%) was mentioned by about one-third of respondents. The “Others” category includes occasional issues like bush burning and illegal mining. The diversity of responses shows that Sobi FM’s environmental coverage is broad and touches on several critical topics relevant to its local audience.
Question 8: Frequency of Hearing Environmental Topics on Sobi FM
	Response
	Frequency
	Percentage (%)

	Rarely
	19
	12.7%

	Sometimes
	46
	30.7%

	Often
	55
	36.7%

	Very Frequently
	30
	20%

	Total
	150
	100%


Source: Field Survey 2025
A combined 56.7% of respondents reported that they hear environmental topics often or very frequently. This suggests that Sobi FM not only includes environmental issues in its agenda but does so regularly enough to be noticed by the public. Only 12.7% reported rarely hearing such content, which indicates relatively strong environmental programming by the station. Regular broadcasting is important for message reinforcement and for driving continuous public engagement on environmental matters.
Question 9: Does Sobi FM Give Enough Attention to Environmental Issues?
	Response
	Frequency
	Percentage (%)

	Yes
	91
	60.7%

	No
	29
	19.3%

	Not Sure
	30
	20%

	Total
	150
	100%


Source: Field Survey 2025
A majority of respondents (60.7%) believe that Sobi FM gives adequate attention to environmental matters, which is a positive reflection on the station’s editorial priorities. However, 19.3% do not share this view, and 20% are uncertain. This mixed perception suggests that while efforts are being made, there may still be room for improvement in terms of frequency, time slots, or the depth of coverage.

Question 10: Programs Associated with Environmental Discussions
	Program
	Frequency
	Percentage (%)

	Morning Show
	38
	25.3%

	Community Outreach Segment
	41
	27.3%

	News Hour
	19
	12.7%

	Special Environmental Programs
	34
	22.7%

	I Don’t Know Any
	18
	12%

	Total
	150
	100%


Source: Field Survey 2025
The Community Outreach Segment (27.3%) and Morning Show (25.3%) are the most recognized for environmental discussions, followed by special programs such as "Green Hour" (22.7%). This suggests that Sobi FM integrates environmental content both within regular programs and in special slots. However, 12% of respondents could not identify any specific program, which implies a need for better promotion or labeling of environmental segments.
SECTION C: Strategies Used by Sobi FM to Educate the Public on Environmental Issues (Objective ii)
Question 11: What Methods Does Sobi FM Use to Communicate Environmental Messages?
	Communication Method
	Frequency
	Percentage (%)

	Interviews with experts
	103
	68.7%

	Phone-in discussions
	95
	63.3%

	Public announcements
	79
	52.7%

	Jingles/Adverts
	91
	60.7%

	Field reports from communities
	85
	56.7%


Source: Field Survey 2025
The responses indicate that Sobi FM employs a variety of methods to communicate environmental issues, with interviews with experts (68.7%) being the most commonly identified. This suggests that the station provides credible and professional perspectives on environmental matters. Phone-in discussions (63.3%) and jingles/adverts (60.7%) are also highly used strategies, indicating that the station values both interactivity and repetitive messaging for public retention. The presence of field reports (56.7%) and announcements (52.7%) reflects Sobi FM’s effort to localize and personalize environmental information. This multifaceted strategy enhances engagement, credibility, and awareness.
Question 12: Are Environmental Messages Presented in Local Languages on Sobi FM?
	Response
	Frequency
	Percentage (%)

	Yes
	97
	64.7%

	No
	31
	20.7%

	Sometimes
	22
	14.6%

	Total
	150
	100%


Source: Field Survey 2025
The majority of respondents (64.7%) acknowledged that environmental messages are presented in local languages, primarily Yoruba. This is significant because communicating in indigenous languages breaks literacy and linguistic barriers, enabling better understanding among grassroots listeners. However, 20.7% said “No” and 14.6% said “Sometimes,” which indicates inconsistency in language use. This suggests a need for Sobi FM to standardize the use of local languages in all environmental-related programming to ensure inclusive communication.
Question 13: How Clear and Understandable Are the Environmental Programs on Sobi FM?
	Response
	Frequency
	Percentage (%)

	Very Clear
	71
	47.3%

	Fairly Clear
	54
	36%

	Not Clear
	15
	10%

	Not Sure
	10
	6.7%

	Total
	150
	100%


Source: Field Survey 2025
A combined 83.3% of respondents found the environmental programs either very clear or fairly clear, which indicates that the station is doing well in delivering understandable content. Only a small number (10%) found them unclear. This suggests that the language, tone, and structure of Sobi FM’s environmental programming is effective in reaching a general audience. The few who found it unclear may represent those with lower educational levels or those tuning in irregularly.
Question 14: Does Sobi FM Encourage Public Participation During Environmental Programs?
	Response
	Frequency
	Percentage (%)

	Yes
	87
	58%

	No
	29
	19.3%

	Sometimes
	34
	22.7%

	Total
	150
	100%


Source: Field Survey 2025
A total of 58% of respondents said the station encourages public participation, while 22.7% said it does so occasionally. This suggests that Sobi FM provides platforms for community engagement such as phone-in segments, vox pops, or SMS polls. These participatory strategies empower listeners and foster community-led dialogue. However, the nearly 42% who either said "No" or "Sometimes" implies there is room for improvement in making the programming more interactive and community-driven.
Question 15: Does Sobi FM Use Storytelling or Real-Life Examples to Explain Environmental Issues?
	Response
	Frequency
	Percentage (%)

	Yes
	93
	62%

	No
	29
	19.3%

	Not Sure
	28
	18.7%

	Total
	150
	100%


Source: Field Survey 2025
Most respondents (62%) agreed that Sobi FM uses storytelling and real-life examples. This technique is effective in increasing relatability and comprehension, especially in rural or semi-literate communities. Storytelling personalizes abstract environmental concepts and stimulates emotional responses, which may lead to behavior change. However, 38% either disagreed or were unsure, which may indicate inconsistency in the application of this strategy across all programs.
SECTION D: Audience Awareness and Perception (Objective iii)
Question 16: Has Listening to Sobi FM Increased Your Awareness of Environmental Issues?
	Response
	Frequency
	Percentage (%)

	Yes
	114
	76%

	No
	20
	13.3%

	Not Sure
	16
	10.7%

	Total
	150
	100%


Source: Field Survey 2025
A large proportion of respondents (76%) stated that their awareness of environmental issues has increased as a result of listening to Sobi FM. This indicates that the station has had a positive cognitive impact on its audience. The 13.3% who said “No” and 10.7% who are “Not Sure” suggest that while Sobi FM is effective for many, there is still a portion of the audience that may not be reached or sufficiently engaged by current efforts.
Question 17: Perception of Environmental Issues After Listening to Sobi FM
	Response
	Frequency
	Percentage (%)

	I now see environmental issues as urgent
	76
	50.7%

	I think they are important but not urgent
	41
	27.3%

	My perception hasn’t changed
	23
	15.3%

	I’m not interested in environmental issues
	10
	6.7%

	Total
	150
	100%


Source: Field Survey 2025
More than half of respondents (50.7%) now perceive environmental issues as urgent, suggesting that Sobi FM’s programs effectively raise the salience of these topics. An additional 27.3% agree the issues are important, though less urgent. This demonstrates successful agenda-setting by the station. However, the 15.3% whose perception hasn’t changed and 6.7% who are not interested reflect a segment of the audience that remains disengaged. Future programming could be tailored to reach these groups using more compelling content or community-centric storytelling.
Question 18: Have You Taken Any Action as a Result of Sobi FM’s Environmental Messages?
	Response
	Frequency
	Percentage (%)

	Yes
	82
	54.7%

	No
	68
	45.3%

	Total
	150
	100%


Source: Field Survey 2025
Just over half (54.7%) of respondents said they have taken environmental action due to messages from Sobi FM. Reported actions include proper waste disposal, participating in community clean-up, and avoiding littering. This shows that the station’s influence extends beyond awareness to actual behavior change. The 45.3% who have not taken action highlight an area where Sobi FM can improve by not just informing but actively mobilizing listeners through campaigns, follow-up, and partnerships with environmental agencies.
Question 19: Effectiveness of Sobi FM in Promoting Environmental Responsibility
	Response
	Frequency
	Percentage (%)

	Very Effective
	64
	42.7%

	Fairly Effective
	58
	38.7%

	Not Effective
	18
	12%

	Not Sure
	10
	6.6%

	Total
	150
	100%


Source: Field Survey 2025
A combined 81.4% of respondents consider Sobi FM either very or fairly effective in promoting environmental responsibility. This result underscores the station’s strong public trust and influence. Only 12% believe it is not effective, and a small group (6.6%) were undecided. These results confirm that the station’s approach is having a substantial effect but can still be optimized for broader and deeper impact.
Question 20: Would You Recommend More Environmental Programs on Sobi FM?
	Response
	Frequency
	Percentage (%)

	Yes
	112
	74.7%

	No
	18
	12%

	Maybe
	20
	13.3%

	Total
	150
	100%


Source: Field Survey 2025
The majority (74.7%) of respondents support an increase in environmental programming, indicating that the audience values such content. This is a strong signal to Sobi FM to expand its environmental content, potentially through daily environmental segments, interviews, community features, and field reporting. The few who said “No” (12%) or “Maybe” (13.3%) might not perceive environmental programming as directly relevant, suggesting a need to connect these issues more closely to everyday life experiences.
4.2 Analysis of Research Questions
This section analyzes the study’s findings in relation to the research objectives and questions stated in Chapter One. The analysis is based on the responses provided in the questionnaire.
Research Question 1: What types of environmental issues are reported by Sobi FM?
The responses to questions 6–10 show that a large majority (84.7%) of respondents have heard environmental programs on Sobi FM. The most frequently reported issues include flooding (75.3%), waste management (72%), and pollution (64%), followed by climate change (44%), deforestation (38%), and erosion (34%). This suggests that Sobi FM focuses on the most prevalent environmental challenges in Ilorin and Kwara State at large, especially those that directly affect urban and rural life.
The fact that more than half of respondents associate environmental discussions with regular programs like the Morning Show, Community Outreach Segment, and special programs (e.g., Green Hour) indicates that environmental topics are integrated across various broadcast segments and not limited to a specific niche slot. This broad programming structure increases the chances of listener exposure to environmental content.
Research Question 2: What strategies are used by Sobi FM to educate the public on environmental issues?
The analysis of questions 11–15 reveals that Sobi FM adopts multiple educational strategies, including expert interviews (68.7%), phone-in discussions (63.3%), jingles/adverts (60.7%), and field reports from communities (56.7%). This shows a multimedia and dialogic approach, which helps make complex environmental issues more accessible and participatory.
Furthermore, 64.7% affirmed that environmental messages are delivered in local languages, which is critical for inclusiveness and grassroots understanding. A combined 83.3% of respondents found the programs either very clear or fairly clear, affirming the station’s communication effectiveness. However, only 58% said Sobi FM consistently encourages public participation, and 62% acknowledged the use of storytelling. While these are promising figures, they point to areas where listener engagement and narrative strategies could be intensified for greater community impact.
Research Question 3: What is the level of audience awareness and perception influenced by Sobi FM's programs?
From questions 16–20, the data shows that 76% of respondents stated that their awareness of environmental issues increased as a result of listening to Sobi FM. This is a strong indication of the station’s success in achieving its educational goal. Additionally, 50.7% now see environmental issues as “urgent,” while 27.3% see them as “important but not urgent.”
Significantly, 54.7% of the respondents said they had taken some form of action in response to the messages aired on Sobi FM. These actions include improved sanitation practices, community clean-up efforts, and avoiding environmentally harmful behaviors. This transition from awareness to action is a key indicator of effective communication and behavioral change.
Moreover, 81.4% rated the station as either “very effective” or “fairly effective” in promoting environmental responsibility, and 74.7% recommended an increase in environmental programming. These statistics underscore the value that listeners place on environmental content and suggest a high level of trust in the station as a source of credible and useful information.
4.3 Discussion of Findings
The findings of this study reinforce the media’s significant role in shaping public perception, awareness, and behavior regarding environmental issues. Sobi FM, as a local broadcast station, has demonstrated a commendable effort in covering various environmental topics relevant to the region, particularly flooding, waste disposal, pollution, and deforestation.
Drawing from the agenda-setting theory, which posits that media can influence the salience of issues among the public (McCombs & Shaw, 1972), the study confirms that Sobi FM has successfully brought environmental issues to the forefront of public discussion in Ilorin. The station’s strategic use of expert opinions, community-based reports, language inclusiveness, and interactivity aligns with Lasswell’s communication model of "Who says what, in which channel, to whom, and with what effect?" (Lasswell, 1948).
The widespread awareness (76%) and the active change in perception (50.7% viewing environmental issues as urgent) further demonstrate the cognitive and affective impact of radio programming on the audience. Moreover, the fact that over half of the respondents took actionable steps as a result of the environmental broadcasts supports the theory of uses and gratifications, which suggests that audiences actively engage with media content that meets their informational or motivational needs (Katz, Blumler & Gurevitch, 1974).
While the overall impact is positive, there are areas requiring improvement. For example, participation levels during environmental programs could be improved, and storytelling techniques can be further emphasized to create emotional and cultural resonance. Likewise, the inconsistency in local language use suggests the need for broader linguistic adaptation to reach rural and less educated listeners.
In conclusion, the data presented and analyzed in this chapter affirm that Sobi FM plays a vital role in shaping environmental consciousness in Ilorin. The findings not only validate the relevance of media in environmental advocacy but also highlight the importance of strategic content design, audience engagement, and message clarity in achieving long-term public awareness and action.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of the Study
This study examined the role of the media, specifically Sobi FM, in shaping public perception on environmental issues in Ilorin, Kwara State. The focus was on understanding the nature of environmental issues covered by Sobi FM, the strategies it employs in educating the public, and the level of awareness and perception the audience has developed as a result of the station’s programming.
Chapter One introduced the research by highlighting the growing environmental crises in Nigeria, including flooding, improper waste disposal, deforestation, and climate change. It emphasized that the media—especially radio—has a critical role to play in informing and mobilizing the public toward environmental responsibility (Nwachukwu, 2021). The objectives of the study were clearly outlined: (i) to identify the types of environmental issues reported by Sobi FM; (ii) to examine the strategies used by Sobi FM to educate the public; and (iii) to assess the level of audience awareness and perception influenced by its programs.
Chapter Two reviewed relevant literature and theoretical frameworks. The study drew upon the agenda-setting theory (McCombs & Shaw, 1972), which posits that media influence what issues people think about, and the uses and gratifications theory (Katz et al., 1974), which asserts that audiences actively seek media content that satisfies their informational and personal needs. Previous studies affirmed that media outlets can significantly influence environmental knowledge and behavior (Adeosun & Odiboh, 2020; Alabi, 2019).
Chapter Three presented the methodology used for the study. A descriptive survey design was employed, using a structured questionnaire administered to 150 randomly selected residents of Ilorin who are listeners of Sobi FM. The data collected was analyzed using frequency tables and percentage distributions.
Chapter Four discussed the results of the study. It was found that Sobi FM broadcasts a variety of environmental issues, including flooding, waste management, pollution, and climate change. The station uses diverse strategies to communicate its messages—such as expert interviews, community field reports, jingles, and public announcements—with a high frequency of messages being delivered in local languages. The findings showed a high level of awareness and perception among listeners, with over 76% of respondents reporting increased environmental consciousness and over 50% admitting to taking action based on what they heard on the station.
5.2 Conclusion
Based on the findings of this study, it can be concluded that Sobi FM plays a crucial role in shaping public perception and influencing environmental awareness in Ilorin and its environs. The station does not only report on pressing environmental issues but also uses a range of educational and participatory strategies to involve the public in the conversation. Its use of local languages, storytelling, and expert-led discussions makes the content accessible and credible to a wide audience.
Furthermore, the study established that media—when used effectively—can go beyond creating awareness to influencing attitudes and behaviors related to environmental responsibility. A majority of the respondents testified to changes in their environmental behavior and perceptions due to exposure to Sobi FM programs. This aligns with prior research that confirms the power of media in driving environmental education and advocacy (Okorie & Oyedepo, 2022; Musa & Sunday, 2020).
However, the study also revealed that participation during programs and consistent use of storytelling and local language need to be improved. Addressing these gaps will help maximize the station’s reach and impact.
5.3 Recommendations
Based on the study's findings and conclusions, the following recommendations are made:
1. Increase Frequency of Environmental Programming: Sobi FM should consider airing more dedicated environmental programs at peak listening hours to enhance public reach and engagement.
2. Enhance Public Participation: The station should improve participatory platforms by encouraging more live call-ins, social media engagement, and field-based listener feedback to foster inclusive environmental discourse.
3. Standardize Use of Local Languages: Since a significant portion of the population is more fluent in local dialects, Sobi FM should ensure that all environmental programs are at least partly broadcast in Yoruba or other local languages to break linguistic barriers.
4. Promote Real-Life Stories and Case Studies: Storytelling and community case studies should be emphasized to emotionally connect listeners to the consequences and solutions to environmental degradation.
5. Collaborate with Environmental Agencies and NGOs: Sobi FM can improve its content and outreach by forming partnerships with environmental professionals, NGOs, and government agencies involved in ecological protection and public education.
6. Conduct Periodic Audience Surveys: The station should routinely evaluate audience feedback to assess the effectiveness of its environmental messages and adapt accordingly.
Environmental sustainability depends on the synergy between public awareness, government policy, and media advocacy. As demonstrated in this study, radio stations like Sobi FM can be instrumental in achieving this synergy. Their role in shaping public perception and promoting civic responsibility toward environmental protection cannot be overemphasized. Thus, continued investment in environmental journalism and audience-centered programming is essential for long-term sustainable development.
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APPENDIX ONE
KWARA STATE POLYTECHNIC, ILORIN
QUESTIONNAIRE
Institute of Information and Communication Technology,
Department of Mass Communication.
Dear Respondent,
I’m a HND II student of the above-named Institution Department carrying out a research on “Media role in shaping public perception on environmental issues (a case study of SOBI Fm)”. I shall be happy is confidential as possible; and the data gathered therein will be used strictly for academic purpose.
INSTRUCTIONS: Please tick (✓) the option that best represents your opinion or situation.
SA = Strongly Agree | A = Agree | N = Neutral | D = Disagree | SD = Strongly Disagree

SECTION A: Demographic Information
1. Gender:
☐ Male     ☐ Female     ☐ Prefer not to say
2. Age Group:
☐ 18–25  ☐ 26–35  ☐ 36–45  ☐ 46+
3. Education Level:
☐ SSCE  ☐ OND/NCE  ☐ HND/Bachelor’s  ☐ Postgraduate
4. Are you a regular listener of Sobi FM?
☐ Yes     ☐ No
5. How often do you listen to Sobi FM per week?
☐ Once  ☐ 2–3 times  ☐ 4–5 times  ☐ Daily
SECTION B: Identification of Environmental Issues Reported by Sobi FM (Objective i)
6. Have you ever heard Sobi FM broadcast any program on environmental issues?
☐ Yes  ☐ No
7. Which of the following environmental issues have you heard discussed on Sobi FM? (You may tick more than one)
☐ Flooding
☐ Waste management
☐ Deforestation
☐ Pollution (Air/Water/Noise)
☐ Climate change
☐ Erosion
☐ Others (please specify): _____________
8. How frequently do you hear environmental topics on Sobi FM?
☐ Rarely  ☐ Sometimes  ☐ Often  ☐ Very Frequently
9. Do you think Sobi FM gives enough attention to environmental issues?
☐ Yes  ☐ No  ☐ Not Sure
10. Which Sobi FM program(s) do you associate most with environmental discussions?
☐ Morning show
☐ Community outreach segment
☐ News hour
☐ Special environmental programs (e.g., Green Hour)
☐ I don’t know any specific program
SECTION C: Strategies Used by Sobi FM to Educate the Public (Objective ii)
11. What methods does Sobi FM use to communicate environmental messages? (Tick all that apply)
☐ Interviews with experts
☐ Phone-in discussions
☐ Public announcements
☐ Jingles/Adverts
☐ Field reports from communities
12. Are environmental messages presented in local languages on Sobi FM?
☐ Yes  ☐ No  ☐ Sometimes
13. How clear and understandable are the environmental programs on Sobi FM?
☐ Very Clear  ☐ Fairly Clear  ☐ Not Clear  ☐ Not Sure
14. Does Sobi FM encourage public participation during environmental programs?
☐ Yes  ☐ No  ☐ Sometimes
15. Do you think Sobi FM uses storytelling or real-life examples to explain environmental issues?
☐ Yes  ☐ No  ☐ Not Sure
SECTION D: Audience Awareness and Perception (Objective iii)
16. Has listening to Sobi FM increased your awareness of environmental issues?
☐ Yes  ☐ No  ☐ Not Sure
17. Which statement best describes your perception of environmental issues after listening to Sobi FM?
☐ I now see environmental issues as urgent
☐ I think they are important but not urgent
☐ My perception hasn’t changed
☐ I’m not interested in environmental issues
18. Have you taken any action as a result of environmental messages from Sobi FM?
☐ Yes  ☐ No
If yes, please specify: _______________________
19. In your opinion, how effective is Sobi FM in promoting environmental responsibility among the public?
☐ Very Effective  ☐ Fairly Effective  ☐ Not Effective  ☐ Not Sure
20. Would you recommend more environmental programs to be aired on Sobi FM?
☐ Yes  ☐ No  ☐ Maybe
