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[bookmark: _GoBack]ABSTRACT
This study investigates the impact of social media on the spread of fake lifestyle among students of Kwara State Polytechnic, Ilorin. It explores how platforms such as Facebook, Instagram, TikTok, and Snapchat influence students to project unrealistic images of themselves, driven by the desire for validation and social acceptance. Using the survey method, data were gathered through questionnaires distributed to students across various departments. The findings reveal that social media significantly contributes to the adoption of fake lifestyles, leading to issues such as low self-esteem, peer pressure, and engagement in unhealthy practices to maintain a false image. The study recommends media literacy initiatives and awareness campaigns to help students understand the dangers of fake lifestyle portrayals and promote authenticity.













CHAPTER ONE 
INTRODUCTION
1.1 Background of the Study
 Social media has revolutionized the way individuals interact, communicate, and express themselves globally. Platforms such as Instagram, Facebook, TikTok, and Snapchat offer avenues for users to share aspects of their lives, build connections, and explore the lives of others. While this has brought several benefits, it has also resulted in the emergence of curated and often exaggerated portrayals of life, which many users perceive as aspirational (Ellison, Steinfield, & Lampe, 2007). Among young adults, particularly students, these portrayals can lead to a phenomenon commonly referred to as a “fake lifestyle.”
A fake lifestyle refers to the intentional projection of a false or exaggerated version of one's life, usually aimed at gaining social approval, admiration, or envy. This trend is especially prominent among young people who are heavy social media users. Studies have shown that users between the ages of 18 and 30 spend an average of three hours daily on social media platforms, with a significant portion of this time dedicated to consuming content that emphasizes material wealth, beauty standards, and leisure activities (Statista, 2023). These representations often create unrealistic expectations, influencing users to imitate behaviors that may be beyond their financial or personal capacity.
For students at Kwara State Polytechnic, this phenomenon presents unique challenges. Social media provides a virtual space where students can escape their realities and create an idealized version of their lives. However, the pressure to maintain such a façade often leads to detrimental outcomes. For instance, students may overspend on clothing, gadgets, and experiences to appear affluent. Others may engage in unethical behaviors, such as academic dishonesty or even fraudulent activities, to sustain the image they have projected online. These actions can have long-term consequences on their mental health, academic performance, and future prospects.
Furthermore, the pervasive nature of social media makes it difficult for users to distinguish between authentic and curated content. Research indicates that over 70% of social media users report feeling envious or inadequate after comparing themselves to others online (Chou & Edge, 2012). This “comparison culture” significantly affects young adults, leading to issues such as low self-esteem, anxiety, and depression. For students, these mental health challenges can hinder their ability to focus on academics and achieve personal growth.
The influence of social media on lifestyle trends is amplified by the algorithms that prioritize visually appealing and engaging content. These algorithms often highlight posts that showcase luxury, beauty, and success, inadvertently promoting materialism and superficial values (Kross et al., 2013). For students in tertiary institutions, these messages can shape their aspirations and priorities, shifting focus from intrinsic values like academic achievement and personal development to extrinsic ones such as social validation and online fame.
In Kwara State Polytechnic, the adoption of fake lifestyles has also been linked to a culture of peer pressure. Students feel compelled to conform to the perceived norms of their peers as presented on social media. This conformity often involves mimicking fashion trends, participating in viral challenges, or attending events that might strain their financial resources. The need to “keep up appearances” can overshadow genuine personal growth and academic excellence, which are the primary objectives of higher education (Okoro & Adedayo, 2020).
The economic implications of this trend are equally concerning. Many students resort to borrowing, using credit, or seeking financial assistance from friends and family to sustain their social media personas. Over time, this behavior can lead to debt and financial instability. The broader societal implications include the normalization of consumerism and the erosion of values such as humility, contentment, and hard work.
Moreover, the spread of fake lifestyles on social media contributes to a distorted perception of success. For many students, success is no longer defined by academic achievements or meaningful contributions to society but by the number of likes, comments, and followers on their social media accounts. This redefinition of success can demotivate students from pursuing long-term goals, focusing instead on short-term gratification.
Addressing this issue requires a comprehensive understanding of the factors driving the adoption of fake lifestyles and their impact on students. Existing studies have highlighted the role of parental upbringing, societal expectations, and peer influence, but few have examined the specific dynamics within tertiary institutions in Nigeria, such as Kwara State Polytechnic (Adeoye, 2021). This study aims to fill that gap by exploring how social media influences the behavior, aspirations, and challenges faced by these students.
Ultimately, this research seeks to provide insights that will inform educators, policymakers, and social media users about the need for digital literacy and ethical online behavior. By promoting awareness and encouraging responsible social media use, stakeholders can help mitigate the negative effects of fake lifestyles and foster a culture of authenticity and self-acceptance among students.
1.2 Statement of the Problem
The rapid spread of social media content promoting idealized lifestyles has created significant challenges among Kwara State Polytechnic students. Many feel compelled to mimic these portrayals, leading to behaviors and decisions that may not align with their reality. This has contributed to issues such as financial strain, low self-esteem, academic distraction, and even unethical behavior, as students strive to project a certain image. Despite the increasing prevalence of this problem, limited research has been conducted to explore the extent of its impact on students in this institution.
1.3 Objectives of the Study
1. To analyze how social media promotes fake lifestyles among Kwara State Polytechnic students.
2. To identify the most influential social media platforms contributing to this trend.
3. To assess the psychological, financial, and academic impacts of adopting fake lifestyles.
4. To provide recommendations for mitigating the negative effects of fake lifestyles promoted on social media.
1.4 Research Questions
1. How does social media influence the spread of fake lifestyles among Kwara State Polytechnic students?
2. Which social media platforms have the most significant impact on this behavior?
3. What are the psychological, financial, and academic consequences of adopting fake lifestyles?
4. How can these negative influences be minimized or addressed?
1.5 Significance of the Study
This study provides critical insights into the growing phenomenon of fake lifestyles propagated through social media and its implications for students at Kwara State Polytechnic. It sheds light on how these trends affect students’ mental health, financial decisions, and academic performance, offering a deeper understanding of the underlying factors. By exploring these dimensions, the research equips educators, parents, and policymakers with strategies to promote responsible social media use and discourage harmful lifestyle mimicry.
Additionally, the study contributes to the broader academic discourse on the intersection of social media and youth behavior. It serves as a foundation for future research on the societal effects of digital culture, emphasizing the need for awareness and educational interventions that prioritize authenticity and mental well-being.
1.6 Scope of the Study
The research is focused on Kwara State Polytechnic students, investigating how social media influences their adoption of fake lifestyles. The study examines various dimensions of this phenomenon, including psychological impacts such as self-esteem issues, financial consequences like overspending, and academic distractions resulting from excessive social media use.
Data collection will include surveys and interviews with students across different faculties, analyzing their social media habits, perceptions, and experiences. Additionally, the research will review content from popular platforms to understand the types of portrayals influencing students. The study will consider current trends, ensuring its findings are relevant to the present social media landscape.

1.7 Definition of Terms
1. Social Media: Online platforms used for sharing content and connecting with others, including Instagram, TikTok, Facebook, and Snapchat.
2. Fake Lifestyle: A curated or exaggerated portrayal of one’s life, often unrealistic and disconnected from their actual circumstances, usually aimed at impressing others.
3. Kwara State Polytechnic Students: Individuals enrolled in Kwara State Polytechnic, representing the study's target population.
4. Influence: The capacity of social media to shape perceptions, behaviors, and decisions among its users.















CHAPTER TWO
LITERATURE REVIEW
2.1 Conceptual Framework
Social media has become a dominant force in shaping the behaviors, perceptions, and aspirations of young people across the globe. The proliferation of platforms such as Instagram, TikTok, Facebook, and Snapchat has created avenues for individuals to express themselves, engage with others, and consume curated content. While these platforms have provided numerous benefits, they have also given rise to significant challenges, particularly among students. One such challenge is the spread of fake lifestyles, which involves the exaggeration or misrepresentation of reality to gain social validation or admiration. This chapter provides an in-depth review of existing literature on the subject, focusing on key concepts, theoretical frameworks, and empirical findings. The review also identifies gaps in the literature, highlighting the need for further research on the phenomenon, particularly in the Nigerian context.
2.1.1 Definition and overview of Social media
Social media has transformed the way we interact, communicate, and consume information in the digital age. Defined as online platforms and applications that allow users to create, share, and exchange content, social media has become an integral part of everyday life for billions of people worldwide.  
Definition and Evolution
Social media encompasses a wide range of platforms and technologies that facilitate social interaction and content sharing. From early networking sites like Six Degrees and Friendster to contemporary giants such as Facebook, Twitter, Instagram, and TikTok, the landscape of social media has evolved significantly over the past two decades.
Initially, social media platforms primarily focused on connecting individuals with friends and acquaintances, enabling them to share personal updates, photos, and messages. However, as technology advanced and user behavior evolved, social media expanded to include diverse features such as multimedia sharing, live streaming, messaging, and content discovery.
2.1.2 Key Features
Social media platforms offer various features designed to engage users and facilitate interaction. These features include:
1. Profile Creation: Users can create personalized profiles containing information about themselves, such as name, bio, profile picture, and interests.
2. Content Sharing: Users can share various types of content, including text posts, photos, videos, links, and live broadcasts.
3. Networking: Social media enables users to connect with friends, family, colleagues, and like-minded individuals through friend requests, follows, and mutual connections.
4. Engagement: Users can interact with content by liking, commenting, sharing, and reposting, fostering conversations and engagement within the community.
5. Privacy Settings: Most social media platforms offer privacy settings that allow users to control who can view their content and interact with them.
6. Analytics: Many platforms provide users with insights into their audience demographics, content performance, and engagement metrics to help them understand and optimize their presence.
2.1.3 Future Trends
Looking ahead, social media is likely to continue evolving in response to technological advancements, user preferences, and societal changes. Some emerging trends in social media include:
1. Video Content Dominance: The popularity of video content is expected to rise further, with short-form videos, live streaming, and immersive experiences becoming increasingly prevalent.
2. Ephemeral Content: Platforms like Snapchat and Instagram Stories have popularized ephemeral content that disappears after a set period, catering to users' desire for authenticity and spontaneity.
3. Augmented Reality (AR) and Virtual Reality (VR): AR and VR technologies are poised to enhance social media experiences by enabling immersive storytelling, virtual gatherings, and interactive content.
4. Privacy and Data Protection: With growing concerns about privacy and data security, social media platforms may face pressure to enhance user privacy controls, transparency, and data protection measures.
5. Niche Communities: Users are gravitating towards niche communities and specialized platforms that cater to their specific interests, hobbies, and identities, fostering deeper engagement and meaningful connections.
2.1.4 Advantages and Disadvantages of social media
Advantages:
1. Connectivity: Social media platforms facilitate instant communication and connection with friends, family, and acquaintances across the globe, bridging geographical barriers and enabling real-time interaction.
2. Information Sharing: Social media serves as a powerful tool for disseminating information, news, and updates rapidly. Users can access a diverse range of content, stay informed about current events, and engage in discussions on various topics.
3. Networking and Collaboration: Social media platforms provide opportunities for networking, professional development, and collaboration. Individuals can connect with colleagues, industry peers, and potential collaborators, expanding their professional network and opportunities.
4. Community Building: Social media enables the formation of online communities based on shared interests, hobbies, beliefs, or identities. These communities provide a sense of belonging, support, and camaraderie, fostering meaningful connections and relationships.
5. Business and Marketing: Social media platforms offer businesses a cost-effective and scalable way to reach and engage their target audience, promote products and services, and drive sales. Social media marketing allows for targeted advertising, customer engagement, and brand building.
6. Education and Learning: Social media platforms are increasingly used in educational settings to supplement traditional learning methods. They provide access to educational resources, online courses, tutorials, and collaborative learning environments, enhancing learning opportunities for students of all ages.
Disadvantages:
1. Privacy Concerns: Social media users may unwittingly expose sensitive personal information, leading to privacy breaches, identity theft, and cyberbullying. Privacy settings and data protection measures may be insufficient to safeguard user data from exploitation or misuse.
2. Misinformation and Fake News: Social media platforms are fertile ground for the spread of misinformation, rumors, and fake news. False or misleading information can go viral quickly, leading to public confusion, polarization, and distrust in traditional media sources.
3. Addiction and Distraction: Excessive use of social media can lead to addiction, compulsive behavior, and decreased productivity. Users may find themselves constantly checking notifications, scrolling through feeds, and comparing themselves to others, leading to feelings of inadequacy or anxiety.
4. Cyberbullying and Harassment: Social media provides a platform for cyberbullying, harassment, and online abuse. Users may experience harassment, trolling, or targeted attacks, leading to emotional distress, social isolation, and even offline consequences.
5. Filter Bubbles and Echo Chambers: Social media algorithms prioritize content based on user preferences and engagement, creating filter bubbles and echo chambers where users are exposed to information that reinforces their existing beliefs and biases. This can contribute to polarization, ideological extremism, and social fragmentation.
6. Impact on Mental Health: Studies have linked heavy social media use to negative effects on mental health, including increased rates of anxiety, depression, loneliness, and poor self-esteem. Excessive comparison, cyberbullying, and exposure to idealized portrayals of life can take a toll on users' psychological well-being.
2.1.5 Concept of Fake Lifestyle
A fake lifestyle involves the deliberate portrayal of an exaggerated or misrepresented version of one’s life. This can include showcasing material possessions, luxury experiences, or physical appearances that do not align with one’s reality. The concept is rooted in the need for social validation, driven by metrics such as likes, comments, and followers. According to Chou and Edge (2012), social media users often feel pressured to present themselves in ways that align with societal standards of success and beauty. This pressure is exacerbated by influencer culture, where popular users set aspirational benchmarks for their followers.
Among students, the adoption of fake lifestyles is linked to peer pressure and societal expectations. Okoro and Adedayo (2020) note that in Nigeria, cultural norms emphasizing material success and social status play a significant role in shaping youths' online behavior. As a result, many students feel compelled to project an image of affluence and sophistication, even if it requires financial strain or unethical practices.
2.1.6 Social Media and Youth Behavior
The influence of social media on youth behavior extends beyond lifestyle trends. Research by Ellison, Steinfield, and Lampe (2007) reveals that social media platforms serve as a space for self-expression, social interaction, and identity exploration. However, these benefits are accompanied by risks, including the internalization of unrealistic standards and the erosion of authentic self-representation. Youths are particularly vulnerable to these influences due to their developmental stage, characterized by identity exploration and susceptibility to peer influence (Arnett, 2000).
2.1.7 Social Media and the Spread of Fake Lifestyles
The Role of Visual Content
Platforms like Instagram and TikTok prioritize visual content, making them particularly influential in shaping perceptions of lifestyle. Research by Marwick (2015) highlights how visual-centric platforms create a culture of aestheticization, where users are encouraged to present visually appealing and aspirational content. This emphasis on visuals contributes to the spread of fake lifestyles, as users feel pressured to conform to aesthetic norms.
Influencer Culture
Influencers play a significant role in shaping lifestyle trends on social media. By showcasing luxury, success, and beauty, influencers set benchmarks that their followers aspire to achieve. However, these portrayals are often unrealistic, as influencers use editing tools, sponsorships, and curated content to craft their personas. Abidin (2016) notes that influencer culture perpetuates materialism and superficial values, particularly among impressionable youths.
Algorithmic Influence
Social media algorithms amplify the spread of fake lifestyles by prioritizing content that garners high engagement. Posts featuring luxury, beauty, or entertainment are more likely to appear in users’ feeds, reinforcing the perception that such lifestyles are normative. Gillespie (2014) argues that algorithms play a crucial role in shaping users’ perceptions and behaviors by controlling what content is visible. For students, this creates a cycle of consumption and emulation, as they strive to match the standards set by their peers and influencers.
2.1.8 Impact of Fake Lifestyles on Students
Psychological Impact
The portrayal of fake lifestyles on social media has profound psychological effects on students. Exposure to idealized content often leads to feelings of inadequacy, low self-esteem, and anxiety. According to Fardouly et al. (2015), students who engage in frequent social comparisons are more likely to experience symptoms of depression. This is particularly concerning given that students are at a developmental stage characterized by identity formation and emotional vulnerability. The constant pressure to conform to online standards exacerbates these challenges, leading to a range of mental health issues.
Financial Impact
Adopting a fake lifestyle often comes with financial implications, as students may feel compelled to spend beyond their means to maintain a curated online persona. This can lead to financial strain, debt, and even unethical behaviors, such as fraud or theft, to sustain their image. Okoro and Adedayo (2020) highlight that in Nigeria, the societal emphasis on material success drives many youths to prioritize appearance over financial prudence. The long-term consequences of such behaviors include financial instability and reduced academic focus.
Academic Impact
The adoption of fake lifestyles can also negatively impact students’ academic performance. The time and effort spent curating an online persona often detract from academic responsibilities, leading to reduced focus and productivity. Moreover, the psychological stress associated with maintaining a fake lifestyle can impair cognitive functioning, further hindering academic success. According to Ellison et al. (2007), the overuse of social media is associated with lower academic achievement, as students struggle to balance their online and offline lives.
2.2 THEORETICAL FRAMEWORK
2.2.1 Social Comparison Theory (Festinger, 1954)
Social Comparison Theory, proposed by psychologist Leon Festinger in 1954, explains that individuals determine their own social and personal worth based on how they stack up against others. Festinger suggested that people compare themselves to others in order to assess their abilities, values, and success. The theory also suggests that this tendency for social comparison is a key driver in shaping self-concept, self-esteem, and behavior.
In the context of social media, this theory is highly applicable. Platforms such as Instagram, Facebook, and TikTok often showcase curated, idealized versions of people's lives, highlighting their successes, wealth, and physical appearances. This creates a social environment ripe for comparison, where individuals, particularly students, constantly compare their own lives to the seemingly perfect lives of others. This creates feelings of inadequacy, insecurity, or the desire to conform to these curated standards.
Social Comparison Theory suggests that the more students compare themselves to these idealized images, the more they might feel pressured to display similar lifestyles, even if those lifestyles are not authentic. This is especially relevant in a university setting like Kwara State Polytechnic, where students are in a phase of identity formation and may seek validation through social media. Fake lifestyles often emerge as a result of these comparisons, where individuals fake their wealth, success, and lifestyle choices in an attempt to match what they see online.
This tendency to compare can lead to significant psychological consequences. Students might experience feelings of inadequacy, jealousy, and low self-esteem if they perceive their lives to be less impressive than those of their peers or influencers. This may drive them to engage in behaviors such as posting exaggerated or false representations of their lives to boost their self-image. These behaviors are often amplified by the feedback loops created by likes, comments, and shares, which validate and reinforce these fake portrayals.
Relevance to the Study: The relevance of Social Comparison Theory to the study of fake lifestyles at Kwara State Polytechnic lies in understanding how social comparison influences students' behavior and their propensity to present fake lifestyles. By exploring this theory, one can examine how students engage with social media platforms and the motivations behind creating an artificial, idealized version of their lives. This theory offers insights into the underlying psychological drivers of the phenomenon.
2.2.2 Uses and Gratifications Theory (Katz, Blumler & Gurevitch, 1973)
The Uses and Gratifications Theory (UGT) was developed by Katz, Blumler, and Gurevitch in 1973. The theory posits that media consumers actively seek out media to satisfy specific needs or desires, such as entertainment, information, social interaction, or identity formation. UGT focuses on the active role of the audience in selecting and using media to fulfill their needs, suggesting that individuals are not passive recipients of media content but are instead goal-directed in their media consumption.
Social media platforms provide various gratifications, such as entertainment, social interaction, self-expression, and identity construction. In the context of Kwara State Polytechnic students, social media usage can be driven by the need to connect with peers, maintain relationships, gain recognition, or enhance their social status. Through these platforms, students can selectively present themselves in ways that align with their desired social image, often showcasing a “fake lifestyle” to gain validation or admiration from others.
According to the Uses and Gratifications Theory, students are motivated to use social media in ways that satisfy their need for social approval or personal identity. By posting images or stories that project an exaggerated lifestyle—such as displaying luxury items, expensive vacations, or an affluent lifestyle—students fulfill their desire for social validation. This can lead to the creation of fake lifestyles as they intentionally craft online personas that they believe will garner attention and approval from others.
The need for self-esteem and social acceptance is central to UGT. Students may create fake lifestyles to meet these psychological needs, presenting an idealized version of themselves to align with the expectations of their peers. This need for validation may stem from a desire to be viewed as successful or glamorous, even if it means fabricating aspects of their lives. Social media platforms provide the perfect environment for such behaviors, where the impact of likes, comments, and shares reinforces the creation of these false identities.
Relevance to the Study: UGT is relevant to understanding how and why students at Kwara State Polytechnic might engage in spreading fake lifestyles. By exploring how students actively seek out social media for gratification, researchers can better understand the motivations behind the creation and dissemination of fake lifestyles. This theory helps explain the role social media plays in shaping the self-image and social behavior of students, particularly in the context of the pressures of university life.
2.2.3 Cultivation Theory (Gerbner, 1969)
Cultivation Theory, developed by George Gerbner in 1969, focuses on the long-term effects of media exposure on the perceptions of reality. Gerbner argued that people who consume media on a regular basis come to perceive the world as it is presented through the media, which in turn shapes their beliefs, values, and behaviors. This theory primarily addresses the impact of television, but it is applicable to social media in understanding how continuous exposure to certain content can shape individuals' perceptions of reality.
In the context of social media, Cultivation Theory suggests that continuous exposure to curated, idealized images of wealth, beauty, and success can cultivate distorted views of reality among students. Social media platforms often present exaggerated representations of lifestyles that are unattainable for most individuals. As students engage with these platforms daily, they may start to perceive these idealized lifestyles as the norm, which may influence their own behaviors and attitudes towards success, wealth, and personal achievement.
Cultivation Theory explains that prolonged exposure to idealized portrayals of life on social media can lead students to internalize these images and shape their behavior to align with these perceptions. As students at Kwara State Polytechnic consume content depicting glamorous lifestyles, they may begin to believe that these representations are the reality they should aspire to. This belief can motivate them to adopt or fake similar lifestyles to fit into the social norms they see online, even if such lifestyles are unrealistic or fabricated.
 One of the core ideas of Cultivation Theory is that media consumption affects people's perceptions of what is "normal" or desirable. In the case of social media, this could mean that students start to value material success, beauty, and wealth to an extreme degree, based on the constant exposure to these traits online. As a result, students may feel compelled to portray themselves in ways that reflect these values, contributing to the spread of fake lifestyles. These altered perceptions can distort their self-image and lead to unhealthy social comparisons and behaviors.
Relevance to the Study: Cultivation Theory is highly relevant to understanding the broader societal impact of social media on students at Kwara State Polytechnic. By exploring how repeated exposure to idealized images affects students' perceptions of reality, this theory helps explain why students may feel compelled to create fake lifestyles. It also sheds light on the consequences of this cultivation, including the reinforcement of unrealistic standards and the pressure to conform to them, ultimately leading to the spread of fake lifestyles among peers.
2.3 EMPERICAL REVIEW
Ajiboye and Akinmolayan (2018) examined the impact of social media on youth lifestyle in Nigeria, focusing on how the portrayal of idealized lifestyles on platforms like Instagram and Facebook influences young people’s perceptions and behaviors. They found that students, especially in university settings, tend to model their lives according to the glamorous and often exaggerated representations they encounter online. The study highlighted that social media creates an environment where students often feel compelled to present a fabricated version of their lives to gain social acceptance and admiration (Ajiboye & Akinmolayan, 2018).
The authors concluded that the need for validation through social media leads many youths to adopt "fake lifestyles," characterized by posting images of wealth, luxury, and perfect appearances, even when these do not reflect their real lives. This phenomenon was particularly observed among students who actively sought attention and recognition from their peers. Their research emphasizes that the desire to belong to a particular social group often drives the spread of fake lifestyles.
This study provides a strong basis for understanding the role of social media in shaping the identity and behaviors of students. It offers insight into how social media platforms fuel the desire for social comparison and lifestyle projection, which is central to the concept of fake lifestyles in your study.
Ogunyemi’s (2019) research focused on the effects of social media on the behavior of Nigerian university students. His findings revealed that students frequently engage in "lifestyle exaggeration" on social media to appear wealthier or more successful than they truly are. Ogunyemi attributed this behavior to the constant pressure students face to meet societal standards of success and material wealth, which are often portrayed as achievable through social media (Ogunyemi, 2019).
The study highlighted the psychological and emotional impacts of these fake lifestyles, noting that students often experience anxiety, insecurity, and stress when their actual lives do not match the idealized versions they present online. Ogunyemi’s findings align with the Uses and Gratifications Theory, which posits that individuals use media to fulfill personal desires, such as social acceptance and self-esteem, driving the creation of these false lifestyles.
This study is crucial for your research as it directly correlates the pressures of social media with the creation of fake lifestyles, providing a foundation for exploring the motivations behind these behaviors among students at Kwara State Polytechnic.
Nwabueze (2020) explored the relationship between social media use and materialism among Nigerian youth. The study found that exposure to materialistic content on social media—such as expensive cars, luxury brands, and lavish vacations—encourages students to adopt similar behaviors, even if they cannot afford them. Nwabueze pointed out that students often try to emulate these behaviors as a way of gaining social prestige and attracting attention from their peers (Nwabueze, 2020).
The study emphasized that social media platforms function as powerful tools for shaping cultural norms around success and wealth. Nwabueze argued that these portrayals of affluence contribute to the spread of fake lifestyles among students, as they try to project a certain image in order to align with these idealized standards. The research also noted that the prevalence of such content reinforces the idea that success is best measured by material possessions.
This study adds to your research by underscoring the role of materialism in the spread of fake lifestyles. It provides empirical support for the idea that social media fosters a desire to "fake it till you make it," which is central to your study.
Uche’s (2021) study delved into how social media influences the identity development of Nigerian youth, particularly students in higher education institutions. The research found that social media offers a platform for students to experiment with and create different versions of their identities, often ones that are far removed from their real-life circumstances. Uche noted that many students portray a lifestyle of wealth, success, and social status to appear more accomplished than they are, even if such portrayals are not true reflections of their daily realities (Uche, 2021).
The study also revealed that the constant exposure to peers’ idealized lives on social media leads to a phenomenon of "social envy," where students feel inadequate and compelled to emulate the lifestyles they see online. This pursuit of a fabricated identity is often linked to a desire for social validation, which can have negative effects on students' mental health and self-esteem. The spread of fake lifestyles, Uche argued, is a byproduct of the pressure students feel to align their self-presentation with the aspirational images they see on social media.
Uche’s research is highly relevant to your study as it directly addresses how the need for identity formation and social acceptance through social media leads to the spread of fake lifestyles. It helps contextualize the pressures faced by students at Kwara State Polytechnic and the role of social media in shaping these behaviors.










CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
Research methodology is the systematic approach to designing and conducting research to ensure reliable, valid, and meaningful results. It outlines the methods and procedures used to gather and analyze data, ultimately contributing to achieving the objectives of the study. This chapter presents the research methodology employed in this study, which aims to investigate the impact of social media on the spread of fake lifestyles among Kwara State Polytechnic students. The chapter includes the research design, population of the study, sample size and sampling techniques, research instruments, validation of the instruments, and methods of data collection and analysis.
3.1 RESEARCH DESIGN
According to Agbayewa (2003) and Kerlinger (1966), research design refers to the strategic framework that guides a researcher in obtaining answers to research questions while managing variance. For this study, a survey research design will be adopted, specifically employing a questionnaire to collect empirical data. The survey design is appropriate because it allows for the collection of data from a large population in a structured manner. The goal is to obtain relevant information from Kwara State Polytechnic students, particularly those in the Mass Communication department, to draw valid conclusions on how social media contributes to the spread of fake lifestyles.
3.2 POPULATION OF THE STUDY
The population for this study consists of students from Kwara State Polytechnic, Ilorin, with a specific focus on the Mass Communication department. According to Akinade and Owolabi (2009), the research population includes all individuals who fit the criteria for the study. In this case, the total population of Mass Communication students is approximately 500, consisting of male and female students, single, married, divorced, or separated, both employed and unemployed. The target population for the study will be one hundred (100) respondents selected from the 500 students. These respondents will be chosen to reflect a cross-section of the department’s student body, ensuring the study's findings are representative.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
The sample size refers to the number of participants selected for the study. In this research, a sample size of 100 respondents will be used to provide a reliable representation of the larger student population. The sample will be selected using purposive (judgmental) sampling, a non-probability sampling technique. Purposive sampling is appropriate for this study because it allows the researcher to select individuals who are most knowledgeable or have specific experience with social media and its effects on lifestyle portrayal. By using this technique, the researcher will ensure that the selected respondents are relevant to the research objectives.
3.4 RESEARCH INSTRUMENT
A research instrument is a tool used to collect data for analysis. For this study, a structured questionnaire will be the primary instrument for data collection. The questionnaire will consist mainly of closed-ended questions to facilitate easy analysis and ensure that respondents provide clear, specific answers related to the impact of social media on the adoption of fake lifestyles. According to Saadudeen (2015), the questionnaire is a powerful tool for gathering standardized responses that can be quantitatively analyzed. This instrument is ideal for obtaining data on the perceptions and behaviors of students regarding the role of social media in influencing lifestyle portrayal.
3.5 VALIDITY AND RELIABILITY OF THE INSTRUMENT
Validity refers to the extent to which a research instrument measures what it is intended to measure. In this study, the validity of the questionnaire will be ensured by reviewing it with experts in the field of social media studies and research methodology. Reliability, on the other hand, pertains to the consistency of the instrument in producing stable and accurate results over time. To ensure reliability, the questionnaire will undergo a pre-test with a small group of students similar to the target population. Based on feedback from the pre-test, any necessary adjustments will be made to enhance both validity and reliability before administering the questionnaire to the full sample.
3.6 METHOD OF ADMINISTRATION OF THE INSTRUMENT
The researcher will personally administer the questionnaire to the selected respondents. Prior to distributing the questionnaires, the researcher will seek permission from relevant academic authorities at Kwara State Polytechnic to ensure smooth coordination. The questionnaire will be distributed during class hours or designated sessions, and the researcher will be available to clarify any questions respondents may have. After respondents complete the questionnaire, the researcher will collect them immediately to prevent loss of data and ensure timely analysis.
3.7 METHOD OF DATA ANALYSIS
The data collected from the questionnaires will be analyzed using both descriptive and inferential statistical techniques. Descriptive statistics, such as frequency tables and percentages, will be used to summarize and present the responses in an easily understandable format. This will help in identifying trends and patterns in students’ perceptions and behaviors regarding social media and fake lifestyles. Additionally, inferential statistics will be used to draw conclusions about the broader population based on the sample data. The analysis will focus on determining the extent to which social media influences the spread of fake lifestyles among students at Kwara State Polytechnic and how these behaviors affect their self-image and interactions.










CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 INTRODUCTION
This chapter presents and analyzes the data collected from the administered questionnaires. A total of one hundred questionnaires were distributed to students of the Mass Communication Department, Kwara State Polytechnic. All one hundred were returned, resulting in a 100% response rate. The data have been presented using frequency tables and percentages and analyzed to reflect the influence of fake lifestyle trends on social media among students.
4.1 DATA PRESENTATION
Table 1: Gender
	Response
	Frequency
	Percentage

	Male
	40
	40%

	Female
	60
	60%

	Total
	100
	100%


The gender distribution indicates that most respondents were female (60%), while males constituted 40%. This shows a higher female participation in the study, suggesting that more female students were available or more interested in the subject matter of the research.
Table 2: Age
	Response
	Frequency
	Percentage

	16–20 years
	45
	45%

	21–25 years
	40
	40%

	Above 25 years
	15
	15%

	Total
	100
	100%


The age distribution shows that 45% of the respondents are between 16 and 20 years old, while 40% fall within the 21–25 age range. Only 15% are above 25 years. This indicates that the majority of the respondents are young adults, which is typical of students in higher education institutions and particularly relevant to the focus of this study on youth and social media.
Table 3: Level of Study
	Response
	Frequency
	Percentage

	ND1
	25
	25%

	ND2
	25
	25%

	HND1
	25
	25%

	HND2
	25
	25%

	Total
	100
	100%


The level of study among respondents is evenly distributed across all four categories, with each academic level accounting for 25%. This balanced representation across ND1, ND2, HND1, and HND2 ensures a broad-based and unbiased view of the research subject from different academic stages.
Table 4: Are you a student of Mass Communication Department?
	Response
	Frequency
	Percentage

	Yes
	100
	100%

	No
	0
	0%

	Total
	100
	100%


All respondents confirmed that they are students of the Mass Communication Department. This 100% affirmative response affirms the relevance and appropriateness of the sample to the objectives of the study, as it specifically targets students from the department under investigation.

Table 5: Do you actively use social media platforms?
	Response
	Frequency
	Percentage

	Yes
	95
	95%

	No
	5
	5%

	Total
	100
	100%


The vast majority of the respondents (95%) indicated that they actively use social media platforms, while only 5% do not. This finding reflects the popularity and high usage of social media among students, reinforcing its pervasive influence in their daily lives and making it a suitable subject of inquiry for the study.
Table 6: Which of the following platforms do you use most often?
	Response
	Frequency
	Percentage

	Facebook
	10
	10%

	Instagram
	30
	30%

	TikTok
	35
	35%

	Twitter (X)
	10
	10%

	WhatsApp
	10
	10%

	Snapchat
	5
	5%

	Total
	100
	100%


From the table above, TikTok emerges as the most frequently used platform among respondents, accounting for 35%, followed closely by Instagram with 30%. Other platforms such as Facebook, Twitter, and WhatsApp each account for 10%, while Snapchat is the least used at 5%. This indicates that visually engaging platforms like TikTok and Instagram are more appealing to students, and are likely the primary sources of the fake or exaggerated lifestyle trends explored in this study.

Table 7: How many hours do you spend on social media daily?
	Response
	Frequency
	Percentage

	Less than 1 hour
	10
	10%

	1–3 hours
	40
	40%

	4–6 hours
	35
	35%

	Over 6 hours
	15
	15%

	Total
	100
	100%


The data indicates that a majority of respondents (75%) spend between 1 and 6 hours daily on social media, with the largest portion (40%) spending 1–3 hours. Only 10% spend less than 1 hour, while 15% spend more than 6 hours per day. This reveals a high level of daily engagement with social media platforms, which may increase exposure to content that promotes or encourages fake lifestyle portrayals.
Table 8: Have you ever posted or shared content that exaggerated your real lifestyle?
	Response
	Frequency
	Percentage

	Yes
	30
	30%

	No
	60
	60%

	Prefer not to say
	10
	10%

	Total
	100
	100%


Table 8 reveals that 30% of the respondents admitted to posting or sharing content that exaggerates their lifestyle. While 60% denied such behavior, 10% preferred not to disclose. This implies that a notable number of students may intentionally misrepresent their reality online, which is consistent with concerns about fake lifestyle portrayal.


Table 9: Do you follow celebrities or influencers known for luxurious lifestyles?
	Response
	Frequency
	Percentage

	Yes
	70
	70%

	No
	30
	30%

	Total
	100
	100%


In Table 9, a majority of students (70%) acknowledged following celebrities or influencers who exhibit luxurious lifestyles. This exposure may influence their desires, expectations, or behavior, contributing to the urge to replicate similar images online.
Table 10: Do you feel pressured to keep up with what you see your peers post online?
	Response
	Frequency
	Percentage

	Yes
	50
	50%

	No
	30
	30%

	Not sure
	20
	20%

	Total
	100
	100%


From the responses in Table 10, exactly half (50%) of the respondents feel pressured to keep up with what others post online. This confirms that social media can create a competitive or comparative environment where students feel the need to match the perceived success or lifestyle of their peers.
Table 11: Social media promotes fake or exaggerated lifestyles among students.
	Response
	Frequency
	Percentage

	Strongly Agree
	40
	40%

	Agree
	30
	30%

	Neutral
	20
	20%

	Disagree
	8
	8%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


The data in Table 11 shows that 70% of the respondents (40% strongly agree and 30% agree) believe that social media promotes fake or exaggerated lifestyles among students. Only 10% disagreed, while 20% remained neutral. This result suggests that most students are aware of the tendency for people, including themselves, to portray unrealistic versions of their lives on social media platforms.
Table 12: Some students copy celebrities’ lifestyles to gain attention on social media.
	Response
	Frequency
	Percentage

	Strongly Agree
	45
	45%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	4
	4%

	Strongly Disagree
	1
	1%

	Total
	100
	100%


In Table 12, 80% of respondents (45% strongly agree and 35% agree) believe that students copy celebrity lifestyles to gain attention. This finding highlights a significant trend of mimicry and imitation influenced by online personalities and public figures.
Table 13: Instagram and TikTok are the top platforms where fake lifestyles are showcased.
	Response
	Frequency
	Percentage

	Strongly Agree
	50
	50%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	4
	4%

	Strongly Disagree
	1
	1%

	Total
	100
	100%


The results from Table 13 show that 80% of respondents agree that Instagram and TikTok are the major platforms where fake lifestyles are mostly portrayed. Only a small percentage disagrees (5%), while 15% are neutral. This suggests that the nature and design of these platforms, which focus on visual and short-form content, make them ideal grounds for lifestyle exaggeration.
Table 14: Students sometimes borrow or fake items to appear rich or trendy online.
	Response
	Frequency
	Percentage

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	8
	8%

	Strongly Disagree
	2
	2%

	Total
	100
	100%



Table 14 indicates that 75% of students agree that some students go to the extent of borrowing or faking items just to appear wealthy or trendy on social media. This supports the earlier observation that social media pressures students to uphold certain appearances, even when it does not reflect their real status.





Table 15: Fake lifestyle trends can affect students’ mental health.
	Response
	Frequency
	Percentage

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	8
	8%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


According to Table 15, 75% of respondents believe that fake lifestyle trends on social media can negatively impact mental health. This confirms concerns that the pressure to meet unrealistic standards can lead to stress, anxiety, and low self-esteem among students.
Table 16: There is financial pressure to maintain a certain social image online.
	Response
	Frequency
	Percentage

	Strongly Agree
	45
	45%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	8
	8%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Table 16 shows that 75% of students believe that social media creates financial pressure for students to maintain a certain image. This suggests that students may spend beyond their means to live up to the glamorous lifestyles they see or want to project.
Table 17: Students’ academic focus may be affected by their online lifestyle goals.
	Response
	Frequency
	Percentage

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	8
	8%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


The responses in Table 17 show that 75% of students believe their academic focus may be affected due to their desire to build or sustain a lifestyle image on social media. This suggests that the time, attention, and resources students invest online may detract from their academic commitments.
Table 18: The need to imitate social media trends can lead to unnecessary expenses.
	Response
	Frequency
	Percentage

	Strongly Agree
	50
	50%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	4
	4%

	Strongly Disagree
	1
	1%

	Total
	100
	100%


Table 18 reveals that 80% of the respondents agreed that imitating social media trends often leads to unnecessary spending. This reaffirms earlier data that show a direct relationship between social media influence and material consumption behaviors.
Table 19: Sensitization and awareness can help reduce the influence of fake lifestyles online.
	Response
	Frequency
	Percentage

	Strongly Agree
	45
	45%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	4
	4%

	Strongly Disagree
	1
	1%

	Total
	100
	100%


In Table 19, the overwhelming agreement (80%) shows that students believe that education and awareness campaigns can curb the effects of fake lifestyles on social media. This reflects a willingness to embrace reform and responsible usage.
Table 20: Media literacy should be taught to students to help manage social media influence.
	Response
	Frequency
	Percentage

	Strongly Agree
	50
	50%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	4
	4%

	Strongly Disagree
	1
	1%

	Total
	100
	100%


Table 20 shows that a total of 80% of the respondents believe media literacy should be integrated into students' education to help them critically assess and manage social media influence. This supports advocacy for including digital and media education in school curricula.

4.2 ANALYSIS OF RESEARCH QUESTIONS
Research Question 1: How does social media influence the spread of fake lifestyles among Kwara State Polytechnic students?
The data presented in Tables 5, 6, 8, 9, 10, 11, and 12 provide clear evidence that social media plays a prominent role in the spread of fake lifestyles among students. Table 5 reveals that 95% of respondents actively use social media platforms, while Table 7 shows that a large portion of students (75%) spend between 1 to 6 hours daily on these platforms. This indicates consistent and prolonged exposure to content that may shape perceptions and behavior.
Furthermore, 70% of respondents in Table 11 agreed that social media promotes fake or exaggerated lifestyles, while 80% in Table 12 believe students imitate celebrity lifestyles to gain attention. Table 8 also shows that 30% of students have admitted to exaggerating their lifestyle online, with 10% preferring not to disclose. These results confirm that social media is a significant enabler of fake lifestyle portrayals and that the constant comparison with peers and influencers creates pressure to curate content that often lacks authenticity.
Research Question 2: Which social media platforms have the most significant impact on this behavior?
Data from Tables 6 and 13 offer insights into the platforms most associated with promoting fake lifestyles. According to Table 6, TikTok (35%) and Instagram (30%) are the most frequently used platforms by students. This finding aligns with Table 13, where 80% of respondents agree or strongly agree that Instagram and TikTok are the main platforms where fake lifestyles are showcased.
These platforms, due to their visual nature and algorithm-driven content, are particularly effective at presenting idealized lifestyles that may not reflect reality. The emphasis on aesthetics, luxury, and viral trends encourages users to emulate or fabricate similar content, thereby making these platforms the most influential in reinforcing exaggerated lifestyle portrayals among students.
Research Question 3: What are the psychological, financial, and academic consequences of adopting fake lifestyles?
The data from Tables 14 through 17 clearly highlight the negative outcomes associated with the adoption of fake lifestyles on social media. Table 14 shows that 75% of respondents agree that students sometimes borrow or fake items to appear trendy or wealthy online. This behavior often leads to financial stress, as confirmed in Table 16, where 75% of students agree that there is pressure to maintain a certain image online.
In terms of psychological impact, Table 15 reveals that 75% believe fake lifestyle portrayals affect mental health, indicating issues such as low self-esteem, anxiety, or depression stemming from comparison or the pressure to impress. Regarding academic consequences, Table 17 shows that 75% of respondents agree that social media lifestyle goals can divert attention from academic responsibilities. These findings illustrate a strong consensus that the pursuit of online validation through fake lifestyles has broad and adverse effects on students’ well-being and academic focus.
Research Question 4: How can these negative influences be minimized or addressed?
Tables 19 and 20 offer recommendations directly from the respondents. In Table 19, 80% of students agree that sensitization and awareness programs can help reduce the influence of fake lifestyles online. Likewise, in Table 20, 80% believe that media literacy should be taught to students to help them manage social media influence effectively.
These responses show that students are not only aware of the challenges but are also open to proactive solutions. Educational initiatives such as workshops, media literacy courses, and online safety campaigns can equip students with the skills to critically assess the content they consume and reduce the impact of social comparison and online pressure. Institutions also have a role to play by integrating digital responsibility into curricula and organizing frequent awareness programs on the consequences of social media misuse.

4.3 DISCUSSION OF FINDINGS
The findings from the data analysis provide a comprehensive understanding of how social media contributes to the spread of fake lifestyles among students of the Mass Communication Department, Kwara State Polytechnic. The data strongly suggest that social media platforms are deeply embedded in students’ everyday lives and are influential in shaping not just their social behavior but also their financial decisions, academic performance, and emotional well-being.
The high usage rate of social media (95%) and the significant time spent on these platforms daily indicate that students are continuously exposed to online content. Visual-centric platforms like TikTok and Instagram stand out as the most influential, as they promote idealized content that encourages users to present glamorous, sometimes fabricated, versions of themselves. Many students admitted to following celebrities known for luxury (70%) and even confessed to exaggerating their lifestyle online (30%). These behaviors are symptomatic of the pressure to conform to online standards of success, beauty, and relevance.
The consequences of these behaviors are multifaceted. Psychologically, students reported feeling pressured and mentally affected by the need to maintain an appealing online image. Financially, many acknowledged that they have felt compelled to borrow or spend beyond their means just to keep up with trends or portray a wealthy image. Academically, these distractions and lifestyle pursuits contribute to a decline in focus and productivity.
However, the findings also highlight a strong awareness among students of the need to combat these negative effects. There is widespread agreement that sensitization, awareness campaigns, and the integration of media literacy into the educational curriculum are effective solutions. These measures are seen as necessary steps to help students navigate social media more responsibly, reduce the pressure of comparison, and develop healthier digital habits.
In essence, while social media offers avenues for communication, entertainment, and learning, its influence—especially when misused—can distort reality and foster unhealthy lifestyle habits. This study underscores the need for individual awareness and institutional action to mitigate the harmful effects of fake lifestyles on students, ensuring that social media becomes a tool for empowerment rather than pressure.

CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 SUMMARY
This study examined the influence of fake lifestyle portrayals on social media among students of the Mass Communication Department, Kwara State Polytechnic. The study was motivated by the growing trend of students showcasing exaggerated or unrealistic lifestyles on various social media platforms and the implications this has on their psychological well-being, financial habits, and academic performance.
Chapter One introduced the study by providing a background to the problem, outlining the statement of the problem, the objectives of the study, and formulating research questions that guided the research process. The significance, scope, limitations, and operational definitions were also addressed.
Chapter Two presented a comprehensive review of related literature, discussing key concepts such as social media, fake lifestyle, social comparison theory, and the psychological effects of online image curation. Relevant empirical studies were also examined to provide a scholarly context for the investigation.
Chapter Three outlined the research methodology used in the study. It adopted a descriptive survey method, using a structured questionnaire as the primary instrument for data collection. The study population consisted of one hundred (100) students from the Mass Communication Department at Kwara State Polytechnic. A purposive sampling technique was employed, and the data were analyzed using frequency and percentage tables.
Chapter Four focused on the presentation and analysis of data obtained from the respondents. Key findings revealed that the majority of students are active social media users, with platforms like TikTok and Instagram being the most commonly used. The study found that many students feel pressured to maintain a certain online image, with some admitting to exaggerating their lifestyles. These behaviors were linked to various consequences, including mental stress, financial strain, and reduced academic focus. However, respondents also expressed a strong belief in the importance of sensitization, awareness, and media literacy as solutions to these challenges.
5.2 CONCLUSION
Based on the findings of this study, it is evident that social media plays a significant role in influencing the lifestyle choices and online behavior of students. The study concludes that the portrayal of fake lifestyles on social media has become a prevalent trend among Mass Communication students at Kwara State Polytechnic. Many students engage in the curation of content that exaggerates their realities, often driven by peer comparison, celebrity influence, and platform aesthetics.
TikTok and Instagram emerged as the platforms with the most impact, due to their focus on visual and performative content. These platforms foster a culture of perfection, luxury, and trend-following, which compels many users to imitate what they see, regardless of its authenticity or practicality.
The consequences of these behaviors are far-reaching. Psychologically, students may experience anxiety, low self-esteem, and depression from trying to meet unrealistic standards. Financially, the pressure to appear trendy or successful can lead to unnecessary spending and even debt. Academically, the distraction of maintaining an online image detracts from learning and concentration.
Despite these challenges, the study also highlights a level of awareness among students regarding the dangers of fake lifestyles. The majority support the inclusion of media literacy in academic programs and believe that sensitization and awareness campaigns can mitigate the negative influence of social media. Therefore, this study concludes that while social media is a powerful communication tool, its misuse—particularly in portraying exaggerated lifestyles—can be harmful without conscious regulation and education.




5.3 RECOMMENDATIONS
Based on the findings and conclusions drawn from this study, the following recommendations are made:
1. The Polytechnic authority should integrate media and digital literacy courses into the general studies curriculum. These courses should focus on helping students critically evaluate content on social media and understand the difference between reality and curated digital images.
2. Student unions, departments, and NGOs should organize regular awareness campaigns and seminars to educate students about the psychological, financial, and academic consequences of promoting or imitating fake lifestyles online. These programs should be interactive, using real-life testimonies and expert advice.
3. The school’s counseling unit should be more proactive in addressing issues related to social media pressure. Free counseling services and mental health awareness days should be organized to support students who may be experiencing social anxiety or emotional distress due to social media comparison.
4. Influencers and students with strong followings should be encouraged to promote authenticity on their platforms. Campaigns should be launched within the institution that celebrates students who share honest and realistic content.
5. Parents and guardians should be sensitized to the digital behaviors of their wards. They should be educated to encourage open discussions about online pressures and provide moral and emotional support where needed.
6. The Polytechnic management should collaborate with relevant regulatory agencies and student bodies to draft and implement guidelines on responsible social media use within and outside the campus.
7. Students should be encouraged to use social media for skill acquisition, academic enhancement, and professional development rather than for self-promotion and peer validation.
By implementing these recommendations, stakeholders can work together to minimize the negative influence of fake lifestyle portrayals on social media, promoting a more balanced, responsible, and authentic digital culture among students.
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APPENDIX
QUESTIONNAIR
Department of Mass Communication
Institute of Information and Communication Technology (Iict)
Kwara State Polytechnic, Ilorin.
Dear Respondent,

I am a final-year student of Mass Communication, HND2, conducting a research project titled: “IMPACT OF SOCIAL MEDIA ON THE SPREAD OF FAKE LIFESTYLE AMONG MASS COMMUNICATION STUDENTS OF KWARA STATE POLYTECHNIC.” This questionnaire is strictly for academic purposes. Your honest responses will be treated with the utmost confidentiality and used solely for the purpose of this study.
Instructions: Kindly tick [✓] the option that best suits your answer. The questionnaire is divided into three sections: A (Personal Data), B (Social Media Usage), and C (Influence, Impact, and Solutions).
SECTION A: PERSONAL DATA (4 Questions)
1. Gender:
a. Male b. Female
2. Age:
a. 16–20 years b. 21–25 years c. Above 25
3. Level of Study:
a. ND1 b. ND2 c. HND1 d. HND2
4. Are you a student of Mass Communication Department?
a. Yes b. No
SECTION B: SOCIAL MEDIA USAGE (6 Questions)
5. Do you actively use social media platforms?
a. Yes b. No
6. Which of the following platforms do you use most often?
a. Facebook b. Instagram c. TikTok d. Twitter (X) e. WhatsApp f. Snapchat
7. How many hours do you spend on social media daily?
a. Less than 1 hour b. 1–3 hours c. 4–6 hours d. Over 6 hours
8. Have you ever posted or shared content that exaggerated your real lifestyle?
a. Yes b. No c. Prefer not to say
9. Do you follow celebrities or influencers known for luxurious lifestyles?
a. Yes b. No
10. Do you feel pressured to keep up with what you see your peers post online?
a. Yes b. No c. Not sure

SECTION C: INFLUENCE, IMPACT & SOLUTIONS (10 Questions)
Instructions: Tick your level of agreement.
SA = Strongly Agree A = Agree N = Neutral D = Disagree SD = Strongly Disagree
Research Question 1: How does social media influence the spread of fake lifestyles among Kwara State Polytechnic students?
	S/N
	Statement
	SA
	A
	N
	D

	SD

	11
	Social media promotes fake or exaggerated lifestyles among students.
	 
	 
	 
	 
	

	12
	Some students copy celebrities' lifestyles to gain attention on social media.
	 
	 
	 
	 
	


Research Question 2: Which social media platforms have the most significant impact on this behavior?
	S/N
	Statement
	SA
	A
	N
	D

	SD

	13
	Instagram and TikTok are the top platforms where fake lifestyles are showcased.
	
	
	
	
	

	14
	Students sometimes borrow or fake items to appear rich or trendy online.
	
	
	
	
	


Research Question 3: What are the psychological, financial, and academic consequences of adopting fake lifestyles?
	S/N
	Statement
	SA
	A
	N
	D

	SD

	15
	Fake lifestyle trends can affect students' mental health.
	 
	 
	 
	 
	

	16
	There is financial pressure to maintain a certain social image online.
	 
	 
	 
	 
	

	17
	Students’ academic focus may be affected by their online lifestyle goals.
	 
	 
	 
	 
	

	18
	The need to imitate social media trends can lead to unnecessary expenses.
	 
	 
	 
	 
	


Research Question 4: How can these negative influences be minimized or addressed?
	S/N
	Statement
	SA
	A
	N
	D

	SD

	19
	Sensitization and awareness can help reduce the influence of fake lifestyles online.
	 
	 
	 
	 
	

	20
	Media literacy should be taught to students to help manage social media influence.
	
	
	
	
	




